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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation dividend program, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.
LIFELINE OF THE

 GASOLINE INDUSTRY
THE INDEPENDENT GASOLINE DEALER

VISIT OUR WEB SITE FOR THE LATEST GASOLINE INDUSTRY INFORMATION AND BENEFIT

Disclaimer: Comments, articles, and data we provide are based on information we deem to be accurate and reliable. However we cannot guarantee, nor do we accept responsibility, for the accuracy of this information.

Soon the holiday season will be here.  Many people will be traveling and shopping for the holidays, visiting relatives with holiday cheer.  Many travelers will be stopping in your stations for gasoline, service and information.  It’s a good time to show the holiday spirit.  Have a safe and happy holiday. 

Something to Ponder

5. If you can attend a church meeting without fear or harassment, arrest, torture, or death ... you are more blessed than three billion people in the world.


6. If your parents are still alive and still married ...
you are very rare, even in the United States.

 

7. If you hold up your head with

a smile on your face and are truly thankful ...
you are blessed because the

majority can, but most do not

MICKEY CARBONELLA WILL BE MISSED

The Gasoline Retailers Association of Florida express their sincerest condolences to the family and the Service Station Dealers Association of Greater New York on their loss of one of the nations greatest Executive Directors, Mickey Carbonella, who passed away Friday night October 12, 2001.  We all will miss Mickey.  He was a true friend to the gasoline dealers not only for New York State but also for the nation. 

UNDERGROUND STORAGE TANKS CHANGES

EPA UST rules, double-walled tanks and lines may be required by the year 2010. If you are considering new tanks in the near future you should investigate.

BOYCOTT COSTCO,  WAL-MART And  SAM’S CLUB

Costco, Wal-Mart and Sam’s Wholesale are selling gasoline below the marketing areas in Florida.

Gasoline station dealers who purchase convenience store items from Costco, Wal-Mart and Sam’s Wholesale should boycott Costco, Wal-Mart and Sam’s Club while they undersell the gasoline market.  All stations in the marketing area of a Costco, Wal-Mart and Sam’s Club should file a complaint for violation of the MFMPA of Florida for selling gasoline below cost.  There is no way anyone can compete with a Costco, Wal-Mart, Sam’s Club, Albertson type situation.  Contact Gasoline Retailers Association of Florida for complaint forms at (407) 774-9700.

Gasoline Retailers Association of Florida is committed and very involved to correct the unjust position the gasoline dealer is in.  It takes a lot of time, energy and money to make changes in the gasoline industry.

Although Costco, Wal-Mart and Sam’s Club have been able to retail gasoline at a much lower rate than that of the captive franchisees, i.e. Shell, Chevron, Exxon, Texaco etc., it unfortunately positions these franchisees in an unfair competitive situation.

Although the community in general does benefit from lower gasoline prices, that benefit is of an objective nature, existing dealers due to lack of volume terminate employees. Though competition is important, please remember that even Costco, Wal-Mart and Sam’s Club will be at the mercy of the major oil companies once there is no competition.  The major oil companies will most likely raise the price of product to them. What we have here is less consumer choice and a reduction in competition. The same scenario has also taken place with in other states. I have had many members address concerns regarding the unprofitable nature of their stations.

Oil companies make all of our gas, set all of the wholesale prices for fuel, and they control the retail prices through company-operations and pricing schemes (like zones). Divorcement, Open Supply and eliminating price zones returns competition to the retail marketplace, and the oil companies will have to compete strenuously at the wholesale level to keep their market shares and the consumer will benefit.   Why are the oil companies opposed to true competition???  

Chevron and Texaco complete long-delayed, $35 billion merger
HOUSTON, Oct. 9 -- Texaco Inc. and Chevron Corp. said their stockholders approved the $35 billion merger of their companies, which was completed later Tuesday.
Texaco said as of Oct. 8, the shares voted were 98.3% in favor of the merger, representing 71.9% of the total shares outstanding. 

Chevron said more than 99% of its stock voted, or 441 million shares, favored the merger. And 68% of the stock voted approved the name change to ChevronTexaco Corp. 

Glenn Tilton, Texaco chairman and CEO, said, "Our new company, ChevronTexaco Corp., will rank among the largest energy companies in the world with the resources necessary to create greater value for our shareholders." 

Dave O'Reilly, Chevron chairman and CEO, said, "Our goal is to be No. 1 in total stockholder return among our industry competitors. With this merger, two companies with a long history of partnership will join together to create greater value for our stockholders and put us on the path to our goal." 

The merger was announced a year ago and has been approved by the US Federal Trade Commission, the European Union, and other federal and state regulatory authorities.  Under the terms of the merger, Texaco stockholders will receive 0.77 shares of ChevronTexaco stock for each Texaco share. ChevronTexaco will be headquartered in San Francisco until mid-2002, when the company will move its corporate staff of 200 persons to San Ramon, Calif.  

Less competition as two competitors become one!!! 

Lower energy prices likely in winter
Expected sharp drop due to rising inventories, less demand, U.S. says
Associated Press Originally published October 5, 2001.


WASHINGTON - Energy prices across the board - from gasoline to heating fuels - are expected to be sharply lower this winter, the Energy Department said yesterday, in contrast to a year ago when prices soared amid short supplies and spikes in demand. 

The Energy Information Administration's winter fuels report gave low oil prices, rising inventories and sagging energy demand as reasons behind the low prices expected this winter. 

The most striking turnaround is seen in natural gas prices, which are expected to average about a third of what they were last winter on the wholesale market. Gas is used to heat more than 56 million homes, especially in the Midwest. 

But state officials and private assistance groups warn that for low-income families, there could be tough times despite the lower energy prices. Many of them are still trying to recover from the financial setback of last winter's high prices. 

Last year, almost 5 million households received energy assistance money from the government. 

Gasoline prices, which normally dip in the winter months, were projected to decline on a national average to below $1.35 a gallon. The average price at gas pumps has tumbled 11 cents a gallon nationally in the three weeks since the Sept. 11 terrorist attacks, the agency said. 

With airlines cutting back flights in the aftermath of the terrorist attacks, demand for jet fuel has dropped by 20 percent, the report said. Refiners are expected to push out more heating oil, adding to supplies. 

PROTECTING EMPLOYEES, CUSTOMERS FROM MISGUIDED ANGER

ALEXANDRIA, Virginia -- The events of Sept. 11 shocked and angered our nation. Among the many tragic consequences of those attacks is the threat of misguided anger and harassment targeted at some of the convenience store industry's most dedicated and loyal operators, employees and customers. 

Ensuring that we take steps to prevent these individuals from becoming the targets of ethnic hostility is the responsibility of everyone in the industry. There are many steps that operators can take to safeguard their employees and customers. 

Dr. Erickson, the president of San Diego based Athena Research, is a nationally recognized expert on issues of store security and safety. She has been studying issues surrounding crime for over 25 years, and has been widely published including authoring the influential book "Armed Robbers and Their Crimes."

According to Dr. Erickson, "convenience stores are a microcosm of society, if something is happening in society it will probably be happening in convenience stores." Convenience stores need to pay attention to the possibility that ethnic hostility may jeopardize the security of both employees and customers in the aftermath of the tragic attacks on Sept. 11. Convenience store operators need to be concerned with both internal and external threats, she said.

Internal threats can include prejudice from a company's own employees, as well as employees who may feel afraid working next to persons of Middle Eastern descent.

Dr. Erickson says that the best way to protect against internal threat is open communication and a clear message from the organization's leadership that prejudice will not be tolerated and that the company will do all it can to protect all of its employees. "These feelings must be addressed. [Operators] must seek out the concerns, listen to them and address them."

Customers and employees also face external threats to their safety and security. External threats include instances when third parties threaten a store's employees, customers, or property.

According to Dr. Erickson, the best prevention mechanism is for store employees to remain alert to problems. "I would encourage employees to pass on to management any concerns or comments they may overhear. It is important to remind employees not to look for suspicious people, but rather to look for suspicious behavior."

According to Dr. Erickson there are seven signs that employees need to be alert for anyone:

According to Dr. Erickson there are seven signs that employees need to be alert for anyone:

· parked for an unusual length of time in or near the parking lot

· coming in the store, but not making a purchase

· asking an employee's nationality

· returning to the store after having been in there earlier

· seeming agitated or raising their voice

· making inflammatory or derogatory remarks

· verbally or physically threatening employees 

CASE OF MISTAKEN IDENTITY... 
 Mistaken identity can be more then a problem - it can run you out of business!

Shell dealer Magdy Beshara is an American citizen and has lived in the US for the past 21 years - but following the terrorist attack on September 11th – even folks who knew him and the Beshara family began to look at them in a new light. 

The real trouble began when following the Attack on America a newspaper ran a picture of suspected terrorist Marwan Al-Shehhi, naming him as one of the hijackers who flew into the World Trade Center. Unfortunately, the picture bore a striking resemblance to Beshara's cousin, Akram Mena, who worked at Beshara's Bayville, N.J. Shell site. 

“As soon as I saw the picture of terrorist suspect Marwan Al-Shehhi, I knew I was in trouble," Mena said -- a thought confirmed when the FBI raided his home and took away his cousin on a possible immigration violation. 

Word of the "terrorist link" spread like wildfire and soon Beshara'a business was off 75%. Mena quit his job at his cousin’s station, but that solved nothing. 

"People would drive by and give us the finger, and others would say bad words to us," says Beshara, an Egyptian. "We thought people were coming in for 'gas,' but they would ask if this is where the terrorists work and then drive away." 

And even after the FBI cleared Mena, a week's worth of “no business” almost forced Beshara to close up his business forever. Finally, a local radio talk show host came to Beshara's aid, telling listeners that the station was owned by an American citizen and has lived in the U.S. for 21 years. He explained how Mena had gone to the FBI of his own accord and had been cleared of wrongdoing. He also called on the community to support Beshara and cars lined up to fuel at his station. 



DODSON GROUP WORKERS’ COMPENSATION PROGRAM

15% DIVIDEND WAS RETURNED FROM DODSON GROUP WORKERS’ COMP.  PROGRAM
A 15% dividend was returned to the Gasoline Retailers Association of Florida members who participated in the Dodson Workers’ Compensation Dividend Program (Feb. 1, 2000 through Jan. 31, 2001).  Contact Carl Schmachtenberger Florida West @ 1-800-993-7840, Rob Lenihan Florida East @ 1-800-343-3581 or Pat Moricca @ (407) 774-9700.

· Dodson Group Workers’ Compensation dividend program is available to the Gasoline Retailers Association of Florida membership.   With this program, you can save from the start.  You also have the opportunity to get money back as a dividend each year when all participating members emphasize employee safety and keep claims low. 

Although dividends can’t be guaranteed, participating Gasoline Retailers Association of Florida members have received an average of 18%  dividend on paid premiums for three consecutive years!

MEMBER INSURANCE PROGRAMS
· Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida/Insurance Office of America money saving programs with a complete insurance package will meet your business responsibility. Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899  (407) 788-3000 or Pat Moricca @ (407) 774-9700.
OIL COMPANY MYTH #5 ...

There are still lots of independent, unbranded gas stations that aren't tied to a major oil company.
The Reality...
Not anymore. Based on data from reports, and information about the mergers, acquisitions, and leases within the oil industry, unbranded independent gas stations are not a large enough market segment to force competition at the wholesale level for "unbranded" supplies of gas.

OIL COMPANY MYTH #6 ...

Divorcement means the oil companies will have to sell and close gas stations.

The Reality...

Won't happen...hasn't happened anywhere divorcement has been enacted (Nevada, Maryland, Virginia, Washington D.C., Connecticut, Delaware, Puerto Rico).  Divorcement simply means the oil companies can't set retail prices at any gas stations!  They can still own the stations.  They can lease the stations to dealers or jobbers.  Or, if they want to, they can sell some of them to dealers or jobbers.  Since the oil companies will still want to sell the gasoline they produce, gasoline stations will remain open in sufficient numbers to sell the billions of gallons of gas Florida consume each year.  The only difference is that we will pay a more competitive price and the consumer will benefit.

NEW JERSEY SUPREME COURT REVERSES HESS DECISION

New Jersey Supreme Court reversed and remanded a lower court decision (for summary judgment) in favor of the Hess dealers.  The New Jersey Supreme Court was unanimous in their decision.  Hess was terminating dealers at an alarming rate.  In the 1970’s, approximately 95% of all Hess stations were owned and operated by independents.  Hess stations have gone from predominantly operated by independent franchisees to being Hess operated.  As of March 1998, 82% were Hess operated co-op stations, i.e., stations owned and operated directly by Hess and independent franchise dealers operated the remaining 18%.


UNITED STATES POSTAL INSPECTION SERVICE WARNING

Due to the increased threat of terrorism, law enforcement officials recommend that all companies exercise greater caution when receiving and handling letters and parcels -- whether delivered by U.S. mail, FedEx, United Parcel Service, Airborne Express, courier, or even intra-company mail.

All employees should be careful to inspect any items they receive before opening them. 

The United States Postal Inspection Service has issued a list of the characteristics of items that may be dangerous and should be treated with care. They are: 

*Foreign, Priority or Special Delivery Type of Mail 

*Restrictive Endorsements (markings) such as: Confidential, Personal, To Be Opened by Addressee Only 

*Visual Directions for Handling: Fragile, Rush, Handle with Care 

*Excessive Postage (Usually Postage Stamps) 

*Fictitious or No Return Address 

*Poorly-Typed or Handwritten Addresses 

*Incorrect Titles 

*Titles but No Names 

*Misspelling of Common Words 

*Oily Stains or Discolorations 

*Excessive or Uneven Weight Distribution 

*Excessive Binding Material: Masking, Electric or Strapping Tape, String, Twine 

*Rigid, Lopsided or Uneven Envelope 

*Protruding Wires, Screws or Other Metal Parts 

*Postmarked from an Area Different from the Return Address 

Mail services supervisors, security personnel, receptionists, and executive assistants should be 


particularly alert to letters and parcels with any of the characteristics noted.
Member programs are cost saving and group strength

· Monthly Newsletter





                   (407) 774-9700



· Help Line Pat Moricca 




                   (407) 774-9700

· Luis S. Konski Attorney                                                                               (305) 260-1031

· Dodson Group Workers’ Comp. Dividend Program 

      (paid a dividend for 3 consecutive years) 

                                         Carl Schmachtenberger, Florida West Coast
(800) 993-7840   (941) 627-6644

                                                  Rob Lenihan,          Florida East Coast
(800) 343-3581   (561) 741-2125

· Employment Practices Liability Insurance (EPLI)
(800) 993-7840

· Group Health, Property & Casualty Liability Glen A. Esbjorn
(800) 243-6899   (407) 788-3000
 

· Underground Storage Tank Insurance Glen Esbjorn                  
      (800) 243-6899    (407) 788-3000


· Gasoline supply contact  Apec Gas Bill McKnight


      (813) 681-4279

· Gasoline supply Golf Oil Co. Major brands Renovation funding available  (813) 241-4610

· Specializing in commercial loans contact John Grogan

      Goleta National Bank
(904) 731-9020

· Grogan Realty Co. Gasoline stations, Comercial property                          (904) 737-3493   (904) 731-0025 Fax

· Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

       (407) 332-8311   (407) 332-7111 Fax

· Integrated Cleaning Systems, Inc. Car Wash Equipment, 

      100% financing available, Buy, Lease, Co-op Revenue Sharing 

      contact: Kevin Collette or Tory Buckley           
(888) 927-4631   (561) 844-7760

· ATM EXPRESS contact: Linda Stewart or Keith Howard 
                   (888) 600-4368

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.

GASOLINE RETAILERS ASSOCIATION of FLORIDA
 WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS

**CLASSIFIED**
                             RAMADA INN LONGWOOD  (Orlando area)
And Conference Center

2025  W. State Road 434 Longwood, FL 32779   ( I-4 Exit 49)  

407-862-4000 407-862-3530 Fax

www.ramadainnlongwood.com                                                        e-mail sales@ramadainnlongwood.com
Thursday No Frills Lobster ($7.95)             Friday Seaford Buffet ($14.00)
Saturday Prime Rib Buffet ($12.95)             Sunday Champagne Brunch ($9.95)

(5:00 p.m. – 9:00 p.m.)               (10:00 a.m. – 2:00 p.m)

· Tropical Outdoor Pool
 Free Airport and Theme Park Transportation

· 24-Hour Business Center
Meeting Space Up To 500 People

· Discount Good Neighbor Rate $49.00
200 Newly Renovated Rooms

      Per Night - Guaranteed
In-Room Coffee Maker
· Microwave, Refrigerator, Remote TV
Wedding 
or Event Room
***Christmas and New Year Party Banquet Rooms Available***

Grogan Realty Co.
Insurance Office of America
                                                 

Specializing in Gasoline stations
150 Westmonte Drive


& Commercial property
Altamonte springs, FL  32716-7933

Financing available
Underground Storage Tank Insurance

(904) 737-3493 Fax (904) 731-0025



Group Health, Property & Casualty Liability

                                                                                               Contact: Glen Esbjorn (800) 243-6899
Dodson Group Workers’ Compensation 

Dodson Group Employment Practices Liability Insurance (EPLI)

9201 State Line Road

Kansas City, Missouri  64114-3298

Contact: Carl Schmachtenberger Florida West   (800) 993-7840


Rob Lenihan  Florida  East

      (800) 343-3581

**STATIONS FOR SALE**
Marathon Station & Real Estate       Merritt Island Amoco                           Spanish River Chevron
      711 Lee Road (near I-4)                   1800 E. Merritt Island Cswy.               4055 N. Federal Hwy.




Orlando, FL  32810                          Merritt Island, FL                                  32957 Boca Raton, FL  33431Contact Marcelle Katry          Contact  Frank Ortiz                             Contact  Ira Winters

(407) 647-9905

          (321) 452-1084                                    (561) 391-8774

Chevron Station & Real Estate

Conv. Store & Car Wash

Contact: Hamid Davoodian

407-625-0516  407-831-0714
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