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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for AFLAC, group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

 Florida Motor Fuel Marketing Practices Act (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
[image: image21.png]


[image: image22.jpg]


[image: image23.jpg]



February 23rd 2012 photo shows a diesel pump at a Gasoline station in Lake Oswego Ore.

2012 average wholesale gasoline increased approximately 26/cts gal and changed up or down 73 times and crude oil has increased approximately $5 a barrel from 1st of year to date.
Shell first quarter income 

Shell 2012 fiscal first-quarter earnings were strong. The petroleum purveyor net income $7.7 billion, compared to a profit of $6.9 billion during its 2011 first quarter!

Chevron Reports One of Its Best Quarters Ever

Chevron earned $6.5 billion for its latest quarter ending March 31, vs. a $6.2-billion profit during the company's 2011 fiscal first quarter. "It was one of the best quarters we ever had," said Patricia Yarrington, Chevron's vice president and CFO, adding that Chevron is leading the industry regarding oil margins. According to the company, Chevron earns a profit margin of nearly $39 per barrel of oil sold.
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'Squeezed & Confused'

Travel, tourism experts voice economic concerns over rising gasoline prices 

WASHINGTON -- The U.S. House Natural Resources Committee held an oversight hearing to examine the impact high gasoline prices have on job creation and economic growth in America's tourism and travel industry, which last year supported 14 million U.S. jobs.

"According to the Wall Street Journal, every dollar increase in gas prices means $2.6 billion a week must be diverted toward the gas pump and away from other spending. This decrease in consumer spending has significant impacts throughout our economy. With many families already running on tight budgets, the extra money spent on gasoline is more than enough to force families to forgo summer vacations, spring break trips or other travel plans," said Natural Resources Committee Chairman Doc Hastings. "Beach towns, mountain gateway communities and various other tourist destinations rely heavily on spring and summer travelers for the majority of their yearly income. High gasoline prices can have a crippling effect on the travel and tourism industry as business costs increase and revenue decreases from the lack of tourists and visitors that can afford to make the trip." At the hearing, witnesses representing the travel industry recognized that as spring and summer travel season starts, many American families are already changing their travel plans and cutting back vacation and tourism.

Overall, the U.S. travel and tourism industry generated $1.8 trillion in economic output last year. Some Americans are already changing their travel plans. Americans who plan to travel by car this summer, 54% said that an increase in the price of gasoline would affect their travel plans.

Mark BrownAAA executive vice president of association and club services provided the committee with a consumer prospective on the impact of fuel prices on household budgets and travel plans. "Once again America's motorists are caught in a squeeze and confused as they try to understand what is happening at the gas pump," said Brown.

Approximately 84% said they have already changed their driving habits or lifestyle in some way because of increased gasoline prices. Combining trips and errands was the most commonly reported cost-cutting tactic, with approximately 60% having already made this adjustment; 45% are dining out less and 34% are delaying major purchases.

Gas Prices Hurt Retailers; Too 
Pain at the pump especially hits independent owners hard, as the U.S. gas consumption drops to an 11-year low.

ELMONT, N.Y. – The approximately 110,000 independent gasoline retailers are reeling from decreased demand, high prices and warehouse club competition, the Wall Street Journal reports. U.S. consumption of gasoline has declined to an 11-year low, 4.3% below this time last year. 

With demand decreasing, gasoline station owners are having tough times. “There have been times in the past month when I've been losing money for every gallon of gas I sell,” said Robert Fisher, co-owner of four Chevron convenience stores and gas station in Washington, Oregon and Arizona. “It's a very tough industry.” 

Sales of convenience store items and higher swipe fees contribute to the lowered profits. “The less traffic we have on the outside translates to the less traffic we have on the inside,” said Steve Cohen, owner of a Mobil gas station and convenience store. Candy, beer and other inside sales has slid around 25% from a year ago. “The volume is just slowly fading away.” 

The vast majority of U.S. gasoline stations are owned by individuals who purchase fuel from wholesale distributors. “I'm definitely hurting,” said Carl Betz. Gasoline sales at his Getty station are around 25% from 2011. “This is the worst business has ever been.” 

Grocery stores and warehouse clubs like Costco have cut into gasoline sales, too, by offering pump prices at a low amount. “Five years ago, [large chain outlets with gas pumps] were essentially nonexistent,” said Fisher. “Today they're all over the place.” 

Costco, Wal-Mart, Sam’s Club, BJ’s, supper markets, Big-Boxers, Hypermarkets plus can purchase wholesale gasoline on the open market while the independent gasoline retailer is a captive buyer under contract paying a much higher wholesale price and subsiding the above groups. 

Why Domestic Oil Production Isn’t Producing Lower Gas Prices 
Wall Street traders seeking the highest profits for crude oil, U.S. oil production isn’t producing a gasoline price benefit at home.

NEW YORK – A piece in Fortune earlier highlights the curious case for rising U.S. gasoline prices: While the U.S. “is enjoying an energy boom,” producing more crude oil than at least one OPEC country, the price of gasoline is $4 or more per gallon, even as demand hits historic lows.

“[M]ore drilling is happening now, and prices are still going up,” writes Leah McGrath Goodman. The reason? “Wall Street has changed the formula for pricing gasoline.” Until last year, gasoline prices were directly linked to the price of U.S. crude oil, which was set daily in Cushing, Oklahoma, the largest oil-storage hub in the United States. However, today, U.S. gas prices are tracked to the price of Brent crude, a type of oil found in the North Sea. And Brent crude trades at roughly $20 more per barrel than U.S. oil.

Therefore, even while more drilling is taking place on U.S. soil, the price benchmark has resisted a decrease, as it is linked to more expensive oil. “This is an unprecedented shift,” writes McGrath Goodman. “Since the dawn of the modern-day oil markets in downtown Manhattan in the 1980s, U.S. gasoline prices have followed the domestic oil price. In the past year, U.S. oil prices have repeatedly traded in the double-digits below the Brent price. That is money Wall Street cannot afford to walk away from.”

Wall Street traders and major oil companies, therefore, seek the highest price for oil, and “just because an oil company drills inside U.S. borders doesn’t mean it has to sell to a U.S. buyer,” McGrath Goodman notes. Overseas buyers, she said, offer greater profit, which is winning over patriotism.

As more North American pipelines emerge, this will lead to greater exports, which may lower global prices in the long term, though lead to “more of our North American petroleum products. lost to competition from abroad” in the short term.

“America will have to fight to keep oil on its shores instead of seeing it shipped to another country by paying dearly for that privilege,” McGrath Goodman concludes. “Energy independence may be within our reach. But it comes at a price.”

Pressure is on Commodity Futures Trading Commission to reduce speculation
U.S. Senator Dick Durbin of Illinois announced that many of his colleagues have come to the realization that oil futures speculation is intrinsically linked to rising gasoline prices. When he chaired a Senate Appropriations Subcommittee hearing (3/21) he cited a February report produced by Goldman Sachs that said speculation alone accounts for 56 cents per gallon and may at times go higher. A Wall Street Journal analysis says 63 cents of every gallon is due to speculation.
Durbin questioned Gary Gensler, Chairman of the U.S. Commodity Futures Trading Commission (CFTC), about the effects market speculators have on the price of gasoline. In his responses Gensler acknowledged that speculation does indeed impact retail gasoline prices but beyond "watching oil markets regularly" he expressed little interest in taking any corrective actions or upsetting any apple carts.

Domestic Fuels Act Introduced
Bill aims to make it easier for retailers to offer customers different kinds of fuel.

The Domestic Fuels Act of 2012 (S.2264) was introduced in the U.S. Senate yesterday, March 29. The legislation would help retailers offer new fuels with a lower cost of entry, a lower liability risk and to limit other regulatory factors that impact the amount of renewable fuels that can be sold through existing motor fuel retail outlets, DL Online reported.

U.S. Senators Amy Klobuchar (D-MN), John Hoeven (R-ND), Roy Blunt (R-MO) and Mike Crapo (R-ID) introduced the bipartisan legislation. The legislation’s goal is to produce more energy, increase competition, promote alternative fuels, provide more consumer choice and lower the cost of fuels at the pump. The Domestic Fuels Act would also help make it easier to market all fuels in order to give consumers more fuel choices.

The bill looks to do the following:
• Allow all fuels—traditional and renewable—to be stored and dispensed with common equipment.

• To require the EPA to develop streamlined criteria, so underground tanks can be used to dispense gasoline, diesel, ethanol or some combination of fuels, rather than requiring the use of separate tanks.

• Provide liability protection for retailers that meet these streamlined EPA standards, allowing them to sell multiple types of fuel with fewer restrictions.

• Establish a new way for retailers to ensure their equipment is safe and legally recognized in order to reduce the cost of entry.

NACS is behind the legislation and has been working with a coalition including the American Fuel & Petrochemical Manufacturers and many industry associations to develop the legislation.

The coalition noted that importantly, the bill would “protect innocent parties from certain liabilities associated with misfueling when consumers are informed about fuels that are approved for only certain engines; and it will establish that an entity who complies with today’s laws and regulations cannot be held retroactively liable even if those laws and regulations change tomorrow.” In support of the bill, nine trade associations sent letters to key Members of Congress in both the House and Senate 

Wholesale Gasoline Prices Dive Lower on Industry News
Wholesale gasoline prices moved sharply lower during the third week of April, coming under heavy selling pressure as those in the market not hedging liquidated long holdings on growing sentiment that there will be enough supply this summer to avoid a tight market.

There were a handful of recent news events suggesting increasing supply availability in triggering the change in market sentiment that led to the selling, including potential buyers of two refineries in Pennsylvania that were slated for permanent closure. This news in particular drove down gasoline prices in open market trading that had been boosted sharply by fear of a tight supply-demand dynamic during the summer months in the heavily populated Northeast.

The board of directors for Delta Air Lines has given the green light to management to acquire the Trainer refinery near Philadelphia, which is currently closed. ConocoPhillips closed the refinery in September 2011, the facility that can process up to 185,000 barrels per day (bpd) of crude oil. Delta is looking to cut its jet fuel bill, with the company reportedly to work with J.P. Morgan to finance operations at the facility.

Sunoco, Inc. said it would delay the planned closure of its 330,000 bpd Philadelphia refinery from July to August after entering into exclusive discussions with The Carlyle Group, a global alternative asset manager, regarding a potential joint venture. There is no guarantee that a deal will be reached, and Sunoco said it would idle processing units in August one is not consummated. “We are working actively with Sunoco and other stakeholders to explore ways to keep this vital facility operating. The facility has been operating at a significant loss for some time, and we are exploring every avenue to create a viable plan,” said Rodney S. Cohen, managing director of The Carlyle Group.

Sunoco’s 178,000 bpd Marcus Hook refinery located just outside of Philadelphia was shut in December 2011 with no plans in restarting the facility.

In addition to this news, was an earlier than expected start date for a reversed Seaway Pipeline. The pipeline will carry oil from Cushing, Oklahoma to Freeport, Texas, unlocking the important supply hub at Cushing which serves as the delivery location for the New York Mercantile Exchange light sweet crude futures contract.

Rapid growth in both heavy tar sands from Canada and light shale oil from the Midcontinent have swelled supply at Cushing, which does not have pipeline takeaway capacity to the Gulf Coast. The Seaway Pipeline will provide an initial 150,000 bpd of takeaway capacity to the Gulf Coast as early as May. This pressured oil prices as traders repositioned on the news.
TransCanada is fully committed to the construction of the 1,897-km (1,179-mile) Keystone XL Pipeline Project from Hardisty, Alberta to the United States it could possibly repeat 2008 decline in gasoline prices!   

Soaring Gasoline Prices Shine the Spotlight on Train Travel
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The steady rise in fuel prices sweeping the country is making travelers rethink their summer travel plans as they begin to consider the increased expenditure to trips by air and car. But don’t nix the summer vacation just yet. Turn the family road trip into the family rail trip! 

“Many of America’s most classic destinations are a train ride away,” said Todd Powell, president of Chicago-based specialty Travel Company Vacations by Rail. Aboard one of the country’s iconic long-distance trains, like Amtrak’s Empire Builder, California Zephyr, or Southwest Chief, travelers can settle in, enjoy the passing scenery, and leave the driving to someone else en route to popular cities and natural attractions like the Grand Canyon, Glacier National Park, San Francisco, Yosemite National Park and Seattle.

“Your vacation begins the minute you step aboard the train,” said Powell. “There is always something to do, whether meeting fellow travelers from around the world, admiring some of the country’s most beautiful scenery from the panoramic lounge car, or sitting back with a good book and enjoying the silence. It is also an efficient way to travel, as dining; sleeping and entertainment options are located in one comfortable, constantly moving mode of transportation.”

Another Payment Processor Hit by Hackers 
Unverified reports alleges a New York street gang with ties to Central America swiped more than 10 million credit and debit card transactions.

McLean, VA – Global Payments, an Atlanta-based payment card-processing firm, suffered a credit and debit card breach affecting more than 10 million transaction records, USA Today reports. The processor issued a statement late last week confirming that it discovered the breach last month and reported it to industry officials and the FBI. 

Gartner banking security analyst Avivah Litan said reports point to a New York City street gang with Central American ties as taking control of "an administrative account that was not protected sufficiently."  "I've spoken with folks in the card business that is seeing signs of this breach mushroom," Litan said. 

Security blogger Brian Krebs said thieves hacked into the Global Payments network between January 21 and February 25. MasterCard issued a statement advising its cardholders to contact the financial institution that issued their cards, while Visa said that no Visa systems were breached. The breach recalls the Heartland Payment Systems breach in 2008 and 2009, whereby 130 million payment card records were compromised. More recently, hackers stole payment card information from more than 100 million Sony PlayStation customers, while Zippos suffered the theft of account data for 24 million customers. "Any business that's capturing payment data is a target," said Mark Bower, analyst at Voltage Security. 

Retailers face stiff penalties for failing to comply with data breach disclosure laws. Currently, 46 states have enacted legislation that require merchants to notify customers whose card numbers are stolen. Many impose hefty fines if notifications are not made in a timely manner. 

"Merchants are definitely on the hook for these state disclosures, because they are the ones who have the consumer relationship," said Ted Julian, of Co3, a Cambridge, Mass.-based company that helps retailers manage the repercussions of credit card theft. 

Florida Targets Fruit-Flavored Tobacco 
Around 100 communities have adopted resolutions urging businesses to ban fruit- and liqueur-flavored tobacco products.

ORLANDO, Fla. – Localities are asking businesses to stop selling fruit- and liqueur-flavored tobacco products because of the appeal of those products to children, the Orlando Sentinel reports. Around 100 communities have passed resolutions urging retailers to ban the flavored cigars, snuff and chew products. 

“Youth perceive these products as safe because of the candy flavor,” said Dr. Bonnie Sorensen, director of the Volusia County Health Department. Several cities, including Kissimmee, Lake Mary, Port Orange and St. Cloud, have adopted resolutions asking retailers to stop offering the products. 

While flavored cigars have been on the market for years, dozens of new flavors and tobacco products have recently been introduced, including flavored tobacco products and nicotine-laced toothpicks. The R.J. Reynolds Tobacco Co. manufacturers tobacco pellets and snuf, but does not market those products to children, said John Singleton, communications director of Reynolds American Inc. 

Singleton pointed out that the company works with middle schools around the country in smoking prevention. “We're aligned with the purpose of this effort,” he said. “We have a different way of going about it, though.” 

Resolutions carry little weight, given that it’s not a law and just a request. Jeff Baker, who owns Eustis convenience store, said retailers already follow the law in regard to not selling tobacco to minors. He said that parents should be more involved in monitoring their children’s purchases. 

“Cash Mobs” Hit Up Small Businesses 
From San Diego to Buffalo; groups of organized do-gooders are descending upon small businesses, buying merchandise in cash and celebrating their pro-small, local businesses mission.

MCLEAN, VA – “Cash mobs,” a much-welcomed relief from the criminal rash of “flash robs,” has come on to the retail scene to help out local merchants. 

USA Today wrote last week that these organized groups of do-gooders are hitting up small businesses to buy merchandise in cash, which for some retailers is a generous boost to their bottom line during tight economic times.

These flash-mob-type shopping sprees have taken place in dozens of cities from San Diego to Buffalo, notes the newspaper, and are organized on social media platforms such as Facebook and Twitter. So far farmers markets, toy stores and hardware stores have been on the cash-mob hit list. During a spree, mobsters typically spend $10 to $20 in cash. 

Cash-mob organizers notified John Reburn three days in advance that his Appalachia Press business, a letterpress and silk-screening shop in Roanoke, Va., would be “hit” by a mob of more than 100 people. During the shopping spree, his store rang up 54 sales in less than an hour. “We did the equivalent of a Christmas shopping day in 45 minutes,” he told the newspaper. After the spree, the group convened at a local barbecue joint for drinks.

“There are months when you just wonder if you can continue and if (printing) just has to be a hobby and not your career,” added Reburn. “But this little cash mob was just so joyful. Even though it was just one night, it does make you feel appreciated.”
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Despite Reform, C-store Debit and Credit Card Fees Continue to Rise

NATIONAL REPORT -- Few retailers have yet to benefit from the recent regulatory changes aimed at reducing debit card fees, according to a new study of Internet retailers released just as convenience store operators revealed their debit and credit card expenses rose a whopping 23 percent last year.

Hidden Fees Lead to Higher Pump Prices

WASHINGTON, D.C. -- The price at the pump is getting higher every day, and a new study finds there is more than meets the eye.

NACS, the Association for Convenience and Fuels Retailing, has uncovered that motorists are paying six to 10 cents a gallon in hidden bank fees every time they gas up. In addition, swipe fees increase along with the price of gas, even though banks are not doing anything extra to process the transaction.

Card fees have been an ongoing problem for convenience store operators, ranking as the largest operating expense after labor. Convenience stores paid more than $11 billion in card fees last year, a jump of almost 25 percent and an amount almost 90 percent greater than their profits, according to the trade association.

"These fees have come to be a tremendous burden on convenience stores, most of which are run by small business people," said Lyle Beckwith, senior vice president of government relations for NACS. "In many cases, the banks are profiting more from the sale of gas than our members."

As gas prices reached $4 a gallon in some markets, the banks' cut of the swipe fees ticked up to seven cents when motorists paid with a debit card and 10 cents when motorists used a credit card, according to NACS.

The study also found that gas prices increased 80 percent between 2004 and 2011, while card fees rose 180 percent.
Many people think oil companies, who drill, extract, ship, and sell crude oil are the ones making billions of dollars. That's true. They do all the exploration, development, and hard work to bring the oil above ground. However, there are other players who don't even do any work and get paid on every gallon you buy.
Banks earn billions in swipe fees every year, just for purchases you make at the gas pump. The gas station isn't making much, nor is the convenience store, so besides the oil companies, who's getting their hands in the pie?
First- the government. We all know that all we're sure about is death and taxes. The government taxes everything- they don't do any extraction, processing, etc, they just take a tax. So who else does nothing and takes from the pockets of motorists and gas stations? Banks. 
Shell, BP, ConocoPhillips Settle 'Hot Fuel' Class Action

Others in class-action lawsuit soldier on 

KANSAS CITY, Mo. -- Three major oil companies--BP, Shell and ConocoPhillips--have reached a binding settlement agreement with class-action attorneys who sued more than 100 refiners, convenience store operators and truckstop marketers for failing to temperature-correct fuel sales to 60 degrees Fahrenheit.

The lawsuits, filed five years ago on behalf of consumers in 28 states, Chief Judge Kathryn H. Vratil, sitting in a Kansas City, Mo., federal court, disclosed the settlement in a two-sentence announcement, but gave no details of the deal. Since the three companies market mainly through wholesaler-owned stations, the burden of complying with the settlement terms is expected to fall largely on marketers.

"I can verify that a preliminary settlement has been reached in the temperature correction cases around the country," Kayla Macke, a spokesperson for Shell said, "The settlement agreement is designed to fully resolve the cases against the parties to the settlement." There is no word of settlements involving other refiners or retailers in the case so far. The class-action trial is currently scheduled to start on May 7. Retailers involved in the litigation include The Pantry, Circle K Stores, Pilot Travel Centers, QuikTrip and RaceTrac Petroleum.

The plaintiffs want retailers to install temperature-compensation equipment that would ensure that fuel is sold at or near a temperature of 60 degrees, but U.S. regulators have yet to approve such equipment for retail use. The deal that Shell, BP and Conoco have struck must still be approved by the court and members of the class represented in the cases, noted Macke. "The terms and provisions of the agreement will be made public through the court process for the approval of the settlement." Speculation is that the three majors will pay a lump cash sum in damages will make further concessions, perhaps requiring retailers to display decals on dispensers warning about the energy content of their fuel. 
The basic allegation is that marketers should have offered temperature compensation at the pump when they couldn't legally do it. This case has never been about consumers, but about a group of lawyers trying to get a fat settlement down the line," Dan Gilligan, president of the Petroleum Marketers Association of America (PMAA), told CSP Daily News.
What's Behind the 'Hot Fuel' Settlements?

Details point to strategy motivating "sudden rush" to settle 

Given their diminishing claims, marketers are puzzled as to why Shell, BP and ConocoPhillips, along with Casey's General Stores Inc. would suddenly settle out of court. It could be that they have done the math and decided that it's cheaper to settle than stay in, given that they do not run their own retail operations are more, said Dan Gilligan, president of the Petroleum Marketers Association of America (PMAA). "I think we're finally getting our day in court, and hopefully this case will come to a conclusion soon," said Dan Gilligan noting the favorable rulings the judge has made.

Casey's may have decided to settle because it has only a few stores that would be affected by the case.
7-Eleven Returns To Jacksonville
Some 80 stores are schedule to be built by 2015.

As previously reported, 7-Eleven Inc. is re-entering the Jacksonville market after a 20-plus year hiatus in north Florida. 

 “It’s great to be back in Jacksonville,” DePinto said. “Jacksonville and Miami were where 7-Eleven first expanded its business outside of Texas. 7-Eleven brings jobs, tax revenues, and new business for local business, franchise opportunities for entrepreneurs and community support for fund-raising events, local schools, the local food bank and other worthwhile causes.”

The company plans to open between 15 and 20 new 7-Eleven stores this year and with the goal of 80 or more stores by the end of 2015.

Some interesting facts about 7-Eleven in Jacksonville, Florida and beyond:

7-Eleven operates more than 760 stores in the state of Florida, with plans to open 400 more over the next three years.
7-Eleven acquired 183 stores from in Exxon/Mobile in 2011 and is working to transform them to the 7-Eleven brands.
Florida has 300 entrepreneurs who have franchised one or more 7-Eleven stores.
Internationally, 7-Eleven has more than 45,500 stores.
Every two hours, a new 7-Eleven store opens somewhere in the world.
The first 7-Eleven store in Jacksonville opened in 1954.

Gas stations lobby for immunity from E15
The EPA is getting ever closer to approving E15 for use in 2001 and newer vehicles. In the last few days, several lobby groups have convinced politicians to make sure that gasoline stations don't have liability and are somewhat immune from responsibility over their customers improperly filling their vehicles.
What's that mean? If you accidentally fill up with E15 in your older vehicle because the sign is too small or you aren't keen enough to see what you're pumping, you can't hold the gas stations liable for that small sign or warning.
It's another sign that the renewable fuel industry continues to lobby on their own behalf instead of doing what motorists desire, which according to a recent poll is doing anything but adding more ethanol to gasoline.
In a recent poll, 77.5% of respondents indicated they don't want any more ethanol in their gasoline. On the flip side, just 13.9% said they wanted more ethanol in their gasoline. The remaining 8.6% were not sure what they wanted.
After it a deal with the EPA was announced, the AFPM released a statement saying the EPA was being responsible in regards to E15. Their statement said, "Unfortunately, today's EPA announcement represents yet another in the agency's unwise, premature and irresponsible series of actions in its rush to force E15 to the marketplace. EPA's hasty attempts to speed introduction of E15 before necessary testing is complete could endanger the safety of American consumers, threatening their vehicles and gasoline-powered equipment with possibly severe damage. This action is more about political science than real science because it is designed to protect the ethanol industry rather than the American people.
"This decision is particularly troubling, since recent information released by the Coordinating Research Council shows failures when using E15 in vehicles approved by EPA. With a lawsuit by AFPM and other organizations on this critical issue about to be heard, there is no reason for EPA to have rushed to judgment and acted so recklessly."
The Domestic Fuels Act of 2012, a bipartisan bill introduced March 30 in both houses of Congress, includes a provision that would make it illegal for a retailer to be held responsible for damages that could occur as a result of misfueling by consumers, so long as the retailer has complied with the U.S. EPA’s misfueling regulations. The proposed legislation would protect retailers against potential liability should consumers use E15 in small engines, vehicles produced earlier than model year 2001, or in any other nonapproved engine and would also prevent retailers from being held liable if the consumer’s use of a fuel voids the vehicle/small engine warranty (according to Ethanol Producer Magazine)
Why do we continue to push ethanol when it continues to put upward pressure on corn and thus food prices? Why do we use ethanol if it achieves less energy, and thus lower fuel economy than 100% conventional gasoline?
Let your congressmen and women know you aren't happy. Not only are motorists losing the ability to hold stations responsible for E15 problems, but we may be getting forced to fill with E15 in the near future. 

CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  



FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device. FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 

Department of the Treasury
Financial Crimes Enforcement Network
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.* Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
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AFLAC 

The Gasoline Retailers Association of Florida Inc. proudly endorses AFLAC for all our supplemental insurance into our “Benefit Program”. 

Contact; AFLAC Randy Weber 407.908.4262. e-mail dh2_enterprises_inc@us.aflac.com 
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Insurance Office of America

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. Contact Glen Esbjorn @ (800) 243-6899 ext 14114 (407) 788-3000 
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We would like to make you aware that Insurance Office of America (IOA) owns a subsidiary called Payroll Office of America (POA). POA offers state-of-the art payroll, tax and HRIS system solutions. They are a full service company providing all the same services as other national providers. Contact Cindy Antor @ (800) 243-6899 ext 15046
Health Insurance

For many years we have been searching for a Health Insurance provider to meet the needs for you and your employees. 

I am pleased to announce the endorsement of Insurance Office of America as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
                                                       For information contact Glen Esbjorn:

                                                                931 North State Road 434

                                                             Altamonte Springs, FL 32714

                                                          Toll free: 800-243-6899 ext 14114
IOA Official Partnerships
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact: Contact: Meadowbrook @ (800) 726-9006 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for nine out of the last ten years.

Corrosion Protection & Solutions LLC
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Protects all pump Dispenser electric and Computer Boards.  
NON-FLAMMABLE 

A SYNTHETIC COATING SOLUTION 

Not a Waxy Substance  

Not an Oil Base 

Not a Hard Coating 

Super Corr  will not run or harden, effective for all extreme tempertures. 

Super Corr  is a Self Healing Material ! 

SUPER CORR's Anti-Corrosion Inhibitors Protect:

   Electrical and Mechanical Applications Providing:
     Superior Moisture Protection
     Hydrophobic
     Superior General and Fretting Corrosion Protection
     Superior Surface Static Electricity Protection
     Superior Corona Protection
     Other electro-migration protection problems
     Superior lubrication coefficient
     For all close-tolerance components uses
     Does Not Attract Contaminants, An Anti-static

 
For use on wiring, connectors, circuitry, all avionics, nano-circuitry, and mechanical part applications for civilian and military applications. Superior in marine applications. 

Field Service Representative: Frank Lapnieewski Telephone: 813-447-1026 
 email: Frank@corrosionpro.com
Contact Robert Kay or Ronald Knight @813-831-4006 Fax 813-831-1238 e mail rk@lektrotech.com 
Web-site www.lektrotech.com
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S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   
Name__________________________________Telephone_______________________

Address_______________________________________________________________

           City______________________State_________________________Zip______________
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars












                  New
                

Trucks












        Wholesale
                                                                                                                                                                                                     For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     
If anyone has any R12 Freon in storage,  IDPS Group is paying $15 dollars per pound for R12 Freon virgin or reclaimed any size amounts.
Contact Ken Broudy Office: (407) 324-5422 & (407) 383-9889 Cell  E-mail: idpsgrp@aol.com
Equipment for Sale

All items are used but in good condition.

Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@gmail.com
AMSOIL Dealership Opportunities

Synthetic motor oil is the fastest growing area of the "do it for me" market, and AMSOIL has a great product line for your customers. 

Whether you are buying AMSOIL for yourself, your garage or to become an independent dealer, I am here to help you!

Jerrold Schiff

http://www.oilfl.com

407-619-8441
Schiffkey Consultants Inc.
Jerrold Schiff
Land: (407) 772-2081 Mobile: (407) 619-8441

mailto:jerrold@schiffkey.com
http://www.schiffkey.com
Computer Virus Removal - Web site hosting - Web site SEM SEO 

http://www.schiffkey.com

Don't get mad - get HELP ! 
Computer Virus Removal
Computer Repair Orlando 

HOUSE CALLS - 7 days a week 

Panic Popups Porn Spam
Computer runs slowly or freezes? 
Satisfaction guarantee or your viruses cheerfully refunded 

Web Site Hosting
Web Site Search Engine Optimization
see existing customers - quick - fast - seo - sem - great results ! 

- fast - seo - sem - great results ! 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Newsletter







(407) 774-9700

*Help Line Pat Moricca 






(407) 774-9700

*Daily Fuel Prices






 (407) 774-9700

*Attorney Barry S. Balmuth                                                           Toll free (866) 452-9400 
*Meadowbrook Insurance Group Workers' Comp. Dividend Program Contact: Meadowbrook 

*Meadowbrook Employment Practices Liability Insurance (EPL)  @            (800) 726-9006                                                                                           
*Health Insurance contact Glen Esbjorn
               (800) 243-6899  ext 14114
*Property & Casualty Liability *Underground Storage Tank Insurance Glen Esbjorn                                                             
*Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

   (407) 332-8311   Fax (407) 332-7111 

*ATM EXPRESS contact: Linda Stewart or Keith Howard           Toll Free (888) 600-4368

*RPM Inc. Receipts-Printing-Marketing  Bill Page
                 (727) 443-1442   (800) 398-0987 

*Pump Computer Board Corrosion Protection & Solutions LLC 

Contact Ronald Knight or Robert Kay                                                         (813) 831-1238

*AFLAC Contact Randy Webber 

     (407) 908-4262

*Payroll Cindy Antor
                 (800) 243-6899 ext 15046
GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203 
Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays
* There are no seven wonders of the world in the eyes of a child. There are seven million. ~Walt Streightiff


* A child can ask questions that a wise man cannot answer. ~Author Unknown

* LOUIS PASTEUR: When I approach a child, he inspires in me two sentiments; tenderness for what he/she is, and respect for what he/she may become.


* "The child must know that he is a miracle, that since the beginning of the world there hasn't been, and until the end of the world there will not be, another child like him."

Consumer Advocates, LLC

Amy Cottrill, Owner

Titilayo “T” Cogdell, Manager

321-352-0607

941-773-8758

E mail acottrill4@yahoo.com
A Medwaiver provider for companion, respite, PCA and in home support services. "Our passion is to help individuals with disabilities and the elderly".

Serving Seminole, Orange, Osceola and Brevard. 

For information contact: Amy Cottrill or Titilayo “T” Cogdell @ 321-352-0607 or 941-773-8758

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 

‘Angels Among Us’
Presents

The Best Of

‘Angels Among Us’

 With 24 Unique Special Angels of all Ages





Cast Father Tom



Lisa Cioffi - Frank Corso

Gerry Kelly - Debbie Karleskint
Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (407) 252-0957 or

Pat Moricca @ 407-774-9700
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show;
It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more. 
$10____ $15____





$20____ $50____





$100____other____














