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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for AFLAC, group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

 Florida Motor Fuel Marketing Practices Act (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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     Have a safe and Happy Holidays 
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      Happy New Year 2014
Soon the holiday season will be here and the public will be traveling and stopping in gasoline stations across the country. Have the holiday sprit and show a friendly smile and thank you.

2013 average wholesale gasoline prices have changed up or down 209 times from 1st of year to date.
A superstorm Sandy legacy: Gas pumps that work when power is out

New York will become the first state to store gasoline for use during emergencies and it also now requires certain gas stations to have backup electricity. One year after superstorm Sandy, New Jersey, too, is moving to ensure that service stations are always powered up.

New York--One year after superstorm Sandy left tens of thousands of motorists scrambling to find a working gasoline pump, the governors of New York and New Jersey are trying to ensure that the region’s service stations will be powered up and supplied with fuel should another disaster strike.

This weekend, Gov. Andrew Cuomo announced that New York would be the first state in the nation to maintain a strategic gasoline reserve, saying it would prevent the kind of supply shortage that caused long lines and frayed nerves at gas stations after last year's storm. The pilot program will store about 3 million gallons of gasoline for emergency vehicles and motorists in Long Island in the event of a similar crisis.

New York also became the third state to require that gas stations maintain backup power. This summer, state lawmakers approved a bill requiring almost half the gas stations in New York City, on Long Island, and in other downstate communities to install emergency switches to wire up with nearby backup power generators. By next April, strategically located stations within a half-mile of highway exits or evacuation routes must be connected to a backup generator within 24 hours of a declared emergency.

“The gap in gasoline supplies during superstorm Sandy was incredibly disruptive to the daily routines of New Yorkers who needed to get to school and work as well as the operations of businesses during an already difficult time,” Governor Cuomo said in a statement. The state’s efforts “will make our energy infrastructure stronger and better prepared than it ever was before.”

Similar bills in New Jersey, however, have stalled after opposition from business groups, Gov. Chris Christie announced his own initiative, securing $7 million in federal grants for New Jersey service stations near the state’s evacuation routes, allowing them to voluntarily install backup power. Gasoline pumps are powered by electricity, so they are knocked out of service whenever there's a blackout.

In Florida, long lines and similar frustrations after hurricane Wilma in 2005 prompted state legislators to pass a law requiring service stations near highways and evacuation routes to have access to backup power for at least 72 hours after a disaster. Louisiana also passed a law after Katrina, requiring all new or rebuilt gas stations near hurricane areas to have access to backup power in case of an outage. 

While the initial power outages had indeed kept many stations from pumping the fuel they still had in their underground tanks, the storm had also knocked out many of the region’s supply arteries. "We did not have a gas shortage. We had enough gas to fill every station, swimming pool and bathtub in New Jersey,” said Sal Risalvato, executive director of the New Jersey Gasoline, C-Store and Automotive Association, to the Asbury Park Press. "We had a gas delivery crisis. All those big storage tanks you see on the New Jersey Turnpike – we had no way of getting it to the points of service.”
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Marathon says Hess' retail chain would be "excellent fit" for Speedway
An interesting development has come to light during Marathon Petroleum Corporation's (MPC) third-quarter earnings call several days ago, with MPC's president praising Hess Corp.'s retail network, which is up for sale, as "one of the best looking systems on the East Coast".
Marathon's subsidiary Speedway has recently begun expansion into Tennessee and Pennsylvania, and there have been hints that Speedway could consider purchasing the Hess network.
As for whether Marathon would purchase some or all of Hess' 1,300-plus convenience stores and gas stations, Heminger said his company needs "to see how it plays out." "But we're going to continue to step out with Speedway. I doubt that we will do a leapfrog of several states unless we can do something that has some market density."
In the meantime, Marathon's Speedway division has expanded into western Pennsylvania and Tennessee. "We will continue to 'step out' with Speedway," said Heminger. "We have seen great opportunities to move into these [two] markets."
Concerning the Hess retail network, Heminger said, "I think it would be an excellent fit. We'd be an excellent fit [for Hess] with Speedway. Marathon is the upper side of our business, whereas Speedway is the company-owned and operated side. So we'd be a good fit there."
Findlay, Ohio-based MPC is the nation's fourth-largest refiner, with a crude oil refining capacity of approximately 1.7 million barrels per calendar day in its seven-refinery system. It sells Marathon-brand gasoline through approximately 5,100 independently owned retail outlets across 18 states. 
In addition, Speedway LLC, an MPC subsidiary based in Enon, Ohio, owns and operates the nation's fourth-largest convenience store chain, with approximately 1,470 convenience stores in nine states. MPC also owns, leases or has ownership interests in approximately 8,300 miles of pipeline. Through subsidiaries, MPC owns the general partner of MPLX LP, a midstream master limited partnership (MLP). MPC's fully integrated system provides operational flexibility to move crude oil, feedstocks and petroleum-related products efficiently through the company's distribution network in the Midwest, Southeast and Gulf Coast regions. 

Keystone foes target rail projects to thwart oil sands exports
Environmentalists opposed to the Keystone XL pipeline are expanding their fight against imports of Canadian heavy crude oil by trying to block rail projects that offer another way for it to enter the U.S.

“Debating rail or pipelines is like debating which kind of poison you want,” Daniel Kessler, a spokesman for 350.org, an environmental group, said in an interview. “There is a substantive effort under way in many places to block rail.”

Environmental groups including 350.org oppose Keystone because they say it would promote development of oil sands, a type of crude that releases more greenhouse gases in its production and refining than other forms of oil. Canada, the biggest foreign supplier of oil to the U.S., has lobbied hard for the pipeline to promote growth of its energy industry.

Delays: TransCanada pushes Keystone XL pipeline start to 2016
The use of trains to carry crude is increasing in both the U.S. and Canada as production outstrips the capacity of pipelines to transport the bounty. In Canada, producers are rushing to secure rail cars. Keystone, a $5.4 billion pipeline 
TransCanada Corp. wants to build to link the oil sands in Alberta with refineries on the U.S. Gulf of Mexico.

Shipping the Alberta oil by rail benefits lines including Canadian National Railway Company, the Canadian Pacific Railway Ltd. and Burlington Northern Santa Fe Corp., a unit of Warren Buffett’s Berkshire Hathaway Inc.

Terminal Projects
Opponents of oil sands are targeting rail terminal projects in California, Washington state and elsewhere and pushing federal regulators to mandate expensive retrofits to tanker cars that could impede efforts by producers to expand their fleets. The campaign represents a threat to Canadian oil, which together with natural gas is Canada’s largest export to the U.S.

Oil sands critics are already having some success. The Shorelines Hearings Board, which oversees construction along Washington State’s coast, last week blocked permits for two crude terminal projects at Grays Harbor and called for additional study of the environmental risks of increasing ship and train traffic.

Kristen Boyles, a spokeswoman for Earth justice, said one concern voiced by critics was that the terminals would receive oil sands products, which can be harder to clean up in a spill than conventional crude.

ConocoPhillips CEO calls for removing crude oil export ban
HOUSTON — Removing the current ban on crude oil exports would lower consumer prices and stimulate further tight oil production,  ConocoPhillips CEO Ryan Lance told a Houston audience Tuesday.

The United States has dramatically increased its production of oil from tight formations like shale tight oil in the last five years, but refining and pipeline limitations have created bottlenecks of crude that have lowered prices and discouraged production,  Lance said at the 2013 Deloitte Oil and Gas Conference in Houston.

Most of the country’s domestic refineries are designed to process the heavy, sour crude coming from Canada and South America, while the shale regions are producing a lighter, sweet crude for which US refineries are not well-equipped.

“The refineries are tooled up for sour crudes, with only so much capacity for light sweet crudes,” Lance said. “Either you are going to shut down production, or you get wide differentials to try to incentivize capital investment in more facilities. The world needs the crude and there are places where we could export that crude into existing refineries.”

The Obama administration has approved four export permits for liquefied natural gas in light of the nation’s shale gas boom. Now, as production of tight oil continues to increase, some lawmakers are raising questions about easing of the ban on crude exports.
The United States holds 17 percent of the 345 billion barrels of technically recoverable shale oil resources, Lance said. Refining the lighter crude overseas would be more economic for domestic consumers, because it would be cheaper to use existing refineries overseas than to make the capital investments to refine the increased production domestically.

“It will ultimately give the consumer cheaper prices at the pump,” Lance said. “I accept that it is going to be pretty hard climb in D.C., but we need to start making the case for the economic benefits.”

CONGRESS MAY LOOSEN RESTRICTIONS ON OIL EXPORTS 

With U.S. oil production at its highest level in more than two decades and oil imports dropping, Congress is considering loosening restrictions on U.S. oil trade policy. Senate Energy and Natural Resources Committee Ranking Member Lisa Murkowski (AK) believes that it will happen soon indicating that there may be a shift in U.S. oil trade policy for the first time since the 1970s when the U.S. imposed trade restrictions on oil exports, but not for refined petroleum products. The 1975 Energy Policy and Conservation Act, enacted in the wake of the Arab oil embargo, imposed trade restrictions on oil exports, and since then, Congress hasn’t had the appetite to change it given America’s reliance on foreign oil. However, given production growth in the Bakken and Eagle Ford oil shale developments, the U.S. is now producing 7.5 million barrels of oil per day yet there are not enough refineries to accommodate the growth in production. 
Although many lawmakers are eager to change U.S. oil trade policy, others believe that the oil should stay here in the U.S. to reduce prices. American Petroleum Institute (Major Oil Companies) Exxon, Shell, BP, Chevron etc. has indicated that it supports loosening restrictions on oil exports. PMAA’s Motor Fuels Committee will review the issue to determine whether it is in the best interests for petroleum marketing companies and their consumers to loosen the oil export restrictions. 

Crude oil and refined petroleum products should not be exported to lower retail gasoline prices here and build new refiners to accommodate the growth in production.      

IEA Predicts United States Will Lead in Oil Output by 2015 

The agency also forecasts that OPEC will regain leverage after 2020. 

Page Content

​OTTAWA, Ontario – The United States will surpass Saudi Arabia as the world’s top oil producer by 2015, according to a new report from the International Energy Agency (IEA), the Globe and Mail reports. The agency also predicts that the Organization of the Petroleum Exporting Countries (OPEC), while its importance will lessen over the next 10 years, will recoup its leverage after 2020. 

“Although rising oil output from North America and Brazil reduces the role of OPEC countries in quenching the world’s thirst for oil over the next decade, the Middle East – the only large source of low-cost oil – takes back its role as a key source of oil supply growth from the mid-2020s,” said IEA in its yearly World Energy Outlook.

The United States increased oil production will catapult the country ahead of Saudi Arabia a full year ahead of the agency’s original predictions. However, within a decade, the oilfields in Texas and North Dakota will be on the wane and OPEC will once again rise to prominence. 

IEA also forecasts that oil prices will continue to accelerate to $128 a barrel by 2035, up $3 from last year’s outlook. The world’s energy demand increases will happen nearly exclusively in developing nations, with the Middle East and India surpassing China after 2020. 

“We have the tools to deal with such profound market change,” said Maria van der Hoeven, IEA executive director. “Those that anticipate global energy developments successfully can derive an advantage, while those that do not risk taking poor policy and investment decisions.”

Class-Action Suit Accuses BP of Overcharging Oregonians

PORTLAND, Ore. -- BP West Coast Products is facing a legal challenge over allegations that it required gas stations in Oregon to charge customers 35 cents when they used debit cards to purchase gas.

Portland lawyer David Sugerman said that through its franchisees, BP charged the fee when it shouldn't have and also failed to inform customers until the gas was pumped and it was time to pay, according to The Oregonian.

Sugerman filed the class-action lawsuit in Multnomah County Circuit Court.

"Based on information we've reviewed, the number of consumers [affected] is in the millions statewide -- millions of customers and millions and millions of transactions," Sugerman said. The suit applies to all Oregon consumers who bought gas with a debit card and were charged 35 cents at an ARCO station or ampm mini-market between Jan. 1, 2011 and Aug. 31, 2013.

The news outlet could not reach BP representatives for comment.

Consumers who want to be removed from the class must submit an opt-out form online or written letter by Jan. 10. Consumers who want to be included in the suit don't have to do anything, according to the report.

The suit is scheduled to go to trial on Jan. 14, Sugerman said.

The Modern Gas Station Celebrates 100 Years

Gulf Refining[image: image28.png]


 Company opened the nation’s first drive-up service station in Pittsburgh on Dec. 1, 1913.

While fueling stations existed before 1913 after all, Karl Benz is credited with inventing the first gasoline-powered automobile in 1885 fueling was far from convenient a century ago.

Early fueling sites were a patchwork collection of pharmacies or even ramshackle sheds and blacksmiths’ shops where fuel was usually dispensed from a container, as opposed to being directly pumped into a vehicle’s tank.

That all changed 100 years ago when Gulf Refining Co. opened the nation’s first drive-up service station in Pittsburgh, designed and built specifically to sell fuel. On Dec. 1, 1913, the station opened and sold 30 gallons of gasoline less than 1% of the daily sales volume of a fueling station today. Customers at that first station would not recognize today’s fueling outlets. Gasoline retailing has evolved from full-service attendants with crisp, white uniforms to modern, state-of-the-art convenience stores offering self-service gasoline (except for New Jersey and Oregon where self-serve is prohibited). In addition, today’s gas stations sell far more than auto-related products like motor oils, lubricants and batteries, and are known as much for their in-store snacks, drinks and food such as the latest trend of “gas station gourmet” outlets as for their fueling.

And of course gas prices have changed. Despite the higher posted prices of today, gasoline is a relative bargain. Back on Dec. 1, 1913, gas cost 27 cents a gallon which equates to $6.39 per gallon in today’s dollars.

Convenience stores, which today sell more than 80% of the gasoline purchased in the country, began entering the gasoline retailing business in the 1960s when a combination of new technologies and the lifting of state self-serve bans allowed stores to reduce labor costs and pass on savings to customers. “That first gas station did much more than define fueling for the next century it redefined retail and ushered in the era of convenience,” said Jeff Lenard, vice president of strategic industry initiatives for the National Association of Convenience Stores (NACS). “The emphasis was squarely on service and speed of that service, concepts that are even more important today.”

When Gulf opened that original service station in 1913, there were approximately 500,000 vehicles navigating almost exclusively dirt or gravel roads. Today, there are more than 250 million vehicles traveling on the nation’s 3.98 million miles of paved roadways. Fueling Industry Stats There are 152,995 retail fueling sites in the U.S. This is a steep and steady decline since 1994, when the station count topped 202,800 sites.

Gasoline taxes averaged 49.5 cents per gallon in October 2013; diesel fuel taxes averaged 54.8 cents per gallon in October 2013. (Source: American Petroleum Institute)

Couche-Tard (Circle K) Acquires 36 C-Stores

Shortly after agreeing to acquire 13 stores from Publix, Couche-Tard inks a deal to buy 23 stores from Albuquerque Convenience and Retail LLC.
Alimentation Couche-Tard Inc. has signed, through its wholly-owned indirect subsidiary, Circle K Stores Inc., an agreement with Albuquerque Convenience and Retail LLC, a wholly-owned subsidiary of Phillips 66 Co., to acquire 23 stores in the state of New Mexico.

The transaction is anticipated to close in December 2013. Also, Couche-Tard has signed an agreement, through Circle K Stores Inc., with Publix Super Markets Inc. to acquire 13 stores, 11 of which are located in the state of Florida and the other two in state of Georgia. This transaction is also anticipated to close in December 2013.

The transactions are subject to standard regulatory approvals and closing conditions. According to confidentiality agreements between the parties, the purchase prices cannot be disclosed. Available cash dollars will be used for the transactions.

 “Subsequent to this transaction, our network in the Southwest division would include a total of 271 company operated-stores and six locations under wholesale or franchise agreements. These stores occupy strategic locations within their respective trade areas. Strategically, this acquisition would be a great addition to our expansion and growth plans for the Southwest division,” said Lou Valdes, vice-president operations, Southwest Division.

Florida and Georgia Stores
All the sites are currently operated under the PIX brand and offer fuel. The sites would be converted to the Circle K brand and sell Circle K branded fuel. Couche-Tard’s Florida and Southeast divisions would operate these stores. Eight sites are equipped with car washes. Pursuant to this transaction, Couche-Tard would buy the land and buildings for eight locations and would assume or enter into leases for the other locations.

“Subsequent to this transaction, our networks in the Florida division would include a total of 414 company operated-stores and the Southeast division would include a total of 279 company operated-stores. These stores occupy strategic locations within their respective trade areas. Strategically, these acquisitions would be a great addition to our expansion and growth plans for these divisions,” said Butch Seber, vice-president, real estate development.

Murphy USA Starts Out Strong in First-Ever Earnings Report

EL DORADO, Ark. -- Murphy USA Inc. had plenty of good news to report during its inaugural earnings call today. The operator of 1,018 Murphy USA sites and 175 Murphy Express sites, which was spun off from Murphy Oil Corp. on Aug. 30, saw its net profits nearly quadruple to $41.7 million in its 2013 third quarter, compared to net income of $11 million in the year-ago period.

Contributing significantly to the massive earnings rise was fuel margin dollars, which increased 41.5 percent year over year. Overall, the company sold 971 million gallons of fuel in the third quarter, vs. 960 million gallons in its 2012 third quarter. Margins per gallon increased by 4.5 cents to 14.8 cents per gallon. Meanwhile, merchandise sales improved by $8 million to $548 million.

The only negative on the company's balance sheet was merchandise gross margins. Cigarette margins were the primary culprit, according to President and CEO Andrew Clyde.

In an effort to counteract declining cigarette margins -- a problem cited by many other convenience store retailers -- El Dorado, Ark.-based Murphy USA is rapidly opening new 1,200-square-foot stores. The company opened six such stores in the third quarter, with another 22 currently under construction. The retailer plans to open many more of these new-format stores in 2014, added Clyde.

"Results from stores in the new 1,200-square-foot format have been impressive," he said. "This is a high-return model less dependent on tobacco [sales]."

While cigarette margins declined to the tune of 0.7 percent, smokeless products had a banner quarter, Clyde pointed out. "Smokeless sales were up 6.5 percent in our latest quarter," he said. "[Electronic] cigarettes were especially strong. We saw a 6-percent sales increase in this segment, and we have expanded this category to have more leading brands.
Cigarette Price Increase Expected in December

NEW YORK -- Cigarette list prices are expected to increase by 6 cents to 7 cents per pack (or 2 percent to 3 percent) during the first week of December, according to Wells Fargo Securities LLC's latest Tobacco Talk survey.

Ninety-six percent of convenience store retailers polled predicted that Philip Morris USA would be the first manufacturer to raise prices. However, Lorillard Inc. stated that it will take a 6-cents-per-pack pricing action, on average, reducing its buydown per pack at retail and effectively introducing a price increase, although it will introduce a buydown in some states.

"[Lorillard] appears to be re-distributing funds to a wider geography and, in some small states, [Lorillard] is actually introducing a buydown for the first time in January," said Bonnie Herzog, managing director of tobacco, beverage and consumer research at Wells Fargo Securities.

Philip Morris USA and R.J. Reynolds Tobacco Co. are now expected to follow with a list price increase of approximately 6 cents, she added. "Lorillard's pricing action was taken at retail, in contrast to the usual list price increase actions which are typically taken at wholesale."

Wells Fargo Securities also reported that nearly 70 percent of its retail trade contacts believe cigarette manufacturers have the same or more pricing power today compared to one year ago. Meanwhile, many survey respondents reportedly feel that the emergence of electronic cigarettes has shifted pricing power from manufacturers to retailers, potentially allowing c-store retailers to regain pricing power.

Wal-Mart Building Its First Convenience Store for Test

BENTONVILLE, Ark. – Wal-Mart Stores Inc. plans to build its first convenience store in the same town as its headquarters, according to a Northwest Arkansas Business Journal report.

The new c-store will be built at the northwest corner of Arkansas Highway 102 and South Walton Boulevard, on a 2.01-acre site the company purchased for $4.5 million in September. It will offer gas, snacks and beverages along with staples such as milk, bread and eggs.

"We know this type of convenience store is popular with customers," said Wal-Mart spokeswoman Deisha Barnett. "We're excited about the opportunity to test a new store and learn."

There are no current plans to build additional Wal-Mart c-stores, Barnett added.
New Jersey and Convenience Stores: Perfect Together 

Convenience store chains in New Jersey are attracted by a demographic that is time-starved and looking for convenience. 

HACKENSACK, NJ — Convenience stores are targeting New Jersey for expansion, capitalizing on residents’ need for time savings, The Record News reports.

"I feel like I just gained an extra hour in my day," said Aidan Escheik to the counter person at a Bogota, New Jersey, Wawa store, as he picked up an order of chicken strips while on a recent lunch break.

Shoppers like Escheik are why the Garden State is attracting chains including Wawa, 7-Eleven and QuickChek.

"We want to build our stores in the path of people with active lifestyles, people on the go," said Dean Durling, chief executive officer and chairman of QuickChek. "We want to be in the path of people going to work, coming from work, lunch time. If we are, then the store takes care of itself."

Both QuickChek and Wawa are rapidly expanding in Bergen and Passaic counties, setting up stores with gasoline pumps and mature foodservice programs. 7-Eleven considers New Jersey an “accelerated growth market,” according to a company representative, and it has opened, or will open, about 30 stores in North Jersey this year, with plans to open at least that number in 2014.

The Record News highlighted aspects of the contemporary convenience store, saying that they “aren’t your grandmother’s convenience stores.” “The first North Jersey convenience stores were mini-supermarkets, where someone could grab a carton of milk or an ingredient needed to prepare a meal at home. Now, the emphasis at convenience stores is on meals to be consumed on the go, and away from home,” the media outlet said. 

"The convenience store is not just seen as the place to get gas anymore, or a quick snack, or a pack of cigarettes," said NACS spokesman Jeff Lenard. "It’s seen as a place to get a fresh cup of coffee or a sandwich or a meal."

New Jersey, and the Northeast in general, is especially suited for the convenience category, Lenard said. "People want 

Durling said his company’s sandwiches and soups stand up against the best fast-casual restaurant offerings in quality and price. As a result, he said he isn’t competing against just convenience stores, but also against Panera Bakery Cafés, Au Bon Pain, coffee shops, and Dunkin’ Donuts.

E-Cigarettes: A Path to the Future
JERSEY CITY, N.J. – Electronic cigarettes may be a relative newcomer in the tobacco category, but they present promising opportunities for both convenience store retailers and suppliers alike, according to today's webcast, "E-Cigarettes – The Future of Smoking," sponsored by NJOY Electronic Cigarettes.
Bonnie Herzog, managing director and senior beverage and tobacco analyst at Wells Fargo Securities LLC, and Vito Maurici, senior vice president of sales and distribution at NJOY. CSNews Managing Editor Brian Berk served as moderator.

"Consumption of e-cigarettes could surpass consumption of conventional cigarettes within the next decade," she said, adding that this could be good for the market. Although the decline of total cigarette volume has increased in recent years, e-cigarette and other tobacco product sales are on the rise.

While some have dismissed the emergence of e-cigarettes as a fad, responses to Wells Fargo Securities’ quarterly Tobacco Talk surveys show that industry insiders believe they are here to stay. While the e-cigarette market is "currently very fragmented, I expect consolidation over time," Herzog said.

The c-store channel is particularly important, serving as a "key channel" for the e-cigarette market. While online sales are similarly meaningful to the segment, it's likely that future regulation will shift sales to brick-and-mortar retailers – a positive for c-store retailers, considering the larger profit margins on e-cigarettes.

Other notable points about the e-cigarette market, according to Herzog, include: E-cigarettes are to tobacco what energy drinks are to the beverage category profitable, growing in shelf space and gaining consumer acceptance.
The annual growth rate for e-cigarettes is estimated to be 30 percent. The e-cigarette market itself is estimated to already be over $1 billion, and could reach $1.8 billion by the end of 2013.
More than 50 percent of e-cigarette buyers are repeat users, not just trial users, marking "a favorable trend." Trial and consumption are driven by a perceived lower health risk, lower price points and novelty.
Toyota Corolla: Most likely compact car to be stolen 
Toyota Corollas made between 2010 and 2012 are the most stolen of any later-model compact car, according to the latest report in the “catalog” of theft figures from the National Insurance Crime Bureau (NICB). December 2012, also contained theft figures of subcompact vehicles; compacts were stolen almost three times as much as subcompacts, 14,258 to 5,501.
The report, which broke down rates that different 2010-12 makes and models were stolen between April 2009 and Of both compacts and subcompacts, the NICB reported that the following vehicles were the most often stolen:
1 Toyota Corolla Compact 3,664 
2 Ford Focus Compact 1,797 
3 Honda Civic Compact 1,725 
4 Nissan Versa Subcompact 1,499 
5 Nissan Sentra Compact 1,216 
6 Hyundai Elantra Compact 1,198 
7 Mazda 3 Compact 1,085 
8 Toyota Yaris Subcompact 1,072 
9 Volkswagen Jetta Compact 993 
10 Kia Forte Compact 863 
Frank Scafidi, spokesman for the bureau, said that the Toyota Corolla is often atop other makes and models in theft numbers because it is “a widely popular model.”
“It presents an attractive target by its sheer volume on the roads,” Scafidi told Online Auto Insurance News (OAIN).

Allstate cautions motorists to prevent 'smash & grabs' 

Tis the season when motorists inadvertently leave packages in their vehicles that prove too tempting to ignore... and then the local police add their names to a growing list of 'smash-and-grab' victims. 
The number of such “smash-and-grab” claims can spike during the holiday season, when shoppers --without thinking-- leave gifts and other valuables in a vehicle for thieving passersby to see-and-swipe.
Sgt. Brad Merritt, of the Frisco Police Department near Dallas, said laptops, purses, wallets, tablets and smartphones are the “top items on a thief’s shopping list.”
“Never leave anything in the car that you can’t afford to lose,” he advises... 
Cars become prime targets for “parking lot predators” as the holiday shopping season ramps up, according to Jeff Baird, who owns an Allstate agency in North Texas and urged consumers to keep their guard up “whether we’re nearing the holiday shopping season like today or running everyday errands.”
Comprehensive car insurance covers a stolen vehicle, as well as damage to the vehicle from vandalism and weather-related incidents.
But “in-vehicle theft is not stealing the entire car,” Allstate said, so a car insurance policy with comprehensive coverage won’t necessarily protect personal items inside the vehicle.
The insurer also offered the following prevention tips: 
Lock it Up and Roll ’Em Up: Consumer safety groups preach a basic lesson that’s forgotten too often: lock up your valuables and roll up your windows. Allstate repeats the advice that the National Insurance Crime Bureau trumpets in many of its theft reports.
Look Around”: Leaving a vehicle on a well-lit street or parking spot, in crowded area or within view of security cameras will decrease the chance a thief targets that vehicle.
Hide It First or Take It Along”: Make sure the thief doesn’t eye “where you stow your stuff” by stowing it before parking, according to Allstate. 
Or, better yet you can take that stuff along with you to ensure that thief can’t “smash-and-grab” it. 
NHTSA: Traffic Fatalities Down 4.2% In The First Half Of 2013
According to data released by the NHTSA, there are fewer fatalities on America's roads. Fatalities have been on the decline in the U.S., reaching an all-time low in 2011, but that direction reversed last year. Analysts expect to see an increase in roadway deaths of 8.2% which is higher than initial estimates, but lower than first fears.
That's the lousy news. The good news is that although numbers for 2012 likely won't be released until December, the National Highway Traffic Safety Administration is already predicting figures for 2013. If NHTSA's predictions are accurate, they'll bring the U.S. fatality rate back to near-historic lows.
In the first six months of 2013, 15,470 people died on America's roadways -- slightly more than the 14,924 fatalities recorded in the first six months of 2011, but fewer than the 16,150 estimated for the same period in 2012.
And it's not just total fatalities that are dropping: the fatality rate has fallen in 2013, too. In 2011, the number of fatalities per 100 million vehicle miles traveled (VMT) tied 2010's all-time low of 1.04. For 2012, that number is expected to climb to 1.10, but estimates for 2013 see a decrease to around 1.06. Yes, that's higher than 2010 and 2011, but it's still significantly lower than most previous years: in 2009, for example, the figure was 1.13, and in 2005, 1.37.
The drop in the fatality rate is made even more remarkable by the fact that Americans are driving less. If VMT were climbing and the number of fatalities stayed about the same, we'd expect to see fatality rates fall, since all those extra miles would dilute the number of fatalities per 100 million miles traveled. To see the fatality rate fall at the same time that VMT is falling? That's unexpected. 

CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
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AFLAC 

The Gasoline Retailers Association of Florida Inc. proudly endorses AFLAC for all our supplemental insurance into our “Benefit Program”. 

Contact; AFLAC Randy Weber 407.908.4262. e-mail dh2_enterprises_inc@us.aflac.com 
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information: Contact: Nancy Clay @ Meadowbrook @ (800) 726-9006 ex 5325 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for nine out of the last ten years.
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856  e-mail- CDSInvest@aol.com Web Site- Corporate Defense Strategies Inc.
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.* Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
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  General Liability, Property & Underground Gasoline Tanks Insurance

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s / Atkinson & Associates Insurance, Inc. money saving programs and a complete insurance package including Underground Gasoline Tanks to meet your business responsibility.
Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
Health Insurance
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For many years we have been searching for a Health Insurance provider to meet the needs for you your family and your employees. 

I am pleased to announce the endorsement of as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
For information Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   

Name__________________________________Telephone_______________________

Address_______________________________________________________________

           City______________________State_________________________Zip______________
INDEPENDENT DEALER PURCHASING SERVICE
Cars












                  New
                

Trucks












        Wholesale
                                                                                                                                                                                                     For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     
If anyone has any R12 Freon in storage,  IDPS Group is paying $15 dollars per pound for R12 Freon virgin or reclaimed any size amounts.
Contact Ken Broudy Office: (407) 324-5422 & (407) 383-9889 Cell  E-mail: idpsgrp@aol.com
AMSOIL Dealership Opportunities

Synthetic motor oil is the fastest growing area of the "do it for me" market, and AMSOIL has a great product line for your customers. 

Whether you are buying AMSOIL for yourself, your garage or to become an independent dealer, I am here to help you!

Jerrold Schiff

http://www.oilfl.com

407-619-8441
Schiffkey Consultants Inc.
Jerrold Schiff
Land: (407) 772-2081 Mobile: (407) 619-8441

mailto:jerrold@schiffkey.com
http://www.schiffkey.com
Computer Virus Removal - Web site hosting - Web site SEM SEO 

http://www.schiffkey.com

Don't get mad - get HELP ! 
Computer Virus Removal
Computer Repair Orlando 

HOUSE CALLS - 7 days a week 

Panic Popups Porn Spam
Computer runs slowly or freezes? 
Satisfaction guarantee or your viruses cheerfully refunded 

Web Site Hosting
Web Site Search Engine Optimization
see existing customers - quick - fast - seo - sem - great results ! 

- fast - seo - sem - great results ! 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Newsletter







(407) 774-9700

*Help Line Pat Moricca 






(407) 774-9700

*Attorney Barry S. Balmuth                                                           Toll free (866) 452-9400 

*Meadowbrook Insurance Group Workers' Comp. Dividend Program Contact: Meadowbrook 

*Meadowbrook Employment Practices Liability Insurance (EPL)  @            (800) 726-9006                                                                                           

*Health Insurance contact Curtis Colbert
               (239)-980-1291 cell
*Property & Casualty Liability Curtis Colbert                                               (239)-980-1291 cell                                                                         

*Underground Storage Tank Insurance Curtis Colbert                                (239)-980-1291 cell                                                             
*Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

   (407) 332-8311   Fax (407) 332-7111 

*ATM EXPRESS contact: Linda Stewart or Keith Howard           Toll Free (888) 600-4368

*RPM Inc. Receipts-Printing-Marketing  Bill Page
                 (727) 443-1442   (800) 398-0987 

*AFLAC Contact Randy Webber 

     (407) 908-4262

GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203 
Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays

Consumer Advocates, LLC

Amy Cottrill, Owner

Titilayo “T” Cogdell, Manager

321-352-0607

941-773-8758

E mail acottrill4@yahoo.com
A Medwaiver provider for companion, respite, PCA and in home support services. "Our passion is to help individuals with disabilities and the elderly".
Serving Seminole, Orange, Osceola and Brevard. 

For information contact: Amy Cottrill or Titilayo “T” Cogdell @ 321-352-0607 or 941-773-8758

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 
‘Angels Among Us’
Presents

The Best Of

‘Angels Among Us’
 With Unique Special Angels of all Ages




Cast: 



Lisa Cioffi - Frank Corso

Pat Cavanaugh
Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (321) 948-4998 or

Pat Moricca @ 407-774-9700
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more. 
$10____ $15____





$20____ $50____





$100____other____














