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             Service Station Dealers of America

Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more.    
 VISIT OUR WEB SITE FOR THE LATEST GASOLINE

INDUSTRY INFORMATION AND BENEFITS

http://www.flagas.com  
In 2005 Mega -Retailers Will Be At It Again

In 2005 Florida legislature session, mega – retailers Wal-Mart etc., will be trying to repeal Below Cost (MFMPA) again. Every year there is a challenge from the mega – retailers. The Gasoline Retailers Association of Florida will be contacting our legislators especially the newly elected ones to vote against the challenge to repeal Below Cost. Don’t wait for someone else to do it because it will not get done.
Join the Gasoline Retailers Association of Florida and help in the fight to keep Below Cost law in Florida.
February 25th 2005, price of crude oil closed at $51.49 barrel and February 21st 2005, average retail price of gas $190.5
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Sounds Like The Same Old Soap Opera

As Big Oil reports their fourth quarter profits and the same broken record is playing the same old song, profits doubled, record quarter, record year, best quarter ever, best year ever, healthy quarterly net income, tripled its quarterly profit and on and on.

                                    Big Oil Bonanza!

Exxon Mobil Earns Record $8.42B in 4Q 
Exxon Mobil Corp., the world's largest publicly-traded oil company, said Monday it earned a record $8.42 billion in the fourth quarter and $25.33 billion for all of 2004, as higher prices for oil and natural gas erased a slight decline in production. Fourth-quarter earnings increased $4.00 billion!!!
Exxon Mobil, the world's largest publicly traded oil company, just missed $300 billion in sales for the year. 
The company said it earned a record $8.42 billion in the October-December period, compared to $6.65 billion, a year earlier. 
Revenue for the fourth quarter was $83.36 billion, compared to $65.95 billion a year ago.
Texaco Brand, Higher Prices Boost ChevronTexaco's Fourth Quarter 
January, 2005 -- San Ramon, Calif. -- ChevronTexaco Corp. has reported net income of $3.44 billion for the fourth quarter of 2004, doubling the company’s net income of the last quarter of 2003, $1.74 billion. The company said the increase helped close out “the strongest year in the company’s 125-year history.” 
Revenue for the quarter totaled $42.69 billion, a 41 percent increase from $30.35 billion in the previous year.

Shell Doubles Earnings
The Royal Dutch/Shell Group of Cos. more than doubled its fourth-quarter net income on the back of soaring oil and gas prices.
Shell reported net income for the three months ended Dec. 31 of $4.5 billion, up from $1.9 billion in the same period a year ago. 
 Shell attributed the results to strong refining margins and high oil prices during the quarter. Oil futures in New York hit a peak of $55.17 a barrel in late October. 
Fourth-quarter sales rose 42 percent to $95.6 billion from $67.3 billion. 
Full-year net profit was $18.5 billion, up from $12.5 in 2003. Sales increased 28 percent to $337 billion from $264 billion. 

Production Boost BP's Profits 
Surging crude oil prices and robust production from its Russian subsidiary pushed net profit at British energy giant BP Group PLC 8.6 percent higher in the fourth quarter. 
BP earned $2.53 billion for the final quarter of 2004, up from $2.33 billion a year earlier. Revenues rose 35 percent to $80.66 billion from $59.66 billion. 
For the full year, BP's profits increased 50 percent to $15.73 billion, while revenues rose to $294.85 billion from $236.05 billion in 2003. 
BP said its operating profit, which excludes losses or gains from the sale of assets or termination of operations, was $3.65 billion, up from $2.89 billion a year ago. That result included $1.1 billion in non-operating charges. If these charges are added back, the company easily exceeded analyst expectations of a result around $4.6 billion. 
BP joined other major oil companies in benefiting from surging oil prices in the last quarter of 2004. 

Amerada Hess Triples Fourth-Quarter Profit 
Oil and gas producer Amerada Hess Corp. more than tripled its profit in the fourth quarter ended Dec. 31, fueled by sharply higher energy prices that compensated for decreased production during the period. 
Quarterly income surged to $229 million, from $68 million, a year ago. Total revenue was $4.61 billion, a gain of 27 percent from $3.63 billion a year earlier.
Strong Quarter for Marathon Ashland Petroleum 
2005 Covington, Ky. -- Ashland Inc. posted better-than-expected profits in the first quarter, helped by its stake in Findlay, Ohio-based Marathon Ashland Petroleum LLC (MAP), a refining and marketing venture. In the latest quarter, earnings for Ashland were $101 million, up from $34 million in the same year-ago period. Total sales were $2.18 billion, a gain of 12 percent from $1.94 billion a year earlier.
Ashland said operating income from Marathon Ashland Petroleum rose to $142 million from $26 million due to strong refining margins and falling crude oil prices.
Sunoco Reports Fourth-Quarter Income of $188 Million 
Philadelphia -- Sunoco Inc. reported net income of $188 million for the fourth quarter of 2004 vs. $36 million for the fourth quarter in 2003.

Citgo's Quarterly Net Income at $205 million 
Houston -- Luis Marin, CITGO Petroleum Corp.'s president and CEO, announced third quarter net income of $205 million, almost double the 2003 third quarter net income of $103 million. For the nine months ended Sept. 30, net income was $430 million, up 22 percent from the same time period in 2003

Kerr McGee Profit Soars

New York - In the headlines this afternoon, ConocoPhillips isn't the only one seeing profit growth from sky-high energy prices. 
Fourth-quarter profit more than doubled for oil and gas producer Kerr McGee. The company also forecast record production this year. Amerada Hess more than tripled its quarterly profit, as the surge in energy prices offset decreased production.
Valero Triples Fourth-Quarter and Full-Year Earnings 
February, 2005 -- San Antonio -- Valero Energy Corp. reported net income of $488.5 million for the fourth quarter of 2004 more than three times the company's prior record fourth quarter net income of $131.6 million achieved last year. 
For the year ended Dec. 31, 2004, Valero's net income was $1.8 billion which is nearly triple the net income of $621.5 million that Valero earned in 2003.
ExxonMobil takes top spot, over GE

NEW YORK – ExxonMobil Corp. on Friday knocked General Electric Co. from its perch as the world's most valuable public company ranked by stock market capitalization. 
Riding the tide of high oil prices, tight U.S. refining capacity and market enthusiasm for its dynamic cash flow growth, ExxonMobil shares have risen nearly 40 percent over the last year, outperforming all of the major U.S. stock indexes and outgaining GE over the same period $381.01 billion to $380.49 billion. 

Costco Asks Quebec to Remove Minimun Pricing Requirements for Gasoline

Costco is asking for a review of Quebec’s minimum sales price for gasoline and the withdrawal of the requirement that operating costs of gasoline retailers be included in the calculation of the "floor price" for gasoline. The operating cost factor accounts for approximately 3 cents (Canadian) per liter. 

CSP reports that Costco has said these policies have become a "major hurdle in the planned expansion of our gas station network throughout Quebec." 

This is yet another example of mega-retailers’ efforts to undermine small business retailers.
In order for Mega retailers’ to be successful, they have to sell gasoline below cost!  Mega retailers’ can not compete on a level playing field with independent gasoline operators. 
Wal-Mart Makes Inroads on C-Store Territory 


February, 2005 -- Wal-Mart Makes Inroads on C-Store Territory
New York -- Wal-Mart is poised to become a bigger player in the convenience store business, predicted Retail Forward analyst Sandy Skrovan. The Bentonville, Ark.-based retailer, which already operates gas stations at many of its Supercenters and Sam's Clubs, “will add a refueling station to every Wal-Mart pad that can support one,” said Skrovan during an audio forum conducted by Retail Forward, an Ohio-based management consulting firm, on Jan. 26.
Freestanding convenience stores are just one of several retail formats Wal-Mart will test as it grows into a half-trillion-dollar company by the year 2010, declared Skrovan.
“Wal-Mart will be even more successful by 2010 than it is today,” she said. The retailer aims to disrupt entire businesses, not to implement incremental change, she said. “It took Wal-Mart 42 years to get as big as it is today, but it will take only five years to double its current size.”
Skrovan noted that five years ago, Wal-Mart generated about $150 billion in annual sales. This year, it would likely hit $285 billion. “By 2010, Wal-Mart will be a half-trillion-dollar company,” she predicted.

Two-thirds of Wal-Mart's current Supercenter fleet are located in just 15 southern states.
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Summer Gas Prices May Surge Higher 
February -- Washington -- Experts are predicting gas prices may surge past last year's record highs when highway travel picks up late in the spring.
Government figures show that the average price of regular unleaded has risen in each of the last four weeks, jumping from $1.78 at the start of the year to $1.91 per gallon in the week ended Jan. 31. That's more than 30 cents per gallon higher than a year earlier.
Prices are highest on the West Coast, averaging $1.99 per gallon, and lowest in the Rocky Mountain region, averaging $1.83 per gallon.
Last year, the average price peaked above $2 per gallon in May, just before Memorial Day, which is the unofficial start of the summer driving season. To be just a dime short of that level in early February is not good news for motorists, analysts said.

Tom Kloza, director of Oil Price Information Service in Lakewood, N.J., said he anticipates the price of gasoline to "rocket higher in the next 90 days." Nationally, Kloza predicts average gasoline prices could surpass $2.15 and even run as high as $2.50. However, he expects those highs to be short-lived.
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7-Eleven Offers To Sell Stores to Managers 
February, 2005 -- Fort Collins, Colo. -- 7-Eleven store managers in Fort Collins could own their stores as the company makes a push to turn its Colorado locations into franchises, according to a report in the Fort Collins Coloradoan.
The Dallas-based convenience store chain, with about 5,800 locations across the United States and Canada, wants to transfer operations of its corporate-owned locations in Colorado and Utah, said spokeswoman Margaret Chabris.
Sixty percent of the 7-Eleven stores across the country are franchises but Colorado's 232 stores are all currently owned by the corporation. Fort Collins has eight 7-Eleven stores.
7-Eleven has asked its store managers across the state to consider buying the stores they operate -- an investment that would cost about $183,000, said Chabris.
The company owns the land and the building for each 7-Eleven location across the country, which means franchisees only have to finance business costs.
On average, a 7-Eleven brings in about $1 million in yearly revenues. The company wants to turn over operations to franchisees largely because it wants to integrate the stores into the community, said Chabris.
Historically, franchise-owned stores have performed better than company-owned locations, although Chabris said that's been changing over the last few years.
7-Eleven Inc. posted a 13 percent revenue increase in its recent fourth quarter earnings report, and company officials attribute that jump to franchisees and rebranding of the store's image.
"We still want to have some corporate areas where we continue to test products and initiatives," she said.
Tsunami Disaster Relief Fraud Alert
The FBI, in conjunction with domestic with international law enforcement and industry partners, take seriously these egregious actions and are resolved to aggressively pursuing those who would attempt to victimize philanthropic individuals.
The IC3 is cautioning citizens against participating in this type of on-line correspondence. Consistent with previous guidance on incidents of Phishing/Spoofing and Identity Theft, when considering on-line options for providing funding to this relief effort consumers should consider the following:

· Do not respond to any unsolicited (SPAM) incoming emails.
· Be skeptical of individuals claiming to be surviving victims or foreign government officials asking for help in placing large sums of money in overseas bank accounts. 
· To ensure that contributions to U.S. based non-profit organizations are used for intended purposes, go directly to recognized charities and aid organizations websites, as opposed to following a link to another site. 
· Attempt to verify the legitimacy of non-profit organizations by utilizing various Internet based resources which may assist in confirming the existence of the organization as well as its non-profit status.
· Be leery of emails that claim to show pictures of the disaster areas in attached files, as the files may contain viruses. Only open attachments from know senders.
· Several variations of this scam are currently in circulation.
Report of predatory fuel pricing in Michigan

Fremont, Mich. – A gas war is underway in Newaygo County. At the Murphy USA gas station in Fremont, drivers can pull into the Wal-Mart parking lot and fill up for the low price of $1.63 per gallon. How can stations sell gas at such a low price?
Fremont gas stations are scrambling to compete, posting similar prices or losing business. While the low prices are great for customers, the manager of the Wesco gas station says he is losing money and business to the Murphy/Wal-Mart one-two punch.
When 24 Hour News 8 informed the Michigan Petroleum Association of the price, we were told this is a clear case of predatory pricing - selling gasoline below cost to drive out competition.
Marc Griffin is president of MPA and says the average wholesale cost of a gallon of gasoline in Michigan is currently $1.84. That means Murphy USA is selling a gallon of gas at 21-cents below cost.
How, then, can this Murphy USA sell gasoline for a $1.63 per gallon? Murphy USA's vice president says he can sell gasoline at any price, because there is no law in this state that says otherwise. And that's true, at least for now.
Griffin says when Michigan first introduced the Petroleum Marketing Stabilization Act to protect small retailers; the president of Murphy USA addressed state lawmakers to protest the bill.
"They testified in front of the House Transportation Committee that they seldom, if ever, sell below cost. That's kind of stretching the truth when we have proof right here that in one part of the state they did it for 424 days out of 573. This is clearly an attempt by them to try to control the market place," Griffin says.
Murphy USA officials tell 24 Hour News 8 that it is simply selling gasoline to consumers at a competitive price?

Griffin showed us a report following Murphy USA pricing from July 2001 through April 2003 at one of its locations in Niles. "It's easy to say that it's good competition when you have your foot on the throat of your competitor," he says. "This company has done this all around the country. They've done it in states where it has been illegal and has had many court battles, which they've lost."
Griffin tells us 28 states have some form of a gasoline predatory pricing law. He says Murphy USA has broken those laws in four states: Alabama, Florida, Oklahoma, and Wisconsin. Lawmakers in Michigan will have a chance to review Michigan's version of a predatory pricing law when it is re-introduced sometime this year.

Dealer and BP trade accusations

Chicago, Ill. - The owner of several suburban BP Amoco gas stations claims he was forced to give about $100,000 in cash, gifts and use of prostitutes to three executives at Warrenville-based BP Products North America Inc. in order to stay in business. 
BP countered those claims this week in U.S. District Court documents, saying Salik Rao of Schaumburg actually was bribing its executives and had filed his lawsuit as a last-ditch effort to garner time to sell his interests in his stations before BP terminated his contracts. 
Both sides said Friday the executives have been terminated and the matter is under investigation by the FBI. 
"What's really shocking here is that Amoco has come across with the most uncredible defense," said Michael C. Goode, Rao's attorney. "Mr. Rao is an immigrant from Pakistan with three kids to raise and is just looking to get Amoco off his back and to keep the crooks from bleeding him dry." 
BP spokesman Scott Dean declined to comment on pending litigation but said everyone who works for BP must uphold its business ethics policy. 
"A breach is treated as a very serious matter," Dean said. 
 Rao, who has stations in Morton Grove, Franklin Park and Wilmette, charged BP and its three executives with fraud, extortion and racketeering. 
Rao said he was forced to buy and give computer equipment, home appliances, cash and other gifts to three BP executives; otherwise he would be cited with false violations of his franchise agreements with BP Amoco leading to those contracts being canceled or not renewed. 
His suit also said that two BP executives committed mail and wire fraud when they threatened the loss of his franchise if he didn't comply with their extortion demands. He said those executives forced him to sell "at a false price" his share of a franchise to one executive after that person left BP. 
In federal court documents filed Thursday, BP said Rao schemed to bribe those same BP executives from 1996 to 2003. BP said besides the cash and gifts, bribes included prostitutes and entertainment. BP said a team of internal investigators last July discovered a pattern of bribery and corruption in parts of the Chicago market. That's when BP sought to end its relationship with Rao. 
BP also claimed Rao bribed one executive to influence the sale of various sites to Rao and a partner at below-value prices. Rao then intended to resell the stations at a high profit and split the gain. 
There is rumor in the gasoline industry that BP isn’t alone!   


FTC Releases Top 10 Consumer Complaint Categories for 2004

Identity Theft Again Tops the List
The Federal Trade Commission today released its annual report detailing consumer complaints about identity theft and listing the top 10 categories of fraud-related complaints filed with the FTC in 2004. For the fifth year in a row, identity theft topped the list of complaints, accounting for 39 percent of the 635,173 consumer fraud complaints filed with the agency last year.

The top categories of consumer fraud complaints for 2004 include:

· Internet Auctions - 16 percent 

· Shop-at-Home/Catalog Sales - 8 percent 

· Internet Services and Computer Complaints - 6 percent 

· Foreign Money Offers - 6 percent 

· Prizes/Sweepstakes and Lotteries - 5 percent 

· Advance-Fee Loans and Credit Protection - 3 percent 

· Business Opportunities and Work-at-Home - 2 percent 

· Telephone Services - 2 percent 

· Other (miscellaneous) - 12 percent 

Other findings from the report include:

· Of the 635,173 complaints received in 2004, 246,570 were identity theft reports and 388,603 were fraud complaints. 

· Internet-related complaints accounted for 53 percent of all reported fraud complaints. 

· The major metropolitan areas with the highest per-capita rates of complaints concerning consumer fraud were Washington, DC; San Jose-Sunnyvale-Santa Clara, CA; and Las Vegas-Paradise, NV. 

· Credit card fraud was the most common form of reported identity theft, followed by phone or utilities fraud, bank fraud, and employment fraud. 

· The major metropolitan areas with the highest per-capita rates of reported identity theft were Phoenix-Mesa-Scottsdale, AZ; Riverside-San Bernardino-Ontario, CA; and Las Vegas-Paradise, NV. 

Most of the deadliest non-freeways in America are in Florida.
Only six non-freeways in the country averaged at least 20 traffic deaths a year within any one county from 1998 to 2003, according to federal crash data compiled by the National Highway Traffic Safety Administration.
Five of those were in Florida: U.S. Highway 1 in Miami-Dade County, 153 deaths; U.S. 19 in Pasco County, 136; Colonial Drive in Orange County, 130; U.S. 19 in Pinellas County, 126; and U.S. 1 in Monroe County, 124.
                                                 

                                                           INVESTIGATIVE SERVICES

Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 
Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
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Almost every retail business receives bad checks: 

CollectAChek is a NSF check recovery company that collects face value of check and charges owner of the check cost for recovery. The business receives full amount of check. For more information, Contact Frank Straughn @ (877) 874-9791 or e-mail fstraughn@collectachek.com
Meadowbrook Insurance Group Workers’ Compensation dividend program
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The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.
For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.

Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for five out of the last six years. 

Court To Hear Battle Over Eminent Domain 
Residents trying to hang onto their homes in a working-class neighborhood of New London, Conn., are waging a battle in the Supreme Court over their city government's attempt to seize property for private economic development. Susette Kelo and several other homeowners filed a lawsuit after city officials announced plans to bulldoze their residences to clear the way for a riverfront hotel, health club and offices. The residents refused to move, arguing it was an unconstitutional taking of their property.

INSURANCE RECOMMENDATIONS

The last minute policy renewal quote: 

[image: image11.wmf]By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

For Group Health Insurance: Contact Sharon Cockrell @ 1-800-243-6899 x 5412 for information.
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S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-6933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-330-3011 for a copy of their Wish List.   

Please make checks payable to and mail to

Safehouse of Seminole PO Box 2921, Sanford, FL, 32772

$10_____ $15_____     Name__________________________________Telephone______________________________

$20_____ $50_____
Address______________________________________________________________________




          City______________________State_________________________Zip 
*****FOR SALE*****

GAS STATION INCLUDING LAND
New environmentally approved tanks/veeder-root/major brand

busy road-approx. 39,000 cars a day great location with land Asking 975,000 
Plantation Florida                Call 561 495 1373
When the Government Wants Your Property You Have Rights

But You May Also Have Obligations:
You receive a letter from a governing entity (state, county, city, etc.) saying your property, or part of it, is needed for the improvement or widening of Main  Street, Anytown, Florida. In a state growing at an exponential rate with,

seemingly, every other road under construction, this is becoming a common occurrence. The purpose of this 

article is to present an outline of the process involved when the government uses its power. This process is

often referred to as condemnation and owners and businesses have rights provided under Florida law. 

For full information, Contact:

Barry S. Balmuth, P.A.
Centurion Tower-Eleventh Floor
1601 Forum Place, Suite 1101
West Palm Beach, Florida 33401
(561) 242-9400 Telephone (561) 478-2433 Facsimile 
JOIN TODAY

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION
**CLASSIFIED**
Grogan Realty Co. 
Specializing in Gasoline stations & 

Commercial property financing available
(904) 737-3493 Fax (904) 731-0025

Insurance Office of America 
1855 W.S.R. 434  
Longwood, FL 32750

Group Health, Property & Casualty Liability
Underground Storage Tank Insurance
Contact: Glen Esbjorn (800) 243-6899
Meadowbrook Insurance Group
Workers’ Comp. Dividend Program

(Paid dividends 5 of 6 years)

Contact Cindy Winternitz

(800) 575-1816
Chokshi Accounting & Tax Services, Inc
201 Park Place  Suite # 300

Altamonte Springs, FL 32701

(407) 332-8311

Collect A Chek
NSF Check Recovery
P.O. Box 960
Ypsilanti, Michigan 48197
Contact: Frank Straughn
Toll Free: 1-877-874-9791
fstraughn@collectachek.com
GASOLINE SUPPIERS

Hamid Ghannad

United Oil Co. Inc.

5012 E. Broadway

Tampa, FL  33619

(813) 241-4610

Bill McKnight

Automated Petroleum & Energy Co.

P.O. Box 1110

Brandon, FL  33509

(813) 681-4279

Tim Loggins

Lewis & Raulerson, Inc.

P.O. Box 59

Waycross, Georgia 32502 

 (912)-283-5951

GOLETA NATIONAL BANK

                                       A Community West Company
Contact John Grogan Business Development Officer

                   Office 904-731-9020 fax 904-731-0025  cell 904-571-6564  E-Mail jgrogan@attbi.com
GASOLINE RETAILERS ASSOCIATION of FLORIDA
WELCOMES ALL NEW MEMBERS
MEMBERSHIP DOES NOT COST, IT PAYS
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$10____ $15____





$20____ $50____





$100____other____














