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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

Motor Fuel Marketing Practices Act of Florida (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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Join the Gasoline Retailers Association of Florida 
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The state legislation session ended for the year 2010 and once again we were successful in stopping (SB 2424) to repeal Florida Motor Fuel Marketing Practices Act 
(FMFMPA Below Cost). It took a lot of time, money and sacrifice to get our message across to our elected officials. Almost every year Wal-Mart / Murphy Oil along with the Hypermarketers, Big Box retailers and the Oil Companies have been trying to repeal the Florida Motor Fuel Marketing Practices (Below Cost). Every year is a new challenge whether a bill or rumor so we have to be vigilant. 
The closing of many gasoline stations due to the underground gasoline tank upgrade deadline December 31, 2009 has caused a reduction of income because of non-renewals as many gasoline retailers shut their pumps or closed their stations. Loss of membership is why the Gasoline Retailers Association of Florida is in a real tight fiscal year. Membership is the backbone of any association and any help for new membership will be appreciated and donations are welcomed; the response has been poor at best.
Applications can be downloaded from our web-site, www.flagas.com. Dues are less than a $1 a day.
The Gasoline Retailers Association of Florida and the Florida Petroleum Marketers Association are in this fight together to keep competition and a level playing field between the discounters and the gasoline station retailers.
It’s been approximately the 8th time legislation was introduced to repeal (FMFMPA Below Cost); but we only have to lose once, this is every gasoline retailers fight.

Without the Florida's Motor Fuel Marketing Practices Act, Florida consumers will lose. This also means the end of competition that has consistently kept Florida’s ranking one of the lowest in the nation on pretax gasoline prices. Gasoline retailers are small business who will be incapable of surviving competition through predatory pricing practices.

If you have any questions contact Pat Moricca @ 407-774-9700.
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Florida Department of Health in partnership with the Florida Department of Agriculture, the Gasoline Retailers Association of Florida and the Florida Petroleum Marketers Association, are a part of a statewide public awareness initiative called “H1N1 | Spread the Word, Not the Flu”.
‘Gasoline Station Owners and Operators’ will receive stickers by mail to spread the word about H1N1 and display the stickers on each gasoline pump in places where customers are most likely to see them and convenience stores doors to help inform customers of how they can help prevent the spread of the H1N1 virus.
I’m sure ‘Gasoline Station Owners and Operators’ through your participation, we can help Floridians “Spread the Word, Not the Flu.”

For more information on H1N1 prevention, please visit www.MyFluSafety.com or call the flu hotline toll free at
1-877-352-3581.
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Florida Petroleum Marketers Association 2010 

Sunshine Food & Fuel Expo

July 17-21 2010
          Gaylord Palms Resort
          6000 West Osceola Parkway
             Kissimmee, FL 34746



The Gasoline Retailers Association of Florida invites all gasoline retailers free of charge.

Must register at courtesy desk for badge, of the FPMA to enter ‘Trade Show’ Monday, 
July 19th 10:30 AM - 4:30 PM free Seminar and free lunch.
We look forward to seeing you there!
Sunshine Food & Fuel Expo
Trade Show Opens Monday, July 19th 10:30 AM - 4:30 PM 
For gasoline retailers information: contact Pat Moricca @ 407-774-9700
BULLETIN 

SUBJECT: State of Emergency

Executive Order 10-106 is in effect

Late Thursday afternoon May 20th, the governor issued Executive Order 10-106 in response to the gulf oil spill. The order expands the counties covered. Executive Orders now cover every county from Escambia all the way around the peninsula of the state up to Palm Beach County. If your county is not a coastal county, you are not under the Executive Orders. 

As I have mentioned on many occasions it is absolutely imperative that you maintain accurate records and have them available to respond to inquiries that will no doubt be made in advance of possible subpoenas. Those records should extend back to 30 days prior to the original declaration. Comply with any requests you may receive.

The law requires you to maintain the same margin of profit for each grade of gasoline whether prices go up or down. The ‘State of Emergency’ will end on July 20th, 2010 unless the Governor extends the ‘State of Emergency’ with a new Executive Order. 

For information contact Pat Moricca @ 407-774-9700
Hurricane Season is here!

June starts the Hurricane season and ends November 30. 

All indications are that the hurricane season will be more active this year. In all the State of emergency Bulletins, I mention to maintain accurate records and have them available to respond to inquiries that will no doubt be made in advance of possible subpoenas. Gasoline Prices have been like a rollercoaster lately and the consumer no doubt will file a complaint in some cases. 

Wholesale Gasoline Prices Plummet After Confidence Shaken

On the first business day of May, the gasoline futures market which is used as a benchmark in pricing gasoline in the wholesale physical market, spiked to a 19-month high, three days later on May 6, the gasoline futures contract tumbled from the 19-month high to a 10-week low.

What changed? The answer is the market's confidence.

The rally to the high was spurred on by expectations for rising consumption of fuels with a recovering economy. In the United States, corporate profits for the first three months of 2010 were mostly better than market expectations, while new manufacturing activity was surging to pre-recession levels, albeit from historic lows.

There were encouraging signs that the employment picture was at long last starting to see improvement, while the initial reading of first quarter Gross Domestic Product detailed economic expansion for the U.S. led by consumer spending.

By May 6, riots in Greece sparked by austerity measures sharp cut in government spending and raising taxes agreed to by the Greek Parliament triggered concern by traders, which were aggressively selling stocks and commodities. The austerity measures were a condition made by euro-zone countries and the International Monetary Fund for a $145.5 billion bailout for Greece, which was cheered by the markets earlier in the week.

The riots, which included three fatalities after a Greek bank was fired bombed by violent protestors on May 5 prompted the market to reel, questioning if the bailout efforts would work to stop the spread of sovereign debt not just for Greece, but elsewhere in Europe, namely Portugal. 

Expectations for another dime increase in the U.S. gasoline average to $3 gallon by Memorial Day are in jeopardy.

OPEC Hikes Global Oil Demand Target

The Organization of Petroleum Exporting Countries hiked its global oil demand estimate for 2010. It is now looking for oil demand to grow by 950,000 barrels per day this year, an increase of 50,000 barrels per day from its previous forecast.

Oil demand per day will likely total 85.38 million barrels, according to OPECs estimates. Much of the growth in demand is coming from China. OPEC pumps 40% of the worlds crude oil. 
Keep the pressure on OPEC & the Oil Companies by conserving gasoline and bring demand down. The only line OPEC & the Oil Companies understand is the bottom line. 

Oil Spill Riles up Protesters...
BP besieged as environmentalists picket gas stations, call for asset seizure
Los Angeles -- A coalition of environmental and social justice groups organized a 20-city protest, including one in Los Angeles, urging consumers to gather at nearby BP gas stations to protest over the oil spill that resulted from the explosion of one of the company's oil rigs in the Gulf of Mexico, according to a report by The Los Angeles Times.
The so-called "Seize BP National Day of Action" protest was scheduled at BP's Green Curve gas station in Los Angeles, Ian Thompson, a spokesperson for the group called Answer Coalition, told the newspaper.
"We're calling for a federal government seizure of BP's assets to pay for all the environmental damage, personal losses and untold consequences of their oil spill," Thompson said. "And in Los Angeles, we're demonstrating at a BP gas station the company claims was designed to teach people how to live greener lives."

According the group's website for the event, Seizebp.org, "The government of the United States must seize BP and freeze its assets, and place those funds in trust to begin providing immediate relief to the working people throughout the Gulf States." BP is headquartered in London.
Other protests that mainly drew small groups were organized in Fort Lauderdale, Fla., Washington, D.C., and Austin, Texas, said the report. 
Independent gasoline station dealers who fly the BP logo will be the only ones hurt by the boycott. The consumer should not blame the Independent gasoline dealer for the accident in the Gulf of Mexico.
Independent Opportunities! The Pantry Divests 80 Locations
The Pantry will sell off 80 properties across 11 states in the Southeast

Cary, N.C. -- The Pantry will divest itself of about 80 properties in coming months, including a mix of convenience stores with gas, standalone convenience stores, closed sites and prime real estate, as reported in a Morgan Keegan/CSP Daily News Flash yesterday. The selloff is part of a recent review of the chain's store portfolio, according to CFO Frank Paci.
"[We've] determined that certain stores do not fit with our current strategic plan," Paci said on a second-quarter earnings call yesterday. "As a result, we expect to offer these assets for sale to independent operators. When combined with some excess real estate that we own, the total number of locations offered will be approximately 80."
Most of the stations are currently branded Kangaroo, Shell, Chevron, CITGO, Mobil, BP and Texaco. Stores are located in a variety of markets in Alabama, Florida, Georgia, Kentucky, Mississippi, North Carolina, South Carolina, Tennessee and Virginia.
"While these sites don't fit with our company's current strategic plans, they can be excellent locations for the right buyer," said Jim Bosworth, vice president of mergers and acquisitions for The Pantry, "be they national distributors, independent operators or those in other retail businesses. NRC Realty & Capital Advisors LLC will assist The Pantry with the strategic divestiture throughout the Southeast.
"This sale offers some great opportunities for qualified buyers," said Dennis L. Ruben, managing director of NRC. "We encourage anyone currently operating in these markets or interested in operating in them to take a serious look at the portfolio. There's also some prime real estate that should be of interest to buyers outside the retail petroleum and c-store sectors."
The stores will be sold using NRC's "buy one, some or all" sealed-bid sale process. The bid deadline has not yet been established. Interested parties can register online for sale updates at www.nrc.com/1005 or by calling the NRC Customer Service Center at (800) 747-3342, Ext. 1005.
Notice

Fuel Theft—It appears that a new round of fuel thefts are occurring on the East Coast of Florida. There are reports from both Jupiter and Juno Beach of recent thefts. The vehicle being used is a white van.

The driver pulls into a facility and proceeds to park over the storage tanks. He then gets out of the van and pretends to be checking the engine. Meanwhile someone inside the van removes the lid and inserts a house into the storage tank to extract the fuel. Both thefts were 300 gallons each.

National, State Associations Endorse Durbin Swipe Fee Reform Amendment

Arlington, Va. -- In a letter addressed to all members of the U.S. Senate, 134 trade associations endorsed an amendment (S. Amdt. 3932) to the Restoring American Financial Stability Act of 2010 sponsored by Senate Majority Whip Richard Durbin (D-Ill.) that will address excessive debit card swipe fees and the anti-competitive practices of credit card companies and the big banks that issue their cards. 
The amendment would prevent credit card companies from prohibiting merchants from offering discounts when customers use less expensive forms of payment. The amendment would also direct the Federal Reserve to issue regulations to ensure that swipe fees imposed on debit card transactions are "reasonable and proportional" to the cost incurred in processing the transaction., according to the Retail Industry Leaders Association (RILA).
The amendment was endorsed by retailers even though it exempts all banks, credit unions and thrifts with assets of less than $1 billon, or 92 percent of all banks, 98 percent of all credit unions, and 86 percent of all thrifts. However, retail groups pointed out that more than 80 percent of all interchange fees are collected by the 10 largest banks, which are not exempted.
Trade associations called on its members to contact both their senators and ask for their support for the Durbin amendment. A letter of support was signed by 57 national associations and 77 state trade associations.
Small banks, credit unions and thrifts with assets of under $1 billion would be carved-out from these rules, meaning that 92 percent of all banks, 98 percent of all credit unions, and 86 percent of all thrifts would be exempt, allowing them to continue to receive the same interchange fees they receive today. 
The amendment would prohibit anti-competitive restrictions on discounts and the setting of minimum transaction levels, providing entities with the freedom to choose their preferred method of payment. Under current rules, any business, charity or government agency that accepts credit or debit cards is prohibited from setting a minimum transaction level, such as $3, even though the entity may actually lose money on the transaction because of slim profit margins. Visa and MasterCard can and do impose fines on small businesses up to $5,000 per day for such offenses, which has the effect of ensuring that the card companies and big banks turn a profit even if the small business loses money on the transaction.

This amendment would not enable merchants to discriminate against debit cards issued by small banks and credit unions. Visa and MasterCard require merchants to accept all cards within their networks, and this amendment does not change that requirement." 
Update-Senate OKs Swipe Amendment
Washington— By a bipartisan of 64 to 33, the U.S. Senate approved an amendment (S. Amdt 3989) late last week to the Restoring American Financial Stability Act of 2010 introduced by Assistant Senate Majority Leader Dick Durbin (D-Ill.) to help reduce the "swipe fees" that small businesses pay on every debit-card sale.
Alert! NEW 1099 MANDATE NEEDS TO BE REPEALED

To help fund the new health care law, Congress covertly included a new business tax compliance statute that will be a paperwork nightmare for small businesses. PMAA has joined with other business associations in urging Congress to repeal this provision before it goes into effect in 2012.

Section 9006 of the health care bill mandates that beginning in 2012 all companies will have to issue 1099 tax forms not just to contract workers but to any individual or corporation from which they buy more than $600 in goods or services in a tax year.

The change radically alters the nature of 1099s and means businesses will have to issue millions of new tax documents each year. Right now, the IRS Form 1099 is used to document income for individual workers other than wages and salaries, but under the new law, if a canopy contractor buys new tires, he will have to send the retailer a 1099. A retailer that buys soap for the carwash each week from a local distributor will have to send the supplier a 1099 at the end of the year tallying up their purchases.

The bill makes two key changes to how 1099s are used. First, it expands their scope by using them to track payments not only for services but also for tangible goods. Plus, it requires that 1099s be issued not just to individuals, but also to corporations. Leading the repeal effort is Congressman Dan Lundgren (RCA) and he has introduced H.R. 5141, the Small Business Paperwork Mandate Elimination Act.

Gasoline Retailers Association of Florida urges all petroleum retailers to contact their members of Congress, asking them to co-sponsor H.R. 5141. 
High-Flying Prices?
Orlando mayor proposes pricing rule for stations near airport

Orlando, Fla. — Orlando, Fla., mayor Buddy Dyer on Tuesday outlined a newly proposed city ordinance aimed at preventing gas stations near Orlando International Airport from charging what he said were "exorbitant" prices for gasoline without displaying the price of that fuel on typical gas station signage.
Some gas stations near Orlando International Airport are charging nearly $5 a gallon for gasoline, said a report by Central Florida News 13-TV.
The pricing is not illegal, however, added a report by WESH-TV. Florida has a law against price gouging during an emergency. Since the two gas stations sell high-priced gasoline all the time, it is not considered price gouging, according to the law.

Over the last two years, Dyer's office, along with the Orlando/Orange County Convention & Visitors Bureau and the Greater Orlando Aviation Authority, has received hundreds of complaints from drivers who describe a scenario in which they pulled into a gas station that lacks visible price signage from the road and discovered the price at the pump to be dramatically higher than the going rate for gasoline in the area.
In many of those cases, the drivers were visitors returning rental cars to Orlando International Airport.
"While it might not technically be a crime, I think just about any reasonable person would agree that what's going on here is just not right," said Dyer. "As mayor, when residents or visitors to our city are getting scammed and hurt, I believe it's my job to step in and stop it from happening."
The proposed ordinance is a first of its kind in Florida. It would require all gas stations within a perimeter surrounding Orlando International Airport to display the price of the gasoline they are selling using roadside signage that falls within a general industry standard. 
Gas stations that fail to do this would be subject to fines of $500 per day under the city's code enforcement powers.
"This is about protecting consumers and protecting the image of our city," added Dyer. "I am proud that we are taking creative, aggressive steps to keep residents and visitors from getting scammed. I am proud that we are taking steps to protect our global image as one of the best places on earth to visit."
The ordinance will go before the Orlando City Council for its first reading on May 24.

Powering Up Electric Vehicles

The coming wave of battery-powered vehicles is good news--a step toward addressing concerns about climate change and oil dependence. But electric vehicles also present new challenges for electricity providers, utility companies, smart grid and charging startups and traditional oil companies. 

Converging factors, such as radical cost reductions in lithium-ion batteries, are pushing us toward an "electrification tipping point" when electric vehicles will become economically viable for the masses. By 2020 electric vehicles and plug-in hybrids could account for nearly 10% of new vehicle sales globally. By 2030 this figure could accelerate to about 30%, with an additional 20% of hybrid vehicles using batteries. 

The market is still young, but automakers are committing to electric vehicle technology. Several electric vehicles will be introduced in the coming year, including Nissan's Leaf and the Chevy Volt. 

Electric-powered vehicles will create significant growth across the entire transportation value chain, expected to reach nearly $300 billion by 2020, according to global management consultant firm PRTM (my employer). This rapidly growing market will drive a shift in revenue pools from natural resources like oil toward high-tech components like the battery. 

For utility companies this trend offers new revenue opportunities, since each electric vehicle consumes the same amount of electricity as an average household. The proliferation of battery-powered vehicles will require the upgrade of the electric grid. Many utilities are preparing for this shift and working to avoid expensive capital upgrades by adopting new smart grid technologies.
Confusion Surfaces in Wake of Health Care Reform

New York -- The passage of health care reform this spring has most convenience store operators apprehensive about how they will offer health care insurance and how the new law will affect hiring and retention practices.
Though more than 60 percent of the convenience store industry's businesses -- those who have fewer than 50 full-time employees -- are exempt from the new law, which in 2014 imposes tax penalties on employers who do not provide a requisite minimum level of coverage and fines individuals who do not sign up for an affordable health care insurance plan.
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You may not realize how damaging the R-word can be. You are marginalizing and insulting millions of people with “Disabilities” and their families. 

Take a pledge and put an end to the R-word www.r-word.org 



Luis Konski, P.A. 


Petroleum Marketing Practices Act Federal Statute (PMPA)
Fowler Rodriguez Valdés-Fauli            Motor Fuels Marketing Practices Act Florida Statute (MFMPA)
355 Alhambra Circle, Suite 801

 

Coral Gables, FL 33134


 Direct: 786.364.8418
lkonski@frvf-law.com


              Fax: 786.364.8401
Barry S. Balmuth, P.A.



Centurion Tower-Eleventh Floor
1601 Forum Place, Suite 1101

West Palm Beach, Florida 33401   

For complete information go to www.floridaeminentdomainlawyer.com
or contact toll free 866-452-9400

Residents trying to hang onto their homes in a working-class neighborhood of New London, Conn., are waging a battle in the Supreme Court over their city government's attempt to seize property for private economic development. Susette Kelo and several other homeowners filed a lawsuit after city officials announced plans to bulldoze their residences to clear the way for a riverfront hotel, health club and offices. The residents refused to move, arguing it was an unconstitutional taking of their property.
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact:

Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.

Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years.
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American Equipment Finance
258 King George Road
Warren, NJ 07059
American Equipment Finance LLC is an innovative and rapidly expanding commercial finance company, operating in multiple locations across the United States to serve your needs. American Equipment Finance LLC provides instant access to capital for businesses - both large and small seeking to acquire assets necessary to expand and grow.

In addition AEFLLC develop, implement, and manage Customer Finance Programs (CFP’s) for Manufacturers, Dealers and Distributors that wish to offer their customers instant access to funds for the purchase of their products and services (finance underground tanks, dispensers, POS systems & the related construction costs that go along with an upgrade, renovation or re-imaging of a service station or a C-store?)

For information contact Len Baccaro @ (800) 785-3060 ext 202
E mail lbaccaro@AEFLLC.COM  Web site www.aefllc.com
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Wayne Dresser Gasoline Station Maintenance and Repair

Wayne Services Group (WSG) is an Authorized Service Organization that provides maintenance and repairs for Wayne dispensers and POS systems at retail gasoline stations throughout Southeast Florida for many years. 

Working on both Wayne and non-Wayne equipment Wayne Services Group of dedicated and certified Service Technicians help station owners and managers keep their fueling equipment and POS systems up and running 24/7. 

WSG is certified on all Wayne dispensers and POS systems and many other manufactured products used by today’s service stations. 

Pricing and monthly service contracts, contact Chris Brown at: 954-742-1735.
chris.brown@dresser.com
Petrofuse USA Your Tank & Piping Double all Solution
FYI our process can be used on ASTs as well as USTs.
Petrofuse ZP LTD established in 1995 in the UK, commenced approvals in 2001 in the US and works in 2006.
We are one of the industry leaders in the relining of existing fuel storage tanks.
We are currently able to upgrade tanks (IE 3 @ 8k fiberglass) in an average of  8 - 12 business days.
Petrofuse ZP double wall piping system is one of the finest in the world.
Petrofuse ZP coat four lining system for USTs works with fiberglass or steel tanks.
Petrofuse ZP double walled tanks system (secondary containment) is designed to contain leaks from the inner tanks.
Petrofuse ZP includes leak detection monitors.All Petrofuse ZP products are warranted.
Compliant with API1631 and compatible with E85 (85% Ethanol) 
For additional information please contact: 

Pat Purvis e mail-patpurvis@petrofusausa.com   561-739-7966 www.petrofuseusa.com 
   
PETROFUSE is pleased to announce the addition of C- Store Branding and Imaging to our services

RE-IMAGING

Re-imaging has been around for quite sometime. And by now, most marketers large and small, branded and unbranded realize the value of their image and how it impacts their profits.

Majors and independent oil companies alike have spent millions to upgrade their stations, in terms of both general appearance and to establish a consistent image at all locations. Branded jobbers have been forced to upgrade their stations by their oil company suppliers who invest heavily in image incentive programs to help offset some of the costs.  Meanwhile independent jobbers are discovering that they must provide a desirable image to stay competitive against the growing numbers of attractive and efficiently designed location. 

The rewards for even the smallest changes can have a dramatic affect of revenue in both fuel and store.  Costs and results will vary depending on whether the work is a simple superficial paint and decal or a complete rebuild. Re-imaging can often mean much more than just remodeling. It may require area research to find a jobber's niche in that area and what is required to position himself properly in that market. 

A new name or logo, for instance, can make a big difference. Your image should be as important as the price the customer sees. It has been proven that customers will choose a well groomed and lighted facility over the price of fuel to feel safe and clean.  And they will return to you for the same reason.

Call one of our Image Experts today to see how we can help. 561-739-7966      www.petrofuseusa.com
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Join the Gasoline Retailers Association of Florida and help Keep Below Cost law   

U.S. Department of the Treasury

Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770





December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the 
Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com. 
To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN. 
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Insurance Office of America
Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

“The Official Insurance Broker of the Jacksonville Jaguars”  
Affordable ‘Health Insurance’ Program       LOOK
Our partnership with Benefits Now LLC is based on the mutual goal of bringing value and service to participating Gasoline Retailers including automotive repair shops, automotive suppliers and specialty business, tire dealers, towing operators’ truck stops and associates throughout the state of Florida and their employees.

I am confident that you will find Benefits Now LLC programs and services beneficial to you.

For Information, contact Glen Esbjorn @ Toll free1-(800) 242-6899 ext 4114  Sharon W. Cockrell @ Toll free1-800-253-8036 ext 212 or Pat Moricca @ 407-774-9700  
CHOKSHI ACCOUNTING & TAX SERVICES, INC.
Prompt and Reliable Services
682 Maitland Ave. *****************Accounting
Maitland, FL 32701****************Payroll & Income Tax
407-332-8311***********************Electronic Filing
Compatible Software Systems of Florida

*How would you like to raise the ACTUAL PROFIT in your store by 10%?

*How would you like to know EXACTLY how much you are making in your store every day?

*How would you like to be able to say good-bye to monthly accounting fees?

*How would you like to do all of this and more and have it pay for itself in just 90     days?


We are your complete service station and convenience store back room scanning systems provider. Let us show you how easy these things can be.

For more information contact Kevin Headlee today.

E mail: cssfl@verizon.net or 941-650-8920




INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













                New

Trucks













      Wholesale                                                                                                                                                                                                   

For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     




Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856 E-mail: idpsgrp@aol.com
Equipment for Sale

All items except the water filter are used but in good condition.

1. Wall mounted Elkay water coolers Model EBFSA81D 

2. 3 Head Bunn Cappuccino Machine Black Cabinet Model FMD3 

3. Qty 5 Coffee Air pots with stands Luxus 1 Gallon Model L35-10 

4. Creamiser 2 product refrigerated cream dispenser Model 200 

5. Countertop Stainless Steel Cup Dispenser with cup holder tubes 

6. Bunn 2 flavor Gourmet Ice frozen slush dispenser Model CDS 2----Sold 

7. Everpure Model EV9328-06 

Water Filter System for a combination of drink machines, ice maker and coffee this will treat the water for an entire store setup! 

Combination system provides quality ingredient water for fountain, coffee and ice machines.

New and improved MC2 cartridges feature Micro-Pure media II with antimicrobial protection to inhibit any potential bacteria growth.

System features three quick-change MC2 filter cartridges, a 20" coarse prefilter, and an SR-X Scale Reduction Feeder.

Manifold features water shut-off, flushing valve, inlet and outlet pressure gauges.

Capacity:  27,000 gallons (102,600 L) Flow Rate: 5.7 GPM

Certifications: NSF 42, NSF 53 This item is new in box

We would sell all as a package or individually.

Contact Kevin Headlee * Creekwood Crossing BP * Cell 941-650-8920 * Office 941-756-2458 * Fax 941-755-8521

creekwoodbp@verizon.net




S. O. S.

Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 
                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION
Benefits Now LLC Health Ins. for information contact Sharon W. Cockrell @ Toll free1-800-253-8036 ext 200

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program Contact: Cindy Winternitz (800) 575-1816

*Insurance Office of America Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 407-332-8311

A2L Technologies Inc. For information e mail upgradehelp@A2LTechnologies.com Larry G. Schmaltz 813-248-8558 ext 305 

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987

American Equipment Finance 258 King George Road Warren, NJ 07059 Len Baccaro @ (800) 785-3060 ext 202

Wayne Services Group (WSG) Wayne Dispensers 5150 NW 109th Ave Suite 1 Sunrise, Florida 33351 Chris Brown 954-742-1735 

WatchDog Pump Calibration LLC P.O. 138426 Clearmont, Florida 34713 Contact Kevin Madison 800-322-0106 
Pat Purvis e mail-patpurvis@petrofusausa.com   561-739-7966
GASOLINE SUPPLIERS

Lewis & Raulerson, Inc.                                              

P. O. Box 59




Waycross, Georgia 32502                   

Florida Rep: Ryan Firth  
561-756-5203

Eduardo Rodriguez

Macmillan Oil Company Of Fl. Inc.       
2955 east 11 avenue

Hialeah, Fl. 33013
E-mail: eduardo@macmillanoil.com
Cell (305) 283-8580
GASOLINE RETAILERS ASSOCIATION of FLORIDA
WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS
Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 
Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809
St. Mary Magdalen Catholic Church
      Altamonte Springs Florida
A Unique Stars Theatre Program 
Fr. Tom Smith’s
“Angels Among Us”
With 27 Unique Special Angels of all Ages
Katie Byrnes



Terry McDonald
Katie Moricca




Eileen Jefferson

Joe Nasehi




Chris Kenney
Meggan Van Loon



Eddie Penedo

Kristin Costanzo



Lisa Ramos

Shawn Seaver



Nataly Hernandez

Angel Resende



Kimberly Culley

Courtney Coil



Adriana Kenney

John Ferry



Bret Jones
Patti Wittick



Dustin Parramore

Jaylo Lomba



Charbel Elkhoury

David Chernega


Tammy Schlier
     
John Paul Keen-Sabio


Dean Light 




            
Eden Fulmer
CAST  Father Tom



Diane Della Piazza                                                                                                                                        

Lisa Cioffi - Frank Corso

Produced and Directed by 

Elsie Doughty
A must-see! 

For information, please contact 
Fr Tom Smith @ (407) 695-1720
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.  






$10____ $15____





$20____ $50____





$100____other____














