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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

Motor Fuel Marketing Practices Act of Florida (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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Florida Petroleum Marketers Association 2010 

Sunshine Food & Fuel Expo

July 17-21 2010
          Gaylord Palms Resort
          6000 West Osceola Parkway
             Kissimmee, FL 34746



The Gasoline Retailers Association of Florida invites all gasoline retailers free of charge.

Must register on line at www.fpma.org and use GRAF for company name and 

Pick up your Packet and Badge at the FPMA Courtesy Desk 

To enter ‘Trade Show’ Monday, 

July 19th 10:30 AM - 4:30 PM free Seminar and free lunch.

We look forward to seeing you there!
Sunshine Food & Fuel Expo
Trade Show Opens Monday, July 19th 10:30 AM - 4:30 PM 

Step 1 Click Not a Member

Step 3 Use GRAF For Station or Company Information
Step 4 Click Add a New Person 

Step 5 and your name and personal information
Step 6 Click Proceed to convention registration
Step 7 Click Next Step General Information

Step 8 Click Next Step  

Step 9 E Mail address only and Click Submit Order
For gasoline retailers information: contact Pat Moricca @ 407-774-9700
BP’s Nightmare

The nightmare started in April and no progress has been made. Today June 13th marketed the 55th day of the blowout. The crude oil has reached the shores of Louisiana, Mississippi, Alabama and Florida and has caused billions of dollars to stop the leak and clean up all the damage. 

Crude Oil prices have been holding between $70 and $75 a barrel and gasoline between $2.50 and $2.70 a gallon. 

"Strong leadership will survive any crisis," said public relations executive Richard Levick.

"There are no magic bullets for something like this," said Tony Jaques, a crisis management consultant in Australia. Past corporate crises teach us that it might be too late for BP to recover from the worst oil spill in U.S. history after initially playing down the severity of it. But history also indicates that the company could still bounce back if CEO Tony Hayward and his management team do the right things. Most companies contaminated by crisis recover, even if the stigma sticks.

BP is being vilified from the Louisiana marshlands to the White House as its leaking oil well pollutes the Gulf Coast, raising doubts about whether the company can survive the backlash.

Several high-profile corporate crises in the past 30 years offer insights into what BP PLC should have done from the start and might still do.

Johnson & Johnson's cyanide scare in 1982

THE CRISIS: Seven people died in the Chicago area after taking Tylenol, a pain reliever that ranked among Johnson & Johnson's best-selling products. Someone had laced the pills with cyanide.

THE RESPONSE: In what is still regarded as the "gold standard" in corporate crisis management, Johnson & Johnson quickly accepted responsibility and set up a 24-hour hotline to keep consumers updated.
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C-stores Seek Distance From BP Oil Spill 
June 06, 2010 - New York -- As U.S. consumers vent their frustration over the BP oil spill in the Gulf of Mexico by launching demonstrations and speaking out online, some retailers are evaluating their gas brand choice, according to published reports.
Several U.S. groups, including consumer watchdog Public Citizen and Vermont-based Democracy for America, have called for a BP boycott. Meanwhile, the unrest over the failed cleanup efforts is hitting the convenience store industry. Philipsburg, Pa.-based Snappy's Convenience Stores decided to debrand three of its BP-branded stations in Bald Eagle, Philipsburg and State College, and switch to an unbranded banner, the Altoona Mirror reported.
"We are debranding BP. We will no longer be associated with BP by the end of the month. We are doing this because of the backlash and bad publicity from the handling of BP's catastrophe," Sean Lay, vice president of operations, said in the report. "We are starting to see some impact so far, and a percent of decline or two can have a dramatic impact," Tom Kloza, chief oil analyst at the independent New Jersey-based Oil Price Information Service, said in the Reuters report. "Unfortunately, it has an impact on what you might say are the victims: the marketers and the dealers that made commitments to fly the BP flag."
BP Offering Cash to Protesting Station Owners

Houston -- BP will send checks to operators and suppliers of BP-branded gasoline stations to offset some of the losses caused by boycotts prompted by the Gulf oil spill.
The head of a trade group that represents U.S. distributors of BP gasoline told The Associated Press the oil company is offering cash, reductions in credit card fees and more national advertising. The cash component will be based on distributors' volume and will be higher for stations in Gulf Coast markets, according to John Kleine of the BP Amoco Marketers Association.
"They are going to get a check," Kleine told the news organization. "They're being given these dollars for use in their business." Kleine estimated the value of the total package at $50 million to $70 million.

Distributors would still be free to sue BP and seek compensation from the $20 billion compensation fund if they choose, Kleine added.
Some BP-branded gas stations have reported sales declines of 10 percent to 40 percent since the April 20 rig explosion in the Gulf of Mexico.

In other BP news, a group of BP gas station and convenience store owners in Massachusetts are dealing with two blows to their business -- high prices and consumer fallout due to the spill and are considering filing a lawsuit, the Patriot-Ledger reported.
The root of the problem stems from the fuel's price per gallon, according to the report. The retailers are required to sell the company's fuel at prices too high to be competitive, Warren Kirshenbaum, an attorney hired to represent the station owners, told the newspaper.
Fifty to 75 Getty, Lukoil and BP stations have partnered and they have instructed Kirshenbaum to file a lawsuit. The attorney blames BP's local fuel distributor, Green Valley Oil, for setting prices that average 10 cents to 15 cents per gallon higher than what competitors are charging, the report stated.
"I think they're trying to manipulate the market," Kirshenbaum said in the report. 
Green Valley, a limited-liability company located in Providence, R.I., reached a deal with BP Products North America Inc. to convert 235 Getty stations in New England into BP stations, with Green Valley paying a commission to stations that sell its fuel. Stations have seen its commission payments plummet along with its sales volume, according to the report.
In a letter to Green Valley, Kirshenbaum accused the company and its partners of "price manipulation" and said Green Valley was "protecting its own revenues" by requiring set monthly lease payments based on "pre-contractual volume estimates."
In a May 12 response, Green Valley denied that it had manipulated prices. In the letter, Green Valley attorney Gary W. Smith stressed that gasoline prices are constantly in flux and vary from company to company.
"Contrary to the suggestion in your letter, Green Valley has no incentive to limit the sale of its gasoline at the retail level," Smith wrote in the letter cited by the paper. "As a distributor, Green Valley is in the business of selling gasoline and it has every incentive to sell more gasoline."
In Massachusetts, the price of unleaded regular gas averaged $2.76 per gallon, according to a survey by AAA Southern New England that was cited by the Ledger. Succar's BP station was charging $2.85 for regular, while down the street; a competitor was selling a gallon for 11 cents less.
Some Pennsylvania Gas Stations Hide ‘BP’ Signs 
One group is calling for Worldwide Protest BP Day.

Moosic, Pa. – With the oil spill in the Gulf of Mexico spurring frustration among customers, some Pennsylvania gasoline stations are covering up their BP signs to avoid angry confrontations, the Times-Tribune reports. 

Mohamed Ahmed hasn’t sold BP fuel at his convenience store since December but still had the green and yellow flower logo up. Recently, he covered the outside sign with black tarp and used copy paper and duck tape to hide the BP pump logos. 

With customers complaining angrily about BP, Ahmed keeps gasoline purchase receipts near the register in order to prove he now buys from Sunoco and Shell. “People are very much angry about this,” he said. “A lot of people.”

With the vast majority of BP-labeled stations owned by individuals, some of the local stations with BP signs have taken to covering the flower logo to avoid the boycotts and protests over BP’s handling of the oil spill. 

Meanwhile, the Richmond Times-Dispatch reports that area BP gasoline stations are protesting the protests. “They aren’t going to hurt BP; they’re going to hurt the small businesses,” said Travis Chevone, co-owner of Libbie Place BP, which contracts with the oil company to sell its gasoline. 

“BP is a big corporation and can absorb the hit. We can’t,” said Chevone. Gasoline sales at his station have fallen since the April 20 oil leak. 

Public Citizen has launched a Facebook initiative calling on Americans to boycott BP, Worldwide Protest BP. The Facebook campaign has more than 440,000 friends. “I sympathize with small-business owners, but they threw their lot in with BP,” said Tyson Slocum, director of Public Citizen’s energy program.

Over in Georgia, talk of a boycott has retailers concerned, too. Jim Tudor with the Georgia Association of Convenience Store, reminded viewers of WALB-TV that BP sells unbranded fuel to non-branded gasoline stations, meaning that customers don’t always know what type of gasoline they are buying.

BP to Sell 114 Sites 
June 16, 2010 - LA PALMA, Calif. -- BP PLC put 114 gasoline stations and convenience store properties located in 22 states up for sale, Dow Jones Newswires reported. The majority of the properties are being marketed as redevelopment sites, while some are being offered as part of potential franchise deals, according to BP's broker, Jones Lang LaSalle Inc.
The decision to sell the properties came before the April explosion of BP's oil platform in the Gulf of Mexico, Guy Ponticiello, a Jones Lang managing director, said in the report, noting BP announced plans to exit from direct retail ownership a few years ago. 
Eric Anton, an executive managing director at Eastern Consolidated, said buyers may have an advantage, since the negative publicity of the Gulf spill "may create more buzz" for the properties partly because buyers may assume they may have an advantage on pricing terms.
"From a buyer's point of view, psychologically, they know BP has to raise cash. So, [buyers] want to get in there while the getting is good," Anton said in the Dow Jones report. 
Jones Lang declined to comment in the report on any reputational risk BP has in marketing the properties.

Federal Legislation

The bill dealing with derivatives (oil speculation) will be hotly debated. The first big battle will be fought over the amendment offered by Senator Durbin. It addresses swipe fees. It is a positive step toward finally reducing the burdensome credit card charges retailers endure. 

Visa and MasterCard are trying an end run to defeat the amendment. They convinced the Nebraska state Treasurer to send a letter to all other state Treasurers urging them to sign on to the effort to kill the language. They accomplished this by deliberately misrepresenting the language in the amendment. 

An e-mail was sent to state CFO Alex Sink (she acts as Florida Treasurer) outlining the true facts on the issue and encouraging her not to sign on. 

The Durbin amendment was in the final Senate bill but it wasn’t in the House version. The House and Senate conferees will debate its’ inclusion in the final product. 

The Commodities Markets Oversight Coalition (CMOC) are spending long hours on Capitol Hill. Getting meaningful language to help stop out of control speculation in the oil markets and good swipe fee reform is something we have all been working on for a long time.

Vermont Limits Swipe Fees Paid To Credit Card Issuers  
Vermont becomes the first state to pass legislation governing swipe fees on card purchases.
Montpelier, VT – Vermont became the first state to pass legislation governing swipe fees on credit and debit card purchases, just a week after the U.S. Senate approved a similar provision as part of the financial overhaul bill, the Washington Post reports.

Beginning January 1, the Vermont law will allow retailers to set a $10 minimum for credit and debit card charges and to offer a discount for cash-paying customers

Vermont lawmakers passed the legislation and then sent it to Governor Jim Douglas for approval. Douglas declined to sign the bill but also would not veto it, allowing it to become law without his signature.

Douglas said that he sympathized with merchants but also worried that the card companies might restrict the use of consumers' cards in the state as a result of the new law.

"I do not believe that legislation of this nature is best handled at the state level," Douglas said. 

However, the move was applauded by retailers. "What Vermont has done is a first step," said the National Retail Federation's General Counsel Mallory Duncan, who is also chairman of the Merchants Payments Coalition. "What the Senate has done is a more important step, but it's not been completed, yet."

WAWA Coming to Florida
Chain sets sights on Florida, other markets outside of current five-state area

WAWA, Pa. -- Upper East Coast transplants in Florida may soon have easier access to Wawa's beloved hoagie sandwiches. According to a report in Oil Express, the Pennsylvania-based retailer has completed demographic studies on Florida and other states with plans to construct multiple-pump island superstores in the Orlando market.
If all goes well, the report said, Wawa could have 75 to100 stores with gasoline in the state by 2013.
Wawa spokesperson Lori Bruce confirmed via e-mail that Wawa is seeking to expand beyond its current operations in Pennsylvania, New Jersey, Delaware, Maryland and Virginia. "We have been searching for the next new 'Wawaland' and doing our due diligence in several markets, Florida being one of them," Bruce told CSP Daily News".In the coming months, we will begin to make real-estate decisions in a new market outside of our five-state mid-Atlantic operating area," she said, adding that the company has not purchased or leased sites for a future "Wawaland," so it is premature to discuss specific sites, locations and a timeline.

According to the Oil Express report, a Florida expansion makes sense, despite being noncontiguous with Wawa's other markets because there are many Mid-Atlantic transplants there. The report further points out that retail analysts believe the company's high-margin foodservice revenue exceeds competition there. A competitive gasoline offering also makes sense because there are many motorists there and many Florida retailers couldn't meet the state's recent underground tank standards and therefore no longer offer gasoline.
For now, Bruce confirmed that Wawa will be opening close to 25 new stores in its current five-state market during 2010 and potentially another 20 in the five markets in 2011.

NOTICE

ExxonMobil, BP Push June 1 Labeling Deadline for Diesel Pumps

Though federal regulations don’t compel it, some majors are getting out of the gate early and requiring their marketers change out their diesel pump labels as early as June 1. The EPA won’t enforce new diesel pump labeling changes until Oct. 1 to Dec. 1, but both ExxonMobil and BP have told marketers that they want the new labels for 15 ppm diesel to be in place by June 2010

1. ExxonMobil has already replaced on-road ULSD labels at its company and dealer operated c-stores.

BP will produce only 15 ppm on-road and off-road diesel, beginning on June 1, and tells marketers that they must add the associated labels at all sites that they operate or supply. Valero recommends, but does not require, that its marketers change over their labels on June 1 even though it notes that the old labels are acceptable through late fall. Failure to label dispensers properly may result in fines starting at $500 per dispenser per day, it warns in a letter to customers.

CITGO has told its customers that although they can place the new labels on the pumps as early as June 1, they must affix them to dispensers by Dec. 1, or upon first receipt of the identified product.

The four decals that must be attached to diesel pumps are for labeling pumps dispensing ULSD Highway fuel (15 ppm), ULSD non-highway fuel (15 ppm), LS non-highway fuel (500 ppm) and LS Locomotive and Marine Diesel Fuel (500ppm).

The latest set of diesel regulations require that refiners and importers produce and import only 15 ppm non road diesel in the Northeast Mid-Atlantic area (NEMA) beginning on June 1. Outside of the NEMA, 500 ppm off-road diesel is allowed. Terminals have until Aug.1 to change over to the new fuels required in their area; wholesale purchaser consumers, by Oct.1; and end users, by Dec. 1. Note: federal pump labeling requirements do not apply in California, where only

ULSD is sold.

Make sure your dispensers are clearly marked with the most up-to-date pump labels - including the 4 revised labels that contain EPA-approved language.

All petroleum retailers, fleets and other wholesale purchaser-consumers of on-road and off-road diesel need to have the revised decals affixed to their dispensers by October 1, 2010.

You can purchase these new pump decals from OPIS for as little as $1.29/decal (depending on quantity ordered).

Remember, violators can be fined up to $37,500 per day per violation.

To order your pump decals, please call 1-877-210-4287 
A Major Departure
ExxonMobil sells New England sites, leaving distributor to forge new bonds

Waltham, Mass. -- For Leo Vercollone, the news yesterday that ExxonMobil was selling all of its retail sites in Massachusetts, Rhode Island and New Hampshire to Global Partners LP, a Northeast distributor, was not unexpected; indeed, the major oil company announced its plans a few years back to shake free from retail.
Rather, for the president and CEO of VERC Enterprises Inc., a Duxbury, Mass.-based owner/operator with seven ExxonMobil sites, it is the final step of a long departure from a major oil company that has been a direct part of VERC's business for the past 30 years, and a dominating Northeast presence.
ExxonMobil is an icon in the Northeast market; they've been the No. 1 marketer in New England. In 2008, VERC took its own parting steps by rebranding 14 of its sites from Exxon to Gulf. Regardless, it's tough breaking off that direct supply relationship for good.

The Cost of Non Involvement

One of the worst possible assumptions you can make, assuming that you have interests in issues before the legislature, is that someone else is effectively representing your issues to legislators.  A close corollary to this is the assumption that it's all right for you to not get involved with the legislative process because those who have opposing views probably aren't involved either. Add either or both of these assumptions to a lack of understanding of how legislators make decisions and you have one good recipe for legislative disaster. 

Legislators understand involvement above most other concepts.  The people they see or hear from most often have the greatest impact; be one of them, and success may be yours; slack off and you're likely to fail. 

Legislators need and appreciate lobbyists for what they can do, but legislators and lobbyists know that lobbyists (as well as legislators!) have their limitations.  You cannot expect legislators to know all the facts on all the issues.  Even good lobbyists take a back seat to informed industry members when it comes to presenting convincing arguments to legislators, lawmakers simply must hear from the industry members the people in the trenches.  Those who have opinions on issues continually barrage legislators.  If your opponents are among them and you aren't, you lose. 

Death of Common Sense

[image: image27]Today we mourn the passing of an old friend, by the name of Common Sense. Common Sense lived a long life but died recently in the United States. No one really knows how old he was, since his birth records were long ago lost in bureaucratic red tape. He selflessly devoted his life to service in schools, hospitals, homes, factories helping folks get jobs done without fanfare and foolishness. For decades, petty rules, silly laws, and frivolous lawsuits held no power over Common Sense. He was credited with cultivating such valued lessons as to know when to come in out of the rain, why the early bird gets the worm, and that life isn't always fair.

Common Sense lived by simple, sound financial policies (don't spend more than you earn), reliable parenting strategies (the adults are in charge, not the kids), and its okay to come in second. A veteran of the Industrial Revolution, the Great Depression, and the Technological Revolution, Common Sense survived cultural and educational trends including body piercing, whole language, and "new math." But his health declined when he became infected with the "If-it-only-helps- one-person-it's-worth-it" virus.

In recent decades his waning strength proved no match for the ravages of well intentioned but overbearing regulations. He watched in pain as good people became ruled by self-seeking lawyers. His health rapidly deteriorated when schools endlessly implemented zero tolerance policies.

Reports of a six-year-old boy charged with sexual harassment for kissing a classmate, a teen suspended for taking a swig of mouthwash after lunch, and a teacher fired for reprimanding an unruly student only worsened his condition.  It declined even further when schools had to get parental consent to administer aspirin to a student but could not inform the parent when a female student was pregnant or wanted an abortion.

Finally, Common Sense lost his will to live as the Ten Commandments became contraband, churches became businesses, criminals received better treatment than victims, and federal judges stuck their noses in everything from the Boy Scouts to professional sports.

Finally, when people, too stupid to realize that a steaming cup of coffee was hot, were awarded a huge settlement, Common Sense threw in the towel.

As the end neared, Common Sense drifted in and out of logic but was kept informed of developments regarding questionable regulations such as those for low flow toilets, rocking chairs, and stepladders.

Common Sense was preceded in death by his parents, Truth and Trust; his wife, Discretion; his daughter, Responsibility; and his son, Reason.

He is survived by two stepbrothers: My Rights, and Ima Whiner. Not many attended his funeral because so few realized he was gone.

Luis Konski, P.A. 


Petroleum Marketing Practices Act Federal Statute (PMPA)
Fowler Rodriguez Valdés-Fauli            Motor Fuels Marketing Practices Act Florida Statute (MFMPA)
355 Alhambra Circle, Suite 801

 

Coral Gables, FL 33134


 Direct: 786.364.8418
lkonski@frvf-law.com


              Fax: 786.364.8401
Barry S. Balmuth, P.A.



Centurion Tower-Eleventh Floor
1601 Forum Place, Suite 1101

West Palm Beach, Florida 33401   

For complete information go to www.floridaeminentdomainlawyer.com
or contact toll free 866-452-9400

Residents trying to hang onto their homes in a working-class neighborhood of New London, Conn., are waging a battle in the Supreme Court over their city government's attempt to seize property for private economic development. Susette Kelo and several other homeowners filed a lawsuit after city officials announced plans to bulldoze their residences to clear the way for a riverfront hotel, health club and offices. The residents refused to move, arguing it was an unconstitutional taking of their property.
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SPREAD THE WORD TO END THE R-WORD
You may not realize how damaging the R-word can be. You are marginalizing and insulting millions of people with “Disabilities” and their families. 

Take a pledge and put an end to the R-word 
Wayne Dresser Gasoline Station Maintenance and Repair

[image: image29.png]


Wayne Services Group (WSG) is an Authorized Service Organization that provides maintenance and repairs for Wayne dispensers and POS systems at retail gasoline stations throughout Southeast Florida for many years. 

Working on both Wayne and non-Wayne equipment Wayne Services Group of dedicated and certified Service Technicians help station owners and managers keep their fueling equipment and POS systems up and running 24/7. 

WSG is certified on all Wayne dispensers and POS systems and many other manufactured products used by today’s service stations. 

Pricing and monthly service contracts, contact Chris Brown at: 954-742-1735. chris.brown@dresser.com
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.

Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years.

7% Dividend for Gasoline Retailers Association of Florida – Meadowbrook Workers’ Compensation program on paid premiums 
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American Equipment Finance
258 King George Road
Warren, NJ 07059
American Equipment Finance LLC is an innovative and rapidly expanding commercial finance company, operating in multiple locations across the United States to serve your needs. American Equipment Finance LLC provides instant access to capital for businesses - both large and small seeking to acquire assets necessary to expand and grow.

In addition AEFLLC develop, implement, and manage Customer Finance Programs (CFP’s) for Manufacturers, Dealers and Distributors that wish to offer their customers instant access to funds for the purchase of their products and services (finance underground tanks, dispensers, POS systems & the related construction costs that go along with an upgrade, renovation or re-imaging of a service station or a C-store?)

For information contact Len Baccaro @ (800) 785-3060 ext 202
E mail lbaccaro@AEFLLC.COM  Web site www.aefllc.com
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Insurance Office of America
Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

“The Official Insurance Broker of the Jacksonville Jaguars”  
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Affordable ‘Health Insurance’ Program       LOOK
Our partnership with Benefits Now LLC is based on the mutual goal of bringing value and service to participating Gasoline Retailers including automotive repair shops, automotive suppliers and specialty business, tire dealers, towing operators’ truck stops and associates throughout the state of Florida and their employees.

I am confident that you will find Benefits Now LLC programs and services beneficial to you.

For Information, contact Glen Esbjorn @ Toll free1-(800) 242-6899 ext 4114  Sharon W. Cockrell @ Toll free1-800-253-8036 ext 212 or Pat Moricca @ 407-774-9700  
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Maitland, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
Compatible Software Systems of Florida

*How would you like to raise the ACTUAL PROFIT in your store by 10%?

*How would you like to know EXACTLY how much you are making in your store every day?

*How would you like to be able to say good-bye to monthly accounting fees?

*How would you like to do all of this and more and have it pay for itself in just 90     days?


We are your complete service station and convenience store back room scanning systems provider. Let us show you how easy these things can be.

For more information contact Kevin Headlee today.

E mail: cssfl@verizon.net or 941-650-8920




INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













                New

Trucks













      Wholesale                                                                                                                                                                                                   

For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     




Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856 E-mail: idpsgrp@aol.com
Equipment for Sale

All items except the water filter are used but in good condition.

1. Wall mounted Elkay water coolers Model EBFSA81D 

2. 3 Head Bunn Cappuccino Machine Black Cabinet Model FMD3 

3. Qty 5 Coffee Air pots with stands Luxus 1 Gallon Model L35-10 

4. Creamiser 2 product refrigerated cream dispenser Model 200 

5. Countertop Stainless Steel Cup Dispenser with cup holder tubes 

6. Bunn 2 flavor Gourmet Ice frozen slush dispenser Model CDS 2----Sold 

7. Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@verizon.net
Petrofuse USA Your Tank & Piping Double all Solution
FYI our process can be used on ASTs as well as USTs.

Petrofuse ZP LTD established in 1995 in the UK, commenced approvals in 2001 in the US and works in 2006.
We are one of the industry leaders in the relining of existing fuel storage tanks.
We are currently able to upgrade tanks (IE 3 @ 8k fiberglass) in an average of  8 - 12 business days.
Petrofuse ZP double wall piping system is one of the finest in the world.
Petrofuse ZP coat four lining system for USTs works with fiberglass or steel tanks.
Petrofuse ZP double walled tanks system (secondary containment) is designed to contain leaks from the inner tanks.
Petrofuse ZP includes leak detection monitors. All Petrofuse ZP products are warranted.
Compliant with API1631 and compatible with E85 (85% Ethanol) 

For additional information please contact: 

Pat Purvis e mail-patpurvis@petrofusausa.com   561-739-7966 www.petrofuseusa.com 

Petrofuse is pleased to announce the addition of C- Store Branding and Imaging to our services 

RE-IMAGING Re-imaging has been around for quite sometime. And by now, most marketers large and small, branded and unbranded realize the value of their image and how it impacts their profits.
Majors and independent oil companies alike have spent millions to upgrade their stations, in terms of both general appearance and to establish a consistent image at all locations. Branded jobbers have been forced to upgrade their stations by their oil company suppliers who invest heavily in image incentive programs to help offset some of the costs. Meanwhile independent jobbers are discovering that they must provide a desirable image to stay competitive against the growing numbers of attractive and efficiently designed location.
The rewards for even the smallest changes can have a dramatic affect of revenue in both fuel and store. Costs and results will vary depending on whether the work is a simple superficial paint and decal or a complete rebuild.
Re-imaging can often mean much more than just remodeling. It may require area research to find a jobber's niche in that area and what is required to position himself properly in that market. 
A new name or logo, for instance, can make a big difference. Your image should be as important as the price the customer sees. It has been proven that customers will choose a well groomed and lighted facility over the price of fuel to feel safe and clean. And they will return to you for the same reason.

561-739-7966 www.petrofuseusa.com 



Join the Gasoline Retailers Association of Florida and help Keep Below Cost law   

U.S. Department of the Treasury

Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770





December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 
Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 
To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 





S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 
                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION
Benefits Now LLC Health Ins. for information contact Sharon W. Cockrell @ Toll free1-800-253-8036 ext 200

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program Contact: Cindy Winternitz (800) 575-1816

*Insurance Office of America Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 407-332-8311

A2L Technologies Inc. For information e mail upgradehelp@A2LTechnologies.com Larry G. Schmaltz 813-248-8558 ext 305 

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987

American Equipment Finance 258 King George Road Warren, NJ 07059 Len Baccaro @ (800) 785-3060 ext 202

Wayne Services Group (WSG) Wayne Dispensers 5150 NW 109th Ave Suite 1 Sunrise, Florida 33351 Chris Brown 954-742-1735 

Guardian Fueling Technologies Gilbarco Dispensers 1883 W. State Road 84 Suite 106 Ft. Lauderdale, FL 33315
Carlos Fox (954) 432-0622
Pat Purvis e mail-patpurvis@petrofusausa.com   561-739-7966
GASOLINE SUPPLIERS

Lewis & Raulerson, Inc.                       

P. O. Box 59




Waycross, Georgia 32502                   

Tampa/Orlando: Ryan Firth  
561-756-5203

South Florida: Kathy Staats
561-756-5185

         

Eduardo Rodriguez

Macmillan Oil Company Of Fl. Inc.       
 2955 east 11 avenue

Hialeah, Fl. 33013
E-mail: eduardo@macmillanoil.com
Cell (305) 283-8580
GASOLINE RETAILERS ASSOCIATION of FLORIDA
WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS
Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 

Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809
St. Mary Magdalen Catholic Church
      Altamonte Springs Florida
A Unique Stars Theatre Program 
Fr. Tom Smith’s
“Angels Among Us”
With 27 Unique Special Angels of all Ages
Katie Byrnes



Terry McDonald
Katie Moricca




Eileen Jefferson

Joe Nasehi




Chris Kenney
Meggan Van Loon



Eddie Penedo

Kristin Costanzo



Lisa Ramos

Shawn Seaver



Nataly Hernandez

Angel Resende



Kimberly Culley

Courtney Coil



Adriana Kenney

John Ferry



Bret Jones
Patti Wittick



Dustin Parramore

Jaylo Lomba



Charbel Elkhoury

David Chernega


Tammy Schlier
     
John Paul Keen-Sabio


Dean Light 

CAST  Father Tom



Diane Della Piazza                                                                                                                                        

Lisa Cioffi - Frank Corso

Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 
Fr Tom Smith @ (407) 695-1720
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.  
$10____ $15____





$20____ $50____





$100____other____




















