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July 2003    
                     NEWSLETTER           XLVIII Edition
Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation dividend program, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 
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[image: image20.emf]Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.
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LIFELINE OF THE GASOLINE INDUSTRY
[image: image22.emf]THE INDEPENDENT GASOLINE DEALER

VISIT OUR WEB SITE FOR THE LATEST GASOLINE INDUSTRY INFORMATION AND BENEFITS

http://www.flagas.com
Disclaimer: Comments, articles, and data we provide are based on information we deem to be accurate and reliable. However we cannot guarantee, nor do we accept responsibility, for the accuracy of this information.

*JOIN THE GASOLINE RETAILERS ASSOCIATION of FLORIDA*

MANY MEMBER BENEFIT PROGRAMS
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SSDA AND NCPR HAVE MERGED

The National Coalition of Petroleum Retailers (NCPR) and the Service Station Dealers of America (SSDA) have agreed on a merger. The motoring public and the service station dealers of America would be best served with one association rather than two. The merger took effect June 1, 2003. 

The original association, National Congress of Petroleum Retailers (NCPR) changed the name to the Service Station Dealers of America.
The primary purpose of the group is to provide legislative, regulatory and legal advocacy before federal, state and local authorities in order to advance the interests of gasoline retailers, auto repair facilities, convenience stores and allied trades.

The National Coalition of Petroleum Retailers and the Service Station Dealers of America are now one SSDA/NCPR-AT and the web site is www.ssda-at.org

HYPERLINK "http://www.ssda-at.org"
 
THE FTC SHOULD BUTT OUT OF LEGISLATION

Once again our friends at the FTC injected themselves on the issue of below cost sales.

The latest recipient of this unprecedented federal meddling was the state of North Carolina. And once again the FTC made the argument that below cost sales don’t really exist in the retail petroleum marketplace. They proffered that the law had the potential to “harm the consumer”, that legislation was “unnecessary” and it addresses a problem that is unlikely to occur. The bill’s goal 

is to ensure that a marketer cannot undercut street prices in order to drive others out of the market and then return with higher prices once competitors are eliminated. This marks the third time in the past year that the FTC has chosen to get involved in a state issue (Virginia and New York prior to this).

The FTC is not an elected office and should not interfere in any federal, state, local or any type of government issues. The FTC doesn’t have to answer to the people like an elected official.   

SHE’S BACK 

Trilby Lundberg has once again spoken up about an issue she clearly does not understand. Someone who has been involved on the fringe of the industry for this long should have a better understanding of the gasoline industry and the retail marketplace. Her recent statements clearly show a lack of understanding into what is happening to retailers around the country. She said that retailer statements about shrinking margins are “incorrect or misleading.” She makes that statement using the caveat that there is no more reliable data to address the issue then her own organization (all she has to look at the record profits of the Oil Companies), their increased market share and gasoline retailers that have gone out of business. Her data is wrong.  

It appears that there is some type of hidden agenda though it is not clear what it is. She goes on to recognize herself as an oil analyst??? 

Exxon loses $1.2 billion appeal on dealer discounts

Exxon Mobil Corp. lost an U.S. appeals court bid to overturn a jury verdict that may cost the company $1.2 billion for breaking a promise to give discounts to gas station owners. Dealers alleged the overcharges occurred between March 1983 and August 1994.
Station owners sued Exxon in 1991, years before it merged with Mobil, for allegedly breaching a promise to charge stations less for gas if they participated in a "discount-for-cash" program, according to

court papers.
Because the case is a class action, lawyers for the named plaintiffs are searching for 10,000 dealers who owned or operated Exxon stations about 20 years ago. Those who know their whereabouts can call 888-769-7759.
Irving, Texas-based Exxon is the world's largest investor-owned oil company. The Eleventh Circuit Court of Appeals in Atlanta issued its opinion on Wednesday, upholding a verdict from a jury in South Florida two years ago. The trial judge has ruled that all claims must be postmarked by August 29, 2004. Unless the judge later chooses to extend this date, any claims postmarked after August 29, 2004 will not be valid. Accordingly, if you believe you have the right to share in the jury’s verdict, you should make sure to send in your claim form before the filing deadline.

              new jersey Hess dealers win lawsuit 
Jury awards $2.6 million to station owners in price dispute:
NEWARK, N.J. -- A jury has awarded $2.6 million to current and former owners of Hess stations in New Jersey who sued Amerada Hess Corp. for selling gasoline to franchisees at wholesale prices that were unsustainably high over a dozen years, said the Associated Press.

“The prices that we got from the company did not allow me to make enough of a margin to cover my expenses and to make a profit,” said Alban Wilson of New York, one of three plaintiffs in the case. 

The unanimous verdict, handed down Friday in New Jersey Superior Court in Newark, still needs to be approved by the trial judge. That process could take several weeks as attorneys for the plaintiffs seek interest payments of at least $1 million on top of the amount awarded by the jury.

A lawyer representing Amerada Hess said Tuesday that he will seek dismissal of the case. “We believe that the plaintiffs failed to prove their allegations and that the great weight of the evidence was contrary to the jury verdict,” said Roger B. Kaplan, an attorney at Wilentz, Goldman & Spitzer, which represented Hess.

The argument by the plaintiffs in the New Jersey case was that Amerada Hess knowingly charged exorbitant wholesale prices between 1990 and 2002 as part of a strategy to squeeze out franchisees in favor of company-owned retail stations. The Uniform Commercial Code, a state law, essentially says suppliers must set prices in good faith.

“This is not an isolated case,” claimed Peter Gunst, general counsel for the Service Station Dealers of America, a Bowie, MD-based industry group.
In February 2001, a federal grand jury in Miami awarded $500 million to roughly 10,000 Exxon franchisees who sued the oil giant for unfair pricing. The Irving, Texas-based company appealed the decision, but--as reported in CSP Daily News--last Wednesday an appeals court affirmed the grand jury's verdict. Final damages have yet to be decided in that case.

In a separate case, a group of Texas retailers was awarded $8 million, and Shell Oil is in the midst of a legal battle with franchisees in 17 states.

In the New Jersey case, the plaintiffs said the wholesale price Hess charged its franchisees was typically 9 cents per gallon cheaper than competitors' retail prices and that left little room to cover his costs and turn a profit. “We were caught in a vise,” said Wilson.

A spokesperson for New York City-based Hess was not immediately available for comment.
The case has been bouncing around New Jersey courts for nearly nine years, since Wilson claimed unsustainable losses compelled him to sell the station in 1995. Early attempts by Wilson and the other plaintiffs--Charles Meyer and Richard Loeber--were unsuccessful. The Supreme Court of New Jersey, however, provided the plaintiffs' attorneys with a second chance in June 2001, when judges ruled unanimously that Hess ought to provide the plaintiffs' attorneys with documents they had previously been denied. 

Edward J. Nolan, one of two attorneys representing the plaintiffs, said testimony by two former Hess executives and outside experts also played an important role. “It was a slugfest and we ended up on top,” said Nolan. Wilson said he expects the company to appeal the ruling. “They can drag it out,” he said, “but what I have won is a moral victory.”

This case is typical what is happening throughout the United States by the BIG OIL Companies.

FILING A COMPLAINT FOR SELLING GASOLINE BELOW COST

Selling gasoline below cost in Florida is a violation of Florida law. Motor Fuel Marketing Complaint forms has to be filed completely in order for the Florida Department of Agriculture & Consumer Services investigates the gasoline station allegedly selling gasoline below cost. One violation filed properly will start an investigation.

One of our members called a corporate Amoco Station that they was selling gasoline below cost. The person (manager) at the Amoco station said because they were a corporate operated station the law does not apply to them. Every gasoline station in the state of Florida can not sell below cost in violation of Florida law nor combine all grades for an average price. Each grade of gasoline cannot be sold below its cost.

Gasoline Retailers Association of Florida has complaint forms. Contact Pat Moricca @ 407-774-9700.

BOYCOTT COSTCO,  WAL-MART, SAM’S CLUB And BJ’s WHOLESALE CLUB

Costco, Wal-Mart, Sam’s Club and BJ’s  Club are selling gasoline below the marketing areas of Florida.

Gasoline station dealers who purchase convenience store items from Costco, Wal-Mart, Sam’s club and BJ”s  Wholesale club should boycott them while they undersell the gasoline market.  All stations in the marketing area of a Costco, Wal-Mart, Sam’s Club and BJ’s should file a complaint for violation of the MFMPA of Florida for selling gasoline below cost.  There is no way anyone can compete with a Costco, Wal-Mart, Sam’s Club, BJ’s, Albertson type situation.  Gasoline retailers in Florida buy millions of dollars worth of merchandise from these stores while at the same time trying to compete with pump prices that are below cost. Contact the Gasoline Retailers Association of Florida for complaint forms at (407) 774-9700.

Gasoline Retailers Association of Florida is committed and very involved to correct the unjust position the gasoline dealer is in.  It takes a lot of time, energy and money to make changes in the gasoline industry.

Although Costco, Wal-Mart, Sam’s Club and BJ’s have been able to retail gasoline at a much lower rate than that of the oil companies captive franchisees, i.e. Shell, Chevron, Exxon, Texaco etc., it unfortunately positions these franchisees in an unfair competitive situation.  Although the community in general does benefit from lower gasoline prices, that benefit is of an objective nature.  Existing dealers due to lack of volume terminate employees.  Though competition is important, please remember that even Costco, Wal-Mart, Sam’s Club and BJ’s will be at the mercy of the major oil companies once there is no competition.  The major oil companies will most likely raise the price of product to them.  What we have here is less consumer choice and a reduction in competition. The same scenario has also taken place within other states.  I have had many members address concerns regarding the unprofitable nature of their stations.

Oil companies make all of our gas, set all of the wholesale prices for fuel, and they control the retail prices through company-operations and pricing schemes (like zone pricing) favorable to company operated gasoline stations.  Divorcement, Open Supply and eliminating price zones returns competition to the retail marketplace, and the oil companies will have to compete strenuously at the wholesale level to keep their market shares and the consumer will benefit.  

Why are the oil companies opposed to true competition??? 

New Tax Scam Targets Potential Recipients of Advance Child Tax Credit

June 18, 2003 WASHINGTON — The Internal Revenue Service today issued a consumer alert, warning taxpayers about a new scam targeting potential recipients of the Advance Child Tax Credit.

The IRS has seen isolated instances of this new scheme. A taxpayer receives a telephone call from a person who promises to speed up the payment of the Advance Child Tax Credit checks. The catch is the taxpayer must agree to a $39.99 charge to a credit card.

The IRS reminds taxpayers that no person or organization can “speed up” the payment of tax benefits. In reality, taxpayers do not have to take any action to get the new benefit, which features an advance payment for up to $400 per qualifying child. The Treasury Department and IRS will perform all the calculations and automatically mail a notice and a check to each eligible taxpayer, beginning the week of July 25.

“The only thing the taxpayer needs to do is cash the check,” said Mark W. Everson, IRS Commissioner. “If you qualify, we will send you a notice. There’s no need to call no need to apply no need to fill out another form. The IRS will do all the work. A few days after the notice, you will get the check.”

Under the new scam, the IRS is seeing the continuation of a trend that emerged earlier this year when the families of those serving in the Armed Forces were targeted. In both of these schemes, scam artists use current events to prey on unsuspecting victims. The scams also feature callers seeking credit card information to get taxpayers to pay for special benefits.

If the taxpayer agrees to the charge and provides a credit card number or other sensitive personal information, she could find a much larger charge to her account. By the time the taxpayer realizes something is wrong, the scam operator is long gone, possibly victimizing another taxpayer.

If you encounter this latest tax scam or suspect tax fraud or abuse in some other situation, report it to your nearest Internal Revenue Service office. When in doubt, seek help from the IRS or a tax professional.

You can call the IRS tax fraud hotline at 1-800-829-0433.

Related Item
Advance Child Tax Credit, details about the checks being mailed this summer.

Scams/Consumer Alerts, information about other scams; includes links to tax fraud alerts and frivolous tax arguments.

Doughnut Shops Continue to See Profits Rise

WINSTON-SALEM, NC -- Doughnut shops made a lot of dough last year, ringing up $3.6 billion in sales.

That represents a 9 percent increase from the year before, making doughnut shops the fastest-growing dining category in the country, according to a yet-to-be-released study by restaurant consultancy Technomic. 

The sales figures for the top-three doughnut makers over the last year have been very strong, with Krispy Kreme leading the way with a 38.7 percent increase in sales, followed by Tim Hortons with a 20 percent increase and Dunkin' Donuts with an 8 percent increase, reports USA Today.
These three industry leaders are cashing in on consumers' craving for the sweet comfort food in a high-paced and recently anxiety-filled world, say experts, who have suggested that such indulgence may help alleviate stress. 

Doughnuts rising popularity has sparked concern among nutritionists, concerned because of the high fat and calorie content. Dietitian Robyn Flipse told USA Today, "It's high in sugar, fat and calories. The average glazed doughnut has about 200 calories. Most disturbing is that many think of doughnuts as breakfast. Nutritionally, it's a terrible way to start the day."

Such health concerns do not seem to be diminishing consumers' appetite for doughnuts, or doughnut-makers' expansion plans. Next year, Dunkin' Donuts is planning to open 300 new stores, Krispy Kreme plans to expand by 77 new outlets and Tim Hortons is slated to add 40 more stores.

S. O. S.

Safehouse of Seminole

Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-6933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as  

Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse is looking for someone to donate a van so that the women and children can meet their daily needs, including trips to the doctor’s office, seeking employment opportunities, and getting re-established in the community. If you have a van to donate, please contact Jeanne Gold, Executive Director, at 407-302-5220.
Please make checks payable to and mail to

Safehouse of Seminole P.O.Box 2921, Sanford, FL, 32772


$10_____ $15_____     Name__________________________________Telephone______________________________

$20_____ $50_____
Address______________________________________________________________________

$100____ other_____  City, State, Zip_________________________________________________________________

NTSB SAYS NOVICE DRIVERS SHOULD BE PROHIBITED FROM USING CELL PHONES WHILE AT THE WHEEL
WASHINGTON, D.C. - The National Transportation Safety Board said today that the nation's driver education courses should include warnings about the dangers of distracted driving, and novice drivers should be prohibited from using cell phones while at the wheel.

These were two of the recommendations contained in the Board's final report on its investigation into a highway crash last year that took the lives of 5 persons, including a driver who was using a wireless phone at the moment she lost control of her vehicle.

On February 1, 2002, at about 8:00 p.m., a Ford Explorer was traveling northbound on Interstate 95/495 (the Capital Beltway) near Largo, Maryland at an estimated speed of 70 to 75 miles an hour when it veered off the left side of the roadway, crossed over the median, climbed a guardrail, flipped over and landed on top of a southbound 2001 Ford Windstar minivan. All 5 persons in the two vehicles were killed.

The Board found that the probable cause of the crash was the Explorer driver's failure to maintain control of her vehicle in the windy conditions due to a combination of inexperience, unfamiliarity with the vehicle (she had just purchased it that evening), speed and distraction caused by use of a handheld wireless telephone.

The Safety Board has long been concerned with the issues of distracted driving and novice drivers. The Board recommended to all States - except New Jersey, which already has a similar proscription - to prohibit holders of learner's permits and intermediate licenses from using interactive wireless communication devices while driving.

"Learning how to drive and getting comfortable in traffic requires all the concentration a novice driver can muster," NTSB Chairman Ellen Engleman said. "Adding a distracting element like a cell phone is placing too many demands on a young driver's skills."

The Board also urged the National Highway Traffic Safety Administration to develop a media campaign stressing the dangers of distracted driving, and that it work with the American Driver and Traffic Safety Education Association to develop driver training curricula that emphasize the risks of distracted driving. The Board cited a study showing that drivers engaged in phone conversations were unaware of traffic movements around them.

In addition, the Board said that NHTSA should determine the magnitude and impact of driver-controlled, in- vehicle distractions, including the use of interactive wireless communication devices, on highway safety and report its findings to the United States Congress and the States. The NTSB noted that the extent of wireless phone use in car crashes is unknown because most jurisdictions don't have driver distraction codes on their accident report forms. The Board recommended that those 34 States change their forms to add driver distraction codes and include wireless phone use in those codes.

Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance dividend program.

Meadowbrook Insurance Group Workers’ Compensation dividend program is available to the Gasoline Retailers Association of Florida membership.  Although dividends can’t be guaranteed, participating Gasoline Retailers Association of Florida members have received dividends on paid premiums for four of five years!

For more Information contact:

Carl Schmachtenberger   800-993-7840.

INSURANCE RECOMMENDATIONS

· Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs with a complete insurance package to meet your business responsibility. 

· Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899  (407) 788-3000 or Pat Moricca @ (407) 774-9700 

· For Group Health Insurance: 
Contact Dan Ricker @ 1-888-269-6019 x 2520 for information.
GASOLINE RETAILERS ASSOCIATION of FLORIDA

WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

**CLASSIFIED**
Grogan Realty Co. 
Specializing in Gasoline stations & Commercial property 
Financing available 
(904) 737-3493 Fax (904) 731-0025

Insurance Office of America 
150 Westmonte Drive 
Altamonte Springs, FL 32716-7933 
Underground Storage Tank Insurance 
Group Health, Property & Casualty Liability 
Contact: Glen Esbjorn (800) 243-6899 
Meadowbrook Insurance Group (formerly Dodson)  

Workers’ Comp. Dividend Program 

(paid dividends 4 of 5 years) 
Contact Carl Schmachtenberger  

(800) 993-7840 (941) 627-6644 
 
MAI Appraisal
Steven L. Marshall MAI, SRA  

Clayton, Roper & Marshall, Inc.              

246 N. Westmonte Drive

Altamonte Springs, FL  32714   

(407)-772-2200 x 314

Chokshi Accounting & Tax Services, Inc.

201 Park Place

Suite #300

Altamonte Springs, FL 32701

(407)-332-8311

GASOLINE SUPPIERS

Hamid Ghannad

United Oil Co. Inc.

5012 E. Broadway

Tampa, FL  33619

(813) 241-4610

Bill McKnight

Automated Petroleum & Energy Co.

P.O. Box 1110

Brandon, FL  33509

(813) 681-4279
Tim Loggins

Lewis & Raulerson, Inc.

P.O. Box 59

Waycross, Georgia 32502 

(912)-283-5951

Florida contact  Art McKee

352-408-4710
How To Avoid Wasting Time
· Give yourself plenty of time 

· Relax 

· Understand what must be done 

· Build the "right" habits 

· Schedule your day 

· Use "idle" time to your advantage 

· Break tasks into manageable bits 

· Prioritize on importance and need 

· Plan to work and work your plan 

· Use technology but don't get bogged down with it 

· Gather the facts 

· Analyze the situation 

· Make a decision 

· Watch out for "paralysis-by-analysis" 

· Don't procrastinate 

· Tie up loose ends 

· Implement your action plan 

· Do it right the first time 

· Know what your own "time wasters" are and avoid them 

· ACT 

 1) Procrastination & Excuses
If you don't start you can't finish. Reach your goals & objectives by continually working toward them. Don't put things off! Never make things more than they are. Do not wait until the last minute (also see #8). ACT! 

2) Running Errands & Traveling
Plan ahead. Arrange tasks in order of importance and need. Make only one trip or as few as necessary. Don't waste time making duplicate or unnecessary trips. Combine tasks and trips. Know what you need and who has it (phone, fax or e-mail ahead, if appropriate). Find a good time to get it. Notify them, so they can be prepared and you don't have to wait. Avoid heavy traffic times like rush hour (including on the Internet). 

3) Rushing
Oops, you forgot, now you must hurry; Something important just came up (at the last minute). . . Don't try to do everything at once or wait until the last minute. List what must be done and the time it takes to do it. Schedule and plan ahead but allow for the unexpected. Avoid the costly mistakes and oversights of rushing. Do it right the first time. Slow down and take your time. Relax. 

4) Telephone, Mail & E-mail
Why are you calling/writing? Clearly define: your purpose and what you want to accomplish, exactly who you are addressing, the best means of getting what you need. . . Prepare a brief telemarketing script (practice before calling) or rough outline. Don't waste time. Set a specific time to call/write/log on. Take and return calls/mail when it's convenient for you. Screen calls with an answering device. Give out your phone number and address only to those you want contacting you. When you accomplish your objective, hang up and move on. 

5) Paperwork, Reports & Memos
Have a purpose for writing. KISS it- keep it short and sweet. Get to the point immediately and be clear about it. Avoid unnecessary writing and duplications. Screen incoming paperwork carefully. Continually purge that which is of no use to you, but be careful. Keep everything where it can be easily located and used. 

INDEPENDET


BRANDS
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$20____ $50____





$100____other____














