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                 VISIT OUR WEB SITE FOR THE LATEST GASOLINE

                      INDUSTRY INFORMATION AND BENEFITS
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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for AFLAC, group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

 Florida Motor Fuel Marketing Practices Act (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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TO: ALL RETAILERS

BULLETIN 

SUBJECT: State of Emergency

Executive Order 12-140
Governor Rick Scott has issued Executive Order 12-140 State of Emergency in all 67 counties; it will run for 60 days until August 24th 2012.
As I have mentioned on many occasions it is absolutely imperative that you maintain accurate records and have them available to respond to inquiries that will no doubt be made in advance of possible subpoenas. Those records should extend back to 30 days prior to the original declaration. Comply with any requests you may receive.

The law requires you to maintain the same margin of profit for each grade of gasoline whether prices go up or down. The ‘State of Emergency’ will end on August 24th 2012 unless the Governor extends the ‘State of Emergency’ with a new Executive Order. 

For information contact Pat Moricca @ 407-774-9700
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2012 average wholesale gasoline prices have changed up or down 110 times from 1st of year to date.

Oil, Oil Everywhere!

But why do we have a huge stockpile of crude? 

Weak gasoline demand is currently weighing on gasoline prices, with preliminary data from the EIA showing implied gasoline demand down 6% in 2012 through April 20 compared with the corresponding period a year ago. On April 27, the EIA said it expects gasoline demand in the US this summer to be at an 11-year low.
The U.S. daily use now is producing 58% of the 18 to 19 million barrels of crude a day up from approximately 40% and by 2015 could increase could be 80%.  

Phillips 66 to Double Fuel Exports!!! 
The refiner plans to take advantage of higher overseas prices, joining other U.S. refiners.
NEW YORK – In the wake of surging U.S. oil production but waning demand, Phillips 66 Co. plans to double its fuel exports in the next two years, the Wall Street Journal reports. 

Chairman and CEO Greg Garland said Phillips 66 already exports about 100,000 barrels per day of refined products overseas, but by 2014, the company will export between 200,000 to 220,000 barrels a day, mainly to Europe and Latin America, where they will receive higher prices than in the U.S. 

Phillips’ plans pattern those of other U.S. refiners, as overall fuel exports are expected to double by 2015, according to research firm Wood Mackenzie. 

The trend is already materializing: Last year was the first since 1949 that the U.S. exported more. 

Don’t let your guard down!  KEEP CONSERVING.       
PMG New Jersey Closes Acquisition of 117 Exxon Stations

JERSEY CITY, N.J. -- The deal is done. PMG New Jersey LLC II has closed on 117 Exxon-branded gasoline service stations and dealer supply-only agreements in New Jersey.

The locations, which are located in northern and central New Jersey, were part of a 2,200-site portfolio ExxonMobil Corp. brought to market in June 2008 as part of its decision to exit the direct-served business. Of those sites, 236 were located in the Garden State.

PMG New Jersey LLC II is a newly formed entity created by Petroleum Marketing Group Inc., a Shell, Exxon, Mobil, Sunoco, Gulf and Citgo branded jobbership, and a leading regional distributor of petroleum products and services in the Mid-Atlantic and northeast regions of the United States. Petroleum Capital and Real Estate LLC acted as the exclusive financial advisor for PMG New Jersey.

"We are excited that we could help facilitate this complex and multi-tiered transaction in what is still a rather challenging credit environment," said John Sartory, managing director and principal of Petroleum Capital and Real Estate. "This was a rare opportunity for our client to acquire a large number of premium real estate sites and long-term, supply-only agreements from the Exxon retailers that exercised their right of first refusal purchase option under New Jersey state law.

"In addition, our firm was able to structure the transaction in a manner that allowed our client to secure all of the senior secured credit facilities required to close on the transaction from a single regional lender," he added. "As a result, PMG New Jersey was able to avoid the costly and time consuming loan syndication process."

This is the third major acquisition in which Petroleum Capital and Real Estate has acted as the exclusive financial advisor to the Petroleum Marketing Group Inc. New Jersey is the last stop on ExxonMobil's divesture plan. Ken Shriber, managing director of Petroleum Equity Group Ltd last month that "the vast majority of dealers" are taking title to their locations. He represented several dealers; those transactions closed in April.
Big Changes In The Retail Gasoline Industry

Approximately 40 years ago early 1970’s just after the first crude oil embargo the oil company’s policies changed from just supplying wholesale gasoline to their gasoline dealers entered into the retail gasoline stations with company operated stations in direct competition with their dealer station. The oil companies were the landlord, wholesale gasoline supplier and very strong influence over their dealers. You can imagine the pressure to compete with your landlord and supplier.

After many years of cannibalizing their own dealers, they finally realized that operating a retail gasoline station was not in their best interest because of very poor profit margins. They are now divesting their stations and violating the ‘Petroleum Marketing Practices Act’ (PMPA) by not giving many of their franchise dealers the Right of First Refusal. In most cases the oil company’s want to sell to a third party and have control over their supply agreement. A third party must agree to a contract offer for sale by the oil company; a franchise dealer does not have to accept a supply agreement (The issue in L.M.P. Service, Inc. v. Shell Oil Co. was whether the supplier could impose a long-term supply agreement to its franchise dealer as a condition to its offer of sale. The court's answer was a resounding "no").

There are many companies in the retail gasoline station business from a restaurant; Jack in the Box, food super-markets, Costco, Sam’s Club, BJ’s and Big-Box retailers to mention a few.

The gasoline retail industry has changed from serving the public to the bottom-line. There are small companies, big companies, independents, conglomerates, LLC’s and other types of businesses involved one way or another. OPEC and major oil companies are making record profits year after year. The consumer must control and reduce demand. 

U.S. Senator Seeks Investigation into High West Coast Gas Prices

WASHINGTON, D.C. -- Gas prices have seen a noticeable nationwide decrease during the past few weeks. However, the west coast of the United States has not joined the party.

In the State of Washington, May gasoline prices narrowly avoided the record of $4.53 per regular gallon, set in July 2008. That fact has led U.S. Sen. Maria Cantwell to write a letter to the U.S. Federal Trade Commission in an effort to investigate refinery operators Alon Energy USA, ConocoPhillips Inc., Royal Dutch Shell plc, Tesoro Corp. and BP plc, reported the Sacramento Bee.

According to the newspaper, the root of the problem could be that the refiners cut gasoline production following a fire earlier this year at the Cherry Point Washington State refinery, which created a supply shortage.

"The question is not whether there was a fire at Cherry Point," Cantwell said in an interview. "It's whether everybody else in the refining market also shut down capacity to create a shortage." However, the Western States Petroleum Association denied the allegations.

"Sen. Cantwell has, in the past, made similar requests for investigations and all of those have found that market factors are the dominant explanation for changes in product prices," Tupper Hull, the group's spokesperson, told the newspaper. "And none of those have found that manipulation of the market has occurred."
Putting the Federal Trade Commission in charge of the investigation is like putting the Fox in charge of the chicken coop.
7-Eleven Continues South Florida Expansion, Remodel Drive

MIAMI -- The South Florida landscape has been sporting more 7-Eleven convenience stores over the past couple of years and more are on the way.

The Dallas-based retail chain has been on an expansion drive in Broward, Palm Beach and Miami-Dade counties with 57 new or remodeled stores in the tri-county area since 2010. Fifteen more stores are slated to open by the end of the year in South Florida and 25 are on tap for 2013. "Florida has always been one of our key markets," Grant Distel, 7-Eleven Inc.'s development director for real estate and franchising in Florida, told the news outlet.

The push began in late 2010 when 7-Eleven signs agreement with ExxonMobil to acquire 183 Florida locations revealed plans to acquire ExxonMobil's retail interests in 183 locations in South Florida. Included in the acquisition is a combination of company- and dealer-operated sites located in Orlando, Southwest Florida, Palm Beach and Broward County. The 183 sites include five unused parcels of land. Most of those spaces have already been converted into full 7-Eleven stores, the news outlet reported. "We took advantage to grow when the time was right," Margaret Chabris, a company spokeswoman, said. "Real estate values have come down from where they were five years ago. We're seeing a greater need for convenience and a demand for the services we sell."

7-Eleven is also stepping outside the freestanding box for additional locations. More stores are opening in shopping plazas and more urban areas to target customers in all South Florida. "We don't do cookie-cutter store models," Distel said. "When we target urban areas, there's much more of a focus on grab-and-go ready foods, quick personal items and things people want to grab fast going to or from work." Most of the South Florida 7-Eleven locations are being refitted for an updated coffee bar section. In addition, 7-Eleven's new hot food bars are coming to South Florida stores, which sell on-the-go items like chicken tenders, wings, sliced pizza and tacos, the news report added.
The nightmare continues!!!! Committee Calls for Getty Petroleum Marketing to Liquidate

NEW YORK -- Getty Petroleum Marketing Inc.'s (GPMI) official committee of unsecured creditors has called for the company to liquidate, according to Law360.

The committee filed an amended GPMI Chapter 11 plan in the U.S. Bankruptcy Court, Southern District of New York. The unsecured creditors told the court the goal of the revised Chapter 11 plan was provide the greatest cash distribution possible to all claim holders and to deliver "the highest, best and quickest recovery" possible for holders of unsecured claims," the website reported.

However, under the plan, not every creditor would be paid. Impaired holders of priority, and secured and general unsecured claims would receive considerations, the news outlet reported. But holders of intercom any claims and interests would receive nothing.

According to Law360, intercom any claimants are sure to reject the amended plan. However, a disclosure statement issued by the committee claims that the plan can still be approved under Section 1129(b) of the bankruptcy code if it is accepted by at least two-thirds in dollar amount and half of the allowed claims in each voting class.

Before the amended Chapter 11 filing can be sent to claim holders for a vote, U.S. Bankruptcy Court Judge Chapman must approve the plan, the news outlet reported.

"It is the committee's view that the first amended plan is fair and equitable, complies with all requirements of the bankruptcy code, and provides the best available recovery to the debtors' creditors," the creditors' disclosure statement said, as quoted by the news source.

Also included in the amended Chapter 11 filing is a provision absolving all debtors, the committee, and Getty Realty Corp., who signed a master lease with GPMI to operate 788 convenience stores with gas, with any wrongdoing, the news source relayed. GPMI subsequently had subleased the properties to other tenants, many of whom are independent c-store operators.

As CSNews Online previously reported, GPMI filed for bankruptcy protection on Dec. 5. Getty Realty has since received permission from the U.S. Bankruptcy Court, Southern District of New York, to reject the master lease.

Getty Realty has already repossessed 787 of the properties in question. The real estate investment trust has gone on to sell some of those locations and sign new leases with several other c-store and gas station operators.
Sunoco Quiet on Retail Plans

CEO promises that details will be forthcoming soon in SEC filings; readers expect sale 

PHILADELPHIA -- Sunoco executives revealed little about how or if the company's purchase by a midstream energy company known mostly for its pipeline and natural gas assets will affect its retail strategy and the disposition of its retail network.

Energy Transfer Partners LP (ETP) announced its acquisition of Sunoco, including its 4,900 retail locations in 23 states. Sunoco president and CEO Brian P. MacDonald said during an earnings call with analysts that the company will spell out the details shortly in filings with the U.S. Securities & Exchange Commission (SEC).

In response to a poll that asked, "What do you expect ETP ultimately to do with Sunoco's retail assets?", half (more than 49% of approximately 70 respondents) said that they believe ETP will sell them all off by the end of the year, and about 34% said that it will keep the best sites and sell the rest. Only 9% said that they believe ETP will maintain, manage and grow them as its own, and 3% said they believe it will keep them as is (and 4.5% said "other").
Skimming Conviction in Texas Carries Hefty Penalties 
A convicted skimmer, who recoded gift cards with stolen credit and debit card numbers and used the cards to withdraw money from ATMs, could face life in prison.

FORT WORTH, TX – A Texas jury has convicted a California man who participated in a multi-state skimming ring, which enabled the group to steal $100,000 and 38,000 debit and credit card numbers, the Associated Press. 

Aleksandr Goukasian was convicted of four counts of unlawful possession of an electronic intercept device and one count each of unlawful use of electronic communications, engaging in organized criminal activity and fraudulently possessing or using identifying information. He faces up to life in prison when he's sentenced at a later date. 

Goukasian’s theft ring planted skimmers inside gasoline station pumps in Mojave, California, Las Vegas, Dallas, Fort Worth and Houston over several months in 2010. He then recoded gift cards with those numbers and used the cards to withdraw money from ATMs. 

Two other suspects in the theft ring are awaiting trial in Houston while two others remain at large. In a separate case, Goukasian was charged in federal court in the Eastern District of Texas and faces up to 10 years in prison and $250,000 in fines. 

Shell Tackles Gasoline Pump Fraud

Sees a "significant reduction" in skimming from security initiative 

HOUSTON -- A Counterfeit Skimming Initiative has produced a "significant reduction" in gasoline pump skimmers being placed on equipment at Shell-branded gas stations.

Acknowledging that pump fraud has become a constant battle ground as gasoline prices hit new peaks each year, Shell Oil has been proactive in tackling the issue at the pump through new programs, proprietary anti-fraud tools and closer collaboration with card issuers and law enforcement.

Organized crime is well financed and highly mobile, so they can move easily between cities when they start feeling the heat in one," Mike Swillo, U.S. credit-card operations manager for Houston-based Shell, told CSP Daily News in an exclusive interview. "It's like having 10 fingers and 15 pegs: You hit it on the head here and it pops up over there."

And so, Shell is using its own test lab to replicate fraud and try out new deterrents.

"Criminals take the path of least resistance, and our goal is to protect the customer, site operator and the brand," Swillo said. "As Shell stations become harder to attack, the crooks will move on to an easier target."

Shell has introduced initiatives that have reduced fraud, prompting customers to enter their ZIP codes, which Swillo said is still "the best line of defense against fraud at the pump." In 2011, the company offered jobbers a special allowance initially $250 per site, later raised to $400--to install new locks on their dispensers. "The number of sites where skimmers were found at Shell fell in 2011 after we implemented the Counterfeit Skimming Initiative," he said.

Shell is reserved when asked how many of its stations are hit by fraud annually, but the company says it has seen a "significant reduction" in the past three years. Fraud levels in 2011 remained the same as 2010 a significant achievement considering prices have risen and majors have had to raise pump limits as a result, Swillo said.

But he acknowledges that Shell can never be complacent about fraud: "When you build a better mousetrap, you eventually get smarter mice. As tactics change, the industry must adapt and be proactive."

Shell has just started a market test of a pump device that sounds a 105-decibel alarm when the dispenser door is opened, and it automatically kills the power to the pump. "If there's no power, there's no loss, because you can't steal something from a pump that has no power," said Dave Jacobs, vice president of Flint Loc LLC, the Philo, Ohio-based firm that produces the system. The device displays a message on in-store POS if the pump has been opened and it also will send alerts to corporate headquarters or smartphone. The equipment, which also can include a remote monitoring system, will cost marketers $300 to $800 per dispenser, depending on the version purchased, Jacobs said. So far, the company has installed about 7,000 of the devices across the United States, especially in fraud hot-spot states such as California, Texas and Florida. Companies using it include Susser Oil, Circle K, RaceTrac and TravelCenters of America.
Waste Management switching from diesel to CNG to power waste trucks
Waste Management is going to throw fossil fuels under the bus- or waste truck. WM is the latest in a growing number of companies switching their fleets to CNG, compressed natural gas, according to several sources. In addition to making the switch over to its vehicles, WM also is opening natural gas filling stations in various parts of the United States, prompted by some state and local funding to help increase the use of CNG.
In a previous statement, WM said they would increase their use of CNG trucks in their fleet- from five to 40 in the Houston area alone, as well as adding 25 in Ohio. Overall, WM currently has 1,400 CNG vehicles in its fleet of 17,000, but is rapidly converting existing diesel trucks to CNG as the cost savings is substantial. 
"Currently we have 17,000 vehicles, with 1,400 CNG vehicles on the road, and we'll start with 25 (CNG) here, then over the next couple of years we'll completely replace our diesel fleet with CNG vehicles," said Waste Management spokesperson Beth Schmucker, according to The Canal Winchester Times.
"The current price of CNG is about $2 for a gallon of fuel while diesel is more like $4.10 a gallon. That's a quite significant amount of savings," Schmucker said.
WM is also opening a CNG fueling station in Canal Winchester; the first WM has opened in Ohio. "This new fueling facility will give us the direct capability to fuel a CNG fleet in the Columbus area, and with the CNG fleet, we'll lower our fleet emissions, helping to reduce our dependence on foreign oil," said Frank Fello, Waste Management Ohio, senior district manager. 
US retail sales fell 0.2 per cent in May, but weakness came from drop in gasoline prices
WASHINGTON - U.S. retail sales declined in April and May, pulled down by a sharp drop in gasoline prices. But even after excluding volatile gasoline sales, consumers increased their spending only modestly.

The Commerce Department says retail sales dipped 0.2 per cent in May. That followed a revised 0.2 per cent decline April. The back-to-back declines were the first in two years.

The weakness reflected a 2.2 per cent plunge in gasoline station sales. Still, excluding that category, retail spending rose just 0.1 per cent in May. And it dropped 0.1 per cent in April.

The flat spending suggests slow job growth and paltry wage increases may be leading consumers to pull back on spending KEEP CONSERVING.
Apple Could Disrupt the Credit Card Business With “iPay” 
Creating its own create its own online payment platform would allow the company to keep the money it currently pays to Visa and MasterCard in transaction fees.

SAN FRANCISCO – Apple’s announcement of its Passbook app has Wall Street analysts questioning whether the company would develop “iPay,” a hypothetical mobile-payment platform. The announcement also has Credit Suisse musing that Apple has the potential to become a “game changer” in the online payments marketing, noting that the company “has the most potential to disrupt the payment system” and “could become even more disruptive...both directly and indirectly,” writes ReadWriteMobile.com. 

Creating iPay is ambitious, if it transpires, but there are also a few key benefits. For one, Apple would no longer have to pay Visa and MasterCard for transaction fees. The company could also “expand its core hardware business” with a new product line of retail POS terminals. 

Passbook, meanwhile, aggregates a variety of consumer-retail items such as digital coupons, stored-value cards, loyalty points, movie tickets and boarding passes into a mobile app. Although the app does not handle credit card transactions, it requires users to go through their iTunes account, which links to their card information. 

At the annual World Wide Developers Conference last week, Apple “revealed a statistic that hints at its potential to shake up the consumer-credit industry,” notes the news source, which is that the company has 400 million active accounts in iTunes, each with a valid credit card number. Using NFC, the iPhone “could replace the plastic credit-card as the way iPhone users pay for lattes, groceries or impulse buys. In short, iTunes may be about to graduate from a way of buying apps and music to a way of buying all kinds of things.” 

The news source notes that Apple aggregates its iTunes purchases made over several days into batches, which reduces the per-transaction fees that it pays to Visa and MasterCard. “It gets away with this because, well, it's Apple.” The company could also bypass the card companies entirely but building its own online-payment infrastructure “and offering discounts or other incentives to those who choose it for iTunes and other payments…It also has the network infrastructure, and it could work directly with banks to strengthen it.” 

But “to pull off such an ambitious plan, Apple would need to persuade many of its 400 million iTunes customers to trust it to handle payments for everyday purchases. Passbook may be an experiment to test consumer behavior around making non-iTunes transactions on iPhones. Apple would also need to win the trust of retailers, even as iPads are starting to appear in retail storefronts. But most importantly, Apple would need to navigate the complex world of financial regulations, not just in the U.S., but in every country where it offered iPay,” writes the news source. 
Love’s Opening 10 Oklahoma CNG Fueling Stations
With these 10 new fueling stations, Love’s CNG infrastructure count has reached 11, giving Oklahoma more than 70 existing or planned public CNG stations.

Love’s Travel Stops & Country Stores, an Oklahoma City, Okla.-based and family-owned operator of more than 290 travel stops and convenience stores, has scheduled grand opening events for six of 10 publicly accessible 

compressed  natural gas (CNG) fueling stations. Construction began in December shortly after Love’s announced its commitment to offer CNG fueling stations at several of its existing locations across Oklahoma. Thanks to a partnership with Oklahoma City-based Chesapeake Energy Corp. 

Murphy USA Unveils High-Speed EV Charging Station 
The installation is part of MurphyUSA’s pilot program to test feasibility of electric vehicle charging at retail GREENWOOD, Ind. – Murphy USA opened the first Level 3 quick-charge electric vehicle (EV) recharging station in Indiana at their Greenwood location. The Level 3 charging unit is expected to fully recharge an electric vehicle in 20 minutes. The installation is part of Murphy USA’s pilot program to test the feasibility of EV charging at retail. “The public discussion surrounding the role of electric vehicles in our transportation future continues,” said Murphy USA Vice President of Operations Angelos Lambis. “Unfortunately, this important conversation often ignores the critical role of the fuel marketer to provide the public with the safe, convenient and reliable fuels that they have come to expect. Murphy USA’s e-charge initiative seeks to inform the discussion by continuing our longstanding mission to listen to and serve our customers what they want." 

As automobile manufacturers and consumers begin to consider alternative fueling options for their vehicles, retailers need to evaluate which fuels make sense for their communities. Over the next couple of decades, a variety of new transportation energy solutions will be developed and brought to market. As retailers like Murphy USA provide their customers with options, consumers will be able to decide which energy solutions will shape the future.

Kwik Trip in LaCrosse, Wisconsin held a ribbon cutting ceremony on their natural gas fleet refueling center. Their investment in this technology is another demonstration of industry leadership to provide consumers with options. 
Notice Operator Training
The 2005 Energy Policy Act requires that all operators of Underground Storage Tanks (USTs) receive training. Among other things, the Act includes provisions regarding UST inspections, operator training, delivery prohibition, secondary containment and financial responsibility. The Federal operator training guidelines established three classes of UST Operators, Class A, Class B and Class C. Each UST system at a facility must designate a Class A, Class B and Class C Operator. The Federal deadline for completion of this training is August 8, 2012. This online course was designed to meet the basic Federal requirements for Class A and Class B Operators. Individual States may have additional specific requirements.

The deadline for the compliance of the aforementioned is August 8, 2012 (no exceptions).

Operator A & B Training
Operator C Training
Operator C Training (Spanish)
For information Contact Tim Smith of EPA's Office of Underground Storage Tanks at smith.timr@epa.gov or 
(703) 603-7158
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.* Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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PAYROLL OFFICE OF AMERICA





AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
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INSURANCE GROUP,




AFLAC 

The Gasoline Retailers Association of Florida Inc. proudly endorses AFLAC for all our supplemental insurance into our “Benefit Program”. 

Contact; AFLAC Randy Weber 407.908.4262. e-mail dh2_enterprises_inc@us.aflac.com 
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                      General Liability Insurance
Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s / Atkinson & Associates Insurance, Inc. money saving programs and a complete insurance package including Underground Gasoline Tanks to meet your business responsibility.
Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
Health Insurance
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For many years we have been searching for a Health Insurance provider to meet the needs for you your family and your employees. 

I am pleased to announce the endorsement of as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
For information Contact Curtis Colbert Atkinson & Associates Insurance, Inc.
1537 Brantley Rd Bldg C.
Fort Myers, FL 33907 
239-980-1291 cell
e-mail curtis@atkinsoninsurance.com  website atkinsoninsurance.com
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We would like to make you aware that Insurance Office of America (IOA) owns a subsidiary called Payroll Office of America (POA). POA offers state-of-the art payroll, tax and HRIS system solutions. They are a full service company providing all the same services as other national providers. Contact Cindy Antor @ (800) 243-6899 ext 15046
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact: Contact: Meadowbrook @ (800) 726-9006 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for nine out of the last ten years.

Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
Corrosion Protection & Solutions LLC
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Protects all pump Dispenser electric and Computer Boards.  
NON-FLAMMABLE 

A SYNTHETIC COATING SOLUTION 

Not a Waxy Substance  

Not an Oil Base 

Not a Hard Coating 

Super Corr  will not run or harden, effective for all extreme tempertures. 

Super Corr  is a Self Healing Material ! 

SUPER CORR's Anti-Corrosion Inhibitors Protect:

   Electrical and Mechanical Applications Providing:
     Superior Moisture Protection
     Hydrophobic
     Superior General and Fretting Corrosion Protection
     Superior Surface Static Electricity Protection
     Superior Corona Protection
     Other electro-migration protection problems
     Superior lubrication coefficient
     For all close-tolerance components uses
     Does Not Attract Contaminants, An Anti-static
For use on wiring, connectors, circuitry, all avionics, nano-circuitry, and mechanical part applications for civilian and military applications. Superior in marine applications. 

Field Service Representative: 
Contact Robert Kay or Ronald Knight @813-831-4006 Fax 813-831-1238 e mail rk@lektrotech.com 
Web-site www.lektrotech.com




 S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   

Name__________________________________Telephone_______________________

Address_______________________________________________________________

           City______________________State_________________________Zip___________
AMSOIL Dealership Opportunities

Synthetic motor oil is the fastest growing area of the "do it for me" market, and AMSOIL has a great product line for your customers. 

Whether you are buying AMSOIL for yourself, your garage or to become an independent dealer, I am here to help you!

Jerrold Schiff

http://www.oilfl.com

407-619-8441
Schiffkey Consultants Inc.
Jerrold Schiff
Land: (407) 772-2081 Mobile: (407) 619-8441

mailto:jerrold@schiffkey.com
http://www.schiffkey.com
Computer Virus Removal - Web site hosting - Web site SEM SEO 

http://www.schiffkey.com

Don't get mad - get HELP ! 
Computer Virus Removal
Computer Repair Orlando 

HOUSE CALLS - 7 days a week 

Panic Popups Porn Spam
Computer runs slowly or freezes? 
Satisfaction guarantee or your viruses cheerfully refunded 

Web Site Hosting
Web Site Search Engine Optimization
see existing customers - quick - fast - seo - sem - great results! 

· fast - seo - sem - great results!
Opportunity 
Make money on your very own Penny Auction 

Visit
http://zeekschiff.Got20Seconds.com/ 


For information Call Jerrold @ 407-772-2081 or 407-619-8441 cell
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Newsletter







(407) 774-9700

*Help Line Pat Moricca 






(407) 774-9700

*Daily Fuel Prices






 (407) 774-9700

*Attorney Barry S. Balmuth                                                           Toll free (866) 452-9400 

*Meadowbrook Insurance Group Workers' Comp. Dividend Program Contact: Meadowbrook 

*Meadowbrook Employment Practices Liability Insurance (EPL)  @            (800) 726-9006                                                                                           

*Health Insurance contact Glen Esbjorn
               (800) 243-6899  ext 14114
*Property & Casualty Liability Glen Esbjorn                                                                         

*Underground Storage Tank Insurance Glen Esbjorn                                                             
*Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

   (407) 332-8311   Fax (407) 332-7111 

*ATM EXPRESS contact: Linda Stewart or Keith Howard           Toll Free (888) 600-4368

*RPM Inc. Receipts-Printing-Marketing  Bill Page
                 (727) 443-1442   (800) 398-0987 

*Pump Computer Board Corrosion Protection & Solutions LLC Contact Ronald Knight or Robert Kay   (813) 831-1238                                                       
*AFLAC Contact Randy Webber 

     (407) 908-4262

*Payroll Cindy Antor
                 (800) 243-6899 ext 15046
GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203 
Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays

Consumer Advocates, LLC

Amy Cottrill, Owner       Titilayo “T” Cogdell, Manager

321-352-0607 -- 941-773-8758

E mail acottrill4@yahoo.com
A Medwaiver provider for companion, respite, PCA and in home support services. "Our passion is to help individuals with disabilities and the elderly".
Serving Seminole, Orange, Osceola and Brevard. 

For information contact: Amy Cottrill or Titilayo “T” Cogdell @ 321-352-0607 or 941-773-8758

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 

‘Angels Among Us’
Presents

The Best Of

‘Angels Among Us’

 With 24 Unique Special Angels of all Ages






Cast Father Tom



Lisa Cioffi - Frank Corso

Gerry Kelly - Debbie Karleskint
Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (407) 252-0957 or

Pat Moricca @ 407-774-9700
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience
 that makes you feel better as a human being; A classic and much more.

$10____ $15____





$20____ $50____





$100____other____














