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                 VISIT OUR WEB SITE FOR THE LATEST GASOLINE

                      INDUSTRY INFORMATION AND BENEFITS
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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

Motor Fuel Marketing Practices Act of Florida (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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Executive Order 2011-128 Reminder

Executive Order 2011-128 State of Emergency unless extended will expirer August 12th 2011.
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Final Swipe Fee Rule!    
On Wednesday, June 29, 2011, the Federal Reserve (Fed) issued its final swipe fee rule, which capped swipe fees at 21 cents plus 0.05% of the transaction costs. The rule also permits one cent for certain fraud prevention costs, which when added together, nearly doubles the cap the Federal Reserve proposed in December. Banks have until October 1, 2011 to comply with the final rule.  In its proposed rule, the Fed determined that merchants and consumers pay on average 44 cents per transaction in swipes, yet it found that it only costs banks four cents to process the transaction and capped the swipe fee at 12 cents. It is clear from the final rule that the Fed was moved by the banking lobby and political pressure. The rule proposed last year was consistent with the intent of the reforms passed a year ago. 
Q2 Profits for Both Shell and ExxonMobil Rise 41 Percent

IRVING, Texas and THE HAGUE, Netherlands -- The wave this week of petroleum earnings reports continued as Royal Dutch Shell Plc and ExxonMobil Corp. both reported net income increases of 41 percent for their fiscal second quarters.

Shell, Europe's largest oil company based in The Netherlands, reported it earned $6.92 billion, compared to $4.89 billion during the same quarter last year. Its revenues also rose dramatically as Shell took in $109 billion during its latest quarter, compared to $86 billion during the company's 2010 fiscal first quarter, which equals a 27-percent improvement.

Shell's CEO Peter Voser attributed the higher earnings and revenues to robust industry margins and stellar operating performance. "We continue to make good progress in implementing our strategy; improving near-term performance, delivering a new wave of production growth and maturing the next generation of growth options for shareholders," he said in a statement. Shell's net profit was right in line with Wall Street earnings expectations for the company.

As for ExxonMobil, the petroleum giant, like Shell, reported a 41-percent net profit increase compared to its second-quarter 2010 results. ExxonMobil earned a profit of $10.68 billion for its fiscal 2011 second quarter, compared to $7.56 billion last year.

Total revenues for the Texas-based company were more than $125 billion, compared to $92 million during its 2010 second quarter. That figure equals a 35-percent increase compared to last year.
Rewards Cards Put the Squeeze on Retailers  
Consumers love the freebies associated with their rewards-based credit cards, but small businesses aren’t sharing the sentiment.

NEW YORK – It’s no secret that each time a consumer pays for goods with their rewards card that it costs retailers more per transaction, compared to a regular credit card.  CNN Money wrote last week that 40% to 70% of credit card transactions are made with rewards cards, according to Phil Hinke, founder and president of MerchantFeeSavers.

In fact, most consumers aren’t even aware that retailers are the ones footing the bill for their free airline miles and other reward-laden perks. 

"Very few consumers realize that these interchange [swipe] fees are what fund these cards," Curtis Arnold, the founder of CardRatings.Com, told CNN. Arnold adds that most small businesses “don’t have the bargaining power," and that the "small business owner is paying more not only to use a rewards card but just to use plastic in general." But retailers could be on the verge much needed change. 

According to CNN, Visa says that retailers are free to dissuade customers from using rewards-based credit cards, thanks to a settlement between Visa and MasterCard and the Department of Justice. Visa and MasterCard settled with the DOJ in June, and with that decision, merchants are now able to offer consumers discounts between cards and force the cards to compete on cost.
Small Gasoline Stations Take a Hit With High Pump Prices  
Climbing fuel costs do not translate into more profits, especially for smaller, independent retailers.

SAN ANTONIO – High gasoline prices equal lower sales at Riaz Vera’s two gasoline stations, the San Antonio Express reports. When pump prices soar, customers resist spending money inside the store, which means profits are squeezed even tighter.

In San Antonio, gasoline retail prices jumped 29 percent in the last 12 months, which correlated in a sales drop of around 20 percent for gasoline at Vera’s stations. Inside sales plummeted by around 25 percent during the same time period. 

Independent retailers like Vera aren’t the only ones suffering, though. The Valero chain has redesigned stores and closed underperforming stations in recent years. “It's just a very competitive business,” said Bill Day, Valero spokesman. “These (gasoline) sales are often a break-even proposition at best.”

The price of gasoline does not always follow changes in the price of crude oil.

FTC Investigates Oil Price Manipulation Oil prices are at it again. In June 2011 rates have dropped almost 20 percents from the $114 high that it touched 4 months earlier. Going by the current trades, oil prices are hovering slightly below $98 as we enter the third quarter of 2011. The media, scrambling for an explanation it seems, has been quick to attribute 
these rapid fluctuations in oil price to the unrest in the Middle East and natural calamities across the globe such as the Japanese earthquake and tsunami. But the Federal Trade Commission (FTC) begs to differ. In fact, extreme fluctuations in oil prices over the last few months have led the Federal Trade Commission to launch a full-fledge investigation into the oil and gas markets. 

The FTC wants to find out if there has been any kind of anti-competitive conduct or any price manipulations responsible for this. Many see the price variations as a ploy on part of the oil companies to boost profits rather than in keeping with the market trends. The FTC investigation was triggered due to the fact that the oil industry displayed major profits despite claiming decreased usage of capacity. The investigators will analyze why the refinery operators decided to close down some equipment for maintenance. Such a move often translates into a spike in oil and gas prices. The utilization rate this year was the lowest for the same period in nearly three decades. In view of these concurrent events, price manipulation seems quite plausible. 

Refineries or Speculators

FTC investigators have been granted the authority to request and obtain all documents pertaining to the shutting down of some refineries. Once guilt has been established, the FTC also has the power to impose penalties on the companies that adopt such unethical practices. Oil speculators have also come in for their share of the blame for fluctuating crude prices. It is estimated that today about 80 percent of oil futures are in the hands of speculators whereas this figure stood at about 35 percent back in 2001. Independent analysis has demonstrated that the price of each barrel is inflated by at least 8 cents for each million barrels of oil controlled by speculators. Given this data and the current volume held by speculators, the fair price of a barrel of oil should be somewhere between $60 to $70. Needless to say, the impact of speculators is significant: if crude was at $70 then the price of gas at the station will come down to about $2.70. 
Big Changes In The Retail Gasoline Industry

Approximately 35 years ago early 1970’s just after the first crude oil embargo the oil company’s policies changed from just supplying wholesale gasoline to their franchise gasoline dealers entered into the retail gasoline stations with company operated stations in direct competition with their dealer station. The oil companies were the landlord, wholesale gasoline supplier and a very strong influence over their dealers. You can imagine the pressure to compete with your landlord and supplier.

After many years of cannibalizing their own dealers, they finally realized that operating a retail gasoline station was not in their future plans. They are now divesting their stations and violating the ‘Petroleum Marketing Practices Act’ (PMPA) by not giving many of their franchise dealers the Right of First Refusal. In most cases the oil company’s want to sell to a third party and have control over their supply agreement. A third party must agree to a contract offer for sale by the oil company; a franchise gasoline dealer does not have to except a supply agreement (The issue in L.M.P. Service, Inc. v. Shell Oil Co. was whether the supplier could impose a long-term supply agreement to its franchise dealer as a condition to its offer of sale. The court's answer was a resounding "no").

The gasoline retail industry has changed from serving the public to the bottom-line. There are small companies, big companies, independents, conglomerates, LLC’s and many other types of businesses (Jack in the Box, food super-markets, Costco, Sam’s Club, BJ’s and Big-Box retailers to mention a few) involved one way or another.

The consumer must control and reduce demand and send a message to the Oil Barons, OPEC and the oil companies.
Spin-off Watch: Eyes Turn to Exxon, Chevron and BP 

NEW YORK -- It starts with two. First, Marathon Oil Corp. made headlines earlier this year when it decided to spin off its downstream business (a move that became final on June 30). Then ConocoPhillips drew attention for its decision to split into two separate publicly traded companies. Now, analysts are turning their focus to other oil giants to see if they will follow suit.

Topping everyone's watch list are Exxon Mobil Corp., Chevron Corp. and BP Plc. According to a report on MarketWatch, analysts are looking toward Exxon and Chevron because, like ConocoPhillips, the two saw tremendous growth through acquisitions in the 1990s. However, ConocoPhillips now believes that model is no longer the best avenue to deliver extra value to its shareholders.

Fred Labatt, director of equity research for South Texas Money Management Ltd., said spinning off the refining units made sense for Marathon and ConocoPhillips. But that doesn't necessarily translate with Exxon and Chevron. He explained that the oil production businesses of the two companies do not offer the same type of growth rate as a company that focuses only on production, the news outlet reported.

"I don't know if you'd get a huge markup for Exxon and Chevron the way Marathon and ConocoPhillips did," Labatt said. "The large integrateds don't have the production growth to justify stand-alone valuations."

Conversely, Mike Breard, an energy analyst for Hodges Capital Management, told MarketWatch that "it would make sense" for Exxon and Chevron to spin-off their refining business because of conflicts between the business types. "Refiners buy oil to make into gasoline and they want oil to be as cheap as possible, but oil exploration and production companies want oil to be as expensive as possible," he said.

For its part, Chevron said it has no immediate plans to follow Marathon and ConocoPhillips’ lead. Spokesman Lloyd Avram told the news outlet that the San Ramon, Calif.-based company "is committed" to its integrated business model.

Still, Breard said Exxon and Chevron may take a wait-and-see approach, watching to see how Marathon and ConocoPhillips fare down the road.

BP has not escaped from under the watchful eyes of industry analysts either. According to a Bloomberg report, BP is under pressure to follow Marathon and ConocoPhillips in spinning off its refining business. Shares of the business have continued to struggle to make a comeback after April 2010's Gulf of Mexico disaster.

Jon Rigby, an analyst with UBS, agreed. "If any company were to mirror this transaction, it might be BP," he said. "BP has traditionally been strategically bold and it's on a large net asset value discount. The exploration and production, and refining and marketing businesses would be very material companies in their own right and have critical mass, know-how and brand." However, like Chevron, a BP spokesman told the news outlet that the company has no plans to spin off its refining business.
Senate Floats Deal to End $6B Ethanol Tax Credit

WASHINGTON, D.C. -- The $6-billion ethanol tax credit may become one for the history books. According to a Reuters report, three senators have brokered a deal to repeal the tax credit by the end of this month; however, the agreement still needs Congress' approval.

For industry companies, such as Valero Energy Corp. and Marathon Oil Corp., the loss of the tax credit could result in extra costs. It is unlikely, though, to reduce a demand for corn, the report said.

"This agreement is the best chance to repeal the ethanol subsidy, and it's the best chance to achieve real deficit reduction," said Sen. Dianne Feinstein (D-California), who made the deal with Sens. John Thune (R-South Dakota) and Amy Klobuchar (D-Minnesota).

Government mandates require increasing amounts of the corn-based fuel until 2015. The ethanol industry uses some 40 percent of the U.S. corn crop to make the alternative motor fuel, Reuters reported.

But as the federal government gets closer to hitting the debt limit in early August, lawmakers are working through their summer break to tackle reducing the budget. This deal would reduce the federal deficit this year by $1.33 billion and direct $668 million to extending tax breaks for technologies to help alternative motor fuels, including biofuels, get to market, Feinstein said. What happens now remains to be seen.
ExxonMobil to Pay $1.5 Billion For Gas Station Leak
Exxon Mobil is being ordered to pay more than $1.5 billion in damages to 160 families and businesses affected by a 2006 gasoline leak in Maryland, The Huffington Post reported.

Jurors awarded more than $1 billion in punitive damages on Thursday, after earlier awarding $495 million in compensatory damages.

The award in Baltimore County Circuit Court follows a $150 million award in 2009 involving about 90 households. The company is appealing that ruling.

Exxon Mobil Corp., based in Irving Texas, said the facts do not support the latest ruling and that it will appeal it as well.

The 2006 leak occurred in Jacksonville, a small, affluent community about 20 miles north of Baltimore. An underground pipe that burst beneath the gas station allowed more 26,000 gallons of gasoline to escape.
Florida Prime State for Gasoline Pump Scams 

Skimming at the pump has soared in the Sunshine state but security experts say ATMs are more of a target.

HIGHLAND COUNTY, Fla. – Florida gasoline stations have had more than their share of pay-at-the-pump skimming incidents recently, BankInfoSecurity.com reports. For example, Highlands County, Fla., has seen more than 120 local victims reporting card fraud with more than $30,000 in losses. Polk County, which borders Highlands, also has reported skimming crimes that, combined with Highlands, brings the amount stolen to nearly $200,000. 

“Due to the amount of the loss and the span of the crimes, we will be attempting to seek federal prosecution,” said Highlands Police Sgt. Brian Kramer. The two counties have partnered with the U.S. Secret Service and the Florida Department of Law Enforcement to solve the attacks.

Pay-at-the-pump skimming seems to explode during the summer months with more travelers on the road. But that doesn’t mean paying with plastic at a gasoline station pump is unsafe. Gray Taylor, PCATS executive director on payment issues, pointed out that skimming devices at pay-at-the-pump are really a low percentage of such card fraud. “Most convenience stores are concerned about pay-at-the-pump skimming,” he said. “But they can only focus on so much.”

Upgrading pumps so that each has its own unique key instead of the universal key system currently in use. “There are 900,000 pay-at-the-pumps out there, and, literally, I have four keys in my desk that will open up every dispenser in the United States that has not been upgraded,” said Taylor. 

John Buzzard with FICO’s Card Alert Service said that ATMs still receive the lion’s share of skimming attacks, adding that pay-at-the-pump skimming is not as widespread as media coverage would indicate. 

“Fraud is just so cyclical in nature that each year we see a different entry point, and, for the most part, the criminals just switch back and forth between what's highly publicized and what isn't,” said Buzzard. “The criminals essentially dust off an old fraud scam, like pump skimming, when other card and PIN capture schemes are too hot. Gas pumps are not big right now at all, but we have had a few this years and expect to see more before the year closes.”
C-Stores Into P-Stores?
With thousands of post offices targeted for closure, will convenience stores step in?
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TECHNOLOGIES, INC.
National Presence,
- Local Care

A2L Technologies has helped thousands of small business owners just like
you remediate their contaminated sites. We offer turnkey services and
innovative cleanup technologies to ensure minimal impact to your business
operations.

We work around your schedule and business needs
Financing is available for the deductible part of your insurance coverage
We invoice the insurance company direct - eliminating your out of pocket
costs
We handle all of the state paperwork
We offer discounts for multiple sites

e Like you, we are a small business enterprise, and as such your business
is very important to us

Call us today for a FREE consultation!

Contact: Larry G. Schmaltz, PE
A2L Technologies, Inc.
10220 Harney Road NE

Thonotosassa, FL 33592
Ph: 813-248-8558
Fax: 813-248-8656

www.A2LTechnologies.com



WASHINGTON -- As the U.S. Postal Service (USPS) prepares to close as many as 3,653 post office facilities across the country, it will turn to convenience stores to become postal stores to fill service gaps nationwide, according to a report by The Wall Street Journal.
The post offices, mostly in small communities, are targeted for possible closure this year under a plan expected to be released by the USPS. The list, which will be made public by Postmaster General Patrick Donahoe, is made up of facilities that were chosen because they get the "least amount of foot traffic and retail sales" and because there may be local businesses that could provide some postal services to the community, USPS spokesperson Sue Brennan told the newspaper.
"Most of them are in smaller communities, but not all of them," she said, adding that the post offices, about 11% of the total, are spread across the nation.

Doctors on the South Dakota plains deliver medicine through post offices, while towns in rural Kentucky and Iowa and elsewhere rely on their post offices as local gathering spots. The postal agency already has closed 100 post offices since January, prompting uproar in many of the affected communities.
The financially struggling postal service has been talking about paring its network of 32,000 brick-and-mortar post offices for months, but has not released a formal list of targeted post offices, the report said. The service--which receives no tax dollars for operating expenses and relies on the sale of postage, products and services to fund its operations--has faced record losses because of retiree health costs and declining mail volume as more people communicate digitally.
Donahoe has recently talked about closing 16,000 post offices over the next 10 years, Brennan said.
Also, Donahoe told USA Today earlier this month that he is considering cutting Saturday delivery and perhaps going to a three-days-a-week delivery schedule.
In recent years, convenience retailers including Casey's, Hucks, Expressway, BP and Tesoro, among others, have added post offices or postal services to their profit-center mix. 
America's Natural Gas Highway Moves Into Drive Position 

Sign of the future?
SEAL BEACH, Calif. -- Clean Energy Fuels Corp. plans to open 150 liquid natural gas (LNG) fueling stations at Pilot Flying J Travel Centers throughout the United States, according to CNBC... In what Clean Energy, based here, is calling "America's Natural Gas Highway," the fueling stations are intended to provide a lower-cost, low-carbon American alternative to the diesel fuel that's derived from foreign oil.

Clean Energy received the funding to open the Pilot Flying J fueling stations from Chesapeake Energy Corp., which contributed $150 million to help create the "highway." All 150 fueling stations are expected to be located at interstate highway corridors, such as Interstates 5, 10, 40 and 95. Andrew Littlefair, Clean Energy's president and CEO, said this move should serve "to quicken the transition to natural gas fuel as a game-changer for heavy-duty trucking."

All 150 stations will be equipped with natural gas fueling stations within two years, according to Littlefair. Savings of $1.50 to $2 per gallon compared to diesel or gasoline can be expected. "This is a big day. It's probably the biggest investment in natural gas vehicle infrastructure ever, and so for the very first time, we can see a way to build the infrastructure across the country," Littlefair told Jim Cramer, host of CNBC's "Mad Money."

"We're [currently] buying $1 million a minute [worth] of foreign oil," he added. "Just by having [18-wheel trucks use these natural gas fueling stations], we can cut OPEC dependence in half." According to CNBC, 1,000 natural gas vehicle stations are now open in the United States. Half of those are open to the public.

Clean Energy is the largest provider of natural gas fuel for transportation in North America.
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Walgreens Charges Ahead
Plans to become nations largest EV charging station retail host with 800 sites
DEERFIELD, Ill. -- Walgreens plans to offer electric vehicle (EV) charging stations at approximately 800 locations across the country by the end of the year, making it the nation's largest retail host. The company's
neighborhood stores will provide convenient locations for EV drivers to recharge near home or work.
The charging stations will feature either a high-speed direct current (DC) charger that can add 30 miles of range in as little as 10 minutes of charging time, or a Level 2 charger that can add up to 25 miles of range per hour of charge.
Major markets expected to host these sites include Boston, Denver, Los Angeles, New York City, San Francisco and Washington, D.C. Select locations in Florida, New Jersey, Oregon, Tennessee and Washington will also receive EV charging stations. Installation begins later this month. Walgreens already has installations under way for EV charging stations at more than 60 stores across Houston, Dallas/Fort Worth and Chicago.
"Consumer interest and enthusiasm has been incredible and we're excited to provide locations to charge up in neighborhoods across the country," said Mark Wagner, Walgreens president of community management and operations.
“According to the Department of Energy, Walgreens will make up as much as 40% of all public EV charging stations across the country, making it easy for EV drivers to look to our stores for a quick charge near major highways, metropolitan areas or right in their neighborhood."
Deerfield, Ill.-based Walgreens is the nation's largest drugstore chain with fiscal 2010 sales of $67 billion. The company operates 7,733 drugstores in all 50 states, the District of Columbia and Puerto Rico. 

Health Warnings for Cigarette Packaging and Advertisement
Retailer Liability:
Cigarette Package Warning: A retailer is not in violation of the rule with respect to cigarette packages as long as the package; contains a health warning, is supplied by a license - or permit-holding tobacco product manufacturer, importer, or distributor; and is not altered by the retailer. 
Cigarette Advertising Warning: Similarly, a retailer will not be considered in violation of the rule for publically displayed advertisements as long as the advertisement; contains a health warning, is not created by or on behalf of the retailer (and the retailer is not otherwise responsible for including the required warning), and is not altered by the retailer.
In cases where a cigarette package or advertisement violates the rule but the retailer is exempt because no alternation was made, the manufacturer, importer, or distributor that provided the non-compliant package or advertisement would be liable for violating the rule. However, non-complaint packages are subject to confiscation.
Floor Stock Turnover:
Manufacturers must include the new warnings on all cigarettes and advertising beginning September 22, 2012, the effective date of the rule. In addition manufacturers will have until October 22, 2012 to move existing warehouse floor stock bearing the old warning labels. 
However, there is no limitation on the period during which distributors and retailers may sell existing cigarette floor stocks with the old warning labels manufactured prior to the September 22, 2012 effective date of the rule. Retailers and distributors may sell existing floor stocks of cigarettes bearing the old warning label until they are sold out.
Additional Information:
For additional information on the new FDA cigarette warning labels go to:
http://www.fda.gov/TobaccoProducts/default.htm
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Insurance Office of America

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

Health Insurance

For many years we have been searching for a Health Insurance provider to meet the needs for you and your employees. 

I am pleased to announce the endorsement of Insurance Office of America as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
                                                       For information contact Lauren Wallace:

                            931 North State Road 434

        

Altamonte Springs, FL 32714 
     Toll free: 800-243-6899
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     IOA Official Partnerships

Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.*  Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 
Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining
compensation for business damages and for property loss when the government or Barry Balmuth      a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
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American Equipment Finance
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258 King George Road
Warren, NJ 07059
American Equipment Finance LLC is an innovative and rapidly expanding commercial finance company, operating in multiple locations across the United States to serve your needs. American Equipment Finance LLC provides instant access to capital for businesses - both large and small seeking to acquire assets necessary to expand and grow.

In addition AEFLLC develop, implement, and manage Customer Finance Programs (CFP’s) for Manufacturers, Dealers and Distributors that wish to offer their customers instant access to funds for the purchase of their products and services (finance underground tanks, dispensers, POS systems & the related construction costs that go along with an upgrade, renovation or re-imaging of a service station or a C-store?)

For information contact Len Baccaro @ (800) 785-3060 ext 202
E mail lbaccaro@AEFLLC.COM  Web site www.aefllc.com
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact: Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years.

7% Dividend for Gasoline Retailers Association of Florida – Meadowbrook Workers’ Compensation program on paid premiums 
U.S. Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 

[image: image32.jpg]-------------





CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
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Pump Calibration LL
        P.O. 647 Minneola, Florida 34755
Florida-New Jersey-Connecticut-Maryland-Pennsylvania
     Simple Pump Calibration Identify Bad Meter
    *Stop Losing Money!
    *Why is WatchDog Different From All The Rest





*What is “Real Time” Calibration?






*What is The Definition of Calibration?





             *Why is “Real Time” Pump Calibration Important?






 *Does Simple Pump Calibration Identify Bad meters?
       *Calibration is NOT new, it is the high cost of fuel that’s new!

        How Much is Your Station Losing

Special motor fuel storage tank locking caps 
Protect your motor fuel storage tanks from thieves who are stealing gasoline and diesel from gasoline stations while open or closed.

Contact Kevin Madison 800-322-0106 e mail Kevin@b4upay.com   www,b4upay.com
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













                New

Trucks













      Wholesale                                                                                                                                                                                                   

For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     




Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856 E-mail: idpsgrp@aol.com
Equipment for Sale

All items are used but in good condition.

Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@verizon.net




S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program 

Contact: Cindy Winternitz (800) 575-1816

*Insurance Office of America Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 

407-332-8311

A2L Technologies Inc. For information e mail upgradehelp@A2LTechnologies.com 

Larry G. Schmaltz 813-248-8558 ext 305 

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987

American Equipment Finance 258 King George Road Warren, NJ 07059 

Len Baccaro @ (800) 785-3060 ext 202

Watch Dog Pump Calibration LLC Contact Kevin Madison   P.O. 138426 Clearmont, Florida 34713   

(800) 322-0106

GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203

Eduardo Rodriguez

Macmillan Oil Company Of Fl. Inc.       

2955 east 11 avenue

Hialeah, Fl. 33013

E-mail: eduardo@macmillanoil.com
Cell (305) 283-8580

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 

Fr. Tom Smith’s

“Angels and saints”

With 25 Unique Special Angels of all Ages


Katie Byrnes
      Terry McDonald
Katie Moricca
      Eileen Jefferson

Joe Nasehi
      Chris Kenney

Meggan Van Loon   Eddie Penedo

Kristin Costanzo      Lisa Ramos

Shawn Seaver
      Nataly Hernandez

Angel Resende
      Kimberly Culley

Courtney Coil
      Adriana Kenney

John Ferry
      Brett Jones
Patti Wittick
      Dustin Parramore

Jaylo Lomba
      Charbel Elkhoury

David Chernega      Tammy Schlier
Briana Edwards
      Joe Tornatore
Cast Father Tom




Diane Della Piazza                                                                                                                                        

Lisa Cioffi - Frank Corso

Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (407) 252-0957 or

Pat Moricca @ 407-774-9700
‘Angels and Saints’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.  

$10____ $15____





$20____ $50____





$100____other____














