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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for AFLAC, group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

 Florida Motor Fuel Marketing Practices Act (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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Now that the New Year is here and looking back we have a lot of work to do
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Join the Gasoline Retailers Association of Florida and be part of the team and protect your investment and life savings. Don’t expect someone else to explain your side of the issues in the gasoline industry to our elected officials; you can be sure that the someone else will be  Wal-Mart, WAWA, Sam’s Club, Costco, BJ’s, oil companies etc. Together your voice should be loud and clear. Wal-Mart & Murphy Oil will be at it again to repeal the Florida Motor Fuel Marketing Practices Act (Below Cost). We have to inform our legislators, especially the newly elected.

Many member benefits; AFLAC, worker compensation dividend on paid premiums, Health insurance, Liability, Underground gasoline storage tanks, gasoline suppliers to mention a few. For information check our web site www.flagas.com or contact Pat Moricca @ 407-774-9700 

Dues are less than $1 a day.

Donations are welcome, make check payable to the 

Gasoline Retailers Association of Florida and mail to:

214 Stevenage Drive Longwood, Florida 32779
2013 average wholesale gasoline prices have changed up or down 229 times from 1st of year to date.
OPEC inaction masks looming supply glut in 2014
Even with OPEC forecast to keep its output quota unchanged at a meeting this week, falling oil demand and prospects for increased supply from some member states mean the group’s leader, Saudi Arabia, will have to cut production anyway.

The kingdom and its allies Kuwait, Qatar and the United Arab Emirates will need to produce about 2 million barrels a day less in 2014 to prevent a glut, the Centre for Global Energy Studies predicts. That’s equal to annual revenue of about $80 billion at today’s prices. The 12-nation group meets in Vienna on Dec. 4 and will reaffirm its collective limit of 30 million barrels a day, according to 22 of 24 analysts and traders surveyed by Bloomberg News.

OPEC is already producing above target, even with output disrupted in member states Iraq, Libya and Iran. Demand for the group’s crude will decline by about 900,000 barrels a day in 2014 as the U.S. pumps the most in almost a quarter century, the International Energy Agency says. A glut would lower prices that are averaging more than $100 a barrel for a fourth year, curbing revenue for Persian Gulf nations that on average rely on the sales for about 80 percent of government revenue.

OPEC’s going to have to act,” said Seth Kleinman, the head of energy strategy at Citigroup Inc. in London. “There’s a lot of crude that’s coming. Iraq is coming in 2014, there’s no sign of the U.S. stopping, and you have to believe you’re going to see more leakage from Iran. It could be anywhere from 1 million to 2 million barrels a day that the market could be looking for Saudi Arabia” to cut, he said.

BJ's Reportedly Eyeing Hess' Retail Portfolio

NEW YORK -- The private-equity owners of BJ's Wholesale Club Inc. have expressed interest in purchasing the retail division of Hess Corp., according to a Wall Street Journal report that cites insiders.

CVC Capital Partners Ltd. and Leonard Green & Partners LP have enlisted bankers and made inquiries about the chain of convenience stores and gas stations, which they might pair with BJ's wholesale clubs in the event of an acquisition, the report stated.

The two firms purchased BJ's, which operates approximately 200 wholesale clubs in 15 states in the East, for $2.8 billion in 2011. More than 50 percent of BJ's locations feature gas stations.

Although some potential buyers have expressed interest in purchasing parts of the chain, the insiders who spoke to the Wall Street Journal said Hess would prefer to find one buyer for its 1,300-plus sites.

At the same time, Hess also has stated that it is preparing for a potential spinoff of the division, rather than a sale. "Prospective purchasers of these assets will have an opportunity to compete in terms of our company maximizing value," Hess CEO John Hess said during a November investor’s conference. "Whatever maximizes value, we will do that."

Oregon congressman introduces bill to increase fed. Gas tax 15 cents per gal.
U.S. Representative Earl Blumenauer (Ore.) along with leaders in the fields of transportation, labor, commerce and construction have introduced H.R. 3636, The Update, Promote, and Develop America's Transportation Essentials UPDATE) Act. 
This bill would phase in a 15ct/gal tax increase over the next three years on gasoline and diesel. The increase would bring the federal fuel tax on gasoline from 18.4 cents to 33.4 cts/gal. If passed, this would be the first federal fuel tax increase since 1993. "The gas tax hasn't been increased since the beginning of the Clinton administration," said Blumenauer. "Today, with inflation and increased fuel efficiency for vehicles, the average motorist is paying about half as much per mile as they did in 1993. It's time for Congress to act. There's a broad and persuasive coalition that stands ready to support Congress, including the U.S. Chamber of Commerce, National AFL-CIO, the construction and trucking industry, cyclists, professional groups, numerous associations of small and medium businesses, local governments, and transit agencies. We just need to give them something to support."
According to Edgar Ang, Oil Price Information Service, in 2009, the Federal Highway Administration estimated that over $70.9 billion worth of repairs were needed just to maintain safe infrastructure; that number has since increased the American Society of Civil Engineers estimates that surface transportation in the U.S. needs over $2 trillion of investment in order to remain economically competitive.
Ang noted that in recent years, Congress has added to the General Fund deficit by transferring over $50 billion of General Fund revenue to the Highway Trust Fund in order to keep it afloat. In order to maintain current funding in the following years, the Highway Trust Fund will need almost $15 billion a year in addition to current gas tax receipts. Continuing down the current path will mean a 30% drop in federal transportation spending by 2024. The UPDATE Act would raise around $170 billion over 10 years. 
U.S. Oil Production to Reach Record Levels Again 

The national crude oil production will close in on record highs within three years. 

Page Content

​WASHINGTON, D.C. – Five years ago, U.S. crude oil production seemed destined to commence a long-term slide downward, but this week, the U.S. Energy Information Administration (EIA) projected that in 2016, U.S. crude oil production will hit record highs not seen in more than 40 years, the Financial Times reports. 

The reversal comes after the EIA significantly revised its estimates for future U.S. crude oil production to around 9.5 million barrels daily in 2016, which would close in on the record high of 9.6 million barrels per day reached in 1970. The EIA’s Annual Energy Outlook pointed to advances in hydraulic fracturing and horizontal drilling that accessed oil and gas reserves not available in the past as driving the increase. 

The 2012 prediction had U.S. crude production reaching around 7.5 million barrels a day by the decade’s second half, but that level has already been passed. The shale boom has placed the United States behind only China as the world’s biggest net oil importer, which in turn pressures OPEC. Now, the EIA forecasts U.S. crude production will taper off at a slow pace starting in 2020, but added that speculation of the future is very uncertain.

Adam Sieminski, EIA administrator, said that for U.S. oil product exports to continue increasing at the current rate, new refinery capabilities would need to be found, mostly through building new plants. The International Energy Agency predicts that the United States will become the world’s top oil producer in 2015. 

BP, ConocoPhillips announce Gulf of Mexico oil discovery
HOUSTON — BP and ConocoPhillips said Wednesday they have made a significant oil discovery at the jointly owned Gila prospect in the deep-water Gulf of Mexico.

The Gila exploration well, about 300 miles southwest of New Orleans, is in nearly 5,000 feet of water and has total depth of more than 29,000 feet, pushing the boundaries of the latest offshore drilling technology with its high pressure and high temperature conditions.

The reservoir is BP’s third in the Paleogene system, where the company made its Kaskida and Tiber discoveries in 2006 and 2009. The Keathley Canyon, the site of the Gila discovery, was acquired in 2003. BP is the 80 percent owner and ConocoPhillips owns the remaining 20 percent share.

It is the fourth Paleogene find for ConocoPhillips, which also owns an 18 percent working interest in the Tiber, as well as a minority share in the Coronado and Shenandoah in the Gulf of Mexico’s Walker Ridge.

The companies plan to begin appraisal drilling to determine the size and commercial prospects for the discovery, but have already indicated that the find is ‘significant’. Larry Archibald, senior vice president of exploration for ConocoPhillips, said the find shows the potential of the company’s conventional exploration program.  “We have built a significant Gulf of Mexico deepwater acreage position and achieved success with discoveries at Tiber, Shenandoah, Coronado and Gila, validating our exploration strategy in the prolific Lower Tertiary trend,” he said.

BP says that regardless of the new discovery’s economics, it is another feather in the British company’s cap in the Gulf of Mexico, where it still battles the specter of the Macondo well explosion in 2010.

“The Gila discovery is a further sign that momentum is returning to BP’s drilling operations and well execution in the Gulf of Mexico,” said Richard Morrison, Regional President of BP’s Gulf of Mexico business. 

2014 Gas-Price Rollercoaster Ride?
Outlook sees potential for dramatic spikes, equally dramatic plunges

BROOKLYN PARK, Minn. -- Retail gasoline prices will peak at $3.83 gallon this spring, according to fuel price website GasBuddy.com.

U.S. gasoline prices will see huge swings and regional volatility in 2014, but GasBuddy analysis suggests that when the final figures are calculated, the average price next year will fall by about 10 cents per gallon from 2013 numbers. That would push the yearlong average below $3.40 per gallon for the first time since 2010 when motor fuel averaged $2.78 per gallon for the year.

The usual upside risks will still be present--refinery maintenance, storm threats, global disruption but 2014 promises to be a year that will find more consistent downward pressure on U.S. prices than in any year since the Great Recession, GasBuddy said. It was not uncommon to find a dollars' worth of difference between street prices in different states throughout 2013, and that state-by-state diversity will continue and even broaden in 2014. Many of the differences are attributable to tax treatment, but incredibly variable crude costs and wholesale gasoline prices accentuate the diversity.

Hawaii stands alone as the state that moves according to specific global metrics, and it is the only state where GasBuddy projects a $4 per gallon or higher 2014 average; 14 states spent some time with statewide averages above $4 per gallon at some point in 2013, but GasBuddy said it suspects that such moves will be rare or extraordinary in 2014; and 17 state averages bottomed out below $3 per gallon in 2013, and GasBuddy suspects that such trips to low latitude will be a much more regular occurrence next year, it said.

The likelihood of a late first-quarter 2014 rally in prices from winter lows remains quite high. Factors that contribute to a seasonal gasoline rally haven't changed. February through April tends to see refinery maintenance ahead of the driving season, and specifications for gasoline change in the second quarter.

The Northeast is a bit of a new hot spot. There is less North Atlantic refining than in previous years, and imports of gasoline continue to tail off..

The Pacific Northwest is a beneficiary of the U.S. shale boom. Oregon prices for gasoline dipped below $3 per gallon late in 2013 and together with Washington, this geography may fare better than other regions. The Gulf Coast and portions of the Southeast represent a mixed bag. States from Texas to Virginia should see refineries supply some of the cheapest wholesale gasoline in the world. But an interruption in this system a hurricane or precautionary shutdowns could lead to brief but spectacular price spikes. Florida and some southeastern coastal areas like Savannah, Ga., and Charleston, S.C., warrant special attention. Many of the barges and tankers traditionally used to ferry gasoline from refineries to Gulf Coast and southeastern ports are now required to move crude. 

Target Data Breach Reveals Deep Flaws in U.S. System 

The United States trails far behind other countries in the use of smart credit cards. 
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​ LOS ANGELES – The recent data breach at Target stores underscores the vulnerabilities of the current U.S. credit card system, the Los Angeles Times reports.

Over the last decade, most countries have adopted smart cards, which are credit cards that carry information embedded on a microchip, rather than the U.S. preferred magnetic strip. The former offers encryption that “has made the kind of brazen data thefts suffered by Target almost impossible to pull off in most other countries,” the Times wrote.

As a result of its less secure credit card technology, the U.S. has become a target of hackers seeking to steal credit card information.

"The U.S. is one of the last markets to convert from the magnetic stripe," said Randy Vanderhoof, director of the EMV Migration Forum. "There are fewer places in the world where that stolen data could be used. So the U.S. becomes more of a high-value target.”

Roughly 80 countries use smart credit cards today, which allow for greater encryption and security. Only about 1% of U.S. credit cards contain such technology.

"The U.S. is slowly issuing these cards to users," said Joram Borenstein, vice president of Nice Actimize, which helps companies analyze their security systems. "It's harder to commit fraud against these cards. You have to steal the chip information, and that's a lot more difficult."

The U.S. is slowly moving toward smart credit card technology, with major card issuers laying out a timeline for upgrading their card technology, many with an October 2015 deadline. 

"The road map and larger migration has provided issuers and merchants with the flexibility to manage their business and technology decisions," said Jim Issokson, a MasterCard spokesperson. "The decision on if, how and when EMV will be implemented has been and will continue to be made independently by each issuer and merchant.”

Paige Anderson, NACS director of government relations, commented to NACS Daily:

“Consumers must have trust in their payment system to not have their personal information stolen. Clearly, that trust has been broken with the latest data breach incident. These data thefts, such as what happened with Target, could be reduced with an encrypted PIN authentication technology that has existed for decades on all card transactions. Tragically, powerful special interests have stopped efforts to use this technology. As payment technology evolves from the current magnetic strip on credit cards to EMV chips, and eventually to a mobile wallet, a strong uniform authentication process will be necessary to protect consumers and their personal information

Dollar General's Tobacco & Fuel Experience

Converting cigarette customer into shoppers; also encouraged by early results on gasoline
GOODLETTSVILLE, Tenn. -- As discount chain Dollar General Corp. enters its second year selling tobacco and moves into its second month as a fuel retailer, it seems pleased by the performance of both new businesses, each in its own stage of maturity and return.

In Dollar General's third-quarter 2013 earnings call, chairman and CEO Richard Dreiling highlighted the traffic-building performance of tobacco, which it began rolling out chainwide at the end of 2012.

"The addition of tobacco products has had a significant impact on growth in our customer traffic, which I continue to believe is the most important metric with regard to evaluating the success of our tobacco initiative," said Dreiling. "We're very pleased with the progress we made in building our market share in tobacco. Going forward, we expect both traffic and transaction size to build as customer awareness of tobacco products in our stores continues to grow."

Third-quarter sales for Goodlettsville, Tenn.-based Dollar General rose 10.5% compared to the previous year. 

This past October, Dollar General opened its 11,000th store, in its home state of Tennessee. The chain opened about 650 new stores in 2013, and plans to add 700 new stores in 2014.

Also in October, Dollar General launched a test selling fuel at one of its larger-format Dollar General Market sites in Hanceville, Ala. The dollar chain partnered with Mansfield Oil on the pilot, which will run through the next year. While Dreiling said it was too soon to tell if Dollar General would expand fuel beyond the initial test location, he observed, "It's pumping gas at the rate that a convenience store would, so we're very, very pleased with what we're seeing, but a little soon to lay that one on the table."

Doctors seek to block oil refinery expansion
SALT LAKE CITY (AP) — A group of doctors concerned about air pollution is asking Utah regulators to put a hold on a major oil refinery expansion.

The Utah Physicians for a Healthy Environment says it will ask regulators to stop Holly Refining & Marketing Co. from going ahead pending a possible court fight.

Utah has five oil refineries, all located in the populated corridor north of Salt Lake City that doesn’t meet federal air quality standards. Holly and Tesoro Corp. are embarking on major refinery expansions.

The physicians’ group is challenging permit approvals for Holly and Tesoro to an administrative law judge at the Utah Department of Environmental Quality. Holly says new controls will cut many emissions even as it boosts capacity by half to 60,000 barrels a day of Utah’s crude oil.

States Target Electronic Cigarettes for Revenue Potential 

With states struggling to balance their budgets and cigarettes offering declining revenue, e-cigarettes are becoming an attractive target. 

​MCLEAN, VA – While the FDA continues to assess how it will regulate electronic cigarettes, states are moving ahead with their own agendas, many of them looking to tax the vaping devices, USA Today reports. "States are scrambling to figure out how to deal with this," said Ohio Attorney General Mike DeWine. "It's going to be fought out in 50 states; it's going to be fought out in one jurisdiction after another." While the FDA was expected to release a ruling last month, it was delayed by the government shutdown and is still pending.

As a result, states and local governments have created a patchwork of their own rules, with more than half the states banning the sale of e-cigarettes to minors. At least four states have lumped the products in with tobacco under indoor smoking bans, even with limited evidence that second-hand vapor smoke is harmful.

With state governments receiving declining revenue from traditional tobacco taxes and states still struggling economically, taxing e-cigarettes is “likely to get the most attention from state lawmakers in 2014,” USA Today said. Currently, only Minnesota has a specific tax policy for e-cigarettes, subjecting them to a 95% tax that is tacked onto the wholesale cost of the product. At least 30 other states are considering e-cigarette taxes for 2014.

"I will be watching to see if more proposals like Minnesota are replicated in the states," said Scott Drenkard of the Tax Foundation, an anti-tax research group, "But I hope they are not." Tax experts maintain there’s little rationale for taxing e-cigarettes like traditional cigarettes except for raising revenue. They note that tobacco is taxed because of its harmful health consequences, while there’s little research supporting similar effects from e-cigarettes.

"There is zero, emphasis on zero, justification for taxing e-cigarettes right now," said David Brunori of the group Tax Analysts, a nonprofit tax analysis group. "What this is a money grab. It's a way of trying to find revenue to replace lost tobacco taxes." Another rationale for taxing e-cigarettes is deterrence that higher taxes might make the product less appealing to young people.

"It has nothing to do with revenue," Ohio's DeWine said. "It has everything to do with discouraging use."

Chicago, NYC Aim to be First Major Cities to Ban E-Cigarettes

CHICAGO & NEW YORK -- Legislative action to ban the use of electronic cigarettes in public places is popping up around the country, and Chicago and New York could become the first major cities to enact such a law.

According to an ABC news report, a Chicago City Council subcommittee will study a proposal to prohibit the use of e-cigarettes anywhere that the use of cigarettes and other tobacco products are already forbidden. The measure, which is supported by Chicago Mayor Rahm Emanuel and other local officials, could be put up for a vote this month.

The proposed ban would amend an existing ordinance regulating tobacco use in public spaces, Chicago Health Commissioner Dr. Bechara Choucair said. If passed, it would go into effect some time in January. A prohibition on the sale of flavored tobacco products within 500 feet of schools would also go into effect within six months of passage.

The Chicago ban would also make it illegal to sell e-cigarettes to minors within city limits. In addition, retailers would be required to apply for a sales license to sell e-smoke products and they could only be sold from behind the counter the same as other tobacco products, Choucair told the news outlet.

Chicago is not alone in its bid to include electronic cigarettes in existing tobacco regulations. The New York City Council's Health Committee will hold a public hearing on adding e-cigarettes to the city's ban on smoking in bars, restaurants and other indoor public spaces. City Council Speaker Christine Quinn and Councilman James Gennaro are sponsoring the legislation. They said allowing e-cigarettes in places where tobacco cigarettes are banned threatens "effective enforcement" of the smoking ban and sends the wrong message to children that smoking is safe, the Staten Island Advance reported.

Fuel Economy of New Vehicles Sets Record High, says EPA 

EPA recently issued its annual report that tracks the average fuel economy of vehicles sold in the United States. The report shows that model year 2012 vehicles achieved an all-time high fuel economy of 23.6 miles per gallon (mpg). This represents a 1.2 mpg increase over the previous year, making it the second largest annual increase in the last 30 years. Fuel economy has now increased in seven of the last eight years.
“Today’s new vehicles are cleaner and more fuel efficient than ever, saving American families money at the gas pump and helping to keep the air that we breathe cleaner,” said Janet McCabe, Acting Assistant Administrator for EPA’s Office of Air and Radiation. “Each year new technologies are coming on line to keep driving these positive trends toward greater and greater efficiency.”
Fuel economy will continue to improve under the Obama administration’s historic National Clean Car Program standards. The program doubles fuel economy standards by 2025 and cuts vehicle greenhouse gas emissions by half. The standards will save American families $1.7 trillion dollars in fuel costs, and by 2025 will result in an average fuel savings of more than $8,000 per vehicle. The program will also save 12 billion barrels of oil, and by 2025 will reduce oil consumption by more than 2 million barrels a day – as much as half of the oil imported from OPEC every day.
The large fuel economy improvement in model year 2012 is consistent with longer-term trends. Fuel economy has increased by 2.6 mpg, or 12 percent, since 2008, and by 4.3 mpg, or 22 percent, since 2004. The average carbon dioxide emissions of 376 grams per mile in model year 2012 also represented a record low. While EPA does not yet have final data for model year 2013, preliminary projections are that fuel economy will rise by 0.4 mpg, and carbon dioxide emissions will decrease by 6 grams per mile in 2013.
Consumers have many more high fuel economy choices due to these and other technologies, such as hybrid, diesel, electric, and plug-in hybrid electric vehicles. Consumers can choose from five times more car models with a combined city/highway fuel economy of 30 mpg or more, and from twice as many SUVs that achieve 25 mpg or more, compared to just five years ago. 

Target Rocked By Credit Card Breach

Target Corp. has confirmed a data breach that may have affected about 40 million customer credit card and debit card accounts between Nov. 27 and Dec. 15, which included Black Friday weekend, one of the biggest shopping times of the year. The breach occurred on a national level in stores not online and may have involved tampering with the machines customers use to swipe their cards. The information stolen included customer names, credit or debit card numbers, expiration dates and CVV security codes, the Wall Street Journal reported.

Target responded to the breach by immediately alerting authorities and financial institutions. Target also is joining with a forensics firm to conduct an investigation into the incident. Also investigating the breach is the Secret Service, which often examines significant hacks of credit-card data, in an effort to protect the nation’s financial infrastructure and payment systems, according to the Wall Street Journal.
“We take this matter very seriously and are working with law enforcement to bring those responsible to justice,” said Target CEO Gregg Steinhafel in a statement. Target officials were able to determine and resolve the unauthorized access on Dec. 15, but it remains unclear who conducted the data breach and how.

“This was obviously a very sophisticated crime,” Molly Snyder, a Target spokeswoman told the Wall Street Journal.
Target operates 1,797 stores in the U.S. and another 124 in Canada.

Diet Soda Sales Fizzle 

This past year, regular soft drinks sales declined, but not as much as no-calorie and low-calorie soda sales. 

NEW YORK – For the last several years, sales of zero- and reduced-calorie soft drinks had been the bright spot in soft drink sales but that wasn’t the case for the 52 weeks ending Nov. 23, the Wall Street Journal reports. 

Big name companies like Coca-Cola and PepsiCo banked on zero-calorie sodas to spur sales of soft drinks when American consumers started drinking fewer regular carbonated beverages in the latter years of the 20th century. With more concern over obesity, the strategy worked, with diet soda consumption jumping from 26% to 31% between 1990 and 2010, according to Beverage Marketing Corp.

Recently, the healthful aura of diet soft drinks has been tarnished, with store sales of no- and reduced-calorie soda dropping 6.8% in dollar terms for the 52 weeks ending Nov. 23. Sales of regular soft drinks declined 2.2% during the same time period, according to Nielsen scan data. “We are seeing a fundamental shift in consumer habits and behaviors,” said Indra Nooyi, chairman of PepsiCo. 

A Mintel survey in March found that soda has lost its appeal to Millennials, while health concerns over artificial sweeteners found in diet soda, such as acesulfame potassium, aspartame and sucralose have risen. To counter such claims, soft drink companies have launched marketing initiatives defending the sweeteners, such as Coke’s summer print ad campaign that touted more than 200 studies providing aspartame’s safety. Coke and PepsiCo have been studying alternative sweeteners.
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
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AFLAC 

The Gasoline Retailers Association of Florida Inc. proudly endorses AFLAC for all our supplemental insurance into our “Benefit Program”. 

Contact; AFLAC Randy Weber 407.908.4262. e-mail dh2_enterprises_inc@us.aflac.com 
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact: Contact: Meadowbrook Nancy Clay @ (800) 726-9006 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for nine out of the last ten years.
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.* Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
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S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   

Name__________________________________Telephone_______________________

Address_______________________________________________________________

           City______________________State_________________________Zip______________
 General Liability, Property & Underground Gasoline Tanks Insurance

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s / Atkinson & Associates Insurance, Inc. money saving programs and a complete insurance package including Underground Gasoline Tanks to meet your business responsibility.
Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
Health Insurance

For many years we have been searching for a Health Insurance provider to meet the needs for you your family and your employees. 

I am pleased to announce the endorsement of as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
For information Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars












                  New
                

Trucks












        Wholesale
                                                                                                                                                                                                     For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     
If anyone has any R12 Freon in storage,  IDPS Group is paying $15 dollars per pound for R12 Freon virgin or reclaimed any size amounts.
Contact Ken Broudy Office: (407) 324-5422 & (407) 383-9889 Cell  E-mail: idpsgrp@aol.com
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Newsletter







(407) 774-9700

*Help Line Pat Moricca 






(407) 774-9700

*Attorney Barry S. Balmuth                                                           Toll free (866) 452-9400 

*Meadowbrook Insurance Group Workers' Comp. Dividend Program Contact: Meadowbrook 

*Meadowbrook Employment Practices Liability Insurance (EPL)  @            (800) 726-9006                                                                                           

*Health Insurance contact Curtis Colbert
               (239)-980-1291 cell
*Property & Casualty Liability Curtis Colbert                                               (239)-980-1291 cell                                                                         

*Underground Storage Tank Insurance Curtis Colbert                                (239)-980-1291 cell                                                             
*Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

   (407) 332-8311   Fax (407) 332-7111 

*ATM EXPRESS contact: Linda Stewart or Keith Howard           Toll Free (888) 600-4368

*RPM Inc. Receipts-Printing-Marketing  Bill Page
                 (727) 443-1442   (800) 398-0987 

*AFLAC Contact Randy Webber 

     (407) 908-4262

GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203
912-283-5951 Office 
Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays

Consumer Advocates, LLC

Amy Cottrill, Owner

Titilayo “T” Cogdell, Manager

321-352-0607

941-773-8758

E mail acottrill4@yahoo.com
A Medwaiver provider for companion, respite, PCA and in home support services. "Our passion is to help individuals with disabilities and the elderly".
Serving Seminole, Orange, Osceola and Brevard. 

For information contact: Amy Cottrill or Titilayo “T” Cogdell @ 321-352-0607 or 941-773-8758

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-880

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 
‘Angels Among Us’
Presents

The Best Of

‘Angels Among Us’
 With Unique Special Angels of all Ages




Cast: 



Lisa Cioffi - Frank Corso

Pat Cavanaugh
Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (321) 948-4998 or

Pat Moricca @ 407-774-9700
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more. 

$10____ $15____





$20____ $50____





$100____other____














