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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

Motor Fuel Marketing Practices Act of Florida (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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What a quarter: eye-popping!
Royal Dutch Shell's Q1 earnings $6.9 billion an increased of 29 percent vs. the same quarter a year ago.

ExxonMobil 1Q earnings reported net income of $10.65 billion second highest quarter.
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ConocoPhillips 1Q earnings net profit, $3 billion in the first three months 43 percent increase.
Chevron profit rises 36 percent on high oil prices net income rose to $6.21 billion; second best three months net profit.

Faced with the prospect of spending $60 to fill up the tank, it’s little surprise that AAA says it’s getting a lot more calls from motorists who have run out of gas. The consumer must conserve and send a message to OPEC Oil Barons and the Oil Companies, conserve, conserve, conserve.
The FMFMPA (Below Cost) does not increase gasoline prices 

It does, however, prohibit anyone retailing (Wal-Mart / Murphy Oil along with the Hypermarketers, Big Box retailers and the Oil Companies) from selling gasoline at a retail outlet below cost, where the effect is to injure competition.  It is important to note that the law does not discourage competitive discount prices.  On the contrary, it makes it illegal to sell gasoline below wholesale cost with the intent of driving out competition.  In addition, once thousands of independent gasoline retail dealers/owners, including jobbers who are small businesses and whose families and employees depend on their survival are eliminated, they are gone forever and will lessen competition and choices to the consumer will lead to higher gasoline prices.

As gas prices continued to climb leading into Session, SB 936 by Senator Rhonda Storms (R-Brandon) and HB 4085 by Representative Irv Slosberg (D-Boca Raton) were filed to eliminate Florida’s Motor Fuel Marketing Practice Act. The importance of maintaining the Act to ensure competition and fair gas prices for Florida’s consumers. As a result, these bills did not receive a hearing in either chamber.
Thank you to all of you who contacted your senator and representative to vote against the repeal of the Florida’s Motor Fuel Marketing Practice Act (Below Cost) explaining our position and the benefit to the Florida consumer. This does not mean we have to let our guard down because Wal-Mart / Murphy Oil along with the Hypermarketers, Big Box retailers and the Oil Companies will be at it again. 
Lawmakers Call for FTC Review of Oil Refiners

SYRACUSE, N.Y. -- With gas prices inching their way down cent by cent, Senator Charles Schumer and Senator Claire McCaskill are calling for an investigation into U.S. oil refiners.

Schumer's request for the Federal Trade Commission (FTC) to look into the refiners comes in the wake of new reports that suggest refiners are cutting back on gasoline stockpiles in an effort to decrease supply and inflate the pump prices, according to a press release from Schumer's office.

Specifically, the release cites Energy Information Administration data that show refiners are operating at just more than 80 percent of their capacity. This equals a decrease of 900,000 barrels per day when compared to 2010 output levels. Schumer pointed to the fact that gas prices have barely fallen below $4 per gallon in Syracuse, N.Y., despite crude oil prices coming down in recent weeks.

"At a time when major refiners and oil companies are making record profits and New York families continue to struggle with gasoline at record prices, the idea that refiners may be manipulating the market to keep prices artificially high is offensive," Schumer said speaking at a Syracuse Sunoco gas station. "When the price of oil goes up, gas shoots up like a rocket -- but when it goes down, the price of gas falls like a feather. That's just not right. As the price of crude oil and the use of gasoline decline, there are clear signs that refiners may be stockpiling oil, which keeps prices high. I urge the FTC to immediately investigate and ensure that New Yorkers are not being victimized by this type of manipulation."

The Senator formally asked the FTC to investigate the issue and pointed out it is currently within the FTC's authority to review the allegations for any potential wrongdoing. 

Many many times the FTC’s investigations have never found the Oil Companies of any wrong doing. 

Replacement cost is a legit reason to increase prices immediately and slow to reduce gasoline prices.

Example: When wholesale gasoline prices increase, the retailer must increase the retail price for the replacement cost of the next delivery and at the same time when the wholesale price decreases, the gasoline in the storage tanks cost more and has to compensate for the remaining higher cost gasoline in the storage tanks.

Most of the retailers are not on Meter/Marketing. Meter/Marketing is the retailer pays for the wholesale gasoline after it’s sold. Most are contracted to pay the price day of delivery cost before it’s sold. Large sellers of gasoline (Costco, Sam’s Club, Wal-Mart, Racetrac) receives 2 to 4 loads a day so their prices will change much faster most retailers receive 2 to 4 loads a week.

This is the umpteen call for an investigation.
Putting the FTC in charge of the investigation is like putting a fox in charge of the chicken coop!!

Parker’s Extends 15-Cents Per Gallon Discount  
“The economy is so very, very difficult for so many people,” said Greg Parker, explaining the motivation for expanding the promotion. “We can afford to do this. Let’s do it.”

SAVANNAH, GA – Parker’s convenience store announced earlier this week a 15 cents per gallon discount for customers purchasing gas with a Parker debit card the Parker PumpPal card at 19 more stores in the Savannah area, SavannahNow.com reports.

Previously, the 15 cents per gallon discount applied to just five stores, with the remaining stores offering a 10-cent per gallon discount. Only the company’s Statesboro store is not participating in the promotion.

“The economy is so very, very difficult for so many people,” said company owner Greg Parker, explaining the expansion of the promotion. “We can afford to do this. Let’s do it.” 

Parker introduced the Parker PumpPal card at his stores earlier this year, at first offering a 10-cent-per-gallon discount, which competitor Flash stores then countered with a 15-cent-per-gallon discount.

Patrick DeHaan, senior petroleum analyst at GasBuddy.com, said the discount would likely create customer loyalty while generating awareness for Parker’s debit card.

“It’s nice to see Parker try to help motorists,” DeHaan said. “There aren’t enough stations like that.” 

Parker said he started the program as a way to pass along to customers the savings from credit card interchange fees. 

Parker PumpPal and Flash Stores are brilliant; they will create a recipe for disaster for themselves and their marketing area. They are creating loyalty customers to lose money???
Divorcement, D.C. Style
Legislation targeting Mamo would prohibit distributors from owning stations
WASHINGTON -- District of Columbia Councilwoman Mary Cheh introduced a bill Tuesday to prohibit gasoline distributors from owning and operating retail gas stations in D.C., reported The Washington Examiner. The same law was passed in 2004, but about four years ago Cheh successfully pushed for its repeal. On Tuesday she said that was a "mistake." If it is passed again, distributors who own gas stations will have two years to get out of the business.
The bill targets Eyob "Joe" Mamo, whose Springfield, Va.-based company, Capitol Petroleum Group LLC, owns 45 gas stations in D.C., or about half the city's total. He also owns a DAG Petroleum, which plays the role of middleman between oil refiners and service stations. D.C. attorney general Irvin Nathan announced he has launched an antitrust investigation into the relationship between DAG, Capitol Petroleum and the individual stations that Mamo said in a recent statement are franchised and operate independently.
According to a report in The Washington City Paper Mamo, said that he is being "scapegoated," and that new legislation that is aimed to increase competition in the fuel industry would instead force small businesses to close.
Mamo accused D.C. officials of playing politics to kiss up to constituents outraged over the high price of gasoline. "Blaming the distributor is scapegoating simply to get politicians their airtime," Mamo told the newspaper.
Cheh's bill would restore a 2004 amendment to the Retail Service Station Act, a law first enacted during the energy crisis of the mid-1970s to keep big oil companies from controlling gasoline sales all the way from the oil field to neighborhood stations.
In 2004, D.C. Councilmember Phil Mendelson sponsored an amendment that added gasoline distributors, or jobbers, to the list of entities that must "divorce" themselves from day-to-day retail sales--meaning they could not operate stations themselves. In 2007, just as the measure was set to take effect, Cheh spearheaded the legislative effort that led to its repeal.
In a hearing before the council vote, Mamo, his lobbyist--former D.C. Councilmember and mayoral candidate John Ray--Mamo's attorneys and business associates testified that the measure would run jobbers out of business, stymie competition and run up gas prices. His team also submitted written testimony from the U.S. Federal Trade Commission (FTC) suggesting such so-called divorcement laws tend spur higher gasoline prices.   But since then, Cheh said that she has come to believe the jobbers may be constraining competition, instead of spurring it. States with Divorcement have more competition because there are more independent gasoline retailers.
The measure would not require jobbers to sell all of their D.C. stations, the report said. The original law never went that far, according to Harry Storm, a Bethesda, Md., attorney specializing in gas station industry litigation. The legislation merely blocks distributors from running the stations--not owning them. "If they are trying to force the sale of all the [distributors'] properties, that would be a different analysis," Storm told the paper.
This kind of law we need in Florida to create real competition. 

BP Class Action Update
Gasoline pricing details emerge as part of franchisee lawsuit over POS system
SAN FRANCISCO -- A group of 15 ARCO, BP, and ampm franchise owners claim that BP manipulates gasoline supplies and prices, so as to deliver less gasoline when oil future prices are trending up and to deliver more gasoline at a higher price when oil future prices are trending down, according to a report by the Courthouse News Service. The federal class action also claims that BP required franchisees to install a defective, centralized point-of-sale (POS) system that hurt their businesses and brought customer complaints.
Lead plaintiff Green Desert Oil Group claims that BP sold plaintiffs ARCO-brand gas stations "on the notion that ARCO has been and would continue to be known for its low-priced gasoline strategy as compared with other national brands, mainly due to an early 1980s decision to emphasize cost cuts for cash-only policy at its fuel pumps."
The class, led by 15 plaintiffs nationwide, says it has found that BP does not deliver fuel on an "automatic" basis, despite having the ability to. The class claims BP manipulates "gas pricing by deliberately delivering gas before or after price increases or decreases that serve to increase the sales price charged to franchisees."
Franchisees say BP tells them by 1:00 p.m. of price changes, which become effective at 3:00 p.m. that day. They say that "if the price change increases, BP defendants will manipulate delivery schedules so most of the deliveries occur past 3:00 p.m.," but if the price decreases, defendants rush deliveries before 3:00 p.m. 
Franchisees say that in 2009, they were forced to install a POS system made by co-defendant Retalix Ltd.
They claim the defendants knew during beta testing of the system that there were "several material defects in the design and architecture of the software which would cause substantial harm and damage to plaintiffs," but that BP required nationwide installation of the system anyway.
BP West Coast Product's President William Fry recognized in March that the Retalix system was only "75% effective," according to the report, but BP still refused "to implement the older system which was satisfactorily working and refused to consider other POS solutions used by other national service station brands," the class claims.
The Retalix system fails to charge some customers who use debit cards to pay for gasoline, but will charge other customers twice: for their gasoline and for the fuel bought by the customers who were not charged, the franchisees say.
The franchisees seek class certification, damages, injunctive relief to remove the Retalix system, and punitive damages for breach of contract and negligence, said the report.
1099 Repeal!!!
President Obama has now signed H.R. 4 into law. As you may know, H.R. 4 repeals the Form 1099 reporting requirement, which, if enacted, would have mandated that all business owners file an IRS Form 1099 to report all purchases over$600.

SSDA/NCPR-AT worked hard on Capitol Hill to repeal this disastrous requirement, and it all that hard work has paid off.

But, we couldn't have done it without you. Thank you for contacting your representatives and senators to let them know that H.R. 4 had to be passed. And, we hope that this shows that your SSDA/NCPR-AT member dues is money

well spent. We'll continue our efforts to protect your interests in the halls of power,

and we hope you'll continue to support us.
Gasoline Retailers Association of Florida is a member of SSDA/NCPR-AT

Ky. AG Accuses Marathon of Gouging
Asks court to require it to lower wholesale prices; Marathon: "singled out" because of election
FRANKFORT, Ky. -- Kentucky attorney general Jack Conway late Friday filed a motion for a temporary injunction in Franklin Circuit Court alleging that Marathon Petroleum Co. LLC illegally raised the wholesale price of gasoline and other motor fuels in markets across Kentucky during a time of emergency.
"I want to thank Kentuckians who called or emailed our office to report the drastic changes in gas prices that reached more than $4 a gallon at the pump in many communities," Conway said. "Gas prices jumped about 30 cents overnight. The tips provided by consumers and retailers helped us bring this action that will hopefully provide some relief for Kentuckians who are struggling to put gas in the car and clean up from flooding."
The motion alleges that Marathon violated Kentucky's price-gouging statute that was triggered when Governor Steve Beshear declared a state of emergency on April 26 in the wake of massive flooding.

The wholesale prices vary depending on the location in Kentucky and the amount of fuel purchased, but similar reductions would be expected in all Kentucky wholesale markets.
Conway is alleging that Marathon's actions violate the price-gouging law, since the law only permits suppliers to increase prices if there has been an increase in costs to the supplier. The AG's office does not believe that cost increases in this case justify the price increases. The memorandum supporting the motion alleges that Marathon's increase of price was unsupported by any increase of costs, but instead was linked to an increase in the commodity spot market price and New York Mercantile Exchange future prices. Marathon has previously admitted in the case that spot market prices have been a primary factor in its pricing decisions. A hearing on the motion is set for today, May 16, in Franklin Circuit Court.
According to a petroleum industry expert cited by the AG's office, who reviewed the market data at Conway's request, wholesale prices in Louisville have increased following Marathon's acquisition of the Ashland refineries. In his opinion, retail prices are higher than would be expected in a competitive market.

Sen. Tester Amends Swipe Fee Delay Move

WASHINGTON, D.C. -- Two months after proposing the Senate should delay any swipe free reform for two years to further review its impact, Sen. John Tester (D-MT) now contends the legislative body needs 15 months ("bare bones minimum") to study its effects.

According to a press release on the Montana legislator's Web site, Tester cut the needed review period after receiving feedback from his colleagues. He is calling for a delay in any legislation to delay setting swipe fee in order to examine its impact on rural America.

"For me, stopping and studying the unintended consequences of government price-fixing has everything to do with access to capital for small businesses and consumers in rural America," Tester said yesterday in speech on the Senate floor.

"In a matter of weeks, the government is planning to price-fix debit card swipe fees below the cost of doing businesses," said in his remarks before the governing body. "On the surface, the plan might make sense. But peel back the layers, and you'll see why a whole bunch of folks -- on both sides of the aisle -- have raised a flag. Now, I'm not asking to repeal these rules -- or even change them. All I'm asking for is that we take a closer look -- so that we truly understand all impacts, intended and unintended."

Tester's bipartisan proposal to shorten the review timeframe to a little more than a year is supported by Se. Bob Corker (R-Tenn.). In his remarks, Tester outlined how the 15 months would be used effectively.

"Fifteen months will provide the agencies with six months for a study. It will provide the Federal Reserve six months to re-write the rules using that study. And it will allow three months to implement the final rules," Tester explained. "Fifteen months is the bare minimum to get this study right. And we want to get it right."

The Federal Reserve was initially slated to make a decision on the controversial issue which pits the retail industry against big financial institutions, such as JPMorgan Chase, MasterCard and Visa on April 21. However, Fed Chairman Ben Bernanke said the Fed needed more time. In the past, Bernanke has expressed his own concerns and cited the more than 11,000 commenters who weighed in on the Fed's controversial proposal to rein in the interchange fees. He explained the information provided in those comments is important for assessing the effects of the rule, as CSNews Online reported last month. Contact your senator that you are against the Swipe Fee Delay. The Senate will allow Tester’s amendment to get a floor vote, but whether it will pass is anyone’s guess at this point. What also remains unclear is to what bill the amendment would be attached.
7-Eleven Converting Southwest Florida
Some stores closed temporarily for technology upgrades in yearlong rebranding effort

ORLANDO, Fla. — 7-Eleven Inc. said that it is converting 31 southwestern Florida ExxonMobil stores into 7-Eleven stations this month, Margaret Chabris, a spokesperson for the Dallas-based convenience store company, told The Naples Daily News.
7-Eleven Inc. announced in December that it acquired ExxonMobil Corp.'s retail interests in 183 Florida sites. The majority of those locations in Southwest Florida, Orlando, Palm Beach and Broward counties will become 7-Eleven operations, but will retain ExxonMobil gasoline. About 15 of the stores were closed so the technology could be changed over, the report added, and Chabris said Southwest Floridians could see a few more closures as stores are retrofitted.
"For Southwest Florida, we're doing installations over a three-day period," she said. "We're doing 15 stores a day [but in a 

small community] it seems like a whole lot more."

The closures are just the first phase in a year-long rebranding effort, the report said. Chabris said the physical rebranding is expected to begin in May. The ExxonMobil sites add to the approximately 750 locations that 7-Eleven has acquired or added since 2007, the paper said.
7-Eleven operates franchises or licenses more than 8,400 7-Eleven stores in North America. Globally, there are more than 40,500 7-Eleven stores in 16 countries. During 2010, 7-Eleven stores worldwide generated total sales of more than $62.7 billion.

Owner to Gas Thief: Shame on You

NEW BRUNSWICK, Canada -- If guilt doesn't stop one driver from stealing gas, maybe shame will. At least that's what one gas retailer in the Moncton area of New Brunswick hopes.
This particular driver has a silver Pontiac G-5 and filled up twice in the past two weeks then left the station without paying, according to Jason Lutes, owner of Esso convenience store and gas station at Magnetic Hill. As he told CBC News, he couldn't jot down the license plate of the offending car because the driver removes the tags before getting gas.

With no license plate to give the police, Lutes took matters into his own hands. He placed a large sign with neon letters in front of his station asking the driver to stop the criminal activity. According to the news outlet, the sign reads "Hey Silver Pontiac G-5 with no plate -- please stop stealing gas."

In addition, Lutes has posted a picture of the driver -- taken by a surveillance camera -- online and has offered a $50 reward to anyone who can identify him. To date, more than 2,200 have viewed the picture.

As gas prices have risen so have the number of drive aways, he added. Even if his measures do not shame the thief into changing his criminal ways, Lutes does hope the sign will deter others from doing the same. "It's definitely not just a problem here; it's a problem everywhere with the higher gas prices.

Talk About Shrinking Margins  
$1.10-a-gallon gas mistake costs station owner more than $20,000.

WILMINGTON, CA – A computer input error caused motorists to form long lines at a Valero gas station when gasoline was dispensed at $1.10 a gallon, the Torrance Daily Breeze reports.

Station owner Kenny Nguyen said the computer glitch allowed customers to purchase premium gasoline for $1.10 a gallon for nearly four hours last Sunday, which cost him roughly $21,000.

The price should have been more than $4.25 a gallon, and thanks to smartphones and Facebook, word of the error spread quickly.

From 8:30 am to 11:30 am, consumers pumped 7,000 gallons at the discounted rate. Nguyen said the attendant on duty was busy managing the convenience store and the inside register, and that the $1.10 price only showed up on the outside pump. "There was a lot of traffic," said Nguyen, who wasn't on duty Sunday but came to the store when word spread of the traffic rush. Nguyen said he hopes customers who took advantage of the unintentional windfall will patronize his food market so that he can recoup some of his loss.
Shame on those people who got the word on smartphones and Facebook and took advantage knowing they were stealing gasoline just like someone driving off without paying for their gasoline.

Research: Ethanol Reduces Gasoline Prices  
A new study shows that on average, ethanol usage has lowered pump prices by 25 cents.

AMES, Iowa – A new study released this week found that last year, ethanol usage lowered wholesale gasoline prices by 89 cents per gallon on average, DomesticFuel.com reports. According to the Iowa State University and University of Wisconsin study, the growth in ethanol production correlates with a decrease in gasoline prices of 25 cents on average. 

“This study confirms that ethanol is playing a tremendously important role in holding down volatile gasoline prices, which are currently inching closer to all-time record highs,” said Bob Dinneen, president of the Renewable Fuels Association. “As rising oil prices are contributing to higher retail costs for everything from gas to food to clothing, ethanol is clearly providing some real relief for American families.”

The study also revealed that ethanol significantly affected gasoline prices last year. “In 2010 alone, ethanol reduced the average American household’s gasoline bill by more than $800,” said Dinneen. 

The study’s authors wrote that taking away ethanol’s representation of 10 percent of the gasoline supply today would increase pump prices in the 41 percent to 92 percent range. The authors went on to point out that “the ethanol industry now provides approximately 10 percent of the gasoline used in automobiles, an amount that exceeds the spare capacity of U.S. oil refineries.” 

If ethanol was removed, the authors concluded that the “‘missing’ fuel would have to be imported in the short run, and the required volume would be large relative to available import supplies. The only way to solve this short-term supply problem would be to use high gasoline prices to ration demand.”

Fed Has Power To Pop Commodity Bubble

Over the past decade, commodities markets have become a large bookmaking operation where bets are placed on the amount of economic torture consumers can take before crying “uncle.”  In the last 12 months when oil at $100 per barrel didn’t destroy American families, speculators raised the stakes and tried $110.  When oil at $110 didn’t break us, speculators were willing to go to $115.

Despite the rapidly rising prices, there was no shortage of crude oil to justify the run up of price in the commodities pits.  In fact, oil spot prices have consistently been far below reported “market” prices. If you think the commodities markets seem like a Las Vegas casino operation that isn’t a coincidence. Commodities speculation enjoys a special exemption from criminal gaming laws and only exists because Congress says that wagering on oil, corn and wheat isn’t the same as gambling and that the people that run the markets aren’t the same as gangsters.
It’s Time for Change

Every hiccup in world events is used as an excuse to raise the price of oil and gas.

Hedge funds never own or pay for the product; they raise the price and sell it before paying a penny.

Hedge funds should not be allowed to trade gas and oil unless they own everything from the oil well to the retail outlet including a refinery, a terminal, and a means of trucking. Additionally, they should be required to own the product for a minimum period of time, forcing them to “actually own” the product not just trade it. There is NO shortage or supply interruption; however these hedge funds use this excuse every time they want to cover their losses in other investments. They are not in the oil business.
A full investigation is needed to stop these HEDGE FUNDS from ripping off the public to pay for their own bonuses.
‘Flash Robs’ on the Rise  
A growing number of stores are being hit by flash mob robberies, where thieves swarm a store.

LAS VEGAS – “Flash robs” are on the rise and convenience stores have been among the targets.

Like “flash mobs,” flash robs involve a large group of people suddenly appearing except their intent is to steal. They can be organized over the Internet, using social media like Twitter, or planned at some sort of large gathering. A flash rob targeted a store in Las Vegas; in February, a store in St. Paul, MN, was targeted. In Las Vegas, a group of 35 thieves swarmed to steal $600 of merchandise in minutes, plus the clerk’s cell phone. In St. Paul, more than 55 thieves poured into a store to steal merchandise. These crimes aren’t limited to convenience stores. A flash rob struck a clothing store in Washington, DC as well.

Security experts say that the best policy when facing a flash mob is to allow it to run its course. "The inclination might be to try to stop it. We don't want people to do that. We want store employees to be witnesses to shoplifting, not victims of assault," St. Paul Police Department spokesperson Andy Skoogman told KARE-TV.

Security cameras in all three incidents have helped identify some of the criminals. In Las Vegas, concerned bystanders also wrote down license plate numbers to help police apprehend the thieves

NACS contacted security experts to get further advice. 

Dr. Rosemary Erickson, president of Athena Research, said that stores might also be on the lookout for big events – sporting events, concerts, etc. that could spill into their stores, and to contact police at the first sign of potential trouble.

Both the Las Vegas and St. Paul events were captured on surveillance video. “Unfortunately, security cameras aren’t likely to prevent or deter an incident, but they are helpful in identifying the suspects.” Dr. Erickson said.

EPA Finally Moves to Abandon

Stage II Refueling Rule

Officials at the Environmental Protection Agency may be close to allowing marketers to remove clunky Stage II vapor recovery equipment from their pumps, Oil Express has learned.

Under the Clean Air Act amendments of 1990, EPA was empowered to abandon Stage II once it had determined that onboard vapor recovery canisters on vehicles were in such “widespread use” that Stage II was no longer needed. But getting EPA to the point of defining “widespread use” has taken more than 10 years. The agency has been consulting with industry groups and others for years about whether “widespread use” should refer to the number of cars equipped

or the number of vehicle miles traveled, among other definitions.

“Onboard vapor recovery systems are more efficient than Stage II but EPA has dragged its feet because it didn’t want to upset environmentalists,” says one source.

Retail Groups Take Swipe Fee Reform Fight to the Airwaves

WASHINGTON, D.C. -- The National Retail Federation (NRF) and the Montana Retail Association are taking the battle over swipe fee reform to the airwaves on one detractor's home turf. Together, the two are launching a radio advertising campaign urging Sen. John Tester (MT) to rethink his opposition to a new federal law that would cap swipe fees. The cap is slated to go into effect this summer.

"Americans pay the highest swipe fees in the world," an announcer says in the new radio ads. "Sen. Tester knows this. But he's helping the big banks delay debit card swipe fee reform. Sen. Tester says he's for the consumer, but Tester lets the big banks swipe our money." The ads come less than a week after Tester told his fellow legislators any reform movement needs at least 15 months of review and should be delayed. That timeframe is down from the original 24 months Tester recommended in March.

"Montana retailers don't understand why Sen. Tester has taken the side of Wall Street banks over Main Street businesses and consumers here at home," Montana Retail Association President Bradley Griffin said. "These fees are driving up prices for Montana citizens at a time when the economy is still recovering. Montana doesn't want swipe fee reform delayed."

The 60-second spots are running on stations across Montana this week as part of NRF's nationwide 60-day lobbying, grassroots and media campaign aimed at ensuring swipe fee reform passed by Congress last year goes into effect as scheduled on July 21. A provision in the 2010 Wall Street reform bill will reduce fees by an estimated 70 percent, saving about $14 billion a year that retailers plan to pass along to their customers through discounts or other benefits, according to a news release from NRF.
Florida Judge Orders State to Raise Minimum Wage 

In Accordance with State Constitutional Provisions.

A Circuit Court judge in Leon County, Florida ruled this week that the State of Florida violated Florida’s Constitution by failing to raise the Florida minimum wage on January 1, 2011 to reflect last year’s increase in the cost of living, as required by a constitutional amendment approved by Florida voters in 2004. As a result of the judge’s ruling the state minimum wage will increase to $7.31 per hour effective June 1 of this year. The new minimum wage for tipped workers will also rise by 6 cents, from $4.23 to $4.29 per hour.

In 2004, Floridians voted by a 72% to 28% margin to amend the state’s Constitution to enact for the first time a state minimum wage. Under the voter-approved amendment, the state minimum wage increases every January to keep pace with any increase in the cost of living during the preceding year, and does not decrease in those rare instances where the cost of living dips.
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TECHNOLOGIES, INC.
National Presence,
- Local Care

A2L Technologies has helped thousands of small business owners just like
you remediate their contaminated sites. We offer turnkey services and
innovative cleanup technologies to ensure minimal impact to your business
operations.

We work around your schedule and business needs
Financing is available for the deductible part of your insurance coverage
We invoice the insurance company direct - eliminating your out of pocket
costs
We handle all of the state paperwork
We offer discounts for multiple sites

e Like you, we are a small business enterprise, and as such your business
is very important to us

Call us today for a FREE consultation!

Contact: Larry G. Schmaltz, PE
A2L Technologies, Inc.
10220 Harney Road NE

Thonotosassa, FL 33592
Ph: 813-248-8558
Fax: 813-248-8656

www.A2LTechnologies.com



Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.

Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years.

7% Dividend for Gasoline Retailers Association of Florida – Meadowbrook Workers’ Compensation program on paid premiums 
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
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                   American Equipment Finance
258 King George Road
Warren, NJ 07059
American Equipment Finance LLC is an innovative and rapidly expanding commercial finance company, operating in multiple locations across the United States to serve your needs. American Equipment Finance LLC provides instant access to capital for businesses - both large and small seeking to acquire assets necessary to expand and grow.

In addition AEFLLC develop, implement, and manage Customer Finance Programs (CFP’s) for Manufacturers, Dealers and Distributors that wish to offer their customers instant access to funds for the purchase of their products and services (finance underground tanks, dispensers, POS systems & the related construction costs that go along with an upgrade, renovation or re-imaging of a service station or a C-store?)

For information contact Len Baccaro @ (800) 785-3060 ext 202
E mail lbaccaro@AEFLLC.COM  Web site www.aefllc.com
Anita Baron Joins American Equipment Finance 

American Equipment Finance (AEF) has named Anita Baron as VP Business Development. In her new role, Baron will be responsible for business development across several targeted industries. Prior to joining AEF Baron spent 12 years with Butler Capital.  She is very active in the Car Care and Convenience & Gas industries, and is a past officer of the Mid-Atlantic Car Wash Association.  

 “Anita’s financing expertise combined with her vertical market industry expertise is a tremendous asset to AEF”, indicated Len Baccaro EVP of AEF.  “This combination is a very big step in AEF’s growth with some of the industry’s most seasoned professionals, and Baron is one of the best.” 

 “After an extensive search, I could not have joined a better company” noted Baron. “AEF is a perfect fit for someone that has industry expertise and values a proven management team and sales organization - with vast resources and access to capital.  This is a very exciting time for me professionally, as I look forward to building the AEF Brand”, noted Baron.  

 As a native Baltimorean, Baron has a degree from American University and resides in Baltimore County with her husband and their two children.

About American Equipment Finance 
AEF is an equipment financing & leasing company, operating in multiple locations across the U.S. headquartered in Warren NJ.  AEF provides same day approvals up to $250K.  AEF specializes in leases and loans ranging from $25,000 to $1,000,000. 
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Pump Calibration LL
        P.O. 647 Minneola, Florida 34755
Florida-New Jersey-Connecticut-Maryland-Pennsylvania
     Simple Pump Calibration Identify Bad Meter
    *Stop Losing Money!
    *Why is WatchDog Different From All The Rest





*What is “Real Time” Calibration?






*What is The Definition of Calibration?





             *Why is “Real Time” Pump Calibration Important?






 *Does Simple Pump Calibration Identify Bad meters?
       *Calibration is NOT new, it is the high cost of fuel that’s new!

How Much is Your Station Losing


The Solution! Contact Kevin Madison 800-322-0106 e mail Kevin@b4upay.com   www,b4upay.com
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Insurance Office of America

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

“The Official Insurance Broker of the Jacksonville Jaguars”  
Health Insurance

For many years we have been searching for a Health Insurance provider to meet the needs for you and your employees. 

I am pleased to announce the endorsement of Insurance Office of America as the preferred Health Insurance program provider for the Gasoline Retailers Association of Florida. Low premiums for individual. 
                                                       For information contact Lauren Wallace:

                            931 North State Road 434

                         Altamonte Springs, FL 32714

     



    Toll free: 800-243-6899
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.*  Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com

AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth      a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400. 
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













                New

Trucks













      Wholesale                                                                                                                                                                                                   

For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     




Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856 E-mail: idpsgrp@aol.com
Equipment for Sale

All items are used but in good condition.

Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually. Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@verizon.net
U.S. Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
S. O. S.
Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 

                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program 

Contact: Cindy Winternitz (800) 575-1816

*Insurance Office of America Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 

407-332-8311

A2L Technologies Inc. For information e mail upgradehelp@A2LTechnologies.com 

Larry G. Schmaltz 813-248-8558 ext 305 

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987

American Equipment Finance 258 King George Road Warren, NJ 07059 

Len Baccaro @ (800) 785-3060 ext 202

Watch Dog Pump Calibration LLC Contact Kevin Madison   P.O. 138426 Clearmont, Florida 34713   

(800) 322-0106

GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203

Eduardo Rodriguez

Macmillan Oil Company Of Fl. Inc.       

2955 east 11 avenue

Hialeah, Fl. 33013

E-mail: eduardo@macmillanoil.com
Cell (305) 283-8580

Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays
Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 

Fr. Tom Smith’s

“Angels and saints”

With 25 Unique Special Angels of all Ages


Katie Byrnes
      Terry McDonald
Katie Moricca
      Eileen Jefferson

Joe Nasehi
      Chris Kenney

Meggan Van Loon   Eddie Penedo

Kristin Costanzo      Lisa Ramos

Shawn Seaver
      Nataly Hernandez

Angel Resende
      Kimberly Culley

Courtney Coil
      Adriana Kenney

John Ferry
      Brett Jones
Patti Wittick
      Dustin Parramore

Jaylo Lomba
      Charbel Elkhoury

David Chernega      Tammy Schlier
Briana Edwards
      Joe Tornatore
Cast Father Tom




Diane Della Piazza                                                                                                                                        

Lisa Cioffi - Frank Corso

Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (407) 252-0957 or

Pat Moricca @ 407-774-9700
‘Angels and Saints’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.




$10____ $15____





$20____ $50____





$100____other____














