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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for AFLAC, group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

 Florida Motor Fuel Marketing Practices Act (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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Fortune Shines on the Convenience Store Industry
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NATIONAL REPORT -- Fortune Magazine released its latest Fortune 500 report and according to the revenue rankings, 16 convenience store retailers saw a lot of green in 2012. In fact, four companies with c-store operations ranked in the top 10, including ExxonMobil Corp., Chevron Corp., Phillips 66 and Valero Energy Corp.

Although it fell behind retail giant Wal-Mart Stores Inc. for the top spot, ExxonMobil at No. 2 posted the second-highest annual profit in U.S. history, beating its own 2008 record. Its net income rose by 9.8 percent to $44.8 billion from the previous year with $469.2 billion in revenues.
Chevron managed to maintain its No. 3 ranking for the second year in a row. The nation’s second-largest oil company posted earnings of $26.2 billion with $233.9 billion in revenues the second-highest result in the company’s history, after $26.9 billion in 2011. Phillips 66 reappeared on the Fortune 500 list this year. The downstream spinoff of ConocoPhillips Inc. posted $169.5 billion in sales, which landed it in the No.4 spot. Other companies appearing on this year’s list have completed spinoffs, including Valero jumped three spots to No. 9, earning $138.9 billion in revenue and Marathon Petroleum Corp. (MPC), parent company to Speedway LLC. Valero officially spun off 80 percent of its retail division as CST Brands Inc. on May 1, and Valero Chairman and CEO Bill Klesse acknowledged the company will now consider spinning off its midstream assets into a MLP. The retail spinoff seems to have been favorable with investors. Meanwhile, MPC ranked No. 33 with $76.8 billion in revenue. MPC completed a midstream MLP transaction in October and named the new company MPLX LP.

2013 average wholesale gasoline prices have changed up or down 94 times from 1st of year to date.
Federal Legislation Calls for 5-Cent Bag Tax 

U.S. Rep. Jim Moran introduced a measure that would put a tax on plastic and paper bags given out at all retail locations, including convenience stores. 

Page Content

​WASHINGTON – If Rep. Jim Moran (D-VA) gets his way, paper or plastic will have a 5-cent fee at the checkout line. Moran introduced a bill in the U.S. House of Representatives that would put a nickel tax on plastic and paper bags distributed at supermarkets, convenience stores and other retail shops, the Sun-Gazette reports.

Fee revenue would be earmarked for the Land and Water Conservation Fund. “Small steps, like replacing plastic bags with reusable ones, [yield] large returns in reducing the amount of trash we create,” said Moran in a statement. “The results of this waste can be found in our oceans, now home to floating landfills 10 times the size of Virginia.”

Moran modeled his measure on the District of Columbia’s tax on plastic bags, which was enacted in 2009. Moran’s bill is the first one that would impose such a fee on bags in all 50 states and the District of Columbia. The representative said he wanted to lower the use of plastic bags in the United States.

Massachusetts, Rhode Island and California are considering banning plastic bags. A plastic bag ban recently went into effect in Austin, Texas, while Sacramento’s proposed ban is moving forward.

EU probes oil companies for possible price-fixing
EU officials investigate companies including BP, Shell, and Statoil over possible price-fixing

LONDON (AP) -- European anti-trust authorities have launched investigations into at least three oil companies on suspicion of price-fixing. 

Britain's BP, Royal Dutch Shell and Norway's Statoil confirmed they are subject to the inquiry announced by the European Union's executive arm, the Commission. 

Statoil said a raid at its headquarters in Stavanger, Norway, was carried out with the assistance of Norwegian antitrust officials. Norway is not a member of the EU. BP and Shell offered no details, but said they were cooperating with authorities. Platts, which compiles prices for energy markets, said the Commission also visited its London operations. Platts is a division of McGraw Hill Financial. "Commission officials carried out unannounced inspections at the premises of several companies active in and providing services to the crude oil, refined oil products and biofuels sectors," the Commission said in a statement. It did not identify the companies involved. 

The Commission said it had concerns that oil companies "may have colluded in reporting distorted prices." Such prices are used to determine the market cost of several energy products in Europe and globally. 

"Even small distortions of assessed prices may have a huge impact on the prices of crude oil, refined oil products and biofuels purchases and sales, potentially harming final consumers," the Commission said. 

The Commission said it was investigating whether the companies may also have "prevented others from participating in the price assessment process, with a view to distorting published prices." 

EU antitrust officials can make unannounced inspections of a company's offices as a preliminary step in an investigation. Such probes do not mean the companies are guilty of any wrong-doing, the Commission said. 

There is no deadline for the completion of the investigation. 

OPEC Eyes U.S. Shale Oil Boom 

The Organization of the Petroleum Exporting Countries could clash over how it responds to the growing challenge from U.S. shale oil. 

Page Content

​ NEW YORK – OPEC could be facing a new internal clash on how it chooses to respond to the increasing U.S. output of shale oil, reports the Wall Street Journal.

“Rising American output is rewriting global oil-trade patterns and deepening existing fault lines within the powerful exporters' group, limiting its ability to mount a collective response  including possible production cuts  ahead of a crucial meeting in Vienna Friday,” writes the newspaper, adding that although no change is expected during the meeting to OPEC’s oil production, it will mark “the first stage of a thorny debate on shale's oil's impact that is already showing signs of dividing the group.”

Nigeria, for example, has deemed U.S. shale oil “a grave concern.” Nigerian oil minister Diezani Alison-Madueke told the newspaper that shale oil “has been identified as one of the most serious threats for African producers.”

The newspaper writes that U.S. crude production has increased to a 21-year high, thanks to new technologies that are tapping into large resources of oil from shale rock in North Dakota and Texas. At the same time, however, exports from three of OPEC's African members, Nigeria, Algeria and Angola, to the U.S. have dropped to their lowest level in decades: 41% in 2012, according to the U.S. Department of Energy. In contrast, Saudi Arabia oil shipments to the U.S. increased 14% in 2012. OPEC is taking some steps to address this new problem, notes the newspaper, adding that behind closed doors, the group is preparing studies to evaluate the impact of U.S. shale oil on demand for its crude, a topic that will also be discussed at Friday’s meeting. 
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NHTSA, DOT officials caution Americans on threat of child heatstroke in hot cars
The National Highway Traffic Safety Administration (NHTSA) and Dept. of Transportation officials across the country want you to know that children cannot be left alone in a vehicle. There is no amount of time for which that sequence of events is acceptable. 
With the start of summer quickly approaching, both government agencies joined Safe Kids Worldwide and health professionals at Sunrise Children's Hospital (Nevada) to discuss ways to prevent child deaths and injuries in hot cars. Earlier this month, four young children died of heatstroke in a seven-day stretch across the country, including two tragedies that occurred in school parking lots. NHTSA and other safety advocates urge parents and caregivers to think: "Where's baby? Look before you lock." and that is the primary message in NHTSA's heatstroke public education campaign.
"Each year, especially during the summer months, we hear reports of the tragic loss of young children as a result of heatstroke in hot vehicles," said U.S. Transportation Secretary Ray LaHood. "We hope everyone who cares about the safety of our children parents, grandparents, caregivers and others will follow the simple, and important, safeguards that can save lives and avoid unnecessary heartache."
When outside temperatures are in the low 80s, the temperature inside a vehicle can reach deadly levels in only 10 minutes, even with a window rolled down two inches. Children's bodies in particular overheat easily, and infants and children under four years old are at the greatest risk for heat-related illness. In addition, NHTSA and Safe Kids urge community members who see a child alone in a hot vehicle to immediately call 911 or the local emergency number. A child in distress due to heat should be removed from the vehicle as quickly as possible and rapidly cooled.
To learn more about NHTSA's "Where's baby? Look before you lock." campaign, visit www.SaferCar.gov/heatstroke.
Make a habit of looking in the vehicle front and back before locking the door and walking away;
Ask the childcare provider to call if the child does not show up for care as expected; do things that serve as a reminder a child is in the vehicle, such as placing a purse or briefcase in the back seat to ensure no child is accidentally left in the vehicle, writing a note or using a stuffed animal placed in the driver's view to indicate a child is in the car seat.

Speedway Eyeing Hess' Retail Locations

FINDLAY, Ohio – The more than 1,360 Hess Corp. convenience stores and gas stations currently up for sale could be a good fit for Speedway LLC, Marathon Petroleum Corp. (MPC) President and CEO Gary Heminger said during the company’s first-quarter earnings call this morning.

"Hess primarily has retail assets on the eastern seaboard that could complement our business well," the head of Speedway’s parent company said. "Hess has very good-looking assets." 

Most Speedway convenience stores are currently located in the Midwest.

Meanwhile, several already-completed acquisitions in the past year buoyed Speedway’s 2013 first-quarter earnings higher, according to Heminger. The retailer added 93 stores in the 52-week period ended March 31, primarily via acquisitions. Heminger stressed that these stores are performing very well thus far.

The new additions helped Speedway achieve a $67 million net profit in the first quarter, compared to a $50 million profit during the same period in 2012.

"Speedway had a very strong quarter," Heminger stated on today’s earnings call. Breaking down Speedway’s earnings further, the c-store chain, which operates 1,463 locations, saw merchandise sales increase to $711 million in its latest quarter vs. $695 million in its 2012 first quarter. Merchandise gross margins improved to $184 million vs. $179 million a year ago. Same-store merchandise sales, excluding cigarettes, also increased by 0.8 percent.

As for motor fuel, gasoline and distillate gross margins rose to 13 cents per gallon in Speedway’s most recent quarter, compared to 10.9 cents in its 2012 first quarter. In addition, same-store gasoline sales volumes improved by 0.7 percent.

Companywide, Heminger noted that its Speedway unit and higher refining margins were primary components that lifted Findlay, Ohio-based MPC’s overall earnings. MPC posted a net profit of $725 million in its 2013 first quarter vs. $596 million in the same quarter one year ago.

Walmart Express With Gas Station Opens in Princeton, N.C.
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Small-format store continues to generate strong results, company says 

PRINCETON, N.C. -- The Walmart Express small format continues to generate strong results, and in the second quarter, Wal-Mart Stores Inc. "will begin testing various supply chain initiatives as part of its North Carolina density test, which will strengthen its understanding of supply chain strategies for smaller stores," president and executive vice president of Walmart U.S. Bill Simon said during the company's first-quarter 2013 earnings call earlier this month.

Meanwhile, a new Walmart Express store opened May 8 in Princeton, N.C. The new store includes a gas station.

"The Walmart Express store is a new tool for the company to provide convenience for our customers," said store manager Randy Galloway, who has lived in the area for 40 years and started his Walmart career 25 years ago at the Goldsboro store. "It means residents can take care of their everyday needs, including pharmacy and fuel, without having to drive out of town."

The approximately 12,000-square-foot Walmart Express store features a pharmacy and offers groceries and general merchandise, including an assortment of fresh produce, dairy and meats, dry goods, consumables, health and beauty aids, over-the-counter medicines and more.

The store will also include Site-to-Store, a free service that allows customers to ship online orders from www.wal﻿mart.com free to any Walmart store for pickup. With fiscal year 2013 sales of approximately $466 billion, Bentonville, Ark.-based Wal-Mart Stores currently operates approximately 3,100 Supercenter locations, along with about 230 Walmart Neighborhood Markets and 17 Walmart Express stores.
7-Eleven Selling 143 Properties

Sealed bid sale set for June 27.

7-Eleven Inc. is selling 143 convenience stores with gas in a sealed bid sale, including in Florida (32), Ohio (10), Pennsylvania (9), Texas (83), Utah (8), and Wisconsin (1). The company has retained NRC Realty & Capital Advisors LLC (“NRC”) to coordinate the offering and sale of the Properties.

Sealed bids are required to be received by NRC not later than June 27, 2013, at 3p.m. Central Time (the “Bid Deadline”) and sent to:

NRC Realty & Capital Advisors, LLC
350 W. Ontario, 4th Floor
Chicago, IL 60654
ATTN: SEALED BID SALE 1305

Property Details
While 142 of the Properties are offered for sale to be operated as convenience stores with gas (the “Gas Station Properties”), one is offered for sale to be operated as a convenience store only. In addition, 142 of the Properties are currently operating and one is closed. A total of 121 Properties are offered with the fee interest in the real property (“Fee Properties”) 22 Properties are offered with the leasehold interest in the real property (“Leased Properties”).

All Properties include furnishings and equipment owned by Seller and inventory, as set forth below. Equipment leased by Seller or owned by third parties will not be sold with the Properties and will be removed prior to closing. All convenience stores will be sold unbranded.

Of the Gas Station Properties, 136 are offered with or without fuel supply and bidders may make their offers according to their preference. Although offers without fuel supply will be entertained, Seller’s preference is to sell the Gas Station Properties subject to Seller’s fuel supply agreement. The six Properties located in Utah and Wisconsin will be sold without fuel supply. All Gas Station Properties, including those sold without fuel supply, will be required to retain the existing fuel brand after closing.

Gas Station Properties sold with fuel supply will be sold with 10-year fuel supply agreements and with fuel priced at rack plus one cent plus freight and taxes.

How-To-Bid Seminars will take place in Arlington, Texas on May 30, 2013 and in Fort Lauderdale, Fla. on June 4, 2013 and will provide prospective bidders with a unique opportunity to participate in topic-specific interactive presentations with Seller and NRC representatives and obtain valuable information on the NRC sealed bid process. Each Seminar will begin promptly at 1 p.m. local time and is expected to conclude at approximately 3 p.m. local time.

Attendees are required to register for a seminar at least three days prior to the seminar data by calling NRC.

Cautious Concern at 7-Eleven Franchisee Trade Show

Retailers rely on vendors, each other to help improve sales 

VILLA PARK, Ill. -- Chicago-area 7-Eleven franchisees heard a lot of harsh talk during their annual trade show this past week. Zone sales, gross profit and gross profit percentage are all down 1.0% to 2.5%. Franchisee income is down 13% year to date. And competition is more intense than ever before.

"It used to be we had to worry about our true competition [other convenience stores]," said Joe Rossi, president of the 7-Eleven Franchisee Owners Association of Chicagoland (FOAC). "Now it's everybody taking a little nibble."

Underscoring the point, Bruce Maples, chairman of the National Coalition of Associations of 7-Eleven Franchisees (NCASEF), said, "Times are tough. There is no channel blurring anymore; we're all one channel."

To that end, the association leaders encouraged the franchisees to rely on each other and vendor partners to improve their fortunes and sell more "stuff."

"You've got a trade show to help you improve your income and set the best store you can," Rossi said.

Franchisee Jim Bayci set the stage for the trade show with some plan-o-gram advice. "Look at every section of your store as an apartment building," he said. "Think of each slot as an apartment: What do you do if you've got a tenant that isn't paying his rent? You evict him."

Using the cold vault as an example, Bayci recommended positioning the highest-margin products closest to the door handle with the margin thinning out from there. "Eye to thigh: Place biggest profit products here," he said.

Massachusetts Town Votes to Block Self-Serve Gas Stations 

Arlington residents want to keep things status quo since self-service at the pump was outlawed in 1975. 
Page Content

​ARLINGTON, Mass. – For nearly four decades, the citizens of Arlington have not had to pump their own gas within city limits, and that won’t change anytime soon, Boston.com reports. At a recent town meeting, a proposal to allow self-service gasoline stations into the city was defeated by residents.

Town meeting member Carl Wagner had brought the proposal before the locality but then he withdrew his support, saying there weren’t adequate measures in the bill to protect full-service gasoline stations. “It needs more work,” said Wagner during the meeting before asking that his proposal not pass.

Arlington, which has prohibited self-serve gasoline stations since 1975, is one of a handful of Massachusetts towns that allows only full-service pumps. Upton, Weymouth and Milford are among the other towns with a similar ordinance.

Selectmen had approved Wagner’s original measure. “Technological advances since the introduction of self-service gasoline sales in the market have reduced safety hazards associated with the practice,” the board said. “Removal of the ban will make Arlington competitive with surrounding communities that offer self-service gasoline sales.”

Local retailers were of two minds when it came to the proposal. Some service station owners said having full-service pumps prevented accidents, such as motorists driving off with the pump attached. But other retailers said self-service pumps would give them more ability to compete with nearby communities on price.​ 
Skimming Spikes in Central Ohio 

Central Ohio investigators and the U.S. Secret Service have reported a flurry of skimming activity in the state. 
Page Content

COLUMBUS – Central Ohio is becoming a prime target for credit card skimmers, the Columbus Dispatch reports. 

“Central Ohio is a hotbed for it,” said Westerville Police Lt. Paul Scowden, whose team is investigating identity theft and credit-card fraud.

Westerville police and the Secret Service arrested six people accused of being part of a skimming ring. That follows an arrest where five others were charged on similar counts. In March, detectives caught a Wendy’s restaurant cashier using a skimmer, whose husband was passing the numbers to another party.

“It’s one of the top crimes we deal with as far as the Secret Service goes,” said Jon Schuck, the agent in charge of the Secret Service office in Columbus. “The way to stem the flow is by making arrests and making it public.” 

He did not provide an estimate of the number of people who have been skimming victims in central Ohio, though he pegged the losses at hundreds of thousands of dollars. The problem “is not going to go away until we change something with our credit cards,” such as requiring fingerprint or eye scanning to identify card users, Scowden said. 

Bizarre Theft Gives 'Buyer's Market' a Whole New Meaning

County investigating how station owner was duped into allowing "buyer" to sell gas, goods 

WACONIA, Minn. -- On May 18, a Waconia, Minn., SuperAmerica station sold gasoline for $3.85 a gallon, and everything inside the store was half off, according to a report by KSTP-TV. But, the owner didn't know anything about the sale.

The owner told the news outlet that he was selling the store to prospective buyers who were running the gas station. But, according to the story told by the owner, their down payment did not clear the bank and the next thing he knew, they had sold his gasoline at cut-rate prices, sold nearly everything in the store at half price, pocketed nearly $50,000 and then took off.

Carver County investigators confirmed for KSTP that they are looking into the possible theft, and they said part of the investigation includes the gasoline prices. They said it is illegal, under state law, to set gasoline prices too low because it is a regulated industry.

The Super America is open again, said the report, and the owner is doing a grand re-opening sale for his customers, giving them a five-cents-per-gallon discount, and if they have a rewards card, they get an additional three-cents a gallon off the marked price. Never turn over your station until money and contract is cleared with an attorneys’ approval.
Will the Gasoline Station Become Extinct? 

As American fuel consumption drops, so will the number of gas stations in a classic case of low demand shuttering the supply. 
Page Content

​NEW YORK CITY – Recently this spring, several major newspapers reported on the demise of gasoline stations in New York City and a Washington, D.C., suburb. Those closures are symptomatic of a larger, nationwide phenomena—the gradually decline of gasoline stations, The Daily Beast reports.

A century after the first retailer started selling gasoline, service stations are little by little easing into the sunset. Each day, three or four gasoline stations go dark. Some sell out to developers because the land is more valuable than their business. Some can’t compete against the Costco’s and Wal-Mart’s of the area. Some are victims of more fuel-efficient vehicles and changing driving habits. 

According to National Petroleum News, the station count has dropped for seven consecutive years. Within a decade, the number of gasoline stations has declined around 8%. In the 1990s as when the decrease started as hypermarkets, such as supermarket chains and discount retailers, started selling gasoline. Recently, technology and the economy has put more pressure on gasoline stations. 

The volume of gasoline sales peaked in 2007. The Energy Information Administration found that Americans bought 3.389 billion barrels of gasoline that year, but each year since, consumption has dropped. Last year, the number was 6% lower than 2007. Other contributing factors include more environmental rules for selling gasoline, and a denser population in cities, college towns and close-in suburbs that might eschew cars altogether.
Gasoline stations disappear from VA, MD suburbs; has yours’ vanished too? 
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Gas stations are disappearing in Bethesda, MD. And there may be stations disappearing from many other suburbs too. The Washington Post says that in some suburbs of Washington DC, "gas stations are going the way of the drive-in movie."
Why would that be? There are more cars on the road than ever before, but, experts say it's because of the economy, and specifically, commercial real estate and the value of vertical space. Are you seeing this where you live? 
Increasing regulations and insurance requirements on gas stations have made it that much more difficult for small stations to make money, leaving owners more open to sell. According to the Washington Post, in one instance the owner of a BP station on Fairmont Avenue in Bethesda had his pumps removed in hopes of building a 17-story condo building. 
And that's a transformation that's occurring in many areas, mostly where smaller stations of just a few pumps had operated for generations. 
In Georgetown they've got three gas stations and Anthony Lanier, president of a commercial real estate development company there, says: "I think every one of those will be built on in the foreseeable future because of land values."
Of course, this trend is nothing new. Experts say gas stations have been vanishing from cities like New York and Washington DC for 20 years as real estate values outpace gasoline profits.
But other factors in the gas station business are weighing heavily too. Most rely heavily on profits from their convenience store, car washes and/or repair services and those are moneymakers that stations on small parcels cannot accommodate. 
Over the past decade, Virginia has lost about 1,000 gas stations, dropping from 4,981 to 3,939. Over the same period, Maryland has lost about 400 stations. There are about 1,900 stations in Maryland today. Nationwide we have 140,000.
And, oddly enough, while we may see some stations disappear, the total number of gas pumps nationwide may actually be on the increase. As you'd guess, that's because the new stations are huge and positioned in centralized locations and traffic hubs. Yes, we lose the convenience of doing business in our neighborhood with the friendly local station owner we've known for years, but, that's what they call 'progress'. 

Ticket for red-light running may be worth fighting... especially in Florida!
Apparently, when state DOTs reduce the yellow light time, that fraction of a second produces more money for the state. In Florida the state raked in an extra $50 million in 2012 just by reducing yellow light times by less than half a second. 
According to WTSP-TV's Noah Pransky, the FDOT quietly changed the state's policy on yellow intervals in 2011, reducing the minimum below federal recommendations. The rule change was followed by engineers, both from FDOT and local municipalities, collaborating to shorten the length of yellow lights at key intersections, specifically those with red light cameras (RLCs). 
Pransky reported that while yellow light times were reduced by mere fractions of a second, research indicates a half-second reduction in the interval can double the number of RLC citations -- and the revenue they create. 
Red light cameras generated more than $100 million in revenue last year in approximately 70 Florida communities, with 52.5 percent of the revenue going to the state. The rest is divided by cities, counties, and the camera companies. In 2013, the cameras are on pace to generate $120 million.
Red light cameras are a for-profit business between cities and camera companies and the state," said James Walker, executive director of the nonprofit National Motorists Association. "The (FDOT rule-change) was done, I believe, deliberately in order that more tickets would be given with yellows set deliberately too short."
To grease the wheels for this change the state had to do some interesting editing. When the Florida legislature approved 2010's Mark Wandell Act, regulating red light cameras across the state, FDOT had a long-standing rule that mandated yellow light calculations factor in either the posted speed limit or 85th percentile of drivers' actual speed -- whichever was greater. The point of the law was to calculate safe stopping times for the majority of drivers on any given roadway. 
But in 2011, FDOT removed the key phrase --"whichever is greater"-- from its Traffic Engineering Manual (TEM), reducing minimum yellow light lengths and allowing communities to re-time their signals at RLC intersections. Presto! Like taking candy from a baby.
Pransky reported that the removal of three little words meant the reduction of yellow light intervals of up to a second, meaning drastically more citations for drivers. A 10 News analysis indicates the rule change is likely costing Florida drivers millions of dollars a year.
Numerous U.S. Dept. of Transportation (USDOT) documents provide guidance to municipalities on how to install and operate RLC intersections. But Pransky says FDOT and Florida communities are by-and-large ignoring those recommendations when it comes to yellow light intervals. The USDOT says that when yellow light times are lengthened, severe crashes drop. 
In many areas Florida changed the yellow lights from 4.5 seconds to 4.3 seconds. What could possibly go wrong?
Bottom line: If you've received a red-light ticket recently, it might be worthwhile to learn whether your municipality reduced the yellow light time. You have a right to know. 
And for those of you in Florida, good news: FDOT spokesman Dick Kane says that "Based on 2012 national research, the department is considering increasing the minimum yellow clearance times by an additional 0.4 seconds (PRT Value from 1.0 to 1.4 seconds) to better accommodate the reaction times of Florida drivers. 
‘Bringing Hostess Products Back to the Shelves’

New owner of Twinkies & HoHos to reopen Kansas bakery this summer 

EMPORIA, Kan. -- Hostess Brands LLC, a new company and employer under new ownership, plans to expand and re-launch its bakery in Emporia, Kan. The baking facility will resume operations this summer and will produce a full assortment of Hostess’ iconic snack products, including Twinkies, Cup Cakes, HoHos and Ding Dongs. The company will initially add 250 jobs to the local economy and plans to create a total of more than 300 jobs in the community within the next several years.

Last week, it announced the re-launch of a bakery in Columbus, Ga.

The investment in the Emporia baking facility is being funded by affiliates of Apollo Global Management LLC and Metropoulos & Co., which purchased selected Hostess assets out of bankruptcy in April 2013.

“I am delighted with the progress we have made upgrading the Emporia facility since we acquired Hostess,” said Dean Metropoulos, the chairman and chief executive officer of the new Hostess. “We have expanded the bakery’s capacity significantly, which will result in meaningful job growth in the Emporia community and ultimately help us achieve our goal of bringing Hostess products back to the shelves for our customers as quickly as possible.

 “I am thrilled that the re-launch of the Emporia factory will result in the creation of hundreds of jobs,” said Kansas Commerce Secretary Pat George. “Kansas has created an attractive business environment that helps companies invest in the state and hire a significant number of Kansas workers.”

"The city is delighted that the new owners of Hostess Brands are resuming production at the Emporia plant,” said Mayor Bobbi Mlynar, who helped lead the cooperative effort to keep the local plant open. "Making the best snack cakes in the world is something that Emporia-area workers know how to do well and are eager to resume doing. The plant has been a major employer here for almost 50 years, providing significant support to our economy, as well as being a good corporate citizen in our community. We look forward to the same type of relationship with the new owners."

“The Emporia community is excited to officially welcome back Hostess Brands,” said chairman Jon Geitz of the Regional Development Association of East Central Kansas (RDA) and vice-mayor of the city of Emporia. “The RDA in collaboration with community leaders worked diligently over the past 15 months to ensure a positive outcome after the bankruptcy was announced. Once again, Emporia has earned its reputation as a community that speaks with one voice.”

Hostess is a leading fresh-baked sweet-goods company in the United States with iconic brands that include Twinkies, Cup Cakes, HoHos, Ding Dongs, Mini Muffins, Donettes, Zingers and Suzy Q’s. Through its 80-plus year history, Hostess has established unparalleled consumer brand awareness, strong customer relationships and partnerships with local communities throughout the U.S. The company is headquartered in Dallas and Kansas City, Mo.

Texting Awareness Foundation reacts to report on voice texting 
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Texting Awareness Foundation commented on a new study confirming that voice text messaging is just as dangerous as hands-on texting.
According to Business Insider, the Texas Transportation Institute at Texas A & M University, compared voice-to-text messaging and conventional texting in a driving situation. Christine Yager, who conducted the study, said, "In each case, drivers took about twice as long to react as they did when they weren't texting. Eye contact to the roadway also decreased, no matter which texting method was used."
The study indicated that drivers felt safer using voice text messaging and did not believe their driving skills were impaired. Contrary to common wisdom, voice-to-text messaging took more time than conventional texting due to the need to fix “errors in the electronic transcription.” Yager explained that thinking about what you plan to say contributes to driving impairment and delayed reaction time: "You're still using your mind to try to think of what you're trying to say, and that by proxy causes some driving impairment, and that decreases your response time.”
Perhaps more unsettling, says the article, is the fact that drivers felt they were in less danger using voice-to-text messaging than traditional texting, since studies show that both methods impair driving equally.
Yager emphasized the importance of decreasing driving distractions. "Every day, new technologies come out, and it is important to educate the public that even these seemingly new distractions are still distractions, and it will help people be safer when they get into the vehicle.”
Rocco Panetta, spokesperson for Texting Awareness Foundation, comments on this recent finding and what the implications are for drivers. “Drivers should not be multitasking while driving. Period. We typically underestimate how seemingly mindless tasks can take our minds away from the activity at hand, and behind the wheel, this results in tragic accidents. Any distraction that takes your eyes off the road is deadly. Your only concern should always be to stay focused on driving. 

Help for the Disabled Driver 

Contact Pat Moricca at the Gasoline Retailers Association of Florida 407-774-9700 has a state wide list of gasoline retailers who can help the disabled drivers where they can get help to purchase gasoline. 
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.* Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
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AFLAC 

The Gasoline Retailers Association of Florida Inc. proudly endorses AFLAC for all our supplemental insurance into our “Benefit Program”. 

Contact; AFLAC Randy Weber 407.908.4262. e-mail dh2_enterprises_inc@us.aflac.com 

[image: image29.png]


Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact: Contact: Meadowbrook @ (800) 726-9006 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for nine out of the last ten years.
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  General Liability, Property & Underground Gasoline Tanks Insurance

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s / Atkinson & Associates Insurance, Inc. money saving programs and a complete insurance package including Underground Gasoline Tanks to meet your business responsibility.
Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
Health Insurance
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For many years we have been searching for a Health Insurance provider to meet the needs for you your family and your employees. 

I am pleased to announce the endorsement of as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
For information Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
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We would like to make you aware that Insurance Office of America (IOA) owns a subsidiary called Payroll Office of America (POA). POA offers state-of-the art payroll, tax and HRIS system solutions. They are a full service company providing all the same services as other national providers. Contact Cindy Antor @ (800) 243-6899 ext 15046
Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   

Name__________________________________Telephone_______________________

Address_______________________________________________________________

           City______________________State_________________________Zip______________
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars












                  New
                

Trucks












        Wholesale
                                                                                                                                                                                                     For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     
If anyone has any R12 Freon in storage,  IDPS Group is paying $15 dollars per pound for R12 Freon virgin or reclaimed any size amounts.
Contact Ken Broudy Office: (407) 324-5422 & (407) 383-9889 Cell  E-mail: idpsgrp@aol.com
AMSOIL Dealership Opportunities

Synthetic motor oil is the fastest growing area of the "do it for me" market, and AMSOIL has a great product line for your customers. 

Whether you are buying AMSOIL for yourself, your garage or to become an independent dealer, I am here to help you!

Jerrold Schiff

http://www.oilfl.com

407-619-8441
Schiffkey Consultants Inc.
Jerrold Schiff
Land: (407) 772-2081 Mobile: (407) 619-8441

mailto:jerrold@schiffkey.com
http://www.schiffkey.com
Computer Virus Removal - Web site hosting - Web site SEM SEO 

http://www.schiffkey.com

Don't get mad - get HELP ! 
Computer Virus Removal
Computer Repair Orlando 

HOUSE CALLS - 7 days a week 

Panic Popups Porn Spam
Computer runs slowly or freezes? 
Satisfaction guarantee or your viruses cheerfully refunded 

Web Site Hosting
Web Site Search Engine Optimization
see existing customers - quick - fast - seo - sem - great results ! 

- fast - seo - sem - great results ! 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Newsletter







(407) 774-9700

*Help Line Pat Moricca 






(407) 774-9700

*Attorney Barry S. Balmuth                                                           Toll free (866) 452-9400 

*Meadowbrook Insurance Group Workers' Comp. Dividend Program Contact: Meadowbrook 

*Meadowbrook Employment Practices Liability Insurance (EPL)  @            (800) 726-9006                                                                                           

*Health Insurance contact Curtis Colbert
               (239)-980-1291 cell
*Property & Casualty Liability Curtis Colbert                                               (239)-980-1291 cell                                                                         

*Underground Storage Tank Insurance Curtis Colbert                                (239)-980-1291 cell                                                             
*Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

   (407) 332-8311   Fax (407) 332-7111 

*ATM EXPRESS contact: Linda Stewart or Keith Howard           Toll Free (888) 600-4368

*RPM Inc. Receipts-Printing-Marketing  Bill Page
                 (727) 443-1442   (800) 398-0987 

*AFLAC Contact Randy Webber 

     (407) 908-4262

*Payroll Cindy Antor
                 (800) 243-6899 ext 15046
Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays

Consumer Advocates, LLC

Amy Cottrill, Owner

Titilayo “T” Cogdell, Manager

321-352-0607

941-773-8758

E mail acottrill4@yahoo.com
A Medwaiver provider for companion, respite, PCA and in home support services. "Our passion is to help individuals with disabilities and the elderly".
Serving Seminole, Orange, Osceola and Brevard. 

For information contact: Amy Cottrill or Titilayo “T” Cogdell @ 321-352-0607 or 941-773-8758

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 
‘Angels Among Us’
Presents

The Best Of

‘Angels Among Us’
 With Unique Special Angels of all Ages




Cast: 



Lisa Cioffi - Frank Corso Pat Cavanaugh
Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (321) 946-4998 or

Pat Moricca @ 407-774-9700
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes
 you feel better as a human being; A classic and much more.
$10____ $15____





$20____ $50____





$100____other____














