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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

Motor Fuel Marketing Practices Act of Florida (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
[image: image22.png]



ALERT NOTICE!
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The closing of many gasoline stations due to the underground gasoline tank upgrade deadline December 31, 2009 has caused a reduction of income because of non-renewals as many gasoline retailers shut their pumps or closed their stations. Loss of membership is why the Gasoline Retailers Association of Florida is in a real tight fiscal year. Membership is the backbone of any association and any help for new membership will be appreciated. 
I recognize that it is tempting to disregard a financial request in this struggling economy. Please remember, though, that Gasoline Retailers Association of Florida has been a driving force behind many of the legislative policies (Florida Motor Fuel Marketing Practices, Act / Below Cost) that have helped you and your business. Now is the time to help Gasoline Retailers Association of Florida.
Donations are welcome, make check payable to the    

Gasoline Retailers Association of Florida and mail to:

214 Stevenage Drive Longwood, Florida 32779
For membership visit our web-site @ www.flagas.com and download application. Dues are less than a $1 a day.
The Gasoline Retailers Association of Florida is in this fight to keep competition and a level playing field between the discounters and the gasoline station retailers.
In 2010, approximately the 8th time legislation was introduced to repeal (MFMAF Below Cost); the repeal was defeated, we only have to lose once, this is every gasoline retailer’s fight.

Without the Motor Fuel Marketing Practices Act of Florida, the gasoline retailers and consumers will lose. This also means the end of competition that has consistently kept Florida’s ranking one of the lowest in the nation on pretax gasoline prices. Gasoline retailers are small business who will be incapable of surviving competition through predatory pricing practices.

If you have any questions contact Pat Moricca @ 407-774-9700.

Any eligible businessman or woman, who joins, and participates in a few on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.

Applications can be downloaded from our web-site, www.flagas.com.
State of Emergency Executive Order 10-191 will expire October 27, 2010 unless the Governor extends the ‘State of Emergency’ with a new Executive Order. 

For information contact Pat Moricca @ 407-774-9700 
 
 ZONE PRICING
Those of you who are longtime gasoline retailers know that the issue of Zone Pricing has been a thorn in our side.

Zone Pricing is a strategy employed by all gasoline Major Oil Companies that is based on a complex and secretive formula.  Essentially, majors consider a number of factors together to determine how to price their product. How many competitors you have in the area and what brands they sell, how much fuel volume your station sells, what traffic is like in your vicinity, and other factors, which is conducted entirely in secret and only known and designed to the majors themselves can create such a disparity that two same branded stations only a mile apart will buy gasoline at different prices despite being supplied by the same oil company.
Proponents claim that this is merely the cost of doing business. They say that market fluctuations during the day and the price of transportation varying from location to location all contribute to these disparities. While no one would argue that these factors would contribute to small price differences, opponents believe that this is merely an excuse to pit one dealer unfairly against another, and control their share of the margin that could be realized at that particular location while small business owners and the consumers are harmed!  Consumers have the option of going down the street to the next station to purchase fuel and it’s getting worse! The consumer does not understand how two gasoline stations with the same brand have disparities and sometimes are large.  
Example; Cleveland was one zone and now is twelve zones, Connecticut has 46 zones, New Jersey was North  and South and now there is between 100 and 300 zones. All 50 states have zone gasoline pricing. Each Oil Company creates their own secret zones.

Diesel Fuel Standards Changing in December  
Gasoline stations are upgrading their diesel fuel to comply with the new EPA standards.
WASHINGTON – In three months, all U.S. gasoline stations must sell Ultra Low Sulfur Diesel (ULSD) fuel, which has a maximum of 15 parts per million of sulfur, Local Talk News reports. This fuel will replace Lower Sulfur Diesel (LSD), which has up to 500 parts of million of sulfur.

The change to ULSD begins December 1 due to new regulations by the U.S. Environmental Protection Agency taking effect. The agency lowered sulfur levels in diesel to improve air quality. Diesel engines in 2007 model year or higher need ULSD fuel to drive correctly.

Currently, only 80 percent of highway diesel fuel made in the United States has ULSD, but the regulations will change that to 100 percent. Many gasoline retailers have started making the change. For example, the New Jersey Gasoline-C-Store-Automotive Association has found that around 800 of the 2,800 N.J. gasoline retailers already offer ULSD fuel.

“Diesel engines get better gas mileage than normal gasoline engines, the turn off is that they also produce more pollutants,” said Nick De Palma, the association’s spokesman. “But because they’re dropping the sulfur level to 15 parts per million, this diesel fuel is good for the environment and will earn better miles per gallon.”

Civil penalties of up to $32,500 daily for stations not complying with ULSD fuel standards could be assessed by the EPA. In June, the agency clarified labeling requirements for diesel fuel. 

Chevron Drills First DeepwaterChevron Drills First Deepwater Well in North America Since BP Disaster

Chevron Drills First Deepwater Well In North America Since BP DisasterChevron Drills First Deepwater Well In North America Since BP DisasterChevron Drills First Deepwater Well In North America Since BP DisasterWith no fanfare, no press release, and no incidents, Chevron has drilled the first deepwater well in North America since the Deepwater Horizon disaster. How did the oil giant get around the Obama administration’s deepwater drilling moratorium? It drilled in Canada
In the mile-deep waters off Newfoundland, 260 miles northeast of St. John’s, Chevron started the Lona O-55 well May 10 and finished it about a month ago. Chevron says this will set a record for the deepest water every drilled off Canada. The work was done by a drillship called Stena Carron, owned by Swedish company Stena.

Premier Danny William wants drilling to proceed. The provincial government would get bountiful royalties from any eventual oil and gas development in its waters.

The well is in what’s called the Orphan Basin, which lies north of Hibernia (producing roughly 125,000 bpd), and Hebron, a field set to be developed with some 700 million barrels of recoverable heavy oil reserves.

A Chevron spokesperson explained that the company decided not to herald the drilling project because it didn’t want to attract attention to what’s a sensitive issue. Throughout the drilling Chevron took extra precautions to make sure all safety mechanisms (such as blowout preventers) were in reliable working order and that all pressures were carefully monitored. 

Chevron hasn’t revealed yet what it found at Lona O-55 or whether the well will be part of a future development. As is standard procedure, the drillship plugged and abandoned the well once drilling was complete. Chevron owns 50% of the prospect, with ExxonMobil holding 15%, Exxon affiliate Imperial Oil 15% and Shell 20%.

CITGO Launches New Retail Design
Features modern canopy, pump, quick lube look

HOUSTON & ORLANDO, Fla. -- CITGO Petroleum Corp. has unveiled its contemporary new retail street image design to its marketers across the country. The central element of the new modern look features a predominately red triform design on the retail canopy, pump and Quick Lube building.
The design was developed in conjunction with CITGO marketers across the network. It has been tested at beta sites in Katy, Texas; Miami, Fla.; Greensboro, N.C.; Bristol, Conn.; Park City, Ill. and Fuquay Varina, N.C. to ensure that it will stand up to various weather conditions and can be easily installed.
The new design will be made available to all new-to-CITGO locations beginning September 1, 2010, and re-branding across the CITGO network of locally owned retail sites will begin January 1, 2011.
Wawa Seeking Sunshine
Chain poised for expansion in central Florida, Tampa Bay

WAWA, Pa. -- Wawa Inc. is lining up sites for expanding into the Orlando and Tampa Bay areas in Florida, according to a report by The St. Petersburg Times.
This move would be convenience retailer Wawa's first expansion south of Virginia, said the report. The company envisions opening up to 15 Central Florida locations in two years. "We've planned this new journey south for a long time," Wawa spokesperson Lori Bruce told the newspaper.
"We have been searching for the next new 'Wawaland' and doing our due diligence in several markets, Florida being one of them," Bruce told CSP Daily News earlier this year. "In the coming months, we will begin to make real-estate decisions in a new market outside of our five-state mid-Atlantic operating area."
Wawa Plans for New Markets

While published reports have stated Wawa Inc. is planning to bring its iconic brand of convenience stores and fresh food to central Florida; it is still years away from openings stores.
Reports earlier this week by central Florida news outlets stated the chain is lining up sites for expanding into the Orlando and Tampa Bay areas, with plans of opening up to 15 stores in two years.
However, Wawa spokeswoman Lori Bruce said: "We are at least two years away from opening any stores in a new market, but we are actively engaged in looking for sites."
Wal-Mart to Try 'C-Stores'
Will "beg, borrow, steal and learn" from its Latin American small format, CEO says

BENTONVILLE, Ark. — Wal-Mart Stores Inc. is gearing up for a move into convenience stores in urban markets such as Chicago and Los Angeles, seeking to revitalize its growth domestically, The Financial Times said. CEO Bill Simon has said the expansion plans, to be outlined next month, will include c-stores similar to those it runs in Mexico and elsewhere in Latin America.
Commercial real-estate brokers said Wal-Mart has begun scouting for sites for smaller-format stores in a range of urban markets, including Sacramento and the San Francisco Bay area in northern California, as well as in Reno, Detroit and other cities.
"They've been looking at sites between 20,000 and 50,000 square feet over the summer," one broker in northern California told the newspaper.
Garrick Brown, a vice president of research at Colliers International, said the retailer was looking at taking over existing buildings, and that "chatter" from brokers suggested the retailer was looking for scores of sites nationwide (Florida?). "It is going to be huge," he told the paper.

Discussing the retailer's plans to enter the Chicago market, which the city approved this summer, Simon said Wal-Mart's plans for more than 20 stores would include "a healthy mix" of supercentres and small-format stores, and that the model would be applied elsewhere. "You'll see us taking the Chicago approach with other cities," he told the Times.
The conventional Walmart Supercenter, which remains Wal-Mart's most profitable format, averages 185,000 sq. ft. and sells both groceries and other goods. But the retailer has been testing both 10,000-sq.-ft. stores in Arizona under the Marketside by Walmart banner and a 20,000-sq.-ft. version of its Neighborhood Market, which includes a pharmacy. 
In a note to investors cited by the Associated Press, Brian Sozzi, analyst with Wall Street Strategies, said that he believes the new 20,000-sq.-ft. stores would likely fuse the Marketside and Neighborhood Markets formats.
Wal-Mart spokesman Steven Restivo said Monday that "while we have not shared an exact size of the small format...we continue to evaluate a wide range of stores sizes across the country and will consider any format that puts us closer to our customers." "I think 20,000 makes more sense than 80,000 square feet," Sozzi said.

Cumberland Farms Selling 61 Stores

Offers on the East Coast properties are due by Oct. 29.

Cumberland Farms Inc. is selling 61 convenience store properties through a structured sale process to be managed by Matrix Capital Markets Group Inc.
Cumberland owns the real estate at all of the sites and leases them to third party tenants under triple net lease agreements. These tenants operate independent convenience stores and other retail businesses at the locations. 
While the stores are a steady source of income for Cumberland, owning the real estate at these independently operated locations no longer fits with Cumberland's strategic growth plans, it is looking to sell the assets to redeploy the capital in other areas of its business.
The stores are spread out in various markets along the East Coast. The offering includes three stores in Connecticut, five in Delaware, 10 in Florida, 12 in Massachusetts, three in New Hampshire, eight in New Jersey, 14 in New York, two in Pennsylvania, and four in Rhode Island. Thirty-four of the stores currently sell motor fuels, primarily unbranded. Cumberland currently supplies fuels to most of these locations, excluding the stores in Florida. For those locations where Cumberland currently supplies fuels, the store operators are not required to purchase fuels from Cumberland going forward and can choose their own fuels supplier after closing. Nineteen of the properties have additional retail space leased to other tenants such as restaurant franchisees, beauty care salons, etc. under triple net lease agreements. The average building size is approximately 3,100 square feet, and the average convenience store size is approximately 2,200 square feet.
Several of the stores provide opportunities for buyers interested in operating the stores after closing since the remaining lease durations for the current tenants are all short term and several leases have already expired or may be terminated if the property is sold. The average remaining tenant lease duration for the stores is approximately 2.7 years including option periods for those sites where further options exist for the current tenant. There are currently seven stores that can be operated by the buyer by the end of 2010, and another 17 stores can be operated by the purchaser in 2011.
The stores also present excellent opportunities for real estate investors or fuel distributors seeking to purchase the real estate and continue to collect rent from current and future tenants and potentially supply fuel to the locations. The stores have provided stable annual rent income averaging approximately $3,215,000 per year, and the existing tenants are motivated to renew their leases as they have a significant investment in their current businesses at the locations. Cumberland has not pursued lease extensions with existing operators for some time due to the fact that these assets are not long term strategic assets for the company. The short lease durations provide flexibility for the new owners.
This sale process allows buyers of all types to participate as bids can be submitted for individual stores or for multiple stores. Offers on the stores are due on Oct. 29, 2010, but Cumberland will consider accepting offers prior to the deadline.

Matrix has assembled an online data room containing all of the information required to evaluate a potential purchase of these properties including pictures and maps of all the stores, sales procedures, store level profit and loss statements related to Cumberland's ownership of these properties, tenant leases, UST documents, and other relevant information. To receive access to the online data room and for more information on the stores and the sale process, visit Matrix's Web site: http://www.matrixenergyandretail.com/sale_details.php?sale=52 or contact Vance Saunders or Sean Dooley (804) 591-2037 or (410) 752-3833 ext. 4.
Winter Springs, Orlando, Kissimmee and Melbourne

PLUG-IN VEHICLES FACE AN UNCERTAIN FUTURE
IHS Cambridge Energy Research Associates (CERA) intends to issue a report this November that questions the rapid deployment of electric plug-in vehicles. There is much uncertainty facing plug-in vehicles mainly due to likely shortages of recharging stations for urban motorists as well as the lack of garages in urban areas to actually recharge vehicles. CERA also foresees a scenario that millions of electric vehicles will be charged at night by wind and hydro power. However, due to the lack of wind or hydro-power in urban areas, plug-in vehicles will likely have to rely on coal-fired power plants. Carbon emissions from coal fired plants will substantially offset any climate benefits that plug-in vehicles will offer. The study also will argue that wind power will likely lose ground to natural gas. 
The Administration has set a goal of having one million plug-in or hybrid electric – gasoline vehicles on the road by 2015 while using Smart Grid grants to spur recharging station deployment and production facilities for electric cars. By 2040, The Pacific Northwest National Laboratory indicates that three-quarters of vehicle miles could be powered by electricity. It’s an ambitious agenda and clean energy experts believe that plug-in vehicles have a future, but government policy must be changed in order to meet these goals. 

Wisconsin Reinstates Gas Markup

Federal appeals court overrules 2009 suspension of law.

Despite 19 months without a minimum markup law on gasoline in Wisconsin-during which time customers enjoyed cents off per gallons and mom and pop stores continued to thrive-the law has been reinstated, the Wisconsin State Journal reported. 
A federal appeals court brought Wisconsin's minimum markup law on gasoline back from the grave, saying the state can legally require higher-priced gas if it so desires, overruling a judge who suspended the law in early 2009 on constitutional grounds.
The minimum markup law bans the sale of products at below cost and, in some cases, requires prices to be marked up to minimum levels. Gas is required to be marked up 9.18% over the local wholesale price or 6% over cost-whichever is higher, the Wisconsin State Journal reported.
Those in favor of the law claim it prevents big businesses from temporarily dropping prices to run small competitors out of business or scare away new competition. 
Roll-Your-Own Cigarette Machines Proliferating
Pipe tobacco sales volumes more than triple under FET increase

WOOD DALE, Ill. -- Scores of tobacco retailers in the U.S. are taking advantage of a federal tax loophole to offer deep discounts on roll-your-own cigarettes. But the practice is attracting scrutiny from regulators and cigarette manufacturers, reported The Wall Street Journal.
At Smoke Zone, a store in Wood Dale, Ill., customers recently flocked to two high-speed rolling machines that produce a carton of cigarettes in eight minutes, said the report. The price: $21 less than half the cost of a carton of Marlboro cigarettes.
"People have waited an hour for these some days," manager Taren DeNicolo told the newspaper.
About 150 tobacco outlets in some 20 states are deploying the novel roll-your-own machines to tempt recession-weary smokers, according to the paper, citing an estimate by one maker of the devices. But some regulators say the stores may be violating U.S. and state laws that govern cigarette manufacturing.
"These machines raise a number of questions," David Rienzo, an assistant attorney general in New Hampshire, which has sued several retailers alleging they are acting as cigarette manufacturers and should pay applicable fees, told the paper.
At Smoke Zone and other retailers, the Journal found, store employees or customers insert into the machines tobacco labeled "pipe tobacco." This substantially reduces the stores' and smokers' costs because the federal excise tax on pipe tobacco is $2.83 a pound compared with $24.78 a pound for the rolling tobacco traditionally used to make hand-rolled cigarettes.

Single Cigarettes Disappear From Shelves

FDA banned the sale of SingleStick cigarettes starting June 22, but stores had until September 1 to clear their stock.

SEATTLE – SingleStick cigarettes have quietly passed from convenience stores shelves, the Seattle Times reports. The U.S. Food and Drug Administration halted sales of the single smokes on June 22, but allowed stores until September 1 to sell off their stock.

They were very popular. We sold 80 a day,” said Amy Chinn, owner of the Mercer Mini Mart. “People would ask me what happened. I would tell them, ‘Ask the government. I can’t answer that.’”

Back in 1993, states forbid the selling of single cigarettes. However, a few states like Washington and Oregon allowed the sale of individual cigarettes if each package had its own tax stamp. 

Prime Time International packaged single cigarettes in plastic tubes affixed with individual tax stamps. The company said its main source of SingleSticks were smokers wanting to cut down on smoking. Prime Time is still fighting to sell SingleSticks and it has plans to launch a 20-pack of SingleSticks soon. 

Soda Taxes Harm Business-Government Relationship
Pepsi CEO calls for "real dialogue" on obesity, labeling, more
PURCHSE, N.Y. -- The proposal by some state governments to tax carbonated soft drinks hurts the relationship between business and government, Indra Nooyi, CEO and chairman of PepsiCo Inc., told CNBC. "This sort of arbitrary taxation on products is not a formula for long-term success, and it's not a formula to keep business comfortable with the role of government in business," said Nooyi, who took over the helm at the beverage giant four years ago.
Nooyi said there should be a dialogue on the purpose of such taxes—whether they are to tackle obesity or add revenue to government coffers.
"If it's to address consumer behavior," she told the news outlet, "we have to find out what's driving obesity levels, what's causing people to consume too many calories. We need to address school lunches and [consider] calorie labeling on all the foods that are sold in restaurants and supermarkets."
She added that, "If it's to close the revenue gap in states, we ought to have a real dialogue between business and government as to how we can work together to improve the plight of economies at the national and state levels."
Banks Pushing Overdraft Protection  
While new legislation took effect last month to eliminate overdraft protection, banks are trying to bring it bank.
WASHINGTON – While Congress passed legislation that now prohibits automatic overdraft protection, the American Bankers Association (ABA) says that consumers want it back.

New federal regulations took effect August 15 requiring banks to get permission from customers before paying debit card overdrafts and then charging fees, which typically averaged $35 per overdraft.

The ABA sponsored a survey in which they report that about half of all Americans 46 percent, to be exact did or will opt in to their bank's overdraft program, and that they are willing to pay a fee for the service.

“These results show that many bank customers value debit card overdraft protection and are willing to pay for the service,” ABA Vice President Nessa Feddis said a press statement.

The banks have long argued that consumer want overdraft protection to avoid the embarrassment of having a card denied at the point of sale. 

According to the press release, survey respondents were informed that banks can no longer charge a fee for covering overdrafts when they use a debit card unless the customer tells the bank in advance that they want overdraft protection and are willing to pay a fee for the service. They were also informed that if they did not choose to opt in for overdraft protection, their transactions could be denied if their account was overdrawn. They were then asked whether, based on that knowledge, they will choose or did choose to have overdraft protection. 

Smarter Credit Cards?  

A new device could turn your average credit card into a smart money machine.
SANTA CLARA, Calif. – The future of credit cards may be here sooner than you think. A paper-thin computer can be embedded into a traditional payment card that would turn the card into a programmable and rewritable smart card, TechNewsDaily reports. 

Card 2.0 has a magnetic stripe called the Electronic Stripe that would allow users to update or change information, such as which account the payment should be linked to, in real time. Dynamics Inc., unveiled the smart card at DEMO Fall 2010. 

“Nothing exists like this,” said Jeff Mullen, the company’s CEO. “It’s on a completely different level.”

One application of the card, the MultiAccount card, allows consumers to press one of two buttons, which are linked to separate bank accounts. The buttons, located on the card’s face, light up to indicate which account has been selected. 

The Hidden application has five buttons on the face and a display that hides part of the credit card number. Users turn on the card by entering a personal unlocking code, like a PIN number accesses ATM machines. After turning the on the card, the card shows the entire number for online purchases or sends the number to the Electronic Stripe for in-store transactions. When turned off, the card hides the full number and erases the account info from the Electronic Stripe.

Card 2.0 interfaces with existing POS magnetic stripe readers. Dynamic has 20 other applications for the card, including corporate and personal accounts linked to a single card.

Gasoline-style Pumps for Wine?  

Some French supermarkets are trying out self-serve wine tanks and the concept may be coming to America soon.
PARIS – The French love their wine and getting a bottle just got even easier with a gasoline-style dispenser and tank, Drvino.com reports. Customers can bring their own resalable containers, select their wine, pump and print a receipt.

Astrid Terzian said she began the business in 2008 to tap into environmental awareness and the economy. By eliminating the packaging means the wine can be sent more efficiently, saving money and the environment, writes the news source. 

The first machine was installed in June 2009 at the Cora supermarket. Today, eight other supermarkets in France have the machines. 

Customers have warmed up to the machine, especially after tasting the wine. She uses five-liter jugs to fill wine from the pumps. It’s “neither too big nor too small–and it’s typically French,” said Terizan. 

Terizan said that she would like to bring the concept to the United States.
Petroleum Marketing Practices Act Federal Statute (PMPA)
Motor Fuels Marketing Practices Act Florida Statute (MFMPA)
For copies visit our web-site @ www.flagas.com and click Legal and download copies

[image: image24.jpg]


SPREAD THE WORD TO END THE R-WORD

You may not realize how damaging the R-word can be. You are marginalizing and insulting millions of people with “Disabilities” and their families. 

Take a pledge and put an end to the R-word www.r-word.org 



Barry S. Balmuth, P.A.



Centurion Tower-Eleventh Floor
1601 Forum Place, Suite 1101

West Palm Beach, Florida 33401   

For complete information go to www.floridaeminentdomainlawyer.com
or contact toll free 866-452-9400

Residents trying to hang onto their homes in a working-class neighborhood of New London, Conn., are waging a battle in the Supreme Court over their city government's attempt to seize property for private economic development. Susette Kelo and several other homeowners filed a lawsuit after city officials announced plans to bulldoze their residences to clear the way for a riverfront hotel, health club and offices. The residents refused to move, arguing it was an unconstitutional taking of their property.
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.

Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years.

7% Dividend for Gasoline Retailers Association of Florida – Meadowbrook Workers’ Compensation program on paid premiums 
[image: image26]
Adams Tank & Lift Gasoline Station Maintenance and Repair

Adams Tank an Authorized Service Organization that provides maintenance and repairs for Wayne dispensers and POS systems at retail gasoline stations throughout Southeast Florida for many years. 

Working on both Wayne and non-Wayne equipment Wayne Services Group of dedicated and certified Service Technicians help station owners and managers keep their fueling equipment and POS systems up and running 24/7. 

WSG is certified on all Wayne dispensers and POS systems and many other manufactured products used by today’s service stations. 

Pricing and monthly service contracts, contact Chris Brown at: 954-742-1735.
chrisbrown@adamstank.com
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American Equipment Finance
258 King George Road
Warren, NJ 07059
American Equipment Finance LLC is an innovative and rapidly expanding commercial finance company, operating in multiple locations across the United States to serve your needs. American Equipment Finance LLC provides instant access to capital for businesses - both large and small seeking to acquire assets necessary to expand and grow.

In addition AEFLLC develop, implement, and manage Customer Finance Programs (CFP’s) for Manufacturers, Dealers and Distributors that wish to offer their customers instant access to funds for the purchase of their products and services (finance underground tanks, dispensers, POS systems & the related construction costs that go along with an upgrade, renovation or re-imaging of a service station or a C-store?)

For information contact Len Baccaro @ (800) 785-3060 ext 202
E mail lbaccaro@AEFLLC.COM  Web site www.aefllc.com
Join the Gasoline Retailers Association of Florida and help Keep Below Cost law   

U.S. Department of the Treasury

Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770





December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 
Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 

To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
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Insurance Office of America
Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

“The Official Insurance Broker of the Jacksonville Jaguars”  
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Affordable ‘Health Insurance’ Program       LOOK
Our partnership with Benefits Now LLC is based on the mutual goal of bringing value and service to participating Gasoline Retailers including automotive repair shops, automotive suppliers and specialty business, tire dealers, towing operators’ truck stops and associates throughout the state of Florida and their employees.

I am confident that you will find Benefits Now LLC programs and services beneficial to you.

For Information, contact Glen Esbjorn @ Toll free1-(800) 242-6899 ext 4114  Sharon W. Cockrell @ Toll free1-800-253-8036 ext 206 or Pat Moricca @ 407-774-9700  
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Altamonte Springs, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
Compatible Software Systems of Florida

*How would you like to raise the ACTUAL PROFIT in your store by 10%?

*How would you like to know EXACTLY how much you are making in your store every day?

*How would you like to be able to say good-bye to monthly accounting fees?

*How would you like to do all of this and more and have it pay for itself in just 90     days?


We are your complete service station and convenience store back room scanning systems provider. Let us show you how easy these things can be.

For more information contact Kevin Headlee today.

E mail: cssfl@verizon.net or 941-650-8920




INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













                New

Trucks













      Wholesale                                                                                                                                                                                                   

For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease.
 No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     

 Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856 E-mail: idpsgrp@aol.com
Equipment for Sale

All items except the water filter are used but in good condition.

1. Wall mounted Elkay water coolers Model EBFSA81D 

2. 3 Head Bunn Cappuccino Machine Black Cabinet Model FMD3 

3. Qty 5 Coffee Air pots with stands Luxus 1 Gallon Model L35-10 

4. Creamiser 2 product refrigerated cream dispenser Model 200 

5. Countertop Stainless Steel Cup Dispenser with cup holder tubes 

6. Bunn 2 flavor Gourmet Ice frozen slush dispenser Model CDS 2----Sold 

7. Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@verizon.net
Petrofuse USA Your Tank & Piping Double all Solution
FYI our process can be used on ASTs as well as USTs.

Petrofuse ZP LTD established in 1995 in the UK, commenced approvals in 2001 in the US and works in 2006.
We are one of the industry leaders in the relining of existing fuel storage tanks.
We are currently able to upgrade tanks (IE 3 @ 8k fiberglass) in an average of  8 - 12 business days.
Petrofuse ZP double wall piping system is one of the finest in the world.
Petrofuse ZP coat four lining system for USTs works with fiberglass or steel tanks.
Petrofuse ZP double walled tanks system (secondary containment) is designed to contain leaks from the inner tanks.
Petrofuse ZP includes leak detection monitors. All Petrofuse ZP products are warranted.
Compliant with API1631 and compatible with E85 (85% Ethanol) 

For additional information please contact: 

Pat Purvis e mail-patpurvis@petrofusausa.com   561-739-7966 www.petrofuseusa.com 


Petrofuse is pleased to announce the addition of C- Store Branding and Imaging to our services 

RE-IMAGING Re-imaging has been around for quite sometime. And by now, most marketers large and small, branded and unbranded realize the value of their image and how it impacts their profits.
Majors and independent oil companies alike have spent millions to upgrade their stations, in terms of both general appearance and to establish a consistent image at all locations. Branded jobbers have been forced to upgrade their stations by their oil company suppliers who invest heavily in image incentive programs to help offset some of the costs. Meanwhile independent jobbers are discovering that they must provide a desirable image to stay competitive against the growing numbers of attractive and efficiently designed location.
The rewards for even the smallest changes can have a dramatic affect of revenue in both fuel and store. Costs and results will vary depending on whether the work is a simple superficial paint and decal or a complete rebuild.
Re-imaging can often mean much more than just remodeling. It may require area research to find a jobber's niche in that area and what is required to position himself properly in that market. 
A new name or logo, for instance, can make a big difference. Your image should be as important as the price the customer sees. It has been proven that customers will choose a well groomed and lighted facility over the price of fuel to feel safe and clean. And they will return to you for the same reason.

561-739-7966 www.petrofuseusa.com 


Pump Calibration LL
         P.O. 138426 Clearmont, Florida 34713
                                     Florida-New Jersey-Connecticut-Maryland-Pennsylvania
     Simple Pump Calibration Identify Bad Meter
    *Stop Losing Money!
    *Why is WatchDog Different From All The Rest
    *What is “Real Time” Calibration?

    *What is The Definition of Calibration?




             *Why is “Real Time” Pump Calibration Important?





 *Does Simple Pump Calibration Identify Bad meters?
       *Calibration is NOT new, it is the high cost of fuel that’s new!
How Much is Your Station Losing


The Solution! Contact Kevin Madison 800-322-0106 e mail Kevin@b4upay.com   www,b4upay.com 




S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 
                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION
Benefits Now LLC Health Ins. for information contact Sharon W. Cockrell @ Toll free1-800-253-8036 ext 200

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program Contact: Cindy Winternitz (800) 575-1816

*Insurance Office of America Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 407-332-8311

A2L Technologies Inc. For information e mail upgradehelp@A2LTechnologies.com Larry G. Schmaltz 813-248-8558 ext 305 

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987

American Equipment Finance 258 King George Road Warren, NJ 07059 Len Baccaro @ (800) 785-3060 ext 202

Adams Tank 5150 NW 109th Ave Suite 1 Sunrise, Florida 33351 Chris Brown 954-742-1735 

Watch Dog Pump Calibration LLC Contact Kevin Madison   P.O. 138426 Clearmont, Florida 34713    (800) 322-0106
Pat Purvis e mail-patpurvis@petrofusausa.com   561-739-7966
GASOLINE SUPPLIERS

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Florida: Ryan Firth  
561-756-5203

Eduardo Rodriguez
Macmillan Oil Company Of Fl. Inc.       
2955 east 11 avenue

Hialeah, Fl. 33013
E-mail: eduardo@macmillanoil.com
Cell (305) 283-8580
GASOLINE RETAILERS ASSOCIATION of FLORIDA
WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS
The Cost of Non Involvement

One of the worst possible assumptions you can make, assuming that you have interests in issues before the legislature, is that someone else is effectively representing your issues to legislators.  A close corollary to this is the assumption that it's all right for you to not get involved with the legislative process because those who have opposing views probably aren't involved either. Add either or both of these assumptions to a lack of understanding of how legislators make decisions and you have one good recipe for legislative disaster. 

Legislators understand involvement above most other concepts.  The people they see or hear from most often have the greatest impact; be one of them, and success may be yours; slack off and you're likely to fail. 

Legislators need and appreciate lobbyists for what they can do, but legislators and lobbyists know that lobbyists (as well as legislators!) have their limitations.  You cannot expect legislators to know all the facts on all the issues.  Even good lobbyists take a back seat to informed industry members when it comes to presenting convincing arguments to legislators, lawmakers simply must hear from the industry members the people in the trenches.  Those who have opinions on issues continually barrage legislators.  If your opponents are among them and you aren't, you lose. 

Remember the best way to lobby the legislature is through grass roots. It is very important that all members get to know their legislators. Call these elected officials on the phone, and especially invite them to your place of business. It is very important that you know those in the district where you vote as well as those in the district where your business is located. If you do not know your legislative district, call the association office at 407-774-9700
Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809
A Unique Stars Theatre Program 
Fr. Tom Smith’s
“Angels Among Us”
With 27 Unique Special Angels of all Ages
Katie Byrnes



Terry McDonald
Katie Moricca




Eileen Jefferson

Joe Nasehi




Chris Kenney
Meggan Van Loon



Eddie Penedo

Kristin Costanzo



Lisa Ramos

Shawn Seaver



Nataly Hernandez

Angel Resende



Kimberly Culley

Courtney Coil



Adriana Kenney

John Ferry



Bret Jones
Patti Wittick



Dustin Parramore

Jaylo Lomba



Charbel Elkhoury

David Chernega


Tammy Schlier
     
John Paul Keen-Sabio


Dean Light 

CAST  Father Tom



Diane Della Piazza                                                                                                                                        

Lisa Cioffi - Frank Corso

Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 
Fr Tom Smith @ (407) 695-1720
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.  
$10____ $15____





$20____ $50____





$100____other____




















