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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

Motor Fuel Marketing Practices Act of Florida (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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Now that the New Year is here and looking back we have a lot of work to do

Join the Gasoline Retailers Association of Florida and be part of the team and protect your investment and life savings. Don’t expect someone else to explain your side of the issues in the gasoline industry to our elected officials; you can be sure that the someone else will be the Wal-Mart, Sam’s Club, Costco, BJ’s, oil companies etc. Together your voice should be loud and clear. Wal-Mart & Murphy Oil will be at it again to repeal Motor Fuel Marketing Practices Act of Florida (Below Cost). We have to inform our legislators, especially the newly elected.

Many member benefits; Health insurance, Worker Compensation dividend (7% dividend on paid premiums last year), insurance, Liability insurance, gasoline suppliers to mention a few. For information check our web site www.flagas.com 

Dues are less than $1 a day.

Donations are welcome, make check payable to the 

Gasoline Retailers Association of Florida and mail to:

214 Stevenage Drive Longwood, Florida 32779
Join the Gasoline Retailers Association of Florida and help Keep Below Cost law     
  
Membership!
To fully understand the importance of membership for our elected officials, let’s look back upon the successes of the last few years. The Gasoline Retailers Association of Florida in partnership with the Florida Petroleum Marketers Association successfully lobbied against a law that would allow Below Cost Selling.  Permitting Below Cost Selling would have cost each of you thousands of dollars and put many of you out of businesses. 

In Florida, almost every year Wal-Mart / Murphy Oil along with the Hypermarketers, Big Box retailers and the Oil Companies have been trying to repeal Motor Fuel Marketing Practices Act of Florida (Below Cost).

Our voices in Tallahassee must be loud and clear to inform our legislators that without Below Cost; gasoline prices will increase with less competition and small gasoline station owners will be forced out of business. It takes a lot of time, energy and money to battle Wal-Mart / Murphy Oil and others (Oil Companies etc.) to keep the Motor Fuel Marketing Practices Act of Florida (Below Cost) law in Florida.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the Motor Fuel Marketing Practices Act of Florida (Below Cost) Law. Make an important investment in your business future and join the Gasoline Retailers Association of Florida (dues are less than $1 a day).
[image: image24.jpg]


Gasoline Prices!!

Crude Oil speculators are one of the reason for high prices; there isn’t any over-sight at the Commodities Exchange. 
Wholesale Gasoline Prices have increased 13 cents a gallon in November 2010 and 23 cents a gallon on December 23, 2010 for a total of 36 cents a gallon.
The ugly head of GREED has popped up again. The consumer should send a message to the Oil Barons and the Oil Companies and CONSERVE and lower the demand for gasoline.
The price of gasoline is over $3.00 a gallon and if the oil companies don’t see a drop in demand; you can be sure the next test will be $4.00 a gallon, on December 24th crude oil rose to $91.51.
 “Lifeline of the Gasoline Industry, the Independent Gasoline Dealer.”
Dirty Dealing on the New York Thruway

Any time you deal with oil companies, distributors or any oil industry contracts; you must hire an industry attorney!

When Lehigh Petroleum, a large interstate distributor, secured the right to negotiate with the New York Thruway to supply a group of existing Thruway service station locations, it approached the dealer operators with big promises and assurances.  

At a meeting called by Lehigh, it conducted a slide show for the dealers that trumpeted its commitment to “partner with our Dealers for long-term, mutually beneficial success.” Following the slide show, however, it presented the dealers who previously enjoyed full PMPA rights under standard franchise agreements with Trial Franchise and Lease Agreements having only 4 month duration.

Within months, Lehigh ended its franchise relationship with two of the dealers who leased five Thruway stations, but who had executed the Trial Franchise and Lease Agreements.  Lehigh provided no advance written notice of termination, and immediately entered into new franchise agreements with other parties.

The terminated dealers filed suit in federal court, charging that Lehigh had violated the PMPA by failing to offer them three-year franchise agreements, and by failing to provide them with the statutorily required written notice of termination.  The court’s decision on the parties’ cross-motions for summary judgment is Jimico Enterprises, Inc. v. Lehigh Gas Corp., 2010 WL 2985962 (N.D.N.Y. 2010).  
Although the court found that Lehigh had clearly violated the written notice requirements of the PMPA, the relief that was granted the dealers was limited to the 90-day notice period that the dealers should have received.  The court rejected the plaintiffs’ claim to long-term damages because they had signed temporary franchise agreements that replaced their earlier full-term PMPA franchise agreements.  The PMPA expressly permits a new franchisor like Lehigh to enter into temporary franchise agreements lasting no more than a year that can be terminated for any or no reason.  

By entering into such agreements with Lehigh, the dealers effectively surrendered most but not all of their PMPA rights.  All that remained to them was the damages resulting from their failure to receive 90-day written notices of termination.

In a subsequent opinion, Jimico Enterprises, Inc. v. Lehigh Gas Corp., 2010 WL 4052926 (N.D.N.Y. 2010), the court quantified the damages that the dealers were entitled to receive.  The court found that the dealer who had lost three locations was entitled to judgment in the amount of $120,461.38, consisting of lost income and lost profits pertaining to the 3-month period plus $10,000 in punitive damages.  The other dealer was awarded $51,431.38 in damages, representing lost income and profits for the same 90-day period plus $10,000 in punitive damages.

These damage awards are not nominal, but they represent only a small portion of the damages the dealers would have received had they retained full-term PMPA franchise agreements.

Lehigh’s conduct was egregious.  That is confirmed by the court’s award against it of punitive damages, which rarely occurs in PMPA cases.  The dealers, however, severely compromised their right to relief by entering into trial franchise agreements in reliance on Lehigh’s empty promises of a long-term, mutually beneficial relationship.

The moral is clear.  A dealer must seriously consider all of his or her legal options before entering into a trial franchise relationship.  Afterwards, it may be too late.

While the major oil companies are divesting their locations, they are not giving their franchise dealers the right of first refusal to purchase their locations. Federal Statue; Petroleum Marketing Practices Act (PMPA) gives the right of first refusal to the franchise dealer. The oil companies are violating the Federal Statue and selling the locations to third party buyers.

The franchise dealers have spent many years of hard work and sacrifice to make their location successful. To have their station sold to a third party and have what happen to the New York Thruway dealers happens many many times.

7-Eleven Inc. to purchase 183 ExxonMobil sites in Florida
MIAMI -- Coming just one day after 7-Eleven Inc. announced that it is acquiring 183 Exxon Mobil Corp. sites in Florida. We expect this to be transparent to customers who frequent these sites; customers can expect the same high-quality Mobil products," ExxonMobil spokesperson Kristen A. Hellmer told CSP Daily News. 

Hellmer also confirmed that Dallas-based 7-Eleven "will purchase 169 sites in Orlando, Southwest Florida, Palm Beach and Broward and nine dealer-owned sites [and five unused parcels of land] will transition to 7-Eleven." 
She added that are "consistent with the June 2008 announcement that ExxonMobil would be transitioning out of the direct-served (i.e., dealer- and company-operated) retail business in U.S. markets. This includes the conversion of a majority of markets to branded distributor to build on the strength our current distributor network."
Meanwhile, Noritoshi Murata, president of Seven & i Holdings Co. Ltd., the Tokyo-based parent company of 7-Eleven, said in a Notice Regarding Acquisition of Exxon Mobil's Retail Interests that "7-Eleven Inc.'s acquisition of the retail interests will contribute to higher revenues and profits from convenience store operations in the United States and Canada in two principal ways: 1.) Florida is one of the key areas for store openings in the United States and Canada. The acquisition will enhance customer recognition of 7-Eleven by advancing the concentration of the 7-Eleven networks in Florida. 2.) The acquisition will boost the efficiency of 7-Eleven Inc.'s infrastructure--including fresh food production facilities and joint distribution network--and increase store profitability."
He added that he expected the deal to close on March 31, 2011.
7-Eleven Looking Close to Home
Scouting for up to 500 new locations in DFW, Austin, one report says

DALLAS -- With Texas at the forefront of its 2011 growth, 7-Eleven Corp. has started searching for sites in Dallas/Fort Worth and Austin, according to a report by citybizlist.com. Confidential sources told the web-based real-estate resource that the Dallas-based convenience store operator is scouting for up to 400 sites in North Texas and 100 in Austin.
7-Eleven spokesperson Margaret Chabris would not confirm the source's information; however, she told CSP Daily News that although the company has not announced how many total stores it is looking for in Texas, "DFW is a growth market for us, and we have said we want to open at least 300 new locations in the U.S. and Canada in 2011 in addition to any acquisitions."
UCR Dallas will represent 7-Eleven for its search in Dallas/Fort Worth and Waco, said the report, UCR Austin will lead the search in Austin and its surrounding markets. Corner locations in urban and suburban markets are also on the "favorites" list, said the report.
7-Eleven operates, franchises and licenses nearly 7,100 stores in the United States and Canada. Globally, it operates, franchises or licenses more than 39,000 stores in 16 countries. During 2009, 7-Eleven stores worldwide generated total sales of more than $58.9 billion.

Buck's purchases 89 ExxonMobil stations 
Omaha-based company purchases 89 ExxonMobil stations in Windy City market

CHICAGO -- Buck's Inc. has purchased 89 locations in the Chicago metropolitan area from Exxon Mobil Corp. Buck's is a large and well-established BP- and ConocoPhillips- branded jobbership and a leading regional distributor of petroleum products and services in the Midwest, serving locations in Nebraska, Iowa, Missouri and Illinois.
Bucky's Convenience Stores, based in Omaha, Neb., operates 30 locations in the Omaha and Council Bluffs, Iowa, area, 40 in the greater St. Louis area as well as one store in Kansas City.

Marathon Selling Minnesota Downstream Assets

Sale includes 166 SuperAmerica convenience stores.

Marathon Oil Corp., an integrated energy company, has announced that its wholly owned subsidiary Marathon Petroleum Co. LP has closed the transaction with ACON Investments LLC and TPG Capital for the sale of most of Marathon's Minnesota downstream assets.
ACON and TPG formed Northern Tier Energy LLC (Northern Tier Energy) to operate the assets as a stand-alone company. Included in the transaction is the 74,000 barrel per day St. Paul Park refinery and associated terminals, 166 SuperAmerica convenience stores (including six stores in Wisconsin), SuperMom's bakery and commissary, SuperAmerica Franchising LLC, interests in pipeline assets in Minnesota and associated inventories, Marathon said.
The total sales value is approximately $935 million including Northern Tier preferred stock with a stated value of $80 million. Approximately $330 million of the total sales value is for the inventories associated with these operations. 

Justice Department Files Suit in Gulf Oil Spill

WASHINGTON -- Nearly eight months after the fire and explosion that destroyed the Deepwater Horizon offshore drilling rig resulting in an oil spill into the Gulf of Mexico, the Justice Department has filed suit against BP and eight other defendants. "In the wake of the largest oil spill in our nation’s history, the Justice Department’s efforts to hold accountable any and all parties found responsible for this disaster," Holder stated. 

Justice Department began its investigation shortly after the April 20 disaster, which killed 11 workers 50 miles off the Mississippi River delta. As a result of the criminal and civil probes, the department filed a civil lawsuit in U.S. District Court in New Orleans against nine defendants. Those defendants named in the suit are: BP Exploration and Production Inc., Anadarko Exploration & Production LP, Anadarko Petroleum Corp., MOEX Offshore 2007 LLC, Triton Asset Leasing GMBH, Transocean Holdings LLC, Transocean Offshore Deepwater Drilling Inc., Transocean Deepwater Inc., and QBE Underwriting Ltd./Lloyd’s Syndicate 1036. 

In the complaint, the United States alleges violations of federal safety and operational regulations, including: failure to take necessary precautions to secure the Macondo Well prior to the explosion; failure to utilize the safest drilling technology to monitor the well’s condition; failure to maintain continuous surveillance of the well; and failure to utilize and maintain equipment and materials that were available and necessary to ensure the safety and protection of personnel, property, natural resources, and the environment. 

"We intend to prove that these violations caused or contributed to this massive oil spill, and that the defendants are therefore responsible -- under the Oil Pollution Act -- for government removal costs, economic losses, and environmental damages," Holder said. The Justice Department is also seeking civil penalties under the Clean Water Act. Both the civil and criminal investigations continue, Holder added.

US gas demand should fall for good after '06 peak

NEW YORK -- The world's biggest gas-guzzling nation has limits after all.

After seven decades of mostly uninterrupted growth, U.S. gasoline demand is at the start of a long-term decline. By 2030, Americans will burn at least 20 percent less gasoline than today, experts says, even as millions of more cars clog the roads.

The country's thirst for gasoline is shrinking as cars and trucks become more fuel-efficient, the government mandates the use of more ethanol and people drive less.

"A combination of demographic change and policy change means the heady days of gasoline growing in the U.S. are over," says Daniel Yergin, chairman of Cambridge Energy Research Associates and author of a Pulitzer Prize-winning history of the oil industry.

This isn't the first time in U.S. history that gasoline demand has fallen, at least temporarily. Drivers typically cut back during recessions, then hit the road again when the economy picks up. Indeed, the Great Recession was the chief reason demand fell sharply in 2008.

But this time looks different. Government and industry officials - including the CEO of Exxon Mobil say U.S. gasoline demand has peaked for good. It has declined four years in a row and will not reach the 2006 level again, even when the economy fully recovers.

In fact, the ground was shifting before the recession. The 2001 terrorist attacks, the war in Iraq, Hurricane Katrina and pump prices rising to a nationwide average of $3 a gallon for the first time in a generation reignited public debates about the political and economic effects of oil imports and climate change. Also, the popularity of SUVs began to wane, and the government started requiring refiners to blend corn-based ethanol into every gallon of gasoline.

Americans are burning an average of 8.2 million barrels - 344 million gallons - of gasoline per day in 2010, a figure that excludes the ethanol blended into gasoline. That's 8 percent less than at the 2006 peak, according to government data. The decline is expected to accelerate for several reasons.

Starting with the 2012 model year, cars will have to hit a higher fuel economy target for the first time since 1990. Each carmaker's fleet must average 30.1 mpg, up from 27.5. By the 2016 model year, that number must rise to 35.5 mpg. And, starting next year, SUVs and minivans, once classified as trucks, will count toward passenger vehicle targets. The auto industry is introducing cars that run partially or entirely on electricity, and the federal government is providing billions of dollars in subsidies to increase production and spur sales. By 2022, the country's fuel mix must include 36 billion gallons of ethanol and other biofuels, up from 14 billion gallons in 2011. Put another way, biofuels will account for roughly one of every four gallons sold at the pump. Gasoline prices are forecast to stay high as developing economies in Asia and the Middle East use more oil.

There are demographic factors at work, too. Baby boomers will drive less as they age. The surge of women entering the work force and commuting in recent decades has leveled off. And the era of Americans commuting ever farther distances appears to be over. One measure of this, vehicle miles traveled per licensed driver, began to flatten in the middle of the last decade after years of sharp growth.

"People wildly underestimate the effect that all this is going to have" on gasoline demand," says Paul Sankey, an analyst at Deutsche Bank . Sankey predicts by 2030 America will use just 5.4 million barrels a day, the same as in 1969. Aaron Brady, an analyst at CERA, predicts a more modest drop, to 6.6 million barrels a day. As a result, families will spend less on fuel, the country's dependence on foreign oil will wane and heat-trapping emissions of carbon dioxide will grow more slowly.

The shift from SUVs began in 2004 and has saved Americans $15 billion on gasoline this year, according to the National Resources Defense Council. In reality, there will be 27 million more cars on the road a total of 254 million a decade from now, according to government projections. Environmentalists are looking at the trend with a mixture of disbelief and delight. A decade ago they thought demand would continue to grow 1-2 percent a year far into the future. "Now you look and, wow, we've actually bent the curve," says Roland Hwang, transportation director at the Natural Resources Defense Council. There are scenarios that, while unlikely, could temporarily upend the long-term trend. If the U.S. economy booms and global oil prices fall, demand for gasoline could rise.

"Sometimes what we think is a structural shift is really just a temporary phase," says Antoine Halff, an analyst at the brokerage firm Newedge. "U.S. demand has rebounded with a vengeance before."

To be sure, America will continue to burn more gasoline than any other country, in total and per capita, for decades to come. China is second in total consumption, but, despite its explosive growth, still uses just half of what the U.S. uses. While America's diminishing demand will temper global demand, it will be more than offset by rapidly growing demand in China, India, the Middle East and Africa. As a result, declining U.S. gasoline demand will not bring lower pump prices.

Worldwide oil demand will hit a record 88.3 million barrels per day next year, according to the consulting firm Wood Mackenzie.

Put simply, "we're entering a period where the U.S. motorist is no longer the king of the road," Yergin says.

Comments on UST Compatibility with E15
Storing, dispensing presents environmental, legal, practical obstacles to marketplace

WASHINGTON -- In November, the U.S. Environmental Protection Agency (EPA) Office of Underground Storage Tanks (OUST) proposed new procedures for determining the compatibility of underground storage tank equipment with fuels containing more than 10% ethanol, such as E15, and certain volumes of biodiesel.
EPA asked for comments on a variety of topics, including the extent to which tank owners may not know the specific components of their systems. On December 17, NACS and SIGMA submitted comments to OUST regarding the legal, environmental and practical obstacles for storing and dispensing E15. While the Proposed Guidance is "a very helpful step toward achieving our shared goals" of overcoming obstacles preventing retailers from selling new fuels, NACS believes that the proposed guidelines do not satisfy many existing laws and regulations.

Unlike E10, underground storage tank system owners are generally unaware if their equipment is compatible with E15. When combined with the fact that independent testing laboratories are unwilling to retroactively certify legacy equipment for E15 compliance, OUST's proposed methods for demonstrating compatibility are of limited significance. Further testing of UST owners' current equipment is necessary to overcome these obstacles, as it would provide them with compatibility information that is currently unavailable."
NACS continued that if retailers were to store E15 in systems that are not certified as compatible with that fuel, they could expose themselves to a multitude legal difficulties, which could threaten the future of their businesses.
Absent certification, retailers could be held in violation of:

State underground storage tank regulations that require UL certification (Massachusetts, for instance, has already announced that storing E15 in a legacy tank will not be permissible); 

Occupational Safety & Health Act regulations; 

State underground storage tank insurance policies; 

Local fire codes; and the terms of their mortgage or other loan agreements, which routinely include compliance-with-law provisions. 

Moreover, storing E15 blends (and the attendant environmental risks) could expose retailers to a range of state-based common law tort liabilities, such as gross negligence and defective product theories. Lawsuits filed with such claims frequently escalate into class actions, the costs of which no average retailer could ever afford.
NACS concluded that the three methods proposed by EPA for demonstrating UST compatibility must go further. 

Major Cigarette Brands See Price Increase

GREENSBORO, N.C. -- On Dec. 1, RJ Reynolds and Philip Morris USA announced price increases on all their brands, with the cost to buy their cigarettes rising 80 cents per carton across the board. Both pricing moves come a day after Lorillard’s 60 cents per carton increase on Newport, Kent and True went into effect. 

The week started with Lorillard’s Nov. 29 announcement that its premium brands, excluding non-menthol, would increase 60 cents per carton, 6 cents per pack, effective Nov. 30. The company did not touch the price of the non-menthol brands because they were just brought to the marketplace a month ago, Bob Dannon, director of investor relations said. 

"We recently introduced Newport non-menthol with a special introductory price promotion," explained Dannon. As of now, Lorillard has not set an end date for the pricing promotion. "Ultimately, the Newport non-menthol brands will be targeted as premium brands so they will be priced accordingly," he added. 

The latest pricing change follows two others the company implemented this year. The first came in February when Newport rose 45 cents per carton, Dannon said, and the second came in May when another 45 cents per carton increase went into effect. "It is something we are always looking at," he added. 

RJ Reynolds and Philip Morris USA similarly cited business reasons for making their price adjustments. All RJ Reynolds brands, including Camel and Winston, will tick up 80 cents per carton, or 8 cents per pack, a company spokesperson said. "Our pricing generally reflects our cost of doing business." 

Smokers of Philip Morris USA brand cigarettes, which include Marlboro, Parliament and Basic, will also see an 80 cent per carton increase, or 8 cents per pack. The change, which will be effective with shipments on Dec. 6, comes seven months after the company instituted another 80 cents per carton increase; "the company periodically evaluates the pricing strategies and looks at marketplace dynamics," the spokesperson explained.

Target Pushes Fresh Food! 
The discount retailer has begun a marketing campaign to highlight its expanded food selections. 
MINNEAPOLIS – Target has been reformatting its stores to include fresh food and has kicked off a robust ad campaign to tell everyone about it, the New York Times reports.  

Target has always stocked dry goods, like potato chips and soda, but recently started adding fresh food, such as eggs, fruit and meat. Thus far, 350 out of its 1,752 U.S. stores offer fresh food. Target plans to convert around 400 stores annually to the new format. 

The marketing push encompasses billboards, direct mail, radio, TV and vehicle wraps. The advertisements highlight on three meals that could be assembled from a trip to Target.  

“We focus on mom,” said Tim Murray, the company’s creative director. “She’s quite busy, dinner is ticking in the back of her mind every day. We can also offer her things to plan ahead for that next day as well.” 

The fresh food variety is similar to a supermarket’s offerings, but “the concept is built around the notion of fill-in trips and convenience trips,” said Will Setliff, Target’s vice president for marketing. “There’s a real need for convenient and affordable grocery options.” 

Two years ago, the company began a small ad initiative in Minnesota, before expanding to a bigger campaign in the Philadelphia area last fall. This year, Target launched marketing programs in Washington, D.C., Tampa, Denver and Chicago.

FDA Loses Appeal On E-Cigarettes

The U.S. Food and Drug Administration (FDA) does not hold the authority to regulate electronic cigarettes under the drug/device provisions of the Food, Drug and Cosmetic Act, according to a ruling by an appeals court, which upholds a decision by a lower-court, BusinessWeek reported.

The U.S. Court of Appeals in Washington said today the FDA has the authority only to regulate e-cigarettes as a tobacco product.

E-cigarette companies, including Sottera Inc. which does business as NJoy, brought the case to court, arguing their products-battery-powered devices that produce a nicotine vapor instead of tobacco smoke-are tobacco products and not drugs. E-cigarette manufacturers market their products as alternatives to tobacco products for smokers. Sottera noted the products aren't marketed for therapeutic use but for "smoking pleasure."

"We're thrilled," Craig Weiss, the president of Scottsdale, Arizona-based NJoy, told BusinessWeek. "NJoy has taken many steps to be the industry leader in terms of responsible marketing of electronic cigarettes. Now we can continue to sell e-cigarettes under the regulations of the Tobacco Act."

"We are studying the opinion and considering next steps," Jeffrey Ventura, a spokesman for the FDA, said in a statement.

Big News for Small Business: Loan Access Eases  
Two programs aim at increasing lending to underserved communities in rural areas.

OLEAN, NY – Small businesses will have two new options to gain easier access to Small Business Association-backed loans, the Olean Times Herald reports.  
The SBA will launch two new loan initiatives, Community Advantage by February 15, and Small Loan Advantage by March 15. Both are focused on increasing the number of smaller loans for small businesses and entrepreneurs in smaller markets. 
“The emphasis is trying to increase our lending to underserved communities in rural areas and to women- and minority-owned businesses,” said Paul Hoffman, one of the administration’s lender-relations specialist.  
“These two (administration)-backed loans are each limited to $250,000,” Hoffman said. 
“Expanding opportunities for entrepreneurs and small-business owners in underserved communities is the core of (administration’s) mission. As a result, all of (the administration’s) programs are having an impact in underserved communities. But we know we can do more,” said Franklin Sciortino, a SBA district director in Buffalo.
Petroleum Marketing Practices Act Federal Statute (PMPA)
Motor Fuels Marketing Practices Act Florida Statute (MFMPA)
For copies visit our web-site @ www.flagas.com and click Legal and download copies
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SPREAD THE WORD TO END THE R-WORD
You may not realize how damaging the R-word can be. You are marginalizing and insulting millions of people with “Disabilities” and their families. 

Take a pledge and put an end to the R-word www.r-word.org 



Barry S. Balmuth, P.A.



Centurion Tower-Eleventh Floor
1601 Forum Place, Suite 1101

West Palm Beach, Florida 33401   

For complete information go to www.floridaeminentdomainlawyer.com
or contact toll free 866-452-9400

Residents trying to hang onto their homes in a working-class neighborhood of New London, Conn., are waging a battle in the Supreme Court over their city government's attempt to seize property for private economic development. Susette Kelo and several other homeowners filed a lawsuit after city officials announced plans to bulldoze their residences to clear the way for a riverfront hotel, health club and offices. The residents refused to move, arguing it was an unconstitutional taking of their property.
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.

Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years.

7% Dividend for Gasoline Retailers Association of Florida – Meadowbrook Workers’ Compensation program on paid premiums 
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American Equipment Finance
258 King George Road
Warren, NJ 07059
American Equipment Finance LLC is an innovative and rapidly expanding commercial finance company, operating in multiple locations across the United States to serve your needs. American Equipment Finance LLC provides instant access to capital for businesses - both large and small seeking to acquire assets necessary to expand and grow.

In addition AEFLLC develop, implement, and manage Customer Finance Programs (CFP’s) for Manufacturers, Dealers and Distributors that wish to offer their customers instant access to funds for the purchase of their products and services (finance underground tanks, dispensers, POS systems & the related construction costs that go along with an upgrade, renovation or re-imaging of a service station or a C-store?)

For information contact Len Baccaro @ (800) 785-3060 ext 202
E mail lbaccaro@AEFLLC.COM  Web site www.aefllc.com
U.S. Department of the Treasury

Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770





December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 

Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
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Join the Gasoline Retailers Association of Florida and help Keep Below Cost law   
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Insurance Office of America

Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

“The Official Insurance Broker of the Jacksonville Jaguars”  
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Affordable ‘Health Insurance’ Program       LOOK
Our partnership with Benefits Now LLC is based on the mutual goal of bringing value and service to participating Gasoline Retailers including automotive repair shops, automotive suppliers and specialty business, tire dealers, towing operators’ truck stops and associates throughout the state of Florida and their employees.

I am confident that you will find Benefits Now LLC programs and services beneficial to you.

For Information, contact Glen Esbjorn @ Toll free1-(800) 242-6899 ext 4114  Sharon W. Cockrell @ Toll free1-800-253-8036 ext 206 or Pat Moricca @ 407-774-9700  
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
Petrofuse USA Your Tank & Piping Double all Solution
FYI our process can be used on ASTs as well as USTs.

Petrofuse ZP LTD established in 1995 in the UK, commenced approvals in 2001 in the US and works in 2006.
We are one of the industry leaders in the relining of existing fuel storage tanks.
We are currently able to upgrade tanks (IE 3 @ 8k fiberglass) in an average of  8 - 12 business days.
Petrofuse ZP double wall piping system is one of the finest in the world.
Petrofuse ZP coat four lining system for USTs works with fiberglass or steel tanks.
Petrofuse ZP double walled tanks system (secondary containment) is designed to contain leaks from the inner tanks.
Petrofuse ZP includes leak detection monitors. All Petrofuse ZP products are warranted.
Compliant with API1631 and compatible with E85 (85% Ethanol) 

For additional information please contact: 

Pat Purvis e mail-patpurvis@petrofuseusa.com   561-739-7966 www.petrofuseusa.com 


Petrofuse is pleased to announce the addition of C- Store Branding and Imaging to our services 

RE-IMAGING Re-imaging has been around for quite sometime. And by now, most marketers large and small, branded and unbranded realize the value of their image and how it impacts their profits.
Majors and independent oil companies alike have spent millions to upgrade their stations, in terms of both general appearance and to establish a consistent image at all locations. Branded jobbers have been forced to upgrade their stations by their oil company suppliers who invest heavily in image incentive programs to help offset some of the costs. Meanwhile independent jobbers are discovering that they must provide a desirable image to stay competitive against the growing numbers of attractive and efficiently designed location.
The rewards for even the smallest changes can have a dramatic affect of revenue in both fuel and store. Costs and results will vary depending on whether the work is a simple superficial paint and decal or a complete rebuild.
Re-imaging can often mean much more than just remodeling. It may require area research to find a jobber's niche in that area and what is required to position himself properly in that market. 
A new name or logo, for instance, can make a big difference. Your image should be as important as the price the customer sees. It has been proven that customers will choose a well groomed and lighted facility over the price of fuel to feel safe and clean. And they will return to you for the same reason.

561-739-7966 www.petrofuseusa.com 


 Pump Calibration LL
        P.O. 138426 Clearmont, Florida 34713
Florida-New Jersey-Connecticut-Maryland-Pennsylvania
     Simple Pump Calibration Identify Bad Meter
    *Stop Losing Money!
    *Why is WatchDog Different From All The Rest





*What is “Real Time” Calibration?






*What is The Definition of Calibration?





             *Why is “Real Time” Pump Calibration Important?






 *Does Simple Pump Calibration Identify Bad meters?
       *Calibration is NOT new, it is the high cost of fuel that’s new!

How Much is Your Station Losing


The Solution! Contact Kevin Madison 800-322-0106 e mail Kevin@b4upay.com   www,b4upay.com 
INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













                New

Trucks













      Wholesale                                                                                                                                                                                                   

For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     




Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856 E-mail: idpsgrp@aol.com
Equipment for Sale

All items except the water filter are used but in good condition.

1. Wall mounted Elkay water coolers Model EBFSA81D 

2. 3 Head Bunn Cappuccino Machine Black Cabinet Model FMD3 

3. Qty 5 Coffee Air pots with stands Luxus 1 Gallon Model L35-10 

4. Creamiser 2 product refrigerated cream dispenser Model 200 

5. Countertop Stainless Steel Cup Dispenser with cup holder tubes 

6. Bunn 2 flavor Gourmet Ice frozen slush dispenser Model CDS 2----Sold 

7. Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@verizon.net




S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 
                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION
Benefits Now LLC Health Ins. for information contact Sharon W. Cockrell @ Toll free1-800-253-8036 ext 200

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program Contact: Cindy Winternitz (800) 575-1816

*Insurance Office of America Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 407-332-8311

A2L Technologies Inc. For information e mail upgradehelp@A2LTechnologies.com Larry G. Schmaltz 813-248-8558 ext 305 

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987

American Equipment Finance 258 King George Road Warren, NJ 07059 Len Baccaro @ (800) 785-3060 ext 202

Watch Dog Pump Calibration LLC Contact Kevin Madison   P.O. 138426 Clearmont, Florida 34713    (800) 322-0106
Pat Purvis e mail-patpurvis@petrofusausa.com   561-739-7966
GASOLINE SUPPLIERS

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  
561-756-5203

Eduardo Rodriguez

Macmillan Oil Company Of Fl. Inc.       
2955 east 11 avenue

Hialeah, Fl. 33013
E-mail: eduardo@macmillanoil.com
Cell (305) 283-8580

GASOLINE RETAILERS ASSOCIATION of FLORIDA
WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS
Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809
St. Mary Magdalen Catholic Church
      Altamonte Springs Florida
A Unique Stars Theatre Program 
Fr. Tom Smith’s
“Angels Among Us”
With 27 Unique Special Angels of all Ages
Katie Byrnes



Terry McDonald
Katie Moricca




Eileen Jefferson

Joe Nasehi




Chris Kenney

Meggan Van Loon



Eddie Penedo

Kristin Costanzo



Lisa Ramos

Shawn Seaver



Nataly Hernandez

Angel Resende



Kimberly Culley

Courtney Coil



Adriana Kenney

John Ferry



Bret Jones
Patti Wittick



Dustin Parramore

Jaylo Lomba



Charbel Elkhoury

David Chernega


Tammy Schlier
     
Briana Edwards


            
Joe Tornatore
William Hayworth








CAST  Father Tom




Diane Della Piazza                                                                                                                                        

Lisa Cioffi - Frank Corso

Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 

Elsie Doughty
@ (407) 252-0957

‘Angels and Saints’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.

Fr. Tom’s

'Angels and Saints'

Angels and Saints Show is scheduled for Sunday January 23, 2011 at

St. Mary Magdalen Catholic Church

in the Parish Life Center @ 2:00PM doors open 1:15PM

In Altamonte Springs Florida

Starring 29 Unique Angels of all Ages with Physical and/or Mental Disabilities 
Who Will Sing and Dance Their
Way into Your Heart! also from Broadway featuring the Fabulous four, 
Fr. Tom, Diane Della Piazza, Lisa Chioffi and Frank Corso!
Song - Dance - Comedy...and Good News
Tickets available at Parish Office and after All Masses

Phone 407.831.1212
          407.774.9700

$10____ $15____





$20____ $50____





$100____other____




















