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September 2003    
          NEWSLETTER      L Edition
Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation dividend program, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 
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[image: image18.wmf][image: image19.wmf][image: image20.emf]Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.
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LIFELINE OF THE GASOLINE INDUSTRY
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THE INDEPENDENT GASOLINE DEALER

VISIT OUR WEB SITE FOR THE LATEST GASOLINE INDUSTRY INFORMATION AND BENEFITS

http://www.flagas.com
Disclaimer: Comments, articles, and data we provide are based on information we deem to be accurate and reliable. However we cannot guarantee, nor do we accept responsibility, for the accuracy of this information.

*JOIN THE GASOLINE RETAILERS ASSOCIATION of FLORIDA*

MANY MEMBER BENEFIT PROGRAMS

Sheetz and Sunoco A-Plus, a taste of their OWN medicine

                                                               Giant supermarket Creates Fuel War 


SCOTT TOWNSHIP, Pa. -- When the new Giant supermarket opened in Scott Township, Pa. Wednesday morning, it not only drew droves of curious customers, it also created a price war at the pumps.
The supermarket fuel island debuted with a price of $1.19 per gallon for regular gasoline, 30 cents lower than the price of $1.49 per gallon that had been the norm in the area for weeks.
Two stores, Sheetz and Sunoco A-Plus, both located on nearby Route 11 in Scott Township, matched the price. Prices at other area gasoline outlets remained at $1.49 for regular, according to the Press (Pa.) Enterprise.
Motorists lined up at the pumps to take advantage of Giant's prices, which include plus gasoline for $1.26 a gallon and premium for $1.33 a gallon. The price is promotional and won't last, said Tom Woodring, Giant's store manager. He would say only the price will be determined "day to day" the report said.
But Giant will remain in the Route 11 pricing game that Sheetz and Sunoco A-Plus have been involved in since 1995 when the Sheetz store opened. When Sheetz debuted in the area, the price of regular gasoline dropped to 89 cents a gallon for a time. "We'll be competitive," Woodring said.
The low price was a hot topic of conversation around the area, including at Giant and Sheetz. The price for regular last hit $1.19 a gallon back in October 2001.
Prices at a competing A-Plus Sunoco listed regular gasoline for $1.49 per gallon Wednesday afternoon. That price also held for a Shell station on Route 11 in Bloomsburg, Pa., not far from Giant, the Uni-Mart on Route 11 in South Centre Township, Pa., and the Short Stop Mart on Route 487 in Lightstreet, Pa.

[image: image23.wmf]                     By the Time Gas Gets to Phoenix
Pipeline, retail supply saga continues
PHOENIX -- The broken pipeline at the center of the Phoenix area’s gasoline crisis is expected to be carrying fuel by late Sunday, but Gov. Janet Napolitano warned of another weekend of shortages, the Arizona Republic said. The governor said drivers are skipping the stations without fuel, killing business in convenience stores and carwashes.

And retailers said complaints from motorists were on the rise.

Gasoline station owners said angry drivers are confronting them about price gouging, according to the Republic. Luz Rubio, executive director of the Southwest Automotive Trades Alliance, which represents independent gasoline dealers, said station owners have been hit with round after round of “outrageous” price increases from suppliers, with some stations seeing jumps of 60 cents a gallon since the start of the month.

“We’re seeing price increases from the wholesale level sometimes two or three times a day,” said Rubio. He added many stations have received only partial loads. “They’re trying to survive,” Rubio said of the station owners. “They still have to pay the rent.” 

Motorists in the region are now paying the third-highest gasoline prices in the country, said the newspaper, citing AAA Arizona. The group said Thursday that the statewide average for regular unleaded gasoline last week hit $1.89, up more than 31 cents in two weeks. But in Phoenix, the average price was $1.98.

Phoenix Price Gouging Complaints Pouring In 
AUGUST 27, 2003 -- PHOENIX, Ariz. -- The gasoline pipeline from Tucson to Phoenix may be up and running again, but hundreds of Arizona motorists still are complaining about what they consider price gouging at the pumps.
Attorney General Terry Goddard says his office has received more than 600 complaints. The governor's office has received more than 1,200. As a result, Goddard's office is drafting an anti-gouging statute to present to the legislature, according to the Associated Press.
Phoenix gas stations were charging an average of $2.15 for regular unleaded gasoline Tuesday, the highest average price ever recorded in the city for a gallon of that grade, the American Automobile Association reported. Fuel prices climbed from an average of $2.10 the previous day. 
Statewide, Arizona had the third highest average gas price in the nation at $2.01 a gallon on Tuesday, ranking behind California's $2.14 and Hawaii's $2.10. 
Prices soared after a pipeline that supplies a third of the Phoenix area’s gas ruptured on July 30 and were closed over safety concerns Aug. 8. A bypass to the disrupted Kinder Morgan Energy Partners pipeline opened on Sunday, partially restoring the flow from that line. 
Aside from the pipeline disruption, refinery outages in California this summer have contributed to a short supply of gasoline in many areas of the West and pushed up prices. 
Surging gas prices around the country also were attributed to the blackout two weeks ago in parts of the Northeast and Midwest. The failure shutdown operations at refineries and interrupted product deliveries. 
Before the August gas shortage, Phoenix saw a large price jump in gas during the war with Iraq. Seven days after U.S. forces attacked Iraq, Phoenix gas prices reached an average of $2 per gallon of unleaded regular. The statewide average was $1.92 for March 27; a week after the war began. 

State Attorneys General are receiving many complaints of price gouging. I encourage all state Attorneys General to investigate and include the major oil companies. 
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 ConocoPhillips Reports 2Q Net Income of $1.1 Billion!!!
On track to rationalize portion of U.S. retail marketing assets
HOUSTON -- ConocoPhillips has reported second-quarter net income of $1.138 billion, or $1.66 per share, compared with $351 million, or 91 cents per share, for the same quarter in 2002, which was prior to the ConocoPhillips merger.

Total revenues were $25.6 billion, versus $10.5 billion a year ago. Income from continuing operations for the second quarter was $1.079 billion, or $1.58 per share, compared with $312 million, or 81 cents per share, for the same period a year ago.

“Operationally, upstream production was 1.64 million barrels-of-oil-equivalent per day during the quarter and 1.63 million BOE for the first half of 2003,” said Jim Mulva, president and CEO. “Our refining and marketing business also had another solid quarter as our refineries ran at 96% of capacity. This operating performance combined with solid commodity prices, disciplined capital spending, asset sales and the financial benefits of our synergy initiatives contributed to continued strong earnings and allowed us to reduce our debt by $2.2 billion so far this year.” 

Rising prices fuel ChevronTexaco profits
[image: image25.emf]Improved refinery margins and higher gas prices fueled a nearly 300 percent increase in second-quarter profits for San Ramon oil giant ChevronTexaco Corp. 

The world's fifth-largest oil company said second-quarter profit was $1.6 billion, or $1.50 a share, compared with $407 million, or 39 cents a share, in the second quarter of 2002. The company had first-quarter net income of $1.92 billion, or $1.81 per diluted share. 

Revenue for the second rose to $29.4 billion, 16 percent above the same period last year. 

Assets on the Block 
* 1,500 service stations globally (550 in the United States, 900 in Asia and Africa
* Refining and retail marketing interests in Europe, Australia, the Middle East and nations along the South American Andes Mountains


SHELL OIL COMPANY PROFITS INCREASE 50% OVER LAST YEAR SECOND QUARTER

[image: image26.emf]Shell said its net profit, adjusted to reflect the current cost of inventories, soared to $3.3 billion, compared with $2.2 billion a year earlier, or a 50 percent increase from the same period in 2002. Analysts had forecast net profit of $2.91 billion. 

The first quarter, Shell reported earnings of $5.3 billion. 

 Unadjusted first-half profit for 2003 rose 82 percent from 2002 to $8.2 billion, said Shell.

N.J. Retailers Accuse Oil Companies of Gouging

AUGUST 28, 2003 -- TRENTON, N.J. -- Gasoline retailers around New Jersey are accusing oil companies of price gouging as the price of a gallon of gas soars to record highs. 
"It's hard to believe that a blackout or a pipeline problem or a futures market or crude oil prices are affecting the price so much that it's jumped 35 cents in two weeks," said Bill Dressler, executive director of the New Jersey Gasoline Retailers Association, a trade organization for independent station owners.
Dressler told The Trentonian of New Jersey he believes the oil companies are acting in collusion in an effort to increase profit margins in the midst of a financially bad year
"I really believe there is collusion among the oil companies," Dressler said. "Proving it is another matter."
Dressler protested the cost per gallon at the pump only reflects the cost of crude when the prices are going up -- something motorists have complained about for years.
"If the price of crude oil goes up, the price of gas goes up right away, but if the crude prices drop, it takes four to six months to see a drop at the pump," an exasperated Dressler pointed out. "Why is that if the price goes up they ship crude by jet, but if the crude price drops they ship it on a slow boat from China?"
Major oil companies have offered a number of excuses for the spike in gas prices, including refineries in California that were partially shutdown for unexpected maintenance. Those shutdowns caused shortages along the West Coast.
Also a leaking pipeline in Phoenix was shut down, forcing California gas supplies to be diverted to Arizona. And then the blackout that hit two weeks ago was blamed for further depleting Gulf Coast supplies when the electricity blackout temporarily shut down three refineries.
Gas retailers, however, aren't buying any of these excuses, the report said.
"First [oil companies] said it was the blackout, then it was the blackout and a pipeline in Phoenix -- but the refineries that feed that pipeline are in Texas and California so the shortage should be out on the West Coast or in the southwest," said Ross DiBono, executive director of the Pennsylvania Gasoline Retailers Association.
"It just doesn't make sense. There's no shortage of gasoline -- in fact there is a surplus," DiBono added.
Gas retailers in New Jersey and Pennsylvania have been forced to explain to their customers that they are not responsible for the sudden increase. DiBono explained most retailers are just throwing up their hands in disgust because the increases are coming from the top, but the complaints are being heard at the pump, the report said.
"The only people profiting from this right now are the oil companies because the gas station owners certainly are not," DiBono charged.


FTC Warns Consumers of Scammers Charging For Do Not Call Registration

[image: image27.emf]Free and Easy Registration Available at 1-888-382-1222 and www.donotcall.gov

National advertisements urging consumers to call 1-800-DONOTCALL and pay a $2.95 fee to sign up for the National Do Not Call Registry have prompted the Federal Trade Commission to issue a warning to consumers not to be duped. Consumers calling this commercial number are connected for a $2.95 fee to the FTC’s Do Not Call sign-up system. Connecting to the FTC’s free sign-up through this commercial number takes approximately seven minutes. Signing up through the official national Do Not Call phone line or online site is free and takes less than two minutes.

The FTC reminds consumers that they may put their telephone numbers on the National Do Not Call registry for free by calling 1-888-382-1222, or by signing up at the Do Not Call Web site, www.donotcall.gov.

MEDIA CONTACT:

Cathy MacFarlane

Office of Public Affairs

202-326-2710

(http://www.ftc.gov/opa/2003/08/deercreek.htm)

Related Documents:

Fraud on the Line: Avoiding Do Not Call Scams 

ATM SCAM 
C-store operators should be vigilant, but not overly concerned


NEW YORK – Deported in the late 1990s, Iljmija Frljuckic (pronounced furl-you-kick) slipped back into the U.S. and set up shop as a banker in the largely unregulated world of privately owned ATMs, reported the New York Times.
After buying the units--commonly found in convenience stores, delicatessens and other retail outlets--he and his associates installed devices that skimmed personal bank account information from at least 21,000 people said the report, citing prosecutors. They used that information in 2001 and early 2002 to make fake ATM cards, then stole at least $3.5 million, mostly from ATMs in New York City, according to the latest federal charges filed about two months ago in Manhattan. 

Before Frljuckic, small-time crooks had made crude forays into ATM fraud. But in its size and technical sophistication, investigators said, the Frljuckic case is a con of an entirely different order, a warning of the vulnerability of the ATM system, the report said.
No one can say precisely how much is lost through ATM-related crimes, the Times said. No government agency knows how many cash machines are operating, where they all are or who owns them, it added. Though banks are reluctant to discuss their losses, they said there is no cause for alarm. But investigators at home and abroad continue to report new assaults on ATMs, said the newspaper.
While ATM industry officials said the Frljuckic case shocked them into tougher self-policing of privately owned units, they also confess that the thieves are remarkably resourceful, shifting their attention now to bank-owned units. In recent months, skimming devices have been attached to bank machines around Boston and Chicago.
Russ Freeman, general manager of Minneapolis-based ATM Network, told CSP Daily News that cases of ATM scams are very rare considering the number of transactions that take place. He said these stories tend to take off because everyone uses ATMs.
ATM Network has approximately 2,500 units throughout the country, and such a scam has never occurred with them, according to Freeman. “It would be unusual that c-stores would have to worry about that because independent c-store owners typically own their own ATM,” he said, adding that such a scam would be difficult to pull off in any c-store because of the traffic in and out of the store.
Kurt Helwig, executive director of the Electronic Funds Transfer Association, agrees that ATM fraud does not pose any greater risk for c-store operators. “Some have suggested that convenience stores are at greater risk because they typically have less sophisticated ATMs that are more vulnerable to tampering. ” I tend to disagree with this point of view however, given that the retail location in which the ATM resides.

                            More Automakers Plan to Plug Into Electric Cars


SANTA ROSA, CA -- ZAP, an electric-transportation provider, said it is ramping up to sell more battery electric cars as automakers appear to be shifting focus toward hydrogen-fuel cells and hybrid gasoline-electric technologies.

Recently, General Motors, DaimlerChrysler, Isuzu Motors and several auto dealers dropped a lawsuit against a California clean-air program aimed at cutting emissions in the state. Changes to the plan recommended by state regulators will help automakers comply with the new regulations by selling vehicles other than just electric cars, the original intent of the California regulations.

"From ZAP's perspective, sales for electric vehicles are rising and the demand for electric cars and other electric vehicles is growing," according to ZAP CEO Steve Schneider.

The Associated Press reports that the California Air Resources Board (CARB) designed a program in the early 1990s to force automakers to sell nonpolluting electric cars and trucks, termed zero-emissions vehicles by the industry. Last year, several automakers and dealers won an injunction in a U.S. District Court delaying the implementation of the mandate until 2005.

Earlier this year, CARB changed the mandate to give automakers credit for sales of fuel-cell vehicles and hybrids, which have both gasoline and electric engines. Under the new rules, carmakers will have to deliver at least 250 fuel-cell cars--which generally run on hydrogen--or larger numbers of battery-powered vehicles by 2008. The target rises to 27,500 by 2014, according to an air resources board spokesman.

Press ReleaseInfluenza Vaccine Supply Expected to Meet Demand

CDC Recommends Influenza Vaccinations Begin in October
Sufficient supplies of flu vaccine should be available during the coming influenza season. The Centers for Disease Control and Prevention (CDC) predicts that everyone wanting to get a flu shot to avoid influenza, regardless of age or health status, should be able to get vaccinated as soon as vaccine becomes available in October.

CDC estimates that vaccine manufactures will produce approximately 85.5 million doses of influenza vaccine during the 2003 influenza season. This projection represents 9.5 million fewer doses than were produced last year. However, influenza vaccine production is expected to exceed the estimated 79 million doses that were actually sold to providers in 2002.

"Influenza vaccination is the best way to prevent influenza and its severe complications," said Dr. Walter Orenstein, director of the CDC National Immunization Program. "The best time to be vaccinated against influenza continues to be October and November. However, vaccination in December or later can still be beneficial." 

Although anyone who wishes to avoid influenza should be vaccinated, CDC strongly recommends influenza vaccination as soon as vaccine is available for any person who is 6-months old or older and is at increased risk for complications from influenza. Those at highest risk for complications from influenza include people 65-years old and older, those with chronic, long-term health problems such as heart or lung disease, kidney problems, diabetes, asthma, anemia, HIV/AIDS or any other illness that suppress the immune system. CDC also recommends vaccination for people age 50 to 64 years because this group has an increased prevalence among those with high-risk conditions. In addition, healthcare workers and others in close contact with those at high risk should be vaccinated in order to reduce the possibility of transmitting influenza to those at high risk.

Because young children also are at increased risk of influenza-related complications, vaccination of children 6 to 23 months old, their household contacts and out-of-home caregivers are encouraged to be vaccinated against influenza.

"Protect yourself and those you love against influenza," Orenstein said. "Get your influenza vaccine."

Production and distribution of the influenza vaccine was delayed in the years 2000 and 2001. These delays prompted CDC to recommend that people 65 years of age and older and people with health conditions that put them at high risk for complications from influenza be the first to receive the vaccine. This recommendation helped to ensure that an adequate vaccine supply was available to those at the greatest risk. Individuals without risk factors were asked to wait until November to receive their vaccinations.

Influenza causes approximately 36,000 deaths and 114,000 hospitalizations each year. More than 90 percent of deaths occur among people age 65 and older.

Winter is the prime time for influenza. Influenza season typically ranges from November through March or beyond. Flu activity peaked in January or later during 22 of the past 26 influenza seasons. Heaviest influenza activity occurred in December in four years, January in six years, February in 11 years, March in three years, April one year and in May one year. 

CDC protects people's health and safety by preventing and controlling diseases and injuries; enhances health decisions by providing credible information on critical health issues; and promotes healthy living through strong partnerships with local, national, and international organizations.
S. O. S.

[image: image28.emf]Safehouse of Seminole

Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-6933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as  

Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse is looking for someone to donate a van so that the women and children can meet their daily needs, including trips to the doctor’s office, seeking employment opportunities, and getting re-established in the community. If you have a van to donate, please contact Jeanne Gold, Executive Director, at 407-302-5220.
Please make checks payable to and mail to

Safehouse of Seminole P.O.Box 2921, Sanford, FL, 32772


$10_____ $15_____     Name__________________________________Telephone______________________________

$20_____ $50_____
Address______________________________________________________________________

$100____ other_____  City, State, Zip_________________________________________________________________

Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance dividend program.

Meadowbrook Insurance Group Workers’ Compensation dividend program is available to the Gasoline Retailers Association of Florida membership.  Although dividends can’t be guaranteed, participating Gasoline Retailers Association of Florida members have received dividends on paid premiums for four of five years!

For more Information contact:

Carl Schmachtenberger   800-993-7840.

INSURANCE RECOMMENDATIONS

· Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs with a complete insurance package to meet your business responsibility. 

· Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899  (407) 788-3000 or Pat Moricca @ (407) 774-9700 

For Group Health Insurance: 
Contact Dan Ricker @ 1-888-269-6019 x 2520 for information.

NEW BENEFIT

Almost every retail business receives bad checks: 

CollectAChek is a NSF check recovery company that collects face value of check and charges owner of the check cost for recovery. The business receives full amount of check. For more information, Contact Frank Straughn @ (877) 874-9791 or e-mail fstraughn@collectachek.com
GASOLINE RETAILERS ASSOCIATION of FLORIDA

WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

**CLASSIFIED**
Grogan Realty Co. 
Specializing in Gasoline stations & 

Commercial property Financing available
 (904) 737-3493 Fax (904) 731-0025


Insurance Office of America 
150 Westmonte Drive 
Altamonte Springs, FL 32716-7933 
Underground Storage Tank Insurance 
Group Health, Property & Casualty Liability 
Contact: Glen Esbjorn (800) 243-6899 
Meadowbrook Insurance Group 

Workers’ Comp. Dividend Program 

(paid dividends 4 of 5 years) 
Contact Carl Schmachtenberger  

(800) 993-7840 (941) 627-6644 


MAI Appraisal

(407)-772-2200 x 314
Steven L. Marshall MAI, SRA  

Clayton, Roper & Marshall, Inc.              

246 N. Westmonte Drive

Altamonte Springs, FL  32714   

Chokshi Accounting & Tax Services, Inc.

201 Park Place

Suite #300

Altamonte Springs, FL 32701

(407)-332-8311

CollectAChek

P.O. Box 960

Ypsilanti, Michigan 48197

NSF Check Recovery

Contact: Frank Straughn

Toll Free: 1-877-874-9791

fstraughn@collectachek.com

INDEPENDET
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