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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for AFLAC, group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

 Florida Motor Fuel Marketing Practices Act (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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Don’t let your guard down!
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2012 average wholesale gasoline prices have changed up or down 92 times from 1st of year to date. Weak gasoline demand is currently weighing on gasoline prices, with preliminary data from the EIA showing implied gasoline demand down 6% in 2012 through April 20 compared with the corresponding period a year ago. On April 27, the EIA said it expects gasoline demand in the US this summer to be at an 11-year low. Memorial Day weekend kicks off the summer vacation season. Gasoline prices are trending lower, according to the AAA's Daily Fuel Gauge, but too great a demand will undoubtedly cause the price to rise. The current lower prices might be short-lived and might not be indicative of the American economy. KEEP CONSERVING. 
High Gas Prices Causing Mass. Motorists to Drive Less

$3.50 per gallon mark was tipping point 

BOSTON -- A new study of motorists in Massachusetts has found that continued concerns over high gasoline prices may influence their travel plans. According to survey findings released by Plymouth Rock Assurance Corp., this year's increase in the price of gasoline has resulted in almost nine in 10 respondents (88%) driving less.

With gasoline prices currently just under $4 a gallon, the $3.50 per gallon mark was the point at which most started to drive less.

High gasoline prices may affect many popular summer activities. Of those surveyed who claimed the price of fuel has impacted their driving decisions, 21% cited limiting travel for Memorial Day as a potential way to counter price hikes, and 69% noted they might avoid traveling to popular summer destinations, such as Cape Cod. In an effort to drive less, most (75%) are likely to reduce time spent on vacation and recreational activities.

To combat the effects of high gasoline prices, many Massachusetts drivers are seeking alternatives. In fact, over a quarter of respondents (28%) will resort to walking and a fifth (20%) will opt for public transportation. Only 11% of respondents cited car pooling as an alternative they will consider.

ExxonMobil Nears Completion of Retail Conversion
New Jersey sale last major market to be divested 

FAIRFAX, Va. -- Exxon Mobil Corp.'s drive to convert its company-owned convenience stores to a branded wholesale business is nearly complete with the news it has sold a majority of its retail sites in New Jersey.

As reported in a Morgan Keegan/CSP Daily News Flash yesterday, ExxonMobil has sold and transferred ownership to approximately 126 locations based in central and northern New Jersey, representing more than half of the oil giant’s company-owned retail assets in the Garden State. This caps nearly one year of work following an agreement by ExxonMobil on how best to divest its assets while meeting the state’s Right of First Refusal state.

We are pleased to have participated in some of the New Jersey Exxon acquisitions and to have helped those franchisees who have worked so hard over the years to realize a dream of owning the property on which their stores operate,” Ken Shriber, managing director of Chappaqua, N.Y.-based Petroleum Equity Group said. Last November, ExxonMobil announced plans to divest 236 company-owned gas stations and convenience stores in New Jersey, describing the news as “the last market announcement in our strategy to convert our company-owned retail assets to a branded wholesaler business.” 
Shriber served as exclusive advisor on several recent acquisitions in the selloff. He was especially familiar with the properties based on his background as a former executive at Exxon Mobil Corp. and a part of the management team that presided over the retail franchise operations in New Jersey in the 1990s. “It gave me both professional and great personal pleasure,” Shriber said, “in helping Exxon franchisees become owners of their locations, which will now allow them to control their future destiny while maintaining the Exxon brand."

TransCanada Reapplies for Keystone XL Pipeline 
The company has submitted a Presidential Permit application to the U.S. State Department for the Keystone XL Pipeline from the U.S./Canada border in Montana to Steele City, Nebraska.

WASHINGTON – On May 4th, TransCanada Corp. announced on Friday that it has submitted a Presidential Permit application to the U.S. Department of State (DOS) for the Keystone XL Pipeline from the U.S./Canada border in Montana to Steele City, Nebraska. TransCanada will supplement that application with an alternative route in Nebraska as soon as that route is selected.  

“The multi-billion dollar Keystone XL pipeline project will reduce the United States' dependence on foreign oil and support job growth by putting thousands of Americans to work,” said Russ Girling, TransCanada's president and chief executive officer. “Keystone XL will transport U.S. crude oil from the very large Bakken supply basin in Montana and North Dakota, along with Canadian oil, to U.S. refineries. 

Keystone XL is in the national interest of the United States as it would create thousands of much needed construction and manufacturing jobs and allow Americans to move closer toward achieving energy security. The U.S. consumes 14 to 15 million barrels of oil each day and forecasts suggest this will not change for decades. Current imports amount to eight to nine million barrels each day, approximately 60 per cent of the United States' requirements. 

The Keystone XL project offers Americans a choice of receiving a reliable source of Canadian and U.S. oil through this pipeline system or continuing to import crude oil from unstable places such as the Middle East and Venezuela that do not share American values.
TransCanada expects to begin construction of Keystone XL in the first quarter of 2013, with completion slated for late 2014 or early 2015. Construction of the US$2.3 billion Gulf Coast Project (Cushing, Oklahoma to Nederland, Texas) is expected to begin this summer, with an in-service date of mid to late 2013. 
'Tough to Beat'

ExxonMobil reclaims top spot in Fortune 500 

HOUSTON-- "It's tough to beat the kind of year ExxonMobil had in 2011," said Fortune magazine in declaring that ExxonMobil Corp. had reclaimed the top spot in the Fortune 500 listing for 2012.

Profits surged by 35% to $41.1 billion, and revenues jumped 28% to $452.9 billion, helping Exxon win the lead position back from Wal-Mart Stores Inc. "Exxon has certainly benefited from rising oil prices, particularly during the last quarter of 2011," said the publication. "But the company has also positioned itself well to capitalize on the latest controversial trend in domestic energy production: Fracking. Exxon now produces just about as much gas as it does oil, thanks to its $35 billion purchase of XTO Energy in 2010."

Chevron ended 2011 the second-largest oil and gas company in the U.S. managed to post a 25% increase in revenues during the full year, to $245.6 billion, and a 41% jump in profits, to $26.9 billion. 

After ExxonMobil and Wal-Mart, the top 10 slots were rounded out by Chevron, ConocoPhillps, General Motors, General Electric, Berkshire Hathaway, Fannie Mae, Ford and Hewlett-Packard.

Other oil companies and convenience store companies joining ExxonMobil, Chevron and ConocoPhillips included Valero No. 12; Marathon Petroleum No. 31; Sunoco No. 61; Hess No. 74; World Fuel Services No. 85; Murphy Oil No. 98; Tesoro No. 101; Marathon Oil No. 173; Western Refining No. 285; TravelCenters of America No. 329; The Pantry No. 347; Casey's No. 473 and Susser No. 486.

Three Oil companies were in the top five and nine in the top 100 Fortune 500 listing for 2012. High crude oil and gasoline prices mean BIG profits for the oil companies. 
Wawa Starts Major Push into Tampa Bay Region
TAMPA BAY, Fla. -- Wawa Inc. has broken ground on its first store in the Tampa region. Rising at 3101 Gandy Blvd. in Pinellas Park, this is the first of five Wawa locations in the Tampa region to break ground before the end of May, according to the company.

Wawa and local officials joined together to mark the entrance into the region with an official groundbreaking on May 16 and also to unveil the store rendering, as well as premiering the new look and store design for the Tampa site.

"We are thrilled to officially break ground on our first store in the Tampa Bay region and look forward to setting a new standard to quality and appetizing convenience for Floridians," said Wawa President Chris Gheysens. "During the next two weeks we will also break ground on four additional stores in the Tampa Bay community, and by February 2013 Wawa will open the first wave of stores in this market."

In addition to the Gandy Boulevard location, Wawa will break ground at sites on 30th Street and Fowler Avenue in Hillsborough County; US 19 and Richey Drive, Ridge Road and Little Road, and State Route 54 and US 19 New Port Richey, all in Pasco County.

"We can't wait to make the Sunshine State our new home, and are committed to filling a void in customers' lives and providing them the level of convenience and appetite appeal our customers have come to rely on us for," said Todd Souders, Wawa's director for store operations in Florida. "This significant occasion provides an opportunity for us to share our business plans for Central Florida, detail our anticipated impact on the local economy, and share our commitment to long-term investment in the Florida economy and community."

Wawa will mark the grand opening of its first Florida store in Orlando on July 18. Four additional stores are slated to open within five weeks of that date. All told, the Mid-Atlantic convenience store retailer plans to open 20 stores in Florida in 2013, 25 stores in 2014 and 25 stores in 2015. Company projections call for 100 stores in the Orlando and Tampa markets in the next five years.
------------------------------------------------------------------------------------------------------------------------------------------------------------------

QuikTrip Reshaping Tucson Market (Sounds Familiar)
"They just kicked our butt," says former competitor of well-run retailer 

TUCSON, Ariz. -- Across Tucson, Ariz., the gasoline station industry is going through a "shakeout," reported The Arizona Daily Star. About two dozen stations have closed since the beginning of 2010. Owners cited a variety of factors, including the arrival of QuikTrip to the market. The Tulsa, Okla.-based company opened its first Tucson-area store in January 2010 and has put up 12 more since. Another three are under construction.

Robert Mahlstede, who was the president of Loma Catalina Co., which ran the 17-store local Catalina Mart chain until selling to El Paso-based Western Refining Inc. last June, offered insight into QuikTrip's success. He told the newspaper that Tucson stations have traditionally sold an average of 80,000 gallons per month. QuikTrip, he said, aims to sell 350,000 gallons a month at each station.

One advantage QuikTrip has is that it has the wherewithal to lose money on new stations while it builds up its market share and tries to reach that 350,000 gallon mark, Mahlstede speculated.

"They're not building a station in order to capture new market," said Mahlstede. "They're clearly and totally coming in to take share away from someone else," he told the newspaper.

"They've got the wherewithal to build multi-million dollar stores. They've got the ability to build many at one time. They've got the ability to perhaps lose money for a time. In the meantime, they put the smaller independent people out of business," Troy Little, president of 26-store local chain Quik Mart, told the paper.

Independent stations also were having trouble competing with discount-priced fuel being sold by other retailers, including supermarkets, Jesse Lugo, a former Tucson station owner, told the paper. Many have closed and remain vacant.

Tom Cooley retired and closed his independent station, C&T Oil, on April 16, said the report. "It's just so competitive. ... Circle K is building like crazy, and so is QuikTrip," he told the paper.

He added that credit-card company fees also ate into already-narrow profit margins.

Pump Tampering Leads to $12K Loss 
A Chicago gas station fell victim to fuel theft, which resulted in a loss of $12,000 over a two-week period.

CHICAGO – A man who told motorists he could fill up their tanks for $20 in cash, of which he pocketed himself, made off with $12,000 in two weeks from a suburban Citgo station. 

Police said that the man had tampered with the pumps so that gas could be pumped out without the station attendant knowing, according to CBS (Chicago), and by the time someone figured out what was wrong, 2,900 gallons had been pumped for free and the station ran out of gasoline. 

An employee at a business next door caught on to what was happening and alerted the station. “He broke it. He got a trick from inside, push some button and he made the pump running,” Kahled Mubarek told the news source. 

Further inspection showed that the locks on the gas pumps broken and the pumps themselves had been altered to allow the man to pump gas without the clerk inside knowing what was happening. 

Your supplier should know ware tamper-evident labels that can help retailers identify potential security breaches if skimming devices are inserted at fuel dispensers or other unattended PIN-entry devices. The best method to protect against Scams is to check the gasoline pumps every day for tampering. How can a gasoline station not know that something was wrong? Inventory control should have sent up a red flag. Scams are running rampart in the gasoline retail industry. The internet can spread the word very quick about a Scam. 

The people who received the fill-ups are as guilty as the one who set-up the scam (stealing gasoline).  
The Energy Information Administration (EIA) Lowers Summer Gas Price Predictions

WASHINGTON, D.C. -- With the unofficial start of summer only three weeks away, there is some good news on the gas price front. The Energy Information Administration (EIA) has downgraded its forecasted price at the pump for the summer driving season. According to the EIA's Short-Term Energy Outlook, released yesterday, the agency projects regular gasoline will average $3.79 per gallon during the summer season, which stretches from April through September. That number is only 8 cents more than last year's summer average of $3.71.

The new estimate is also lower that the EIA's initial estimate of $3.95 and below 2008's record average of $3.80, the Associated Press reported. For full-year 2012, EIA's outlook projects regular gasoline retail prices will hit an average of $3.71, primarily driven by higher crude oil costs. By comparison, regular-grade gasoline retail prices averaged $3.53 per gallon in 2011. And while the price is expected to jump 20 cents from 2011 to 2012, the increase is still better than the 2010-to-2011 jump when prices rose 74 cents per gallon, according to EIA.

The organization has also lowered its forecast for diesel fuel retail prices. That price averaged $3.84 per gallon in 2011 and will average $4.06 per gallon in 2012, down 9 cents per gallon from last month's outlook. In 2013, diesel fuel retail prices are projected to decline to $4.03 per gallon, 8 cents per gallon lower than the previous outlook.

Summer price estimates below $4 a gallon for regular gas is good news considering that just a few months ago, many analysts were predicting U.S. motorists could see $5 a gallon prices at the pump this summer.

"It's almost like a tax cut," Jared Bernstein, a senior fellow at the Center for Budget and Policy Priorities, told the AP.

EIA's new prediction means that motorists will spend about $10.7 billion less on gasoline than previously anticipated.

Prices are already starting to ease up at the pump. According to Fuel Gauge Report, the current average price is $3.75 a gallon, down from $3.80 a week ago and $3.92 a month ago. This time last year, retail gas prices hit $3.960 a gallon.
KEEP CONSERVING.
Gas Retailers Feel Pain at the Pump from Credit Card Fees

WASHINGTON, D.C. -- While it is easy to believe that gasoline retailers are making a profit every time the price at the pump ticks up a few cents, the reality is operators lose money, according to the Merchants Payments Coalition (MPC).

The Oil Price Information Service recently reported  gasoline stations took in 13 cents a gallon in gross profit before taxes, payroll and other overhead expenses during the first quarter of 2012. The cost of selling gasoline is around 15 cents a gallon as a result gasoline retailers lost approximately 2 cents per gallon during the same time period, according to the coalition.

Factor in a 7-to 10-cent per gallon swipe fee every time a motorist pays for gasoline with a credit card, and banks are taking in a bigger piece of what drivers pay for a gallon of gasoline the group added.

"To deflect attention from this, banks are misleading the public about their hidden credit and debit card swipe fees in a new advertising campaign. They want to convince the public that gasoline stations are sitting on a windfall when, in fact, many didn't even turn a profit last quarter in this hyper-competitive business," said Lyle Beckwith, senior vice president of government relations at NACS, an MPC member. "The facts are there are no facts to justify credit card swipe fees that are fixed in secret, without competition, and which continue to rise," he added.

Swipe fees have been a hot-button issue in the industry for several years. In October, new Federal Reserve regulations capping the fees charged on debit cards went into effect after a months-long bruising battle between the retail industry and banking community. However, the new caps did not apply to credit card fees. According to the coalition, savings from lower debit card fees realized by retailers have been at least partially offset by rising credit card swipe fees imposed by the card industry.

Gasoline retailers' second-highest cost after labor is now the swipe fees they must pay to Visa, MasterCard and the nation's banks, which take $2 out of every $100 spent by consumers on credit cards. While the price of gasoline went up 80 percent between 2004 and 2011, card fees have increased 180 percent even though the cost of providing the actual "swipe" electronic transaction has been going down.
BP Station Operators Sue Fuel Supplier
A nightmare for BP dealers 

BOSTON -- Several New England BP stations still have no gas to sell, and 30 of them primarily in Massachusetts have decided to sue gasoline supplier Green Valley Oil LLC in an effort to recover lost profits and other damages, according to the Boston Globe.

"I'm very angry, and more scared," Robert Cahoon, operator of a BP station on Bridge Street in Dedham, Mass., told the newspaper. "I have a wife, I have two daughters, and as of right now I have no source of income." Cahoon added that Rhode Island-based Green Valley owes him $87,000 in lost profits and a security deposit.

More than 100 BP owners have not received gas shipments for the past several weeks. Many have had no gas for three weeks or more. The problem stems from the bankruptcy of Getty Petroleum Marketing Inc. (GPMI) sub-lessor of the BP station leases declaring bankruptcy. Green Valley subsequently said it was going out of business as well.

According to the news outlet, BP was expected to have a new gas supplier soon, but a deal has yet to materialize.
However, the news source reported that GPMI has enlisted four suppliers to furnish the BP stations with gas. One is Lehigh Gas Corp., which could take over 106 of Green Valley's gas station accounts.

Some BP stations have already begun receiving gas shipments, the Globe reported. A hearing to determine if Green Valley had enough money to pay the BP station owners was postponed and was shifted from Suffolk Superior Court to the U.S. District Court in Boston, according to the newspaper.

Nancy Reimer, attorney at LeClair Ryan, the law firm representing the gasoline station operators, called the change of hearting venues a "delay tactic."

Getty Realty Corp. is the owner of the BP stations. It had subleased them to GPMI under a master lease, and the properties were subleased again to individual BP operators.

WHAT A MESS!!!
----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
Nightmare Continues!

Getty Issues Ultimatum to Dealers

Buy fuel from Chestnut or stop using our pumps and get out 

JERICHO, N.Y. -- Getty Realty Inc. has given dealers subleasing its sites in Connecticut until May 7 to arrange to buy fuel from New York jobber Chestnut Petroleum Distributors Inc. and sign temporary licensing agreements. If they fail to do so, Getty said, it will start eviction proceedings against them. Further, Getty said it forbids the retailers from using its pumps, tanks and piping to sell fuel that isn't supplied by Chestnut.

The ultimatum in the May 3 letter from Joshua Dicker, Getty's vice president and general counsel, noted that New Paltz, N.Y.-based Chestnut is "the exclusive supplier" to the sites under licensing agreements that would give the dealers the right to occupy the stations on a month-to-month tenancy until Chestnut has time to negotiate new leases with the retailers. However, the 53-plus dealers do not want to sign the Getty licensing deals--or any subsequent leases with Chestnut until they are assured that they will receive full franchises protected by the federal Petroleum Marketing Practices Act. Without PMPA coverage, they fear, Chestnut will force them to become commission agents, stripping them of the ability to control their own pump prices.

While rejecting the Getty licenses, the dealers have tried to reach a compromise. They sent checks for their rents directly to Dicker at Getty's Jericho, N.Y. headquarters, but Dicker has returned the payments. "This proposed arrangement is totally unacceptable to us and is hereby rejected," Dicker said, according to a copy of his letter obtained by CSP Daily News. If they do not sign the licensing agreements, Getty will "take any and all actions to cause you to surrender the premises and pay any damages suffered by its use."

Getty is a publicly held real-estate investment trust (REIT). Some sources say it is prevented from accepting rent money directly from the dealers under REIT regulations that require it to be a landlord only, with no involvement in control or operation of the stations. If Getty starts eviction proceedings, the dealers are likely to go to court. The proceedings could drag on for a year or more, depending on how clogged the court system is.

Currently, the dealers set their own pump prices and keep the profits they earn from fuel and inside-store sales. But as commission agents, Chestnut would be able to tell them what to charge for fuel, controlling their ability to compete on the street. Additionally, all profits from their gas sales would go straight to Chestnut. The dealers would receive only a commission on the sales. Chestnut is looking at a five-cents-to-12-cents-per-gallon payment, depending on whether the dealers pay their own credit card costs or whether Chestnut processes the card sales, sources said after attending a meeting where Chestnut made a presentation of its plans.

Chestnut told the dealers at a recent meeting that it has a number of brands, including Shell and Sunoco, although most of the Getty sites will remain flagged with BP under a new jobber agreement Chestnut has just signed with the refiner. The dealers say the brand won't matter if they have no PMPA protection against lease non-renewal or termination as commission agents. They point to dozens of Shell stations that Chestnut purchased in Connecticut a few years ago. Chestnut has replaced most of the original franchised dealers at those sites with commission agents, the dealers say.
BP Prevails Over Two Chicago-Area Franchisees

Judge reprimands the oil giant for concealing profit margins from buyers.

CHICAGO -- BP Products North America Inc. emerged victorious but not unscathed in a protracted lawsuit involving two of its Chicago-area franchisees that alleged that the oil company had defrauded them, reported the Chicago Tribune.

Cook County Circuit Judge Sanjay Tailor ruled Wednesday that the franchisees, RWJ Management Co. and Joliet Petroleum LLC, failed to prove all of the elements of their fraud claims, which were brought in 2009. "We are pleased with the court's decision, which supports our view that this was nothing more than a commercial dispute between sophisticated businesspeople," BP said in a statement.

But Tailor did not completely absolve BP, said the report. In a 46-page opinion, the judge found that the company intended to deceive the plaintiffs when it concealed the profit margins on fuel at the suburban stations it sold to the franchisees in 2006.

BP was losing money on its company-owned stations and began the process of selling them in late 2005, court papers cited by the newspaper said. When potential buyers asked about the fuel margins, BP and its real-estate broker told them to look at industry average margins. But the company hid the fact that its margins at the stations for sale were significantly lower than the industry average, the ruling said.

"BP's decision to sell stores where it employed a pricing tactic to dramatically increase its fuel volumes at the expense of margin is strong evidence of BP's fraudulent intent," Tailor wrote.

Tailor, though, said the plaintiffs did not establish that they relied on BP's concealment in deciding to buy a total of seven stations in separate sales. Tailor said both buyers have a lot of experience in the retail gasoline industry. Bob Juckniess of Oak Brook-based RWJ Management used to be a Shell franchisee in Indiana and Ohio. Nrupesh Desai, Joliet Petroleum's principal, also operates a number of other CITGO and Clark stations, according to court papers.

Moreover, Juckniess and Desai purchased more stores from BP after 2006 in separate transactions, Tailor wrote. RWJ Management and Joliet Petroleum each bought five more stations in 2007 and 2008, spending more than $42 million, according to court papers.
The oil companies’ strategy is to lower the retail price to dramatically increase its fuel volumes and give a false image to sell there locations to unsuspecting buyers! Buyer Be Ware!!!! BP is still facing other lawsuits brought by franchisees in California. In March a lawsuit was filed on behalf of 40 Thrifty Oil Co. franchise owners in Southern California who claim BP failed to give proper notice of its plan to not renew its master lease with Thrifty Oil. BP should have turned over the option of the master lease to the franchise dealers!!!
The Impact of Interchange Fees 
Forbes article details the impact of interchange fees on fuel marketers, and how banks are shifting the blame to control public opinion.

NEW YORK – A Forbes article earlier this week by Douglas Kantor, counsel to the Merchants Payments Coalition, detailed the impact of interchange fees on fuel marketers.

“[I]t is so tough to make money selling gasoline at retail,” Kantor begins, adding that retailers are often perceived as the bad guys, especially when fuel prices are high. “They know so little about the industry that it would be laughable if it weren’t so deceptive,” Kantor said. “During the first quarter, the gasoline retailing industry lost money on gasoline sales.”

Kantor said retailers sold gas for just 13 cents per gallon more than they paid for it, less than the industry cost average of 15 cents per gallon. “Many retailers didn’t pocket anything in the first quarter,” Kantor said.

Kantor said the public misperception has been caused by a “sleight of hand by the banks’ lobbying group,” which provided incorrect estimates as to the amount retailers’ interchange fees have decreased since Durbin took effect in October.

“The estimates are wrong, but that is largely beside the point. It’s what they did next that is sobering. They claimed retailers were pocketing 100% of that money,” Kantor said. “That’s right. They simply asserted retailers pocketing the money without any investigation or research. So, as many retailers were losing money, the banks claimed every single one of them was not only profiting, but padding profits.”

Citing data, Kantor said gasoline retailers paid more than $11 billion last year to the credit card companies, which added an average of 7 cents per gallon to the price of gasoline sold in the United States. “These facts are simply too damning,” Kantor said. “So, they have now started to shout them down by trying to make local businesses the bad guys.”

“While problems remains, swipe fee reform has significantly improved the debit market, resulting in countless benefits for small businesses and consumers,” said Kantor. “The intense competition that exists among merchants means consumers are winning with swipe-fee savings.” 

Also the holds of $75 plus on consumer gasoline Debit and credit card sales blame the retailer when the holds are being held by the banks. Anyone who contacts the retailer for the holds should refer them to their own bank; they are the ones who are guilty for the holds. Federal Reserve Numbers Shows Banks' Claims Are Wrong 
EPA ISSUES FINAL RULE PAVING THE WAY FOR PHASE-OUT OF STAGE II VAPOR RECOVERY
In a long awaited rulemaking that marks a significant victory for petroleum marketers, the U.S. Environmental Protection Agency (EPA) has determined that Stage II vapor recovery systems used at gas stations can be now phased-out. The agency is waiving Stage II requirements in light of what it now determines to be the "widespread use" nationwide of onboard refueling vapor recovery (ORVR) equipment on late model vehicles. Over the past five years, That pathway has now been accomplished with the final rulemaking. However, marketers will not be able to remove Stage II equipment immediately. Before that can happen, state regulators must submit amended air pollution control plans (SIP plans) to the EPA for approval, a process that can take as long as a year or more. The EPA promises that it will soon release a guidance document providing state regulators with streamlined process on how to amend SIP plans for the removal of Stage II. The guidance document will also give state regulators more flexibility in demonstrating that removal of Stage II would not have a significant impact on federal ozone emission reduction mandates.

A Hero!
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John Gebhardt's wife, Mindy, said that this little girl's entire family was executed. The insurgents intended to execute the little girl also, and shot her in the head...but they failed to kill her. She was cared for in John's hospital and is healing up, but continues to cry and moan. The nurses said John is the only one who seems to calm her down, so John has spent nights holding her while they both slept in that chair. The girl is coming along with her healing. 
He is a real Star of the war, and represents what America is trying to do.
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
Equipment for Sale

All items are used but in good condition.

Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@gmail.com
INDEPENDENT DEALER PURCHASING SERVICE
Cars
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Trucks












        Wholesale
                                                                                                                                                                                                     For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     
If anyone has any R12 Freon in storage,  IDPS Group is paying $15 dollars per pound for R12 Freon virgin or reclaimed any size amounts.
Contact Ken Broudy Office: (407) 324-5422 & (407) 383-9889 Cell  E-mail: idpsgrp@aol.com
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com Web Site- Corporate Defense Strategies Inc.
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.* Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
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AFLAC 
The Gasoline Retailers Association of Florida Inc. proudly endorses AFLAC for all our supplemental insurance into our “Benefit Program”. 
Contact; AFLAC Randy Weber 407.908.4262. e-mail dh2_enterprises_inc@us.aflac.com 
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Insurance Office of America

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. Contact Glen Esbjorn @ (800) 243-6899 ext 14114 (407) 788-3000 
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We would like to make you aware that Insurance Office of America (IOA) owns a subsidiary called Payroll Office of America (POA). POA offers state-of-the art payroll, tax and HRIS system solutions. They are a full service company providing all the same services as other national providers. Contact 
Cindy Antor @ (800) 243-6899 ext 1504
Health Insurance

For many years we have been searching for a Health Insurance provider to meet the needs for you and your employees. 

I am pleased to announce the endorsement of Insurance Office of America as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
                                                       For information contact Glen Esbjorn:

                                                                931 North State Road 434

                                                             Altamonte Springs, FL 32714

                                                          Toll free: 800-243-6899 ext 14114
IOA Official Partnerships
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact: Contact: Meadowbrook @ (800) 726-9006 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for nine out of the last ten years.

Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
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S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 
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Name__________________________________Telephone_______________________

Address_______________________________________________________________

           City______________________State_________________________Zip______________
Corrosion Protection & Solutions LLC


Protects all pump Dispenser electric and Computer Boards.  
NON-FLAMMABLE 

A SYNTHETIC COATING SOLUTION 

Not a Waxy Substance  

Not an Oil Base 

Not a Hard Coating 

Super Corr  will not run or harden, effective for all extreme tempertures. 

Super Corr  is a Self Healing Material ! 

SUPER CORR's Anti-Corrosion Inhibitors Protect:

   Electrical and Mechanical Applications Providing:
     Superior Moisture Protection
     Hydrophobic
     Superior General and Fretting Corrosion Protection
     Superior Surface Static Electricity Protection
     Superior Corona Protection
     Other electro-migration protection problems
     Superior lubrication coefficient
     For all close-tolerance components uses
     Does Not Attract Contaminants, An Anti-static

 
For use on wiring, connectors, circuitry, all avionics, nano-circuitry, and mechanical part applications for civilian and military applications. Superior in marine applications. 

Field Service Representative: Frank Lapnieewski Telephone: 813-447-1026 
 email: Frank@corrosionpro.com
Contact Robert Kay or Ronald Knight @813-831-4006 Fax 813-831-1238 e mail rk@lektrotech.com 
Web-site www.lektrotech.com
AMSOIL Dealership Opportunities

Synthetic motor oil is the fastest growing area of the "do it for me" market, and AMSOIL has a great product line for your customers. 

Whether you are buying AMSOIL for yourself, your garage or to become an independent dealer, I am here to help you!

Jerrold Schiff

http://www.oilfl.com 407-619-8441
Schiffkey Consultants Inc.
Jerrold Schiff
Land: (407) 772-2081 Mobile: (407) 619-8441

mailto:jerrold@schiffkey.com
http://www.schiffkey.com
Computer Virus Removal - Web site hosting - Web site SEM SEO 

http://www.schiffkey.com

Don't get mad - get HELP ! 
Computer Virus Removal
Computer Repair Orlando 

HOUSE CALLS - 7 days a week 

Panic Popups Porn Spam
Computer runs slowly or freezes? 
Satisfaction guarantee or your viruses cheerfully refunded 

Web Site Hosting
Web Site Search Engine Optimization
see existing customers - quick - fast - seo - sem - great results ! 

- fast - seo - sem - great results ! 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Newsletter







(407) 774-9700

*Help Line Pat Moricca 






(407) 774-9700

*Daily Fuel Prices






 (407) 774-9700

*Attorney Barry S. Balmuth                                                           Toll free (866) 452-9400 

*Meadowbrook Insurance Group Workers' Comp. Dividend Program Contact: Meadowbrook 

*Meadowbrook Employment Practices Liability Insurance (EPL)  @            (800) 726-9006                                                                                           

*Health Insurance contact Glen Esbjorn
     (800) 243-6899  ext 14114
*Property & Casualty Liability Glen Esbjorn    *Underground Storage Tank Insurance Glen Esbjorn                                                             
*Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

   (407) 332-8311   Fax (407) 332-7111 

*ATM EXPRESS contact: Linda Stewart or Keith Howard           Toll Free (888) 600-4368

*RPM Inc. Receipts-Printing-Marketing  Bill Page
                 (727) 443-1442   (800) 398-0987 

*Pump Computer Board Corrosion Protection & Solutions LLC 

Contact Ronald Knight or Robert Kay                                                         (813) 831-1238

*AFLAC Contact Randy Webber 

     (407) 908-4262

*Payroll Cindy Antor
                 (800) 243-6899 ext 15046
GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203 
Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pay

Consumer Advocates, LLC

Amy Cottrill, Owner

Titilayo “T” Cogdell, Manager

321-352-0607

941-773-8758

E mail acottrill4@yahoo.com
A Medwaiver provider for companion, respite, PCA and in home support services. "Our passion is to help individuals with disabilities and the elderly".
Serving Seminole, Orange, Osceola and Brevard. 

For information contact: Amy Cottrill or Titilayo “T” Cogdell @ 321-352-0607 or 941-773-8758

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 
‘Angels Among Us’
Presents

The Best Of

‘Angels Among Us’
 With 24 Unique Special Angels of all Ages




Cast Father Tom



Lisa Cioffi - Frank Corso

Gerry Kelly - Debbie Karleskint
Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (407) 252-0957 or

Pat Moricca @ 407-774-9700
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-arming experience that makes you feel better as a human being; A classic and much more. 
$10____ $15____





$20____ $50____





$100____other____














