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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

Motor Fuel Marketing Practices Act of Florida (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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Major Oil Companies Divesting Retail Gasoline Stations
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In the news lately major oil companies are divesting their gasoline stations. Federal Statue Petroleum Marketing Practices Act (PMPA) gives their franchise dealers the ‘Right of FIRST Refusal’. The dealer network worked very hard and sacrificed only to have his/her gasoline station sold to a third party in violation of PMPA. When Oil Company’s determined to sell the dealer's leased station, they solicit third-party offers; ultimately they obtain an offer coupled with a supply agreement. The Oil Company then offers the dealer a right of first refusal to match the offer, including mandatory acceptance of a supply agreement. 

The issue in L.M.P. Service, Inc. v. Shell Oil Co. was whether the supplier could impose a long-term supply agreement to a franchise dealer as a condition to its offer of sale. The court's answer was a resounding "no".
Legislative Alert
Motor Fuel Marketing Practices Act—The Motor Fuel Marketing Practices Act again has come to the center of debate. As reported earlier, Sen. Ronda Storms (R-Hillsborough) has indicated that she will support repealing the law that prohibits unfair trade practices that keeps competition high at the retail level. This law simply guarantees that no one can purposefully sell below cost to damage competition and ultimately harm the consumer. It is imperative that all of you contact, your representative and tell them that you adamantly oppose repeal of the MFMPA. To find your legislator, go to www.flagas.com and click FL Senate and FL House and explain that the repeal of the MFMPA will put small gasoline retailers out of business to vote against the repeal.
The MFMPA (Below Cost) does not increase gasoline prices. 
It does, however, prohibit anyone retailing (Wal-Mart / Murphy Oil along with the Hypermarketers, Big Box retailers and the Oil Companies) from selling gasoline at a retail outlet below cost, where the effect is to injure competition.  It is important to note that the law does not discourage competitive discount prices.  On the contrary, it makes it illegal to sell gasoline below wholesale cost with the intent of driving out competition.  In addition, once thousands of independent gasoline retail dealers/owners, including jobbers who are small businesses and whose families and employees depend on their survival are eliminated, they are gone forever and will lessen competition and choices to the consumer will lead to higher gasoline prices.

Join the Gasoline Retailers Association of Florida and help Keep Below Cost law     
  
Membership!
To fully understand the importance of membership for our elected officials, let’s look back upon the successes of the last few years. The Gasoline Retailers Association of Florida in partnership with the Florida Petroleum Marketers Association successfully lobbied against a law that would allow Below Cost Selling.  Permitting Below Cost Selling would have cost each of you thousands of dollars and put many of you out of businesses. 

In Florida, almost every year Wal-Mart / Murphy Oil along with the Hypermarketers, Big Box retailers and the Oil Companies have been trying to repeal Motor Fuel Marketing Practices Act of Florida (Below Cost).

Our voices in Tallahassee must be loud and clear to inform our legislators that without Below Cost; gasoline prices will increase with less competition and small gasoline station owners will be forced out of business. It takes a lot of time, energy and money to battle Wal-Mart / Murphy Oil and others (Oil Companies etc.) to keep the Motor Fuel Marketing Practices Act of Florida (Below Cost) law in Florida.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the Motor Fuel Marketing Practices Act of Florida (Below Cost) Law. Make an important investment in your business future and join the Gasoline Retailers Association of Florida (dues are less than $1 a day).
Donations are welcome, make check payable to the 
Gasoline Retailers Association of Florida and mail to:

214 Stevenage Drive Longwood, Florida 32779
 

Exxon profit up 53 pct, best quarter since 3Q '08

NEW YORK -- Exxon says net income grew 53 percent in the fourth quarter as oil prices rose and the company increased production.

The largest publicly traded oil company on Monday reported earnings of $9.25 billion the highest since its record profit of $14.8 billion in the third quarter of 2008. In the year-ago quarter, Exxon earned $6.05 billion. Revenue increased 17 percent to $105 billion.

For the full year, Exxon Mobil Corp. said it earned $30.5 billion compared with $19.3 billion in 2009. Annual revenue increased 32 percent to $383 billion.

Chevron, ConocoPhillips Report 4Q, Full-Year Earnings

SAN RAMON, Calif. -- Chevron Corp. has reported earnings of $5.3 billion for fourth-quarter 2010, compared with $3.1 billion in the 2009 fourth quarter. Full-year 2010 earnings were $19 billion up from $10.5 billion in 2009.
Sales revenues in fourth-quarter 2010 were $52 billion, up from $48 billion in the year-ago period mainly due to higher prices for crude oil and refined products.
Separately, Houston-based ConocoPhillips has reported fourth-quarter earnings of $2 billion, compared with fourth-quarter 2009 earnings of $1.3 billion.
ConocoPhillips' full-year 2010 adjusted earnings were $8.8 billion, compared with full-year 2009 adjusted earnings of $4.9 billion. Adjusted earnings for 2010 were higher than 2009, primarily due to higher commodity prices and global refining margins, partially offset by lower production volumes. Full-year 2010 earnings were $11.4 billion, compared with $4.4 billion for 2009.

EPA Grants 2001-'06 E15 Waiver
Agency continues review of public comments for dispenser label

WASHINGTON -- The U.S. Environmental Protection Agency (EPA) on Friday waived a limitation on selling gasoline that contains more than 10% ethanol for model-year (MY) 2001 through 2006 passenger vehicles, including cars, SUVs and light pickup trucks. The waiver applies to E15, gasoline that contains up to 15% ethanol. The American Petroleum Institute (API) called the EPA's decision "a rush to judgment" 
EPA Administrator Lisa P. Jackson made the decision after a review of the Department of Energy's (DOE) testing and other available data on E15's effect on emissions from MY 2001 through 2006 cars and light trucks.
"Recently completed testing and data analysis show that E15 does not harm emissions control equipment in newer cars and light trucks," said EPA Administrator Lisa P. Jackson. "Wherever sound science and the law support steps to allow more home-grown fuels in America's vehicles, this administration takes those steps."
On October 13, 2010, EPA approved a waiver allowing the use of E15 for MY 2007 and newer cars and light trucks. At that time, EPA denied a request to allow the use of E15 for MY 2000 and older vehicles and postponed its decision on the use of E15 in MY 2001 to 2006 cars and light trucks until DOE completed additional testing for those model years.
The agency also announced that no waiver is being granted this year for E15 use in any motorcycles, heavy-duty vehicles or nonroad engines because current testing data does not support such a waiver.
These waivers represent one of a number of actions that are needed from federal, state and industry to commercialize E15 gasoline blends.
Also, the EPA is developing requirements to ensure that E15 is properly labeled at the gasoline dispenser. The label will be designed to prevent refueling into vehicles, engines and equipment not currently approved for the higher ethanol blend, it said.
The Energy Independence & Security Act of 2007 mandated an increase in the overall volume of renewable fuels into the marketplace, reaching a 36 billion gallon total in 2022. Ethanol is considered a renewable fuel because it is produced from plant products or wastes and not from fossil fuels. Ethanol is blended with gasoline for use in most areas across the country.
The EPA granted the waiver after considering the E15 petition submitted by Growth Energy and 54 ethanol manufacturers in March 2009. In April 2009, EPA sought public comment on the petition and received about 78,000 comments.

Retail Gasoline Prices Start 2011 above $3 Gallon 
Retail gasoline continues to defy traditional seasonal price patterns, with the U.S. average for regular grade holding at a 27-month high when retail gasoline prices nearing their lows this time of year when demand is down. Preliminary data from the Energy Information Administration (EIA), show gasoline demand increased 0.5% last year over the 2009 rate. 

On the last trading day of 2010, spot prices for several gasoline and diesel grades traded at an annual high, which will continue to lift the retail average. The spot market is the wholesale price in front of the terminal, where trades are done in bulk for delivery on the U.S. network of pipelines or for delivery on cargo ships or barges. 

Meanwhile, wholesale fuel averages at major metropolitan city terminals were higher in near consistency across the country through the week ended Monday January 1st  2011, erasing what would have been a decline before the year-end rally in prices on Friday December 31, 2010.
The consumer should conserve and reduce their DEMAND FOR GASOLINE to send a message to the OIL BARONS and the OIL COMPANIES.
BP Franchisees Protest Prices (Sound Familiar)
As many as 60 stations reportedly shutting off pumps over fuel distributor's prices

ROCKLAND, Mass. -- A BP franchisee in Rockland, Mass., said that nearly 60 BP gas stations are shutting off their gasoline pumps for three days in protest of high prices that he said they are being charged by a regional BP gasoline distributor, reported The Patriot Ledger.
Raymond Succar, owner of a BP station in Rockland, told the newspaper that he shut off his pumps on Monday morning and will keep them off through Wednesday. He added that nearly 60 other station owners in Massachusetts are participating in the protest. He said they are frustrated by the high fuel prices that East Providence, R.I.-based Green Valley Oil LLC is passing on to the independent station operators.
Succar said his price for regular, self-serve gasoline was $3.24 per gallon on Sunday, while the AAA-reported state average on Monday was $3.11 per gallon. This is the latest salvo in an ongoing fight between Green Valley Oil--which signed a deal to distribute BP gasoline in the region in 2009 and some of the local BP franchisees, said the report.
Warren Kirshenbaum, an attorney hired to represent the station owners, told the Patriot Ledger in June that Green Valley Oil was "trying to manipulate the market."

In a May letter to Green Valley Oil obtained by the newspaper, Kirshenbaum accused the company and its partners of "price manipulation" that threatened to shut down his clients' stations. He said Green Valley was "protecting its own revenues" by requiring set monthly lease payments based on "pre-contractual volume estimates."
He added, "It may be greed. I don't know what their motivation is."
In a response to Kirshenbaum's letter obtained by the paper, Green Valley Oil denied that it had manipulated prices to force consumers into paying more at the pump. It stressed that gasoline prices are constantly in flux and vary from company to company. 
"Contrary to the suggestion in your letter, Green Valley has no incentive to limit the sale of its gasoline at the retail level. As a distributor, Green Valley is in the business of selling gasoline and it has every incentive to sell more gasoline," it said.
In a statement cited by the paper, it said the company values its relationship with its dealers, takes their concerns seriously and has worked to increase their profitability.
BP spokesperson Scott Dean declined to comment specifically on the matter. "BP's jobbers, including Green Valley Oil, are independent distributors and set their own business practices and pricing. BP does not direct, control or set the price its independent distributors charge their customers for fuel or the price its independent distributors post as the retail price at stations."

Oklahoma’s CNG Prices Drop Below $1 Gasoline Equivalent  
Oklahoma Natural Gas stations are selling CNG for about 75 cents per gallon of gasoline equivalent this week, down from $1.29 at the beginning of the year.
TULSA, Okla. – The price is right for motorists to be filling up with compressed natural gas, according to CNG experts. Tulsa World reports that fuel for CNG vehicles as fallen “well below $1” the gasoline equivalent at many Oklahoma stations, which are hovering around and above $3 per gallon.  

The newspaper continues that the lower cost of CNG “stems from tumbling commodity prices, federal tax credits and other agreements.” 

Oklahoma Natural Gas (ONG) stations are selling CNG for about 75 cents per gallon of gasoline equivalent this week, which is down from $1.29 at the beginning of the year, spokesman Don Sherry told the newspaper. “It's a reflection of both low natural gas prices and a 50-cent per gallon federal tax credit," he said. ONG sells CNG at five Tulsa-area stations and has sold more than 450,000 in total gallons of gasoline equivalent. 

American consumers, meanwhile, have been slow to embrace CNG as a fueling option.  Oklahoma energy leaders such as T. Boone Pickens and George Kaiser are pushing for conversion of the nation's truck fleets to CNG as a means to help lower the nation’s dependence on imported oil, the newspaper reports. 

Exxon: Global gasoline demand to fall over 20 yrs

NEW YORK -- Exxon expects there to be 400 million more cars on the world's roads 20 years from now. Yet gasoline consumption will decline because of gains in fuel efficiency.

The annual energy outlook from the world's biggest investor-owned oil and gas company also predicts that energy use overall will grow 35 percent by 2030. But that growth would be three times higher if people used as much energy per capita as they do now.

Nowhere is that more apparent than in projections of gasoline demand. People in developing countries, especially China, will drive millions of more cars, but they'll use fuel more efficiently than cars of the past.

Exxon Mobil Corp. sees demand for gasoline dropping 20 percent in the U.S. and by one third in Europe by 2020.

Retailers Install Electric Charging Stations  
From bagel shops to supermarkets, stores are adding places for electric vehicles to recharge.
RENO, Nev. – Across the United States, retailers are offering electric vehicles a place to recharge while the drivers shop, USA Today reports. The outlets are catering to a growing fleet of electric scooters, bikes and cars. Some retailers give the service for free, while others charge for the charging.

“There weren't any retail charging stations in the Reno market so it was a chance to become a leader,” said Steve Reimer, 53, owner of a recently opened Einstein Bros. in Reno with the city’s first charging station. “It just seems like the right thing to do from an environmental standpoint.”

Last April, Whole Foods Market added two charging stations to stores in Austin, Texas, with other stations installed in locations in Denver, Connecticut and Dallas. “If the excitement is any indication, we’ll definitely see a big explosion in the use of these cars,” said spokeswoman Rebecca Scofield. 

The Market at Fairhaven installed the nation’s first charging station at a grocery store last January, said spokeswoman Sue Cole of the Bellingham, Wash., location. “People can pull in, plug in and during a shopping trip, they can get enough juice to go another 10 miles,” she said.

Other retailers with electric vehicle (EV) stations include a dozen Best Buy locations, the Meijer chain at three stores in Michigan with plans to add 10 to 20 more stations across the Midwest in 2011, and Mall of America, which has three EV charging stations. 

Appleton Police Stop Responding to Driveoffs
Department says retailers must follow up themselves due to strained resources

APPLETON, Wis. -- On December 1, the Appleton Police Department (APD) instituted a new procedure affecting operators of the 24 gas stations in the city, reported The Post-Crescent. The APD "will no longer respond to reports of gas driveoffs," letters to the gasoline retailers cited by the newspaper said.
The new rules mean station operators must try to collect their own debts from drivers who pump but do not pay. Police Lieutenant Kelly Gady said the department had to draw the line on driveoffs for practical reasons. The vast majority of fuel driveoffs are not crimes, she said, noting that most result from credit card-reader snafus or honest mistakes by drivers.
Traditionally, the department responded to fuel driveoff reports generally as requests for assistance, said the paper. Officers would find the nonpaying drivers and inform them of their failure to pay. That was typically enough to send the offenders back to the stations, cash in hand, it added.
The civil process was effective but burdensome for police, said the report, diverting resources from more pressing criminal cases and pubic safety concerns. "Even if the officers are spending just 15 to 30 minutes on average [per drive-ff report], that's a significant amount of time to be a bill collector," Gady said.
The Appleton department addressed the same driveoff problem in 2007, requiring stations to provide the license plate numbers and descriptions of the driver and vehicle before getting involved, but that failed to eliminate it, the report said.
The new procedure requires station operators to use the plate number to obtain the vehicle registration information from the state Department of Transportation, at a charge of $5 per request. With that information, the station operator must try to recover the loss. If that does not happen, police will pursue the matter as a theft complaint--if there's evidence the driveoff was an intentional act.

Gasoline driveoff losses amounted to $115 million in 2007, the report said, less than half of what they were a few years before. Most American gasoline retailers have pre-pay requirements in place.
The Dollar Standard
More states propose cigarette tax increase of $1 per pack.

A trend that was evident in states that sought to raise the cigarette tax last year is repeating itself again this year. In 2010, an increasing number of states were considering raising the cigarette tax by $1 per pack or more. This $1 per pack tax increase seems to be the new standard by which a growing number of state legislatures attempt to raise the tax on cigarettes.
At this point in the new year, the following states have introduced bills to raise the state's cigarette tax:

Illinois ($1.01/pack increase) 

Mississippi ($.50/pack increase) 

Missouri ($.16/pack increase) 

Nebraska ($1.35/pack increase) 

Oregon ($1.00/pack increase) 

Texas (2. /pack increase) 

Virginia ($1.15/pack increase) 

Four out of six states are following the trend identified last year, and proposing a cigarette tax increase of $1 or more per pack. However, the Illinois legislature voted in January to raise the state income tax rate by 66% and increase the corporate tax rate by 45% to partially resolve a projected $15 billion dollar state budget deficit. The Illinois lawmakers did not pass the $1.01 per pack cigarette tax increase. Illinois Governor Pat Quinn signed the income and corporate tax increases into laws, which are expected to generate $6.8 billion dollars.

Study: Dirty Store Repels Shoppers
Some 99% of U.S. adults say poor cleanliness negatively impacts their perception of a retail store.

A recent Cintas Corp. telephone survey conducted by Harris Interactive among more than 1,000 U.S. adults ages 18 and older revealed what experiences negatively impact a customer’s perception of a retail store.

Ninety-nine percent of U.S. adults reported that any poor cleanliness issue would negatively affect their perception. More specifically, dirty restrooms and unpleasant odor are top annoyances over poor customer service.

“The retail industry is exceptionally competitive, so retailers must provide a pleasant shopping experience to attract and maintain loyal shoppers,” said Mike Thompson, senior vice president, Cintas Facility Services. “This research affirms that maintaining a clean retail environment can significantly impact the success of a retail operation.”

When asked what experiences with poor cleanliness would negatively impact their perception of a retail store, U.S. adults reported the following:

– Unclean restrooms, 95%

– Unpleasant odor, 92%

– Poor customer service, 90%

– Dirty floors, 86%

– Dirty shopping carts, 84%

– Poor staff appearance, 83%

– Spills or stains, 81%

– Wet floors with no signage, 76%

– Dusty surfaces, 74%

– Dirty glass and windows, 68%

“If shoppers are unsatisfied with the cleanliness of a retail store, they will take their business elsewhere,” added Dave Mesko, senior director of marketing, Cintas. “Partnering with Cintas for a restroom cleaning and maintenance program enables retailers to improve store cleanliness and focus on boosting customer loyalty and profits.”

This survey was conducted by phone within the U.S. by Harris Interactive on behalf of Cintas from Dec. 17-20, 2010 among 1,004 adults ages 18 and older. Results are weighted to reflect the U.S. adult population.

Cintas offers a retail facility services program. Whether a retailer needs restocking services, floor mat services, cleaning chemicals, mops or regular deep cleaning, Cintas can customize a program to meet its customers’ needs.

Bid Deadline Set For Florida Panhandle Stores
NRC Realty & Capital Advisors, LLC (NRC) has announced that Feb. 15, 2011 has been set as the bid deadline for the previously-announced sale of up to 55 fee properties in the Florida Panhandle.

Most of the properties are operating gas stations with convenience stores, including one closed site. Most of the operating stations are major-branded for gasoline, but all have unbranded convenience stores and some have on-site carwashes. Gasoline brands include BP, Shell, Exxon, Chevron and Mobil. Sites may be purchased either with or without fuel supply agreements.

The properties are being sold through a sealed bid sale utilizing NRC’s well-known “buy one, some or all” format. Financing from an affiliate of the seller is available for qualified buyers who must be prequalified prior to making bids.

“This is an excellent market and provides a unique opportunity for buyers, whether they’re looking for one or two sites or for a significant multi-store acquisition,” said Denny Ruben, NRC managing partner.

Interested parties may register online now at www.nrc.com/1010 or by calling (800) 747-3342, ext. 1010. A sales brochure and complete property-specific information will be posted on the NRC Web site and will be available to registered parties as of today.

Big Bite of Big Apple
7-Eleven expanding presence in Manhattan

DALLAS -- 7-Eleven Inc. is launching a "major assault" on Manhattan, hoping to grow to as many as 20 outposts by the end of 2012 and 100 in the next five years, according to Crain's New York Business. It plans to accomplish this expansion by gobbling up good locations courtesy of the recession, added the report.
"We are actively looking," 7-Eleven spokesperson Margaret Chabris told the newspaper, noting that New York is a key growth market; 7-Eleven is a subsidiary of the Japan-based Seven & i Holdings Co.,
"There are more attractive locations available now than there were in the past, and this is due to the recession," Chabris said. "A lot of small businesses are having a tough time growing, or some of them aren't able to renew leases."
Walgreens to Add Fresh Food to Hundreds of Stores
Drugstore chain seeks to further position itself as "convenient" stop DEERFIELD, Ill. -- The Walgreen Co. plans to add more fresh food to about 400 stores in areas where access to produce and other goods is scarce, as it tries to position itself as a one-stop shop for health and daily needs, according to a Reuters report.
The drugstore chain has already added fresh fruit, vegetables, meat and a variety of other fare to 10 stores in parts of Chicago where grocery stores are hard to find.
Executives at the company's annual meeting on Wednesday said they see a greater opportunity to expand those types of shops in Chicago and other places across the country over the next several years, aiming for about 300 to 500 of the company's more than 7,600 stores.
Adding a wider variety of food, beer and wine at the chain in general is also part of the company's strategy to become a more convenient option for shoppers, who have a variety of stores to choose from.
Walgreens is not alone in adding food to its stores. Discounter Target Corp, Family Dollar and a variety of other chains have dedicated more space to food in their stores, especially in recent months, said Reuters.

The chains hope that by providing a wider variety of items, people will come into their stores more often, and spend more when they visit.
Deerfield, Ill.-based Walgreens is the nation's largest drugstore chain with fiscal 2010 sales of $67 billion. The company operates 7,655 drugstores in all 50 states, the District of Columbia and Puerto Rico.

FDA Continues Push to Regulate E-Cigarettes

WASHINGTON -- The Food and Drug Administration is taking another shot at regulating electronic cigarettes. On the heels of a ruling earlier this month rejecting the federal agency’s bid to regulate e-cigarettes, the FDA has filed an appeal with the entire U.S. Court of Appeals for the District of Columbia Circuit. 

At the heart of the matter is how the FDA should regulate the fairly new industry whose products have caught on with smokers who are looking for an alternative to their daily habit, according to The Wall Street Journal. On Dec. 7, a three-judge appellate panel ruled that the FDA should regulate e-cigarettes as tobacco products unless they are marketed with specific claims that the devices help smokers quit or provide other remedies. 

For its part, the FDA argues that e-cigarettes are drug or medical devices that require preapproval from the agency  similar to nicotine gums, patches or sprays. Two years ago the FDA began intercepting e-cigarette shipments from China, sparking a lawsuit by the industry. In January 2010 a district judge granted a preliminary injunction to e-cigarette distributors who sued the FDA; the appellate panel upheld this ruling. 

In its Dec. 20 filing the FDA requests that the full appellate court reinstate a stay of the preliminary injunction, pending a request for a rehearing of the case, the Journal reported. In the appeal, the agency also argues that the three-panel’s decision "rests on a clear error of law and will undermine" objectives that were laid out by Congress when it passed legislation that empowered the FDA to regulate tobacco products.

The Gasoline Retailers Association of Florida is pleased to announce the endorsement of attorney Barry Balmuth with many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 
Barry’s goal!
To provide high quality legal services in a timely fashion. We consider the representation of our clients a privilege and we promise you we will work hard to get the best possible result for you. We welcome the opportunity to discuss how we can help you with no cost or obligation.*  Please contact us @ 561-242-9400 or toll-free at 866-452-9400 or e-mail at balmuthlaw@alum.emory.edu 
My staff and I welcome you to our Web site www.flboardcertifiedlawyer.com. 
On this site, there is more information on my education, experience, qualifications, and area of practice as well as links to other informative sites. We hope you will find our site informative and useful.
Attorney

Barry S. Balmuth, P.A.                                     
Centurion Tower-Eleventh Floor

Petroleum Marketing Practices Act Federal Statute (PMPA)
1601 Forum Place, Suite 1101


West Palm Beach, Florida 33401

Motor Fuels Marketing Practices Act Florida Statute (MFMPA)
Toll free at 866-452-9400
e mail-balmuthlaw@alum.emory.edu
www.flboardcertifiedlawyer.com
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AV RATED FLORIDA BAR BOARD CERTIFIED CIVIL TRIAL AND BUSINESS LITIGATION LAWYER PRACTICING SINCE 1990
Many years of experience in the gasoline industry representing dealers in PMPA matters and franchise disputes! 
Barry Balmuth, litigates in eminent domain and can represent you at no cost and help you in obtaining compensation for business damages and for property loss when the government or Barry Balmuth      a utility takes a portion of the property on which your station operates for a road project.  Government agencies and utilities must pay full compensation and, in many situations, business damages as well as attorney’s fees and costs when they use the power of eminent domain to acquire property.  
For complete information go to www.flboardcertifiedlawyer.com or call toll free at 866-452-9400.
Anita Baron Joins American Equipment Finance 

American Equipment Finance (AEF) has named Anita Baron as VP Business Development. In her new role, Baron will be responsible for business development across several targeted industries. Prior to joining AEF Baron spent 12 years with Butler Capital.  She is very active in the Car Care and Convenience & Gas industries, and is a past officer of the Mid-Atlantic Car Wash Association.  

 “Anita’s financing expertise combined with her vertical market industry expertise is a tremendous asset to AEF”, indicated Len Baccaro EVP of AEF.  “This combination is a very big step in AEF’s growth with some of the industry’s most seasoned professionals, and Baron is one of the best.” 

 “After an extensive search, I could not have joined a better company” noted Baron. “AEF is a perfect fit for someone that has industry expertise and values a proven management team and sales organization - with vast resources and access to capital.  This is a very exciting time for me professionally, as I look forward to building the AEF Brand”, noted Baron.  

 As a native Baltimorean, Baron has a degree from American University and resides in Baltimore County with her husband and their two children.

About American Equipment Finance 

AEF is an equipment financing & leasing company, operating in multiple locations across the U.S. headquartered in Warren NJ.  AEF provides same day approvals up to $250K.  AEF specializes in leases and loans ranging from $25,000 to $1,000,000. 
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American Equipment Finance
258 King George Road
Warren, NJ 07059
American Equipment Finance LLC is an innovative and rapidly expanding commercial finance company, operating in multiple locations across the United States to serve your needs. American Equipment Finance LLC provides instant access to capital for businesses - both large and small seeking to acquire assets necessary to expand and grow.

In addition AEFLLC develop, implement, and manage Customer Finance Programs (CFP’s) for Manufacturers, Dealers and Distributors that wish to offer their customers instant access to funds for the purchase of their products and services (finance underground tanks, dispensers, POS systems & the related construction costs that go along with an upgrade, renovation or re-imaging of a service station or a C-store?)

For information contact Len Baccaro @ (800) 785-3060 ext 202
E mail lbaccaro@AEFLLC.COM  Web site www.aefllc.com
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Insurance Office of America

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

Health Insurance, Lauren Wallace (800) 243-6899   (407) 788-3000

“The Official Insurance Broker of the Jacksonville Jaguars” 
Petrofuse USA Your Tank & Piping Double all Solution
FYI our process can be used on ASTs as well as USTs.

Petrofuse ZP LTD established in 1995 in the UK, commenced approvals in 2001 in the US and works in 2006.
We are one of the industry leaders in the relining of existing fuel storage tanks.
We are currently able to upgrade tanks (IE 3 @ 8k fiberglass) in an average of  8 - 12 business days.
Petrofuse ZP double wall piping system is one of the finest in the world.
Petrofuse ZP coat four lining system for USTs works with fiberglass or steel tanks.
Petrofuse ZP double walled tanks system (secondary containment) is designed to contain leaks from the inner tanks.
Petrofuse ZP includes leak detection monitors. All Petrofuse ZP products are warranted.
Compliant with API1631 and compatible with E85 (85% Ethanol) 

For additional information please contact: 

Pat Purvis e mail-patpurvis@petrofuseusa.com   561-739-7966 www.petrofuseusa.com 

Petrofuse is pleased to announce the addition of C- Store Branding and Imaging to our services 
RE-IMAGING Re-imaging has been around for quite sometime. And by now, most marketers large and small, branded and unbranded realize the value of their image and how it impacts their profits.
Majors and independent oil companies alike have spent millions to upgrade their stations, in terms of both general appearance and to establish a consistent image at all locations. Branded jobbers have been forced to upgrade their stations by their oil company suppliers who invest heavily in image incentive programs to help offset some of the costs. Meanwhile independent jobbers are discovering that they must provide a desirable image to stay competitive against the growing numbers of attractive and efficiently designed location.
The rewards for even the smallest changes can have a dramatic affect of revenue in both fuel and store. Costs and results will vary depending on whether the work is a simple superficial paint and decal or a complete rebuild.
Re-imaging can often mean much more than just remodeling. It may require area research to find a jobber's niche in that area and what is required to position himself properly in that market. 
A new name or logo, for instance, can make a big difference. Your image should be as important as the price the customer sees. It has been proven that customers will choose a well groomed and lighted facility over the price of fuel to feel safe and clean. And they will return to you for the same reason.

561-739-7966 www.petrofuseusa.com 
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 Pump Calibration LL
        P.O. 138426 Clearmont, Florida 34713
Florida-New Jersey-Connecticut-Maryland-Pennsylvania
     Simple Pump Calibration Identify Bad Meter
    *Stop Losing Money!
   




 *Why is WatchDog Different From All The Rest





*What is “Real Time” Calibration?






*What is The Definition of Calibration?





             *Why is “Real Time” Pump Calibration Important?






 *Does Simple Pump Calibration Identify Bad meters?
       *Calibration is NOT new, it is the high cost of fuel that’s new!

How Much is Your Station Losing


The Solution! Contact Kevin Madison 800-322-0106 e mail Kevin@b4upay.com   www,b4upay.com 
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













                New

Trucks













      Wholesale                                                                                                                                                                                                   

For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     




Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856 E-mail: idpsgrp@aol.com
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
Equipment for Sale

All items except the water filter are used but in good condition.

1. Wall mounted Elkay water coolers Model EBFSA81D 

2. 3 Head Bunn Cappuccino Machine Black Cabinet Model FMD3 

3. Qty 5 Coffee Air pots with stands Luxus 1 Gallon Model L35-10 

4. Creamiser 2 product refrigerated cream dispenser Model 200 

5. Countertop Stainless Steel Cup Dispenser with cup holder tubes 

6. Bunn 2 flavor Gourmet Ice frozen slush dispenser Model CDS 2----Sold 

7. Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@verizon.net
U.S. Department of the Treasury

Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770
December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.

Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years.

7% Dividend for Gasoline Retailers Association of Florida – Meadowbrook Workers’ Compensation program on paid premiums 
S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 
                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION
Benefits Now LLC Health Ins. for information contact Sharon W. Cockrell @ Toll free1-800-253-8036 ext 200

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program Contact: Cindy Winternitz (800) 575-1816

*Insurance Office of America Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 407-332-8311

A2L Technologies Inc. For information e mail upgradehelp@A2LTechnologies.com Larry G. Schmaltz 813-248-8558 ext 305 

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987

American Equipment Finance 258 King George Road Warren, NJ 07059 Len Baccaro @ (800) 785-3060 ext 202

Watch Dog Pump Calibration LLC Contact Kevin Madison   P.O. 138426 Clearmont, Florida 34713    (800) 322-0106
Pat Purvis e mail-patpurvis@petrofusausa.com   561-739-7966
GASOLINE SUPPLIER

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  

561-756-5203

Eduardo Rodriguez

Macmillan Oil Company Of Fl. Inc.       

2955 east 11 avenue

Hialeah, Fl. 33013

E-mail: eduardo@macmillanoil.com
Cell (305) 283-8580

Gasoline Retailers Association of Florida

Welcomes All New Members

Membership Does Not Cost, It Pays

Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809
St. Mary Magdalen Catholic Church
      Altamonte Springs Florida
A Unique Stars Theatre Program 
Fr. Tom Smith’s
“Angels and saints”
With 27 Unique Special Angels of all Ages
Katie Byrnes



Terry McDonald
Katie Moricca




Eileen Jefferson

Joe Nasehi




Chris Kenney

Meggan Van Loon



Eddie Penedo

Kristin Costanzo



Lisa Ramos

Shawn Seaver



Nataly Hernandez

Angel Resende



Kimberly Culley

Courtney Coil



Adriana Kenney

John Ferry



Brett Jones
Patti Wittick



Dustin Parramore

Jaylo Lomba



Charbel Elkhoury

David Chernega


Tammy Schlier
     
Briana Edwards


            
Joe Tornatore
CAST  Father Tom




Diane Della Piazza                                                                                                                                        

Lisa Cioffi - Frank Corso

Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty
@ (407) 252-0957

‘Angels and Saints’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.  

$10____ $15____





$20____ $50____





$100____other____

















