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INDEPENDENT BRANDS

                 VISIT OUR WEB SITE FOR THE LATEST GASOLINE

                      INDUSTRY INFORMATION AND BENEFITS
                                          www.flagas.com
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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

Motor Fuel Marketing Practices Act of Florida (Below Cost) law.

Make an important investment in your business future for less than $1 a day.
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Affordable Health Insurance 
For many years we have been searching for a Health Insurance provider to meet the needs for you and your employees. 

I am pleased to announce the endorsement of Benefits Now LLC as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida.
Benefits Now LLC is committed to providing the superior program of benefits that clients    

     Pat Moricca           deserve and should expect from their carrier.   
Our partnership with Benefits Now LLC is based on the mutual goal of bringing value and service to participating Gasoline Retailers including automotive repair shops, automotive suppliers and specialty business, tire dealers, towing operators and truckstop operators and Associates throughout the state of Florida and their employees.

I am confident that you will find Benefits Now LLC programs and services beneficial to you.
For Information, contact Ashley A. Wynkoop @ 407-998-5580 xt 208 Toll free1-866-414-0047 xt 208 or Pat Moricca @ 407-774-9700 e mail: ashley.wynkoop@benefitsnowllc.com
State Cracking Down On Gas Stations

Back Up Generators for Evacuation Zone Gas Stations

The state has been cracking down on gas stations along hurricane evacuation routes that are required to have the capacity for emergency power in event of a storm. 

There are now only 2 percent that haven’t statewide that are out of compliance with the new law. 

Florida Department of Agriculture Commissioner Charles Bronson is in charge of enforcement, and a spokeswoman, Liz Compton, says the vast majority of stations have switches installed to use generator power, or are in the process of installing the equipment. 

“98 percent is a pretty good batting average and Commissioner Bronson is pleased that so many of them are completely done and have turned over their paperwork or they are somewhere in the process and can show us that it’s well underway and it will have to be turned over for enforcement action.”

Enforcement action could include hundreds of dollars in fines.

Hawaii's Pump Prices Under Scrutiny 
Honolulu -- The oil companies serving Hawaiians have began revealing key gas pricing information to state government officials, who will use it to figure out why island prices are often the highest in the nation, The Associated Press reported.
Two dozen oil companies began filing the newly required weekly and monthly reports disclosing crude oil costs, wholesale prices, gross margins and other figures with the Public Utilities Commission, according to the AP report. 
The oil industry's financial information is being given to the state as required by a law calling for more clarity on what goes into the cost of a gallon of gas. 
Lawmakers hope the increased transparency will discourage unfair pricing in Hawaii's market. The legislature budgeted $1.2 million for the program this year, the report said. Reports are aimed at letting the public decide whether it believes oil companies are setting prices excessively high. 
The deadline for companies to file a weekly report for the seven days ended July 1. The Public Utilities Commission must begin disseminating the data to the public within two weeks after it's filed. The commission hasn't decided how much information it will release; it has said it will keep proprietary competitive information confidential. 
Hawaii's two oil refiners, Chevron and Tesoro, have said they will comply with the reporting requirements.
Tesoro spokesman Nathan Hokama said he's concerned the data could be used to point fingers and place blame. "Even if they had all the data that they needed, who would be the arbiter of what is acceptable profitability for the company, whether it's the oil industry or any other industry?"

It would great if all states followed Hawaii’s example and investigate the oil companies’ outrageous record profits month after month, quarter after quarter, year after year. 
No end in site! 
July 31, 2007, crude oil record close 78.21, beating the previous record close of $77.03, set July 14, 2006.
Chevron Corporation saw a 24-percent increase in the second-quarter 2007 net profit totaled $5.38 billion for the quarter, compared with $4.35 billion a year earlier.

ExxonMobil Company in the second-quarter net profit totaled $10.26 billion, on revenues of $98.4 billion.

Royal Dutch Shell reported an 18-percent rise in second-quarter 2007 net profit totaled $8.67 billion from $ 7.32 billion on revenues of $84.9 billion from $83.1 billion a year ago.
Valero Energy Corp. Valero reports record earnings in the highest quarterly net profit in the company's history for its recently completed second quarter 2007 net profit totaled $2.2 billion, Valero's revenue reached $24.2 billion for the three months ended June 30 2007.
Prices Vary Among Neighborhoods (Reprint)

Its called zone pricing; oil companies charge gasoline retailers different prices from neighborhood to neighborhood, even from block to block, depending on what the companies think they can get people to pay. Shell retailer Dave is in a high-price zone in an affluent neighborhood. Shell charges him a higher wholesale price for his gallon of gasoline. It charges its gasoline retailer two miles away five to six cents less. 

In Maryland, gasoline retailers believe Shell has at least 140 price zones. In Connecticut, Mobil has at least 46 zones. “People don’t know because it is invisible, secret, and very insidious,” says Connecticut Attorney General Richard Blumenthal, who says the practice should be outlawed. 
Zone pricing is wrong because it amounts to a restraint on the free market and creates high gasoline prices.  Companies target areas that are either wealthy, so customers will pay the higher price, or isolated, so customers must pay the higher price, it also gives them control over the gasoline retailer with threats and intimidation. Cleveland Ohio found that Shell charged its inner-city retailers six to seven cents more per gallon than in the suburbs. In the inner cities, people are kind of locked in, they have very few options. 

The oil companies decline to discuss zone pricing. A Shell statement said: “we do not comment on internal business practices. Shell has the gasoline retailers in a tough position.
Here is a good reason to pass national “Divorcement and Open Supply” legislation and create competition at the wholesale and retail level and the consumer will benefit with lower gasoline prices. There is no competition at the wholesale level because the captive gasoline retailer is forced to pay the high gasoline prices. 

California Station Owners Sue Big Oil Companies
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San Francisco -- Nearly two dozen gas-station owners in California are suing oil companies Shell Oil, Chevron and Saudi Refining, claiming they conspired to fix gas prices for 23,000 franchise owners nationwide. 
The station owners allege that chairmen of the three oil companies met privately nearly every month starting in 1996 to collude on prices. The suit, filed in the U.S. District Court in San Francisco, contends the oil executives jacked up the wholesale price by 20 to 40 cents a gallon in nearly every state from 1999 to 2001, according to the AP. 
The plaintiffs' lawyer, Joseph M. Alioto of San Francisco, filed a report that gas prices soared for franchise owners at a time when inflation adjusted crude oil prices had hit their lowest levels since the Great Depression. The suit says dealers were forced to either cut profits or pass on the cost to their customers.
The case seeks class-action status for the plaintiffs. It is similar to another lawsuit filed in 2004 by other California gas station owners, which were thrown out by the U.S. Supreme Court last year. The new group hopes the court will consider a slightly different argument. In a new twist, the plaintiffs now say the venture violates a "rule of reason" governing antitrust matters. 
The lawsuit doesn't seek a specific financial award, however Alioto, who represented plaintiffs in both the old and new cases, reasons since an average gas station in the United States pumps about 100,000 gallons per month, the energy companies owe each of the 23,000 station owners at least $240,000.
What Happened To The Franchise Gasoline Station Dealer? (Continued)
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At one point before the first gasoline shortage in the early 1970’s, there was approximetly 300,000 independent gasoline stations. Today there are approximetly 75,000 left in the U.S. The oil companies’ stratergy is to eliminated the independent gasoline stations and create a monopoly and the results are record profits with no competition.

Their stratergy is very successful and have many forms of elimination and here are a few.
· Rent increases that make it impossible to compete.

· Big Boxers and Hypermarketers could purchase cheaper gasoline on the open market from the oil companies.

· Gasoline dealers are captive buyers and can not purchase gasoline on the open market.
· Gasoline dealers’ wholesale prices are outrageously higher than the Big Boxers and Hypermarketers and the retailer can not compete.
· The oil company’s corporate operated gasoline stations competing with unfair lower retail prices and sometimes lower than the franchise retailer’s wholesale prices in violation of Florida law. 
· Zone pricing.

· Maintenance shifted to dealer responsibility.
Small retail businesses play an important role in the economic health of the gasoline industry in Florida and the country.
Gasoline price war ends when prices fall below $2.00 a gallon 

Prices are expected to be back to normal today at a Wawa convenience store and gas station in Allentown PA. 
A price war with the Hess station across the intersection at Union Boulevard and Airport Road had seen gas prices down more than a dollar a gallon. The Wawa and Hess stations were charging $1.94 for a gallon of regular. The gasoline war did nothing but loose money for their business while hurting the honest gasoline retailer and increased the profits for the oil companies. 
That was $1.02 below the national average of $2.96 a savings that had long lines of cars waiting to fill up. So many people arrived, that the crowding became an inconvenience for the very food and beverage customers the low gasoline prices were intended to draw into the stores.
A lesson here is that you can’t successful when selling gasoline below cost!  
Wawa spokeswoman Lori Bruce says that's when the chain decided to bring the price war to an end. She says there were concerns over safety and congestion?

A sample!

If 10,000 gallons were sold for the day and losing $1.00 a gallon plus credit card fees for approximately 80% of the sales equals approximately $10,000.00 a day. To make up the difference for the day losses, the convenience store would need   over $50,000.00 in sales for the day to make up for the loss? 

ATM Surcharges Jump: Bank of America to charge non-customers $3 to use machines

The nation's largest banking chain is now charging $3 for non-customers as a surcharge for using one of its ATMs. The $1 hike in the fee, which went into effect July 31 for most of the country and will start Aug. 31 in New York, Nevada, New Mexico, Illinois and Massachusetts, will affect non-customers who use the 10,700 ATMs located at BofA branches. BofA has 17,000 nationwide ATMs. The fee does not apply to BofA customers or at off-site BofA ATM locations such as convenience stores. Non-customers will continue to pay a $2 surcharge at those locations. 

House Approves Oil Company Taxes 
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Washington, D.C. -- The bill will repeal roughly $16 billion in tax breaks for the oil industry, while renewable energy and conservation will receive both tax breaks and incentives. A P reported. 
The House passed the tax provisions by a vote of 221-189. Earlier, the lawmakers had approved, 241-172, a companion energy package aimed at boosting energy efficiency and expanding use of biofuels, wind power and other renewable energy sources. 
Furthermore, on one of the most contentious and heavily lobbied issues, the House voted to require investor-owned electric utilities nationwide to generate at least 15 percent of their electricity from renewable energy sources, such as wind or biofuels.
The bill, the New Direction for Energy Independence, National Security, and Consumer Protection Act and the related tax title would spur a massive redistribution of federal incentives to wind, solar, geothermal and away from producing energy from oil, natural gas and coal.

Gasoline demand growth is slowing 

After years of strong demand, despite record high prices, there's evidence that gas consumption is easing. But one fact is clear. Demand for gasoline in the United States grew just 0.4 percent in the latest four weeks from a year earlier, according to the Energy information Administration, which polls refineries and wholesalers to gauge the amount of fuel sent to filling stations, down from 1.4 percent growth just five weeks earlier. 

The average rate of growth over the last decade or so is about 1.5 percent, according to the federal agency.

The American Petroleum Institute, an industry organization that also uses refining and wholesale numbers, said demand grew 0.6 percent in July from a year earlier, compared to 1.3 percent in May and a whopping 3.7 percent in June. 

And MasterCard Spending Pulse, a research unit at the credit card company that estimates demand at the pump based on credit card purchases, said gasoline demand grew at a rate of 1.6 percent last week, down from growth of 4.3 percent six weeks ago. 

While the trend seems fairly clear, experts gave a variety of reasons why demand growth may be cooling.

A drop in demand growth could mean cheaper prices at the pump, as traders have long cited strong demand in the U.S. as a main reason for high oil and gas prices. 
Aging U.S. refineries drives gasoline prices 
It is shortages of gas and other problems at aging refineries in your neighborhoods

While that has been true all year, oil analysts say, it has never been more obvious than Aug. 1, when the price of premium crude oil briefly hit a record $78.77 in New York trading even as gas prices continued to fall at the pump. 

Gas prices have fallen from a record $3.20 a gallon in May to $2.86 Aug. More plentiful gas is alleviating the pressure on pump prices seen earlier this summer when the need for maintenance and repairs at aging refineries left stockpiles at dangerously low levels. 

“The refineries have finally gotten their act together,” said Phil Flynn, an analyst at Alaron Trading Corp. “They're back to normal, almost.”  The Energy Information Administration reported yesterday that refineries are operating at 93.6 percent of capacity, the highest in more than a year. American refineries are aging and prone to accidents and other problems that require extended periods offline to remedy. No new refineries have been built in 30 years. Attempts by Congress to encourage new refinery construction through tax breaks and other enticements in recent years failed to produce the desired results. Most new refineries are being built in China, the Middle East and other countries; that has led to an increase in imports of gasoline as well as oil. 

With demand for gasoline and other oil products growing by 1 percent to 2 percent a year in the U.S., domestic refineries are increasingly strained in the run-up to peak driving season in the spring and summer, when bottlenecks often develop that push up prices. But when evidence emerges that production is growing again, that can relieve the pressure on prices. 

“As refining capacity returns, it alleviates shortages of gasoline,” said Robbert Van Batenburg, oil analyst at Louis Capital Markets. He expects falling gasoline prices to continue to put pressure on oil prices and contribute to a significant drop in oil prices in the weeks ahead, a reversal of the historic trend of oil prices leading gas prices. 

So far, widespread forecasts of threatening hurricanes this year like the ones that devastated the Gulf Coast in 2005 also have failed to materialize, although the worst of the hurricane season still lies ahead. 

Barring another destructive storm, Van Batenburg said he expects oil prices to fall significantly further. That scenario has been telegraphed by a reversal in the oil futures market that indicates the price of oil will drop in the months ahead. 

In the meantime, the outlook for new refineries in the United States, or even adding to the capacity of existing ones, remains poor, said Michael Canes, economic consultant at the Energy Policy Research Foundation. 

“Consumers will benefit if additions to refining capacity keep pace with demand,” he said, but “from a refiner's perspective, uncertainties abound.” 

A Senate-passed bill would punish suppliers of gasoline with severe fines for any purported “price gouging” during an emergency such as a hurricane. 

Also clouding the outlook for refiners is to cut oil consumption by 20 percent through stricter fuel-efficiency requirement on cars and trucks and greater use of ethanol - developments that would take years to carry out but still raise questions about whether new gasoline refineries are needed in the long run, he said. 

Oil Companies Fair Poorly in Consumer Survey 
Rochester, N.Y. -- The oil industry landed near the bottom of an annual Harris Poll survey that ranks industries on how well they serve consumers. Just one-third of the survey respondents (33 percent) said they believe oil companies do a good job (67% negative).
Only the tobacco industry fared worse than Big Oil, with just 26 percent of survey respondents saying they think tobacco companies do a good job.
Other industries that received high net scores included: online search engines (77 points positive); computer hardware companies (64 points positive); computer software companies (61 points positive); hospitals (58 points positive); banks (56 points positive); and packaged food companies (55 points positive).
At the other end of the spectrum, aside from tobacco and oil, the industries with the worst net scores were: health insurance companies (21 points negative); managed-care companies, such as HMOs (20 points negative).
The nationwide telephone survey was conducted by market research firm Harris Interactive among 1,010 U.S. adults between July 10 and July 16. Only about half of these adults were asked about each industry, according to the researcher.
Harris Interactive said it started asking these questions in 1997 and in looking across the decade, 10 of the 13 industries on the list in 1997 have posted declines with oil companies and airlines dropping the most (57 points and 40 points, respectively).
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.

Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years. 

New Address and telephone numbers
  
       

      
     Direct Phone 305-789-2789
   Luis S. Konski Partner  [image: image28.emf]       Direct Fax 305-537-3989
  701Brickell Avenue                 Email Luis.Konski@ruden.com
  Law Firm            Suite 1900                                     http//www.ruden.com
   

        Miami, FL 33131
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  Affordable ‘Health Insurance’ Program 
Our partnership with Benefits Now LLC is based on the mutual goal of bringing value and service to participating Gasoline Retailers including automotive repair shops, automotive suppliers and specialty business, tire dealers, towing operators’ truck stops and associates throughout the state of Florida and their employees.

I am confident that you will find Benefits Now LLC programs and services beneficial to you.

For Information, contact Ashley A. Wynkoop @ Toll free1-866-414-0047 xt 208 or Pat Moricca @ 407-774-9700
E mail: Ashley.wynkoop@benefitsnowllc.com
2009 Tank System Upgrade Requirements
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What Does It Mean for You and Your Business? 

New Florida Administrative Code, Chapter 62-761, Tank System Upgrade Requirements – What Does It Mean to You and Your Business?

Business owners in the gas retailing business could be facing exorbitant fines and potential shut down of their business come 2009 if their tank systems are not in compliance with the new Florida Administrative Code, Chapter 62-761.  Call or e-mail A2L Technologies, Inc. for a FREE White Paper detailing:

· The actual regulation upgrade requirements

· What it means and how it will affect my business

· Options for upgrading tanks and monitoring systems in order to be in compliance

· Options if contamination is found

· Information on available State funding for remediation during upgrades

A2L Technologies, Inc. is a Tampa based engineering firm that for the last decade has been providing environmental planning, engineering and remediation services to national and international businesses throughout Florida.  A2L is an approved assessment and remediation consultant/contractor by the Florida Department of Transportation, and is licensed, insured and bonded.  A2L represents the environmental interests for commercial, industrial and governmental clients with the goal of assuring full regulatory compliance with the least economic impact to our customers.

Call or e-mail us for your FREE White Paper Today!

A2L Technologies, Inc.

10220 Harney Road NE

Thonotosassa, FL  33592

Contact:  Larry G. Schmaltz, PE - President

Phone:  813.248.8558, ext. 305

Fax:  813.248.8656

E-mail:  LarryS@a2ltechnologies.com
www.a2ltechnologies.com
U.S. Department of the Treasury

Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770





December 4, 2006
FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com.

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN.

INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













     New

Trucks
                                                                                                                                                                    Wholesale     For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     










       

Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856

E-mail: idpsgrp@aol.com
[image: image31.emf] Almost every retail business receives bad checks: 
CollectAChek is a NSF check recovery company that collects face value of check and charges owner of the check cost for recovery. The business receives full amount of check. For more information, Contact Frank Straughn @ (877) 874-9791 or e-mail fstraughn@collectachek.com
                      INSURANCE RECOMMENDATIONS

The last minute policy renewal quote: 

By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 
                                 
                                       S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 2921, Sanford, FL, 32772

                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 
Free Confidential U.S. Immigration & Naturalization procedures:

Free Confidential U.S. Immigration & Naturalization procedures and information that is provided by a U.S. Congress approved person  

Any member in good standing of the Gasoline Retailers Association of Florida qualifies for this benefit.

For more information, contact the Gasoline Retailers Association of Florida office at 407-774-9700.

Equipment for Sale

All items except the water filter are used but in good condition.

1. Wall mounted Elkay water coolers Model EBFSA81D 
2. 3 Head Bunn Cappuccino Machine Black Cabinet Model FMD3 
3. Qty 5 Coffee Air pots with stands Luxus 1 Gallon Model L35-10 
4. Creamiser 2 product refrigerated cream dispenser Model 200 
5. Countertop Stainless Steel Cup Dispenser with cup holder tubes 
6. Bunn 2 flavor Gourmet Ice frozen slush dispenser Model CDS 2 
7. Everpure Model EV9328-06 
Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 
Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box
We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521
creekwoodbp@verizon.net
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION
*Grogan Realty Co. Specializing in Gasoline stations & Commercial property financing available (904) 737-3493 

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program Contact: Cindy Winternitz (800) 575-1816

*Collect A Chek NSF Check Recovery Contact: Frank Straughn Toll Free: 1-877-874-9791 fstraughn@collectachek.com
*Insurance Office of America Group Health, Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 407-332-8311

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987
GASOLINE SUPPIERS

Hamid Ghannad

United Oil Co. Inc.

15438 North Florida Ave. 

Suite 120
Tampa, FL  33619

(813) 241-4610
Bill McKnight
Automated Petroleum & Energy Co.

P.O. Box 1110

Brandon, FL  33509

(813) 681-4279
Art McKee
Lewis & Raulerson, Inc.

P.O. Box 59

Waycross, Georgia 32502 

(863) 401-3937

Eduardo Rodriguez

Macmillan Oil Company Of Florida Inc.

2955 east 11 avenue

Hialeah, Fl. 33013

Office (305) 691-7814

Cell (305) 283-8580

Lost your lender

No wonder: With all the mergers, acquisitions and closings, your lender is probably lost too.

We specialize in extending competitive rates on financing loans.

Contact John Grogan Business Development Officer

Office 904-731-9020 fax 904-731-0025 cell 904-571-6564 E-Mail johngrogan@bellsouth.net
GASOLINE RETAILERS ASSOCIATION of FLORIDA
WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS

If I knew I was going to live this long, I'd have taken better care of myself.
Mickey Mantle
Horse sense is the thing a horse has which keeps it from betting on people.
W. C. Fields
Down Syndrome Association of Central Florida needs ‘Donated Office/Meeting Room’
The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 
Special Olympics Seminole County

Through successful sports training and competition, Special Olympics athletes develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing Special Olympics programs builds confidence and self image, which carries over into all aspects of their lives.

Special Olympics Seminole County web site www.specialolympicsseminolecounty.org/ or 407-263-8043 for information
St. Mary Magdalen Catholic Church
      Altamonte Springs Florida
A Unique Stars Theatre Program 
Fr. Tom Smith’s
“Angels Among Us”
With 26 Unique Special Angels of all Ages
Katie Byrnes

Terry McDonald
Katie Moricca

Eileen Jefferson

Joe Nasehi

Erin Maciarz

Meggan Van Loon
Eddie Penedo

Kristin Costanzo
Lisa Ramos

Shawn Seaver

Nataly Hernandez

Angel Resende

Kimberly Culley

Courtney Coil

Adriana Kenney

John Ferry

Alicia Cepero

Victoria Aldred

Bret Jones
Charbel Elkhoury
Mark Preston
Patti Wittick

Ashley Magill

Michael Martin 

Joshua Borbolla

CAST

Father Tom - Diane Della Piazza

Lisa Cioffi - Frank Corso

Produced and Directed by Elsie Doughty

A must-see! 

For information, please contact 
Father Tom Smith @ (407) 695-1720
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.  

Question Box?


What is the only State in the United States that has borders with eight other states?

Answer:                                                                        
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