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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for AFLAC, group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

 Florida Motor Fuel Marketing Practices Act (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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Have a Happy and Safe Holiday
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Happy Easter to all!

March average wholesale gasoline increase; 25cts/gal and wholesale price changed up or down 18 times. 2012 average wholesale gasoline increased approximately 55/cts gal and changed up or down 55 times and crude oil has increased approximately $3 a barrel from 1st of year to date.
High gas prices put a strain on many people's budgets.
Who Profits from High Gas Prices? 
Hint: The same companies that swipe profits on every other item at stores, credit card companies!
ATLANTA – The conversation over high gas prices has evolved over the past few years, as the retailers selling the fuel are less likely to be blamed for consumers’ pain at the pump. And that’s to be expected, since Oil Price Information Service (OPIS) numbers show that the national gross margin on fuel is currently 10.0 cents per gallon, several cents below breakeven.

So who is making money as prices rise? A WSB-TV report, featuring Georgia Association of Convenience Stores President Jim Tudor, cited two groups. One: anyone who is selling oil, whether oil producers or speculators. Two: credit card companies. “Did you know that 8 to 10 cents per gallon goes to the credit card companies? That only goes up with the price of gas,” the new report noted.

“[The credit card companies are] doing well because whenever you fill up  typically it cost at least $60 and these credit card companies are making a percentage of each transaction.”

A familiar story! Family Closes C-Stores Over High Cost of Gas

Expects three locations in Conroe, Texas, area to reopen under new ownership soon 

CONROE, Texas -- The high cost of gasoline helped fuel the decision by Loretta Cartwright to sell the three Pit Stop convenience stores launched in 1985 in favor of seeking a new source of income, according to a report by The Courier of Montgomery County.

Cartwright spent most of Monday visiting the three stores her family has owned in and around Conroe for 27 years, taking inventory, meeting with vendors and locking the doors one last time.   "It's a totally different business environment these days," she told the newspaper. "Gas prices are up, competition is up and the profit margins are down--way down."

She said that they barely break even on gasoline sales. And if customers pay with credit cards, they lose another 2% to 3% in credit card service fees. For gasoline only customers paying on credit, that means the stores actually could lose money on a sale, the report said. "There is a lot more competition consumers can buy their gas at grocery stores," Cartwright added. "We had to keep our prices in line or lose customers."

When her parents, Ted and Inez Mathis, started the family business, the c-stores were a way to serve the community and support the family. Family members regularly worked at the store and the family opened locations in Cut and Shoot, Texas, as well as in Conroe. "We developed a good rapport with our customers and got to know many of them by name," she said. "We are very grateful for the support we received over the years that's something we are going to miss."

Cartwright said the stores will be closed for remodeling but should reopen under new ownership in a few months.

"The convenience store business was good to us as were all of the people that supported our family over the years," she told the paper. "We wish the new operators well, but it's time for us to move on."

Big Changes In The Retail Gasoline Industry

Approximately 40 years ago early 1970’s just after the first crude oil embargo the oil company’s policies changed from just supplying wholesale gasoline to their gasoline dealers entered into the retail gasoline stations with company operated stations in direct competition with their dealer station. The oil companies were the landlord, wholesale gasoline supplier and very strong influence over their dealers. You can imagine the pressure to compete with your landlord and supplier.

After many years of cannibalizing their own dealers, they finally realized that operating a retail gasoline station was not in their best interest because of very poor profit margins. The oil companies are divesting their stations and violating the ‘Petroleum Marketing Practices Act’ (PMPA) by not giving many of their franchise dealers the Right of First Refusal. In most cases the oil company’s want to sell to a third party and have control over their supply agreement. A third party must agree to a contract offer for sale by the oil company; a franchise dealer does not have to accept a supply agreement (The issue in L.M.P. Service, Inc. v. Shell Oil Co. was whether the supplier could impose a long-term supply agreement to its franchise dealer as a condition to its offer of sale. The court's answer was a resounding "no").

There are many companies in the retail gasoline station business from a restaurant; Jack in the Box, food super-markets, Costco, Sam’s Club, BJ’s and Big-Box retailers to mention a few.

The gasoline retail industry has changed from serving the public to the bottom-line. There are small companies, big companies, independents, conglomerates, LLC’s and other types of businesses involved one way or another. OPEC and major oil companies are making record profits year after year. The consumer must control and reduce demand. 

Are Gas Prices Hurting Full-Service Stations? 
In New Hampshire, several full-service gasoline stations have reportedly closed because of rising pump prices.

MANCHESTER, N.H. – High gasoline prices are contributing to the demise of full-service gasoline stations, at least those located outside of New Jersey and Oregon, which require attendants to pump gas, the Union Leader reports. 
Last week, Direct Gas, a full-service station in Goffstown, N.H., shuttered its pumps. Owner John Sylvain pointed to increasing gas prices as the reason he closed down. 
Goffstown Mobil used to be full-service until three years ago, but owner Steve Mario said pump prices caused him to
switch to self-serve. “I wish we could've stayed full-serve, but pricing wouldn't allow us to,” he said. The cost of a full-time
attendant at the pumps was too costly given the shrinking profit margins on gas. 

Mario also said credit and debit card swipe fees ate into the slim margins, too. “It can be up to eight cents a gallon, 
depending on the card,” he said. New Hampshire law prohibits retailers charging more for credit card sales. 

Ralph’s Service Center in Milford, N.H., still offers full-service for now. “It's hard to make money on gas if you're a small guy,” said Ralph Porter, who owns the business. “Full-serves are a dying breed.” 

“It’s too bad,” added Mario. “Where else can you go where the owner of the station will pump your gas?” 

Michigan Successfully Prosecutes Gasoline Price-Fixing 

Michigan Attorney General's office, which earlier this year successfully prosecuted five cases of retail gasoline price fixing.

Stations investigated and prosecuted for price-fixing were all located within two miles of each other in Madison Heights. An investigation by District Attorney Bill Schuette's office determined that five stations were setting their prices at an artificial level, within a penny or two of each other. The scheme, which violates Michigan's antitrust law, was an attempt to increase profits from gasoline sales by eliminating competition in the Madison Heights area.
Schuette's office began the investigation after a tip from another gas station owner revealed that he was pressured to participate in the price-fixing operation. The investigation showed that the stations all set their prices in relation to each other on five occasions last February and March.
Michigan's Antitrust Reform Act (MARA) prohibits price-fixing agreements because they undermine competitive market forces and cause artificially higher prices for consumers. 
Joy Yearout, a spokesperson for the Attorney General's office said they pleaded guilty in December and were sentenced in January and February. She added that she could not comment on others businesses that might also be under investigation.
As gasoline prices rise consumers are concerned and it's something that we're certainly watching closely. We take this very seriously," Yearout added.

The investigation should continue to the oil supply companies wholesale gasoline prices also not only local gasoline stations. It seems when there is an investigation, the AG’s never look beyond the small retailers. Price fixing is illegal in every state no matter what level of pricing; just look into the banking industry? 
Alaska Senators Skeptical of Price Gouging Bill

The legislation targets gasoline refiners, requiring them keep prices in-line with those charged by Seattle-based refiners. One senator says the measure will result in a string of lawsuits.

JUNEAU, ALASKA – A price-gouging bill targeting gasoline refiners received a hearing earlier this week before a skeptical state Senate committee, the Anchorage Daily News reports. 

State Sen. Bill Wielechowski, the bill’s sponsor, told the Senate Labor and Commerce Committee that Alaska’s major gasoline refiners mark up their cost of crude oil in order to charge artificially high prices. 

The proposal stipulates that prices cannot exceed 10% of those charged by Seattle-based refiners. Those companies found guilty of price gouging would face a penalty equal to at least 10 times the profit gained from the practice. 

State Sen. Cathy Giessel said the proposal is off base and amounts to a “jobs bill for attorneys,” establishing a litigation-friendly environment that would harm companies that provide Alaskans with a needed resource. She added that Seattle is a poor comparison, as the cost to get crude oil to Alaska is much higher. 

"This appears to vilify refineries by saying that they're 'unconscionable' and 'disreputable,' " Giessel said. 

Congress is Finally Doing Something About High Gas Prices

COMMENTARY-- Dozens of members of Congress have figured out one of the causes of high gasoline prices, and they are doing something about it. They are mailing a letter. Sixty-eight congressmen have decided that oil speculators are driving up the cost at the pump by as much as 15 percent and they want a Chicago-based commodity board to do something about it. 

ABC News reported Sen. Bernie Sanders, I-Vt., has crafted a letter to the Commodity Futures Trading Commission seeking a change in regulations to prohibit oil speculators from driving the costs too high. His report comes on the heels of a special report issued by the Federal Reserve Bank of St. Louis that made the initial claim. While 15 percent is significant, that is not the cause of rising gas prices? 

A combination of factors have led to rising prices in the past decade, not the least of which is reduced refinery capacities in the U.S. In fact, US News reported there have been no new refineries built since 1976. Existing refineries have been expanded, but there has been no new construction of a facility since we were celebrating the bicentennial. Now that's sad. 

Political tensions in the Middle East are another factor. There was serious talk from politicians in the mid-1970s about becoming energy independent. President Ronald Reagan talk about achieving independence from foreign oil. George Bushes and Bill Clinton said the same thing. 

The Keystone XL pipeline from Canada on environmental concerns an argument weakened by 40 years of success with the Alaska pipeline. We cannot keep canceling oil projects because someone feels the environment will suffer. There must be a symbiotic relationship between the two because we need the oil and we need the environment. It's a modern world, surely there are ways to make it work and still achieve both objectives. 

If oil speculators are truly at fault, then they as responsible members of the global economy need to check themselves. But, at best, that is just one contributing factor. When it all said and done, we need to drill more and refine more period. 

Gallup says: $5.30 per gallon is America's 'tipping point' 

A Gallup survey this week reports that Americans on average say that gas prices at $5.30 to $5.35 per gallon are the tipping point that would make them significantly change the way they live their lives or reduce spending in other areas.
30 percent of respondents (the largest group) identified the $5.00-$5.99 price range as the one that would force them to make significant changes in the way they live. 28% of respondents, the second largest group, identified the $4.00 to $4.99 price range as the one that would prompt significant changes.
The overall average "tipping point" price of roughly $5.30 per gallon, however, suggests there is room for a considerably greater increase in gas prices before Americans say prices will begin to have widespread, serious consequences on their spending and lifestyle patterns. 
At the same time, Americans have been down this road before. Even though we did not see record-setting prices in 2011, high gas prices over a prolonged period last year caused the typical American household to spend more than $4,100 on gasoline, according to the Oil Price Information Service and that figure will surely be surpassed this year. 
The same Gallup survey found that most Americans still want their elected representatives in Washington to do more to reduce gas prices. 85 percent say the president and Congress should "take immediate action to try to control the rising price of gas."
Interestingly enough, political perspectives had little to do with public attitudes on this question. Gallup noted that large majorities of both Republicans and Democrats say the president should take action. 
At the same time, a somewhat lower 65 percent of Americans believe that the president and Congress can, in fact, take action that would control the rising price of gas. 
Retailers Won’t Sell E15 Without Liability Protection

GRAND FORKS, N.D. -- Although the Environmental Protection Agency (EPA) recently approved the required health effects and emissions testing of ethanol/gasoline blend E15, a number of barriers still must be overcome before petroleum retailers will sell the fuel for vehicles made 2001 and later, Ethanol Producer Magazine reported.

These barriers include approval for a misfueling mitigation plan. Additionally, state regulations must be changed to allow the sale of the fuel to newer vehicles, and retail infrastructure itself must be approved to store and dispense E15, the report stated. Retailers’ primary concerns about E15 include the potential for misfueling liability, cost of equipment and consumer acceptance.

"Retailers must obtain the appropriate storage tanks and dispensers to sell the product, and this can be a very expensive investment," said Jeff Lenard, vice president of industry advocacy for NACS. "In order to justify such an investment, a certain level of consumer demand must exist. Given the opposition of the auto manufacturing industry to E15 and their concerns about the use of the fuel in current vehicles, it is very difficult to evaluate potential consumer demand."

Also Legislation is needed to legally protect retailers who comply with an EPA-approved program in the event of a driver adding E15 to a non-approved vehicle.

Iowa may become the first state to permit E15 sales to 2001 and newer vehicles, due to E15’s existing presence in blender pumps for flex-fuel vehicles. The state also has a renewable fuel standard in place, and incentives are available to retailers who sell mid-level ethanol blends.

Earlier this month, the Iowa Renewable Fuels Association submitted a mitigation plan to the EPA that could serve as a model plan for retailers to follow to demonstrate regulatory compliance in the future, according to the report. However, CHS Inc., parent company to the Cenex brand of convenience stores, is just one fuel supplier that has refused to sell E15 until concerns about liability issues for vehicles and equipment, potential gasoline compatibility issues related to Reid Vapor Pressure levels, state and local fuel regulations are resolved.

Valero Energy Corp. also has no plans to offer E15 for sale. "Because E15 has not been approved for use in all engines and hasn't received warranty protection from engine manufacturers, we can't guarantee its performance and we won't sell a product we can't guarantee," said Bill Day, executive director of media relations for Valero.

Gas Consumption Plummets 3 Percent During Recent 52-Week Period

NATIONAL REPORT -- Consumers have determined there's only one way to combat increasing gasoline prices: consume less fuel.
According to a just released 

 HYPERLINK "http://www.csnews.com/search-mastercard.html" MasterCard SpendingPulse study, gasoline consumption has been dropping rapidly. During a 52-week period ending recently, U.S. gasoline consumption dropped by 4.2 billion gallons, or 3 percent, vs. the previous one-year period.

A current national average of $3.89 per gallon is a primary reason for declined consumption as consumers make fewer shopping and restaurant trips. However, the Associated Press also hypothesized that another reason was consumers' desires to purchase more fuel efficient vehicles. The average car now achieves almost 24 miles per gallon, compared to 20 mpg in 2008, the University of Michigan Transportation Research Institute said. John Gamel, who oversees MasterCard SpendingPulse's weekly consumption report, said to expect fuel efficient vehicle sales to continue to be robust. "People have gotten used to elevated prices, and they've made their long-term purchases, he told the AP."They're going to be using less fuel."

In a survey conducted last summer, J.D. Power and Associates even went as far to say that consumers now care more about whether a car receives good gas mileage than reliability, looks of a vehicle or price of a car. Experts think declining gas consumption is a trend, not an anomaly. "I'd expect to see lower gasoline consumption for several years to come," Ken Medlock, Rice University energy expert, told the news outlet. Medlock added that he thinks high gas prices, 
combined with modest economic growth will force American to watch their gas consumption habits for at least the near-term future.

Eleven C-store Chains Expected to Soon Offer CNG Fueling Stations

OKLAHOMA CITY -- When it comes to convenience store chains ready to offer compressed natural gas (CNG) at the pump, Chesapeake Energy Corp. has named names for the first time.

In an exclusive interview with CSNews Online in January, the natural gas manufacturer cited Love's Travel Stops & Country Stores and OnCue Express as the only two convenience store chains currently offering CNG. However, during an investor presentation this week, Chesapeake revealed that CNG fueling stations will soon be available at many more c-store/gas station chains.

According to Chesapeake, 7-Eleven, Murphy USA, Gulf, Valero, Stripes, QuikTrip, Kum & Go, Wawa, Giant Eagle, Sheetz and Dandy Mini Mart will all soon offer CNG.

In the supermarket space, Chesapeake stated Kroger and Meijer will also soon offer CNG fueling stations.

Chesapeake added that c-store and supermarket chains are interested in offering CNG because it can save consumers 50 percent on their transportation fuel bills.

On a related note, the natural gas provider stated during the investor presentation that "America's Natural Gas Highway," expected to provide liquefied natural gas (LNG) truck fueling locations from coast to coast, will be completed in 2013.

Some Honda Dealers to Install CNG Pumps 
The company wants to assure buyers of its compressed natural-gas powered vehicles that they will have a place to fill up.

TORRANCE, CA – Honda Motor Co. is dipping its toes into fueling stations by having compressed natural gas (CNG) pumps installed at some of its dealer locations, Bloomberg reports. Honda is currently the only automobile manufacturer that sells CNG-powered vehicles in the United States. 

By taking away the concern some buyers have about finding fueling stations, the company hopes to increase sales of its CNG cars twofold. Honda is working with California regulators to have the pumps at two or more dealerships by the end of 2012. The state has the most CNG vehicles.

“If the dealer had a fueling station, it would really reduce some of that concern for the customer,” said Steve Center, vice president for environmental business development in the United States. “It’s not our place to create infrastructure, but it’s a chicken-and-egg situation and we’re going to have to nurse that egg along.” 

Right now, 270 Honda dealers in the United States will stock the Civic Natural Gas. Other automakers will be adding CNG models, including Chrysler Group and General Motor Co., both of which will debut trucks that can run on compressed natural gas. With gasoline prices continuing to creep closer to a $4 per gallon national average, CNG prices look very attractive, with an average cost of $2.13 as of January 2012. 

ConocoPhillips' Phillips 66 Spinoff Could Take Place in May

HOUSTON -- For the first time, ConocoPhillips provided a more specific timeframe for the spinoff of its new downstream business, Phillips 66, which will become parent of the company's convenience stores. During a conference call, Jeffrey Sheets, ConocoPhillips' CFO and senior vice president of finance, said the spinoff could come as early as May. He added that the transaction is "progressing well" and he sees no major hurdles that would prevent an on-time spinoff.

Previously, ConocoPhillips only said it expected the spinoff to take place in the second quarter of 2012.

Also announced was that Phillips 66 will trade under the New York Stock Exchange symbol, PSX. As for its fiscal 2011 Q4 earnings, ConocoPhillips earned $3.4 billion, compared to $2.04 billion during its 2010 Q4. Higher oil prices and asset sales were cited as the two main drivers for the quarter, which exceeded Wall Street analysts' expectations.

"We operated well during the fourth quarter," said Jim Mulva, ConocoPhillips' chairman and CEO. "Production and refinery utilization met expectations. For the year, we replaced 120 percent of our 2011 production with organic reserves across our asset base. We continued to execute our 2010-12 repositioning plan, including $4.8 billion of asset sales and $11.1 billion of share repurchases during the year."
Sunoco Picks Up 11 Locations from First Coast Energy

PHILADELPHIA -- Sunoco Inc. acquired 11 retail locations in Daytona, Fla., and the surrounding communities in Volusia County from First Coast Energy LLP. Each location will be company operated and include an APlus convenience store, the retailer announced today.

"We continue to grow in areas where we enjoy great brand recognition," said Bob Owens, Sunoco's senior vice president of marketing. "With over 500 retail locations across the state of Florida, our loyal customers will always have a Sunoco nearby." The First Coast Energy locations are expected to be converted to the Sunoco and APlus brands over the next several months. The first location, which sits adjacent to Daytona International Speedway, has already been converted to the Sunoco/APlus brand and is open to the public.

This latest round of acquisitions builds upon Sunoco's recent growth in Pennsylvania, New York and New Jersey, and its expansion into Alabama. The company also assumed operations along the Garden State Parkway in New Jersey and returned to the Ohio Turnpike. Sunoco now has a network of approximately 4,900 retail locations in 24 states.

Details Emerge on Threat to U.S. Stations

Alleged terrorist pleads guilty to plan to bomb gas stations, bridges 

WASHINGTON -- An alleged member of the al-Qaeda terrorist network has pled guilty to war crimes, including plotting to blow up tanks at gas stations in the United States. Majid Khan, a 32-year-old from Pakistan who has been held at 
Guantanamo Bay for nearly a decade, entered his plea at a military tribunal. He has promised to cooperate with the government and testify against other detainees in exchange for a lighter sentence.

According to government intelligence reports, top al-Qaeda operational coordinator Khalid Sheik Mohammed told interrogators that Khan had suggested placing timed explosive devices inside underground tanks. Mohammed hadn't been too keen, thinking that such an attack would only cause a fire, not a large and lethal explosion. Instead, he ordered Majid to gather more information about stations, tanker trucks and deliveries, say the reports.

Khan, whose father is said to have owned a station in the United States, failed to provide the specific information Mohammed asked for. Mohammed then told a relative of Kahn's in the United States to get hold of specialized machine tools that could be used to loosen the nuts and bolts of suspension bridges in the New York City area. The relative, described by intelligence officials as a commercial truck driver based in Ohio, told Mohammed in March 2002 that he couldn't obtain the tools and, according to Mohammed, contact was then broken off.

Khan, who went to high school in suburban Baltimore, told interrogators that he was supposed to have collected information by assuming the role of a businessman who wanted to buy a station. He claimed that he had already found one weak spot at retail sites--caps on underground tanks can be easily opened, he said.

According to the intelligence reports, several detained al-Qaeda network operatives have commented during interviews on Mohammed's interest in attacking stations or bridges.

Another captured high-level al-Qaeda member, Ramzi Binalshibh, told investigators that Mohammed had wanted to blast stations and bridges at the same time that the September 11 attacks were launched in 2001; however, Osama bin Laden discouraged carrying out both plans on the same day. Binalshibh also said that Mohammed had planned to send several teams of operatives to the New York and Washington, D.C., to target stations for vehicle-borne explosive attacks.

Kahn, who also admitted to a plot to assassinate former Pakistani President General Pervez Musharraf and to provide assistance to al-Qaeda, agreed to never sue the U.S. government for his treatment

Wawa's Move to Florida Gains Speed

TAMPA, Fla. -- The Florida convenience store landscape is gearing up to welcome a new member this summer. Media, Pa.-based Wawa Inc. is eyeing a July 18 opening for its first Sunshine State store in Orlando, with more locations slated to follow within the year.

Last summer, the Mid-Atlantic c-store operator began taking steps to expand its reach, with the news that it would set up shop in Florida for the first time, as CSNews Online previously reported. At the time, it was reported Wawa was aiming to open 100 new stores in the state.

Construction began on the first location in Orlando this past fall, with an early November groundbreaking ceremony held for the new 5,000-square-foot Wawa. That store is rising across from Sea World at International Drive and Central Florida Parkway.

Now, with that store working toward a mid-July finish, the convenience store retailer plans to open a half-dozen more locations in Orlando and roughly the same amount in the Tampa area by this time next year, according to the Tampa Bay Times. To that end, construction will begin this spring on locations at Gandy Boulevard in Pinellas Park; the site of a
former Giordano's restaurant in South Tampa; at Starkey and Ulmerton roads in Largo; and at Bloomingdale Avenue and U.S. 301 in Hillsborough County, the news outlet reported.
Wawa's Move South Is Just One Step in Retailer's Journey

PHILADELPHIA -- Some call it a convenience store. Others, because of its ramped-up focus on foodservice, call it a quick-service restaurant (QSR). But Wawa Inc. considers itself a different breed fast casual on the go.

"Our dream is to go where others haven't gone fast casual on the go. We don't want to be lumped into convenience stores or be compared to QSRs," said Wawa CEO Howard Stoeckel.

All Florida stores will have gas and feature the new foodservice area changes, Stoeckel said.

Wawa's plan is to have 50 stores in the Sunshine State by the end of 2014, and then open approximately one and half stores a month to hit its 300-store target by the end of 2015. "Our plan is not to connect Pennsylvania and Florida. Our plan is to create a Wawa South," he said. And that includes introducing the hoagie, a regional term, to Florida. 
The company's goal is not to appeal to tourists visiting from its core markets in the Mid-Atlantic region, but rather create a whole new fan base. Most of the stores will be nestled in communities where people live and work; where there is a lot of traffic, houses and offices.

"We want to be part of peoples' lives day in and day out," Stoeckel said. "Tourists will be the icing on the cake, not the bread and butter." In addition to Florida, Stoeckel acknowledged that the company is aggressively looking for sites to build more stores in northern New Jersey, but has no plans to enter New York City. Wawa also has stores in New Jersey, Pennsylvania, Delaware, Maryland and Virginia. 
Retail Beer Sales Topped $98 Billion in 2011 
The Beer Institute found that retail revenue grew more than 2% last year

WASHINGTON, D.C. – New Beer Institute data shows that retail beer sales rose more than 2% in 2011, highlighting beer’s continued strength within the alcohol beverage sector. 

The growth in retail revenue, especially from restaurants and convenience stores, puts total retail sales at more than $98 billion last year. This latest trend is further confirmation that beer continues to be the preferred alcohol beverage of Americans, and still enjoys the largest share of revenue and volume when compared to wine and hard liquor. 

According to market research company Nielsen, the increase in sales revenue can be attributed to the high-end beer business. The sale of imports, crafts and above-premium beers sold off-premises was up nearly 3%. 

“Beer continues to be the preferred alcohol beverage of Americans,” said Joe McClain, president of the Beer Institute, in a press release. “With sales exceeding $98 billion, the beer industry continues to enjoy the largest share of revenue and volume within the alcohol beverage sector when compared to wine and spirits. While many of our core consumers are still impacted by a slow economic recovery, we are pleased to see a bump in last year’s retail sales, driven by high-end premium domestic and imported beers.” 

The total on-premise retail dollar sales increased more than 3% to exceed $55 billion in 2011. Off-premise retail sales also saw an uptick last year, growing slightly less than 1% to more than $43 billion. 

“We are pleased to see retail sales grew last year. This positive trend is not only good news for brewers and importers, but also for the 900,000 men and women in this country whose jobs at supermarkets, convenience stores, restaurants, bars, stadiums, and other outlets are supported by beer sales. We look forward to another year of growth, crafting a product so many Americans love and having a positive economic impact in communities across America,” said McClain. 

Polling the Pump

76% of voters think higher taxes on energy industry could equal higher retail prices 

WASHINGTON -- A total of 76% of voters nationwide believe that raising taxes on the energy industry could cost them more at the gas station. The sentiment was echoed across political, gender, age, racial, income, educational and ideological lines according to a new "What America is Thinking on Energy Issues" poll conducted for the American Petroleum Institute (API) by Harris Interactive.

"Voters understand that raising taxes is not a solution for high gasoline prices," said API president and CEO Jack Gerard. "We should instead be encouraging more safe and responsible domestic energy production to help bring more crude oil to American consumers. A true all-of-the-above energy strategy would include greater access to areas that are currently off limits, a regulatory and permitting process that supported reasonable timelines for development, and immediate approval of the Keystone XL pipeline to bring more Canadian oil to U.S. refineries. This would send a positive signal to the market and could help put downward pressure on prices."

Large majorities of voters also believe that more U.S. oil and natural gas development could reduce gasoline prices (81%), lead to more American jobs (90%) and enhance America's energy security (84%), according to API. A majority (64%) believe that some in Washington are intentionally delaying domestic oil and natural gas development, potentially hurting the economy and leading to higher energy costs for consumers.

"Suggestions that the U.S. has meager domestic energy resources, or lacks the ability to safely produce greater amounts of oil and natural gas are wrong," said Gerard. "The United States is the world's largest producer of natural gas and third largest producer of oil. It has very substantial resources of both in part because of technological progress in offshore development and in the development of shale oil and natural gas onshore."

The study was conducted March 9th through March 13 by telephone by Harris Interactive on behalf of the API among 1,009 registered U.S. voters, with a sampling error of +/- 3%.

Meanwhile, during a conference call, Gerard announced a new campaign to clarify the facts about gasoline prices and help bring changes in energy policy that could create jobs and put downward pressure on prices. 

Stuck with high gas prices, drivers just pump less
Americans have pumped less gas every week for the past year.

During those 52 weeks, gasoline consumption dropped by 4.2 billion gallons, or 3 percent, according to MasterCard SpendingPulse. The decline is the longest since a 51-week period during the recession. The main reason: higher gas prices. The national average for a gallon of gas is $3.88, the highest ever for this time of year, and experts say it could be $4.25 by late April. As a result, Americans are taking fewer trips to restaurants and shopping malls. When they take a vacation, they're staying closer to home. "I'd expect to see lower gasoline consumption for several years to come," Rice
University energy expert Ken Medlock says.

Americans have cut back on fill-ups for extended periods before. In 2008, gas spiked from $3.04 to $4.11 per gallon in seven months. It wasn't until January 2009, when the national average for gas had dropped to $1.86 that consumption increased. Drivers bought more gasoline for 23 weeks in a row. "The spike in 2008 was a real shock to the system," Medlock says. "There's still a residual impact on people's driving behavior."

There were other stretches of reduced gas use, notably two into the 1970's and one in the early 1980's. But in those cases, Americans eventually went back to driving big cars and trucks that guzzled gas. This time may be different. Medlock thinks economic growth will be too modest and gas prices will stay too high for Americans to start driving more anytime soon. Economists expect the U.S. economy to grow 2.5 percent in 2012. The government estimates that gas will average a record $3.79 per gallon for the year.

John Gamel, who oversees MasterCard SpendingPulse's weekly consumption report, points to rising sales of fuel-efficient vehicles. "People have gotten used to elevated prices and they've made their long-term purchases," Gamel says. "They're going to be using less fuel."

Automakers have listened to consumers, and responded to stricter government fuel economy requirements. They've improved engines and transmissions so cars burn less fuel. They've also made cars more aerodynamic, boosting mileage 
by cutting wind drag. The government is gradually increasing gas mileage requirements so that by 2025, cars and trucks will have to average 54.5 mpg.

Better gas mileage has a huge impact on the overall economy. At $3.86 per gallon, U.S. drivers would save $35.8 billion per year with a 1 mpg improvement for the entire fleet of cars, trucks and buses, according to Michael Sivak, a research professor with the University of Michigan Transportation Research Institute. Consumers would appreciate the help. The 
rise in gas prices has been so steep that they're still spending more on gas than a year ago despite using less.

In 2011, Americans spent 8.4 percent of their household income on gasoline, or about $4,155, compared with 6.7 percent in 2010, according to experts at OPIS.

Fear of a disruption to oil supplies from the Middle East also is keeping oil prices at lofty levels.
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
Equipment for Sale

All items are used but in good condition.

Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@gmail.com
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 
Toll free (888) 361-3800 
Fax - (407) 324-9856 e-mail- CDSInvest@aol.com Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













                New

Trucks













      Wholesale                                                                                                                                                                                                   

For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     

If anyone has any R12 Freon in storage,  IDPS Group is paying $15 dollars per pound for R12 Freon virgin or reclaimed any size amounts.
Contact Ken Broudy Office: (407) 324-5422 & (407) 383-9889 Cell  E-mail: idpsgrp@aol.com
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.* Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
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AFLAC 

The Gasoline Retailers Association of Florida Inc. proudly endorses AFLAC for all our supplemental insurance into our “Benefit Program”. 

Contact; AFLAC Randy Weber 407.908.4262. e-mail dh2_enterprises_inc@us.aflac.com 
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Insurance Office of America

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. Contact Glen Esbjorn @ (800) 243-6899 ext 14114 (407) 788-3000 
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We would like to make you aware that Insurance Office of America (IOA) owns a subsidiary called Payroll Office of America (POA). POA offers state-of-the art payroll, tax and HRIS system solutions. They are a full service company providing all the same services as other national providers. Contact Cindy Antor @ (800) 243-6899 ext 15046
Health Insurance

For many years we have been searching for a Health Insurance provider to meet the needs for you and your employees. 

I am pleased to announce the endorsement of Insurance Office of America as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
                                                       For information contact Glen Esbjorn:

                                                                931 North State Road 434

                                                             Altamonte Springs, FL 32714

                                                          Toll free: 800-243-6899 ext 14114

IOA Official Partnerships
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information  Contact: Meadowbrook @ (800) 726-9006 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for nine out of the last ten years.

When you find something that is reliable and reputable, you should take notice and then take advantage of it!

Gasoline retailers who are in the Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program have received dividends on paid premiums for nine out of the last ten years.

Getting a check back for doing what you are legally obligated to do is a welcome sight in these tough times! 

All business owners are required by law and therefore MUST obtain worker’s compensation insurance; you don’t have a choice in the matter and it is a prerequisite to opening your doors. It’s a legal requirement; the state also sets the rates that must be paid.  So no matter if you have your policy through X Insurance Group or Y Benefits Company, the price is always the same, regardless of your carrier.

However, what is NOT the same is the possibility of getting back a dividend check the following year.  Remember, a dividend is calculated by the total premiums paid by all participants group against the total number of claims paid-out.  If you are a participant and the insurance company is watching their books and keep safe shops you’ll all get a check in the mail.

There is absolutely NO REASON for you not to be getting your worker’s comp insurance through anyone but Meadowbrook.  You MUST have a workers’ comp policy anyway. Wouldn’t you rather get it through a reputable company that has delivered a dividend in 9 of the last 10 years?
Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 

Corrosion Protection & Solutions LLC
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Protects all pump Dispenser electric and Computer Boards.  
NON-FLAMMABLE 

A SYNTHETIC COATING SOLUTION 

Not a Waxy Substance  

Not an Oil Base 

Not a Hard Coating 

Super Corr  will not run or harden, effective for all extreme tempertures. 

Super Corr  is a Self Healing Material ! 

SUPER CORR's Anti-Corrosion Inhibitors Protect:

   Electrical and Mechanical Applications Providing:
     Superior Moisture Protection
     Hydrophobic
     Superior General and Fretting Corrosion Protection
     Superior Surface Static Electricity Protection
     Superior Corona Protection
     Other electro-migration protection problems
     Superior lubrication coefficient
     For all close-tolerance components uses
     Does Not Attract Contaminants, An Anti-static

 
For use on wiring, connectors, circuitry, all avionics, nano-circuitry, and mechanical part applications for civilian and military applications. Superior in marine applications. 

Field Service Representative: Frank Lapnieewski Telephone: 813-447-1026 
 email: Frank@corrosionpro.com
Contact Robert Kay or Ronald Knight @813-831-4006 Fax 813-831-1238 e mail rk@lektrotech.com 
Web-site www.lektrotech.com
Gasoline Retailers Association of Florida

Welcomes All New Members
Membership Does Not Cost, It Pays
S.O.S.
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Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 
Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279
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                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________

 City______________________State_________________________Zip______________
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Schiffkey Consultants Inc.
Jerrold Schiff
Land: (407) 772-2081 Mobile: (407) 619-8441

mailto:jerrold@schiffkey.com
http://www.schiffkey.com
Computer Virus Removal - Web site hosting - Web site SEM SEO 

http://www.schiffkey.com

Don't get mad - get HELP ! 
Computer Virus Removal
Computer Repair Orlando 

HOUSE CALLS - 7 days a week 

Panic Popups Porn Spam
Computer runs slowly or freezes? 
Satisfaction guarantee or your viruses cheerfully refunded 

Web Site Hosting
Web Site Search Engine Optimization
see existing customers - quick - fast - seo - sem - great results! fast - seo - sem - great results! 
AMSOIL Dealership Opportunities

Synthetic motor oil is the fastest growing area of the "do it for me" market, and AMSOIL has a great product line for your customers. 

Whether you are buying AMSOIL for yourself, your garage or to become an independent dealer, I am here to help you!

Jerrold Schiff

http://www.oilfl.com

407-619-8441

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program 

Contact: Meadowbrook (800) 726-9006
*Insurance Office of America Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 

407-332-8311

A2L Technologies Inc. For information e mail upgradehelp@A2LTechnologies.com 

Larry G. Schmaltz 813-248-8558 ext 305 

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987

Corrosion Protection & Solutions LLC Contact Ronald Knight or Robert Kay @ 813-831-1238
GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203

Consumer Advocates, LLC

Amy Cottrill, Owner

Titilayo “T” Cogdell, Manager

321-352-0607  941-773-8758

E mail acottrill4@yahoo.com
A Medwaiver provider for companion, respite, PCA and in home support services. "Our passion is to help individuals with disabilities and the elderly".
Serving Seminole, Orange, Osceola and Brevard. 

For information contact: Amy Cottrill or Titilayo “T” Cogdell @ 321-352-0607 or 941-773-8758

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 
‘Angels Among Us’
Presents

The Best Of

‘Angels Among Us’
 With 24 Unique Special Angels of all Ages

Cast Father Tom



Lisa Cioffi - Frank Corso

Gerry Kelly - Debbie Karleskint
Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (407) 252-0957 or

Pat Moricca @ 407-774-9700
‘Angels and Saints’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that
 makes you feel better as a human being; A classic and much more.

February 23rd 2012 photo shows a diesel pump at a

gasoline station in Lake Oswego Ore.

$10____ $15____





$20____ $50____





$100____other____











� EMBED PBrush  ���








_1358774598

