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INDEPENDENT BRANDS
                 VISIT OUR WEB SITE FOR THE LATEST GASOLINE

                      INDUSTRY INFORMATION AND BENEFITS
                                          www.flagas.com
[image: image19.png]


                                          

Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

Join the Gasoline Retailers Association of Florida and help in the fight to keep the
Motor Fuel Marketing Practices Act of Florida (Below Cost) law.
Make an important investment in your business future for less than $1 a day.
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PENDING LEGISLATION! 

Here we go again!  Bill SB 2076 contains a provision expanding the use of bio-diesel and ethanol contains language that says if anyone is retailing these renewable fuels they will be exempt from the provisions in the “Motor Fuel Marketing Practices Act” (MFMPA). The bill includes language offered by the Department of Agriculture and Consumer Services (DOACS).

In other words, they can sell these products below cost without concern for violating the law.
    Pat Moricca
There is no language in the bill to verify that the “legislatively excused” lawbreakers are actually selling E-10 or B-10. and no mandates. Along come mandates, HB 1037states that by October of this year there will be a mandate that all diesel fuel sold in the state of Florida must contain at least 5% bio-diesel. There is no language that indicates how we will accomplish this task just that we have to do it. Agri-Source Fuels will be producing significant quantities of bio-diesel in their Dade City and Pensacola facilities but probably not enough to meet this mandate. From mandating minimum bio-diesel usage on a statewide basis to requiring you to take down your posted product price every time you run out of any product, making the sale of ethanol and bio-diesel blended fuels exempt from below cost sales laws, making you post signs in your stores on an issue you have no control over (cash holds by banks on debit and credit card purchasers), mandatory local option tax increases, and cover a wide range of topics. There is also a move by Miami-Dade County seeking the elimination of preemption language in the generator bill so they can pass an ordinance requiring every convenience store and petroleum facility to install a fixed generator. If they are successful, there will be additional efforts by other cities and counties to seek the same relief and that is just the tip of the iceberg.
There is a lot of work to be done and let your legislator know about your concerns; join the Gasoline Retailers Association of Florida and have a strong voice in Tallahassee.    

[image: image21.png]


Poor Oil Companies Realize Poor Fourth Quarter!
New York -- The results in for the fourth quarter 2006 doesn't look good for the majority of oil companies. Earnings decreased for some of the industry's major players as crude oil prices dropped along with gasoline margins. The full year results were still a record profit year for the oil companies.

(Poor Oil Companies)
ExxonMobil 
The Company only saw 10.25 billion in net profit for the fourth quarter of 2006. For the full year, however, record net profit grew 9 percent to $39.5 billion from the $36.13 billion in 2005.

Shell Oil Company 
The full-year earnings came to a company record net profit $25.4 billion, up fractionally from 2005's record $25.3 billion. 
BP 
Over the full year, adjusted net profit fell to $22 billion, from $22.3 billion in 2005. Revenue rose 11.7 percent to $274.3 billion, from $245.5 billion

Hess 
Hess Corp. net income for Hess' full year 2006 showed improvement, seeing $1.9 billion, compared to the $1.24 billion in 2005. 
Sunoco 
Sunoco, Inc. full year results improved over 2005, with the company seeing $979 million in net profit, versus the $974 million in 2005. 
Chevron 
Full year net profit increased 22 percent from the $14.10 billion in 2005 to $17.14 billion for 2006. 
Tesoro 
Tesoro Corp. full year profit results totaled $801 million, almost $300 million more than in 2005. 
Big Oil Cos. Tangled in Pricing Concerns 
Chicago -- Five major oil companies -- ExxonMobil, Marathon Oil Corp., Citgo Petroleum Corp., and the U.S. units of Royal Dutch Shell and BP will face a lawsuit that claims the companies conspired to drive up the price of fuel, U.S. District Judge Amy St. Eve ruled earlier this week.
The complaint accuses the companies of intentionally limiting the available gasoline supply, driving up prices and boosting profits, a report in The Los Angeles Times stated.
"Facts consistent with these allegations could establish that defendants unjustly enriched themselves or acted deceptively or unfairly," said St. Eve, while rejecting the companies' request to dismiss the lawsuit. Company representatives declined to comment to the Times.
The suit seeks class-action status on behalf of all affected customers in Illinois. The ruling will allow Chicago-area plaintiffs, Michael and Rebecca Siegel, who filed the complaint under the state's consumer fraud statute, to request evidence and testimony from the companies to prove their claims, the report stated.
As the ruling came in, gas prices in another part of the country were reaching new heights. Reports on local television stations in San Francisco reveal that gas prices rose to $4 per gallon in some areas.
"I guess with the price of a barrel of oil going up, the price of a gas goes up as well, you know?" Tom Short, a California resident, told local television station CBS5. Short was pumping gas at a Shell station in San Francisco at the time, where premium gasoline went for $4.07 a gallon, and regular gas sold at $3.87. Across the street, gasoline went for 50 cents less, according to the report. 
In the past several weeks, California's Bay-area pump prices rose more than 50 cents per gallon, the report stated.
Wholesale gasoline price spike

Wholesale gasoline prices increased (spiked) approximately 56 cents a gallon from January 30, 2007 to March 30, 2007? At the same time crude oil prices averaged approximately from $57 to $66 a barrel during the period. On March 30, 2007 NYMEX Light Sweet crude oil opened at $66.03. For every $1 increase or decrease in crude oil prices represents approximately 3 cents a gallon to the price of wholesale gasoline.  

It’s in the interest of the consumer that congress starts an investigation into the oil companies. The consumer should complain to their elected officials. It’s strange that the oil companies all moved very close in price in the same direction up and down like in concert?
Napolitano Wants Answers from Feds About Rising Gas Prices

After seeing the cost of gasoline rose 20 cents per gallon in the past two weeks, Gov. Janet Napolitano wants federal energy officials to investigate the sudden spike in energy prices that is hitting Arizona. 

Napolitano sent a letter Friday to U.S. Energy Department Director Samuel Bodman, stating that she wants a clear explanation from the energy department for the unexpected surge. 

Energy officials have told the governor's office the sharp rise resulted from high crude oil prices and from a supply shortage caused by damaged U.S. refineries while other reasons are seasonal. 

Some oil refineries are switching from a winter fuel blend to summer fuel blend, which can cause production to slow. 

But Napolitano is unhappy with those reasons, because they don't explain why the industry is not prepared to handle those situations.

I have reported many, many times how the oil companies are not prepared by design for any kind of problems in this delicate industry. With billions and billions of dollars in record net profits year after year and very little money for safety and preventive strategy! 
No other industry has an impact on the consumer like the gasoline industry. Using turmoil in the Middle East as an excuse to compound the increases along with rumors, national disasters, maintain tight refinery output (no refinery built in the U.S. in 30 years), refinery maintenance and after 100 years in business with no plans for interruptions and schedule maintenance while profiting at the consumers’ expense! 
A raccoon, an opossum and a surprise of low inventories!!!   

You can’t make this up; the oil companies will put the blame on anything to increase gasoline prices.

"The big decline [in inventories] was a surprise to everyone,'' William Adams, chief energy and capital market strategist at LaSalle Futures Group Inc. in Chicago, told Bloomberg News. "We were expecting that since the refineries were down we just wouldn't be using that crude.''
Meanwhile, local factors seem to be affecting the price of gas on the West Coast. Gasoline prices edged up in California due to a pair of meddling animals; a raccoon and an opossum; that separately caused electrical power disruptions that triggered power outages at Los Angeles-area refineries, making wholesale gas prices jump when word got out on Monday morning, Rueters reported. 
The Foundation for Taxpayer & Consumer Rights (FTCR) spoke out against the price spike, calling the death of the two animals "an April Fools Day hoax" that it could cause gas prices to jump so rapidly.
"If they are going to be serious about it, so are we," said Judy Dugan, research director for the FTCR. "Only in a market that is deliberately kept short of gasoline stocks could a pair of small mammals cause motorists a couple of million dollars at the pump. And only oil companies and speculators could think that motorists are dumb enough to believe the blame stops with the wildlife."
"When a burp at a Texas refinery can be blamed for a price leap in California but not in Texas or elsewhere in the nation, that is proof of a supply chain seriously out of whack," said Dugan in February. "If oil companies won't increase their refinery capacity and gasoline storage in the state, government must do it. Otherwise California drivers will remain the oil industry's pick-pocketing victims."
Zone pricing ban hurts - for who?
In the first study examining gasoline "zone pricing" in Connecticut, Quinnipiac University economists have determined that banning the practice would raise prices at the pump in most areas of the state.
Banning zone pricing in Connecticut would harm Connecticut consumers, and the harm would fall disproportionately on those living in the lower income areas of the state," the study concluded.
Under a zone pricing ban, retail prices in most of the state would increase in prices, the study said.
The study was commissioned by the Connecticut Petroleum Council, a division of the American Petroleum Institute, a national trade association representing the MAJOR oil companies. 
Zone pricing has nothing to do with competition. Oil companies should not be allowed to charge different wholesale prices in different areas of the state according to what the oil companies perceive as ability to pay, noting that the study was commissioned by a group representing ‘Big Oil’.
Zone pricing, a long-standing practice in all 50 states, is when oil companies such as Exxon/Mobil and Shell charge station owners different wholesale prices for gas depending on where their stations are located. Gas stations facing similar market conditions are grouped into the same "zone" and charged the same wholesale price.
In Connecticut, state law says that oil companies can own gas stations, but those stations must be leased and operated by a separate dealer and not the oil company. Connecticut is one of four states plus Washington D.C. where stations must be leased and operated by a separate franchise dealer. 
About a third of the state’s gas stations are operated by dealers. Those stations, which sell more than half of the state’s gas, are the only ones affected by zone pricing because they buy oil directly from the big oil companies. The other two-thirds of the state’s gas station owners (supermarkets or discount clubs such as Sam’s Club) buy gas on the spot market in New Haven Harbor.
Currently, there are nine bills before the Connecticut legislature pertaining to zone pricing, most of which aim to ban it. 
"Eliminating zone pricing will reduce prices," said state Sen. Bob Duff, D-Norwalk, who is sponsoring legislation that would impose a ban. "What you’ll end up having is a level playing field."
If all dealers are charged the same wholesale price, a competitive marketplace will keep retail prices in check and relatively similar in all areas as well, he said.
Connecticut’s attorney general, Richard Blumenthal, has been urging a zone pricing ban since the early 1990s, and said March 5 that he disagrees with the Quinnipiac study’s findings. The Connecticut Petroleum Council, a division of the American Petroleum Institute paid for the study, a national trade association representing the MAJOR oil companies.
Connecticut Reps kill gas zone pricing effort

A bill that would ban gasoline zone pricing, an oil company practice that increased prices at certain stations such as those in lower Fairfield County, died in a legislative committee yesterday.
The General Law Committee voted 12-7 to defeat the bill, which would have stopped oil companies from charging different wholesale prices to gas station owners based on geographic area. Instead, all owners would have bought gasoline at the same rate, allowing the market to determine the retail price.
"That's a tremendous blow to consumers in Connecticut, particularly Fairfield County," Rep. William Tong, D-Stamford, said afterward.
For a decade Connecticut lawmakers have wrestled with such a measure and the oil companies have lobbied hard against it.
Big Oil Called Out on 'Greenwashing' Campaign 
Santa Monica, Calif. -- The Foundation for Taxpayer and Consumer Rights (FTCR) is criticizing a number of big oil companies ConocoPhillips, ExxonMobil and BP -- for allegedly donating millions of dollars to "buy respectability by capitalizing on the name of a well-known university," the organization said in a written statement. 
ConocoPhillips recently gave $6 million to the University of Oklahoma School of Geology and Geophysics. ExxonMobil also recently gave $100 million to Stanford University, while BP announced a $500 million program to create the Energy Biosciences Institute at the University of California Berkeley, the organization stated, calling the donations examples of "Big Oil U."
"Big Oil, an industry that has made billion at the expense of the environment, is trying to clean up its deservedly dirty image by associating with well-known universities," said John M. Simpson, consumer advocate for the FTCR. "Independent academic activities are too important to let them be sold to Big Oil companies that want to greenwash their image."
For the donation given to the University of Oklahoma, President David L. Boren said he was recommending to the board of regents that the school be renamed the ConocoPhillips School of Geology and Geophysics, the FTCR stated.
"For a paltry $6 million, Conoco gets naming rights to the school and an industry friendly professor to spout their warped view of the world in an academic environment. We call on the regents to reject this deal," said Simpson.
"Big Oil has an image problem," said Simpson. "We cannot allow them to fix it by turning our respected colleges and universities into “Big Oil U.”
California’s temperature compensation fix on hold

California’s effort to end the sale of “hot fuel” may be thwarted by pressure from the oil industry to keep retail pumps that would fix the problem off the market, according to a March 4 article in The Kansas City Star.
California regulators had issued a pump-making company the nation’s first “certificate of use” for fuel dispensers that would allow gas stations to start selling fuel adjusted for temperature, The Star reported.
In doing so, the nation’s largest fuel-consuming state jumped to the front of a national movement to stop the sale of hot fuel, which is costing consumers an estimated $1.7 billion annually.
“It’s legal right now in California” to sell temperature-adjusted fuel, said Dennis Johannes, director of California’s Division of Measurement Standards.
Gilbarco Veeder-Root, the manufacturer that sought the certification, has for years offered a temperature-adjusting pump in Canada where cold temperatures would otherwise condense fuel and crimp industry profits. But a Gilbarco spokesman now says the company has abandoned plans to sell the temperature-adjusting pump in California or anywhere else in the United States, The Star reported.
Lucy Sackett, marketing communications manager for Gilbarco, confirmed the company had no plans to sell the pump in the United States, and had also dropped plans to certify a retrofit kit for existing fuel pumps, The Star reported. She characterized the moves as “business decisions.”
A national coalition of associations representing independent petroleum marketers has formed the Partnership for Uniform Marketing Practices (PUMP) to focus on ensuring fair competition, cost-effective distribution and equitable treatment of consumers in addressing the issue of temperature variation in the sale of gasoline and diesel fuels. 

PUMP members counter that there is currently no accurate or statistically reliable data to suggest that consumers are adversely impacted under the existing system. PUMP maintains that any variation from the 60-degree standard reference temperature balances out for consumers based on year-round, seasonal averages. Furthermore, the coalition emphasizes that automatic temperature compensation (ATC) devices proponents ignore the fact that the costs associated with enforcing and implementing the proposed regulatory changes would most likely be borne by the very consumers they claim to be protecting.

U.S. Automakers Pledge E-85, Biodiesel Support

Washington – Chief executives from Ford, General Motors and DaimlerChrysler met with President Bush yesterday and pledged their support for reducing U.S. dependence on oil and making half of all new vehicles capable of running on E-85 or biodiesel by 2012, reports Congress Daily. 

In January, Bush described his plan for reducing U.S. gasoline consumption by 20 percent over the next ten years in his State of the Union speech. The president also wants to increase alternative fuels supply "by setting a mandatory fuels standard to require 35 billion gallons of renewable and other alternative fuels by 2017," writes the news source. 

"If you want to reduce gasoline usage, like I believe we need to do so for national security reasons, as well as for environmental concerns, the consumer has got to be in a position to make a rational choice," Bush told reporters after meeting with the auto executives.  

According to the National Ethanol Vehicle Coalition, there are only 1,161 E-85 stations in the United States. GM CEO Rick Wagoner said U.S. automakers would first double production of flexible fuel vehicles by 2010 before manufacturing half their autos with the renewable fuels option by 2012, writes the news source.

Identity Theft

The Social Security Administration cannot fix your credit record if someone has misused your Social Security number (SSN) to obtain credit. To resolve your credit problems, you need to contact the institution that authorized the credit and/or issued the credit card, as well as the major credit reporting agencies. Obtain a copy of your credit report and ask that an alert be placed on your credit record requiring that you be contacted before credit is extended using your name and SSN. The three major credit reporting agencies are

Equifax — 1-800-525-6285 

Trans Union — 1-800-680-7289 

Experian — 1-888-397-3742 

Special THANKS from the Special Olympics Seminole County

On Sunday March 18 the Special Olympics held a car wash at Friendly’s Restaurant on State Road 434 in Altamonte Springs. The car wash was very successful with the help of the special needs people, staff and the parents. One generous individual who was driving by gave one of the special needs people who were holding signs directing people to the car wash a $100.00 donation to the Special Olympics. A special THANKS to that individual and all the generous people who came and had their cars washed. Also a special THANKS to Friendly’s Restaurant who provided space and water for the car wash.        
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.

Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years. 

New Address and telephone numbers
  
       

      
     Direct Phone 305-789-2789
   Luis S. Konski Partner  [image: image23.png].
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       Direct Fax 305-537-3989
  701Brickell Avenue                 Email Luis.Konski@ruden.com
  Law Firm            Suite 1900                                     http//www.ruden.com
   

        Miami, FL 33131

2009 Tank System Upgrade Requirements
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What Does It Mean for You and Your Business? 

New Florida Administrative Code, Chapter 62-761, Tank System Upgrade Requirements – What Does It Mean to You and Your Business?

Business owners in the gas retailing business could be facing exorbitant fines and potential shut down of their business come 2009 if their tank systems are not in compliance with the new Florida Administrative Code, Chapter 62-761.  Call or e-mail A2L Technologies, Inc. for a FREE White Paper detailing:

· The actual regulation upgrade requirements

· What it means and how it will affect my business

· Options for upgrading tanks and monitoring systems in order to be in compliance

· Options if contamination is found

· Information on available State funding for remediation during upgrades

A2L Technologies, Inc., is a Tampa based engineering firm that for the last decade has been providing environmental planning, engineering and remediation services to national and international businesses throughout Florida.  A2L is an approved assessment and remediation consultant/contractor by the Florida Department of Transportation, and is licensed, insured and bonded.  A2L represents the environmental interests for commercial, industrial and governmental clients with the goal of assuring full regulatory compliance with the least economic impact to our customers.

Call or e-mail us for your FREE White Paper Today!

A2L Technologies, Inc.

10220 Harney Road NE

Thonotosassa, FL  33592

Contact:  Larry G. Schmaltz, PE - President

Phone:  813.248.8558, ext. 305

Fax:  813.248.8656

E-mail:  LarryS@a2ltechnologies.com
www.a2ltechnologies.com
U.S. Department of the Treasury

Financial Crimes Enforcement Network



FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770





December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com.

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN.

INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













     New

Trucks
                                                                                                                                                                    Wholesale     For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     










       

Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856

E-mail: idpsgrp@aol.com
Insurance Office of America

      INSURANCE RECOMMENDATIONS
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The last minute policy renewal quote: 

By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 
For Group Health Insurance: Contact Lauren Wallace 800-243-6899 ext 5440 for information.  
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 Almost every retail business receives bad checks: 
CollectAChek is a NSF check recovery company that collects face value of check and charges owner of the check cost for recovery. The business receives full amount of check. For more information, Contact Frank Straughn @ (877) 874-9791 or e-mail fstraughn@collectachek.com
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                                  S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 2921, Sanford, FL, 32772

                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 
When the Government Wants Your Property You Have Rights

But You May Also Have Obligations:
You receive a letter from a governing entity (state, county, city, etc.) saying your property, or part of it, is needed for the improvement or widening of Main Street, Anytown, Florida. In a state growing at an exponential rate with, seemingly, every other road under construction, this is becoming a common occurrence. The purpose of this article is to present an outline of the process involved when the government uses its power. This process is often referred to as condemnation and owners and businesses have rights provided under Florida law. 

For full information, Contact:

Barry S. Balmuth, P.A.



Centurion Tower-Eleventh Floor
1601 Forum Place, Suite 1101

West Palm Beach, Florida 33401   

For complete information go to www.floridaeminentdomainlawyer.com
or contact  toll free 866-452-9400

Residents trying to hang onto their homes in a working-class neighborhood of New London, Conn., are waging a battle in the Supreme Court over their city government's attempt to seize property for private economic development. Susette Kelo and several other homeowners filed a lawsuit after city officials announced plans to bulldoze their residences to clear the way for a riverfront hotel, health club and offices. The residents refused to move, arguing it was an unconstitutional taking of their property.

Free Confidential U.S. Immigration & Naturalization procedures:

Free Confidential U.S. Immigration & Naturalization procedures and information that is provided by a U.S. Congress approved person  

Any member in good standing of the Gasoline Retailers Association of Florida qualifies for this benefit.

For more information, contact the Gasoline Retailers Association of Florida office at 407-774-9700.

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION
*Grogan Realty Co. Specializing in Gasoline stations & Commercial property financing available (904) 737-3493 

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program Contact: Cindy Winternitz (800) 575-1816

*Collect A Chek NSF Check Recovery Contact: Frank Straughn Toll Free: 1-877-874-9791 fstraughn@collectachek.com
*Insurance Office of America Group Health, Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 407-332-8311

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987
GASOLINE SUPPIERS

Hamid Ghannad

United Oil Co. Inc.

5012 E. Broadway

Tampa, FL  33619

(813) 241-4610
Bill McKnight

Automated Petroleum & Energy Co.

P.O. Box 1110

Brandon, FL  33509

(813) 681-4279

Art McKee

Lewis & Raulerson, Inc.

P.O. Box 59

Waycross, Georgia 32502 

(863) 401-3937

Lost your lender

No wonder: With all the mergers, acquisitions and closings, your lender is probably lost too.

We specialize in extending competitive rates on financing loans.

Contact John Grogan Business Development Officer

Office 904-731-9020 fax 904-731-0025 cell 904-571-6564 E-Mail johngrogan@bellsouth.net
GASOLINE RETAILERS ASSOCIATION of FLORIDA
WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS

Nearly all men can stand adversity, but if you want to test a man's character, give him power.
Abraham Lincoln
"Even the woodpecker owes his success to the fact that he uses his head and keeps pecking away until he finishes the job he starts."

Coleman Cox
Down Syndrome Association of Central Florida needs ‘Donated Office/Meeting Room’
The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Special Olympics Seminole County
Through successful sports training and competition, Special Olympics athletes develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing Special Olympics programs builds confidence and self image, which carries over into all aspects of their lives.Special Olympics Seminole County web site www.specialolympicsseminolecounty.org/ or 407-263-8043 for information
        
 “Angels Among Us” Show Time

The next performance will be at Annunciation Church 1020 Montgomery Road Altamonte Springs FL on Saturday April 21, 2007 doors open 6 PM show starts 7 PM and on Sunday May 6, 2007 doors open 1 PM show starts 2 PM at St. Mary Magdalen Church 861 Maitland Ave. Altamonte Springs, FL   
St. Mary Magdalen Catholic Church
      Altamonte Springs Florida
A Unique Stars Theatre Program 
Fr. Tom Smith’s
“Angels Among Us”
With 26 Unique Special Angels of all Ages
Katie Byrnes

Terry McDonald
Katie Moricca

Eileen Jefferson

Joe Nasehi

Erin Maciarz

Meggan Van Loon
Eddie Penedo

Kristin Costanzo
Lisa Ramos

Shawn Seaver

Nataly Hernandez

Angel Resende

Kimberly Culley

Courtney Coil

Adriana Kenney

John Ferry

Alicia Cepero

Victoria Aldred

Bret Jones
Charbel Elkhoury
Mark Preston
Patti Wittick

Ashley Magill

Michael Martin 

Joshua Borbolla
CAST

Father Tom - Diane Della Piazza

Lisa Cioffi - Frank Corso

Produced and Directed by Elsie Doughty

A must-see! 

For information, please contact 
Father Tom Smith @ (407) 695-1720
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.  

$10____ $15____





$20____ $50____





$100____other____

















