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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for AFLAC, group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

 Florida Motor Fuel Marketing Practices Act (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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The Middle East is at it again
The Middle East unrest is increasing crude oil and gasoline prices. The U.S. imports crude oil and also exports crude oil.
Wholesale fuel prices are increasing sharply due to rising crude oil prices and a drop in U.S. supplies according to a USA Today report.
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When inventory declines, the oil companies should increase the output at their refineries! When inventory is down it still remains healthy. There hasn’t been a refiner built in approximately 35 years?
The consumer should conserve, conserve, conserve!

2013 average wholesale gasoline prices have changed up or down 129 times from 1st of year to date.
Senators Grill Oil Executives Over Gas Prices

WASHINGTON, D.C. -- Senators attending an Energy and Natural Resources Committee hearing yesterday demanded an explanation for rising gas prices despite an increase in U.S. oil production, according to a Memphis Commercial Appeal report.

"Our people want to know why the flood of new domestic crude oil isn't lowering prices at the pump," said Sen. Ron Wyden chairman of the U.S. Senate Energy and Natural Resources Committee. "There is no question that the lower oil costs are not getting through to Americans' wallets."

Oil production in states such as Texas and North Dakota recently hit a two-decade high point, but the national average for a gallon of regular gas remains high, as CSNews Online previously reported. Lawmakers complained that fuel exports and maintenance-related refinery shutdowns have caused regional price spikes, while Valero Energy Corp. pointed to global shifts in crude oil markets and higher costs on the Renewable Fuels Standard (RFS) as being responsible for local price changes. However, lawmakers also claimed that the regional price increases are not tied to the global price of crude oil and that it should not be a factor.

"The fact that this price spike can happen without real supply and demand disruptions is disturbing," said Sen. Maria Cantwell.

Adam Sieminski, administrator of the U.S. Energy Information Administration, said that supply and demand primarily determines pump prices, and that the U.S. oil production boom and accompanying increase in exports are helping to hold down global oil prices and therefore gas prices in the United States.

Valero CEO William Klesse stated that U.S. gas prices reflect the international crude oil market. "These are commodities and they work in a global market," Klesse said, adding that the price increases caused by refinery outages don't last long, as other refiners will ship in fuel to take advantage. "It's all about supply and demand, and free markets."

Klesse suggested that Congress should rework the RFS, which mandates the use of ethanol, as a decrease in fuel use will cause the share of ethanol to exceed the 10 percent that all vehicles can use safely.

"The oil supply picture has changed, the basis of the original legislation has changed, the RFS should be repealed and new legislation developed," Klesse said. Committee Chairman Wyden stated his intention to examine issues with the RFS in a separate hearing, according to the report.

Senate Hearing On Commodity Markets
Gene Guilford testified before the Senate Agriculture Committee on behalf of the Commodity Markets Oversight Coalition (CMOC) on the need for greater oversight of commodity futures and swaps markets and for greater protections for commodity hedgers. 
The hearing was the first to consider the reauthorization (authority expires on September 30) of the Commodity Futures Trading Commission (CFTC). The Committee is seeking stakeholder input as it drafts a new reauthorization bill and PMAA and NEFI are fighting efforts to weaken the derivatives title of the 2010 Dodd-Frank Act and are urging congress to properly fund CFTC. 
CMOC’s Guilford spoke of the need for a transparent market, the need for stronger penalties on manipulation and greater protection for hedgers. In his testimony he told the Committee members that the market is dysfunctional because financial speculation is excessive it makes up 70 percent of the energy futures market, and is skewing the supply and demand relationships in the crude oil market, resulting in oil prices that have remained high and volatile despite increasing domestic production and a surplus that U.S. producers can sell into world markets. 
In her opening statement, Chairwoman Debbie Stabenow (D-MI) cited the financial meltdown of 2008 and the 2011 collapse of M.F. Global, “There was no question that we needed serious market reform. As this Committee begins the process of reauthorizing the CFTC, we need to examine lessons from the past and consider ongoing challenges to the system. We want to make sure the agency that is responsible for protecting these markets has the authority, staff, and modern technology it needs to do its job.” Further, "This Committee has been closely monitoring the M.F. Global case, where customer funds money that rightly belonged to farmers, businesses, and individuals all across the country went missing," The Chairwoman stated that the Committee has focused on three goals since the M.F. case: getting customers money back, holding wrongdoers accountable, and ensuring that customer protections are in place so that another failure doesn't occur.
Ranking Member Thad Cochran (R-Miss.), responded to Guilford’s testimony that he appreciated the CMOC input and "That's one of the reasons why we're having these hearings, to get some answers and find out what the heck is going on." 

House Expected To Pass BilI To Expand and Oil Drilling
Today, the House is expected to pass the “Offshore Energy and Jobs Act (H.R. 2231) introduced by House Natural Resources Committee Chairman Doc Hastings. The legislation will expand offshore oil by directing the Secretary of the Interior to implement a five-year oil and gas leasing program off the Atlantic and Pacific coasts, including areas off California, South Carolina and Virginia. An amendment by Rep. Bill Cassidy was also adopted to the legislation which would increase the offshore oil drilling revenue sharing plan with coastal states beginning in 2017 from $750,000 to one billion dollars. The coastal state revenue sharing proposal closely mirrors bipartisan legislation introduced by Sen. Mary Landrieu and Lisa Murkowski earlier this year. Furthermore, the bill will create an undersecretary position subject to Senate confirmation to oversee all onshore and offshore energy production. 
Senate Energy and Natural Resources Committee Chairman Ron Wyden has indicated he’s open to the idea of coastal states receiving a piece of the revenues. However, the legislation faces an uphill battle with Senate liberals who are opposed to any type of expanded oil and gas drilling as well as Senators who would rather have the revenue collected from federal resources to go to the U.S. Treasury not individual states. 
The President has issued a veto threat on H.R. 2231.   
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Oil Industry Launches Ad Campaign to Repeal Renewable Fuels Standard (RFS) 

The American Petroleum Institute is focusing its new ad campaign on what the Renewable Fuels Standard will cost consumers. 
Page Content

​WASHINGTON – The American Petroleum Institute (API) is taking its message that the federal Renewable Fuel Standard (RFS) is costing consumers, The Hill reports. The ads, which are running in the Washington, D.C., area, as well as in several states, are on radio and television, plus print and online. 

The “significant campaign” talks about how consumers will pay for RFS. “By mandating higher ethanol content in gasoline than is safe, it threatens American consumers, the investments they’ve made in their vehicles, and our economic well-being,” said Bob Greco, downstream director for the institute. 

Biofuel groups are hitting back: “This is just more of the same from Big Oil. They will stop at nothing to maintain their near monopoly on the liquid fuels market, even if it means saddling consumers with ever increasing prices at the pump,” said Tom Buis, CEO of Growth Energy.

The API media blitz is hitting just as Congress is holding hearings about biofuel-blending regulations. The institute wants to repeal the rule entirely because E15 is not good for car engines. Earlier, API asked the U.S. Supreme Court to reverse a decision by the Environmental Protection Agency on E15, but the higher court refused to hear the case.

One of the first ads touches on that concern, warning that E15 and higher blends could harm engines. But a full repeal is not likely, although some lawmakers have sided with API on the issue. “We want a repeal bill to move this year,” said Greco. “But we also recognize that this Congress is not moving as quickly on a lot of issues as it should.”

Supreme Court won't block sale of E15 
According to a report from the Associated Press, the U.S. Supreme Court is refusing to block the sale of E15, or gasoline with up to 15% ethanol, even though it may damage some vehicles, say opponents.
According to the AP, the Supreme Court rejected a challenge by the American Petroleum Institute, the oil industry's chief lobbying group, to block sales of E15. The justices left in place a federal appeals court ruling that dismissed challenges by the oil industry group and trade associations representing food producers, restaurants and others.
Tom Buis, CEO of Growth Energy, an ethanol industry group, hailed the decision as victory for U.S. consumer, who will now have greater choice at the pump.
"Now that the final word has been issued, I hope that oil companies will begin to work with biofuel producers to help bring new blends into the marketplace that allow for consumer choice and savings," Buis said.
The API had argued that E15 was dangerous for older cars.
Putting fuel with up to 15 percent ethanol into older cars and trucks "could leave millions of consumers with broken down cars and high repair bills," said Bob Greco, a senior API official who has met with the White House on ethanol issues. 

BP settles tainted gasoline lawsuits 
BP has agreed to pay $7 million in damages and other costs to settle a class action lawsuit brought by several law firms after it sold bad gasoline to more than 575 retail outlets in four states last August, according to a release by Cohen & Malad, LLP, and a firm representing plaintiffs. 
The 4.7 million gallons of bad gasoline were sold at various outlets in Indiana, Illinois, Wisconsin, and Ohio and left some motorists filling up with the affected fuel with damaged engines and costly repair bills.
BP had worked quickly last August to identify the gas stations that sold the bad gas, and had set up a website that motorists could see what gas stations had sold the tainted gasoline.
According to the release, BP identified a “process upset” as the source of the gasoline contaminant. It stated that higher than normal levels of a hydrocarbon polymer passed through the refinery unit, contaminating the gas that was distributed to the affected retail outlets.
“Finally, through the court system has BP agreed to fully and fairly compensate consumers who bought their adulterated product. It’s been a long road but we’re pleased with the result,” stated Irwin Levin of Cohen & Malad, LLP.
Will Riley of Price Waicukauski & Riley, LLC add "I am pleased that the legal system was able to set this situation right for Hoosiers, and those in the surrounding states?"
News of the settlement comes just days after BP had announced it was joining the Top Tier gasoline program, a program that Top Tier says "is about an engine cleanliness and performance specification," a program that BP was not part of when it recalled its bad gasoline in 2012. 

Why We Ask for a ZIP Code at the Pump 

The store itself doesn’t need a customer’s ZIP code for customers fueling at the pump, but the pump does. 

Page Content

​NEW YORK – It’s a common customer inquiry: Does a retailer really need a ZIP code to pump gas? While some customers say they routinely input a false ZIP code, writes Forbes, others say they find the practice treats them “like a criminal.”  The reason, however, and one that Forbes set out to uncover, is security.

“Asking for the ZIP code at the pump is security related. Someone with a stolen card would be less likely to correctly enter the ZIP,” said Jeff Leonard, NACS spokesperson, told Forbes. “Thieves often test cards to see if they are still ‘live’ at places where they don’t have to engage in a face-to-face transaction, such as at the gas pump. This is done so that there is not a confrontation where they could have the card confiscated.”  

“After a successful test, the thieves may then try it at retail locations. So, by requiring a ZIP, it may limit options for the thief. Unfortunately, it adds a level of inconvenience for the law-abiding customer.” 

He said the information is not stored for marketing but is sent to retailer’s credit card processor and then on to the card company, such as Visa and MasterCard. 

Sanette Chao, a spokeswoman for American Express, also noted that ZIPs are not stored for a retailer’s marketing purposes. “Generally our contracts restrict merchants from using or storing American Express card member information provided during a transaction other than to facilitate the transaction,” she said, adding, “It is the merchants’ discretion whether to process an American Express transaction if the card member refuses to provide his or her ZIP code.”

ExxonMobil and Phillips 66 also confirmed with Forbes that that they request ZIPs at the pump only to reduce fraud and said the number is not kept after the transaction.

So what about the customer who insists on not providing a ZIP code when filling up at the pump? Go inside the store pay.

“It [ZIP code] is not needed inside the store because the card can be reviewed by the cashier to ensure it looks like a true credit card,” explained Shelly Faris, spokesperson for CST Brands. “And, our customers sign for the credit card transaction if it is over a specified amount as defined by the card company.”

For those customers who still don’t want to offer up a ZIP…there’s always the option of using cash. 

C-stores Expected to See Continued In-Store Sales Gains

BARRINGTON, Ill. -- Convenience stores enjoyed food and grocery in-store sales growth of 2.2 percent last year thanks to the channel's emphasis on accessibility and appealing promotions, according to Willard Bishop LLC's 
The c-store industry will continue to see in-store sales gains through 2017, the research firm predicted. C-stores with gas stations are projected to see their in-store sales increase 3.5 percent annually through 2017. Meanwhile, c-stores without gas will enjoy a 1.9-percent annual increase over the next five years, Willard Bishop stated.

Among all food retailers, c-stores claimed a 14.9-percent dollar share of overall in-store sales in 2012. That figure will improve to 16 percent by 2017, the report revealed. Broken down further, c-stores with gas stations accounted for 12.7-percent dollar share last year. That figure is also expected to increase to 13.8 percent by 2017.

Overall, food-related in-store sales at convenience stores reached $199 billion in 2012, according to Willard Bishop.

"With the U.S. economy starting to pick up, consumers are increasingly interested in fresh foods and online shopping," the report stated. "Natural, organic and fresh foods are in demand, and retailers that can deliver them are poised for success."

Not surprisingly, traditional grocery outlets continue to lead the way when it comes to in-store food sales. Grocers comprised a 46.5-percent dollar share last year, with their sales reaching $561 billion. However, Willard Bishop predicts that traditional grocery outlet dollar share will fall to 44.9 percent by 2017, primarily due to c-store sales growth.

Hostess Snack Cakes Back on Shelves

NEW YORK -- Hostess fans are belting out a collective “Ho Ho” as Hostess Brands Inc.’s snack cakes return to store shelves after an eight-month hiatus. At least one convenience store operator celebrated early with its customers.

"Hostess has not, and is not, giving any particular retailer exclusivity or preference to have products first, and is making a great effort to fulfill orders equally and timely to everyone," the company said in a statement.

Hostess also announced that Twinkies now have a shelf life of 45 days -- three weeks longer than what the previous owner stated. Hostess said this change was underway at the previous company right before it went out of business.

According to a report by the Los Angeles Times, the new Hostess Brands has plans to expand its snack cake line to include lower-calorie snacks, peanut butter-flavored treats and possibly gluten-free options in an effort to appeal to younger consumers.

"We want to capitalize on the nostalgia of the brand, but we also want to make sure we're relevant to this generation and not just the generations of the past," Hostess Brands President Rich Seban said.

As CSNews Online previously reported, following Hostess' 2012 filing for Chapter 11 bankruptcy protection, Metropoulos & Co. and Apollo Global Management LLC formed Hostess Brands' new incarnation with a $410 million purchase in March. CEO C. Dean Metropoulos then stated that the company would make $60 million in capital investments to reopen locations throughout the summer, with plans to hire at least 1,500 employees.

Hostess' decision on its snacks cakes business came two months after it selected Flowers Foods Inc.'s stalking horse bid for its bread brands. In two purchase agreements totaling $390 million, Flowers Foods agreed to purchase the Wonder, Nature's Pride, Merita, Home Pride and Butternut bread brands, 20 bakeries and approximately 38 depots for $360 million and the Beefsteak brand for $30 million. Hostess filed for bankruptcy last year after talks with the Bakery.
Hostess Experiencing Record Demand for Products!
NEW YORK -- When it comes to measuring product demand, it can be said Hostess is "the brand with the mostess."

Just three days after its iconic snack cakes officially returned to shelves, Hostess Brands LLC is experiencing record demand for products, with sales already seven times greater than historic levels and orders three to six times greater than production capacity, which has already been running at maximum levels, the company reported.

“We knew this comeback would be historic and interest would be significant. But the demand has far outpaced even our most ambitious projections,” said Rich Seban, president of the new Hostess Brands. “We are running our bakeries at their fullest capacity and are doing everything possible to make sure we are fulfilling orders to our retail partners as quickly as possible so they can replenish their shelves for eager consumers. We are asking members of the public to be patient. If your store is out of your favorite snack cake, please rest assured that we are doing everything we can to resupply our customers as soon as possible.” Hostess said numerous retailers this week have sold out within hours of the snack cakes being displayed. To put it in perspective, 50 million Twinkies and 35 million CupCakes were projected to be on store shelves during the first two weeks of the comeback, but new orders have been placed representing an additional 100 million units for just those two snack cake brands alone.

Hostess Brands is baking snack cakes at four bakeries located in Emporia, Kan.; Schiller Park, Ill.; Indianapolis; and Columbus, Ga. Its initial product lineup includes Twinkies, CupCakes, Ding Dongs, Ho Hos, Zingers, Fruit Pies and Mini Muffins.

The company warns that due to overwhelming demand, customers may not find all products at all stores immediately.

Unsealed Court Documents Show 7-Eleven Part of Largest U.S. Data Breach

NEWARK, N.J. -- 7-Eleven Inc. was among more than a dozen companies that were the target of one of the largest alleged data breaches ever uncovered in the United States.

According to court documents unsealed today, five men living in Russia and the Ukraine allegedly stole more than $300 million from several companies, including 7-Eleven, Visa Inc., NASDAQ, J.C. Penney Co. Inc. and JetBlue Airways.

According to a report by The Wall Street Journal, the alleged scheme ran from 2005 until 2012, during which time the accused were able to gain access to computer systems and make huge profits from stolen credit cards and identity information.

The first criminal charges, which included carrying out a computer-hacking conspiracy, conspiracy to commit wire fraud and unauthorized computer access, were originally filed in 2009, but it took four years for a Newark, N.J., court to unseal the documents. The case is U.S. v. Drinkman, 09-cr-00626, U.S. District Court of New Jersey.

The five men, Vladimir Drinkman, Aleksandr Kalinin, Roman Kotov, Dmitry Smilianets and Mikhail Rytikov conspired in a "worldwide scheme that targeted major corporate networks, stole more than 160 million credit card numbers and resulted in hundreds of millions of dollars in losses," Paul Fishman, the U.S. attorney in New Jersey, said in a statement.

The five defendants allegedly worked with Albert Gonzalez, a hacker currently serving 20 years in prison. He was sentenced in March 2010 for stealing 130 million credit- and debit-card records from 7-Eleven, Heartland Payment Systems, Delhaize Group's Hannaford Brothers Co. and two unidentified national retailers, according to a report by Bloomberg. Two of the five defendants are currently in custody. The others are considered fugitives.

Dallas-based 7-Eleven Inc. operates franchises or licenses more than 10,110 7-Eleven stores in North America.

7-Eleven Franchisees Weigh In on Recent Legal Dramas

DALLAS -- Over the past several weeks, the franchisee community of 7-Eleven Inc. has been shaken by two unfolding legal dramas -- the seizing of nine 7-Eleven stores by federal authorities in an illegal immigration investigation, and 7-Eleven’s decision to sue a franchisee for $1 million after he allegedly siphoned hundreds of thousands of dollars from the company.

Franchisees contacted by CSNews Online expressed a range of emotions, from shock to shame about the revelations, but overall they supported 7-Eleven Inc.’s reaction to the incidents and defended the reputation and honor of the mass majority of the 7-Eleven franchisee community. Franchisees interviewed for this story asked to remain anonymous.

“I felt ashamed of what happened," said one franchisee of the alleged actions of the indicted franchisees. "It seems inconceivable when you hear about it. You think, ‘Why would someone even do that?’”

On June 17, federal authorities seized 14 7-Eleven stores in New York State and Virginia, charging nine owners and managers with harboring and hiring illegal immigrants and paying them using fake Social Security numbers. Federal authorities claim the undocumented workers were forced to work 100 hours a week for a small percentage of their wages.

The federal probe into alleged illegal immigration-related activities at 7-Eleven locations has since expanded to an additional 26 convenience stores in seven states, according to media reports.

“It created a lot of damage to the reputation of the franchisees, the company and the brand,” said another franchisee, who also requested anonymity. “The majority of franchisees are hard-working businessmen.”

The sweeping federal raid came as a surprise to many franchisees, but one retired store operator said he saw it coming. “It’s about time,” he said, noting that the alleged illegal conduct had been going for years since the early 2000s -- a point that federal authorities also claim.

Since the indictments, 7-Eleven Inc. has assumed control of the stores involved and taken aggressive steps to audit the employment status of all its franchisees. Operators were given until the end of June to conduct their own internal I-9 review, with on-site reviews by field consultants and market managers beginning July 1. One of the franchisees interviewed by CSNews said he acted within 48 hours by reviewing and verifying his employees' I-9 forms, and he urged other franchisees to do the same.

Internal reviews are a necessary part of complying with the law. Anyone with undocumented or under-the-table employees needs to take this seriously,” he said. “This is a reality check. Franchisees should not wait for 7-Eleven Inc. to review. They should act immediately.” Other franchisees appear to support 7-Eleven’s decision to take legal action in this matter. The great majority of franchisees are reputable businessmen who are proud to operate under the 7-Eleven logo. The franchisees who are allegedly hurting the brand are in the minority.
7-Eleven Franchisees File Suit Alleging Abuse of Contractual Rights

RED BANK, N.J. -- Five franchisees filed a lawsuit against 7-Eleven Inc. and its parent company Seven & I Holdings Co. this week, alleging that the convenience store retailer has misclassified its relationship with them, not paid franchisees certain benefits and deprived them of equity in their stores.

According to the complaint, filed in the U.S. District Court in New Jersey, "7-Eleven, a seeming American icon, is in reality a Japanese corporation that misrepresents and misclassifies its relation with its store operators as franchisees when they are, in fact, employees."

The franchisees argue that the c-store chain does this to increase corporate profits and avoid paying overtime, medical and pension benefits, FICA (Federal Insurance Contributions Act) and other state and federal employer taxes.

In contrast, the plaintiffs note that 7-Eleven's market competitors, Wawa Inc. and QuickChek Corp., classify their store operators as employees. The franchisees argue that 7-Eleven purposefully mischaracterizes the employment relationship using the following methods:

(a) Regulation of vendors and product supply;

(b) Processing franchisees’ payroll through its own internal payroll system;

(c) Setting of pricing, advertising and promotional materials;

(d) Intense daily oversight by market and zone managers of all store operations;

(e) Requirement that store operators wear corporate uniforms;

(f) All store bookkeeping and accounting done by 7-Eleven corporate;

(g) Failure to pay overtime or other corporate benefits, such as pensions or medical, to store owners who routinely work 80-plus hours per week;

(h) Franchisee/store managers cannot withdraw money without corporate approval; and

(i) In many locations, store temperature is even set by 7-Eleven corporate in Dallas, Texas.

The franchisees also allege that 7-Eleven is in violation of three New Jersey fair labor statutes, as well as the federal Fair Labor Standards Act. They argue that 7-Eleven charges exorbitant franchisee fees determined by a mathematically skewed formula and oversteps the franchisee agreement by requiring franchisees to sell the products of designated vendors.

7-Eleven is also accused of using "bullying tactics" that force the franchisees particularly those of a different race to "live and work in fear."

One of the franchisees involved in the suit, Tamer Atalla, is already suing 7-Eleven for lagging behind the competition, as previously reported.

The other four franchisees Neil Naik, Hemang Patel, Jayesh Patel and Kalpana Patel all reside in New Jersey and operate stores in Hillsborough, Bayonne, Belford and Milltown. The franchisees are seeking relief against 7-Eleven by way of an order, which would declare that termination of franchisees without 60 days notice is made without the requisite “good cause” required by the New Jersey Franchise Practices Act. In addition, the franchisees seek an award of compensatory and consequential damages. They are represented by Marks & Klein LLP, based in Red Bank, N.J.

When contacted,7-Eleven Inc. declined to comment because the matter is in litigation.

Rural U.K. Gas Stations Fight to Stay Afloat 

Fuel retailers are attempting to buck a national trend of independent petrol stations shutting down. 

Page Content

​ NEWPORT, England – Petrol stations are finding it more difficult to stay in business these days, Petrol Plaza News reports. Many rural retailers are battling high costs and small profits as they struggle to keep going. Nationally in the United Kingdom, 175 independent stations have closed within the last 12 months, which means some towns and busy roads have no fueling stations. 

“You might be able to make one-and-a-half pence to two pence a liter profit margin. The only way you made some money is if you sold a chocolate bar or a sandwich in the process,” said James Cooper at his Lea Brothers Garage in Edgmond. “You can only compete with the supermarkets these days is if you are a big independent with five or six sites. Then you can negotiate on price. The supermarkets have taken the petrol market away from everyone. It will never go back to how it was.”  Profits are very small these days for independent retailers. “It covers the costs but that’s about it these days,” said Cooper. “We do it more as a service to the people than a moneymaking thing. If it wasn’t for everything else we do at the garage it wouldn’t be viable. Even garages on main roads are closing now. They just can’t buy the fuel cheap enough.”

Mike Horst, who has managed the St Martins Service Station for more than quarter century, attributed ever-lowering profits as the top cause for rural station closures. “The profit margins are so narrow on petrol that many garages in rural areas just can’t struggle on forever. Fortunately we have the shop at the garage and the car workshop to support the petrol business but many small rural petrol stations don’t. Brian Madderson with the Petrol Retailers’ Association also expressed his concern with the recent shuttering of rural stations. “Local filling stations are vital. At this rate of closures, we’ll be left with only motorway services and supermarket forecourts.”

GM TO EXPAND HYBRID AND ELECTRIC EFFORTS
General Motors announced plans to put 500,000 vehicles with some form of electric technology on U.S. roads by 2017. Currently, GM produces two electric plug-in vehicles: the Chevrolet Volt and the all-electric Spark EV. However, only a small percentage of the 500,000 electrified vehicles GM plans to sell are all electric plug-ins. 
The bulk of GM’s electrified vehicles will come equipped with its new electric hybrid technology called “eAssist”. These “mild” hybrid vehicles run on gasoline but also contain a compact lithium-ion battery and a small electric motor that allow the engine to turn off when the vehicle is at rest, capture and reuse braking energy, and assist the gasoline engine during acceleration or on inclines. The new eAssist option will be installed on a range of Buick and Chevrolet models at a cost of $2,000. Adding eAssist provides a 25 percent improvement in fuel economy at a fraction of the cost of a full hybrid, according to GM. The new eAssist technology and recent improvements in gasoline engine technology will help GM meet another ambitious goal; doubling the number of models it offers that achieve 40 mpg or better in highway driving by 2017. Some of GM's non-electrified vehicles can already meet or surpass 40 mpg.
U.S. Hispanics More Likely to Purchase Groceries at C-Stores 

Compared to non-Hispanics, U.S. Hispanics on average make nearly two more visits per month to convenience stores. 

Page Content

​HOUSTON – U.S. Hispanics are more likely to purchase grocery foods, dairy and bread from convenience stores than non-Hispanics, reports The NPD Group.” The study examines the typical convenience store shopping behavior of Hispanics by level of acculturation and how it compares to non-Hispanics. 

“As one of the fastest growing U.S. population groups, Hispanics are an important segment for the c-store channel,” sad David Portalatin, NPD’s convenience store industry analyst, in a press release. “As this report reveals, having a good range of grocery like items and other staples may increase Hispanic traffic, and promoting fresh foods considered to be more home-made or cooked should resonate well among Hispanics.”

On average, U.S. Hispanics make almost two more visits a month than non-Hispanics to major oil chain convenience stores, and nearly one more visit over a 30-day period to traditional convenience stores than non-Hispanics. For some Hispanics, convenience stores supplement or substitute grocery stores.

In addition to groceries, more than two-thirds of Hispanics consider having fresh food available at convenience stores to be very/somewhat important. Fresh foods are more likely to be purchased by Hispanics for lunch or breakfast and hot foods are preferred. Sandwiches/wraps are least likely to be purchased by Hispanics.

Wawa Celebrates One-Year Anniversary of Its Sunshine State Entry

ORLANDO, Fla. -- Time certainly flies. One year ago, Wawa Inc. opened the doors of its first Florida store and began its trek across the Sunshine State.

To mark the first anniversary of that first convenience store at the intersection of Central Florida Parkway and International Drive in Orlando, the Pennsylvania-based retailer is celebrating with free coffee at the location as a way to say "thank you" to its customers.

In addition to reaching the one-year mark in Orlando, Wawa has surpassed the 1,000-employee mark in Florida.

"We couldn't be more thankful to our new Florida friends and neighbors for the warm reception we've received during our first year," said Wawa President and CEO Chris Gheysens. "Since the first store opened, we've invested in more than 22 stores to date; we are on track to open another 25 in 2014; we've created more than 1,000 new jobs; we've used 1.5 million pounds of ice in our smoothies; and built enough hoagies to stretch to Tampa and back three times."

The chief executive noted that this anniversary event is a wonderful way to celebrate Wawa's first year in the state and thank its customers -- as well as its associates. "The new members of our Wawa family who have made us better than ever. We couldn't have done this without them," he added.

Wawa's first Florida store was just the beginning, as the retailer went on to open five locations in the greater Orlando area in five weeks. To date, Wawa operates 14 convenience stores in the Orlando market and eight in the greater Tampa Bay market. The company plans to open at least 12 more stores by the end of this year.

In 2014, Wawa plans to open 14 stores in the Tampa Bay market and 11 stores in the greater Orlando market.
Northeast Florida Could Be Next Stop for Wawa

JACKSONVILLE, Fla. -- With its presence firmly set in the Orlando and Tampa Bay markets of Florida, Wawa Inc. could be looking to move into the northeast region of the Sunshine State.

There are no concrete plans, but commercial real estate firm CBRE Inc. is prepared to help the Pennsylvania-based retailer set up shop in the market. CBRE already represents the central Florida site searches for Wawa.

According to a report by the Jacksonville Daily Record, Collis McGeachy, a senior vice president at CBRE in Jacksonville, is handling site inquiries for Wawa in northeast Florida in the event the chain's plans turn north.

"I'm here to answer questions for them and keep sites on file," he said. Every three months or so, "I have somebody who submits something."

McGeachy added that Wawa is focusing on expansion along the Interstate 4 corridor. At some point, he thinks the company will start considering sites north and south along I-95 and I-75.

Wawa spokeswoman Lori Bruce told the news outlet that the company does not have any stores under construction in the Jacksonville area and she cannot "confirm anything not under construction."

Wawa is a relative newcomer to the Florida marketplace. The company opened its first location in the state in July 2012 across from Sea World in Orlando. Wawa went on to open five convenience stores in the area in five weeks. Earlier this year, the retailer opened its first location in the Tampa Bay market. Wawa owns and operates more than 600 convenience stores, including 300 gas stations, in Pennsylvania, New Jersey, Delaware, Maryland, Virginia and Florida.

Study says insurers charge more to drivers with less education or low job status 

Shouldn't it be all about how you drive, where you live, and where you drive, that determines what your insurance rates will be?
Unfortunately, many insurance companies want to know your credit rating too. They think that's a predictive factor in what's likely to happen in the future. And now, a study from the Consumer Federation of America says your education level or lack of a college education might work against you, and your job could work against you too... no matter how safely you drive! 
The Consumer Federation of America blasted insurance companies that use education and occupation to set rates for auto coverage, calling it an “unfair and discriminatory” way to price their policies.
Based on its analysis of the country’s top 10 insurance companies, CFA found price quotes that were as much as 40 percent higher for drivers with less education and lower-job status.
“Lower - and moderate-income people should not be required to pay more, based on factors like education and occupation that have nothing at all to do with driving risk,” said J. Robert Hunter, CFA’s director of insurance. “These higher premiums are an important reason why many low and moderate income Americans drive uninsured.”
Insurance expert Herb Weisbaum reported that CFA went online to get price quotes for two hypothetical customers: a factory worker with a high school diploma and a plant supervisor with a college degree.
Both were the same in every other way: a 30-year old single woman who rents in a moderate-income neighborhood, drives a 2003 Honda Civic, had no accidents or moving violations in the last 10 years and who went without insurance coverage for the past 15 days.
CFA found that five of the companies American Family, Farmers, GEICO, Liberty Mutual and Progressive apparently consider education and occupation when setting rates:
•The GEICO quote for the factory worker with only a high school education was significantly higher than the plant supervisor with a college degree: 45 percent more per year in Seattle ($870 vs. $599), 40% percent more in Hartford ($1,299 vs. $926), 33 percent more in Oakland ($922 vs. $693), 23 percent more in Louisville ($2,200 vs. $1,791), 21 percent more in Chicago ($1,013 vs. $840), and 20 percent more in Baltimore ($1,971 vs. $1,647).
•Progressive also quoted higher annual premiums for the factory worker: 33 percent more in Baltimore ($1,818 vs. $1,362), 14 percent more in Houston ($1,406 vs. $1,236), 9 percent more in Louisville ($2,390 vs. $2,185), 9 percent more in Denver ($995 vs. $911) and 8 percent more in Oakland ($736 vs. $684).
•Liberty Mutual’s website would not even provide a rate quote for a high school graduate in five cities – Atlanta, Louisville, Chicago, Denver, and Seattle – but it would give a quote for a college graduate.

CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact: Contact: Meadowbrook @ (800) 726-9006 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for nine out of the last ten years.
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.* Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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Atkinson & Associates
| NS URANTCE
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
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  General Liability, Property & Underground Gasoline Tanks Insurance

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s / Atkinson & Associates Insurance, Inc. money saving programs and a complete insurance package including Underground Gasoline Tanks to meet your business responsibility.
Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
Health Insurance
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For many years we have been searching for a Health Insurance provider to meet the needs for you your family and your employees. 

I am pleased to announce the endorsement of as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
For information Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
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AFLAC 

The Gasoline Retailers Association of Florida Inc. proudly endorses AFLAC for all our supplemental insurance into our “Benefit Program”. 

Contact; AFLAC Randy Weber 407.908.4262. e-mail dh2_enterprises_inc@us.aflac.com 

Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 




                                         S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   

Name__________________________________Telephone_______________________

Address_______________________________________________________________

           City______________________State_________________________Zip______________
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars












                  New
                

Trucks












        Wholesale
                                                                                                                                                                                                     For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     
If anyone has any R12 Freon in storage,  IDPS Group is paying $15 dollars per pound for R12 Freon virgin or reclaimed any size amounts.
Contact Ken Broudy Office: (407) 324-5422 & (407) 383-9889 Cell  E-mail: idpsgrp@aol.com
AMSOIL Dealership Opportunities

Synthetic motor oil is the fastest growing area of the "do it for me" market, and AMSOIL has a great product line for your customers. 

Whether you are buying AMSOIL for yourself, your garage or to become an independent dealer, I am here to help you!

Jerrold Schiff

http://www.oilfl.com

407-619-8441
Schiffkey Consultants Inc.
Jerrold Schiff
Land: (407) 772-2081 Mobile: (407) 619-8441

mailto:jerrold@schiffkey.com
http://www.schiffkey.com
Computer Virus Removal - Web site hosting - Web site SEM SEO 

http://www.schiffkey.com

Don't get mad - get HELP ! 
Computer Virus Removal
Computer Repair Orlando 

HOUSE CALLS - 7 days a week 

Panic Popups Porn Spam
Computer runs slowly or freezes? 
Satisfaction guarantee or your viruses cheerfully refunded 

Web Site Hosting
Web Site Search Engine Optimization
see existing customers - quick - fast - seo - sem - great results ! 

- fast - seo - sem - great results ! 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Newsletter







(407) 774-9700

*Help Line Pat Moricca 






(407) 774-9700

*Attorney Barry S. Balmuth                                                           Toll free (866) 452-9400 

*Meadowbrook Insurance Group Workers' Comp. Dividend Program Contact: Meadowbrook 

*Meadowbrook Employment Practices Liability Insurance (EPL)  @            (800) 726-9006                                                                                           

*Health Insurance contact Curtis Colbert
               (239)-980-1291 cell
*Property & Casualty Liability Curtis Colbert                                               (239)-980-1291 cell                                                                         

*Underground Storage Tank Insurance Curtis Colbert                                (239)-980-1291 cell                                                             
*Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

   (407) 332-8311   Fax (407) 332-7111 

*ATM EXPRESS contact: Linda Stewart or Keith Howard           Toll Free (888) 600-4368

*RPM Inc. Receipts-Printing-Marketing  Bill Page
                 (727) 443-1442   (800) 398-0987 

*AFLAC Contact Randy Webber 

     (407) 908-4262

*Payroll Cindy Antor
                 (800) 243-6899 ext 15046
GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203 
Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays

Consumer Advocates, LLC

Amy Cottrill, Owner

Titilayo “T” Cogdell, Manager

321-352-0607

941-773-8758

E mail acottrill4@yahoo.com
A Medwaiver provider for companion, respite, PCA and in home support services. "Our passion is to help individuals with disabilities and the elderly".
Serving Seminole, Orange, Osceola and Brevard. 

For information contact: Amy Cottrill or Titilayo “T” Cogdell @ 321-352-0607 or 941-773-8758

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 
‘Angels Among Us’
Presents

The Best Of

‘Angels Among Us’
 With Unique Special Angels of all Ages




Cast: 



Lisa Cioffi - Frank Corso

Pat Cavanaugh
Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (321) 948-4998 or

Pat Moricca @ 407-774-9700
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more. 

$10____ $15____





$20____ $50____





$100____other____














