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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for AFLAC, group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

 Florida Motor Fuel Marketing Practices Act (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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The Beat Goes On!

Exxon's 4Q 2012 profit rises

Exxon Mobil Corp, the world's largest publicly traded oil company, reported a higher-than-expected 6 percent increase in quarterly profit. The Irving, Texas Company said profit in the fourth quarter was $9.95 billion, compared with $9.4 billion in the same period a year earlier.
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Chevron 4Q 2012 profit increases

Chevron Corp posted a larger-than-expected rise in quarterly profit. The second-largest U.S. oil producer said fourth-quarter net income rose to $7.2 billion from $5.1 billion.
Shell’s Downstream Division Sees Best Profit Since 2006

AMSTERDAM, The Netherlands – Royal Dutch Shell plc’s downstream division posted its best profit since 2006 in its latest quarter. The company earned $5.3 billion worldwide during its 2012 fiscal fourth quarter at its downstream division, under which its convenience store and gas station operations are housed. That compares to a net profit of $4.27 billion during the same quarter in 2011. Overall, Shell’s fourth-quarter earnings came in at $6.67 billion vs. a profit of $6.5 billion for the same timeframe last year.
2013 average wholesale gasoline prices have changed up or down 41 times from 1st of year to date.
2013 average wholesale gasoline prices has approximately increased 39 cents per gallon from 1st of year to date.

NYC, Chicago may join LA over $4/gal average  
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It's getting just plain ugly out there, folks. Chicago and NYC are the next major U.S. cities poised to breach the ugly $4/gal barrier, and likely won't be the last, either.
Chicago's metro average stands at $3.992 while NYC sits at $3.999. Both are likely to tip the psychologically important $4/gal level at any moment. It would represent the earliest in the year that prices have hit $4/gal in both of these areas. The worst; we aren't expecting much improvement in the days and weeks ahead.
So what's driving prices higher? The reason is less obvious, but positive sentiment from economic outlooks likely is playing a role, as well as refinery maintenance season. On the flip side, gasoline inventories remain near their year ago levels and oil inventories continue to be extremely healthy, standing 10% higher than a year ago. This rally in prices is perhaps unjustified, undeserved. Fundamentals look okay- so is it a small rise in demand that's catapulting prices higher? Demand is up versus last year, but marginally. 
Whatever the reason, wholesale prices have continued to rally. Chicago and NYC will join many Californian cities that are already being hit hard in the wallet with well over $4/gal prices. Perhaps the worst of the situation isn't that prices are high, but that it's only February. 

Phillips 66 to Launch MLP IPO in Second Half of 2013

HOUSTON -- Strong refining and chemicals margins led Phillips 66's fourth-quarter 2012 earnings to more than triple compared to the same period in 2011.

Adjusted net earnings for the company that lends its brand names to 1,000-plus convenience stores came in at $1.3 billion in Phillips 66's latest quarter which ended Dec. 31 compared to $379 million in its 2011 fourth quarter. For all of 2012, Phillips 66 earned adjusted earnings of $5.4 billion vs. $3.6 billion during 2011.

"The company's solid financial performance in 2012 was underpinned by safe, reliable and efficient operations," said Greg Garland, Phillips 66's chairman and chief executive officer. "Our $1 billion debt reduction strengthens our financial flexibility and resulted in a 25 percent debt-to-capital ratio at the end of the year."

In fact, Phillips 66 is so pleased with its financial performance that it announced today it received board approval to increase its annual dividend by 25 percent and expand its share repurchase program by $1 billion.

In addition, Phillips 66 reiterated its intent to form a master limited partnership (MLP) of its midstream and chemicals segments. According to the company, a registration statement is expected to be filed with the Securities and Exchange Commission during the second quarter of this year and once approved, Phillips 66 anticipates an initial public offering of its MLP in the second half of 2013.

To qualify for MLP status, a partnership must generate at least 90 percent of its income from what the Internal Revenue Service deems "qualifying" sources. Those qualifying sources include activities related to the production, processing or transportation of oil, natural gas and coal. Phillips 66 was spun off from ConocoPhillips Inc. on May 1, 2012.

U.S. deserves candor, transparency from refineries 

In GasBuddy’s ‘2012: Year in Review’ we noted that virtually all of the retail gasoline price volatility that Americans experienced this past year was connected to significant problems at refineries. It was those refineries’ vulnerability that subjected U.S. consumers to the year’s highest average price ever, $3.63 per gallon. 
February delivered the BP refinery fire in Cherry Point, WA and that led to gasoline price spikes all along the Pacific coast. 
The spring of 2012 brought refinery problems in the Great Lakes region that pushed Chicago gas prices to an all-time high of $4.56 per gallon. Should we expect more transparency from refineries than they ordinarily demonstrate? 
Over the summer, West Coast refineries incurred outages and California saw record highs in most markets; with LA gasoline’s average price peaking at $4.72/gal in October. Most recently we saw the refinery problems in New Jersey caused by flooding from Hurricane Sandy and resulting power outages that led to severe fuel shortages in the northeast, mile-long lines for motorists and chaos in the NY/NJ metro area. Sandy effectively shut down the Phillips 66 Bayway, NJ refinery taking off-line the east coast’s second largest refinery with a capacity of 238,000 barrels per day. 
On Nov. 5th, Reuters reported that some 7,700 gallons of fuel spilled from Phillips 66's Bayway refinery in Linden, New Jersey, after Hurricane Sandy, and it was the second leak there. The spill was reported after residents in nearby Bayonne had complained about diesel fumes. New Jersey environmental protection officials said they were not made aware of a major spill at the Bayway plant, however, and Reuters said the refinery failed to respond to its inquiries. 
Too many times, history has shown us, the Phillips 66 response or lack thereof characterizes the standard practice of the oil industry. Refineries often fail or are slow to communicate problems that create significant disruptions to fuel supplies and spikes in retail gasoline prices. More often than not, scant information is provided reluctantly, if at all.
When gasoline supplies are compromised that means the local, regional and/or national economy is impacted. One could also argue that the risk to public safety increases significantly when fuel shortages occur, something that police throughout the New York metro area, no doubt, would readily confirm.
When such things occur is silence from refineries acceptable? Or, does our government and the electorate who put them there have a right to know what’s really going on? 

Oil: there isn't just one set price
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Many Americans see the price of oil quoted daily in various mediums: newspapers, on television, or they hear about it on the radio. Often crude oil benchmarks are quoted- say West Texas Intermediate crude- WTI, or Brent. However, it is only for simplicity, as dozens upon dozens of crudes all with their own individual prices are the ultimate factor in your gasoline prices.
Over 100 different types of crudes are listed here- and virtually all these different types of oil are priced differently according to several factors, including supply and demand. Why does this matter? Because what one refinery in Ohio pays for oil is certainly going to be different than what a refinery in California might pay, and the two types of crude oil will certainly be different.
The trouble sets in when one crude oil benchmark becomes the basis for motorists ill-conceived formulas that "when oil prices were X gasoline prices were X and this time around gasoline prices should be Y because last time oil was Y..." and so on. Many could only wish that the oil business wasn't so complex and that gasoline prices could always be determined by a factor, but unfortunately, oil and gasoline are different, and the price of each can move independently of the other.
Take Canadian oil, for example. In recent weeks, it has fetched a far lower price than WTI, which in turn fetched a much lower price than even Brent. There could be days where Brent crude is $15-$50 more expensive than Canadian oil, and that certainly does show up at the pump. 
EIA FORECASTS UNPRECEDENTED U.S. CRUDE PRODUCTION FOR 2013
The Energy Information Administration (EIA) report late last week predicts a groundbreaking 7.25 million barrels of U.S. crude per day this year. In 2014 the forecast is for 8 million barrels a day. EIA also expects that the price gap between U.S. benchmark West Texas Intermediate and the Brent will shrink from $20 today to $9 in 2014.
The unprecedented growth and volume of U.S crude production is largely due to Bakken and Eagle Ford onshore oil formations in North Dakota and Texas that have had surges because of hydraulic fracturing techniques. The Gulf of Mexico will also see increases this year due to peak performances in deep water projects in the region.
Adequate transportation infrastructure has not kept up with the pace of the growth of U.S. crude production, with many using railroads as a mode to move the fuel. 1.15 million barrels per day of added pipeline capacity from Cushing to the Gulf Coast are planned over the next two years to help alleviate some of the backlog. The costs of moving U.S. crude long distances will prevent much of a drop in gasoline prices. Policy makers need to examine laws that add to the expense of moving fuel with high domestic transportation costs, such as the 1920 Jones Act, which requires merchant shipping between U.S. destinations be conducted by U.S. owned-and-operated vessels which are not always price competitive with foreign markets and may drive refiners to those markets for their crude.  

Virginia Legislators Reach Gas Tax Deal 
The compromise deal would eliminate the state’s gas tax and replace it with a wholesale tax on gas and diesel.

RICHMOND – Legislators in Virginia have reached a deal to convert the state’s 17.5 cents per gallon motor fuels tax to a wholesale tax on gas, reports The Virginian-Pilot.

A full vote is expected later this week and would then head to Gov. Bob McDonnell for his signature. The Washington Examiner says that the governor’s “legacy” transportation plan “would pay for much-needed repairs to crumbling roads and fund new transportation projects for one of the most congested highway networks in the country.”

The news source adds that compromise plan would raise $870 million a year by eliminating the 17.5 cents-per-gallon gas tax and replacing it with a 3.5% tax on wholesale gasoline — 6% for wholesale diesel. It would also increase the states sales tax from 5% to 5.3%, as well as tack on a $100 annual fee for owners of alternative fuel vehicles. Also, the title tax on cars and the title tax on cars will increase from 3% to 4%. 
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New research shows additional damage from E15
A new research report out from the Coordinating Research Council (CRC) contests that EPA's approval of gasoline containing as much as 15% ethanol (E15) was "irresponsible" and does more damage to vehicles than EPA admits.
Use of the ethanol gasoline blend E15 may endanger fuel systems in millions of 2001 and newer vehicles, API Group Director of Downstream and Industry Operations Bob Greco said , citing newly completed research by the Coordinating Research Council, an organization created and supported by the oil and auto industries.
Greco said that automobile manufacturers have told Congress that vehicle warranties will not cover damage due to E15 and that half of all retail station equipment in the country is incompatible with E15, according to a thorough analysis of government and independent research, conducted for the American Petroleum Institute, an oil industry group. 
The research highlighted several issues:

The additional E15 testing, completed this month, has identified an elevated incidence of fuel pump failures, fuel system component swelling, and impairment of fuel measurement systems in some of the vehicles tested. E15 could cause erratic and misleading fuel gauge readings or cause faulty check engine light illuminations. It also could cause critical components to break and stop fuel flow to the engine. Failure of these components could result in breakdowns that leave consumers stranded on busy roads and highways. Fuel system component problems did not develop in the CRC tests when either E10 or E0 was used. It is difficult to precisely calculate how many vehicles E15 could harm. That depends on how widely it is used and other factors. But, given the kinds of vehicles tested, it is safe to say that millions could be impacted. 
According to a recent Oil & Gas Journal article:

"CRC’s tests are more comprehensive than US Department of Energy tests EPA cited to justify its E15 actions, Greco said. “The more we study, the more problems we uncover,” he observed. 
Washington Report: U.S. Senators Seek to Limit Ethanol in Gasoline 
Senators Roger Wicker and David Vitter say that E15 has been found to cause engine damage, reduce fuel efficiency, and contribute to higher corn prices and rising food costs.

WASHINGTON – U.S. Senators Roger Wicker (R-MS) and David Vitter (R-LA) introduced legislation last week that seeks to block an increase in the amount of ethanol that can be blended with gasoline. 
The bill would overturn Environmental Protection Agency (EPA) waivers that allowed gasoline containing 15% ethanol (E15) to be used for many passenger cars and light trucks. It would also prohibit the EPA administrator from granting any waiver for a blend above 10% ethanol and would repeal the previous waivers.
“EPA’s flawed waivers allowing E15 amount to government bureaucrats issuing short-sighted regulations that negatively impact families and businesses across the country,” said Wicker, a member of the Senate Environment and Public Works Committee. “The concerns surrounding E15 that existed prior to the waivers have increased instead of diminishing.”
“Whether you drive a car, truck, boat, or tractor, misfueling with E15 could result in engine failure, increased emissions, and the voiding of warranty coverage,” said Vitter. “It is irresponsible for EPA to allow E15 without sufficient testing and technical analysis. I support an all-inclusive energy strategy, but experimenting before understanding the consequences and potential cost of using E15 is unfair to consumers.”
In November 2012, AAA urged the Obama administration to halt the sale of E15 because of possible engine damage. AAA said it found in a survey a strong likelihood of consumer confusion and the potential for voided warranties and vehicle damage.  
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Everyday News!
· RI gas prices jump another 8 cents 
· Mass. gas prices jump another 9 cents per gallon 

· Mich.: Gas prices rise 5 cents from last week 
· Maine gas prices jump more than 4 cents 
· Ohio gas prices still rising
· W.Va. gas prices up for 3rd straight week
· Gas prices in Va. jump 39 cents in a month
· US gas prices jump 25 cents per gallon over the first 2 weeks of February!
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Gas Prices Weigh Heavily on Consumers’ Minds
Some 65% of customers say they select a location based on the price sign at the store.

Gas prices play a significant role in how consumers feel about the economy overall, according to the results from the new 2013 NACS Consumer Fuels Report.  Nearly nine of 10 consumers (88%) surveyed in the national poll of gasoline purchasers said that the price at the pump has an impact in how they feel about the economy.

Price is the dominant reason why consumers buy fuel at a particular location, according to the findings. Nearly three-quarters of consumers (71%) rated price as the most important reason why they select a particular location for fueling, a significant increase from the 63% who said so a year ago. Of customers citing gas prices as their primary reason for shopping at a specific store, they overwhelmingly (65%) said that the reason they select a location is because of the price sign at the store, reinforcing how retailers must fight for gas customers’ loyalty on every fill-up.

Consumers will change their behavior to save even a few cents per gallon by driving across the street, driving up to 10 minutes out of their way or paying by cash or debit card inside the store. 

Cash discounts proved the most popular option for consumers to save money at the pump. Nearly half of all consumers (46%) strongly agree that they would seek out cash discounts, and fully 78% are open to the idea. A staggering 60% of consumers who buy fuel at night (7pm to 6am) strongly agree that they would seek out cash discounts.

The first week of February traditionally marks the beginning of the spring transition to summer-blend fuels for the fuels industry. Since 2000, gasoline prices have increased, on average, more than 50 cents between the first week in February and the time of the seasonal high price, typically late May.

Merchants Say Price Fixing is Real Culprit behind High Swipe Fees

WASHINGTON, D.C. -- The Merchants Payment Coalition is pointing to price fixing by Visa Inc. and MasterCard Inc. as the driving force behind high swipe fees on credit credits.

In a new document made available to its members this week, the coalition said that even though banks set their own prices on every other fee and rate they charge, they each agree to charge the same swipe fees in concert with Visa or MasterCard. The group also alleges the banks hide "their swipe fee price-fixing scheme" from consumers.

Swipe fees for both credit cards and debit cards have been a hot button issue for several years pitting the retail industry against financial institutions. Credit card swipe fees have been the center of a seven-plus-year class action suit which is nearing a settlement this fall. Debit card transaction fees became the focus of an intense lobbying battle in Washington, D.C. in 2011, as CSNews Online previously reported.

Last week also marked the seventh anniversary of the first congressional hearing on swipe fees before the House Energy and Commerce Committee's Subcommittee on Commerce, Manufacturing and Trade.

According to Kantor, Merchants don't know what the fee will be when a customer swipes a credit card until they get their bank statement. There are more than 240 different fees, depending upon the type of card and the merchant accepting it.
The banks that issue cards are Visa and MasterCard's customers, not the consumers who use the cards.
Merchants paid banks more than $30 billion last year in credit card swipe fees.

Convenience Store Count Reaches 149,220
The convenience retailing industry continues to be dominated by single-store operators, which now account for 62.9% of all convenience stores.

The U.S. convenience store count increased to a record 149,220 stores as of Dec. 31, 2012, a 0.7% increase (1,094 stores) from the year prior, according to the 2013 NACS/Nielsen Convenience Industry Store Count.

The growth of convenience stores selling motor fuels was nearly triple the overall growth in the industry, as fuels retailers added convenience operations and convenience retailers added fueling operations. Overall, 82.6% of convenience stores (123,289 stores) sell motor fuels, a 1.9% increase (2,339 stores) over last year.

Convenience stores account for 34.8% of all retail outlets in the U.S., according to Nielsen, which is significantly higher than the U.S. total of other retail channels including drug stores (40,727 stores), supermarkets (33,192 stores) and dollar stores (24,075 stores).

The convenience retailing industry continues to be dominated by single-store operators, which now account for 62.9% of all convenience stores (93,819 stores total), an increase of 0.7% over last year. There also continues to be bifurcation within the industry. The only other company size that experienced growth was stores owned by companies with 500-plus stores. That total is now 21,738 stores, an 8.9% increase over last year.

The convenience retailing industry has seen remarkable growth over the last three decades. At year-end 1982, the store count was 76,200 stores, at year-end 1992 the store count was 100,800 stores and at year-end 2002 the store count was 132,400 stores.

 Nielsen calculations are based in part on data reported by Nielsen for the period ending December 2012 through its TDLinx service for retail channels. Nielsen determines its convenience store count using the store definition that requires stores to include a broad merchandise mix, extended hours of operation and a minimum of 500 stock-keeping units (SKUs), among other factors.

Investor Group Asks Hess to Sell Its Retail Division

NEW YORK -- Investor group Elliott Management purchased a 4-percent stake in Hess Corp. and will strongly encourage the oil company to split itself into three parts and sell its entire convenience store and gas station operations.

To further encourage Hess to sell its retail business and spin off businesses, Elliott Management nominated five of its executives to Hess' board of directors.

The 4-percent stock ownership stake is second only to Chairman and CEO John B. Hess' stake in the company. Elliott Management argued that splitting off into three parts and selling its entire division could raise the company's stock price to $126, about twice the price it trades for today.

The investor group added that Hess' board of directors failed to "oversee management and hold it accountable for over a decade of failures," reported Bloomberg News.

Yesterday, Hess said it would exit the refining business but affirmed its long-term commitment to its retail division.

As for the split up of the company, Elliott Management wants Hess to spin-off its lucrative acreage in the Bakken shale of North Dakota, as well as forming different divisions for its upstream and downstream operations. "We believe Hess would emerge as a marquee collection of long-life oil (or oil-linked) assets," Elliott Management stated, according to the news outlet.

This is not the first time an activist investor or group has asked a company to spin off or sell its c-store and gas station business. Dan Loeb encouraged Murphy Oil Corp. to take a similar action last year, and the company later agreed.

The retail spinoff, called Murphy Oil USA Inc., is expected to be completed this year.

Bill Introduced To Collect On-Line State Sales Taxes
Bipartisan House and Senate legislation known as the “Marketplace Fairness Act of 2013,” (S. 336) (H.R. 684) was introduced to ensure that online retailers collect applicable state sales taxes. Senators Mike Enzi (R-WY) and Lamar Alexander (R-TN) along with as Reps. Steve Womack (R-AR), Jackie Speier (D-CA) and John Conyers (D-MI), are the lead cosponsors of the legislation. States lose billions of dollars every year due to online retailers not collecting state sales taxes while small businesses are placed at a competitive disadvantage as consumers increasingly shop online. Internet businesses with gross annual receipts of less than one million dollars are exempted under the legislation.  

Florida backtracks on law requiring Canadians to buy international driver permits 

A new law went into effect January 1 that has needlessly upset plenty of Canadians who choose to winter in Florida. It's a law that says all visitors with foreign licenses must have an international driver's permit (IDP) which costs $25, issued by their own country of residence as well as a valid license from home. 
In other words, the state of Florida would no longer honor Canadian driver's licenses by themselves; they had to be accompanied by a current IDP. What about Canadians who are already in Florida? What if there's an accident? 

It's created a lot of confusion. Many Canadians were caught off-guard by the regulations which also apply to any vehicle, including car and RV rentals. Word of the new law spread earlier this week and the Canadian Automobile Association reportedly issued 3,500 IDPs just on February 13th and 14th; finally Florida is admitting its mistake. 
According to VisitFlorida, the state office that promotes tourism, of 9.3 million foreign visitors to Florida in 2011, 3.3 million came from Canada. And while the average U.S. tourist here stays five nights, the average Canadian stayed 18. In 2011 tourism (from U.S. tourists and those living abroad) brought in $4 billion in sales taxes. 
The IDP requirement was never intended for Canadians. It was intended for visitors from countries unknown to ensure compliance with U.S. traffic laws and may also be supported by the Dept. of Homeland Security. But the law did not exclude Canadians from the requirement and that's what caused so much confusion.
The Dept. of Highway Safety and Motor Vehicles has since issued a statement stating that it has learned that IDP requirement may violate the 1949 Geneva Convention on Road Traffic, an international treaty to which the U.S. is a signatory, and such treaties pre-empt state laws that may conflict with them. It's official. Florida apologizes. Florida's Highway Patrol will not enforce the IDP requirement. 

Car thieves are targeting more SUVs, cross-over vehicles, and tailgates too 
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The National Insurance Crime Bureau (NICB) reports that SUVs and cross-over SUVs are the vehicle of choice for car thieves. 
Almost 20,000 2009-11 model year sports utility (SUVs) and crossover sports utility vehicles (CUVs) were reported stolen between 2008 and mid-year 2012. 
CUV thefts outnumbered SUV thefts 12,070 to 7,891 between 2008 and June 2012, according to the NICB data.
The Ford Escape, Toyota RAV4 and Ford Edge were the most-stolen CUVs in that period, according to the report while the Chevy Tahoe, Jeep Wrangler and Jeep Cherokee were the most stolen SUVs in the same time frame. 
According to NICB and onlineautoinsurance.com, the most popular vehicles being stolen (SUVs and CUVs). 
California was home to the most SUV and CUV thefts, with 3,003. That far outpaced the next state, Texas, which had 1,826 thefts during the same period. Florida followed closely with 1,784.
In more localized areas, the New York/Long Island/Northern New Jersey area ranked highest for thefts during that time by far, with 2,438. Theft victims in that area shouldn’t expect to get their vehicle back; it had nearly four times more unrecovered thefts than other areas in the report.
The Los Angeles/Long Beach/Santa Ana area was second-highest in total theft numbers, with 1,229, while California had the third-highest number of unrecovered SUVs and CUVs states in the U.S.Strangely enough, the NICB report says thefts of tailgates is up. Thieves resell the parts on Ebay and Craigslist and also scrap yards, where “the rising cost of metal has made it lucrative to sell these parts there,” according to the report. 

Massive BP refinery expansion in Indiana delayed 

Not good news for motorists in the Great Lakes. BP has indicated that a massive multi-year expansion project will not be completed on time. 
The sixth largest refinery in the country, according to BP, lies in Whiting, Indiana. The facility has been undergoing a multi-billion dollar expansion since 2008, and was tentatively scheduled to be online in early 2013. However, problems arose. According to Bloomberg, the refinery expansion may not be complete until the third quarter at earliest.
The project is significant in that it will allow the BP refinery to process significantly more Canadian crude oil than it currently does- rising from 80,000 barrels per day to nearly 350,000 barrels per day. Currently, Canadian crude oil is trading at significant discounts to several other benchmark crude oils.
The expansion will increase gasoline production at the plant, according to BP, which will certainly help with some of the volatility seen in Midwest gas prices as of late. It may also give BP a distinct advantage by processing cheaper crude oil than nearby competitors. However, with the unit scheduled to come online during the latter half of the summer, not much benefit may be realized.
Many refineries across the country, like BP, continue to upgrade their facilities to process cheaper Canadian crude oil thanks to its continued price advantage versus other crudes. 

[image: image29.jpg]


Apollo, Metropoulos Eyeing Bid for Hostess Snack Brands

Has experience with struggling food brands, reputation for cost cutting 

NEW YORK -- Apollo Global Management and veteran food executive C. Dean Metropoulos have teamed up to bid for bankrupt Hostess Brands' snacks business, The New York Post said.

Hostess is in the process of selling off its iconic brands and liquidating the company. The Irving, Texas-based company plans to hold separate auctions for its bread and snack businesses.

Hostess is just a few days away from choosing a stalking-horse bidder for its bread brands, including Wonder Bread, Nature's Pride and Butternut. The snack business will follow suit later, the Post said.

The snack cake company said it has seen keen interest in its brands from potential buyers, including Grupo Bimbo, Flowers Foods, Wal-Mart and Kroger. Flowers, the Thomasville, Ga.-based maker of Tastykakes and Nature's Own baked goods, has often been cited by analysts as a possible bidder for Hostess assets, as has Mexican baker Grupo Bimbo.

In the last couple of years, New York City-based Apollo and Metropoulos have also explored bids for Morningstar Foods and Sara Lee, although neither resulted in a deal.

Metropoulos, who paid $250 million for Pabst Brewing in 2011, has experience with struggling food brands, the report said. In 2001, he teamed with fellow PE firm Hicks, Muse, Tate & Furst to buy bankrupt Pinnacle Foods, owner of Swanson frozen dinners and Vlasic pickles.

Apollo and Metropoulos declined comment to the newspaper.
UPDATE:

Flowers Foods Signs Deal for Wonder, Other Hostess Bread Brands

Hostess Brands Inc. has officially announced that it has selected Flowers Foods Inc. as the stalking-horse bidder for the majority of the assets related to the company's bread business, including the Butternut, Home Pride, Merita, Nature's Pride and Wonder brands.

The agreement includes, in addition to the brands, 20 bakeries, 38 depots and other assets. The purchase price consists of $355 million in cash (increased to $360 million if certain license rights are included in the sale). The company's remaining bread brands, as well as its snack cake business, will be sold separately.

Hostess has also selected Flowers as the stalking-horse bidder for the Company's Beefsteak bread brand. The purchase price consists of $30 million in cash for the brand. The transaction does not include facilities or additional assets.
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
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AFLAC 

The Gasoline Retailers Association of Florida Inc. proudly endorses AFLAC for all our supplemental insurance into our “Benefit Program”. 

Contact; AFLAC Randy Weber 407.908.4262. e-mail dh2_enterprises_inc@us.aflac.com 

Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.* Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact: Contact: Meadowbrook @ (800) 726-9006 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for nine out of the last ten years.
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  General Liability, Property & Underground Gasoline Tanks Insurance

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s / Atkinson & Associates Insurance, Inc. money saving programs and a complete insurance package including Underground Gasoline Tanks to meet your business responsibility.
Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
Health Insurance
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For many years we have been searching for a Health Insurance provider to meet the needs for you your family and your employees. 

I am pleased to announce the endorsement of as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
For information Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
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We would like to make you aware that Insurance Office of America (IOA) owns a subsidiary called Payroll Office of America (POA). POA offers state-of-the art payroll, tax and HRIS system solutions. They are a full service company providing all the same services as other national providers. Contact Cindy Antor @ (800) 243-6899 ext 15046
S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   

Name__________________________________Telephone_______________________

Address_______________________________________________________________

           City______________________State_________________________Zip______________
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars












                  New
                

Trucks












        Wholesale
                                                                                                                                                                                                     For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     
If anyone has any R12 Freon in storage,  IDPS Group is paying $15 dollars per pound for R12 Freon virgin or reclaimed any size amounts.
Contact Ken Broudy Office: (407) 324-5422 & (407) 383-9889 Cell  E-mail: idpsgrp@aol.com
AMSOIL Dealership Opportunities

Synthetic motor oil is the fastest growing area of the "do it for me" market, and AMSOIL has a great product line for your customers. 

Whether you are buying AMSOIL for yourself, your garage or to become an independent dealer, I am here to help you!

Jerrold Schiff

http://www.oilfl.com

407-619-8441
Schiffkey Consultants Inc.
Jerrold Schiff
Land: (407) 772-2081 Mobile: (407) 619-8441

mailto:jerrold@schiffkey.com
http://www.schiffkey.com
Computer Virus Removal - Web site hosting - Web site SEM SEO 

http://www.schiffkey.com

Don't get mad - get HELP ! 
Computer Virus Removal
Computer Repair Orlando 

HOUSE CALLS - 7 days a week 

Panic Popups Porn Spam
Computer runs slowly or freezes? 
Satisfaction guarantee or your viruses cheerfully refunded 

Web Site Hosting
Web Site Search Engine Optimization
see existing customers - quick - fast - seo - sem - great results ! 

- fast - seo - sem - great results ! 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Newsletter







(407) 774-9700

*Help Line Pat Moricca 






(407) 774-9700

*Attorney Barry S. Balmuth                                                           Toll free (866) 452-9400 

*Meadowbrook Insurance Group Workers' Comp. Dividend Program Contact: Meadowbrook 

*Meadowbrook Employment Practices Liability Insurance (EPL)  @            (800) 726-9006                                                                                           

*Health Insurance contact Curtis Colbert
               (239)-980-1291 cell
*Property & Casualty Liability Curtis Colbert                                               (239)-980-1291 cell                                                                         

*Underground Storage Tank Insurance Curtis Colbert                                (239)-980-1291 cell                                                             
*Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

   (407) 332-8311   Fax (407) 332-7111 

*ATM EXPRESS contact: Linda Stewart or Keith Howard           Toll Free (888) 600-4368

*RPM Inc. Receipts-Printing-Marketing  Bill Page
                 (727) 443-1442   (800) 398-0987 

*Pump Computer Board Corrosion Protection & Solutions LLC 

*AFLAC Contact Randy Webber 

     (407) 908-4262

*Payroll Cindy Antor
                 (800) 243-6899 ext 15046
GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203 
Gasoline Retailers Association of Florid 
Welcomes All New Members

Membership Does Not Cost, It Pays
Consumer Advocates, LLC

Amy Cottrill, Owner

Titilayo “T” Cogdell, Manager

321-352-0607

941-773-8758

E mail acottrill4@yahoo.com
A Medwaiver provider for companion, respite, PCA and in home support services. "Our passion is to help individuals with disabilities and the elderly".

Serving Seminole, Orange, Osceola and Brevard. 

For information contact: Amy Cottrill or Titilayo “T” Cogdell @ 321-352-0607 or 941-773-8758

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 

contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 

‘Angels Among Us’
Presents

The Best Of

‘Angels Among Us’

With Unique Special Angels of all Ages






Cast:



Lisa Cioffi - Frank Corso

Pat Cavanaugh
Produced and Directed by
Elsie Doughty

A must-see! 

For information, please contact 

Elsie Doughty @ (407) 252-0957 or

Pat Moricca @ 407-774-9700
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special
 angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more. 

$10____ $15____





$20____ $50____





$100____other____














