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                 VISIT OUR WEB SITE FOR THE LATEST GASOLINE

                      INDUSTRY INFORMATION AND BENEFITS

                                          www.flagas.com
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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

Motor Fuel Marketing Practices Act of Florida (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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TECHNOLOGIES, INC.
National Presence,
- Local Care

A2L Technologies has helped thousands of small business owners just like
you remediate their contaminated sites. We offer turnkey services and
innovative cleanup technologies to ensure minimal impact to your business
operations.

We work around your schedule and business needs
Financing is available for the deductible part of your insurance coverage
We invoice the insurance company direct - eliminating your out of pocket
costs
We handle all of the state paperwork
We offer discounts for multiple sites

e Like you, we are a small business enterprise, and as such your business
is very important to us

Call us today for a FREE consultation!

Contact: Larry G. Schmaltz, PE
A2L Technologies, Inc.
10220 Harney Road NE

Thonotosassa, FL 33592
Ph: 813-248-8558
Fax: 813-248-8656

www.A2LTechnologies.com




Good News
The Tester/Corker amendment to delay debit card swipe fee reform failed to pass.   
The Senate just voted 54 Aye - 45 No on the Tester/Corker amendment to delay debit card swipe fee reform. They needed 60 to pass. This should clear any more Congressional hurdles to allow the final Fed Rule to be published sometime before July 21. The House Leadership has indicated that they will not bring up the House version if the Senate did not pass theirs

Expect a court challenge from the banks.

Thanks to everyone who called their senators to vote against the amendment to delay the swipe fee reform.
Fed Takes Swipe at Retailers
Caps interchange fees at 21 cents per transaction, rather than expected 12 cents

WASHINGTON -- The Federal Reserve Board on Wednesday issued a final rule establishing standards for debit-card interchange or "swipe" fees and prohibiting network exclusivity arrangements and routing restrictions. It voted to set the cap on the fees at 21 cents more than expected and much higher than the 12-cent cap it had proposed earlier.
Merchants reacted with serious concern and anger to the Fed's decision, which made significant concessions to big banks and deviated from the proposed rule and the intent of the law, said the Merchants Payments Coalition (MPC), which "is exploring all available legal options to address the irresponsible mistakes made in writing this rule," it said.
This should have been a clear victory for consumers. A cap of 21 cents per transaction is more than 400%; more than the 4 cents per transaction that the Fed-sponsored survey of banks found to be the real cost of processing a debit transaction. Mallory Duncan, MPC chairman, added, "The Federal Reserve very clearly did not follow through on the intent of the law. This rule is unacceptable to Main street merchants and consumers, who were counting on the Fed to issue a fair rule that followed Congress' law. Unfortunately, this rule does not meet those qualifications."
In its proposed rule issued last December, the Federal Reserve found that the average PIN debit swipe fee cost 23 cents per transaction and that the average cost for a bank to process a transaction was 4 cents.
"Today's action actually increases costs on the most secure PIN debit transactions and is irresponsible and certainly not reasonable," said Jennifer Hatcher, senior vice president of government and public affairs at the Food Marketing Institute (FMI).

Next years fight!
The closing of many gasoline stations due to the underground gasoline tank upgrade deadline December 31, 2009 has caused a reduction of income because of non-renewals as many gasoline retailers shut their pumps or closed their stations. Loss of membership is why the Gasoline Retailers Association of Florida is in a real tight fiscal year. Membership is the backbone of any association and any help for new membership will be appreciated. Donations are welcomed in the fight against Wal-Mart, Murphy Oil and all the others that are trying to repeal Florida Motor Fuel Marketing Practices Act (FMFMPA Below Cost). Applications can be downloaded from our web-site, www.flagas.com 
Thank those of you who joined the Gasoline Retailers Association of Florida and Donations. We still need more to join and donate in the fight against Wal-Mart-Murphy
Oil and all the others who are trying to repeal Florida Motor Fuel Marketing Practices Act (FMFMPA Below Cost). 
Without the Florida's Motor Fuel Marketing Practices Act, Florida consumers will lose. This also means the end of competition that has consistently kept Florida’s ranking one of the lowest in the nation on pretax gasoline prices. Gasoline retailers are small business who will be incapable of surviving competition through predatory pricing practices Join the Gasoline Retailers Association of Florida and help keep the FMFMPA (Below Cost). 
Contact Pat Moricca for information @ 407-774-9700 
Donate Now: Next years fight against FMFMPA (Below Cost) Repeal!! 
Send checks to the GRAF to above address.
TO: ALL RETAILERS

BULLETIN 

SUBJECT: State of Emergency

Executive Order 2011-128 is in effect

The Governor has issued Emergency Order 2011-128 which extends Executive Order 2011-128 State of Emergency June 13th 2011 due to the threat of wildfires in Florida. Unless extended; it will run for 60 days until August 12th 2011.
As I have mentioned on many occasions it is absolutely imperative that you maintain accurate records and have them available to respond to inquiries that will no doubt be made in advance of possible subpoenas. Those records should extend back to 30 days prior to the original declaration. Comply with any requests you may receive.

The law requires you to maintain the same margin of profit for each grade of gasoline whether prices go up or down. The ‘State of Emergency’ will end on August 12th, 2011 unless the Governor extends the ‘State of Emergency’ with a new Executive Order. 

For information contact Pat Moricca @ 407-774-9700
The Cost of Non Involvement

One of the worst possible assumptions you can make, assuming that you have interests in issues before the legislature, is that someone else is effectively representing your issues to legislators.  A close corollary to this is the assumption that it's all right for you to not get involved with the legislative process because those who have opposing views probably aren't involved either. Add either or both of these assumptions to a lack of understanding of how legislators make decisions and you have a good recipe for legislative disaster. 

Legislators understand involvement above most other concepts.  The people they see or hear from most often have the greatest impact; be one of them, and success may be yours; slack off and you're likely to fail. 

Legislators need and appreciate lobbyists for what they can do, but legislators and lobbyists know that lobbyists (as well as legislators!) have their limitations.  You cannot expect legislators to know all the facts on all the issues.  Even good lobbyists take a back seat to informed industry members when it comes to presenting convincing arguments to legislators, lawmakers simply must hear from the industry members the people in the trenches.  Those who have opinions on issues continually barrage legislators.  If your opponents are among them and you aren't, you lose. 

Remember the best way to lobby the legislature is through grass roots. It is very important that all members get to know their legislators. Call these elected officials on the phone, and especially invite them to your place of business. It is very important that you know those in the district where you vote as well as those in the district where your business is located. If you do not know your legislative district, call the association office at 407-774-9700
Banks Expected to Fight Swipe Fee Reform on Legal Front

NEW YORK -- One week after the Senate failed to adopt an amendment that would have delayed swipe fee reform by at least six months, talk of the banking industry bringing its battle to the courts is getting louder. CSNews Online first reported the possibility of a legal move last week.

The banking industry which launched a massive lobbying effort to delay any rule changes on swipe fees is now taking a wait-and-see approach with the Federal Reserve. In December, the Fed issued a proposal capping the fees banks can charge on debit card transactions at 12 cents. The Fed is expected to issue a final rule by the July 21 implementation date.

However, according to a report by Dow Jones Newswires, the banking industry is expected to launch a legal challenge if there are no significant changes made to the proposal. The industry will likely allege that the Fed misinterpreted the law.

Following its defeat in the Senate, the industry, according to lawyers and executives, intends to say that the Fed should never have imposed a hard cap on fees and that the cap it did impose is illegally low, the news outlet reported. The banking industry will likely use the Administrative Procedure Act for its legal cudgel. That law governs how government and independent agencies carry out their tasks. It sets the rules for public comment periods and ensures agencies don't create rules in an arbitrary or capricious manner. The industry faces one major stumbling block. According to the report, the courts give agencies plenty of room to make rules.

The first leg of the legal battle may have already begun. As Dow Jones Newswires reported, TCF Financial Corp., a Minnesota bank and one of the largest debit-card issuers, sued the Fed in October, arguing that large financial institutions are unfairly targeted. A hearing Thursday in a federal appeals court will give TCF a second chance at an injunction to stop the rule. TCF spokesman Jason Korstange said the bank expects an appeals ruling by July and continues to be confident.

And as the debit fee debate carries on, some are hoping credit card reform is not far behind. Today, the U.S. Department of Justice Antitrust Division submitted a final consent decree in its enforcement action against Visa and MasterCard to address some of the anti-competitive practices related to credit cards, according to a release from the Food Marketing Institute (FMI).

Americans Cut Back, Assess Blame for High Gas Prices

NEW YORK -- Half of Americans who own a vehicle say they have cut back on products and/or services to pay the increased price of gasoline, according to The Harris Poll.

Those with lower household incomes are more impacted. Almost two-thirds (65 percent) of those with a household income of less than $35,000 a year have cut back on products or services because of higher gas prices, compared to 38 percent of those with a household income of $100,000 or more, according to the survey of 2,184 adults conducted online from May 9 to 16.

There are many things people are cutting back on because of high gasoline prices. Almost three in 10 of those scaling back have cut back on dining out, while one-quarter have cut back on groceries. One in five say they have cut back on entertainment, while others have reduced driving or are staying home more (11 percent) and cut back on clothing purchases (10 percent).

Other things people have cut back on include personal grooming, such as haircuts or manicures (6 percent); auto repairs and upkeep (5 percent); and movies (5 percent). Five percent said they have cut back on everything to pay for the increased price of gasoline.

In looking at who's to blame for the rising cost of gasoline, three things seem to stand out as having the most influence on price. Just under one-quarter said U.S. oil and natural gas industry profits have had the greatest influence on rising gasoline prices, while 22 percent believe it is the world's crude oil prices and 21 percent believe it's due to instability in oil-producing areas.

So, who can best stop rising gasoline prices? One-third said the oil and gas industry, while three in 10 believe the federal government can best stop rising gasoline prices, according to Harris Interactive. One in five believes consumers can stop rising gasoline prices, while 4 percent said state and local governments. Three percent said the automotive industry could help and 12 percent are not sure.
Gasoline Price Down

For the last 7 weeks gasoline prices and crude oil has been on a slippery slope. The consumers should keep conserving and not relax because prices are declining. 

In the last 3 days of June; the wholesale gasoline price increased approximately 18 cents a gallon while crude oil increased $3.00 a barrel much more than the average for every $1.00 move up or down.   
Gas Prices Bring Pain Beyond the Pump

CHICAGO -- Chicago-based research firm, SymphonyIRI has released new research showing that rising gas prices are causing consumers to cut back on spending on other products, including their weekly groceries.

With national gas prices 40 percent higher on average today than a year ago, many shoppers are having difficulty affording their weekly groceries, according to the firm that used to be known as Information Resources, Inc. This has caused a difficult situation for CPG companies, with manufacturers experiencing increased costs due to rising commodity and processing prices, and retailers seeing tight margins squeezed even tighter, according to a just released Times & Trends Special Report, "The Ripple Effect: High Gas Prices Bring Pain Beyond the Pump."

"Volatility in gas prices has caused consumers to rethink vacations and airlines to boost prices," said John McIndoe, senior vice president, marketing, SymphonyIRI. "Even though gas prices have eased in the last month, they are still high and continue to put a strain on the family budget. The bottom line is that shoppers still face a lot of uncertainty with the ups and downs of the economy and will continue to evaluate their purchases very carefully for the foreseeable future."

High gas prices are rippling through the CPG marketplace and making a significant impact on budget-strained shoppers. In fact, nearly half of consumers feel their grocery budgets are being squeezed by higher prices at the pump, according to the report. As a result, the research firm says grocery shopping patterns are changing. Shopping trips are being consolidated, and consumers are showing a growing affinity for closer-to-home retail options, with four out of 10 shoppers being forced to reduce or completely eliminate trips to their preferred retailers due to rising gas prices.

Toyota Opens Hydrogen Station in California  
Station is the first in the U.S. that connects directly to a hydrogen pipeline.

TORRANCE, CA – Toyota opened the first hydrogen refueling station in the U.S. that connects directly to a hydrogen pipeline, CNET.com reports.

The new facility, located in Torrance on the Toyota campus, doesn’t use trucks to bring hydrogen gas onsite, like stations in Santa Monica and Irvine, but instead receives its supply directly from Air Products’ hydrogen pipeline.

Shell manages the station and it will service Toyota’s fleet of 100 fuel cell test vehicles that the carmaker plans to bring to the U.S. market between now and 2013.

"Building an extensive hydrogen refueling infrastructure is a critical step in the successful market launch of fuel cell vehicles," said Chris Hostettler, Toyota product and strategic planning vice president. "We plan to bring a fuel cell vehicle to market in 2015, or sooner and the infrastructure must be in place to support our customers' needs." 

Toyota intends to use the facility as a demonstration center to educate the public about fuel cell technology.

Air Products worked with Toyota and other manufacturers to develop a wireless recognition system for customers that will speed the hydrogen refueling process. The station will be open to other manufacturers of fuel cell vehicles and can refuel up to four vehicles simultaneously in five minutes.

9/10ths Pricing Helps Gasoline Station Profits  
Some say the pricing allows gasoline retailers to pocket more money

I don’t know of any other industry that advertises all taxes in the retail price. Taxes are added on after the sub-total price. In an article, Reuters reported gasoline is priced to the 9/10ths of a cent, a calculation that most motorists think nothing of when filling up but that 9/10ths has a way of making the driver pay more for gasoline. 9/10ths pricing began in the 1930’s as a marketing tool. 

These so called experts have a way of distorting the facts thinking the gasoline retailer are making a killing. I don’t think any of the so called experts ever owned a retail gasoline station. When ExxonMobil, Shell, Chevron, BP, Conaco, Marathon, Valero, Hess, Citgo etc. make record and near record net profits year after year after year while the gasoline retailer is struggling to keep his/her head above water. 

Orlando Gas Stations Still Making News  
Orlando Airport stations refuse to back down over posting gasoline prices.

ORLANDO – While it’s been a year since Orlando passed a law to force all gasoline stations near the airport to post their prices, two stations near the Orlando Airport with notoriously high gasoline prices have refused to post their prices, the Orlando Sentinel reports.

As of last June 10th, Suncoast Energys and Sun Gas were selling gasoline for $5.79 per gallon, far above the $3.65 at other downtown Orlando stations.

The stations’ owners have refused to erect price signs visible to drivers and the threat of thousands of dollars in fines and liens of foreclosure haven’t worked, according to the news source.

Orlando officials said they had received multiple complaints from tourists and business travelers who stopped at one of the stations to top off rental cars before heading home. As a result, Orlando commissioners passed an ordinance last June requiring all stations near the airport to post prices.

The city’s Code Enforcement Board began levying $250-per-day fines last month against the two stations. If the violation isn’t corrected within three months, the city has the authority to foreclose.

The owners said they are providing car renters with an alternative to the high fuel prices charged by rental car companies at the airport.

“Compared to what the rental car companies charge, we’re practically a charitable organization,” said Gus Benitez, who represents the owners of Sun Gas.

The stations’ owners have sued over the law, and a trial is scheduled for the fall. The judge has ordered code inspectors to take no further action until he decides the case.
News like this hurts all gasoline retailers.
Conn. Station Operators Sue Alliance Energy
Claim distributor forcing them to pay "unreasonable" prices

HARTFORD, Conn. -- One of the largest gasoline distributors in the Northeast is being sued by Connecticut gas station operators, who allege the company is forcing them and others to pay "unreasonable" prices for gasoline and is playing a major role in the state having some of the highest gasoline prices in the country.
Eleven plaintiffs who operate 16 gas stations are listed in an unfair trade practices lawsuit filed in Hartford Superior Court on Thursday against Waltham, Mass.-based Alliance Energy LLC; Irving, Texas-based Exxon Mobil Corp.; and other defendants, reported the Associated Press. The station operators are seeking an undetermined amount of damages and a court order mandating fair pricing of gasoline products, among other actions, while Alliance's owners are pledging to fight what they call unfounded accusations.
The operators run some of the 88 gas stations in Connecticut that Alliance Energy acquired from ExxonMobil in February. They allege that when Alliance took over, the company began charging them 17 cents to 22 cents more per gallon of gas than what they were paying Exxon Mobil and imposed numerous other conditions that they say have hindered their ability to compete. Their lawyer believes Alliance is forcing similar conditions upon all its other stations in the state, the report said. "In mid-May, one of my clients complained that there was a 39-cent differential between what he was paying [for gasoline] and what a competing station was able to charge," Richard Weinstein, a lawyer representing the plaintiffs, told AP. "They've all incurred substantial price increases since Alliance took them over, and the dealers have passed those price increases on to consumers."
The average price for a gallon of regular gasoline in Connecticut on Thursday June 9th was $4.04, the fourth-highest price in the country after Alaska, Illinois and Hawaii, according to AAA's daily survey. Local, state and federal taxes on gasoline in Connecticut totals about 70 cents per gallon, the highest amount in the country, according to the American Petroleum Institute (API).

Alliance Energy is owned by the Slifka family of Massachusetts and also has the contracts to provide fuel and operate convenience stores at all of Connecticut's highway service plazas.  The Slifkas also own Global Partners LP, another large gas distributor based in Waltham that owns and supplies fuel to about 190 Mobil gas stations in New England and distributes Mobil gasoline to another 30 independently owned stations. Global Partners' website says it "owns, controls or has access to" one of the largest terminal networks of refined petroleum products in the Northeast. Richard Slifka, whose family owns both companies and is vice chairman of Global's board of directors, declined to comment specifically to the news agency on the lawsuit's allegations, but he said Alliance will fight the claims. "We believe that it's really without merit," Slifka told AP.
The plaintiffs also claim the Exxon Mobil-Alliance deal violated the state's Petroleum Products Franchise Act because the station operators were not offered good-faith proposals to buy the properties before they were acquired by Alliance.
Hess, Quiznos Join Forces in Florida
Toasted sub QSR to expand c-store growth strategy with 50 new units in Tampa

NEW YORK & DENVER -- Hess, the largest independent gasoline-convenience retailer on the East Coast, has forged a partnership with Quiznos, one of the nation's leading quick-service restaurant (QSR) chains, to open more than 50 Quiznos restaurants inside Hess locations in Florida. The partnership, the largest to date in terms of Quiznos convenience locations, is a milestone in the company's convenience store growth strategy and ambition to be the premier QSR partner for the convenience store channel.
Quiznos and Hess tested the partnership in nine Florida locations in early 2011 with excellent preliminary results. Based on the success of these test locations, the two companies expanded the agreement to more than 40 additional locations in Tampa by the end of 2011. 
The new Quiznos restaurants will be in high-visibility Hess locations in Tampa, known for stellar operations and exceptional customer service. While the initial growth strategy will focus on Tampa, Hess' largest market, Orlando and Miami are strong markets for both Quiznos and Hess, and executives envision a long-term partnership with significant growth potential throughout Hess' more than 1,350 locations along the East Coast.

The Quiznos/Hess convenience locations will feature a menu specifically designed for the c-store customer and retailer, including Quiznos signature toasty favorites and hot breakfast items prepared and packaged to eat on the go.

Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.*  Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth      a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.

Anita Baron Joins American Equipment Finance 

American Equipment Finance (AEF) has named Anita Baron as VP Business Development. In her new role, Baron will be responsible for business development across several targeted industries. Prior to joining AEF Baron spent 12 years with Butler Capital.  She is very active in the Car Care and Convenience & Gas industries, and is a past officer of the Mid-Atlantic Car Wash Association.  

 “Anita’s financing expertise combined with her vertical market industry expertise is a tremendous asset to AEF”, indicated Len Baccaro EVP of AEF.  “This combination is a very big step in AEF’s growth with some of the industry’s most seasoned professionals, and Baron is one of the best.” 

 “After an extensive search, I could not have joined a better company” noted Baron. “AEF is a perfect fit for someone that has industry expertise and values a proven management team and sales organization - with vast resources and access to capital.  This is a very exciting time for me professionally, as I look forward to building the AEF Brand”, noted Baron.  

 As a native Baltimorean, Baron has a degree from American University and resides in Baltimore County with her husband and their two children.

About American Equipment Finance 

AEF is an equipment financing & leasing company, operating in multiple locations across the U.S. headquartered in Warren NJ.  AEF provides same day approvals up to $250K.  AEF specializes in leases and loans ranging from $25,000 to $1,000,000. 
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American Equipment Finance
258 King George Road
Warren, NJ 07059
American Equipment Finance LLC is an innovative and rapidly expanding commercial finance company, operating in multiple locations across the United States to serve your needs. American Equipment Finance LLC provides instant access to capital for businesses - both large and small seeking to acquire assets necessary to expand and grow.

In addition AEFLLC develop, implement, and manage Customer Finance Programs (CFP’s) for Manufacturers, Dealers and Distributors that wish to offer their customers instant access to funds for the purchase of their products and services (finance underground tanks, dispensers, POS systems & the related construction costs that go along with an upgrade, renovation or re-imaging of a service station or a C-store?)

For information contact Len Baccaro @ (800) 785-3060 ext 202
E mail lbaccaro@AEFLLC.COM  Web site www.aefllc.com
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
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  Pump Calibration LL
        P.O. 647 Minneola, Florida 34755
Florida-New Jersey-Connecticut-Maryland-Pennsylvania
     Simple Pump Calibration Identify Bad Meter
    *Stop Losing Money!
    *Why is WatchDog Different From All The Rest





*What is “Real Time” Calibration?






*What is The Definition of Calibration?





             *Why is “Real Time” Pump Calibration Important?






 *Does Simple Pump Calibration Identify Bad meters?
       *Calibration is NOT new, it is the high cost of fuel that’s new!
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        How Much is Your Station Losing

Special motor fuel storage tank locking caps 
Protect your motor fuel storage tanks from thieves who are stealing gasoline and diesel from gasoline stations while open or closed.

Contact Kevin Madison 800-322-0106 e mail Kevin@b4upay.com   www,b4upay.com

INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













                New

Trucks













      Wholesale                                                                                                                                                                                                   

For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856 E-mail: idpsgrp@aol.com
Equipment for Sale

All items are used but in good condition.

Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@verizon.net
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U.S. Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
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Insurance Office of America

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

“The Official Insurance Broker of the Jacksonville Jaguars”  
Health Insurance

For many years we have been searching for a Health Insurance provider to meet the needs for you and your employees. 

I am pleased to announce the endorsement of Insurance Office of America as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
                                                       For information contact Lauren Wallace:

                            931 North State Road 434

                         Altamonte Springs, FL 32714

     Toll free: 800-243-6899

Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.

Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years.

7% Dividend for Gasoline Retailers Association of Florida – Meadowbrook Workers’ Compensation program on paid premiums 
S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program 

Contact: Cindy Winternitz (800) 575-1816

*Insurance Office of America Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 

407-332-8311

A2L Technologies Inc. For information e mail upgradehelp@A2LTechnologies.com 

Larry G. Schmaltz 813-248-8558 ext 305 

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987

American Equipment Finance 258 King George Road Warren, NJ 07059 

Len Baccaro @ (800) 785-3060 ext 202

Watch Dog Pump Calibration LLC Contact Kevin Madison   P.O. 138426 Clearmont, Florida 34713   

(800) 322-0106

GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203

Eduardo Rodriguez

Macmillan Oil Company Of Fl. Inc.       

2955 east 11 avenue

Hialeah, Fl. 33013

E-mail: eduardo@macmillanoil.com
Cell (305) 283-8580

Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 

Fr. Tom Smith’s

“Angels and saints”

With 25 Unique Special Angels of all Ages


Katie Byrnes
      Terry McDonald
Katie Moricca
      Eileen Jefferson

Joe Nasehi
      Chris Kenney

Meggan Van Loon   Eddie Penedo

Kristin Costanzo      Lisa Ramos

Shawn Seaver
      Nataly Hernandez

Angel Resende
      Kimberly Culley

Courtney Coil
      Adriana Kenney

John Ferry
      Brett Jones
Patti Wittick
      Dustin Parramore

Jaylo Lomba
      Charbel Elkhoury

David Chernega      Tammy Schlier
Briana Edwards
      Joe Tornatore
Cast Father Tom




Diane Della Piazza                                                                                                                                        

Lisa Cioffi - Frank Corso

Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (407) 252-0957 or

Pat Moricca @ 407-774-9700
‘Angels and Saints’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.  

$10____ $15____





$20____ $50____





$100____other____














