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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for AFLAC, group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

Florida Motor Fuel Marketing Practices Act (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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2014 average wholesale gasoline prices have changed up or down 101 times from 1st of year to date.
U.S. Crude Oil Exports Continue to Rise
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March exports reached their highest levels in 15 years

Page Content

​WASHINGTON – The United States exported 246,000 barrels per day (bbl/d) of crude oil in March 2014 (the Conserve, from the U.S. Energy Information Administration. Exports have increased sharply since the start of 2013 and have exceeded 200,000 bbl/d in four of the last five months. The increase in crude exports is largely the result of rising U.S. crude production, which was 8.0 million bbl/d in February.

Almost all of the crude oil exported from the United States has been delivered to Canada, and most of the recent increase in crude oil exports has been from the U.S. Gulf Coast. Gulf Coast crude exports averaged 134,000 bbl/d in the first quarter of 2014, a 283% increase over 2013's record high of 35,000 bbl/d. In the first quarter 2014, nearly 75% of Gulf Coast exports have left the region from the Houston-Galveston district, in Texas. The remaining barrels were loaded in Port Arthur, Texas and New Orleans, Louisiana. 

In the last several years, exports to countries other than Canada have been rare. Such shipments have been limited to re-exports of foreign-origin crude oil, initially intended for processing by U.S. refineries. Foreign-origin crude has been re-exported to China, Costa Rica, France, South Korea, and Mexico.

More recently, trade press has reported that a cargo of Canadian crude oil loaded in the Gulf Coast for delivery to a refinery in Spain. With limited infrastructure available to transport growing Canadian crude production to the country's coasts where it could be delivered into the global market, producers are looking for other ways to reach such markets. 

Gas Prices May Rise, but Surplus Is Coming 
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International Energy Agency predicts decreasing U.S. demand for gas, despite recent fluctuation due to Iraq unrest. 
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​LONDON – A CNN Money article explains that although violence in Iraq may squeeze drivers' wallets this summer, the United States is headed for a gasoline glut over the next few years as demand slows. Despite rising slightly last year, the nation’s gas demand will decline by about 1% a year for the rest of the decade, according to the International Energy Agency (IEA).

"Tightening fuel efficiency standards for automobiles and changing consumer preferences look set to send U.S. gasoline demand back on the declining course on which it embarked in 2007," the Paris-based IEA said in its latest forecast published earlier this week.

American demand for gasoline accounts for about 10% of world oil consumption, and the decline will coincide with a more ample supply, according to the IEA. The U.S. energy boom is boosting output of oil that is rich in gasoline at a time when refineries are under pressure to produce more diesel and jet fuel, amid an increase in industrial activity and air travel.

But the refineries still have to sell the gasoline produced from processing each barrel, and will be looking for markets to soak up that surplus. The IEA estimates that North America could swing from being a small net importer of gasoline to exporting 1.3 million barrels per day by 2019. Globally, the growth in world oil demand is expected to peak in 2015 and 2016, before slowing toward the end of the decade, according to IEA.

Meanwhile, tensions in Iraq are the wild card in oil these days. Oil prices rose as an offensive by Islamic militants in northern Iraq raised fears about exports from OPEC's second-biggest producer. And that could translate into higher gasoline prices for U.S. consumers during the peak summer driving season. The IEA also acknowledged that the recent surge in violence in Iraq meant there was "significant downside risk" to its forecast for OPEC oil production over the next few years. Conserve, Conserve, Conserve!!!! 
Senators Call for 12-Cent Gas Tax 
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Proposal would raise $164 million over 10 years to fund federal highway bill. 
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​WASHINGTON – U.S. Senators are proposing a 12-cent increase in the federal gas tax to pay for the renewal of highway and transit programs, which could run out of funding by the end of the month.

That list of tax breaks includes: the research and development tax credit; Section 179 expensing, a tax break encouraging small businesses to by business equipment; the deduction of state and local sale taxes; the deduction of up to $250 in classroom expenses that teachers paid for out of their own pocket; a subsidy for mass transit and benefits given for land donated for conservation purposes.

The 12-cent gas tax increase is estimated to raise $164 billion over 10 years. Using the tax break extension to offset a gas tax increase would, however, take away the ability to use those same tax breaks to buy down tax rates as part of a future tax reform package. The White House has threatened to veto permanent tax cut extensions, but it’s not clear if they would oppose them if paired with a gas tax hike.

Along with raising the federal gasoline and diesel taxes by six cents in each of the next two years for a total of 12 cents, the plan would also index the gas tax to inflation, using the Consumer Price Index to ensure that it remains viable into the future.

The plan would raise enough to provide enough funding to offset current MAP-21 spending levels over the next 10 years and replace all of the buying power the federal gas tax has lost since it was last raised in 1993.

The White House has not backed a gas tax hike previously and has instead proposed using short-term revenue from corporate tax reform to pay for the highway bill.

The two senators hope to build support for the plan over the summer. We haven’t introduced it as formal legislation yet because we acknowledge that ultimately this is going to be passed as part of a package coming out of the Finance Committee and Energy and Public Works Committee as reported in Roll Call.

They don’t expect any action until after the elections. In the meantime, they believe Congress will pass a short-term patch to keep transportation programs funded through the end of the year.

Gas Prices Hit Six-Year Seasonal High

WASHINGTON -- The national average price for regular unleaded gasoline has hit the highest price for early summer in six years, AAA has reported.

Almost one month into the 2014 summer driving season, the national average has hit $3.68 per gallon approaching 2014's current retail price peak of $3.70 per gallon, hit in late April. The current national average represents a 2-CPG increase from a week ago, 3 CPG greater than a month ago and 11 CPG vs. a year ago.

The drivers' advocacy association cited a spike in global oil prices for the U.S. gas price increase; crude prices have risen because of concerns about violence spreading in Iraq toward its southern regions, where most of its oil production takes place. Iraq is the second-largest producer among members of the Organization of Petroleum Exporting Countries (OPEC).

Previously, before the crisis in Iraq flared up, AAA had projected that the national gas price average would actually drop 10 to 15 CPG for the month of June. "This means that even though the national average has only increased a few cents per gallon since the Iraq violence intensified, drivers are likely to pay substantially higher gas prices than they would have otherwise," AAA's Michael Green said.

Three states have seen gas prices of more than $4 per gallon for over a month: Hawaii (current state average is $4.34 per gallon), California ($4.15 average) and Alaska ($4.10 average). Meanwhile, AAA reported that prices have risen in 43 states and the District of Columbia vs. the previous week, with a 5-CPG or greater increase in 18 of them. Some states, mainly in the Midwest, have actually seen a drop in gas prices of 1 CPG or more, including Indiana (-14 CPG), Ohio (-13 CPG), Michigan (-10 CPG), Illinois (-4 CPG) and Kentucky (-3 CPG).

Compared to a year ago, 41 states and Washington, D.C., are experiencing higher average gas prices, with 33 and D.C. paying 10 CPG or more, said AAA. In the eight states with lower prices year over year, North Dakota and Utah were the only ones with double-digit decreases, or -13 CPG and -12 CPG, respectively.

Industry touts economic effect of Keystone’s southern leg on Texas
Welders work on a joint between two sections of pipe during construction of Keystone XL's southern leg in Prague, Oklahoma. 

HOUSTON — A business association whose members include some of the world’s biggest energy companies is urging the administration to approve the controversial Keystone XL pipeline, arguing that the southern portion of the project already has shown the positive economic impact the project will have on the country.

The group commissioned a study on the economic effect of the 485-mile portion of Keystone pipeline known as the Gulf Coast Extension, which opened earlier this year linking Oklahoma and Texas. The study highlights benefits the project had on local businesses like restaurants and hotels along the route. It notes that during construction,  TransCanada Corp. the company behind the pipeline spent $6 million each month directly with local businesses in Texas and Oklahoma. The project required $2.3 billion in private-sector investment and the work of more than 4,800 people, researchers wrote.

Swipe Fees
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By Tony Huppert, CEO, Team Oil Inc.

The court ruling on Credit Card Swipe Fees is a double edge sword. The credit card companies, with their unlimited staff of lawyers and lobbyist, have convinced the politicians and courts of their expenses collecting and processing credit card transactions.

If the cost of collecting and processing retailer’s money, justifies the fees, charged by credit card companies, then WHY, are the retailers required to collect and process SALES TAX at the retailer’s expense. I can’t be the only one that sees unequal treatment here. I truly would like it if some one would explain to me WHY retailers are expected to collect and process sales tax with little compensation, $500 per $100,000 of tax collected, while the courts rule for the credit card company’s swipe fees to off set their cost. For every $100,000 of sales tax a retailer collects, the retailer could incur $4000 of credit card fees plus labor expenses.

It isn’t the tax; I just believe retailers should get reimbursed for collecting and processing sales tax just like credit card companies get paid for collecting and processing every credit card transaction.

I’m just trying to follow the US Bill of Rights, Amendment 5, ‘No private property can be taken for public use with out proper compensation.’ The retailer’s money is being taken to collect sales tax without proper compensation. It’s that simple.

The Credit Card attorneys have already provided the legislatures and the courts the documentation necessary to determine collection fees. Now all the States have to do is reimburse the retailers for expenses collecting sales tax for public use. I would estimate it at 6%, on the conservative side, but the Swipe Fee lawyers have the court proven fee for collection on file already.

Tony Huppert is a Wisconsin businessman of 40 years and CEO of Team Oil Inc., the family-owned and operated Team Oil Travel Center, and Subway in Spring Valley, Wis.

Franchisees Allege 7-Eleven 'Flipped' Their Stores

Company counters with allegations of falsified records, violated agreements

DALLAS -- In the last two years, at least a dozen franchisees of 7-Eleven Inc. have sued the company, alleging it stripped them of their convenience stores for false reasons, according to a report by The Los Angeles Times.

Some plaintiffs say 7-Eleven targeted successful stores in high-traffic areas, then "flipped" them to new franchisees willing to pay the company higher fees, according to the report. 7-Eleven counters in court documents that some of those franchisees were stealing--depriving the company of its full share of the store profits, often by falsifying sales records. Company investigations led to "hardball" negotiations between the store owners and 7-Eleven, which pressured franchisees to give up their stores or face potential prosecutions, according to court records cited by the newspaper.

"Good, hardworking, independent franchisees are the backbone of the 7-Eleven brand," 7-Eleven said in a statement provided to CSP Daily News. "As to those few franchisees that violate the law or the franchise agreement, we are determined to protect our guests, employees and other franchisees by ending the relationship, where appropriate. We are confident in the thorough and lawful system that we have in place to accomplish this."

The statement continued, "7-Eleven Inc. will vigorously defend any actions that former franchisees file against the company.  During the course of litigation, certain information about franchisee conduct may become a matter of public record, just as it has in other situations where 7-Eleven Inc. has filed suit to terminate a franchisee relationship based on its thorough investigation and conclusion that the franchisee has violated the law or the provisions of the franchise agreement."

History of gasoline and oil exports murky

WASHINGTON — As oil companies clamor to export crude, they may look to the government’s 1981 decision to green-light overseas gasoline sales for guidance. There’s just one problem: The government records underpinning that move are missing in action. Analysts at the research firm IHS and staff for the Senate Energy and Natural Resources Committee so far have only been able to unearth a couple of documents from the time, when an interagency government task force examined the issue.

The actual report from that panel has been purged, according to the Commerce Department. Any other records from the “Task Force on Export Control of Refined Petroleum Products” also have not been located.

The bulk of what is available is a six-page notice in the government’s Federal Register, published as part of the Commerce Department’s Oct. 6, 1981 decision to lift quantitative restrictions on the export of gasoline and other refined petroleum products. According to the document, the government panel concluded that lifting the ban on exporting refined petroleum products was in the national interest.

“It was further determined that the domestic economy is no longer threatened by an excessive drain of scarce petroleum supplies and that foreign demand will not cause a serious inflationary impact on the economy,” the notice said.

Gradual change: Oil export ban can be lifted bit by bit, analysis says
The task force — which was headed by the Department of Commerce and included members from the departments of state, treasury, labor and energy, as well as the U.S. Special Trade Representative — may not have gotten all of its conclusions right.

After all, at the time, the group said it “anticipates the potential export market generally would be limited to spot situations resulting in increased U.S. refinery efficiency.” But now, the U.S. is sending record amounts of gasoline overseas and has become a net exporter of gasoline.

Fighting back: Refiners plot against crude exports
The government’s Energy Information Administration is issuing a series of reports analyzing the issue, beginning with a paper confirming that increases in U.S. oil production will come primarily from light, sweet crude (and not the heavier quality coming out of California wells).

Energy Secretary Ernest Moniz made waves last year when he said the oil export ban was one of a number of policies enacted after the 1973 OPEC oil embargo that needs to be reexamined in light of today’s soaring domestic crude production.
Why gas analysts say the Appalachian is ‘biggest, baddest basin there is’

There is definitely something big hiding beneath the Appalachians, but it might not be what you'd expect. 

The Wall St. Journal reported last October that the Marcellus Shale region under Pennsylvania and West Virginia is producing more natural gas than all of Saudi Arabia. It's pumping out 12 billion cubic feet per day, six times the production rate of five years ago, according to the U.S. Energy Information Administration (EIA). 

The EIA went on to point out that the current rate is the equivalent of producing 2 million barrels of oil each day. Jerry Engelder, a geologist at Penn State University, predicted that the Marcellus could reach the 12 billion cubic foot rate, but he thought it would take two more years of work to get there. At the time, critics called his estimate far too optimistic. 

Now, U.S. Capital Advisors has gathered all the relevant numbers and issued a study on the economic potential of the Appalachian Basin in terms of gas production. The researchers summed up their conclusions about investment in the region succinctly: "Why Appalachia? It's the biggest, baddest basin there is when it comes to gas production and the gift that keeps on giving, even in a $4 gas environment." 

Based on a modest assumption of U.S. gas consumption growth of around 2 percent per year, Appalachia could easily account for almost one third of U.S. gas production by 2020. 

Moving on to discuss the Marcellus Shale region specifically, U.S. Capital Advisors identified the area as having the best economics in the business. The gross resources can break even at gas prices of $3 or below. That means the current prices are bringing a 50 percent IRR to investors. "So the bottom line is even with higher costs, the Marcellus will still be the driving force of the U.S. gas supply for many years to come," the report stated. 

BULLETIN 

TO ALL RETAILERS IN COUNTIES LISTED BELOW 

SUBJECT: State of Emergency 

Executive Order Gov. Rick Scott declared a state of emergency Wednesday April 30. It will run for 60 days until June 29th 2014 for the following counties: Escambia, Santa Rosa, Okaloosa, Walton, Holmes, Washington, Bay, Jackson, Calhoun, Gulf, Liberty, Franklin, Gadsden, Leon, Wakulla, Jefferson, Madison, Taylor, Hamilton, Suwannee, Lafayette, Dixie, Columbia, Gilchrist, Levy, and Alachua counties. 

As I have mentioned on many occasions it is absolutely imperative that you maintain accurate records and have them available to respond to inquiries that will no doubt be made in advance of possible subpoenas. Those records should extend back to 30 days prior to the original declaration. Comply with any requests you may receive. 

The law requires you to maintain the same margin of profit for each grade of gasoline whether prices go up or down. The ‘State of Emergency’ will end on June 29th 2014 unless the Governor extends the ‘State of Emergency’ with a new Executive Order.
For information contact Pat Moricca @ 407-774-9700 

Circle K Faces Employee Class-Action Suit

LAS VEGAS – Come September, Circle K Stores Inc. will participate in mediation between the company and 59 current and former employees who argue they were improperly classified as store managers to avoid overtime pay, according to media reports.

Charles Grahl and other plaintiffs, all of whom worked in Arizona or Nevada Circle K stores, say they held store manager titles, but had no authority to make decisions regarding the personnel or operations of their stores. The class-action lawsuit argues that management titles were inappropriate because the majority of the employees' work hours were spent performing "menial tasks" such as unloading boxes.

The lawsuit also argues that plaintiffs were required to work at least 16 hours of overtime per week, but were paid on a salary basis with no overtime.

Las Vegas attorney Andy Rempfer, who represents the plaintiffs, told KNPR News that Circle K does not have the discretion to independently categorize employees as managers, particularly those who only work at the cash registers.

A Circle K spokeswoman was unavailable for comment, according to the report.

Audi develops fleet of robots to assist dealerships with repairs 

Next time you take your Audi back to the dealership for some repair, you might want to just have a cup of coffee and wait.  With exceptional speed all could be taken care of, thanks to help from the robot working with the mechanic.

That's right.  Audi is building a fleet of rolling robots that will allow technicians at its headquarters to remotely supervise mechanics at dealerships. It may be a great way to improve customer service, a testament to just how complicated upscale German cars are to repair, or just an overbearing way to play nanny.

The Audi Robotic Telepresence robot, (they call him 'Art'), created by robotics firm Vgo, is a mobile, remotely controlled ‘boot equipped with cameras and a screen to let technicians at Audi of America HQ in Herndon, Virginia, chat with mechanics in dealerships around the country. 

The remote technician uses a computer or tablet to drive the robot around the service bay, directing the camera and bore scope and using a speakerphone to help diagnose and repair difficult problems. Audi claims the robot mechanic will “improve speed and accuracy” of service and create “an improved ownership experience for the customer.”

Robots like this already are on the market for educational and medical applications, and can be used by those too lazy to get to the office. Audi plans to have them in service at 100 dealerships nationwide and is now testing them in 18.

No word yet on how local mechanics will feel about their disembodied colleagues keeping an eye on their work. Don’t be surprised if an annoying robot is taken out of commission with a well-placed paper bag.

Who Pays for Security Breaches? 

Growing support for retailer liability being challenged by insurer’s petition and retail coalition. 
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​WASHINGTON – With data breaches on the rise and seemingly no end to the damage that a breach can have on an organization, the issue of who pays is heating up. At the same time that NACS and a coalition of retailers have challenged the National Association of Federal Credit Unions’ a credit union's call to shift greater liability for breaches to retailers, an insurer has petitioned a court to find that it's not required to defend Michaels against a bevy of class action lawsuits resulting from a breach and a retail group challenges.

Safety National, which issued a commercial general liability insurance policy to Michaels, told a U.S. District Court in Texas last week, that it shouldn't be required to defend Michaels in the breach cases because those lawsuits don't seek payout for bodily injury or property damages that the policy covers, according to an article in SC Magazine.  

The insurer notes that “at least four class action lawsuits” have been filed against the retailer claiming Michaels didn't adequately protect customer data and asking for damages for the denial of privacy protections, unauthorized charges and bank fees incurred identity theft costs as well as other costs. In turn, Michaels petitioned “Safety National provide [it] with a defense” against those claims, according to court documents.

The issue of who pays and how much will grow increasingly important as companies struggle to mitigate the financial damage done by a breach. SC Magazine cites a report by the Ponemon Institute, stating that the average cost of a data breach is $3.5 million. But as Target's December breach proves, organizations often don't have a firm fix on just how much a breach might cost. In fact, associated costs can ripple out for months, even years.

While financial institutions have routinely eaten the costs of fraudulent charges resulting from a breach, the wind is beginning to shift, with growing support for putting the onus on retailers.  

In SC Magazine's 2014 Data Breach Survey, 36 percent of respondent’s favored national legislation that places the burden on the company, not the banks, to cover fraud-related costs 32 percent opposed the measure.  

Retailers May Get Chance to Opt Back In to Swipe Fee Settlement

NEW YORK – Retailers that opted out of the $5.7 billion class-action swipe fee settlement with Visa Inc. and MasterCard Inc. may be able to opt back in under the terms of a plan being discussed by the card companies and a group of merchants, according to a Law360 report.

Both the companies and the class plaintiffs stated in a June 20 status report that they agree the court should sign off on a procedure and opt-in period for merchants to rejoin the settlement. The original lawsuit alleged that Visa and MasterCard illegally fixed credit card interchange fees, also known as swipe fees. The settlement was proposed in July 2012, but 10 of the 19 plaintiffs, including all of the trade associations, rejected it.

Although discussions regarding an opt-in period are in the preliminary stages, it could mean the return of a portion of the takedown payment that the class plaintiffs returned to the defendants based on the number of parties that opted out in the case, according to the report.

"Defendants have not objected to a request for return of portions of the takedown payment to the extent that volume attributable to merchants that opt back in to the class would make the sum of the class exclusion takedown payments less than the amounts previously paid," the status report said. The potential opt-in opportunity was prompted by concerns expressed by U.S. District Judge John Gleeson, who approved the settlement. 

"Judge Gleeson had expressed the view a long time ago that because there was so much misinformation put out on settlement, he was inclined to give merchants the opportunity to opt back in if they wanted to," stated plaintiffs' attorney Craig Wildfang.

Wildfang added that while he knew of a small group of plaintiffs likely to opt back in, he did not expect a significant change to the size of the takedown payment.

The status report also noted some disagreement over how to determine whether franchisees or franchisors have the right to claim a share of the settlement fund. Defendants want the court to move forward and settle on a procedure for determining which side owns the claims, due to concerns about duplicated claims made by franchisors and franchisees from various chains. The plaintiffs asked the court to wait until the appeals to the settlement have been resolved. 

The plaintiffs added that many of the disputes may need to be handled on a case-by-case basis.

Self-Serve Fueling Marks 50 Years

ALEXANDRIA, Va.  Self-serve fueling is marking its golden anniversary as the first self-service gas pump turns 50 

It is hard to believe there was a time when motorists stayed in their cars as an attendant pumped their gas -- of course, if you live in New Jersey or Oregon, you are still staying put. However, store operator John Roscoe changed all that when he flipped a switch at his convenience store in Westminster, Colo., to activate the first U.S. remote-access, self-service gasoline pumps.

On that first day, June 10, 1964, Roscoe's store sold a little more than $36 worth of gas --124 gallons to be exact -- but selling fuel would never be the same from that point on. Furthermore, the convenience store industry would never be the same as c-stores began adding fuel without having to add attendants. Today, convenience stores sell 80 percent of the fuel purchased in the United States. 

"What made self-serve so important to the convenience store industry was that we already had the facility," said Roscoe, who now lives in Fairfield, Calif. "By spending $10,000, we effectively got the gasoline business from full-serve gas stations without their labor expenses. As far back as the 1930s, some stores allowed customers to pump their own gas with an attendant resetting the pump and collecting the money. However, Roscoe's location was the first that allowed true self-serve as Americans have come to know it. Because it was so unique, it took a good decade to truly catch on, but once it did, convenience stores quickly became the country's dominant fueling stations, and other modern conveniences like to-go coffee, self-serve fountain soda and ATMs soon followed."

Fire codes prohibited self-serve fueling in most of the country back in 1964. Over time, restrictions began to ease, opening the door for self-service dispensers in 48 states. New Jersey and Oregon, as well as a few scattered municipalities across the country, still prohibit customers from pumping their own gasoline.

Despite the change in state laws, acceptance within the convenience store industry was slow. "I was with a person on the panel who operated a meat market in Oregon. After the presentations, all of the questions from the floor were directed to the meat market operator. Gasoline sparked no one's interest," Roscoe recalled. While the panel presentation did not grab store operators' attention, Roscoe's fuel sales did. He quickly added self-serve fueling to additional sites and saw his sales grow.

Now that convenience stores could sell unbranded gasoline from self-service pumps cheaper than branded, full-service stations could, customers flocked to convenience stores for their fill-ups, according to NACS. "The public is always interested in lower prices and immediately went for self-service gasoline," Roscoe said. With gasoline typically selling for 20 cents per gallon 50 years ago, a discount of 2 cents per gallon translated into a 10-percent savings.

Wawa Moves Its Footprint Further South

BRADENTON, Fla. -- Wawa Inc. continues to move its convenience store operations south, spreading its Florida portfolio to the Manatee-Sarasota market.
According to the Bradenton Herald, Bradenton city officials last week issued permits to Wawa to install underground gasoline tanks, which marks the first phase of construction and site work on the lot at the corner of First Street and Sixth Avenue.

Wawa is eyeing a December opening for the Bradenton store, but does not have a specific date yet, Lori Bruce, a spokeswoman for Wawa, told the newspaper.

Wawa continues to expand across the Florida market, two years after entering the Sunshine State. Its first Florida store opened with great fanfare in Orlando in July 2012. To date, the Pennsylvania-based retail chain has 43 convenience stores in Central Florida. Its expansion from Orlando west to the Tampa Bay market is now reaching Manatee and Sarasota counties. The company has approvals to build 6,119-square-foot stores at 701 First St. E., 4900 University Parkway and 5301 14th St. W., as well as a 5,636-square-foot store at 4455 State Road 64 E.

Plans for additional Wawa stores are popping up in southern Sarasota County as well, according to the news report.

Wawa operates more than 635 convenience stores, with more than 365 offering gas, in Pennsylvania, New Jersey, Delaware, Maryland, Virginia and Florida.

Why Is Somerset, Ky., Planning to Open a Gas Station?

City's public fuel center will sell regular-grade gas only, no merchandise. A city in Kentucky has decided to get into the gasoline business after local residents' anger at high fuel prices.

SOMERSET, Ky. -- Somerset, a city of around 11,000 in the southern part of the Bluegrass State, plans to begin selling regular-grade gasoline to the public in the next two weeks, reported The Commonwealth Journal. The gasoline will go on sale at the City of Somerset's fuel center.

The reason? City officials are questioning the high prices that local private distributors are asking for gasoline. According to the officials, Somerset has become "an island of high gasoline prices," with prices often 20 to 30 cents per gallon higher than neighboring towns and throughout Kentucky.

George Wilson, economic development business coordinator for Somerset, told the newspaper that residents are angry about the lower gasoline prices outside of town. According to GasBuddy.com, prices for regular unleaded in Somerset ranged from $3.50 to $3.69 per gallon as of June 9, 2014. A search of towns around Somerset showed prices falling within this range.

The City of Somerset Fuel Center will offer 10 nozzles, and sell only 87-octane regular gas. While the city is still finalizing details, plans are to have an attendant staffing the fuel kiosk for core hours of 8:00 a.m. to 4:00 p.m., said the report, so that customers can pay with cash or credit card. Customers paying with credit card can access the pumps 24 hours a day, seven days a week. The kiosk will only sell gasoline--no cigarettes or other in-store categories.

Somerset is purchasing gasoline from Continental Refining Co., a local refinery, and will set the price based on an average of cities within a 50-mile radius, the report said.

The fuel center's storage capacity includes 40,000 gallons of gasoline, 40,000 gallons of diesel and 20,000 gallons of off-road diesel. It also houses Somerset's compressed natural gas (CNG) fueling operations, which serves the city's own fleet and was reportedly the first private CNG fueling site in the state.
Will this be a start of a new trend???
Drive-Thru Convenience Store Comes to Delaware 

Nearly 3,000-square-foot store offers same inventory as traditional convenience store. 
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​WILMINGTON, Del. – Owner Stephen Ohm is pursuing his dream of running a convenience store with the opening of Monkey Market, a new 3,000-square-foot drive-thru store, reports WilmingtonBiz.com.

The news source writes that the goal of the store is to serve customers quickly and conveniently, according to Ohm, who will sell traditional convenience store merchandise and serve coffee from Hampstead-based Java Estates. 

Ohm noted that employees serve drive-thru customers, take orders and payment without customers leaving their vehicles. "Customers can get a quick meal, like chunky soup in a pop-top can," Ohm told the news source, adding that he won’t sell lottery tickets. "We're not going to do lottery because the process is so slow. That might deter some customers, but others will say, 'All right! I can get my order faster.'"

GASOLINE STATION PROPERTY LOANS

Gasoline Retailers Association of Florida has endorsed Evan Rabinowitz ON DECK 
a leader in the gasoline industry specializing in small business and 
Gasoline station commercial loans. 
For more information please contact: 
Evan Rabinowitz Direct: 646-405-5944 • Cell: 917-208-6936 
e mail-newpartner@ondeckcapital.com



CHOKSHI ACCOUNTING & TAX SERVICES, INC.

Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing

 Dinesh Chokshi

 Enrolled Agent  
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.* Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
[image: image29.png]


INSURANCE & BENEFITS CONSULTANTS
General Liability, Property & Underground Gasoline Tanks Insurance

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. 

Gasoline Retailers Association of Florida’s / Insurance & Benefits Consultants (IBC) money saving programs and a complete insurance package including Underground Gasoline Tanks to meet your business responsibility.
For information Contact Michael A. Moran, CIC

6000 Cattleridge Drive, #300

Sarasota, Florida  34232

941-955-2133 ex 526

e-mail mmoran@IBCinsurance.com
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INSURANCE & BENEFITS CONSULTANTS
Health Insurance

For many years we have been searching for a Health Insurance provider to meet the needs for you your family and your employees. 

I am pleased to announce the endorsement of Insurance & Benefits Consultants (IBC) as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. 

For information Contact Michael A. Moran, CIC

6000 Cattleridge Drive, #300

Sarasota, Florida  34232

941-955-2133 ex 526

e-mail mmoran@IBCinsurance.com
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The Gasoline Retailers Association of Florida Inc. proudly endorses AFLAC for all our supplemental insurance into our “Benefit Program”. 

For information Contact; Jennifer Foss

 941.286.8010 / Fax 941.237.4876

jennifer_foss@us.aflac.com
Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership. 
Contact: Meadowbrook Nancy Clay @ (800) 726-9006 ex 5325 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for nine out of the last ten years.
Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 

S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   

Name__________________________________Telephone_______________________

Address_______________________________________________________________

           City______________________State_________________________Zip______________
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars












                  New
                

Trucks












        Wholesale
                                                                                                                                                                                                     For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     

If anyone has any R12 Freon in storage,  IDPS Group is paying $15 dollars per pound for R12 Freon virgin or reclaimed any size amounts.
Contact Ken Broudy Office: (407) 324-5422 & (407) 383-9889 Cell E-mail: idpsgrp@aol.com
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Newsletter







                (407) 774-9700

*Help Line Pat Moricca 






   (407) 774-9700

*Attorney Barry S. Balmuth                                                                       Toll free (866) 452-9400 

*Meadowbrook Insurance Group Workers' Comp. Dividend Program Contact: Meadowbrook 

*Meadowbrook Employment Practices Liability Insurance (EPL)  @                   (800) 726-9006 ex 5325                                                                                           

*General Liability, Property Underground Gasoline Tanks Insurance                  (941) 955-2133 ex 526 

*Health Insurance Michael A. Moran, CIC


                              (941) 955-2133 ex 526

* AFLAC Contact; Jennifer Foss

                                                         (941).286.8010 / Fax 941.237.4876

*Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

                  (407) 332-8311   Fax (407) 332-7111 

Gasoline station commercial loans Evan Rabinowitz                                 Direct: (646)-405-5944 • Cell: 917-208-6936 

*ATM EXPRESS contact: Linda Stewart or Keith Howard                       Toll Free (888) 600-4368

*RPM Inc. Receipts-Printing-Marketing  Bill Page
                               (727) 443-1442   (800) 398-0987 

GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth 561-756-5203
912-283-5951 Office 
Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays

Consumer Advocates, LLC

Amy Cottrill, Owner

Titilayo “T” Cogdell, Manager

321-352-0607

941-773-8758

E mail acottrill4@yahoo.com
A Medwaiver provider for companion, respite, PCA and in home support services. "Our passion is to help individuals with disabilities and the elderly".

Serving Seminole, Orange, Osceola and Brevard. 

For information contact: Amy Cottrill or Titilayo “T” Cogdell @ 321-352-0607 or 941-773-8758

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 

contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 

‘Angels Among Us’
Presents

The Best Of

‘Angels Among Us’

 With Unique Special Angels of all Ages




Cast: 



Lisa Cioffi - Frank Corso

Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (321) 948-4998 or

Pat Moricca @ 407-774-9700
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.
$10____ $15____





$20____ $50____





$100____other____














