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                      NEWSLETTER
            XXXV Edition
Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation dividend program, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.
LIFELINE OF THE

 GASOLINE INDUSTRY
THE INDEPENDENT GASOLINE DEALER

VISIT OUR WEB SITE FOR THE LATEST GASOLINE INDUSTRY INFORMATION AND BENEFITS

http://www.flagas.com
Disclaimer: Comments, articles, and data we provide are based on information we deem to be accurate and reliable. However we cannot guarantee, nor do we accept responsibility, for the accuracy of this information.

*JOIN THE GASOLINE RETAILERS ASSOCIATION of FLORIDA*

MANY MEMBER BENEFIT PROGRAMS

SENATE HEARINGS QUESTION OIL COMPANIES EXECUTIVES ABOUT HIGH GASOLINE PRICES

The truth is finally out about the oil companies being responsible for high gasoline prices through manipulation of supply and price.  Congress is finally asking the questions that we the franchise dealers have known the answer for many years.  The spin and deception of answers is what oil companies have been feeding the public and news media concerning why gasoline prices are high.  The oil companies pressure to eliminate franchise dealers will have a monopoly where the consumer will pay high gasoline prices.  Our legislators are on the right issue of investigation into the oil industry. 

As part of a panel of Attorneys General, Jennifer Granholm, Michigan's Attorney General, said: "Preserving competition in the supply of gasoline to independent marketers and retailers is essential to maintaining rigorous price competition on a fair and level playing field in the industry… but the consolidation in supply sources jeopardizes the ability of independents to compete." 

Granholm added: "The preservation of vigorous competition in the supply of unbranded gasoline is especially crucial. Antitrust enforcers should focus upon assuring that multiple sources of unbranded gasoline at the wholesale level exist to assure stable, competitively priced supplies for independent retailers, who play an important role in preserving low prices at the pump."

In a second panel, several economists offered their perspectives on the issue. Economics Professor Justine Hastings quantified the positive impact that independent retailers have on fuels prices: by increasing competition, they lower local prices by 5 cents per gallon on average, she told the Subcommittee.

Formerly a professor at the University of California and now assistant professor of economics at Dartmouth University, Hastings said that independent retailers are important for competition because they are intensely price competitive. She said that independents can purchase gasoline from any refiner, thus increasing wholesale competition. They also allow entry of outside refiners when local refiners' prices are excessively high.

Independent refiners are also important for competition, noted Hastings, since they are important for ensuring adequate supply for independent retailers. She told the subcommittee that increases in vertical integration from the elimination of independent retail outlets and independent refiners, either through mergers or environmental regulation design, decrease competition in retail and wholesale gasoline markets.

Existing laws have allowed these Big Oil companies to maintain their vertical integration (crude oil to motor fuel, ground to nozzle control), while consolidating the wholesale and retail gasoline marketplaces through mergers, acquisitions, market pull-outs, and elimination of independent gasoline dealers. These few oil companies make all of our gas, set all of the wholesale prices for fuel, and they control the retail prices through company operations and pricing schemes (like zones). Divorcement Open Supply and eliminating price zones returns competition to the retail marketplace, and the oil companies will have to compete strenuously at the wholesale level to keep their market shares and the consumer will benefit.

OIL COMPANY MYTH...

You shouldn't fix what "ain't" broke... the gasoline marketplace works just fine the way it is.
The Reality...
Just look at the gas prices ... then consider the vertical integration and consolidation of the wholesale and retail markets by just a few major oil companies (our legislators found vertical integration to be anti-competitive and anti-consumer in the movie, beef, liquor and telecommunications industries)... and keep in mind the proliferation of company-operated stations and the ridiculous pricing zones used by those oil companies that pit a dealer and community against each other... then the reality is clear - the system is broken and it must be fixed! Divorcement and Open Supply and the elimination of Zone Pricing is the fix.

Zone pricing is used to retaliate and eliminate dealers through high wholesale gasoline prices where dealers can’t compete in the marketplace and eventually go bankrupt. 


HAWAII TO CAP GASOLINE PRICES

Hawaii is on the verge of becoming the first state to cap gasoline prices, a move critics called an election-year effort to keep consumers happy that will end up hurting businesses.
Prices will be capped beginning in July 2004 under the measure approved by lawmakers Thursday. Gov. Ben Cayetano is expected to sign it.
The bill would allow the state Public Utilities Commission to set a maximum price on gasoline based on an average of prices in West Coast markets. Profit margins for dealers would be capped at 16 cents per gallon on regular unleaded gasoline.

Attorney General Earl Anzai, said evidence shows there is no economic reason for Hawaii's notoriously high pump prices.
The free market approach has failed to deliver equitable gasoline prices in Hawaii.
Opponents contend the law is an attempt to appease beleaguered consumers in an election year. They say the measure will raise pump prices by shuttering gas stations and driving some oil companies from the state. 
"It's going to damage and hurt small business. It's going to hurt every dealer in the state," said Bill Green, a dealer who operates a Shell station on Oahu.
Hawaii's refiners and retailers, which include Tesoro and ChevronTexaco, respectively, won't hesitate to ship gasoline to more profitable markets or shut down stations if they cannot make a profit, said Fadel Gheit, an oil industry analyst at Fahnestock & Co.
"Their ego won't be bruised if they shut down," Gheit said. "They sometimes exit whole countries where they don't make money."
Tesoro runs Hawaii's largest refinery and has 35 gas stations throughout the state. Company spokesman Nathan Hokama said the caps may force the company to sell its gasoline elsewhere and close stations.
Profit margins on a gallon of gas typically fall within a range of 6 cents to 15 cents, according to the industry trade figures. The business is seasonal, though, with profit margins rising during the summer and falling in the winter.
Average per-gallon prices in Hawaii ranged from $1.60 in Honolulu to $1.88 in Wailuku.  The nationwide average for regular unleaded gasoline is $1.40 per gallon, according to the Energy Department. 
Research Foundation president Lawrence Goldstein said Hawaii is setting itself up for a loss of supply. 
"It gives the appearance of doing something positive, but is going to lead to negative economic consequences" -- a lesson the United States learned during the 1970s, when the federal government imposed price caps on gasoline, he said.

HAWAII UPDATE -The state legislature in Hawaii passed a bill that will allow the state to set maximum wholesale and retail prices. The governor has said he will sign the measure that will take effect in 2004. This is a development that must be monitored. Government controls on private sector enterprise have never produced the intended results.

ONE OF THE LOWEST IN THE NATION 

The latest figures out of the U.S. Department of Energy show retail gasoline prices in Florida among the lowest in the nation. Comparing before tax prices for all states Florida ranked 3rd lowest in December 2nd lowest in January, and 3rd lowest in February. These figures clearly underscore the need for a viable and diverse competitive marketplace. The Department of Agriculture should enforce the Motor Fuel Marketing Practices act. This information has been sent to the Florida legislature. 

CHEVRON WAS WRONG TO TERMINATE DEALER WHO FAILED TO PAY STATE TAXES

Chevron wanted to turn the C-store into a fast food co- branded with McDonald’s, but Samir El-Khoury, the dealer wanted nothing to do with the plan.  He said McDonald’s would siphon off c-store sales and do little to improve his profits.  

Then Chevron offered Mr. El-Khoury $400,000 for his franchise under a policy it adopted in 1996 aimed at reducing the number of third party units in its retail network. Again El-Khoury said no.

Then Chevron decided to audit El-Khoury’s business.  When the independent?? auditing firm Chevron hired found El-Khoury had not paid $15,000 in state sales tax, Chevron said he was in breach of his franchise and promptly terminated him.

A three judge Appeals Court panel has now said that Chevron had no right to evict El-Khoury just because he owed back taxes, which he has subsequently paid.  It is questionable, said the court, weather failing to pay taxes was sufficiently material to the franchise to allow Chevron to cancel the relationship.

At trial, Chevron said that the failure of paying taxes would damage its reputation.  However, the fact that he paid the taxes he owed, that Chevron execs couldn’t show he hurt the company.

Chevrons right to audit stations is one of the tools used to eliminate dealers.  The district manager picks any station he wants to audit???  Many forms of harassment are directed at the dealers by the oil companies i.e.; zone pricing, below cost violation, holding back credit card bank deposits, outrageous high rents.  Chevron had sent a letter dated November 8, 1999 to their dealers and said that if any gasoline association sponsored legislation (if enacted) will move quickly to market value rents for Chevron.  Chevron’s market value rent program will double and in some cases triple Chevron franchise dealer rents.  Many Chevron dealers are denied their constitutional rights to lobby their elected officials because of retaliation. 

Gasoline retail dealers are facing a nightmare when the oil companies delay credit card deposits into a retailers’ bank account and at the same time EFT money from the retailer’s bank account to pay for the delivery of gasoline.  Often, dealers depend on the credit card sales to pay for the gasoline delivery.  Some oil companies are not releasing dealers’ credit card sales plus other money, which mounts to tens of thousands of dollars for more than a year and counting after dealers lost their stations, which is a form of retaliation for filing an appeal against them.  

PS, they will release the money if dealers drop their appeals.      

Dealers Win Right of First Refusal Case on Appeal

On April 2, the appeal in the 9th Circuit California dealers’ case against Equilon, Shell and Texaco was won by the dealers in a stunning reversal. On August 31, 2000, U.S. District Judge M. James Lorenz in his opinion granted Equilon’s motion for summary judgment  throwing out the case. 

On September 29, 2000, an appeal was filed to the United States Court of Appeals for the Ninth Circuit in San Francisco, of the Abrahim & Son et al vs. Equilon Enterprises LLC et al, dismissal. Oral argument was held in the Abrahim appeal before the United States Court of Appeals for the Ninth Circuit on February 6, 2002. 

On April 2, the San Francisco Examiner reported that the Appeals Court has sided with dealer plaintiffs and reversed the dismissal. The opinion states that Judge Lorenz erred in dismissing the case and that the transfer of the service station properties to Equilon was a sale, transfer or assignment as described in the California law requiring the companies to give their dealers the first right of refusal to purchase the station properties.

Now that the lower court decision to throw out the Abrahim case is reversed, the case will go back to the lower court, just where it was when the trial court dismissed it. There was pending before the court a motion to convert the case to a class action, on behalf of all California Shell and Texaco dealers whose station properties were owned by Shell and Texaco in 1998 and were assigned to Equilon.

This could be a huge victory for Shell dealers who experienced tremendous rent increases and inflated station prices. This decision will raise many questions.

1) Will the transfer price to Equilon be the price offered the dealers? 

2) What recourse do dealers and ex-dealers have regarding damages and losses incurred, due to Shell’s actions of not selling the properties to them?

3) What recourse may dealers have regarding loss of income due to Shell’s actions?
Florida Thieves 'Skimming' ATM Customers' Bank Info

TAMPA - Florida officials are warning consumers that thieves using an ATM card "skimmer" can counterfeit ATM machines and break into bank accounts, the Tampa Tribune reported.

Thieves tamper with ATM machines, fitting their own illegal card reader onto an existing machine. Unsuspecting customers insert their cards, enter their PIN codes, and their accounts become vulnerable to the thieves, according to the Comptroller's Office, a unit of the Florida Department of Banking and Finance. Several ATM users in Florida, from Pinellas County to Delray Beach and Jacksonville, have already fallen victim to the scams, the agency said.

The Florida agency reported that some criminals have gone so far as to make fake ATM cards from the information gained from the skimmers.

A tip from the agency: Watch out for locations where several ATMs are jammed.  Thieves have been known to disable several ATMs, forcing customers to use one that has already been rigged with a skimmer.

JOEL QT SAYS

By Tom Smith, Georgia Association of Petroleum Retailers:

I have heard about this shop that’s across town and how much he can charge for his time on little jobs and how quick he can do them. He has long lines of cars all the time to fix and he charges almost twice as much as I do per hour.

I found out his secret and I thought I might as well do what he did. He went to some of them night classes and learned them words to tell folks what was wrong with their car so they didn’t know what he said.

Well I found me one of them classes at the Vo-Tech school and enrolled. Well that first night I learned to keep my mouth shut cause what they was talking about I didn’t know.

They was talking about them three letter words I hadn’t heard and didn’t know, not like them words them red-necks say when they come into my shop.

They say the TPS got to set the idle and the MAP sensor did something and then the OBD2 tells them something. Well it got worse from there, cause they started talking about the CTS then EFI and SEFI and CEFI and TBI. Well I knew they was confused and had them words messed up then they started with some more and said the ECM made the PCM and DCM work and the ICM did…. I don’t know what they said it was so messed up.

I decided I had enough education at “that” Vo-Tech school to do me so I got up and went home. 

The next day I thought I would try some of them words on Bubba, Leroy and Jr. and they got mad and took the beer and went home.

Now I’m wondering if any of them words work and who is crazy.  HELP!!!!

WHAT IS SERVICE
What kind of jobs can a full service station expect to do for his customers?

This question was asked of one dealer of 35 years and he gave me a list.

Just yesterday he was asked to remove a live cat from over the driveshaft of a blazer. The cat lived after five miles on the car. He was asked to look up the price of a customer’s car on the Internet at two different times. Each time (cat and look-up) the customers tipped the dealer $20.00. Last winter he was asked three times to come out and light customer’s furnaces. 

About a month ago he was asked to go to a farm and install a starter on a tractor the farmer couldn’t get to work after two days. He once was asked to travel 55 miles to bring a customer’s wife’s car back because she hit a pedestrian and was afraid to drive her car home. The pedestrian was OK.

The dealer states he will do what ever he can do to help a customer but is quick to say “no” to someone who does not trade with him. He further says customers do not expect him to do these odd jobs without pay and then, the tips are very generous. That is service!

CHANGING TIMES

It’s time the Independent Retail Convenience Store and Automotive Repair Gasoline Dealers take the time to notice the petroleum industry’s changing times.

It was not long ago that the battle lines or dividing lines were very apparent to all those concerned.

The Major Fuel Suppliers had the Florida Petroleum Council, (they still do).

This council is primarily the legislative arm of the Major Motor Fuel Suppliers and only as a group (not individually).  They are the watchdogs for any possible adverse legislation that may affect said Major Motor Fuel Supplies.  They do not have authority to directly affect the policy of any one given Major Motor Fuel Supplier. (They do not represent franchise dealers.) 

The Jobbers had the Florida Petroleum Marketers, (they still do).

This association represents Jobbers who become members; they are also the legislative arm of member Jobbers and serve basically the same function as the Major Petroleum Council.

They are in many cases the legal arm of the Jobbers.

They also provide membership programs for their members. (They represent Jobbers.)

The Independent Retail Dealer had the Gasoline Retailers Association of Florida, (they still do).

The Gasoline Retailers Association of Florida exists solely for the benefit of the Independent Gasoline Retail Dealers and its members.

They also provide the most extensive range of benefit programs for their members and an excellent attorney.

The Florida Petroleum Council exclusively represents and serves the Major Motor Fuel Suppliers.

The Florida Petroleum Marketers exclusively represents and serves Jobbers.

The Gasoline Retailers Association of Florida exclusively represents and serves Independent Gasoline Retail Dealers. 

Join and urge other dealers to join the Gasoline Retailers Association of Florida.

INSURANCE RECOMMENDATIONS

· Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida/Insurance Office of America money saving programs with a complete insurance package to meet your business responsibility. Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899  (407) 788-3000 or Pat Moricca @ (407) 774-9700 

15% DIVIDEND WAS RETURNED FROM DODSON GROUP WORKERS’ COMP.  PROGRAM
· A 15% dividend was returned to the Gasoline Retailers Association of Florida members who participated in the Dodson Workers’ Compensation DIVIDEND program (Feb. 1, 2000 through Jan. 31, 2001). Contact,

Carl Schmachtenberger, Florida West            (800) 993-7840   (941) 627-6644

Rob Lenihan,           Florida East 
        (800) 343-3581   (561) 741-2125 or Pat Moricca @ (407) 774-9700.

· Dodson Group Workers’ Compensation dividend program is available to the Gasoline Retailers Association of Florida membership.   With this program, you can save from the start.  You also have the opportunity to get money back as a dividend each year when all participating members emphasize employee safety and keep claims low. 

Although dividends can’t be guaranteed, participating Gasoline Retailers Association of Florida members have received  dividends on paid premiums for three consecutive years!

Gasoline Retailers Association of Florida members using the program also can take advantage of free loss control services and an interest-free installment pay plan.  Offered by Dodson Group, the plan includes claims cost containment programs to hold down medical costs and keep future premiums low.

As a Dodson Group policyholder, you’re backed by the stability and expertise of an industry leader.  Dodson Groups’ foundation is 100 years strong.  They have helped Gasoline Retailers Association of Florida members save money on their workers’ compensation insurance and know what it takes to keep employees safe. 

Orlando  PREDATORS

Home Schedule for JUNE 2002
Day
Date

Opponent


Site



Time
Sun.
June 9

Tampa Bay


TD Waterhouse Centre

TBD
Fri.
June 21

Totonto



TD Waterhouse Centre

7:15 p.m.

Notes :

All times are Eastern Standard Time

All Game Dates and times are subject to change

Contact: Jean Louton @407-649-3334 for tickets and information.

MEMBER BENEFITS

· Monthly Newsletter





                   (407) 774-9700



· Help Line Pat Moricca 




                   (407) 774-9700

· Luis S. Konski Attorney                                                                               (305) 260-1031

· Dodson Group Workers’ Comp. Dividend Program 

      (paid a dividend for 3 consecutive years) 

                                         Carl Schmachtenberger, Florida West 
(800) 993-7840   (941) 627-6644

                                         Rob Lenihan,                   Florida East 
(800) 343-3581   (561) 741-2125

· Group Health, Property & Casualty Liability Glen A. Esbjorn
(800) 243-6899   (407) 788-3000
 

· Underground Storage Tank Insurance Glen Esbjorn                  
      (800) 243-6899    (407) 788-3000


· Gasoline supply contact  Apec Gas Bill McKnight


      (813) 681-4279

· Gasoline supply Golf Oil Co. Major brands Renovation funding available  (813) 241-4610

· Specializing in commercial loans contact John Grogan

      Goleta National Bank
(904) 731-9020

· Grogan Realty Co. Gasoline stations, Comercial property                          (904) 737-3493   (904) 731-0025 Fax

· Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

       (407) 332-8311   (407) 332-7111 Fax

· MAI Appraisal  Steven L. Marshall MAI
                                              (407)-772-2200 x314

· Integrated Cleaning Systems, Inc. Car Wash Equipment, 

      100% financing available, Buy, Lease, Co-op Revenue Sharing 

      contact: Kevin Collette or Tory Buckley           
(888) 927-4631   (561) 844-7760

· ATM EXPRESS contact: Linda Stewart or Keith Howard 
                   (888) 600-4368

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.

GASOLINE RETAILERS ASSOCIATION of FLORIDA

WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS
*****CLASSIFIED*****

RAMADA INN LONGWOOD  (Orlando area)
And Conference Center

2025  W. State Road 434 Longwood, FL 32779   ( I-4 Exit 49)  

407-862-4000 407-862-3530 Fax

www.ramadainnlongwood.com                                                        e-mail sales@ramadainnlongwood.com
· Tropical Outdoor Pool
 Free Airport and Theme Park Transportation

· 24-Hour Business Center
Meeting Space Up To 500 People

· Discount Good Neighbor Rate 
200 Newly Renovated Rooms In-Room Coffee Maker

Microwave, Refrigerator, Remote TV
Wedding or Event Rooms
SUPPORT THE ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

Grogan Realty Co.

                                                 

Specializing in Gasoline stations



& Commercial property


Financing available


(904) 737-3493 Fax (904) 731-0025





Dodson Group Workers’ Compensation                                                           
9201 State Line Road                                                                                             

Kansas City, Missouri  64114 - 3298




           

Contact: Carl Schmachtenberger Florida West   (800) 993-7840

           

Rob Lenihan  Florida  East
                         (800) 343-3581 

Insurance Office of America

150 Westmonte Drive

Altamonte springs, FL  32716-7933

Underground Storage Tank Insurance

Group Health, Property & Casualty Liability

Contact: Glen Esbjorn (800) 243-6899

Clayton, Roper & Marshall, Inc.              

246 N. Westmonte Drive

Altamonte Springs, FL  32714

MAI Appraisal for the petroleum industry

Steven L. Marshall(407) 772-2200 x 314 or 
e-mail smarshall@crmre.com
**STATION FOR SALE**

Spanish River Chevron

4055 N. Federal Hwy.

Boca Raton, FL  33431

Contact Ira Winters (561) 391-8774

**************BOAT FOR SALE***************

23’ 1993 Four Winns Cuddy 235 Sundowner with dual axel trailer

5.8 OMC Corba I/O

Full transom mold-in swim platform. Huge cockpit seats 8, Bimini and storage cover, VHF, stereo, depth, molded fiberglass floor, no carpet Good deal for $8,500. 

Please Contact Pat @ 407-774-9700. 
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