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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

 Florida Motor Fuel Marketing Practices Act (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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Help in the fight
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The closing of many gasoline stations due to the underground gasoline tank upgrade deadline December 31, 2009 has caused a reduction of income because of non-renewals as many gasoline retailers shut their pumps or closed their stations. Loss of membership is why the Gasoline Retailers Association of Florida is in a real tight fiscal year. Membership is the backbone of any association and any help for new membership will be appreciated. Donations are welcomed in the fight against Wal-Mart, Murphy Oil and all the others that are trying to repeal Florida Motor Fuel Marketing Practices Act (FMFMPA Below Cost). Applications can be downloaded from our web-site, www.flagas.com 
Thank those of you who joined the Gasoline Retailers Association of Florida and Donations. We still need more to join and donate in the fight against Wal-Mart-Murphy Oil and all the others who are trying to repeal Florida Motor Fuel Marketing Practices Act (FMFMPA Below Cost). 
Without the Florida's Motor Fuel Marketing Practices Act, Florida consumers will lose. This also means the end of competition that has consistently kept Florida’s ranking one of the lowest in the nation on pretax gasoline prices. Gasoline retailers are small business who will be incapable of surviving competition through predatory pricing practices Join the Gasoline Retailers Association of Florida and help keep the FMFMPA (Below Cost).
Contact Pat Moricca for information @ 407-774-9700 

JOIN TODAY

And take advantage of our money saving programs Health Insurance, Workers-Comp 
Liability and many more benefits including experts in the gasoline industry.  
Send donations, payable to the 

Gasoline Retailers Association of Florida and mail to:

214 Stevenage Drive Longwood, Florida 32779
WAL-Mart and Murphy Oil will be it again to repeal Florida Motor Fuel Marketing Practices Act (FMFMPA Below Cost).
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TECHNOLOGIES, INC.
National Presence,
- Local Care

A2L Technologies has helped thousands of small business owners just like
you remediate their contaminated sites. We offer turnkey services and
innovative cleanup technologies to ensure minimal impact to your business
operations.

We work around your schedule and business needs
Financing is available for the deductible part of your insurance coverage
We invoice the insurance company direct - eliminating your out of pocket
costs
We handle all of the state paperwork
We offer discounts for multiple sites

e Like you, we are a small business enterprise, and as such your business
is very important to us

Call us today for a FREE consultation!

Contact: Larry G. Schmaltz, PE
A2L Technologies, Inc.
10220 Harney Road NE

Thonotosassa, FL 33592
Ph: 813-248-8558
Fax: 813-248-8656

www.A2LTechnologies.com




Don’t let this happen again! 
Conserve Conserve Conserve!!!  

CHANGING TIMES FOR INDEPENDENT GASOLINE RETAILERS

It’s time the Independent Retail Convenience Store and Automotive Repair Gasoline Dealers take the time to notice the petroleum industry’s changing times.

It was not long ago that the battle lines or dividing lines were very apparent to all those concerned.

The Major Fuel Suppliers have the Florida Petroleum Council, (they still do).

This council is primarily the legislative arm of the Major Motor Fuel Suppliers and only as a group (not individually).  They are the watchdogs for any possible adverse legislation that may affect said Major Motor Fuel Supplies.  They do not have authority to directly affect the policy of any one given Major Motor Fuel Supplier. (They do not represent franchise dealers.) 

The Jobbers have the Florida Petroleum Marketers, (they still do).

This association represents Jobbers who become members; they are also the legislative arm of member Jobbers and serve basically the same function as the Major Petroleum Council.

They also provide membership programs for their members. (They represent Jobbers.)

The Independent Retail Dealer has the Gasoline Retailers Association of Florida, (we still do).

The Gasoline Retailers Association of Florida exists solely for the benefit of the Independent Gasoline Retail Dealers and its members. We also provide the most extensive range of benefit programs for their members and an excellent industry attorney. (We represent gasoline retailers)

The Florida Petroleum Council exclusively represents and serves the Major Oil Companies.

The Florida Petroleum Marketers exclusively represents and serves Jobbers.

The Gasoline Retailers Association of Florida exclusively represents and serves Independent Gasoline Retail Dealers. 

All gasoline retailers are welcomed.
Join and urge other dealers to join the Gasoline Retailers Association of Florida, dues are less than $1 a day

Taking Advantage?

The ugly head of Greed popped up again. As Hurricane Irene was approaching the U.S.; the oil companies increased wholesale gasoline prices approximately 14 cents a gallon during a hurricane even as crude oil remained approximately  $82 to $85 a barrel from August 19 to August 26. 
At least 13 states  Alabama, Arkansas, Florida, Georgia, Indiana, Louisiana, Mississippi, New York, North Carolina, South Carolina, Tennessee, Virginia, and West Virginia have enacted statutes to deal with price gouging in the event a state of emergency is declared.

In Florida, Governor Rick Scott has issued Executive Order 2011-172 State of Emergency August 5th 2011  due to the threat of wildfires in Florida; it will run for 60 days until October 4th 2011. The state of Florida should investigate the increases in wholesale gasoline prices.
A trendy Brooklyn hotel generated a flood of cash from Irene, jacking up the price of a room to $999 a night on Saturday August 20 as the powerful storm zeroed in on New York, employees said.
Hotel Le Bleu on Fourth Ave. in Park Slope upped the rates from its typical $250 a night as people poured in looking for a dry place to rest.

"It was just because of high demand," said an employee, who would not give her name. "A lot of hotels did that."
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COMPLAINTS! COMPLAINTS! COMPLAINTS!

As I read stories about high gasoline prices, comments and complaints that someone should do something about high gasoline prices. 

WELL, there is someone who can do something about high gasoline prices, YOU. Everyone should get involved and call, write, fax and e-mail their local, state and federal elected officials and complaint about high gasoline prices. Don’t wait for someone else to do it because it will not get done. Only the consumer can make a difference; Conserve, Conserve, Conserve
Keep Conserving
This matters especially to gasoline producers, marketers and retailers because reduced spending by consumers has a direct impact on gasoline demand. Should the consumer feel threatened that he or she is at risk of losing a job, or witnessing erosion in their retirement savings, they will cut back on discretionary spending that has a direct influence on trips made to the local gas station. Additionally, high unemployment, hovering at more than 9% now, historically shows an elevated correlation with weakening demand for gasoline. 

From Jan. 1 through Aug. 5, implied gasoline demand was down 0.8% against the comparable period in 2010, while tumbling 3.4% for the four weeks ended Aug. 5 versus the same time span last year, preliminary data from the Energy Information Administration (EIA) shows. This indicates that the demand picture has been worsening in 2011, upending rosier forecasts pushed earlier this year.

Retail gasoline prices will remain under pressures in the coming weeks from the mid-Summer sell off, although the decline in pump prices will stretch out over several weeks while mitigated by recent buying activity.

For instance, consider that New York Mercantile Exchange WTI crude futures, which serves as the U.S. benchmark for crude prices, tumbled $20.29 or 20% in value from July 26 when they settled at $99.59 bbl to Aug. 9 when they tumbled to $79.30 a barrel. 

While some of this decline has already been reflected in street prices, much of the downside move is still working through the supply chain. Limiting the price slide will be gains made since Aug. 9, with the crude future contract gaining $6.08 or 7.7% through Aug. 12 with an $85.38 bbl settlement. On Aug.19th, crude below $80 a barrel. The consumer should keep the pressure on the Oil Barons of OPEC and the oil companies.

Americans driving fewest miles since '04

Washington— Faced with high gas prices, Americans drove 15.5 billion fewer miles in the first half of the year as roadway use fell to its lowest level since 2004. The Federal Highway Administration said in a new report that U.S. drivers logged 1.453 trillion miles through June 30 down 1.1 percent over the first half of 2010. 

The last time Americans drove less in the first of the year was 2004, when they logged 1.451 trillion miles, the government said. This year's six month tally is down 44 billion miles over the all-time high for first-half travel set in 2007 of 1.497 billion miles. 

In June, travel fell 1.4 percent to 259.1 billion mile down 3.8 billion miles. Travel fell most sharply in the South-Gulf region down 2 percent. June was the fourth straight month of declines in traffic. In June, travel fell 1.7 percent on rural roads, compared with a 1 percent decline on urban roads. As Americans drive less, they may be more likely to hold onto older vehicles. 

Travel in Michigan is off above the national average. In May, travel fell 2.2 percent in Michigan to 8.2 billion miles. Travel was down 1.6 percent in June to 8.6 billion miles, according to preliminary state figures. 

Traffic on urban roads in Michigan fell just 0.4 percent in June, compared to a 5.0 percent drop in travel on rural roads. 

Americans drove 3 trillion miles in 2010, up 0.6 percent or 1.4 billion miles more than 2009. 

The federal report is based on continuous hourly traffic count data at 4,000 traffic counting locations nationwide. 
Independent Stations Rely on Inside Sales More and More  
As a review of some Pennsylvania stations reveals, fuel sales are not enough to make ends meet.

PITTSBURGH – The Little Store in Upper Burrell, Penn., sells fuel but owner Eric Weaver would rather his customers come inside for the merchandise, the Pittsburgh Tribune-Review reports. 

Credit card transaction fees eat into what little profit there is on gasoline sales. “If you buy $5 worth of gas and swipe your card at the pump, we're losing money,” said Weaver. Because his small station only purchases gasoline weekly, he isn’t updating prices daily. 

Inside the convenience store, he stocks staple groceries and has several tables to invite customers to sample the Italian food. “The locals know that we can't always compete on the price of gas,” he said. “They come here because they know we're locally owned and like to support us. We're grateful for that.”

Weaver and other independent stations strive to inform their customers that they only sell branded fuel and are not affiliated with the oil company. Big oil companies have largely stopped selling gasoline at the customer level because “the margins in retail are very low and it's highly competitive,” said John Felmy, chief economist for the American Petroleum Institute.

The profit is in getting the oil out of the ground and refining it before selling it to distributors to disperse to gasoline stations. An exception has been Sunoco Inc., based in Philadelphia, which quit exploring for oil 20 years ago and now has a business that involves pipelines, refineries and gasoline stations. 

“We think it's still a good business, and there's opportunity in the marketplace with the other companies pulling out of retail,” said spokesman Thomas Golembeski.

Getty Petroleum Marketing Late With Rent
Tells Getty Realty: "No assurances" it will meet its current or future rental obligations

JERICHO, N.Y. -- Getty Realty Corp. has announced that it has not received the monthly rental payment due for August 2011 from its largest tenant, Getty Petroleum Marketing Inc., under its master lease and other leases with Getty Petroleum Marketing.
Getty Petroleum Marketing informed Getty Realty that based on its distressed financial position, weakness in operating margins and cash flow deficiencies, it was unlikely to be able to pay full rent for August.
Although Getty Petroleum Marketing described various contingencies which, if resolved favorably, may allow for payment of full or partial rent for August, the company said that it could provide no assurances that it will meet its current or future rental or other obligations under the leases.
Getty Realty has issued a contractual notice of default to Getty Petroleum Marketing as a result of its nonpayment of rent, and Getty Realty intends to continue discussions with Getty Petroleum Marketing while it evaluates its options regarding this matter, it said. East Meadow, N.Y.-based Getty Petroleum Marketing is a leading independent marketer of petroleum products in the northeastern United States.

Wells Fargo Testing Debit Fee
Will charge $3 a month for purchases, payments to help recoup swipe-fee revenue losses
SAN FRANCISCO -- In an effort to recoup revenue lost through interchange-fee reforms, Wells Fargo & Co. plans to test a debit-card activity fee of $3 a month when a customer makes a purchase or payment (including recurring payment) with his or her personal or business debit card, check card or ATM card linked to a Wells Fargo business or personal checking account opened in Oregon, New Mexico, Nevada, Georgia and Washington, starting October 2011. 
Lower debit-card swipe fees are set to that take effect October 1. Those fees were valued at nearly $20 billion in 2010, according to The Winston-Salem Journal, citing The Nilson Report.
On June 29, the Federal Reserve ruled that banks can charge retailers 21 cents each time consumers swipe a debit card,  the average is 44 cents a swipe.

The new interchange rate is approximately 50% less than the current market driven interchange rates. The new price cap does not take into account all the costs associated with debit cards, including processing, fraud prevention/losses and administration. The debit card fee is one of those ways we are looking at trying to recoup those costs," Wells Fargo spokesperson Lisa Westermann said.
Customers who pay the fee will continue to get zero liability fraud protection, 24x7 fraud monitoring, My Spending Report and card personalization via Wells Fargo's Card Design Studio, she said. Customers are being notified beginning this month through monthly checking statements, ATM messages, email and statement inserts.
"In [Wells Fargo's] earnings announcement, we talked about recovering 50% of the lost revenue over time through product changes and volume growth. This is one of those ways.... We regularly review our pricing and take into account the needs of our customers, industry trends, the market competition and our cost of doing business. Our goal is to set a fair price that is consistent with the value of each product or service," she added.
Large and small financial institutions, as well as MasterCard and Visa, successfully complained that the initial Fed decision to drop the interchange fee to 12 cents a swipe was too low for them to cover the cost of providing debit-card services. Financial institutions insist that potential consequences of a lower interchange fee are consumers being forced to alter their use of debit cards, accept more fees, lose reward programs and possibly do without the convenience of using the cards. Wells Fargo joins JP Morgan Chase in testing consumer reaction to a debit-card fee, said the report.
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Wawa Sets Sights on Sunshine State
Signing leases, starting construction in Orlando; chain also reaches fuel milestone

WAWA, Pa. -- Wawa Inc. is moving forward with its previously announced expansion into Florida, according to a report by The Orlando Business Journal. The retailer, which has indicated that it plans to open as many as 100 convenience stores in the Sunshine State, said that it has signed more than 10 leases in the last eight months in the Orlando market.
Other stores are planned for the Tampa Bay market. The company is seeking vacant land and existing stores at busy intersections along the Interstate 4 corridor, said the report.
Brian Pomykacz, regional real estate manager, told the newspaper that site work should begin on the first set of stores in mid-August or September and construction should commence in the first part of 2012, with some store openings scheduled for summer 2012. 
2Q C-Store Visits Down
Traffic declines as gasoline prices rise, reports 
HOUSTON -- Historically, when gasoline prices increase, convenience store visits decline. History held true in the second quarter of 2011 when, due to rising gasoline prices, convenience store traffic declined by 4% compared to same quarter year ago, according to research by The NPD Group, a leading market research company.
With higher gasoline prices at the pump, price of fuel and gasoline availability fell in the second quarter precipitously as purchase drivers for convenience store shoppers.
Based on reporting by NPD's Convenience Store Monitor, which continually tracks the consumer purchasing behavior of more than 51,000 convenience store shoppers in the United States, traffic declines were steeper for major oil and small independent chains, down 7%, than at traditional convenience stores where traffic was down 1%.

Retailers See Loss Prevention Results
“For the first time in over 10 years, total shoplifter and dishonest employee apprehensions, and the dollars recovered from those apprehensions all declined from the previous year,” says president of Jack L. Hayes International.

Shoplifters and dishonest employees stole over $7.0 billion in 2010 from just 23 major retailers, according to the 23rd Annual Retail Theft Survey conducted by Jack L. Hayes International, a loss prevention and inventory shrinkage control consulting firm.

These 23 surveyed retailers apprehended more than one million shoplifters and dishonest employees in 2010 and recovered more than $148 million from these thieves.

“For the first time in over 10 years, total shoplifter and dishonest employee apprehensions, and the dollars recovered from those apprehensions all declined from the previous year,” said Mark Doyle, president of Jack L. Hayes International. “While surveyed retailers made almost a million shoplifting apprehensions, apprehended over 69,000 dishonest employees, and recovered over $148 million from these thieves in 2010, these numbers are all down slightly from the previous year. It appears the economy, fewer store employees, and less Loss Prevention staffing all played a role in these results.”

“Both shoplifting and employee theft continue to plague the retail industry, which results in higher prices to the consumer and can force companies to close unprofitable stores,” Doyle added.

Federal Gas Tax Could be Running on Empty

NEW YORK -- The federal gas tax could soon become a thing of the past. The tax expires at the end of September and momentum is shifting toward not renewing the tax, reported Politico.

Although consumers will initially be happy if the 14.8-cent per gallon tax is scrapped, not so fast. According to CNN Money, states would likely make up for the loss of federal funds by increasing their own gas tax or other related fees.

If states don't increase or enact new gas taxes, drivers can expect a bumpy ride. The gas tax collected by the government is used toward road construction maintenance and mass transit projects. The federal highway program uses $32 billion each year collected from the gas tax.

A bill introduced by U.S. Senate Republicans would allow states to opt out of the federal highway program so they can handle road improvements themselves. Politicians who support ending the federal tax provide three reasons, according to CNN Money. First, they believe states can do a better job of building and maintaining the nation's infrastructure. Second, they feel it doesn't make sense to collect money on a state level and then send it to the federal government, only to have it returned to the states. Third, when federal money is used, union labor becomes necessary.

"The Davis-Bacon law increases the costs of new roads, bridges, etc. by 25 to 33 percent," said Grover Norquist, head of the advocacy group Americans for Tax Reform, referring to stipulations set forth for much federal project workers need to be paid. "Much money is siphoned off to pay union workers in subway systems or to build bike paths not roads."

More Classical, Less Loitering  
An Ohio convenience store is keeping loiterers at bay with classical music.

COLUMBUS, Ohio – Customers and employees of a United Dairy Farmers location in the Columbus Short North neighborhood say fewer loiterers are hanging around and hassling customers thanks to the addition of classical music.

The intent of the classical music is actually a component of recent upgrades to the stores. However, customers told WBNS-TV that loitering has “declined quickly” outside of the convenience store. 

One customer told the news source that the classical music is loud, but an improvement because less people are hanging around outside the store hassling customers or asking for spare change. 

Report Examines “Flash Robs”  
“Flash rob” tactics are now involved in 10 percent of multiple offender crimes.

WASHINGTON – To counter a growing threat for retailers, the National Retail Federation (NRF) has released a white paper providing guidelines and protocols for dealing with “flash robs.”

The NRF reports that 79 percent of more than 100 retailer companies it surveyed have been victim to a multiple offender crime in the past year. Of those, 10 percent involved flash mob tactics where people suddenly assembled in one location.

A growing number of flash robs involve violence. This past weekend, a Germantown, Maryland, 7-Eleven was a target of several dozen youths storming the store at 2:00 am, fleeing with hundreds of dollars of merchandise.

“The number of people involved in this [shows they] clearly had a plan…They were in control of that store from the minute they were in there taking items off the shelves,” said Montgomery County Police Capt. Paul Starks.

Among the NRF’s recommendations for dealing with flash robs:

Consider re-positioning store employees near high-value items; 

Instruct employees and customers to retreat into a secure area of the store; 

Take mental notes of the offenders and the merchandise stolen; 
Preserve areas touched by the offenders to help with collecting evidence; and make security footage available for police.
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$1 Cigarette Tax Cut for Michigan?
Senate reviewing proposal

LANSING, Mich. -- Michigan could be the next state to rollback its cigarette tax as its economy continues to struggle.
Following in the footsteps of New Hampshire, which recently cut its cigarette tax in a move to increase revenue, politicians in Michigan the state generally regarded as having the worst economy in the country are considering Senate Bill 517, which would roll back the $2 per pack cigarette excise tax, among the highest in the nation, and reset it at $1 per pack, according to a report in the Big Government blog. The rollback would be partnered with budget cuts, including an option that would tighten up Medicaid restrictions, loosened by the previous Democratic administration.
As with New Hampshire, experts believe the move could enable Michigan to become more competitive vis a vis neighboring states with higher cigarette taxes, encouraging consumers to purchase their cigarettes within the state rather than elsewhere, according to the blog. 
In addition, the move could reduce the attractiveness of smuggled cigarettes illegally sold without tax being levied.
Studies by the Mackinac Center for Public Policy have estimated that nearly 35% of all cigarettes consumed within the state were purchased outside its borders, in Indiana, Ohio and even Kentucky. The estimated tax-induced smuggling in Michigan, which increased steadily as the taxes on cigarettes also increased, the fifth highest in the nation.
SB 517 is sponsored by state senators Mark Jansen and Jack Brandenburg. It is currently being reviewed by the Senate Committee on Finance.
New Laguna’s Premium Cigarettes
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Kretek International Inc. has launched Laguna’s brand premium imported cigarettes by Djarum in the U.S. The Laguna’s blend was developed by an international team from Djarum and Kretek over a two-year period of blending and testing. Laguna’s’ taste is characterized by a unique combination of tobaccos from the U. S., Brazil Indonesia, Turkey and Greece, blended for smoothness, enriched taste, and unique accents and characteristics. Laguna’s is available in two styles: Smooth Select & Menthol Select. Laguna’s is not a clove cigarette, making it an important venture for Djarum into Regular and Menthol product. The new brand is priced at a slight premium to major brand cigarettes like Marlboro and Camel, supported by its premium imported blend, but slightly below specialty brands like Dunhill, Natural American Spirit and Nat Sherman. The brand comes in a wide European Style 20-stick flip-top box with double bundled sections of 10-sticks each and 10 boxes per carton. The product is slightly slimmer than major brand cigarettes 7.3 millimeter in diameter, in keeping with current global trends.
For More Information From Kretek International Inc. (800) 532-4427

CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
Meadowbrook Insurance Group Workers’ Compensation dividend program
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The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years.

7% Dividend for Gasoline Retailers Association of Florida – Meadowbrook Workers’ Compensation program on paid premiums 
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.*  Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 
My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth      a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
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  Pump Calibration LL
        P.O. 647 Minneola, Florida 34755
Florida-New Jersey-Connecticut-Maryland-Pennsylvania
     Simple Pump Calibration Identify Bad Meter
    *Stop Losing Money!
    *Why is WatchDog Different From All The Rest





*What is “Real Time” Calibration?






*What is The Definition of Calibration?





             *Why is “Real Time” Pump Calibration Important?
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 *Does Simple Pump Calibration Identify Bad meters?
       *Calibration is NOT new, it is the high cost of fuel that’s new!

        How Much is Your Station Losing

Special motor fuel storage tank locking caps 
Protect your motor fuel storage tanks from thieves who are stealing gasoline and diesel from gasoline stations while open or closed.

Contact Kevin Madison 800-322-0106 e mail Kevin@b4upay.com   www,b4upay.com
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Insurance Office of America

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

Health Insurance

For many years we have been searching for a Health Insurance provider to meet the needs for you and your employees. 

I am pleased to announce the endorsement of Insurance Office of America as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
                                                       For information contact Lauren Wallace:

                                                                931 North State Road 434

                                                             Altamonte Springs, FL 32714

                                                          Toll free: 800-243-6899 ext 15440
IOA Official Partnerships
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U.S. Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
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Corrosion Protection & Solutions LLC

Protects all pump Dispenser electric and Computer Boards.  
NON-FLAMMABLE 

A SYNTHETIC COATING SOLUTION 

Not a Waxy Substance  

Not an Oil Base 

Not a Hard Coating 

Super Corr  will not run or harden, effective for all extreme tempertures. 

Super Corr  is a Self Healing Material ! 

SUPER CORR's Anti-Corrosion Inhibitors Protect:

   Electrical and Mechanical Applications Providing:
     Superior Moisture Protection
     Hydrophobic
     Superior General and Fretting Corrosion Protection
     Superior Surface Static Electricity Protection
     Superior Corona Protection
     Other electro-migration protection problems
     Superior lubrication coefficient
     For all close-tolerance components uses
     Does Not Attract Contaminants, An Anti-static 
 
For use on wiring, connectors, circuitry, all avionics, nano-circuitry, and mechanical part applications for civilian and miltary applications. Superior in marine applications. 

Field Service Representative: Frank Lapnieewski Telephone: 813-447-1026 
email: Frank@corrosionpro.com
Contact Robert Kay or Ronald Knight @813-831-4006 Fax 813-831-1238 e mail rk@lektrotech.com Web-site www.lektrotech.com
                                        S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program 

Contact: Cindy Winternitz (800) 575-1816

*Insurance Office of America Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 

407-332-8311

A2L Technologies Inc. For information e mail upgradehelp@A2LTechnologies.com 

Larry G. Schmaltz 813-248-8558 ext 305 

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987

Corrosion Protection & Solutions LLC Contact Ronald Knight or Robert Kay @ 813-831-1238
Watch Dog Pump Calibration LLC Contact Kevin Madison   P.O. 138426 Clearmont, Florida 34713   

(800) 322-0106

GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  561-756-5203

INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













                New

Trucks













      Wholesale                                                                                                                                                                                                   

For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     




Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856 E-mail: idpsgrp@aol.com
Equipment for Sale

All items are used but in good condition.

Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@gmail.com
Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 

contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

If you have food in the refrigerator, clothes on your back, a roof overhead and a place to sleep ... you are richer
than 75% of this world.

If you have money in the bank, in your wallet and spare change in a dish someplace ... you are among the top 8% of the worlds wealthy.

If you woke up this morning with more health than illness ... you are more blessed than the million who will not survive this week.

If you have never experienced the danger of the battle, the loneliness of imprisonment, the agony of torture, or the pangs of starvation... you are ahead of 500 million people in the world.


St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 

Fr. Tom Smith’s

“Angels and saints”

With 25 Unique Special Angels of all Ages


Katie Byrnes
      Terry McDonald

Katie Moricca
      Eileen Jefferson

Joe Nasehi
      Chris Kenney

Meggan Van Loon   Eddie Penedo

Kristin Costanzo      Lisa Ramos

Shawn Seaver
      Nataly Hernandez

Angel Resende
      Kimberly Culley

Courtney Coil
      Adriana Kenney

John Ferry
      Brett Jones
Patti Wittick
      Dustin Parramore

Jaylo Lomba
      Charbel Elkhoury

David Chernega      Tammy Schlier
Briana Edwards
      Joe Tornatore
Cast Father Tom



Lisa Cioffi - Frank Corso

Gerry Kelly - Debbie Karleskint
Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (407) 252-0957 or

Pat Moricca @ 407-774-9700
‘Angels and Saints’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.  

$10____ $15____





$20____ $50____





$100____other____














