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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for AFLAC, group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

 Florida Motor Fuel Marketing Practices Act (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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High Gasoline Prices Increases Theft

Customer credit-card numbers are stolen with the help of accomplices who place skimming devices on the dispensers that capture credit-card numbers.
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ZIP codes are not included in the data in the mag stripe on the back of credit cards, asking the purchaser to enter their ZIP code at the gasoline pump stops thieves, the industry says. If the ZIP code entered does not match that of the legal card owner, service is denied and the theft is stopped.

2012 average wholesale gasoline prices have changed up or down 167 times from 1st of year to date.

TO: ALL RETAILERS

BULLETIN 

SUBJECT: State of Emergency 

Executive Order 12-199
The ‘State of Emergency’ will end on October 23rd 2012 unless the Governor extends the ‘State of Emergency’ with a new Executive Order. 

For information contact Pat Moricca @ 407-774-9700

Florida County Amends ADA Rules for Gas Stations 
Under the new regulations, gas stations must provide a specific phone number that disabled drivers can call for assistance at the pump.

CLEARWATER, Fla. – In Pinellas County, disabled drivers now can make a phone call to receive assistance at the pump, the Pinellas Park Beacon reports, rather than relying on honking, flashing their lights or waving. 

County Commissioners okayed an amendment about refueling assistance for disabled drivers late last month to a section of an ordinance relating to refueling assistance for persons with disabilities. After much debate and input from local veterans groups, the commissioners approved signage explaining the new regulation.

The signs list phone numbers to call, along with information on how to report any noncompliance. Retailers must properly display the sign, decal or sticker with the required data or be found in violation of the ordinance. The phone number listed on the sign must be operational and answered by a worker during business hours.

To use the system, drivers must have an exemption parking permit or vehicle tags indicating the motorist is disabled. Retailers will be exempt from the ordinance during times when only one employee is on duty.
If any disable person in the state of Florida needs help with a gasoline station to pump their gasoline; contact the Gasoline Retailers Association of Florida @ 407-774-9700.
North Dakota oil output still soaring
North Dakota is one of the bright spots in domestic oil production, and continues to experience growth at a breakneck pace. According to the North Dakota Industrial Commission, output hit nearly 610,000 barrels per day in July, up close to 70% from just a year ago when production was 361,000 barrels per day.
Thanks to the massive increase in crude production from North Dakota, Bloomberg says "the U.S. met 83 percent of its energy demand from domestic sources in the first five months of this year, heading for the highest annual level since 1991, according to department figures compiled by Bloomberg."
Bloomberg's story goes on to say, 

“It’s amazing how quickly production has grown, and it’s still in its early stages,” Christian O’Neill, a Bloomberg Industries senior analyst for oil and gas based in Skillman, New Jersey, said in a telephone interview. “Completion techniques are improving, and the time to drill wells is getting shorter and shorter. This is the beginning of an oil renaissance in North America.”
Increased production out of the Bakken, the Eagle Ford formation in southern Texas and the Permian Basin in western Texas helped U.S. oil output rise to the highest level in 13 years in July, weekly Energy Department data show.
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Exxon spends $1.6B on North Dakota field
Exxon Mobil Corp. will spend $1.6 billion to boost its holdings in the massive Bakken oil field in North Dakota and Montana by 50 percent.

Exxon said it will buy all of the Bakken shale assets held by Denbury Resources Inc. for $1.6 billion in cash. Denbury will also receive Exxon's interest in two fields in Wyoming and Texas.

Exxon will acquire 196,000 acres, boosting its holdings in the region to almost 600,000 acres. The acreage acquired is expected to produce 15,000 barrels of oil and other hydrocarbons per day in the second half of this year. Exxon can increase production with new drilling in the future.

Oil production in the Bakken has soared in recent years, recently passing 600,000 barrels per day, or about 10 percent of total U.S. production. That's helped fuel the biggest jump in domestic oil production in more than 40 years. North Dakota recently passed Alaska and California to become the second biggest oil producing state in the U.S., behind Texas.

The deal is relatively tiny for Exxon, which produced an average of 4.2 million barrels of oil and other hydrocarbons per day in this year's second quarter. But even small additions help because oil and gas giants such as Exxon struggle every year to secure enough new resources to replace all that they've sold.

The purchase increases Exxon's U.S. oil production by about 3 percent. It also makes the Irving, Texas company one of the biggest leaseholders in the Bakken. Other big leaseholders in the region include Continental Resources Inc., EOG Resources Inc., Hess Corp. and Marathon Oil Corp.
BP ampm Exits Eastern U.S.
BP to focus on its ampm business in the western U.S. 

BP plans to withdraw the ampm brand from the eastern U.S., including in Atlanta, Chicago, Cincinnati, Cleveland, and Orlando by the end of 2012. There are more than 9,500 BP branded fuel outlets in the eastern U.S, of which approximately 200 have ampm convenience stores.

“This is a strategic decision to focus on the ampm business in the western U.S., where ampm has over 900 locations and 30+ years of history alongside ARCO branded fuel locations,” Scott Dean, BP spokesperson.

Dean noted the decision is in support of establishing a long-term ampm relationship with Tesoro Corp., the buyer of BP’s Carson, Calif. refinery and associated ARCO retail network in the Southwest.

Earlier, BP reached an agreement to sell its Carson, Calif., refinery and related logistics and marketing assets to the Tesoro Corp. for $2.5 billion in cash. BP expects ampm to remain a strong brand in the western U.S. “We expect ARCO and ampm will continue to be strong brands with material presence,” noted Dean.

BP will sell and exclusively license from the buyer (Tesoro) of the ARCO retail brand rights for Northern California, Oregon and Washington and continue to produce transportation fuels at its Cherry Point, Wash. refinery. BP will also retain ownership of the ampm convenience store brand and franchise it to Tesoro for use in the Southwest.

BP noted it also will continue to comply with its obligations to its dealers and franchisees in the Southwest business until an orderly transition of those obligations to the new buyer is completed.

Gasoline Price-Fixing Case Heats Up in Canada

Second class-action suit authorized in Quebec; stations could pay up to $100 million 

MONTREAL, Quebec -- Justice Dominique Belanger of the Quebec Superior Court authorized on September 6 a gasoline price-fixing class-action lawsuit in 23 additional markets in the Province of Quebec. Quebec's highest court has authorized the lawsuit against Ultramar, Orco, Irving, Alimentation Couche-Tard (Circle K), Petroles Cardin, Petroles Global and Philippe Gosselin and associates, reported CBC.

Gas stations in Quebec could pay up to $100 million if a court rules in the plaintiffs' favor, said George Iny, head of the Automobile Protection Association (APA), which filed the lawsuit. The class representatives, Daniel Thouin and the (APA), seek compensation for consumers and companies of 50 employees or less who have purchased gasoline in the subject markets for the period starting Jan. 1, 2002 to June 30, 2006.

The markets covered by the class action are the following: Quebec, Levis, Coaticook, Saint-Hyacinthe, Trois-Rivieres, Drummondville, Beauce (Saint-Georges, Sainte-Marie, Scott, Saint-Anselme, Sainte-Agathe-de-Lotbiniere, Saint-Patrice de Beaurivage et Vallee-Jonction), Plessisville, Saint-Cyrille-de-Wendover, Princeville, Lac Megantic, Montmagny and Sept-Iles Bas-Saint-Laurent (Riviere-du-Loup, Rimouski et Mont-Joli).

This class action is the second pertaining to gasoline price fixing in Quebec since Belanger previously authorized a class action on Nov. 30, 2009, concerning the markets of Sherbrooke, Magog, Victoriaville and Thetford Mines in Quebec..

In June 2008, criminal charges were filed in Sherbrooke, Magog, Victoriaville and Thetford Mines following an investigation by the Canadian Competition Bureau known as "Project Octane." So far, 27 individuals and seven companies have pleaded guilty. According to the plaintiffs, businesses were contacting each other and collectively hiking prices, said CBC.

Wiretaps revealed a number of stations called each other to fix prices at specific times, added a news agency report. Economists noted that gasoline prices fell across eastern Quebec after the bureau announced its probe. Iny said the lawsuit was broadened based on evidence uncovered by an independent researcher.

"His conclusion is that in many markets, the prices for all three grades of gasoline were identical even though the markets were not next to one another. So, as a consequence, [the researcher] says it's impossible that pure chance ... would result in the exact same prices over the exact same days over a period of six months," Iny said.

If the suit turns in favor of the plaintiffs, gas stations could have to pay out as much as $100 million, he said.

The suit against the big oil companies covers motorists who filled up between January 2002 and June 2006 in Quebec City, Trois-Rivieres and other major cities. To date, 27 people and seven businesses have pleaded guilty.

Earlier this year, three gas retailers in eastern Ontario pleaded guilty to price-fixing, and the Competition.

Price-fixing can happen when there isn’t any competition?                              
Massachusetts Officials Scrutinize Stations for Price Gouging 
The state is acting without consumer prompts to uncover evidence of price gouging.

PITTSFIELD, MA – The Massachusetts Office of Consumer Affairs and Business Regulation has been inspecting gas stations across the state in an effort to uncover evidence of price gouging, the Berkshire Eagle reports.

"We are doing three-point price inspections across the state," said department spokeswoman Amie Breton.

The checks come as gas prices in Massachusetts rose 10 cents in the past weeks to approach $4 per gallon, though apparently without consumer prompt.

"At a time when gas is significantly more expensive than normal, it is important to ensure consumers are not paying more than they should because of mistakes by gas stations," said Barbara Anthony, the state undersecretary for consumer affairs and business regulation. “[We] will not tolerate business practices that unfairly harm consumers."

As part of the checks, inspectors from Massachusetts’ Division of Standards have been conducting price checks that look for accuracy and compliance with advertising and signage on street signs, posted pump signs and computer signs.

When a Massachusetts station increases its gas prices, it must adjust the street sign to the higher price prior to changing the pump price. Additionally, discounts for paying with cash, receiving a car wash or any other incentive must be clearly marked on street signs.

Gas prices hit $8 in NJ, Pa. in Lukoil protest
SOUTH PLAINFIELD, N.J. (AP) — More than 50 Lukoil gas stations in New Jersey and Pennsylvania jacked up prices to more than $8 a gallon Wednesday to protest what they say are unfair pricing practices by Lukoil North America that leave them at a competitive disadvantage.

Sal Risalvato of the New Jersey Gasoline, Convenience, Automotive Association said the protest was aimed at raising consumer awareness about the challenges facing Lukoil dealers and getting Lukoil to respond to dealer grievances.

Lukoil North America issued a statement defending its pricing practices, which it said comply with state law, and accused the gas station association of encouraging "public misstatements and ill-conceived actions."

Risalvato, who held a news conference at a station posting a price of $8.99 a gallon, said Lukoil forces franchisees to pay higher prices for their fuel than competitors. It is not uncommon for Lukoil dealers to see a competitor selling gas to the public for considerably less than what they're paying Lukoil for their latest delivery, he said.

"We were all at a breaking point," Risalvato said.

Lukoil is Russia's second-largest oil producer. The first Lukoil-branded service stations in the U.S. opened in 2003 and today the company has more than 500 in the Northeast and Mid-Atlantic.

The gas station association said the high prices were meant to get the attention of customers so they know the price pressures Lukoil dealers are facing.

Gas stations taking part in the protest handed out fliers to customers explaining why they are struggling to keep down prices and put up banners asking customers to contact Lukoil.

"They essentially sell the very same gasoline to stations in close proximity of each other at different prices in order to game the market and compete with other gasoline brands," Risalvato said. "In doing so, the price may differ by as much as 25 cents a gallon, and place one retailer and the retailer's customers at an enormous disadvantage over another station." Lukoil, in its statement, defended the practice of varying prices based on the competition in local marketplaces, a tactic known as zone pricing. The company said it's a "commercially reasonable practice" used by gasoline marketers for many years and fully compliant with state law.

But Risalvato said the dealers' complaints go beyond that. "No matter what the market conditions are on a particular day, Lukoil's prices are higher than just about every retail competitor," he said.

Taking aim at gas trade association, Lukoil said it "has apparently encouraged public misstatements and ill-conceived actions which harm consumers, rather than engage in constructive dialogue."

Risalvato said the decision to protest began with New Jersey dealers but station owners in Pennsylvania also said they wanted to join in when they heard about the effort.

National average hits highest ever for any September date
The U.S. national average for a gallon of regular gasoline has hit its highest level ever for any September date. While the national average has fallen slightly from $3.873 on the 13th, it remains near its highest level ever for any previous date in September. Back in 2008, gasoline prices were high, but only managed to hit a high of $3.83/gal for the month.   
Currently, through today, the national average for 2012 stands at $3.63/gal while 2011 finished with a yearly average of $3.51/gal. 2012's national average may close with a 2012 average of $3.60-$3.75 per gallon, nearly 10-20c/gal higher than 2011, costing Americans driving a passenger vehicle 15,000 miles a year an average of $75 more this year in gasoline, while costing SUV owners getting 17 miles per gallon combined $106 more this year than last.
If Americans were paying prices that we saw in late autumn 2008 when prices dropped under $2/gal they'd be saving over $20-$35 per fillup, which, on a yearly basis would add up to over $1000 in savings yearly. 

It is still highly likely that 2012 will indeed set a yearly gas price average, higher than anything we've previously seen. 

Retail Victory on 'Hot Fuel'

Selling gas without temperature compensation does not violate Kansas law 

KANSAS CITY, Mo. -- In a victory for QuikTrip, 7-Eleven and Kum & Go, selling gasoline that is not adjusted for its temperature--"hot fuel"--does not violate the Kansas Consumer Protection Act, a federal jury in Kansas City, Kansas, said Monday, according to a report by The Kansas City Star.

The case, in the U.S. District Court of Kansas, was the first to come to a jury verdict in years of legal proceedings, the report said. The jurors found, 10 to 0, that selling fuel over the industry's 60-degree standard was not "deceptive" under the state law.

The verdict affects only the defendants in this case, in Kansas, the report said.

BP Products North America Inc., ConocoPhillips Co., Shell Oil Products US, Casey's General Stores Inc. and Valero Marketing & Supply Co., as well as Wal-Mart Stores Inc., Sam's Club and Costco, settled earlier this year regarding their sales practices in Kansas and other states.

The terms of the settlements varied, but included such steps as telling consumers the temperature of the fuel they were buying, or putting in pumps that adjusted the volume of a gallon for temperature, especially in hotter states. "We agree with the verdict and that selling fuel in gallons without reference to temperature is fair and accurate," Margaret Chabris, a spokesperson for Dallas-based 7-Eleven, told the newspaper. The verdict affirmed that the retailers "were doing what we were supposed to do by law," Mike Thornbrugh, a spokesperson for Tulsa, Okla.-based QuikTrip, told the paper. The verdict is a major win for the oil industry in a news alert.

Another charge--whether the practice was "unconscionable"--has yet to be decided, and is up to Judge Kathryn Vratil, rather than a jury, said the report.

Plaintiffs bring class-action claims for damages and injunctive relief against motor fuel retailers have been filed in Alabama, Arizona, Arkansas, California, Delaware, Florida, Georgia, Indiana, Kansas, Kentucky, Louisiana, Maryland, Mississippi, Missouri, Nevada, New Jersey, New Mexico, North Carolina, Oklahoma, Oregon, Pennsylvania, South Carolina, Tennessee, Texas, Utah, Virginia, the District of Columbia and Guam.

Florida Oil Folds Tent in Orlando

Sale of 29 stores to Circle K will allow for better focus on Atlanta market 

ORLANDO, Fla. -- Circle K Stores Inc., a wholly owned subsidiary of Alimentation Couche-Tard Inc., has successfully completed the previously announced purchase of the assets of Orlando, Fla.-based Florida Oil Holdings LLC, which directly operated 29 retail convenience stores with gasoline located in the greater Orlando area.

"We made the very difficult decision to exit the Orlando market so that we could more effectively concentrate our efforts on growing our business in the Atlanta area. I am confident that Couche-Tard will be an excellent successor and that these will be well performing stores for them as they expand their brand in central Florida. We wish them well and thank them for the manner in which they conducted the transaction," said Russ Scaramella, Florida Oil's managing member.

"This is a great opportunity for the Florida Division to strengthen our market share in the Orlando market. The assets are very high quality and are great locations. I am very confident the assets and team will make an immediate positive contribution to the corporation. This transaction would bring the company-operated store count for the division to 406," David Morgan, Couche-Tard's vice president of operations for Florida, said when the deal was announced earlier this month. The company's Florida Division already includes approximately 400 Circle K stores.

Gilbarco Veeder-Root Debuts Encore E25 Retrofit Kits

UL-approved for all Encore dispensers 

GREENSBORO, N.C. -- Gilbarco Veeder-Root has announced that E25 Field Retrofit Kits are now available for the entire line of Encore dispensers.

Retailers interested in offering E15 fuel or any other blend up to E25 will be required to prove E25 fuel compatibility and Underwriters' Laboratory (UL) approval in order to maintain the unit's listing, the company said.

Encore E25 kits provide Gilbarco's partners with what it said is an industry-first opportunity in fuel marketing and an affordable way to upgrade existing equipment with UL-certified components.

"Gilbarco is committed to helping our retailers reach the Renewable Fuel Standard goal of 36 million gallons of alternative fuels annually by 2022," said Chad Johnson, Encore marketing manager for Gilbarco Veeder-Root. "We are proud to be the first in the market to offer an affordable E25 retrofit solution that will help protect and enhance their brand."

The Encore E25 Retrofit Kit includes a meter and valve assembly that enables rapid installation. These kits continue Gilbarco's commitment to providing products that meet the changing fueling landscape while minimizing retailers' infrastructure upgrade costs, it said.

Gilbarco Veeder-Root offers a broad range of fuel dispensers specifically designed for alternative fuels. All are approved by UL and the National Conference on Weights & Measures (NCWM) for up to E85 and covered by a two-year warranty. The Flex Fuel dispensers are available with the same CRIND options as other Encore models. Options include PCI and EMV-compliant payment systems and Applause TV for forecourt merchandising.

Greensboro, N.C.-based Gilbarco Veeder-Root is a worldwide technology leader for retail and commercial fueling operations. It offers a variety of integrated solutions from the forecourt to the convenience store and head office
Taking a Jobber to Task

A dealer asks for help with delivery schedules, branded competition 

OAK BROOK, Ill. -- An independent convenience retailer outside Chicago wrote to CSP Daily News recently, expressing his frustration in trying to work with his gasoline provider to get, not the best pricing on the street, but at least a fair price. To help the retailer, who will remain anonymous?

The dilemma:
I'm a small business, gas station/repair shop in a suburb of Chicago. I buy from a jobber that does not let me control my gas inventory.
At 6 p.m., the daily rack price comes out. The other day, gas went up 30 cents, a big increase and for what, I don't know. My gas gets loaded at 6:36 p.m., and I get the higher price; meanwhile, I had enough gas to last another day.
Now the next day at 6 p.m., the gas goes down 18 cents. I get stuck with the higher gas price. I pump about 80,000 gallons a month, so it's going to take more than two to three days to sell that gas at a higher price.
This jobber also brings my gas before 6 p.m. knowing that the price is going down that evening. One time gas went down 12 cents at 6 p.m., but by 5:57, they had already made my delivery. That's $1,020!
Is this legal, that they control my gas inventory? I consider this a bad and an unprofessional way of doing business. I own my station and have a fuel lease with them. My other complaint is that when I bought the property, I had to sign a fuel lease with a yearly gallonage quota. Two years have gone by, and there must have been 10 new or converted [same-branded] stations come in my area that I know of. All served by different jobbers. They make you sign a fuel lease, and then they open other stations around me taking away gallons and business from me. Is this fair?
Signed: A very discouraged dealer.
When someone signs a contract in the gasoline industry, hire an industry attorney. An industry attorney would have added to the contract a non-compete clause and control of gasoline delivery to the owner and not leave the delivery order to the jobber. Look for a jobber who would agree to your request. 

Many states have Independent gasoline retailers’ association attorneys, click on to Google and enter your state for an industry attorney.  
Ethanol Output to Drop 10% in 2013 
A Missouri-based think tank predicts that severe drought and record-high corn prices could lead to big falloff in next year’s U.S. ethanol production

WASHINGTON – The Food and Agricultural Policy Research Institute (FAPRI), a Missouri think tank, is projecting a 10% drop in U.S. ethanol production next year, following the worst drought in 50 years that has brought record high corn prices, Reuters reports.

According to FAPRI, "Higher ethanol prices contribute to sharply reduced ethanol exports and increased imports, but domestic ethanol consumption declines by just 2%.”

FAPRI is forecasting ethanol output to fall to 12.4 billion gallons next year, compared to 13.8 billion gallons this year. Exports would drop to 505 million gallons, versus nearly 1.1 billion gallons this year.

Governors of seven states have asked the EPA for relief from the ethanol mandate, arguing that the Renewable Fuels Standard is disrupting livestock production and causing economic harm. The EPA is weighing the request and has asked for public feedback.

BP Says Sorry for Tainted Gas Issue

INDIANAPOLIS -- BP is sorry for the bad gas issue that has affected motorists in several Midwest states and the company is letting those motorists know.

The oil company took out a full-age ad in Sunday'sIndianapolis Star to apologize for the off-specification gasoline that was shipped to gas stations in areas of Indiana, Chicagoland and Milwaukee in mid-August. In the ad, BP said it is providing funds and other assistance to customers who received tainted gasoline, the newspaper reported.

The company previously set up a dedicated website, www.bpresponse.com, for motorists affected by the gasoline issues and also advised motorists to call its customer service helpline. The bad gas led BP to recall 50,000 barrels of regular gasoline that was blended at its Whiting, Ind., refinery. The problem spread to include premium and midgrade gasoline sold from its Milwaukee terminal.

Late last week BP said that all gasoline shipped from the BP Whiting Refinery and its network of storage terminals has been tested, meets the company's quality standards and is authorized for sale. As of that time, the company had processed 8,600 claims from motorists: 64 percent are from Indiana residents, 28 percent are from Illinois residents and 5 percent are from Wisconsin residents. An additional 3 percent of claimants are believed to have traveled through the three-state region when the off-specification fuel was in circulation, BP said.

BP could still be facing legal trouble, however. The Indiana Attorney General's Office has launched an investigation to make sure Indiana residents' rights are protected and the company faces several possible class action lawsuits.

EPA probes bypass pipe at Chevron Calif. refinery
RICHMOND, California - The U.S. Environmental Protection Agency is conducting a criminal investigation of Chevron after learning the company had been routing pollutants around monitoring equipment at its Richmond refinery and burning them off into the atmosphere.

The San Francisco Chronicle reports that the Bay Area Air Quality Management District found a pipe inside the refinery used to route hydrocarbon gases around monitoring equipment about two years ago.

The EPA opened the criminal investigation in early 2012. EPA investigators want to know who at Chevron was aware of the bypass pipe and whether it was used to intentionally deceive air pollution regulators.

The probe is unrelated to the Aug. 6 fire at the Richmond plant, which reduced production at one of the nation's largest refineries. Smoke from the fire sent thousands of residents to hospitals with health complaints.
Most disliked industry in the U.S.? Oil & gas 
It says a lot when an entire industry can be disliked even more than government but that's what the Gallup organization is reporting based on a poll it conducted asking Americans how they felt about 25 of the nation's largest industries.
They asked respondents to indicate whether they were positive, negative or neutral. And the oil & gas industry scored a 61 percent negative rating. 
Loren Steffy, business reporter for the Houston Chronicle, says the rating is understandable given the misperceptions we have of the challenges of oil exploration/refining and production; and, the prevailing attitudes in the industry as well. 
Steffy says that the oil industry tends to dismiss the American people as uneducated and unappreciative of the huge technological accomplishments. Certainly, most Americans don’t understand the complexity of energy production.
He added, "It’s worth noting that at the time of the Gallup poll, gasoline prices were rising, which doesn’t help public opinion. Also contributing: the industry’s profits at a time of rising gas prices and a perception of a poor environmental record."
Conversely, computers, the highest rated industry, scored 73 percent positive responses. Of the industries surveyed by Gallup, the majority that did well involve discretionary spending. The four with the most positive response are: the Internet; restaurants; retail; and computers. The poll reflects the most negative impressions were incurred by the banking, oil and gas, and the pharmaceutical industry. 
Valero Divesting Retail Business
Auction to sell convenience store sites expected to interest private equity firms, as well as c-store operators.

SAN ANTONIO -- While the company's official position is that no decision has been made, people familiar with the matter told Reuters that Valero Energy Corp. is selling its retail business, which could fetch more than $3.5 billion at auction. In July, the company announced that it would be reviewing options regarding the retail network, including a spin-off or sale.

The prospect of a sale has attracted the interest of private-equity firms and convenience store operators, according to the news agency.

San Antonio, Texas-based Valero's retail business consists of nearly 1,000 c-stores gas stations in the United States and approximately 775 units in Canada.

The auction is at a very early stage, and it remains unclear if the U.S. and Canadian operations would be sold as a whole or separately, the people said.

Valero announced back on July 31 that it had authorization from its board of directors to explore options for a separation of Valero's retail business from the remainder of Valero, and that Valero was reviewing several potential separation transactions, including a tax-efficient distribution of the retail business to Valero shareholders," company spokesperson Bill Day. "That process remains under way," he said, emphasizing that "no decisions have been made, and options are still being evaluated. A sale is one possible option, but a purchase price would have to be very substantial in order to surpass the tax savings inherent in a distribution to shareholders."

Large c-store chains such as Alimentation Couche-Tard Inc. (Circle K), Casey's General Stores Inc. or 7-Eleven Inc. would also likely have some interest.

"We will still run a branded, wholesale business. So if you think of Valero then after the spin of our Retail Company or separation, whatever transpires, Valero's really going be a refining and wholesale marketing company," he said.

UPDATE: EZ Energy Responds on 7-Eleven Deal

Will not confirm buyer 

SEVEN HILLS, Ohio -- Although it would neither confirm nor deny reports, 7-Eleven Inc. is the likely buyer of EZ Energy USA Inc.'s 91 convenience stores in Ohio and Pennsylvania, according to a published report. The Dallas-based c-store giant is expected to close on EZ Energy's retail sites in the next few weeks, according to a report in Crain's Cleveland Business.

But EZ Energy is still not ready to confirm that 7-Eleven is, in fact, the buyer.

Parent company EZ Energy Ltd. is selling all of its gas station and c-store operations for $64 million to what the Israel-based company called a "foreign gas station operator."

The company has not officially disclosed the buyer, pending the closing of the deal; however, a document obtained by Crain's that it said EZ Energy has circulated among its vendors shows 7-Eleven will be the new owner. The newspaper also cited an early antitrust clearance for the transaction, issued on August 27 by the Federal Trade Commission (FTC).

According to Crain's, EZ Energy had defaulted earlier this year on the third of five premium payments to its bondholders but arranged to restructure its bond amortization schedule when the buyer surfaced, citing a public report. 7-Eleven has only 23 locations in Ohio, the report said, citing the company's website.

In July, EZ Energy USA president and CEO Gregg Budoi would not speculate on the future of the EZ Energy brand or company. "Effectively, the buyer is buying all of our operating assets,” "So we will see what we're going to do after that and if we're going to get into a new venture or continue on [as a c-store retailer], but clearly that would require us to get some more stores."

Bad Times for Good Time?

El Paso c-stores reportedly shuttered, HQ for sale 

EL PASO, Texas -- Some Good Time Stores Inc. convenience stores and gas stations have closed their doors and pumps in El Paso, Texas, according to The El Paso Times.

The retailer's El Paso headquarters building is listed for sale or lease, Max Prestridge with NAI Commercial Real Estate confirmed for the newspaper. A paper sign taped to the door informs job seekers that applications are not being accepted.

There was only one employee in the building. She said she was not authorized to comment, and the owner did not respond to repeated requests for comment, said the report.

The c-stores that were shuttered throughout the city had notices on their windows that they were "temporarily closed." The gasoline dispensers had notices that they were out of service, and the Chevron logos had been removed from the signs, pumps and canopies, the report added.

Alon USA Energy Inc., Dallas, purchased 40 Good Time c-stores in 2006 and has since converted them to its own brands but the local owners retained 15 locations, the paper said.

Several Good Time stores were closed, and others remained open, some without fuel, said the report.

Good Time locations reportedly had supply issues earlier this year, the newspaper reported at the time.

Store managers by the El Paso Times said they were not authorized to comment.

Conglomerates are buying up everything (7 eleven, Circle K etc.) from small to large purchases. Many c-store company’s are in financial trouble.

South Florida Soda Ban: Fat Chance 
Local leaders chime in on whether a soda ban, like the one in New York City, would be a good idea for South Florida towns.

FT. LAUDERDALE – Will New York City’s soda ban spill over into other municipalities? In South Florida, local mayors shared with the Sun Sentinel that their plates are too full to worry about what residents can or can’t drink. 

"Oh, brother," was the reaction from Boca Raton Mayor Susan Whelchel, who noted that the intentions might be good, but the rule is confusing and enforcement would be too difficult.

"I'm not going to sit there and get involved with what size soda people can buy," commented Fort Lauderdale Mayor Jack Seiler, who recently lost 40 pounds. "I think people should have freedom of choice. I'm a big fan of personal responsibility,” he told the newspaper. 

“I don't believe it's government's job to tell Americans what to eat or drink, or how much," said Delray Beach Mayor Nelson "Woodie" McDuffie. "I mean, what's next: how many chickens you can buy or how many French fries you can have?"

Sunrise Mayor Mike Ryan called New York City's initiative "largely symbolic," while Pembroke Pines Mayor Frank Ortis said that Bloomberg is trying “to do right” by city residents, although he wouldn’t attempt a similar measure in his town. 

Recognizing the inherent differences between South Florida and New York City, Ryan noted the bigger issue is education   “how do we educate people at a young age about the choices they make."
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.* Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
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AFLAC 

The Gasoline Retailers Association of Florida Inc. proudly endorses AFLAC for all our supplemental insurance into our “Benefit Program”. 

Contact; AFLAC Randy Weber 407.908.4262. e-mail dh2_enterprises_inc@us.aflac.com 
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  General Liability, Property & Underground Gasoline Tanks Insurance

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s / Atkinson & Associates Insurance, Inc. money saving programs and a complete insurance package including Underground Gasoline Tanks to meet your business responsibility.
Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
Health Insurance
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For many years we have been searching for a Health Insurance provider to meet the needs for you your family and your employees. 

I am pleased to announce the endorsement of as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
For information Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
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We would like to make you aware that Insurance Office of America (IOA) owns a subsidiary called Payroll Office of America (POA). POA offers state-of-the art payroll, tax and HRIS system solutions. They are a full service company providing all the same services as other national providers. Contact Cindy Antor @ (800) 243-6899 ext 15046
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact: Contact: Meadowbrook @ (800) 726-9006 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for nine out of the last ten years.

Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 

                                           S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   

Name__________________________________Telephone_______________________

Address_______________________________________________________________

           City______________________State_________________________Zip______________
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars












                  New
                

Trucks












        Wholesale
                                                                                                                                                                                                     For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     
If anyone has any R12 Freon in storage,  IDPS Group is paying $15 dollars per pound for R12 Freon virgin or reclaimed any size amounts.
Contact Ken Broudy Office: (407) 324-5422 & (407) 383-9889 Cell  E-mail: idpsgrp@aol.com
AMSOIL Dealership Opportunities

Synthetic motor oil is the fastest growing area of the "do it for me" market, and AMSOIL has a great product line for your customers. 

Whether you are buying AMSOIL for yourself, your garage or to become an independent dealer, I am here to help you!

Jerrold Schiff

http://www.oilfl.com

407-619-8441
Schiffkey Consultants Inc.
Jerrold Schiff
Land: (407) 772-2081 Mobile: (407) 619-8441

mailto:jerrold@schiffkey.com
http://www.schiffkey.com
Computer Virus Removal - Web site hosting - Web site SEM SEO 

http://www.schiffkey.com

Don't get mad - get HELP ! 
Computer Virus Removal
Computer Repair Orlando 

HOUSE CALLS - 7 days a week 

Panic Popups Porn Spam
Computer runs slowly or freezes? 
Satisfaction guarantee or your viruses cheerfully refunded 

Web Site Hosting
Web Site Search Engine Optimization
see existing customers - quick - fast - seo - sem - great results ! 

- fast - seo - sem - great results ! 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Newsletter







(407) 774-9700

*Help Line Pat Moricca 






(407) 774-9700

*Attorney Barry S. Balmuth                                                           Toll free (866) 452-9400 

*Meadowbrook Insurance Group Workers' Comp. Dividend Program Contact: Meadowbrook 

*Meadowbrook Employment Practices Liability Insurance (EPL)  @            (800) 726-9006                                                                                           

*Health Insurance contact Curtis Colbert
               (239)-980-1291 cell
*Property & Casualty Liability Curtis Colbert                                               (239)-980-1291 cell                                                                         

*Underground Storage Tank Insurance Curtis Colbert                                (239)-980-1291 cell                                                             
*Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

   (407) 332-8311   Fax (407) 332-7111 

*ATM EXPRESS contact: Linda Stewart or Keith Howard           Toll Free (888) 600-4368

*RPM Inc. Receipts-Printing-Marketing  Bill Page
                 (727) 443-1442   (800) 398-0987 

*Pump Computer Board Corrosion Protection & Solutions LLC 

Contact Ronald Knight or Robert Kay                                                         (813) 831-1238

*AFLAC Contact Randy Webber 

     (407) 908-4262

*Payroll Cindy Antor
                 (800) 243-6899 ext 15046
GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203 
Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays

Consumer Advocates, LLC

Amy Cottrill, Owner

Titilayo “T” Cogdell, Manager

321-352-0607

941-773-8758

E mail acottrill4@yahoo.com
A Medwaiver provider for companion, respite, PCA and in home support services. "Our passion is to help individuals with disabilities and the elderly".
Serving Seminole, Orange, Osceola and Brevard. 

For information contact: Amy Cottrill or Titilayo “T” Cogdell @ 321-352-0607 or 941-773-8758

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 
‘Angels Among Us’
Presents

The Best Of

‘Angels Among Us’
 With 27 Unique Special Angels of all Ages




Cast Father Tom



Lisa Cioffi - Frank Corso

Gerry Kelly - Debbie Karleskint
Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (407) 252-0957 or

Pat Moricca @ 407-774-9700
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more. 

Walt Disney: Quotes: Children, our greatest natural resource is the minds of our children.


"He who teaches children learns more than they do" German Proverb quotes


We want for our children, as we want for ourselves, lives at home, at work and at play to be lives of joy and peace. 
-- Betty Williams

"Each day of our lives we make deposits in the memory banks of our children." Charles R. Swindoll


"We must teach our children to dream with their eyes open." Harry Edwards
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