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214 Stevenage Drive                                                                                                                     (407) 774-9700   

Longwood, FL  32779                                                                                                             Fax (407) 788-3860
Pat Moricca, President                                                                                                    http://www.flagas.com

                                                                                                                                        e-mail  pat@flagas.com
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February 2003    
            NEWSLETTER      XXXXIII Edition
Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation dividend program, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 
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Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.
[image: image21.emf]LIFELINE OF THE GASOLINE INDUSTRY
[image: image22.emf]THE INDEPENDENT GASOLINE DEALER

VISIT OUR WEB SITE FOR THE LATEST GASOLINE INDUSTRY INFORMATION AND BENEFITS

http://www.flagas.com
Disclaimer: Comments, articles, and data we provide are based on information we deem to be accurate and reliable. However we cannot guarantee, nor do we accept responsibility, for the accuracy of this information.

*JOIN THE GASOLINE RETAILERS ASSOCIATION of FLORIDA*

MANY MEMBER BENEFIT PROGRAMS
JOIN TODAY

And take advantage of our money saving programs from insurance to financing with experts in the gasoline industry.  Today it takes teamwork to be successful.    

CHANGING TIMES FOR INDEPENDENT GASOLINE AND AUTOMOTIVE RETAILERS

It’s time the Independent Retail Convenience Store and Automotive Repair Gasoline Dealers take the time to notice the petroleum industry’s changing times.

It was not long ago that the battle lines or dividing lines were very apparent to all those concerned.

The Major Fuel Suppliers had the Florida Petroleum Council, (they still do).

This council is primarily the legislative arm of the Major Motor Fuel Suppliers and only as a group (not individually).  They are the watchdogs for any possible adverse legislation that may affect said Major Motor Fuel Supplies.  They do not have authority to directly affect the policy of any one given Major Motor Fuel Supplier. (They do not represent franchise dealers.) 

The Jobbers had the Florida Petroleum Marketers, (they still do).

This association represents Jobbers who become members; they are also the legislative arm of member Jobbers and serve basically the same function as the Major Petroleum Council.

They are in many cases the legal arm of the Jobbers.

They also provide membership programs for their members. (They represent Jobbers.)

The Independent Retail Dealer has the Gasoline Retailers Association of Florida, (they still do).

The Gasoline Retailers Association of Florida exists solely for the benefit of the Independent Gasoline Retail Dealers and its members.

They also provide the most extensive range of benefit programs for their members and an excellent attorney.

The Florida Petroleum Council exclusively represents and serves the Major Motor Fuel Suppliers.

The Florida Petroleum Marketers exclusively represents and serves Jobbers.

The Gasoline Retailers Association of Florida exclusively represents and serves Independent Gasoline Retail Dealers. 

Join and urge other dealers to join the Gasoline Retailers Association of Florida.
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Pataki Vetoes Competition Legislation
Jan 2, 2003
Bill would have protected gasoline station franchisees
ALBANY, N.Y. -- Legislation that would have barred oil companies from competing with their own franchisees was vetoed in late December by New York Governor George Pataki, says a report in the Capitol District Business Review.
The legislation (Assembly bill 6942) banned oil companies from opening company-owned stores within a two-mile radius of an existing franchise location. Existing company stores would have been grandfathered in.
In the New York City metropolitan area, companies would not be able to open within 11-1/2 miles of an existing franchise. The bill also made it illegal for company stores to undercut gasoline prices franchise owners offer. 
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Station owners complained that ExxonMobil, BP and other big oil companies were trying to force franchise stations out of business in favor of company-owned stores, says the report.
In his veto message, the governor said that while he sympathized with the arguments of the station owners, he couldn’t approve the bill because of language flaws. “I am constrained to disapprove the bill because serious defects in the bill would unnecessarily deter investment in new retail service stations by producers and refiners,” the governor’s veto message said. 
Ralph Bombardiere, executive director of the 3,500-member New York State Association of Service Stations and Repair Shops Inc., said his group was disappointed by the governor’s action. They would have been willing to work with the governor to fix any flaws in the bill, Bombardiere told the newspaper; however, he is encouraged by the governor’s comments in support of the general goals of the legislation, he said.
The bill will be back next year, Bombardiere said.
The legislation, the governor said, provides no guidance on how to determine when the encroachment claim is valid.
A producer or refiner is not able to avoid liability under the law even if they locate outside the distance limitation, the governor said in vetoing the legislation. “Faced with these uncertainties, producers and refiners would have powerful incentives to forbear from investing in new facilities, thereby depriving the affected community of the many benefits these investments can bring,” Pataki said.
New York City Mayor Michael Bloomberg and the Bronx borough president asked him to veto the bill, the governor’s message said.
Although opponents of the bill have raised numerous arguments against it, he Pataki agrees with the spirit of the idea. “A more balanced approach, one that does not unnecessarily deter new investment by producers and refiners and meets their legitimate concerns can be crafted,” the veto message said.
“I invite the sponsors of the bill and the interested parties to work with my staff on a new bill,” Pataki said.
In August, the Federal Trade Commission also recommended to the governor that he veto the legislation. “New laws to limit price-cutting and prevent refiners from opening new gas stations are especially inappropriate at a time when many Americans are concerned about gasoline prices,” said Ted Cruz, director of the FTC’s office of policy planning, in a release.
Service Station vs C/Store

Repair shop may have to give way to BP Connect:

WAYNE, NJ -- Shotmeyer Oil Corp., Hawthorne, NJ, is planning to bring in a new tenant to replace service station operator James Kelley’s Valley Way CITGO--British Petroleum Products North America Inc., Towson, MD.  According to a report in The Herald News, BP plans to demolish the garage and build a BP Connect convenience store and gasoline station with solar panels on the canopy. 

Residents near the station reject the new BP station, vowing to fight the change before the zoning board where BP is asking permission for the conversion. The local skirmish is part of a national battle between major oil companies and groups of their franchise dealers who say they're being squeezed at the expense of customers. Apart from the convenience of having a local mechanic, the dealers say the garages are one of the last bastions of autonomy against what they claim is an oil company oligopoly. 

With reportedly high rents, the alleged manipulation of wholesale gasoline prices and now the royalties and the cost of supplies for oil company c-stores, franchisees have to run their businesses according to oil company dictates, said Bill Dressler, executive director of the New Jersey Gasoline and Allied Trades Inc. 

Some franchisees have resisted the change, Dressler said. “They put economic pressure on the dealers,” Dressler said. “They threaten to put them out of business.” 

Many forms of harassment and abuse, outrageous high rents, zone wholesale gasoline cost that is higher than other zones, and higher overall cost designed to bankrupt the franchise dealer. No one can compete when these abuses are implemented. One resident said she turned down a proposal from a BP representative to probe her yard for contamination from Kelly's station.

Representatives of the oil industry say the franchise dealers are independent businessmen who are free to compete in the market and those fears of oil company control are unfounded. John Curry, a spokesperson for BP, said he thinks the market is “extremely competitive.”

The switch to c-stores has been going on for years said John C. Felmy, chief economist for the American Petroleum Institute. It is the most profitable model for both dealers and oil companies, he said.

Mohammed Huzien, owner of Lake Exxon in Wayne and another station in Totowa, and who previously owned several additional locations said high rents and competition from other stations whose repair shops were converted to c-stores ate into his profit margin. “We try to do everything by the book, by Exxon's rules,” he said. But it hasn't been working. He sold two of the stations. “Every year our rent goes up,” he said.

When Huzien's contract came up for renewal, he said he took it to a lawyer and attempted to negotiate with Exxon for a better deal. “It is 'either you like it, or leave’,” Huzien said. There was no negotiation.

Nearly 50% of ExxonMobil Corp.'s auto repair shops in New Jersey have been converted into c-stores over the last five years, Dressler said. With a c-store, oil companies make themselves the exclusive supplier of the items in the store, making a profit there, and can take an additional cut of the revenue coming through the cash register, said Dressler. Combined with high rents, and the fact that franchise stations are forced to buy gasoline from only one Oil Company, no matter the price, means retailers are not free to compete in the market like independent businessmen, he said.

API’s Felmy said the oil companies are engaged in fierce competition, and dealer accusations are a stretch. “It's always easy to blame big oil, whether it's accurate or not,” he said.

Some residents said they don’t want the light of a 24-hour c-store pouring through her windows, nor the traffic it would bring. Some said they don't buy Ramer's argument that a c-store would be healthier for the area.

                                Texaco Short on TaxES
Documents allegedly prove Oil Company altered figures!
BATON ROUGE, La. -- Papers unveiled in litigation accusing Texaco of underpaying severance taxes            prove the oil company artificially lowered the market value of crude oil to cut its taxes, says the Associated Press, citing state attorneys.

            Their court filings cite items such as an April 20, 1995, letter from A.J. Hebert, and a manager in Amoco’s crude oil division in Houston, to Texaco officials in Denver show examples of the practice. The two-page letter described Amoco's concerns about the companies' agreement to deliver similar amounts of crude oil to each other. Amoco, Hebert wrote, had delivered too much crude to Texaco for at least two years. It wanted $619,000 to settle the imbalance.
Attorneys for the state obtained the April 1995 letter and other confidential Texaco documents as part of a suit demanding more severance taxes from the Oil Company.
A settlement of the eight-year-old case is near, according to documents filed last week, but neither side will discuss details of the tentative agreement, including how much Texaco will pay. In the past decade, the state has recovered more than $257 million from oil companies for underpayment of taxes, the majority from Texaco. It has never stated how much it believes Texaco owes in the current case.
The state claims balancing agreements, such as the one with Amoco, were one of three ways Texaco fraudulently lowered taxes it owed on Louisiana crude. The alleged premise in each case is the same: Push down the market price of crude, which determines severance taxes, and the taxes due to the state get smaller.
Balancing agreements are not illegal unless used to deliberately hide the true value of oil as a way to cut severance taxes.
Texaco's other alleged methods were “self-dealing” sales between Texaco affiliates in which the parent company controlled crude prices; and “buy/sell” agreements in which Texaco bought crude at a discount and then immediately resold it at a profit, the state claimed.
“Texaco carefully structured its business to 'camouflage' [its word] its real profits,” attorneys for the state wrote in a December 6 court brief.
Texaco repeatedly argued in court documents it had done nothing wrong and denied the existence of a corporate scheme to undervalue its payments to the state. It claimed the state invented an “unprecedented” legal theory to try to extract more money from it on top of $250 million it agreed to pay in 1994 to resolve a case involving royalties on natural gas. Participants could afford to underprice their crude because they were buying and selling it to each other in roughly similar amounts, the state said. The arrangement allowed the firms to report artificially low “market” prices, according to the state's argument. The state said Texaco's internal documents quantified how much below the market its crude purchases were. It argued that the company was unwilling to sell crude to third parties at the purchasing price it reported to the state for tax purposes.

If Texaco is guilty, someone should go to jail and fined for not paying their fair share of taxes like everyone else.   


Gas Price Spikes Shock Midwest Motorists

With oil trading at two-year highs, motorists nationwide should expect to see a gradual rise in gasoline prices. But some recent overnight spikes in the Midwest are shocking motorists and even veteran market watchers. 

They include post-Christmas increases of 20 cents a gallon in Lexington, Ky., and 16 cents a gallon in Findlay, Ohio. 

"I thought there must be a war or something to see it jump like that," said Issa Shalash of Lexington, a self-employed construction worker who filled one of two tanks on his pickup truck with unleaded plus gas at $1.58 a gallon. 

Normally prices rise a couple of pennies at a time but, after keeping prices steady throughout much of December, retailers may now be rushing to pass along record-high wholesale prices to consumers, analysts said. 

"Whoa! Hot diggity dog," Jacob Bournazian, an analyst who tracks gasoline trends for the Energy Department, said Friday after being told of the sudden jumps. He said he had heard of similar increases in Western Pennsylvania. 

"Basically, retail prices have to adjust to what's going on with wholesale markets," he said. 

U.S. fuel supplies remain adequate but have gotten tighter, Bournazian said, due to the loss of oil and gasoline shipments from Venezuela, whose petroleum industry has been shut down due to political strife since the beginning of December. 

The price of crude for February delivery rose 23 cents Friday to $32.72 per barrel — a two-year high — on the New York Mercantile Exchange. The wholesale price of gasoline rose 0.28 cent to 93.25 cents a gallon, levels not seen since June 2001. 

On Monday, the nationwide retail price of gasoline was $1.40 per gallon, up roughly 4 cents from the week before and 33 cents from the previous year, according to the Energy Information Administration, the Energy Department's statistical arm. 

Whether the price spikes in Kentucky and Ohio are an anomaly or the beginning of a trend remains to be seen, analysts said. 

Speedway and SuperAmerica stations dominate Lexington’s gasoline market, retail outlets owned by Marathon Ashland Petroleum LLC of Findlay. Linda Casey, a spokeswoman for Speedway, confirmed that a systemwide gasoline price increase had gone into effect as a result of higher oil prices. 

Marathon Ashland has seven refineries and 2,250 gas stations in 11 states throughout the Midwest. Casey said the magnitude of the increase varied from market to market, and was up 15 to 16 cents per gallon in Findlay. 

A good reason for divorcement

Antitrust PRIVATE
Price Discrimination

A seller charging competing buyers different prices for the same "commodity" or discriminating in the provision of "allowances" -- compensation for advertising and other services -- may be violating the Robinson-Patman Act. This kind of price discrimination may hurt competition by giving favored customers an edge in the market that has nothing to do with the superior efficiency of those customers. However, price discriminations generally are lawful, particularly if they reflect the different costs of dealing with different buyers or result from a seller’s attempts to meet a competitor’s prices or services. 

Price discrimination also might be used as a predatory pricing tactic -- setting prices below cost to certain customers -- to harm competition at the supplier’s level. Antitrust authorities use the same standards applied to predatory pricing claims under the Sherman Act and the FTC Act to evaluate allegations of price discrimination used for this purpose. 

 

                    Town Opens Own Gas Station
City Pump to serve residents whose only local gas station closed years ago.

WETMORE, Kan. -- Some cities have their own convention center. Plenty of others have golf courses or community theaters or swimming pools. 

Wetmore, Kansas has a city-owned gasoline station. 

''It's not unusual for a community of any size to arrange for the needs of its citizens,'' Mayor Bob Carson told the Kansas City Star.

When the city couldn't convince a private enterprise to build a gas station in the tiny northeast Kansas town of 362, ‘‘we decided to put it up ourselves,'' Carson said of the aptly named ''City Pump.'' 

Initially, the venture didn't sit well with some state and industry officials who were afraid it would set a precedent other towns would follow. Mainly, they worried that communities might start competing with individuals on other endeavors generally reserved for the private sector. 

The city fought and won a case in the Kansas Supreme Court to keep its gas station in operation. Whether other communities emulate the effort remains to be seen.

Carson, the town mayor for 30 years, said The City Pump came about only after attempts to attract a private company flopped. In the mid-1990s the last gasoline station in town closed and local residents became frustrated with the 10-mile round trip to the next town for gas. So the City Council borrowed $60,000 from a reserve fund at the municipal-owned utility and built the facility on a parcel of city-owned land. The unmanned station operates 24 hours a day and only accepts credit cards. 

The city prices fuel about six cents above cost, to raise money for maintenance and to pay off the construction costs.

                                             BP To Cut Retail, Marketing Jobs 

JANUARY 21, 2003 -- LONDON -- BP Plc said it would cut roughly 1,000 jobs from its non-Alaskan U.S. operations, including 400 to 500 retail and marketing jobs.
"What we've done is go to our business units and ask that they review their operations and take steps to make sure they're running as efficiently as possible, which is consistent with the direction we announced at the third-quarter results," Ronnie Chappell, a spokesman for BP told Dow Jones. 
Some of the retail cuts will come from eliminating Atlanta from the company's network of national offices.
About 350 production positions will be cut at the company's U.S. headquarters in Houston, and 

80 to 160 jobs will be cut at various oil and natural gas fields.
The job cuts stem from a review of operations that BP's Chief Executive John Browne announced in October after an embarrassing series of cuts in production estimates that rattled investors, Dow Jones reported. 

                                Murphy Growing Wal-Mart Partnership 
JANUARY 20, 2003 -- EL DORADO, Ark. -- Murphy Oil Corp. announced a capital program 

of $952 million for 2003, an increase of approximately 10 percent from last year. Despite the 

budget spike, the Oil Company said it would spend less next year on refining and marketing.
Though it's calling for an 8-percent drop in capital expenditures for marketing operations, 

Murphy said it plans to build at least 100 new gas stations on Wal-Mart parking lots 

throughout the Southeastern United States. At year-end 2002, Murphy operated 506 stores on Wal-Mart 

properties. 
The $216-million refining and marketing budget is also scheduled to fund the completion of a clean fuels project at the company's refinery in Meraux, La. The clean fuels project at Meraux would allow the refinery to meet future standards for ultra-low sulfur gasoline and distillate upon completion in mid-2003. With this upgrade, 25,000 barrels per day (bpd) to 125,000 bpd will expand the refinery’s processing capacity.
More than 75 percent of the capital budget will be allocated to upstream operations. Murphy's exploration expenditures are expected to be $248 million and include continued funding of its Gulf of Mexico drilling program, natural gas exploration in Western Canada and an extensive drilling program in Malaysia.
Concurrent with 2003 spending plans, Murphy has implemented a hedging program that covers approximately 30 percent of its 2003 worldwide production of oil. Murphy has hedged 22,000 bpd of light crude and 10,000 bpd of heavy crude. Murphy pays the floating price for oil and receives a fixed price that averages as follows for the full year of 2003: light oil at $25.30 per barrel and heavy oil at $16.74 per barrel.
"The hedging program has been implemented in order to protect a portion of cash flow this year to fund our projects as we maintain our commitment to financial flexibility," said Claiborne Deming, Murphy's president and CEO. "As always, we will carefully monitor our capital spending program and resultant financial structure so we will be able to fully exploit all of our strong value creation opportunities." 

MEMBER BENEFITS

· Newsletter







(407) 774-9700

· Help Line Pat Moricca 





(407) 774-9700 

· Luis S. Konski Attorney 





(305) 260-1031

· Dodson Group/Meadowbrook Workers’ Comp. Dividend Program 

    (paid dividends 4 consecutive years) 

     Contact Carl Schmachtenberger




(800) 993-7840 

· Group Health, Property & Casualty Liability 

    Contact Glen A. Esbjorn 





(800) 243-6899 (407) 788-3000

· Underground Storage Tank Insurance 

     Contact: Glen Esbjorn                                                    
(800) 243-6899 (407) 788-3000

· MAI Appraisal Clayton, Roper, & Marshall, Inc., 

     Contact: Steven L. Marshall MAI 




(407)-772-2200 x 314

· Gasoline supply contact Apec Gas contact: Bill McKnight 

(813) 681-4279

· Gasoline supply Golf Oil Co. Major brands 

     Renovation funding available 




(813) 241-4610

· Gasoline Supply, Lewis & Raulerson, Inc. Tim Loggins

(912) 283-5951

· Specializing in commercial loans 

     Contact: John Grogan Goleta National Bank 



(904) 731-9020 

· Grogan Realty Co. Gasoline stations, Comercial property 

(904) 737-3493 Fax (904) 731-0025

· Chokshi Accounting & Tax Services, Inc. 

Contact Dinesh Chokshi 
 




(407) 332-8311 Fax (407) 332-7111 

· Integrated Cleaning Systems, Inc. Car Wash Equipment, 



100% financing available, Buy, Lease, Co-op Revenue 

Sharing contact: Kevin Collette or Tory Buckley 


(888) 927-4631 (561) 844-7760

· ATM EXPRESS contact: Linda Stewart or Keith Howard 

(888) 600-4368 

Any eligible businessman or woman, who joins, and participates in a few on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

**CLASSIFIED**
RAMADA INN LONGWOOD (Orlando area)

And Conference Center

2025 W. State Road 434 

Longwood, FL 32779   (I-4 Exit 94)

407-862-4000 Fax 407-862-3530
www.ramadainnlongwood.com 
e-mail sales@ramadainnlongwood.com 

 Tropical Outdoor Pool 



Free Airport and Theme Park Transportation 

 24-Hour Business Center 



Meeting Space Up To 500 People 

 Discount Good Neighbor Rate Guaranteed 
 
200 Newly Renovated Rooms In-Room Coffee Maker 

 Microwave, Refrigerator, Remote TV 


Wedding or Event Room 

Grogan Realty Co. 
Specializing in Gasoline stations & Commercial property 
Financing available 
(904) 737-3493 Fax (904) 731-0025

Insurance Office of America 
150 Westmonte Drive 
Altamonte springs, FL 32716-7933 
Underground Storage Tank Insurance 
Group Health, Property & Casualty Liability 
Contact: Glen Esbjorn (800) 243-6899 

Dodson Group/Meadowbrook Insurance Group Workers’ Comp. Dividend Program (paid dividends 4 consecutive years) 
Contact Carl Schmachtenberger  (800) 993-7840 (941) 627-6644 
 
MAI Appraisal
Steven L. Marshall MAI, SRA  

Clayton, Roper & Marshall, Inc.              

246 N. Westmonte Drive

Altamonte Springs, FL  32714   

(407)-772-2200 x 31

CAR WASH FOR SALE

Used Ryko Car Wash model Voyager II. Was maintained and serviced under Ryko contract.  Very good condition for high volume station.  Contact Ben Kiana @ 407-415-1298.

GASOLINE SUPPIERS

Hamid Ghannad

Golf Oil Co.

5012 E. Broadway

Tampa, FL  33619

(813) 241-4610

Bill McKnight

Automated Petroleum & Energy Co.

P.O. Box 1110

Brandon, FL  33509

(813) 681-4279

Tim Loggins

Lewis & Raulerson, Inc.

P.O. Box 59

Waycross, Georgia 32502 

 (912)-283-5951

 GASOLINE RETAILERS ASSOCIATION of FLORIDA

WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS

INDEPENDET


BRANDS











N.Y. Gov. George Pataki








