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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

Motor Fuel Marketing Practices Act of Florida (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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Have a Happy and Safe Holiday
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Happy Easter to all!

Join the Gasoline Retailers Association of Florida and help Keep Below Cost law
Drivers Fill-Up as Gasoline Prices Spike
[image: image25.jpg]@5 Contamination? We can help.

TECHNOLOGIES, INC.
National Presence,
- Local Care

A2L Technologies has helped thousands of small business owners just like
you remediate their contaminated sites. We offer turnkey services and
innovative cleanup technologies to ensure minimal impact to your business
operations.

We work around your schedule and business needs
Financing is available for the deductible part of your insurance coverage
We invoice the insurance company direct - eliminating your out of pocket
costs
We handle all of the state paperwork
We offer discounts for multiple sites

e Like you, we are a small business enterprise, and as such your business
is very important to us

Call us today for a FREE consultation!

Contact: Larry G. Schmaltz, PE
A2L Technologies, Inc.
10220 Harney Road NE

Thonotosassa, FL 33592
Ph: 813-248-8558
Fax: 813-248-8656

www.A2LTechnologies.com



Federal data shows that gasoline supplied to the market, frequently referred to as implied demand, surged in late February, holding above the five-year average for the final two full weeks of February even though retail gasoline prices were setting a series of new highs. It was the first time in 2011 that the demand indicator topped the five-year average, although it did occur during the final three weeks of 2010.

In fact, those three weeks in December appeared to be the making of a new trend in increased gasoline demand, with only eight other weeks in 2010 topping the five-year average, based on data from the Energy Information Administration (EIA). Americans haven’t driven this many miles since before the financial crisis hit full bloom during the Great Recession, which greatly reduced vehicle miles traveled (VMT). Implied demand was pressured in January through early February, but this coincided with widespread snowstorms across the country that reduced roadway travel. Indeed, those bullish on oil in late 2010 and early this year were pointing to an expanding economy that they said would drive the consumption rate higher.

However, that was before the wave of revolution captured the prolific oil producing region in North Africa and the Middle East. Crude oil prices have spiked above $100 barrel and have held there amid lost supply in Libya, a member of the Organization of the Petroleum Exporting Countries, and what could potentially be a prolonged civil war. Loss of supply from another oil producer could spike oil prices much higher, while surplus supply of oil held in commercial inventory would be drawn down. The spike in crude prices has dramatically hiked retail gasoline prices, which continue to climb. Earlier in the year, many industry analysts were scoffing at the idea of $4 gallon gasoline in 2010; now the question is not if the national average will hit that psychological figure but when.

High retail prices have historically limited demand in gasoline. So, do the figures in late February mean a sea change in this corollary? Likely not, albeit several economists have suggested that the US driver can absorb higher gasoline costs better now than in previous years.

Likely, the sharp jump in implied gasoline demand, which is up 0.8%t this year through Feb. 25 compared with the same period in 2010, represents a behavioral reaction by consumers that anticipate even higher gasoline prices to come. In short, the recent data might show that consumers are topping off their tanks, attempting to get in front of climbing gasoline prices as fighting in Libya intensifies. If this view is correct, implied gasoline demand will be limited in the coming weeks when we usually see the early signs of higher consumption with warming weather as we move from winter to spring.

The consumer should reduce their demand for gasoline instead of topping off their tanks.
Wholesale gasoline has increased approximately 92 cents a gallon in the last 7 months; conserve, conserve, conserve! 
Pain at the pump

It's obvious that speculation is fueling prices more than any other factor; speculation over the Middle East, speculation that summer demand will raise gasoline through the roof.

Oil companies, speculators and Wall Street are reaping huge profits and retailers get squeezed as a result. The media is focusing on the fact that gasoline prices are increasing while the gasoline retailers are taking the brunt as villains.  Nationwide inventories of Crude Oil, Gasoline, and Diesel, are higher today than they were a year ago, yet speculators and traders continue to bid the price of Crude Oil upwards. The media and the legislature should be focusing on those facts and not gasoline retailers.
U.S. households will fork over roughly $700 more for gasoline in 2011 versus last year, using an annualized price of $3.61 a gallon. That's a hike in gas at the pump of about 28 percent year over year, to a total annual car fuel expense of $3,235 Gulf Oil CEO Joe Petrowski told Fox Business "a rise in gasoline prices will be worse for consumers than in 2008 because [of] the tighter credit/debit (plastic) for the vast majority of consumers," meaning, credit card and debit card rates have risen since then.

High Oil Prices Escalate Razor-Thin Margins  
When wholesale prices jump twice a day, independent operators have trouble staying afloat.

ESCONDIDO, Calif. – Let’s say it together and say it loud: when the price of crude oil increases, so does the price of motor fuels at the pump. 

And for the small, independent operator, gas price increases mean they operate on razor-thin margins, writes the North County Times, as they struggle to compete with the larger, national chains. In fact, many end up losing money on each gallon of fuel sold because they avoid setting their price higher than their branded retail competition.

The newspaper writes that, according to some rough arithmetic performed by the California Energy Commission, unbranded gas stations lost, on average, 3 cents a gallon sold in the week ending Friday, while the branded gas stations made 10 cents a gallon, before subtracting expenses.

In recent weeks, retailers have been getting wholesale price updates twice a day. For operators like Habans Hari, owner of Winchester Ranch Market, he had the chance to buy regular unleaded for $3.62 Wednesday morning. By the afternoon, the price increased to $3.68. His price on Wednesday was $3.75, but expected to increase it to $3.85 on Thursday do absorb the increase. The wholesale price is going up every day. Sometimes I lose the money."

Nick Matti, a part owner of Varso Gas Inc. in Escondido, told the newspaper that on Tuesday his margins slumped to 4 cents a gallon, which is well under his preferred rate near 10 cents a gallon.

Higher prices at the pump also mean less foot traffic inside the store and therefore fewer purchases of in-store merchandise.
More Goes Into Pump Prices Than The Cost of Oil  
Retailers continually educate their customers on what goes into the price of gasoline.

PLAINFIELD, Ind. –Jay Ricker, owner of an Indiana BP gasoline station, hiked the price of regular gasoline four cents and he was not the only retailer who raised prices. But what irritated some of his customers was that the price of crude oil dropped nearly a dollar that day, the Associated Press reports. The price at the pump is factored by a number of things, including the cost of crude oil. Analysts predict the cost of gasoline will jump even more in the next few months. 

Because oil and gas are commodities, their prices fluctuate every second at the New York Mercantile Exchange and other trading groups. Gasoline stations base their prices on what it costs to produce the fuel, but also on what it will cost to replenish supplies. 

Oil accounts for 50 percent to 70 percent of that price. Fighting and protests in the Middle East, coupled with increased demand for oil, have catapulted oil prices over $100 per barrel. Gasoline prices also take into account refinery crisis, competitor prices and sometimes weather patterns. Throw in the fact that soon gasoline stations will be switching to summer blend, which is more expensive to produce, and pump prices could stay high for a while to come. “We have to pay whatever the market says we do. It’s an instantaneous world,” said Joe Petrowski, CEO of wholesaler Gulf Oil.

With profits mere two or three cents per gallon, retailers try hard not to drive away customers with pump prices. What Ricker and others want to do is bring gasoline customers into their stores to sell them the more profitable coffee and snacks. “Gasoline is the only product in this country that if you’re a penny different people will go out of their way to go somewhere else,” said Ricker.

Exxon CEO says oil prices not yet hurting economy?
NEW YORK -- The CEO of Exxon says he doesn't think the recent jump in oil prices is hurting the U.S. economy just yet. But it's getting close. Rex Tillerson, speaking to reporters at the New York Stock Exchange, says that in 2008, when oil hit $147 per barrel, American families appeared to change their driving and spending habits when gasoline hit $4 per gallon that June.

The head of ExxonMobil Corp. blames a recent jump in oil prices on fears of production losses from North Africa and the Middle East. Oil is up nearly 25 percent since civil unrest began in Libya in mid-February.
I don’t know what world he’s living in, it’s definitely hurting the consumer when gasoline prices also increases everything from transportation, clothing to food and our freedom way of life. 
There has never been a more important time than now to a wake-up call from the dependency of the crude oil producing countries than now. The first warning was in the early 1970’s, the 2008 warning and now is the time to take action. 
With all the domestic crude oil we have in our reach and all the alternative energy can stop the Oil Barons from taking advantage and the greed that has put a burden on the US consumer.
Climbing Pump Prices Has Tourist Businesses Fearful of Decline in Summer Travel  
Analysts are predicting gasoline prices will top $4 a gallon soon and stay that way throughout the summer months.

SARATOGA SPRINGS, N.Y. -- The cost of gasoline does not appear to be heading downward anytime soon, and with the summer travel season just over two months away, many businesses that depend on tourists are concerned that will negatively impact summer travel plans, the Times-Union reports. 

Upstate tourist destinations like Lake George and Saratoga Springs are remembering the dismal summer of 2008, when area gasoline prices reached $4.21 a gallon and tourism businesses tanked.

Hany Shawky, a University of Albany finance professor, said soaring energy prices will hurt the country’s recession recovery. He also thinks that gasoline will reach $4 per gallon. “It could last the entire summer,” said Shawky.

The increases have already impacted consumer behavior, with convenience stores registering declines in demand as drivers park their vehicles more. Also hurting retailers is the fact that more motorists are using credit cards to fill up, which adds to the station’s overall operating costs. 

Gas Prices Changing Consumer Habits  
Consumers in Daytona Beach are curbing their driving and fill-up habits.

DAYTONA BEACH – Another day, another newspaper feature highlighting the impact of rising gas prices on consumer purchasing behavior.  And so it is that the Daytona Beach News-Journal earlier this week reported that area residents have curbed their driving habits, a result of prices that have increased in some cases more than a nickel in the course of just a few hours. "It's crazy, especially when you've got a large car," said Catherine Hendricks, who drives an SUV. "I'm already looking for a small car." 

Jack Giles, who stopped by Get N Go to get some gas, said he has stopped filling up his vehicle. "I am putting less gas in. Lawrence J. Belcher, a professor of finance at Stetson University, said consumers have few choices beyond cutting back on driving, and he suggested consumers might begin looking at carpooling and price shopping. 

"If you are in tight budget already, this is one of those things you can't plan for. It is totally random and of an uncertain magnitude." he said. 

The New York Association of Convenience Stores questions the objectivity of the investigation.

ALBANY, N.Y. – New York Attorney General Eric Schneiderman has begun an investigation into price gouging for gasoline because of complaints from consumers in central New York, WKTV reports. Residents brought the alleged price disparity to the attention of Schneiderman, whose office noted that the national average price for gasoline is lower per gallon, while New York’s average cost is higher.

Schneiderman said he is not accusing gasoline stations of wrongdoing. “We know this is happening in Central New York and all over, and our goal is not just to catch the people doing it, but also to let the industry know, we are watching you,” he said. The study will investigate whether the price hikes are because of market conditions or are unjustified increases.
New York Attorney General Eric Schneiderman should also include suppliers and not just gasoline retailers in the investigation.

With the financial and psychological distress experienced by gasoline customers during this period of price volatility, it’s no picnic for gasoline retailers either having to buy motor fuel 10,000 gallons at a time and forfeit a large percent of their gross profit margin to Visa or MasterCard just to electronically process purchases made with credit cards.

Pointing fingers may be a great way for consumers to vent frustration and politicians to make headlines. Gasoline retailers have always been convenient scapegoats for the escalating cost of motor fuel. But the reality is that they have no control over events in the Middle East and Wall Street that precipitated the surge in wholesale prices they have had to reluctantly pass along in the form of higher prices at the pump.

Blumenthal Lays Out Plan to Address High Gas Prices
Proposes more futures "cops," release of SPR oil, cartel crackdown

HARTFORD, Conn. -- At a gas station in Hartford, Conn., on Monday, Senator Richard Blumenthal (D-Conn.) proposed specific methods that he claimed would address rising gasoline prices, including curbing the ability of speculators to manipulate the market, releasing oil from the Strategic Petroleum Reserve (SPR), to provide relief to drivers and enabling the U.S. Department of Justice to bring action against foreign oil cartels.
"To stop rising gas prices we should take strong steps against speculators, market manipulators and foreign cartels," said Blumenthal. "These speculators and hedge funds are high-risk gamblers who drive up energy prices to line their own pockets at the expense of others. To successfully crack down on these bad actors, we must provide federal agencies ample authority and resources."
Standing with representatives of the Independent Connecticut Petroleum Association and the Gasoline & Automotive Service Dealers of America, the proposals Blumenthal laid out included:

· Providing More Enforcement: Blumenthal stated the need for more "cops on the beat" from the U.S. Commodity Futures Trading Commission (CFTC) to curb the actions of speculators whose practice of reselling fuel after increasing the price have serious consequences for drivers. Blumenthal and other Senators will send a letter to Minority Leader Mitch McConnell (R-Ky.) this week asking that Senate Republicans not curtail the staff and resources of the CFTC so they can fulfill their duties by addressing one of the key sources of high gasoline prices.

· Releasing Oil From the Strategic Petroleum Reserve: Blumenthal said he would join colleagues in asking President Obama to tap into the SPR in order to give drivers relief.

· Cracking Down On Foreign Oil Cartels: Blumenthal listed the power of cartels to set high prices and the manipulation of the market by speculators, as fundamental long-term causes of fluctuating and increasing prices that must be addressed by Congress and federal regulators. He said he will support legislation to give the Department of Justice the authority to bring legal action against these foreign entities. 
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INTRODUCTION Citizens for Fairness in Florida!
Gasoline Retailers Association of Florida supports passage of Non-Participating Manufacturers (NPM) Fee Legislation on cigarettes in the Florida Legislature 

Welcome to Citizens for Fairness in Florida, an association of manufacturers, wholesalers, retailers, statewide associations and organizations and individual Floridians committed to Improving Florida’s future – and doing our part to help.

We all know Florida is facing a serious budget shortfall… and we’re running out of time to close the gap.

But did you know that with a simple piece of legislation, Florida’s government could close an unintended legal loophole and bring in millions of much-needed dollars for Medicare?  This year, we are urging the passage of Non-Participating Manufacturers (NPM) Fee Legislation on cigarettes in the Florida Legislature. 

Most tobacco companies that do business in Florida make payments to the State for healthcare costs – but not all. By passing this legislation, this loophole in the state’s tobacco payment system will be closed and Florida could collect more than $175 million a year for health care. 
With costs rising, Florida can’t afford to let millions of health care dollars slip through its fingers.

For more information: web-site www.floridafairnessnow.com 
St. Paul Stores Suffer ‘Mob Thefts’  
Groups of 30 to 40 juveniles flood and rob businesses.

ST. PAUL, MN – The St. Paul Police Department has urged area merchants to be aware of what it calls “mob thefts” at gas stations and convenience stores, MyFox9.com reports.

“There are a number of these types of thefts that have been taking place across the county in the last several months,” said St. Paul Police Department spokesman Andy Skoogman. “Here in St. Paul, we've had two in four months. Certainly, it’s not a trend, but no-doubt concerning.”

Last weekend, between 30 and 40 youths between 12 and 17 years old rushed into the Holiday Gas Station on Wabasha Street and stole candy, soft drinks, juice and other items.

When officers caught up with them, the teens scattered in all directions. Detectives and school liaison officers are now reviewing surveillance video to identify the teens.

In October, a St. Paul store clerk at a BP station encountered a similar mob pile at his store, during which the teens punched the clerk. They were eventually identified and charged.

Springfield MO Stations Can Call 911 To Report Drive-Offs  

Rising gas prices can often lead to more fuel theft.

SPRINGFIELD, MO – Rising gas prices can often lead to more fuel theft. But at least one city is authorizing police to do more than just file paperwork as they initiate the tedious search for gas thieves. Springfield is now broadcasting descriptions of gas thieves to squad cars, facilitating the process of finding and prosecuting violators, who have become an increasing headache for fuel marketers, KSPR.com reports.

According to KSPR.com, drive-offs cost the industry $89 million a year, with customers thumbing their noses at their indiscretions.

“Most of our people that drive in just wave at us,” said Jim Pierce, whose family has operated a Conoco station for more than 25 years. “It’s almost to the fact if you lose one tank of gasoline in one day you've lost everything you've made.”

Previous policy required station clerks to fill out a written report subsequent to a drive-off.  However, now clerks can immediately report the theft to 911.

“An officer isn't going to be sent to this type of a call they'll just put it out over the radio,” Corporal Matt Brown said. “If an officer is able to, they will look for the vehicle and make a car stop. We have had success.”

While some station owners have implemented a prepay policy, others see it as counter to the convenience attribute that they are trying to promote.

Prepay could cost stores money as people would spend less inside the store as most prepay customers use credit or debit cards to pay, the move would also cost stores money in swipe fees.

7-Eleven Hits 40,000 Store Milestone

From its humble beginnings in 1927 selling milk and bread from an ice dock in Oak Cliff, Texas, 7-Eleven Inc. has grown into an international powerhouse with more retail outlets than any other company in the world now numbering 

40,000. 

The company plans to celebrate the milestone of reaching 40,000 stores with a reception Friday, Feb. 25, at its headquarters at One Arts Plaza in Dallas.

“Last year, 7-Eleven opened more than 2,500 7-Eleven stores globally, or about one new store every 3.5 hours,” President and CEO Joe DePinto said. “The growth potential is tremendous, both domestically and internationally, as we operate in only 16 countries today.  We are continuing to aggressively pursue expansion across the chain.”

DePinto added, “Around the world, 7-Eleven is a franchise business with approximately 75% of stores franchised by independent business operators running local neighborhood stores. These local stores can take advantage of scale and support under the 7-Eleven brand.  As our store count rises, so, too, do the franchising opportunities for qualified businessmen and women around the world to be their own boss.”

Approximately 10 to 11 full- and part-time store associates are employed by each 7-Eleven store in the U.S., infusing dollars into the local economy.  In total, more than 30,000 new jobs and business opportunities are created each year as a result. “This significant store growth is a job-stimulus package in itself,” DePinto said. “When 7-Eleven opens a store, we create new jobs and business prospects in the community. This ranges from franchising, management and store staff positions to more work for local suppliers, contractors and construction crews.  We also add to the local tax revenues for neighborhood schools and city services.”

Not only do new 7-Eleven stores bring about new business and revenues to the cities in which they operate, the company’s charitable contributions and sponsorships programs also benefit local communities, both in the U.S. and abroad.

7-Eleven Inc.’s climb to 40,000 stores:
1927–First store, 1952 –100 store, 1963 –1,000 stores, 1984 –10,000 stores, 2003 – 25,000 stores, 2010 – 40,000 stores.
Defeating 'Delay & Derail'
Republican, Democratic representatives come together for swipe-fee reform

WASHINGTON -- "They call for delay but they seek to derail."
U.S. Representative Peter Welch (D-Vt.) is talking about two measures introduced this week that would stall by as much as two years implementation of the Durbin debit-card swipe-fee amendment.
Lobbyists for the country's major banks, Visa and MasterCard are launching a multi-million dollar assault to jettison the amendment that rode the back of last year's landmark Wall Street financial reform package. With the Federal Reserve scheduled this month to approve rules to go into effect in late July that would limit the largest financial institutions from collecting more than 12 cents per transaction, critics have been buoyed by two bills introduced in recent days.
One, introduced by U.S. Sen. Jon Tester (D-Mont.), would delay implementation of the Durbin amendment by two years, which by many accounts would kill the amendment. Another bill introduced Wednesday by Rep. Shelly Moore Captio (R-W.Va.) would postpone action for a year, during which the amendment's impact would be studied.
Welch decried further delays and said immediate implementation of swipe-fee reform is crucial for small-business operators, including the thousands of mom-and-pop convenience stores. "Lack of regulation can make a profitable industry," Welch said of the duopoly maintained by Visa and MasterCard. "The price they are charging has not been subject to the law of competition.” In contrast, he said, c-store operators are governed by the "ruthless" law of free-market competition. "The big banks are using the good reputation of small banks for their argument," Welch said, because the big banks' credibility with both the public and Congress, has been severely compromised by Wall Street's collapse and the country's financial crisis. "This," said Welch,"is about the payment system being fair."
Swipe Fee Reform Attack Continues
This week legislation was introduced in both the House and Senate that would delay debit card swipe fee reform. S. 575 and H.R. 1081 were introduced by Sen. Jon Tester (D-MT) and Rep. Shelley Moore Capito (R-WV), respectively. The stated goal of the legislation is to delay the Federal Reserve’s rulemaking process and to study more about swipe fees.

Both bills elevate big bank profits over the health of the economy and efficiency of the payments system and ignore current problems.

Contact your Congressman/women to vote no, H.R. 1081 and Senator to vote no S. 575.
The Gasoline Retailers Association of Florida is pleased to announce the endorsement of attorney Barry Balmuth with many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 
Barry’s goal!

To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.*  Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 

My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 

On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor     *Petroleum Marketing Practices Act Federal (PMPA)
1601 Forum Place, Suite 1101



West Palm Beach, Florida 33401     *Motor Fuels Marketing Practices Act Florida (MFMPA)
Toll free at 866-452-9400

e mail-balmuthlaw@alum.emory.edu www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 

Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth      a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  

For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.

Gasoline Retailers (C-Store) Operators Need to Reach Out to Elected Officials

WASHINGTON -- For many, making their voices heard in Washington, DC has always been about pulling the lever in the voting booths every November. But representatives in Congress all agree members of the convenience store industry need to take it a step further and reach out to their elected officials.

With hundreds of issues before them, members of both the Senate and the House of Representatives rely on their constituents to tell them what is working and what's not. And sometimes that takes more than writing a letter, according to Rep. John Shimkus (R-IL). "Go to your district offices and talk to your representative, face-to-face interaction is the key." he said.
Bill Shuster (R-PA), the lead Republican sponsor of the Welch-Shuster HR 2382-Credit Card Interchange Fees Act, echoed this sentiment. Shuster became involved in the issue a few years ago with concerns about the increasing cost on retailers by customers using debit cards. The fight is even more important today since two bills were introduced that seek to delay any movement on swipe fee reform. "We need to see the convenience store operators, the mom-and-pops and the merchants because the banks are here, but it is nothing compared to an operator sitting in my office" he said.
Rep. Peter Welch (D-VT), the lead Democratic sponsor of the Welch-Shuster HR 2382-Credit Card Interchange Fee Act, also urged retailers to be in touch with their representatives. "Contact local members of Congress. Tell them what this means [to retailers], how they have been on the receiving end of whatever arbitrary price increase Visa and MasterCard have imposed." "Direct contact from local members of Congress is absolutely essential," he added
Anita Baron Joins American Equipment Finance 

American Equipment Finance (AEF) has named Anita Baron as VP Business Development. In her new role, Baron will be responsible for business development across several targeted industries. Prior to joining AEF Baron spent 12 years with Butler Capital.  She is very active in the Car Care and Convenience & Gas industries, and is a past officer of the Mid-Atlantic Car Wash Association.  

 “Anita’s financing expertise combined with her vertical market industry expertise is a tremendous asset to AEF”, indicated Len Baccaro EVP of AEF.  “This combination is a very big step in AEF’s growth with some of the industry’s most seasoned professionals, and Baron is one of the best.” 

 “After an extensive search, I could not have joined a better company” noted Baron. “AEF is a perfect fit for someone that has industry expertise and values a proven management team and sales organization - with vast resources and access to capital.  This is a very exciting time for me professionally, as I look forward to building the AEF Brand”, noted Baron.  

 As a native Baltimorean, Baron has a degree from American University and resides in Baltimore County with her husband and their two children.

About American Equipment Finance 

AEF is an equipment financing & leasing company, operating in multiple locations across the U.S. headquartered in Warren NJ.  AEF provides same day approvals up to $250K.  AEF specializes in leases and loans ranging from $25,000 to $1,000,000. 
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American Equipment Finance
258 King George Road
Warren, NJ 07059
American Equipment Finance LLC is an innovative and rapidly expanding commercial finance company, operating in multiple locations across the United States to serve your needs. American Equipment Finance LLC provides instant access to capital for businesses - both large and small seeking to acquire assets necessary to expand and grow.

In addition AEFLLC develop, implement, and manage Customer Finance Programs (CFP’s) for Manufacturers, Dealers and Distributors that wish to offer their customers instant access to funds for the purchase of their products and services (finance underground tanks, dispensers, POS systems & the related construction costs that go along with an upgrade, renovation or re-imaging of a service station or a C-store?)

For information contact Len Baccaro @ (800) 785-3060 ext 202
E mail lbaccaro@AEFLLC.COM  Web site www.aefllc.com
U.S. Department of the Treasury
Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770

December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
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Meadowbrook Insurance Group Workers’ Compensation dividend program
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The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.

Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years.

7% Dividend for Gasoline Retailers Association of Florida – Meadowbrook Workers’ Compensation program on paid premiums 
[image: image32.wmf]
                                             S. O. S. 
Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.
Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 
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                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 

Insurance Office of America

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

“The Official Insurance Broker of the Jacksonville Jaguars”  
Health Insurance

For many years we have been searching for a Health Insurance provider to meet the needs for you and your employees. 

I am pleased to announce the endorsement of Insurance Office of America as the preferred Health Insurance program provider for the Gasoline Retailers Association.
     For information contact Lauren Wallace:

                            931 North State Road 434

                         Altamonte Springs, FL 32714

    Toll free: 800-243-6899

CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Enrolled to practice before the IRS
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
 Dinesh Chokshi

 Enrolled Agent  
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













                New

Trucks













      Wholesale                                                                                                                                                                                                   

For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     




Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856 E-mail: idpsgrp@aol.com
  Pump Calibration LL
        P.O. 647 Minneola, Florida 34755
Florida-New Jersey-Connecticut-Maryland-Pennsylvania
     Simple Pump Calibration Identify Bad Meter
    *Stop Losing Money!
    *Why is WatchDog Different From All The Rest





*What is “Real Time” Calibration?






*What is The Definition of Calibration?





             *Why is “Real Time” Pump Calibration Important?






 *Does Simple Pump Calibration Identify Bad meters?
       *Calibration is NOT new, it is the high cost of fuel that’s new!

How Much is Your Station Losing


The Solution! Contact Kevin Madison 800-322-0106 e mail Kevin@b4upay.com   www,b4upay.com 
Equipment for Sale

All items except the water filter are used but in good condition.

1. Wall mounted Elkay water coolers Model EBFSA81D 

2. 3 Head Bunn Cappuccino Machine Black Cabinet Model FMD3 

3. Qty 5 Coffee Air pots with stands Luxus 1 Gallon Model L35-10 

4. Creamiser 2 product refrigerated cream dispenser Model 200 

5. Countertop Stainless Steel Cup Dispenser with cup holder tubes 

6. Bunn 2 flavor Gourmet Ice frozen slush dispenser Model CDS 2----Sold 

7. Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@verizon.net
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program 
Contact: Cindy Winternitz (800) 575-1816

*Insurance Office of America Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 407-332-8311
A2L Technologies Inc. For information e mail upgradehelp@A2LTechnologies.com 
Larry G. Schmaltz 813-248-8558 ext 305 

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987

American Equipment Finance 258 King George Road Warren, NJ 07059 Len Baccaro @ (800) 785-3060 ext 202
Watch Dog Pump Calibration LLC Contact Kevin Madison   P.O. 138426 Clearmont, Florida 34713   
(800) 322-0106

GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203

Eduardo Rodriguez

Macmillan Oil Company Of Fl. Inc.       

2955 east 11 avenue

Hialeah, Fl. 33013

E-mail: eduardo@macmillanoil.com
Cell (305) 283-8580

Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays
Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community. For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information 
contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809

St. Mary Magdalen Catholic Church

      Altamonte Springs Florida

A Unique Stars Theatre Program 

Fr. Tom Smith’s

“Angels and saints”

With 25 Unique Special Angels of all Ages


Katie Byrnes
      Terry McDonald
Katie Moricca
      Eileen Jefferson

Joe Nasehi
      Chris Kenney

Meggan Van Loon   Eddie Penedo

Kristin Costanzo      Lisa Ramos

Shawn Seaver
      Nataly Hernandez

Angel Resende
      Kimberly Culley

Courtney Coil
      Adriana Kenney

John Ferry
      Brett Jones
Patti Wittick
      Dustin Parramore

Jaylo Lomba
      Charbel Elkhoury

David Chernega      Tammy Schlier
Briana Edwards
      Joe Tornatore
Cast Father Tom

Diane Della Piazza                                                                                                                                        
Lisa Cioffi - Frank Corso

Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty @ (407) 252-0957 or
Pat Moricca @ 407-774-9700
‘Angels and Saints’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.  

$10____ $15____





$20____ $50____





$100____other____
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