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       Service Station Dealers of America

Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more.
VISIT OUR WEB SITE FOR THE LATEST GASOLINE

INDUSTRY INFORMATION AND BENEFITS

http://www.flagas.com   
As we approach spring, changes are taking place in the gasoline industry.
Oil Companies are changing their way of marketing gasoline promotions like gift cards, vouchers etc. and more. Changes in leases for gasoline stations to bypass state and federal laws (Shell’s MSO’S etc.). 
A University of Alabama-Birmingham (UAB) professor survey
Birmingham, Ala. -- He applauded the 1975 state law, the Alabama Motor Fuels Marketing Act. The state enacted the law to prevent big oil companies from marketing fuel below cost, only to drive independent retailers out of business before raising costs again.

Without the law, Robicheaux said, independent retailers would become extinct. “If we eliminate the independent retailers, gas prices will skyrocket to $2 a gallon,” he said.

More than $1 trillion worth of mergers since 1984 has left five oil companies—Exxon Mobil Corp., ChevronTexaco Corp., Conoco Phillips, BP Amoco and Royal Dutch Petroleum (Shell)—with a majority control of the U.S. gasoline market.

Prices at the pump have soared because of the “Big 5’s” pricesetting practices, not because of crude oil production levels set by the Organization of Petroleum Exporting Countries (OPEC), said Robicheaux.
Thin profits are forcing Alabama’s independent gas retailers to close their doors, Robicheaux said. “We’ve seen a demise of the service station, and they are on their way out,” he said.
The Big 5’s were once the Big 9’s
The Big 5’s were once the Big 9’s that were competitors. Now there is less competition at the retail level and no competition at the wholesale level. ‘Divorcement and open supply’ legislation is the only way for competition at all levels.
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Cutthroat Competition for Gas Station Operators
A recipe for disaster 
January, 2005 -- Saginaw, Ala. - A price war between two gas stations in Saginaw illustrates just how cutthroat the competition in the petroleum industry has become.
The gas war started about a month ago, when a Citgo Foodmart opened within sight of Noodie's Pure station. Drivers passing Noodie's and the new Citgo nearby might look twice to make sure their eyes aren't deceiving them: Noodie's is selling unleaded regular gas for $1.51 per gallon, while Citgo is selling regular gas at $1.53. The current average price for gasoline in Alabama is $1.74 for regular, $1.86 for mid-grade and $1.92 for premium.

"Everybody's out, like us, trying to save a dollar," said Mickey Irvin, manager of the Citgo. "I'm not going to move it up unless I have to." 
At Noodie's, owner Myra Martin said the price fight is a matter of simple capitalism. "When you open a new business, you've got to find some way to get them up there," she said. Whoever can offer the lowest price gets customers, and Martin said that's a fight she intends to win. 
Irvin said the low gas price is a loss-leader, pointing out the variety of food he sells, including barbecue, smoked ham and low-priced beer. 
 "It's just a matter of competition in the marketplace," said Al Gibbs, vice president of AAA Alabama. "That's a great thing for the consumer."
There are no winners in this kind of competition and even the consumers will lose when the independent gasoline stations go out of business and less competition.
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Price war triggers lawsuit
Waukesha, Wis. -- A City of Pewaukee, Wis., gas station owner wants a competitor to pay him $16,000 plus legal costs for allegedly selling gasoline 15 cents cheaper during the summer, reported the Milwaukee Freeman Newspapers. Dave’s on Silvernail sued the Waukesha Quik Mart and owner Dwarika Singh on Tuesday in Waukesha County Circuit Court. The suit alleges Singh kept his gasoline price below $1.90 per gallon from July 26 through August 2 while state law mandated a minimum $2.04 cost. Attorney Francis J. Slattery filed the suit on behalf of Dave’s on Silvernail. He said Singh’s business practices cost his client money and were illegal as defined by a law created in 1998, said the report. State law requires a gas station to sell at a price no lower than cost and a formula accounting for freight, taxes and a 9.18% markup sets that price, according to the lawsuit. For eight days, the state formula set the minimum price between $2.04 and $2.05, the lawsuit said.“That’s cost as defined by the statute,” Slattery said. Slattery alleged Dave’s on Silvernail faced two choices; either lower the price to match Singh’s or keep prices the same. Both would have meant a financial loss, Slattery said. The lawsuit seeks $2,000 in damages for each of the eight days Singh allegedly set the low price, said the report. Slattery said the law would also require Singh to pay legal costs if Dave’s on Silvernail is successful in court.

Singh could not be reached for comment by the newspaper. An employee there told the paper that Singh no longer owns the business!
Why don’t the oil companies sell wholesale gasoline below cost?
Price Gouging Update
The latest report on the issue of price gouging indicates that you all performed admirably during the time we were under an emergency declaration. There were a total of four letters and one subpoena issued as of last January 14th 2005. It is clear that the one subpoena will go away 
rapidly once a rational individual takes a look at it. When all the facts are in, you will be (or maybe you won’t be) surprised that it was even issued. Overall the retail and wholesale petroleum community performed a tremendous service to their customers and their communities.
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Another Record Year for Gas Prices? 
January, 2005 -- New York -- Demand for gasoline is rising faster than U.S. oil refiners can increase production, boosting expectations for a second year of record prices, according to Bloomberg. 
By July, the average price at gas stations will top an all-time high of $2.06 per gallon set in May, according to projections from the U.S. Energy Department. The average retail price is forecast to be $1.98 per gallon this year, up 7 percent from last year's $1.85, the previous record. Consumption this year is forecast by analysts to grow three times as fast as output at U.S. refiners. 
The 12 percent increase in U.S. refining capacity in the past decade hasn't kept pace with a 15 percent rise in demand. U.S. fuel demand will rise 2 percent annually over the next three years, according to the Energy Department. 
Refinery capacity will grow by just 0.6 percent a year in that period, according to Jacques Rousseau, an energy analyst at Friedman Billings Ramsey in Arlington, Va. 
Income from making fuel in the United States jumped 87 percent for the five largest U.S. refiners in the first three quarters of 2004, reaching $7.077 billion.

Production capacity rose to 16.894 million barrels a day a year ago, according to the Energy Department. U.S. fuel-production capacity will probably reach a record 19.52 million barrels by the end of this year, based on Rousseau's estimate. 
Thirty-four U.S. refineries closed in the past decade.
Gas Prices Back on the Rise 
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JANUARY 24, 2005  

Atlanta, Gas prices rose more than a nickel during the past two weeks, the first rise in about three months, according to CNN. The rise reversed a 25-cent decline that began Oct. 22, when the price had risen to $2.04. 
The average price of a gallon of self-serve regular was $1.85 in the Jan. 21 survey, up 5.27 cents since the Jan. 7. 

Crude oil prices have been rising during the past two weeks, and prices at the pump have been following them steadily. 
OPEC cut production Jan. 1 and is considering another cut at its Jan. 30 meeting in Vienna, she said. The cartel has explained the cuts as necessary to avoid a price crash after the second quarter, when world demand for oil typically falls, and to compensate themselves for the lower value of the U.S. dollar. 

Jan. 21 survey, at per gallon of self-serve regular; and drivers paid the most, at per gallon. 
The prices of a gallon of self-serve regular some cities are as follows: 

Cheyenne, Wyo: $1.70
Albuquerque, N.M.: $1.71

Denver: $1.73
Dallas: $1.78
Atlanta: $1.80
Boston: $1.86
Philadelphia: $1.89
Cleveland: $1.91
Los Angeles: $1.93
Des Moines, Iowa: $1.83
Honolulu: $2.32
Wichita Situation-Several Phillips 66 stations drop brand
January, 2005


Wichita, Kansas-Phillips 66 is diminishing its presence in the Wichita, Kansas, area, according to a report by the Wichita Eagle. Several longtime Phillips gas stations went independent as of January 1, said the report.

Station owners claimed Phillips pressured stations that were not pumping a certain volume of gasoline or that did not have a convenience store to get rid of the Phillips brand. They said the company also urged them to get rid of full-service pumps.

“I’ve only been a dealer for 47 years,” Jerry Squires told the newspaper. He was Phillips-affiliated for almost five decades.

Phillips, which did not return a call for comment placed by the newspaper, wanted him and other stations to eliminate full-service pumps. Certain owners, including Mike Frisch, refused. “This is kind of a unique gas station here,” said Frisch. “It’s an old-time, full-service gas station.”

Customers will not be able to use their Phillips 66 credit cards at the new non-Phillips stations, the report said. Frisch said some of those customers have been cardholders for 40 years.

“Anytime you make changes, it’s kind of a hassle,” he said and the customers seem to be on his side.
The oil company bullies are at it again. They retaliate when you disagree with them. This is happening all over the country.
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Clearing Things Up in Florida
January, 2005 -- WARRENVILLE, Ill. -- BP is now offering a new formulation of its Amoco Ultimate premium gasoline in the greater Miami-Fort Lauderdale area. According to the company, the high octane gasoline’s improved engine-cleaning formula can help cars achieve peak engine performance and fuel economy while also reducing pollution.
“When it comes to selecting a gasoline, we want drivers’ choice to be as clear as the air we want to breathe,” said Phil New, senior vice president for BP’s fuels business. “With this fuel, better performance and cleaner air is possible. Instead of just talking about Amoco Ultimate crystal clear premium’s benefits, we wanted to demonstrate how our cleaner-performing, high octane fuel positively affects vehicle performance in many ways.”
According to BP’s testing, regular usage of Amoco Ultimate crystal clear premium can give motorists a 59 percent reduction of intake valve deposits, an average 49 percent reduction in hesitation during acceleration and an average 3.5 percent increase in fuel economy. Additionally, cars that can benefit from premium were found to obtain an immediate 5.2 percent improvement in acceleration times.
 
OSHA Compliance- Effective February 1, 2005 the OSHA rule for posting injuries and illnesses in the workplace takes effect. All employers with 11 or more employees are required to post a summary report in all workplaces that documents all injuries or illnesses that occurred in the past year. The law further states that it is the employers’ responsibility to post this summary where they normally post employee information. They are also required to make sure that the report is not covered or obscured in any way. Grocery stores and convenience stores are NOT exempt from this law. If you want the full language you can go to www.osha.gov to review. OSHA also has all the forms available at the site for you to download so that you can comply.

Chevron Warns Customers of Scam 

ChevronTexaco has warned consumers to beware of con artists that attempt to profit from its name. The company acknowledges that some schemers are claiming affiliations with the company, offering money, free products, special discounts and services in an attempt to gain access to victims' bank accounts. Once account numbers are known, the thieves help themselves to monies online.
Charitable Foundation consumer is solicited to help administer funds from phony charities, such as "Chevron Cancer Foundation" or the "ChevronTexaco AIDS Foundation," neither of which exists. The person is issued bad checks to deposit into an account and is instructed to send a personal check for the total amount of the contributions, minus their 
commission to a certain address.  

Deceased Employee - the individual will tell a person that a ChevTex employee died without heirs and the inheritance can be transferred to another person, for a fee. Free Gasoline Offer - scammers will claim they work for a direct marketing firm that has been retained by ChevronTexaco to offer free products including gas cards, vouchers, or coupons, if the victim pays shipping, handling or other miscellaneous fees. These individuals usually work via phone and claim that the gas cards may be obtained by providing a valid checking account number. 

Never give any personal information to anyone.
Supermarkets Compete for Consumers' Gasoline Purchases
January, 2005

PITTSBURGH -- Grocery chains are increasingly using gasoline to drive traffic to their stores.

The Pittsburgh Post-Gazette reports that Giant Eagle's GetGo stations are attracting customers with a discount gas promotion. The company's gas-rewards program gives Giant Eagle Advantage cardholders discounts of 10 cents per gallon at GetGo stations for every $50 they spend at participating supermarkets.

"Competition in the fuel business is becoming fiercer as gasoline stations keep popping up in nontraditional places across the country," writes the Post-Gazette. "Retailers such as Wal-Mart, Costco and numerous supermarkets have joined in with gasoline discount programs of their own as they discovered that people buy fuel almost as frequently as they buy food."

Grocery chains are getting into the fuel business to attract consumers to their stores where they can sell them higher-margin products.

Customers are more likely to remember discounts on gasoline than a sale on peanut butter, even if the peanut butter is a better bargain. It's actually proven to be much more powerful in people's minds.

For example, Spinx convenience store chain did not generate much excitement with an offer of discounted carwashes with a fill-up of gasoline but got a great customer response when it offered discounted gasoline with a carwash purchase.  

[image: image8.emf]Florida Attorney General Charlie Crist Announces Settlements 

January, 2005
Tallahassee - Attorney General Charlie Crist today announced settlements with two leasing companies relating to business practices of the bankrupt NorVergence Corporation. Wells Fargo Financial Leasing, Inc., and Lyon Financial Services, Inc., doing business as U.S. Bancorp Business Equipment Finance Group, have agreed to terminate contracts through which Florida consumers became trapped in costly equipment and service leases originally offered by NorVergence.
Under the agreements, lease customers will be freed of all financial obligations to Wells Fargo and U.S. Bancorp beyond January 31, and will not be required to pay any late fees or penalties that have been added to their accounts since July 15, 2004. Lease customers have the option of choosing not to participate in the settlement in order to pursue their own resolution with either Wells Fargo or U.S. Bancorp.
"Hundreds of Florida small business owners were victimized by NorVergence's bogus promises, and then suffered again when leasing companies tried to collect for services the customers were not receiving," said Crist. "We are pleased that these two companies have recognized that the customers should not be penalized any further for the dubious actions of another."
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Nigerian Scammers Hope To Cash In On Tsunami Tragedy
A new fraudulent email has begun circling the Internet. It claims to be from an Asian charity helping the victims of the recent devastating Tsunami that hit South-East Asia. 
A member of an anti-scam forum has said, Nigerian scammers have sent out an email, originating from Lagos in Nigeria, claiming to be from a Singaporean charity that is involved with the relief effort. They ask that recipients send money by Western Union to help out the victims of the disaster. 
The fraudulent email states: “Dear Sir/Madam
Sir we want to sake your help and support financially for the assistance of the disaster for the displaced people in the Asia Tsunamis earthquake attack. We are solid foundation a humanitarian and non Governmental organization in Asia.
Please we need your support with at list 100 dollars upward to assit more than 2,000,000 displaced people and over 500,000 homeless, and over 33,000 people are dead and we need to assist the families of the dead people. We needed the funds to help get food, materials, drugs, fuel, etc.. 
You can send your donations to any of our centers in Asia. All donations by cash should be send by western union money transfer.”
Checklist available at the FTC web site (www.ftc.gov/bcp/conline/pubs/misc/charitycheck.htm) and recommends that you:

· Ask for the name of the charity if a telephone solicitor does not provide it promptly. 

· Ask what percentage of your donation will support the cause described in the solicitation. 

· Verify that the charity has authorized the solicitation. Check out a charity by contacting the Better Business Bureau’s Wise Giving Alliance: 4200 Wilson Blvd., Suite 800, Arlington, VA 22203; 703-276-0100; www.give.org. 

· Do not give out personal or financial information – including Social Security, credit card and bank account numbers – to anyone who solicits a contribution from you. Scam artists can use this information to commit fraud against you. 

· Ask for a receipt showing the amount of the contribution and stating that it is tax- deductible. 

· Do not give cash. For security and tax record purposes, it is best to pay by check – made payable to the beneficiary, not the solicitor. 

· Ask for identification if you are approached in person. Many states require paid fundraisers to identify themselves as such and to name the charity for which they are soliciting. 
2005 Standard Mileage Rates Set

The Internal Revenue Service released the optional standard mileage rates to use for 2005 in computing the deductible costs of operating an automobile for business, charitable, medical or moving expense purposes.
Beginning Jan. 1, 2005, the standard mileage rates for the use of a car (including vans, pickups or panel trucks) will be:  

40.5 cents a mile for all business miles driven, up from 37.5 cents a mile in 2004; 

15 cents a mile when computing deductible medical or moving expenses, up from 14 cents a mile in 2004; and  

14 cents a mile when giving services to a charitable organization. 

The three-cent increase in the business mileage rate is the largest one-year rise ever. The primary reasons for the increase are higher prices for vehicles and fuel during the year ending in September. The charitable standard mileage rate is set by law. 

The standard mileage rates for business, medical and moving purposes are based on an annual study of the fixed and variable costs of operating an automobile.  

A taxpayer may not use the business standard mileage rate for a vehicle after using any depreciation method under the Modified Accelerated Cost Recovery System (MACRS), after claiming a Section 179 deduction for that vehicle, for any vehicle used for hire, or for more than four vehicles used simultaneously.

Revenue Procedure 2004-64 contains additional information on these standard mileage rates. It will appear in Internal Revenue Bulletin 2004-49, dated December 6, 2004.

INVESTIGATIVE SERVICES

Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 
Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc. 
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Special Offer From Oil Price Information Service

The Gasoline Retailers Association of Florida has arranged for you to receive an exclusive $75 discount off the regular subscription price of Oil Express -- the leading independent newsletter for petroleum marketers. 
             Each Monday, Oil Express delivers critical news to help you increase profit margins, expand your business, explore new profit centers, avoid costly regulatory pitfalls and protect your bottom line. Plus, when you subscribe, you’ll also receive the completely updated 2004 Fuel Regs & Specs Guide absolutely FREE. It's the only desktop reference source that helps you easily track today's complex and changing fuels environment nationwide. 

The publisher is so confident you’ll benefit from Oil Express that she stands behind it with a 100% no-risk, money-back guarantee. This indispensable news source is a good investment -- especially with your exclusive $75 discount -- so call 1-877-210-4287 and subscribe today. Make sure you mention discount code DG3872 to take advantage of this rate. 
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Almost every retail business receives bad checks: 

CollectAChek is a NSF check recovery company that collects face value of check and charges owner of the check cost for recovery. The business receives full amount of check. For more information, Contact Frank Straughn @ (877) 874-9791 or e-mail fstraughn@collectachek.com
Meadowbrook Insurance Group Workers’ Compensation dividend program

[image: image12.wmf]The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.
For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.

Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for five out of the last six years. 

When the Government Wants Your Property You Have Rights

But You May Also Have Obligations:
You receive a letter from a governing entity (state, county, city, etc.) saying your property, or part of it, is needed for the improvement or widening of Main Street, Anytown, Florida. In a state growing at an exponential rate with,

seemingly, every other road under construction, this is becoming a common occurrence. The purpose of this 

article is to present an outline of the process involved when the government uses its power. This process is

often referred to as condemnation and owners and businesses have rights provided under Florida law. 

For full information, Contact:

Barry S. Balmuth, P.A.
Centurion Tower-Eleventh Floor
1601 Forum Place, Suite 1101
West Palm Beach, Florida 33401
(561) 242-9400 Telephone (561) 478-2433 Facsimile 
INSURANCE RECOMMENDATIONS

The last minute policy renewal quote: 
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By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

For Group Health Insurance: Contact Dan Ricker @ 1-888-269-6019 x 2520 for information.

S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-6933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-330-3011 for a copy of their Wish List.   

Please make checks payable to and mail to

Safehouse of Seminole PO Box 2921, Sanford, FL, 32772

$10_____ $15_____     Name__________________________________Telephone______________________________

$20_____ $50_____
Address______________________________________________________________________




          City______________________State_________________________Zip 
*****FOR SALE*****

GAS STATION INCLUDING LAND
New environmentally approved tanks/veeder-root/major brand

busy road-approx. 39,000 cars a day great location with land Asking 975,000 
Plantation Florida                Call 561 495 1373
JOIN TODAY

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION
 **CLASSIFIED**
Grogan Realty Co. 
Specializing in Gasoline stations & 

Commercial property financing available
(904) 737-3493 Fax (904) 731-0025

Meadowbrook Insurance Group
Workers’ Comp. Dividend Program

(Paid dividends 5 of 6 years) 
Contact Cindy Winternitz

(800) 575-1816
Collect A Chek
NSF Check Recovery

P.O. Box 960
Ypsilanti, Michigan 48197

Contact: Frank Straughn 

Insurance Office of America 
1855 W.S.R. 434  
Longwood, FL 32750

Group Health, Property & Casualty Liability
Underground Storage Tank Insurance
Contact: Glen Esbjorn (800) 243-6899
Chokshi Accounting & Tax Services, Inc
201 Park Place  Suite #300

Altamonte Springs, FL 32701

(407) 332-8311

fstraughn@collectachek.com
Toll Free: 1-877-874-9791
GASOLINE SUPPIERS

Hamid Ghannad

United Oil Co. Inc.

5012 E. Broadway

Tampa, FL  33619

(813) 241-4610

Bill McKnight

Automated Petroleum & Energy Co.

P.O. Box 1110

Brandon, FL  33509

(813) 681-4279

Tim Loggins

Lewis & Raulerson, Inc.

P.O. Box 59

Waycross, Georgia 32502 

 (912)-283-5951
LOST YOUR LENDER?
No wonder: With all the mergers, acquisitions and closings, your lender is probably lost too.

We specialize in extending competitive rates on financing from $75,000 to $5,000,000 through SBA and USDA guaranteed loans.

GOLETA NATIONAL BANK

                                       A Community West Company

Contact John Grogan Business Development Officer

                   Office 904-731-9020 fax 904-731-0025  cell 904-571-6564  E-Mail jgrogan@attbi.com
GASOLINE RETAILERS ASSOCIATION of FLORIDA

WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAY
When NASA first sent astronauts into space they found out that regular ballpoint pens wouldn’t work in zero gravity. They embarked on a lengthy and expensive ($12 million dollars) process to develop a pen that could be used in space. 

“What was wrong with using a pencil?”



$10____ $15____





$20____ $50____





$100____other____














