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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation dividend program, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

 VISIT OUR WEB SITE FOR THE LATEST GASOLINE

INDUSTRY INFORMATION AND BENEFITS

http://www.flagas.com   
 SEQ CHAPTER \h \r 1JOIN TODAY
And take advantage of our money saving programs from insurance to financing with experts in the gasoline industry.  Today it takes teamwork to be successful. It takes a lot of energy and time to prepare. There are many benefits being a member of the Gasoline Retailers Association of Florida. We belong to a National Association, Service Station Dealers of America/National Coalition of Petroleum Retailers (SSDA/NCPR-AT) who lobby our elected officials for the benefit of independent gasoline dealers nationwide..

ZONE PRICING
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Zone pricing is not a problem, according to an oil company representative.  Steven Guveyan, executive director of the Connecticut Petroleum Council, said his surveys show that the Stamford area has higher prices because there aren't enough gasoline stations. “On average, there should be one gasoline station for every 1,500 people," Guveyan said. "In Stamford, there is only one for every 3,000 people, the demand isn't being met."
That doesn't explain why oil companies don't sell their product at a competitive price to dealers. Guveyan said the zones are larger than people think.  "There are not just one or two stations in a zone," he said. 
It’s not always the affluent areas that have the highest gasoline prices; depressed areas also have higher gasoline prices with excuses, ‘whatever the market will bare, high crime areas etc’. The city of Cleveland use to have one price zone and now its cut up into 12 price zones. The Oil Companies are driven by GREED. 

In Hawaii, there is a big price difference from island to island.  The major oil companies set the price, and if the dealers don't like it, the oil companies terminate them. There are many ways of termination, legal and not legal.
If anyone receives a termination notice, you should contact an attorney with gasoline industry experience. States that have a gasoline retailers association should contact them for their attorney’s name. In Florida contact Luis Konski 305-260-1031.  

The Economics of Gasoline Retailing: Petroleum Distribution & Retailing Issues in the U. S. finds that from a competitive viewpoint and a consumer perspective, nonprice vertical restraints and zone pricing marketing strategies in the gasoline marketing sector are the result of competition between various forms of distribution in gasoline marketing. This competition promotes efficiency, which benefits consumers by bringing product to market for less, according to the study by Andrew N. Kleit, Ph.D., Professor of Energy & Environmental Economics, at Pennsylvania State University.
“The U. S. petroleum retailing industry is one of the most competitive in the world,” he said. “Despite this, industry practices in gasoline retailing continue to be controversial…because integrated refining companies use a variety of distribution methods to maximize their efficiencies while moving gasoline from the refiner to the consumer. These different distribution methods can come into conflict with each other.” 

Then why are the Oil Companies making record profits while the independent gasoline station is struggling to survive? 
It doesn’t take a professor to understand when your competitor is your own suppliers (Oil Company operated retail station) gasoline station and holds all the trump cards by increasing the rent base as much as 300% and more, DTW wholesale gasoline prices are higher than the suppliers Oil Company operated retail station that happens to be close to an independent station in another price zone that has a lower wholesale zone price for gasoline, increases the cost of doing business to the independent station. The Oil Companies plan and draw up all gasoline price zones. The reason for zone pricing is to control the independent gasoline station and eliminate competition. There isn’t any competition at the wholesale level.
Oil companies produce all of our gas, set all of the wholesale prices for fuel, and they control the retail market through company-operations and pricing schemes (like zone pricing) favorable to Oil Company operated gasoline stations.  
Divorcement, Open Supply and eliminating price zones returns competition to the retail marketplace where thousands of independent gasoline station compete for the consumers business instead of a few Oil Companies and the Oil Companies will have to compete strenuously at the wholesale level to keep their market shares and the consumer will benefit.  

Why are the oil companies opposed to true competition???
One of the country’s most successful retailers and an aggressive seller of gasoline, Costco recently opened two new locations with pumps, raising the total of sites with fueling islands to 200. In November, the Issaquah, Wash.-based national wholesale club opened a site in Honolulu. “This could be the No. 1 site in our chain,” Latham said of the outfit’s third Hawaiian location. It also recently unveiled a site in Fresno, Calif. Costco’s presence should be welcomed by Hawaiian motorists, who have seen prices top $2, placing the state in the unenviable slot as the country’s most expensive state to buy gas. “We’ve got a couple of sites over there that are doing extremely well,” said Latham, noting that retail gas margins in Hawaii have long been considered notoriously high. “We expect to do between 1 million and 1.2 million gallons a month.” Latham cited several reasons why Costco is able to deliver better fuel prices than most dealers and convenience store operators. In addition to being able to buy in bulk, Costco cuts costs by not accepting cash, offering only two grades of product and building only one entrance and one exit point. “It’s simply a get-in, get-out approach,” Latham said.

AAA and Price Gouging

They suggest that price gouging is occurring and needs to be investigated. They make this suggestion after never having researched why retail prices were rising. Requirement to reduce sulfur in gasoline which increases the production costs, and the need to produce heating oil instead of gasoline to meet winter heating demands, the governments huge draw on crude oil to fill the Strategic Petroleum Reserve as a protective measure against an interruption. The main reason for high gasoline lies with the Oil Companies’ increases in wholesale prices to the retail dealer and is passed on to the consumer. AAA’s lack of knowledge regarding the retail petroleum industry isn’t going to stop them from making their charges. 
The laws in Florida that govern price gouging only come into play only when the Governor has declared a state of emergency and he hasn’t. Educating themselves on the gasoline industry issues will go a long way to improving their credibility. 

I have made phone calls and written letters to our state leaders that we welcome and even encourage an investigation into these price gouging allegations. If they pursue such a course, perhaps we can finally prove that these charges against the retailer is unfounded and being used for publicity and nothing more. 
U.S. oil imports set record

The United States imported a record 63 percent of its oil from foreign sources in 2003, government figures showed Wednesday, and oil analysts said that is likely to rise in 2004.
Crude imports accounted for 62.9 percent, up from the previous record of 61.7 percent in 2001 and from last year's 61.2 percent, the Department of Energy said.
Twenty years ago, foreign crude accounted for only 28 percent of oil used by the United States, the world's biggest consumer.
Crude imports also set a new high in 2003 in number of barrels at 9.6 million barrels per day (bpd). The amount of crude refined in the United States was also a record at 15.3 million barrels daily, the EIA said.

WHO’S NEXT SAMMY BUNNY?
At Wal-Mart headquarters in Bentonville, Ark., a company spokesperson said the firm would soon debut 'Sammy Claus,' a Christmas mascot modeled on the company's late founder, Sam Walton. 'Sammy Claus and his trusty bird dog, Roy, will fly through the air in a magic bass boat pulled by an old pickup truck,' the spokesman said. Sammy Claus will wear a blue vest, and instead of 'Ho, ho, ho,' he'll be saying, 'Low, low, low.' 

Informed that Sammy Claus would soon be coming to town, Santa Claus was philosophical. 'I guess I can get a job as a greeter at Wal-Mart.'
FAO Swartz toy stores filed for bankruptcy as another Wal-Mart competitor calls it quits.
With all the jobs going overseas and Wal-Mart competitors’ calling it quits, the consumer losing their jobs wouldn’t be able to buy products in the U.S.?  
Family service stations forced to close by increased competition
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A familiar story 

CEDAR FALLS, Iowa -- Steve Horstman began pumping gas at his father's service stations when he was 13. Earlier this month, he had to close the doors to the Cedar Heights gas station that has been in the family for nearly 30 years, according to a report in the Waterloo Cedar Falls Courier. 
The BP Amoco stations shut down on Dec. 13. Horstman and his brother-in-law, Scott Trimbell, co-own the businesses. Horstman ran the Cedar Heights station, while Trimbell worked the First Street site.
The independent dealers say a highly competitive market, led by some corporate giants, are making it a tough for the small business owner. The new Wal-Mart Supercenter can afford to sell gas at a loss. 
Wal-Mart is trying to draw people into their stores and some of the convenience stores are trying to compete with them. It’s going to affect everyone’s business trying to compete with Wal-Mart.  You can only go on so long. Bob Runkle has been a customer at the Cedar Heights station for at least 20 years. He drove up one day recently, only to see brown paper bags covering the pumps and a sign on the door reads, “Thanks to all of our customers for their business.”
”I hate to see a business like that fail; it’s a real shame,” Runkle said. “We felt that the Horstmans did a wonderful job and were very saddened to see the business close.”
In their shops, Horstman and Trimbell did their own mechanic work. They had about a dozen cashiers working for them between the two sites.
“I can think of several times when I called for help when the battery failed, or I needed mechanical work done,” Runkle said. “They offered excellent service to the community. I would hope other small businesses in the area can continue to hold on, because they offer excellent service.”
Steve’s late father, Merlin “Butch” Horstman, took over the Cedar Heights location in 1975. Steve Horstman and Trimbell took over in 1991.
“I’m going to miss all my good customers,” Horstman said. “We’ve helped people out for years, and suddenly it closes. It’s a big shock to a lot of customers; they didn’t realize things were that tough. It was a last-minute decision, but if we kept going, we’d be digging ourselves into a deeper hole.”
Runkle said he is loyal to that brand of gasoline, and will have to travel to Waterloo now to get it. He’s going to miss his old pit stop and the friendly service he’s received for so many years.
“Inside of the shop is a sign that says, ‘If it’s not right, we’ll make it right,’” Runkle said. “That’s really something that Steve and his dad lived up to. If you had any problems, they’d make sure it was done right. The loss of a business like that is a real loss to the community.”
FTC CRACKS DOWN ON ALLEGED CREDIT CARD SCAM
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A federal district court has entered a temporary restraining order enjoining the owners of a nationwide telemarketing operation from making misrepresentations to consumers when marketing credit-related products or services. The court’s order also freezes the defendants’ assets. The Federal Trade Commission filed an action against the defendants, who operated under the names “Royal Credit Solutions,” “Imperial Consumer Services,” and “Beneficial Client Care,” alleging that they violated the FTC Act and the Telemarketing Sales Rule by misrepresenting, expressly or by implication, that consumers were likely to receive an unsecured major credit card, like a Visa or MasterCard, in exchange for an advance-fee payment. The FTC also alleges that the defendants violated the Gramm-Leach-Bliley Act by using false or fictitious statements to obtain consumers’ bank account information. 
The defendants, who ran their operation from Palm Beach, Florida, and Montreal, Canada, are three Florida corporations (Sun Spectrum Communications Organization, Inc., North American Communications Organization, Inc., and WWCI2002, Inc.) and their principals, William H. Martell and Tracey A. Bascove, and one Canadian corporation (9106-7843 Quebec, Inc.) and its principals, Mitchel Kastner, Ronald Corber, and Jason Kastner.
In its complaint, the FTC alleges that since January 2002, these defendants have telemarketed advance-fee credit cards to U.S. consumers with poor credit histories, offering them a credit card with a $2,500 limit for a one-time “processing” fee of $197 to $300. According to the FTC, the defendants’ telemarketers claimed to have information showing that the consumer had recently been denied credit and pitched the credit card offer as a means of restoring their credit rating. They then requested information regarding consumers’ bank accounts, such as account numbers, routing numbers, and account holder’s name, as well as personal identifying information, such as date of birth, mother’s maiden name, and social security number. The FTC alleges that the defendants never delivered the promised credit cards to consumers who paid the fee. At best, some consumers allegedly received a package containing a credit repair book with coupons, a list of banks that issue credit cards, and other materials with little or no value. According to the FTC, the defendants’ fraudulent business practices have resulted in injury to thousands of consumers throughout the United States. 
The FTC received valuable assistance in its investigation of this matter from the Bureau of Financial Investigations of the Florida Office of Financial Regulation in West Palm Beach, the United States Postal Service in West Palm Beach, and the Better Business Bureau of Southeast Florida. 
                                                   BANKERS MIRROR
With all the service charges that the banking industry has, the Wachovia Bank shows a television ad how a gasoline station charging  for air as a couple of youngsters with no money and a flat on their bicycle and air cost  50 cents and a comment  that says how some things should be free. 

The Wachovia Bank should look in the mirror and then make the comment that says ‘how some things should be free’. 
                                           What Drugs Really Cost 
This is a copy of an e-mail report of an independent investigation sent to us of how much profit drug companies really make, has obtained the actual price of  active ingredients used in some of the most popular drugs sold in America. The chart below speaks for itself. 


BRAND NAME OF DRUG 
CONSUMER PRICE 100 TABS 
COST OF GENERAL ACTIVE INGREDIENTS 
PERCENT MARKUP 

Drug name Price/100      Cost                           Markup 
Celebrex 100 mg        $130.27      $   .60          21,712 % 
Claritin 10 mg                215.17          .71          30,306 % 
Keflex 250 mg               157.39        1.88            8,372 % 
Lipitor 20 mg                 272.37        5.80            4,696 % 
Norvasc 10 mg             188.29          .14         134,493 % 
Paxil  20 mg                  220.27        7.60            2,898 % 
Prevacid  30 mg             44.77         1.01            4,433 % 
Prilosec  20 mg            360.97           .52           69,417 % 
Prozac 20 mg               247.47           .11        224,973 % 
Tenormin 50 mg           104.47           .13          80,362 % 
Vasotec 10 mg             102.37            .20          51,185 % 
Xanax  1 mg                136.79             .02        569,958 % 
Zestril 20 mg                 89.89              .20            2,809 % 
Zithromax 600 mg    1,482.19            8.78            7,892 % 
Zocor 40 mg                350.27            8.63            4,059 % 
Zoloft  50 mg               206.87            1.75          11,821 % 

Since the cost of prescription drugs is so outrageous, I thought everyone I knew should know about this. Please read the following and pass it on. It pays to shop around. This helps to solve the mystery as to why they can afford to put a Walgreens on every corner. 
On Monday night, Steve Wilson, an investigative reporter for channel 7 News in Detroit, did a story on generic drug price gouging by pharmacies. He found in his investigation, that some of these generic drugs were marked up as  much as 3,000% or more. Yes, that's not a typo..... three thousand percent! 
So often, we blame the drug companies for the high cost of drugs, and usually rightfully so.  But in this case, the fault clearly lies with the pharmacies themselves. For example, if you had to buy a prescription drug, and bought the name brand, you might pay $100 for 100 pills. The pharmacist might tell you that if you get the generic equivalent, they would only cost $80, making you think you are "saving" $20. What the pharmacist is not telling you is that those 100 generic pills may have only cost him $10! 
At the end of the report, one of the anchors asked Mr. Wilson whether or not there were any pharmacies that did not adhere to this practice, and he said that Costco consistently charged little over their cost for the generic drugs. I went to the Costco site, where you can look up any drug, and get its online price. It says that the in-store prices are consistent with the online prices. I was appalled. Just to give you one example from my own experience, I had to use the drug, Compazine, which helps prevent nausea in chemo patients. I used the generic equivalent, which cost $54.99 for 60pills at CVS. I checked the price at Costco, and I! could have bought 100 pills for $19.89. 
For 145 of my pain pills, I paid $72.57. I could have got 150 at Costco for $28.08.I would like to mention, that although Costco is a "membership" type store, you do NOT have to be a member to buy prescriptions there, as it is a federally regulated substance. You just tell them at the door that you wish to use the pharmacy, and they will let you in.
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Special Offer From Oil Express
The Gasoline Retailers Association of Florida has arranged for you to receive an exclusive $75 discount off the regular subscription price of Oil Express -- the leading independent newsletter for petroleum marketers. 
             Each Monday, Oil Express delivers critical news to help you increase profit margins, expand your business, explore new profit centers, avoid costly regulatory pitfalls and protect your bottom line. Plus, when you subscribe, you’ll also receive the completely updated 2004 Fuel Regs & Specs Guide absolutely FREE. It's the only desktop reference source that helps you easily track today's complex and changing fuels environment nationwide. 

The publisher is so confident you’ll benefit from Oil Express that she stands behind it with a 100% no-risk, money-back guarantee. This indispensable news source is a good investment -- especially with your exclusive $75 discount -- so call 1-877-210-4287 and subscribe today. Make sure you mention discount code DG3872 to take advantage of this rate. 
Meadowbrook Insurance Group Workers’ Compensation dividend program
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The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance dividend program.

Meadowbrook Insurance Group Workers’ Compensation dividend program is available to the Gasoline Retailers Association of Florida membership.  Although dividends can’t be guaranteed, participating Gasoline Retailers Association of Florida members have received dividends (average 15%) on paid premiums four out of the last five years!

For more Information contact:

Carl Schmachtenberger   800-993-7840 or Pat Moricca 407-774-9700.

[image: image8.emf]NEW BENEFIT

Almost every retail business receives bad checks: 

CollectAChek is a NSF check recovery company that collects face value of check and charges owner of the check cost for recovery. The business receives full amount of check. For more information, Contact Frank Straughn @ (877) 874-9791 or e-mail fstraughn@collectachek.com
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S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-6933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as  

Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse is looking for someone to donate a van so that the women and children can meet their daily needs, including trips to the doctor’s office, seeking employment opportunities, and getting re-established in the community. If you have a van to donate, please contact Jeanne Gold, Executive Director, at 407-302-5220.
Please make checks payable to and mail to

Safehouse of Seminole P.O.Box 2921, Sanford, FL, 32772
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$10_____ $15_____     Name__________________________________Telephone______________________________

$20_____ $50_____
Address______________________________________________________________________

$100____ other_____  City, State, Zip_________________________________________________________________
INSURANCE RECOMMENDATIONS
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The last minute policy renewal quote: 

By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs with a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

For Group Health Insurance: 
Contact Dan Ricker @ 1-888-269-6019 x 2520 for information.

GASOLINE RETAILERS ASSOCIATION of FLORIDA

WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS

*****FOR SALE*****

GAS STATION INCLUDING LAND
New environmentally approved tanks/veeder-root/major brand

busy road-approx. 39,000 cars a day great location with land Asking 925,000 
Plantation Florida                Call 561 495 1373

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

**CLASSIFIED**
Grogan Realty Co. 
Specializing in Gasoline stations & 

Commercial property financing available
 (904) 737-3493 Fax (904) 731-0025


Insurance Office of America 
150 Westmonte Drive 
Altamonte Springs, FL 32716-7933 
Underground Storage Tank Insurance 
Group Health, Property & Casualty Liability 
Contact: Glen Esbjorn (800) 243-6899 

Meadowbrook Insurance Group 

Workers’ Comp. Dividend Program

(Paid dividends 4 of 5 years) 
Contact Carl Schmachtenberger

(800) 993-7840 (941) 627-6644

CollectAChek

P.O. Box 960

Ypsilanti, Michigan 48197

NSF Check Recovery 

Contact: Frank Straughn 

Toll Free: 1-877-874-9791 

fstraughn@collectachek.com
MAI Appraisal

(407)-772-2200 x 314

Steven L. Marshall MAI, SRA  

Clayton, Roper & Marshall, Inc.              

246 N. Westmonte Drive

Altamonte Springs, FL  32714   

Chokshi Accounting & Tax Services, Inc.

201 Park Place

Suite #300

Altamonte Springs, FL 32701

(407) 332-8311

GASOLINE SUPPIERS

Hamid Ghannad

United Oil Co. Inc.

5012 E. Broadway

Tampa, FL  33619

(813) 241-4610

Bill McKnight

Automated Petroleum & Energy Co.

P.O. Box 1110

Brandon, FL  33509

(813) 681-4279

Tim Loggins

Lewis & Raulerson Inc

P O Box 59

Waycross, Georgia 32502

(912) 283-5951

Florida Contact Art McKee

(352) 408-5710

LOST YOUR LENDER
No wonder: With all the mergers, acquisitions and closings, your lender is probably lost too.

We specialize in extending competitive rates on financing from $75,000 to $5,000,000 through SBA and USDA guaranteed loans.

GOLETA NATIONAL BANK

                                             A Community West Company

Contact John Grogan Business Development Officer

Office 904-731-9020  fax 904-731-0025  cell 904-571-6564  E-Mail  jgrogan@attbi.com
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