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   INDEPENDENT BRANDS

                 VISIT OUR WEB SITE FOR THE LATEST GASOLINE

                      INDUSTRY INFORMATION AND BENEFITS
                                          www.flagas.com
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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation, casualty and property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

The problems facing our industry today affect every dealer, no matter how large or small. And, since no one individual could possibly begin to solve these problems alone, it remains that each should join in a collective effort to protect his/her business investment.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the

Motor Fuel Marketing Practices Act of Florida (Below Cost) law.

Make an important investment in your business future for less than $1 a day. 
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 Happy Thanksgiving
Soon the holiday season will be here and the public will be traveling and stopping in gasoline stations across the country. Have the holiday sprit and show a friendly smile and thank you.

     Pat Moricca

Join the Gasoline Retailers Association of Florida and help Keep Below Cost law     
  “Lifeline of the Gasoline Industry, the Independent Gasoline Dealer.”
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Reminder! Time is running out!!! Two months left
WARNING: Be aware of a situation involving Gilbarco Legacy diesel dispensers. Truck drivers are pulling off the front stainless steel panel below the bessel. Then they are using a pigtail and pulsar stolen off another dispenser to place a smaller amount than what they actually got. The g-site doesn’t show the tampering with an error message also be aware of gasoline dispensers.  

Reminder: This is to remind all retailers that effective September the 22nd flavored cigarettes are illegal. The Food and Drug Administration (FDA) ruled that any cigarette containing an additive that is an artificial or natural flavor can no longer be sold. The sale of menthol cigarettes is not included in this rule and they will remain a legal product. The FDA has stated that they intend to vigorously enforce this rule. The goal is to reduce youth smoking.
FDA’s Definition of a Little Cigar as a Cigarette

September 24th, 2009 Based on a September 22nd news conference with new Tobacco Center head Dr. Deyton, FDA appears confused as to whether HR 1256 covers flavored little cigars and cigarillos as well as flavored cigarettes, which had to be off the shelves on September 22nd.  It appears that FDA conducted sting operations in Pennsylvania and Alabama and demanded that retailers remove Swisher Sweets and Black and Mild flavored cigars since under FDA’s interpretation of the law consumers could “believe” that these products are like cigarettes and are therefore covered by the law. The question now is how far can FDA’s interpretation of consumer beliefs go?
Cash/Credit Pricing

All retailers who offer both a cash price as well as a credit card price that you need to comply with the law in two ways. The first is that your dispenser must be capable of changing to the price for the purchase. In other words, if the dispenser is set at the cash price and your customer authorizes the pump by inserting a credit card, the dispenser must display the credit card price at once. The second important thing to remember involves your price sign. If you are advertising the cash price you need to have an attachment with letters that are at least four inches high stating “Cash Price”.
Dividend:  Meadowbrook Workers Compensation is please to announce a 7% Dividend for the Gasoline Retailers Association of Florida – Meadowbrook Workers’ Compensation program on paid premiums for the 2008-2009 

Membership:

To fully understand the importance of membership for our elected officials, let’s look back upon the successes of the last few years. The Gasoline Retailers Association of Florida in partnership with the Florida Petroleum Marketers Association successfully lobbied against a law to repeal Below Cost Selling. Permitting Below Cost Selling would have cost each of you thousands of dollars and put many of you out of businesses. 

In Florida, almost every year Wal-Mart / Murphy Oil along with the Hypermarketers, Big Box retailers and the Oil Companies have been trying to repeal Motor Fuel Marketing Practices Act of Florida (Below Cost) for many years. Our voices in Tallahassee must be loud and clear to inform our legislators that without Below Cost; gasoline prices will increase with less competition and small gasoline station owners will be forced out of business. It takes a lot of time, energy and money to battle Wal-Mart / Murphy Oil and others (Oil Companies etc.) to keep the Motor Fuel Marketing Practices Act of Florida (Below Cost) law in Florida.

Join the Gasoline Retailers Association of Florida and help in the fight to keep the Motor Fuel Marketing Practices Act of Florida (Below Cost) Law. Make an important investment in your business future and join the Gasoline Retailers Association of Florida (dues are less than $1 a day). 

Prices, Prices, Prices

There has been talk about how crude oil will be increasing to $90 a barrel. With the glut of crude all over the world, driving less miles and high unemployment is not a recipe for high energy pieces. Information like that is speculation and only creates outrageous profits for a few.

Expectations for global economic recovery may be lifting growth prospects across certain sectors but oil refiners are expected to languish with low margins for some time to come. Sunoco's recent decision to idle its N.J.-based Eagle Point refinery and furlough 400 workers underscored challenges faced by the industry as it struggles to further reduce costs until pricing and demand improve. 

A bleak combination of high product inventories and sluggish demand are expected to result in a grim third-quarter earnings season for independent refiners versus the year-ago. “Regional refining margins and crude differentials are off by roughly 50%," said Caris & Co analyst Ann Kohler who expects all refiners in her coverage universe to see year-over-year drops and lowered third-quarter. Industry observers believe the Sunoco shut-in is a sign of what's to come.

The industry is changing just like everyone else and adjust to condentions of today; not years past that brought them recored profits year after year and wait until pricing and demand improve! 
ENERGY RALLY

As refiners cut gasoline production, oil hits high for year
Denver — Evidence that refiners severely curtailed their production of gasoline over the past few weeks sent energy prices jumping. The Energy Information Administration reported Oct.15th that gasoline in storage fell by more than 5 million barrels at a time when most energy experts expected supplies to grow again while prices hit a new high for the year.

Consumers may see a bump upward in pump prices, because gas supplies are greater than what they usually are at this time of the year and demand is still low due to the recession. Refiners have been idling facilities because of a lack of demand at the same time that others have been shut down for routine maintenance.

Don’t Let This Happen Again!!!
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The way gasoline prices are jumping up you think we are having a gasoline shortage. Any kind of negative news, rumors, innuendos, the oil companies increase prices. Once again, Oil Company GREED has taken over the industry. 

High oil inventories and a weak demand do not justify gasoline price spikes. From September 28th to October 28th, wholesale gasoline prices increased approximately 45 cents a gallon and $1.08 a gallon from the first of the year.  For each $1 increase per barrel of crude oil is equivalent of a 2.4 cent a gallon increase for gasoline. Prices for gasoline have increased faster than crude oil prices according to Energy Information Administration (EIA). Crude oil has increased $15 a barrel since September 28th.
Each time gasoline prices rise, the consumer should drive less and maybe OPEC and the oil companies will get the message. It’s time to send that message.

BP's third-quarter revenue for 2009 was $67.86 billion with a net profit of $5.34 billion!!!

ExxonMobil  Corp. third-quarter 2009 reported net profits of $4.73 billion!!!

Royal Dutch Shell third-quarter 2009 reported net profits of $3.25 billion!!!

Small Victory 

The Southern Weights and Measures Association (SWMA) met in Clearwater last month. The Specifications and Tolerances committee debated all of the testimony and voted unanimously to withdraw the proposal. Members of the committee were from Alabama, Arkansas, Florida, Kentucky and North Carolina and voted unanimously to approve the committee decision. This means that SWMA, Central Weights and Measures Association and the Northeast Weights and Measures Association have voted to withdraw while the Western Weights and Measures Association voted to hear the proposal at the National Conference on Weights and Measures meeting next year. 
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Maryland Exxon Retailers' Day in Court
Maryland Exxon operators want option to buy their gasoline stations before they're offered for sale!
Baltimore -- A group of ExxonMobil gas-station operators in Maryland was in federal court October 26th to block the petroleum giant from selling its gasoline stations property to other buyers without giving the members of the group a first chance to buy the stations for themselves, according to a report in The Baltimore Sun.
The dispute between the operators and ExxonMobil Corp., Houston, was sparked by a decision the company made last June to sell off gas stations they still owned and leased to the small business owners who ran them essentially under a franchise system.
Fifty-four gasoline station operators filed a lawsuit for injunctive relief last month in the U.S. District Court in Greenbelt, Md. They alleged that ExxonMobil is violating federal regulations by not offering the operators the “Right of First Refusal” to buy their stations before offering them to other potential buyers.
In Maryland, about 170 gasoline stations were operated by dealers who had leased the businesses from ExxonMobil.
ExxonMobil wants to exit the direct-retail gasoline market because of its hyper-competitiveness and low profit margins, the newspaper reported, and have sought to sell off its holdings to other companies that would continue to sell gasoline under its brand name.
The ExxonMobil group has tried to communicate and negotiate with ExxonMobil on the possible sale of the Maryland gasoline stations to the dealer-operators, but the company has refused to talk to them; violation of federal statute.
A similar dispute related to ExxonMobil and its gasoline station operators cropped up in New Jersey. In that state, legislators passed a law this year granting operators the "Right of First Refusal" whenever a retail gasoline station property was about to be sold.
The oil companies have been violating federal statute (PMPA) for many years and have to be taken to court to honor the law. They know the gasoline retailer does not have the means to challenge them and many many times walk away from their gasoline stations without any restitution and in some cases their life savings. Why do franchise dealers have to resort to states to pass legislation like in N.J. to have the federal statute honored? 
Check our web-site at ‘www.flagas.com’ and click on “Gasoline Nozzle Magazine” and read many stories of oil company abuses.   
Changing Gasoline Industry 

Investor Buying Groups, LLC’s,  Distributors, Franchisers are changing the gasoline retailing industry.

Not to long ago the face of the industry was traditional gasoline stations. Today the industry has changed to corporate type business. Traditional stations were your neighborhood gasoline corner station with many services that kept your car in tune to drive. The oil companies decided that corporate was the way to change. Along the way the same oil companies decided to change again. The change was to divest their real estate and sell them to a third party (Investor Buying Groups, LLC’s  Distributors etc.) leaving the franchisee out of the buying process; there is a reason for that type of sale and also is a violation of the Petroleum Marketing Practices Act (PMPA) a federal statute.
First, many franchise dealers do not know about PMPA. Second, if they did know, they would have to file a law suit to have the oil company honor the federal statute. Third, most franchise dealer do not have the resources to take on the oil companies.

The main reason the oil companies do not want to sell to the franchise dealer is that a third party buyer has to accept a long term gasoline supply agreement with the contract, a franchise dealer does not as long as the franchise dealer can match the offer of the third party. 

The issue in L.M.P. Service, Inc. v. Shell Oil Co. was whether the supplier could impose a long-term supply agreement as a condition to its offer of sale to the franchise dealer. The court's answer was a resounding "no".
Check our web-site at ‘www.flagas.com’ and click on “Gasoline Nozzle Magazine” and read many stories of oil company abuses.   
Interchange Hearing Opens Debate 
New York -- The House Financial Services Committee heard from both retailers and banks in a hearing dedicated to credit card interchange fees and the Credit Card Interchange Fees Act, H.R. 2382.
During the hearing, committee Chairman Barney Frank (D-Mass.) called the issue of the fees "more complex" than new credit card legislation going into effect in February that put strict rules on credit card companies' rates and increases. Meanwhile, Rep. Luis Gutierrez (D., Ill.), said "swipe fees" were "outrageous."
One of the bill's sponsors, Rep. Bill Shuster (R-Pa.), detailed the purposes of the bill in his prepared statement. He said: "This legislation focuses heavily on transparency in the hopes of determining whether credit card companies are pursuing anti-competitive practices. It makes Interchange Fees subject to full disclosure and terms and conditions set by credit card companies easily accessible by consumers. It would also prohibit profits from Interchange Fees from being used to subsidize credit card rewards programs. Small businesses, and ultimately consumers, should not be financing perks of luxury card holders.”

The impact interchange fees have on businesses as an example; many convenience stores pay more in interchange fees as they take in net income after tax last year and its second largest expense after payroll is the interchange fee. The credit card company’s profits were more than the convenience store industry last year.

The industry should stop taking Visa and MasterCard and demand lower credit card fees. The message will be helpful in negotiations and would not need congress to have hearings. Imagine if Coca-Cola were to tell convenience stores that they could be fined or have their right to sell Coke products revoked if they charged people less for Pepsi than for Coke. That is the equivalent of what Visa and MasterCard do and they both do it!
State's Price-Gouging Law Questioned  
ExxonMobil asks Florida for clarification regarding its price-gouging law, saying existing law is ambiguous and threatens its operations.

Tallahassee – ExxonMobil, one of 15 companies under investigation in Florida for inflating prices during Hurricane Ike in 2008, has asked the state for clarification on price gouging, the Palm Beach Post reports. The company said that Florida’s price-gouging laws are ambiguous and that it could be in violation “virtually any moment” that a state of emergency takes effect.  

The Florida Department of Agriculture & Consumer Services has 90 days to respond to ExxonMobil’s request. Absent clarification, ExxonMobil said that it would consider leaving the Florida retail market.” If ExxonMobil is forced to forgo motor fuel sales during a declared emergency in Florida, there will be a substantial and readily apparent detrimental effect on the public health, safety and welfare," said the company's 26-page clarification request. 

Florida’s price gouging statute was written broadly to allow the state flexibility during emergencies, a consumer service department spokesperson said. But ExxonMobil said that as written, the law fails to provide operational guidance.  

"It is the policy of this company to follow the relevant laws and regulations," ExxonMobil spokesman Kevin Allexon said. "If we can't be assured we're in compliance, we won't operate." 

Earlier this year, the state announced a record $2.3 million settlement with TransMontaigne over a price gouging dispute from Hurricane Ike. It was the first time that Florida had gone after a gas supplier instead of a retailer. 
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Who Has The Keys To Your Pumps

A Former Employee? A Former Industry Employee? 
Anyone with a computer can search the internet to find this information. Thieves Reprogram pumps to steal gasoline!!!

It’s one of the best kept secrets in the gasoline station business; they call it The Golden Key… a universal key that can get into most gasoline pumps and access the main computer.

This means that this key gives complete access to the main computer and pumps! Change your locks on all your pumps and be vigilant! 

Credit Out of Gas?
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Citi closes gas MasterCards without warning, despite continuing applications

New York -- Shannon Burdette tried to pay with her Shell MasterCard after filling up her fuel tank, but found the card rejected. Confused, she called the customer service line on the back of the card, issued by Citibank, and was told the account was closed because of something that appeared on her credit report. But when the Sykesville, Md., resident got a copy of her credit report online, the only negative thing she saw was "closed at credit grantor's request" on the Shell MasterCard account.
"They said there was a routine review," Burdette, who maintained that she and her husband, Brian, used the card regularly and always paid the bill on time, told the Associated Press.
Burdette is not alone, said the report. People across the country have been reporting similar experiences in postings on various consumer websites, it said.
Citi confirmed the basics, the report said. The bank said in a statement obtained by the news agency that it "decided to close a limited number of oil partner co-branded MasterCard accounts."
That included not only Shell, but CITGO, ExxonMobil and Phillips 66-Conoco cards, said the report. The close date was Wednesday October 14th 09 and letters were sent out Monday October 12th to customers informing them of the change, a Citi spokesperson told AP.
The bank would not say how many cards were shut down or how much available credit they represented, the report added.

Drug chain to add beer, wine nationwide, continue "customer-centric" overhaul
Deerfield, Ill. -- Walgreen Co. plans to add beer and wine to most of its stores, marking a return to the liquor business, said The Chicago Tribune. The Deerfield, Ill.-based drugstore chain expects to roll out alcohol to stores in the next 12 to 18 months, Walgreen CEO Gregory Wasson said in an earnings conference call Tuesday.
Walgreens had been selling liquor since the end of Prohibition, but exited the business at most stores in the early 1990s. Beer, wine and, in some cases, small amounts of liquor have been available in "a handful" of Walgreens stores in the Southwest, but the company de-emphasized that part of the business in the 1980s, the company said in July when it was in the early stages of contemplating bringing liquor back to its stores. Based on research and competitive factors, Walgreens decided to re-visit the idea, it said. 
Although the category is expected to account for less than 1% of store shelf space, the hope is that beer and wine will drive traffic to the stores and that shoppers will buy other items once they are there, Wasson said during the conference call.
In late 2008, Walgreen launched "Rewiring for Growth," a major initiative designed to fundamentally reduce costs and improve productivity. The program will align the company's costs, culture and capabilities to its strategy and the realities of the current economic environment. It targets approximately $1 billion in annual cost savings by fiscal 2011.

Flu Sticker Information 
H1N1 stickers for your dispensers to help spread the information about H1N1 Flu.

Information for the H1N1 Flu 

Contact: Michelle Lagos Ubben Chief Operating Officer
Ron Sachs Communications
114 S. Duval Street
Tallahassee, Florida 32301
Ph: (850)222-1996 Fax: (850)224-2882 Cell: (850)321-9045
or mubben@ronsachs.com
Luis Konski, P.A. 


Petroleum Marketing Practices Act Federal Statute (PMPA)
Fowler Rodriguez Valdés-Fauli      Motor Fuels Marketing Practices Act Florida Statute (MFMPA)
355 Alhambra Circle, Suite 801

 

Coral Gables, FL 33134


 
Direct: 
786.364.8418
lkonski@frvf-law.com


              Fax:       786.364.8401
Barry S. Balmuth, P.A.



Centurion Tower-Eleventh Floor
1601 Forum Place, Suite 1101

West Palm Beach, Florida 33401   

For complete information go to www.floridaeminentdomainlawyer.com
or contact toll free 866-452-9400

Residents trying to hang onto their homes in a working-class neighborhood of New London, Conn., are waging a battle in the Supreme Court over their city government's attempt to seize property for private economic development. Susette Kelo and several other homeowners filed a lawsuit after city officials announced plans to bulldoze their residences to clear the way for a riverfront hotel, health club and offices. The residents refused to move, arguing it was an unconstitutional taking of their property.
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Meadowbrook Insurance Group Workers’ Compensation dividend program

The Gasoline Retailers Association of Florida proudly sponsors Meadowbrook Insurance Group as its source for workers’ compensation insurance. Meadowbrook Insurance Group Workers’ Compensation is available to the Gasoline Retailers Association of Florida membership.

For more Information contact: Cindy Winternitz 800-575-1816 or Pat Moricca 407-774-9700.
Gasoline Retailers Association of Florida-Meadowbrook Group Workers’ compensation dividend program has produced a dividend on paid premiums for eight out of the last nine years.

7% Dividend for Gasoline Retailers Association of Florida – Meadowbrook Workers’ Compensation program on paid premiums 
Wayne Dresser Gasoline Station Maintenance and Repair
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We recommend that you consult the Storage Tank Rules Chapters 62-761, F.A.L. and 62-762,
F.A.C., your County Inspector, or your DEP District Office If you have any questions. For general
technical assistance about the rules, please contact John Svec at 850-245-8845.

Please Note: The Department has never issued an extension for an
equipment upgrade deadline since the storage tank rules were adopted in 19841
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easily result in higher costs due ta the increased demand for storage tanks, piping, and

installation services. Last-minute upgrades could also result in unexpected delays, and
ultimately expose you to fines and penalties from the Department.




Wayne Services Group (WSG) is an Authorized Service Organization that provides maintenance and repairs for Wayne dispensers and POS systems at retail gasoline stations throughout Southeast Florida for many years. 

Working on both Wayne and non-Wayne equipment Wayne Services Group of dedicated and certified Service Technicians help station owners and managers keep their fueling equipment and POS systems up and running 24/7. 

WSG is certified on all Wayne dispensers and POS systems and many other manufactured products used by today’s service stations. 

Pricing and monthly service contracts, contact Chris Brown at: 954-742-1735.
chris.brown@dresser.com
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Gilbarco Veeder Root Gasoline Station Maintenance and Repair

Guardian Fueling Technologies is an Authorized Service Organization that provides maintenance and repairs for Gilbarco Veeder Root and POS systems at retail gasoline stations. 

Working on Gilbarco Veeder Root and non- Gilbarco Veeder Root Equipment and Project Sales Guardian Fueling Technologies certified Service Technicians help station owners and managers keep their fueling equipment and POS systems up and running 24/7. 
For information contact Carlos Fox at: 954-432-0622 Cell: 954-536-6145
cfox@guardianfueltech.com 
    Membership Does Not Cost, It Pays
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Affordable ‘Health Insurance’ Program       LOOK
Our partnership with Benefits Now LLC is based on the mutual goal of bringing value and service to participating Gasoline Retailers including automotive repair shops, automotive suppliers and specialty business, tire dealers, towing operators’ truck stops and associates throughout the state of Florida and their employees.

I am confident that you will find Benefits Now LLC programs and services beneficial to you.

For Information, contact Sharon W. Cockrell @ Toll free1-800-253-8036 ext 212 or Pat Moricca @ 407-774-9700
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American Equipment Finance
258 King George Road
Warren, NJ 07059
American Equipment Finance LLC is an innovative and rapidly expanding commercial finance company, operating in multiple locations across the United States to serve your needs. American Equipment Finance LLC provides instant access to capital for businesses - both large and small seeking to acquire assets necessary to expand and grow.

In addition AEFLLC develop, implement, and manage Customer Finance Programs (CFP’s) for Manufacturers, Dealers and Distributors that wish to offer their customers instant access to funds for the purchase of their products and services (finance underground tanks, dispensers, POS systems & the related construction costs that go along with an upgrade, renovation or re-imaging of a service station or a C-store?)

For information contact Len Baccaro @ (800) 785-3060 ext 202
E mail lbaccaro@AEFLLC.COM  Web site www.aefllc.com
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  Pump Calibration LL
        P.O. 138426 Clearmont, Florida 34713
Florida-New Jersey-Connecticut-Maryland-Pennsylvania
     Simple Pump Calibration Identify Bad Meter
    *Stop Losing Money!





*Why is WatchDog Different From All The Rest





*What is “Real Time” Calibration?






*What is The Definition of Calibration?




             *Why is “Real Time” Pump Calibration Important?





 *Does Simple Pump Calibration Identify Bad meters?
       *Calibration is NOT new, it is the high cost of fuel that’s new!
How Much is Your Station Losing


The Solution! Contact Kevin Madison 800-322-0106 e mail Kevin@b4upay.com   www,b4upay.com 
Petrofuse USA Your Tank & Piping Double all Solution
FYI our process can be used on ASTs as well as USTs.
Petrofuse ZP LTD established in 1995 in the UK, commenced approvals in 2001 in the US and works in 2006.
We are one of the industry leaders in the relining of existing fuel storage tanks.
We are currently able to upgrade tanks (IE 3 @ 8k fiberglass) in an average of  8 - 12 business days.
Petrofuse ZP double wall piping system is one of the finest in the world.
Petrofuse ZP coat four lining system for USTs works with fiberglass or steel tanks.
Petrofuse ZP double walled tanks system (secondary containment) is designed to contain leaks from the inner tanks.
Petrofuse ZP includes leak detection monitors.
All Petrofuse ZP products are warranted.
Compliant with API1631 and compatible with E85 (85% Ethanol) 
For additional information please contact: 

Roger Rolewicz, VP of Sales   rogerrolewicz@petrofuseusa.com   Cell: 813-240-1560 www.petrofuseusa.com 

                                           



U.S. Department of the Treasury

Financial Crimes Enforcement Network




FenCEN’s Web site is located at: http://www.fincen.gov 

FOR IMMEDIATE RELEASE 
(703) 905-3770





December 4, 2006

FinCEN Announces Launch of FinCEN Updates E-mail Subscription News Service

The Financial Crimes Enforcement Network (FinCEN) today announced the launch of FinCEN Updates – a new, free 

e-mail subscription management service designed to keep the financial industry, the media and the public informed of news, rulemakings, advisories and other developments at FinCEN. This new secure e-mail subscription management service permits users to customize their updates, which enables them to receive e-mails related to the topics to which they have subscribed.
FinCEN Updates allows users to choose their subscription preferences. Subscription items include advisories, guidance, news releases, rulings, enforcement actions, and current career opportunities at FinCEN. Users can add or delete subscription items themselves, and have the option to password protects their accounts for increased security. Users can opt to have FinCEN Updates sent immediately, daily, weekly, or monthly to their e-mail accounts or directly to a wireless device.

FinCEN selected the GovDelivery® E-Mail Subscription Management service to monitor designated website content and to send an e-mail to alert subscribers when there is new information posted on FinCEN’s public websites. Subscribers will receive e-mails from the Financial Crimes Enforcement Network at the address fincenupdates@govdelivery.com.
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To subscribe to FinCEN Updates, visit FinCEN’s website at www.fincen.gov or subscribe directly at http://service.govdelivery.com/service/multi_subscribe.html?code=USFINCEN.

Contact Larry G. Schmaltz, P.E. @ 813-248-8558, ext 305
                         Insurance Office of America
Insurance Recommendations, the last minute policy renewal quotes: 
By waiting till the very last minute it will prevent the insured (you) from being able to shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida’s/Insurance Office of America’s money saving programs and a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899 (407) 788-3000 or Pat Moricca @ (407) 774-9700 

“The Official Insurance Broker of the Jacksonville Jaguars”                                      
Compatible Software Systems of Florida

*How would you like to raise the ACTUAL PROFIT in your store by 10%?

*How would you like to know EXACTLY how much you are making in your store every day?

*How would you like to be able to say good-bye to monthly accounting fees?

*How would you like to do all of this and more and have it pay for itself in just 90     days?


We are your complete service station and convenience store back room scanning systems provider. Let us show you how easy these things can be.

For more information contact Kevin Headlee today.

E mail: cssfl@verizon.net or 941-650-8920




INVESTIGATIVE SERVICES
Corporate Defense Strategies Inc. / Information Research Specialist Inc.

Corporate Defense Strategies / Information Research Specialist provides national and worldwide services. We are a full service private investigation firm that is licensed, bonded and insured. Our principle investigator has over twenty-five years experience in loss prevention and corporate security.  Our investigators are also experts in corporate theft investigations, background checks, interview & interrogations / skip tracing and major asset investigations / judgment recovery.  In addition, CDS is a member of many national investigative associations. 

Toll free (888) 361-3800 
Fax - (407) 324-9856 

e-mail- CDSInvest@aol.com 

Web Site- Corporate Defense Strategies Inc.
INDEPENDENT DEALER PURCHASING SERVICE
Cars













                New

Trucks













      Wholesale                                                                                                                                                                                                   

For the 
lowest possible cost of buying and selling your next vehicle; utilize our service to save hundreds to thousands on your next vehicle purchase or lease. 

No gimmicks or games, IDPS will utilize our network of dealers and work the deal from start to finish. IDPS guarantees a savings to the buyer or there is NO CHARGE. 250 FLAT RATE FEE


                    
                     




Office: (888) 248-1013 * (407) 324-5422 * Fax: (407) 324-9856 E-mail: idpsgrp@aol.com
                                          S. O. S.
Safehouse of Seminole Domestic violence is a social issue, which crosses all boundaries and threatens the very fabric of our society. At Safehouse of Seminole, we are dedicated to breaking this cycle of violence through our shelter and community outreach programs. Our crisis line and shelter programs provide victims and their children with the resources they need to begin healing from past and preparing for their future. Believing that education and awareness are vital tools for change, we provide educational programs in Seminole County Schools and other community organizations. 24-Hour Crisis Line 407-330-3933. 

Safehouse of Seminole needs your donations

Your contribution to Safehouse may be tax deductible on your annual tax return, as Safehouse is an organization of the type described in section 509(a)(1) and 170(b)(A)(vi) under the Internal Revenue Code.  Our registration number is SC-05086.

Safehouse of Seminole Wish List:

Personal Needs – Bedding Needs – Baby Food & Needs -- School Needs – Grocery/Kitchen/Cleaning Needs – Holiday Needs – Miscellaneous Items for everyday Needs! 

Contact the Safehouse of Seminole @ 407-302-5220 for a copy of their Wish List.   

Please make checks payable to and mail to 

Safehouse of Seminole PO Box 471279, Lake Monroe, FL, 32747-1279 
                                                   Name__________________________________Telephone_______________________

Address_______________________________________________________________




             City______________________State_________________________Zip______________ 
SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION
Benefits Now LLC Health Ins. for information contact Sharon W. Cockrell @ Toll free1-800-253-8036 ext 200

*Meadowbrook Insurance Group Workers’ Comp. Dividend Program Contact: Cindy Winternitz (800) 575-1816

*Insurance Office of America Property & Casualty Liability Underground Storage Tank Insurance
 Contact: Glen Esbjorn (800) 243-6899-1855 W.S.R. 434-Longwood, FL 32750

*Chokshi Accounting & Tax Services, Inc. 682 Maitland Avenue Altamonte Springs, FL 32701 407-332-8311

A2L Technologies Inc. For information e mail upgradehelp@A2LTechnologies.com Larry G. Schmaltz 813-248-8558 ext 305 

*RPM inc. Receipts-Printing-Marketing 1536 Bonair St. Clearwater, FL 33755 1-800-398-0987

American Equipment Finance 258 King George Road Warren, NJ 07059 Len Baccaro @ (800) 785-3060 ext 202

WatchDog Pump Calibration LLC P.O. 138426 Clearmont, Florida 34713 Contact Kevin Madison 800-322-0106 
Wayne Services Group (WSG) Wayne Dispensers 5150 NW 109th Ave Suite 1 Sunrise, Florida 33351 Chris Brown 954-742-1735 

Guardian Fueling Technologies Gilbarco Dispensers 1883 W. State Road 84 Suite 106 Ft. Lauderdale, FL 33315
Carlos Fox (954) 432-0622
Petrofuse ZP Tank Systems Roger J Rolewicz 813-240-1560
Sandcastle Petroleum Unbranded Gasoline Supplier Carlos Troche (407) 566-2748                                                                                    
GASOLINE SUPPLIERS

Lewis & Raulerson, Inc.                       
P. O. Box 59




Waycross, Georgia 32502                   

Tampa/Orlando: Ryan Firth, 
561.756.5203 

South Florida: Kathy Staats, 
561.756.5185 
N. Florida: Rusty Kennedy,     912.218.5156
Carlos Troche

Sandcastle Petroleum
1420 Celebration Blvd.

Celebration, FL 34747

407-566-2748

Eduardo Rodriguez
Macmillan Oil Company Of Fl. Inc.        
2955 east 11 avenue

Hialeah, Fl. 33013
Office (305) 691-7814

Cell (305) 283-8580
GASOLINE RETAILERS ASSOCIATION of FLORIDA
WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS
Down Syndrome Association of Central Florida 

The Down Syndrome Association of Central Florida is the leading voice for individuals with Down syndrome and their families. We offer hope, encouragement and acceptance through advocacy, education and awareness so that each may realize their potential as members of our community.

For information, 407-540-1121 web site www.dsacf.org 
Altamonte Springs Special Needs Cheerleading - Sparklers  

Through successful sports training and competition, City of Altamonte Springs Special Needs Cheerleading - Sparklers develop physically, socially, and physiologically. The positive experiences the athletes have and ongoing, City of Altamonte Springs Special Needs Cheerleading - Sparklers programs builds confidence and self image, which carries over into all aspects of their lives.

Altamonte Springs Sparklers information contact Ranwa Nin El-khoury C(407)929-7254 W(407)571-8814 F(407)571-8809
St. Mary Magdalen Catholic Church
      Altamonte Springs Florida
A Unique Stars Theatre Program 
Fr. Tom Smith’s
“Angels Among Us”
With 29 Unique Special Angels of all Ages

Katie Byrnes

Terry McDonald
Katie Moricca



Eileen Jefferson

Joe Nasehi



Erin Maciarz

Meggan Van Loon


Eddie Penedo

Kristin Costanzo

Lisa Ramos

Shawn Seaver

Nataly Hernandez

Angel Resende

Kimberly Culley

Courtney Coil

Adriana Kenney

John Ferry

Alicia Cepero

Patti Wittick

Bret Jones
Michael Martin

Mark Preston

Joshua Borbolla

Dustin Parramore

David Chernega

Charbel Elkhoury
Eden Fulmer

Tammy Schlier
     


CAST

Father Tom - Diane Della Piazza

Lisa Cioffi - Frank Corso

Produced and Directed by Elsie Doughty

A must-see! 

For information, please contact 
Father Tom Smith @ (407) 695-1720
‘Angels Among Us’ shows have received GREAT REVIEWS. Comments from people; I never saw any performance like it; I was moved by the special angels; Everyone should see the show; It brought tears of joy to my eyes; It is a heart-warming experience that makes you feel better as a human being; A classic and much more.  
$10____ $15____





$20____ $50____





$100____other____




















