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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation dividend program, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.
LIFELINE OF THE

 GASOLINE INDUSTRY
THE INDEPENDENT GASOLINE DEALER

VISIT OUR WEB SITE FOR THE LATEST GASOLINE INDUSTRY INFORMATION AND BENEFIT

Disclaimer: Comments, articles, and data we provide are based on information we deem to be accurate and reliable. However we cannot guarantee, nor do we accept responsibility, for the accuracy of this information.
SEPTEMBER 11, 2001

September 11, 2001, will go down in history as the worst attack on the United States.  Four jumbo jets, their passengers and crew, plus thousands of people on the ground lost their lives from a cowardly terrorist attack in New York City and Washington, D C.

Our prayers and condolences go out to the families and friends of all the innocent victims.  The Gasoline Retailers Association of Florida supports our President, George W. Bush. 

GOD BLESS AMERICA 

Something to Ponder 


3.  If you woke up this morning with more health
than illness ... you are more blessed than
the million who will not survive this week.

 

4.  If you have never experienced the danger of

the battle, the loneliness of imprisonment, the
agony of torture, or the pangs of starvation...
you are ahead of 500 million people in the world.


With today’s changing marketplace, the opportunity to own your gasoline station property is greater than it’s ever been.  The oil companies are divesting themselves of some of their station properties.

Financing, insurance, gasoline supply contacts and independent responsibility are just a few items in your plans to improve your livelihood and security.  Member Benefits can help you.  

Thompson Introduces Pricing Bill HR 2039
Rep. Mike Thompson (D-CA) has introduced HR 2039, the Wholesale Motor Fuel Fairness and Competition Restoration Act. SSDA-AT has worked with Thompson’s office on language for the bill, which has been referred to the House Energy and Commerce Committee.

The bill declares it unlawful for an owner or operator to sell motor fuel from its terminal facility to any person in excess of the price it charges any other person, including a distributor or retailer, which it owns or with which it is affiliated. It exempts from such prohibition certain franchises or sales contracts entered into before October 17, 2000.

The Federal Trade Commission is instructed to:

1. Issue regulations requiring full disclosure by refiners and distributors of their wholesale motor fuel pricing policies, with a separate listing of each component contributing to prices, including the cost of crude oil, refining, marketing, transportation, equipment, overhead, and profit, along with a description of any rebates, incentives, and market enhancement allowances; and
2. Ensure that all information acquired pursuant to such regulations is disseminated to the public.

Contact your Representative in congress and ask him/her to co-sponsor HR 2039.
Co-sponsors to date include: Joe Baca (D-CA), Rod Blagojevich (D-IL), Michael Capuano (D-MA), Susan Davis (D-CA), Bob Filner (D-CA), Michael Honda (D-CA), Bob Matsui (D-CA), Grace Napolitano (D-CA), Hilda Solis (D-CA), Anthony Weiner (D-NY), Shelly Berkley (D-NV), Lois Capps (D-CA), Joseph Crowley (D-NY), Anna Eshoo (D-CA), Luis Gutierrez (D-IL), Dennis Kucinich (D-OH), Jim McGovern (D-MA), Nancy Pelosi (D-CA), Pete Stark (D-CA), and Lynn Woolsey (D-CA).

GASOLINE STATION SAFETY STASTISTICS 

Nine out of every 10 store accidents are caused by carelessness, and that more employees suffer from back injuries from lifting than by any other activity.  According the FBI Uniform Crime Reports, only 6% of robberies in 1999 occurred in convenience stores and 2.2% occurred in locations defined by the FBI as "gas/service stations." This is compared to 48.3% that occurred on the street or highway, 13.6% in commercial houses, 12.2% in residences, 2% in banks and 15.8% in miscellaneous locations. 

GAS TO DEBUT AT DRUG STORE CHAIN
Gasoline sales may soon be coming to a drugstore near you, thanks to an expansion directed by mega-retailer Albertson's. 

The company plans to open some of its unbranded "Express" fuel centers as stand-alone units in drug store parking lots on the West Coast, say Oil Express sources. 

Albertson's isn't talking, but sources say that pumps will be installed at a few California Sav-On locations during the next few months as a test. If all goes well, there could be dozens of drug store sites that would be suitable for Express kiosks. Drug store outlets with 24- hour operations represent the best candidates for gasoline, and there are just over 60 such units, most of which are in California, Nevada, and Arizona, sources say. 

The move raises eyebrows among marketers who note that gasoline profits for companies who buy unbranded product have been strained of late. Hypermart retailing was wildly profitable for a brief period in June and July, but margins have plunged in the last six weeks. The go- ahead for the fueling centers is proof to some that supermarkets and "Big Box" retailers like the gasoline offering only because it lifts their inside store sales. 

In addition to the Sav-On chain, gasoline could be offered at Osco Drug Stores owned by Albertson's in other parts of the country. Those stand-alone sites are scattered mostly through Illinois, Indiana, Iowa, Wisconsin and other Midwestern states, but there are a few locations in New England as well. 

In the meantime, Albertson's is still rolling out fuel sites on supermarket lots, with more than 175 units across the country. Between 200-225 sites should be operational by early in 2002. 

FTC APPROVES CHEVRON BUYOUT OF TEXACO

On Friday, the FTC approved the $45 billion buy out of Texaco by Chevron. The merger creates the world's fourth largest oil producer and the 3rd largest producer in the U.S.

To acquire the FTC's blessing, Texaco agreed to divest its stake in Equilon and Motivia as well as interests in U.S. based natural gas processing and transportation facilities and a portion of the company's general aviation fuel business.

Texaco will place its Equilon and Motivia interests in a trust if it is unable to sell the assets prior to the closing of the merger. Shell and been negotiating with Texaco for the assets but refuses to pay Texaco's asking price of $2.8 billion. 

Shareholders of Chevron and Texaco will meet Oct. 9 in Houston at separate stockholder meetings to vote on the merger. 

L.A. AREA RETAILERS LOSE LAWSUIT AGAINST EQUILON

LOS ANGELES -- A federal court in California last week ruled in favor of Equilon in a lawsuit brought by a group of 20 Shell- and Texaco-branded retailers in the Los Angeles area, who claimed that the new franchise agreements and rent program were intended to drive them out of business. 

The court held that the retailers had produced no credible evidence demonstrating a specific intent by Equilon to impact their businesses. The court also determined that the agreements were found to be the result of a "careful, deliberative process, with the goal being the creation of uniform dealer agreements."

The court also found that nearly all of the contested terms had appeared in earlier franchise agreements and were accepted by the "overwhelming majority of Equilon dealers to whom they have been presented."

"We are very pleased with the court's decision," said David Burrow, Equilon's general manager for the Pacific South region. "We felt confident that the evidence would support Equilon's position that we developed the franchise agreements in good faith."

CHEVRON SETTLES WITH OUTSPOKEN DEALER
Chevron will be paying an undisclosed sum to Honolulu Chevron dealer Frank Young. 

Chevron sued Young in 1999 attempting to evict him from the business his family has operated since 1953. The company claimed Young violated the operating hours requirement of his lease. Young, who has been very politically active and an outspoken critic of oil company policies in Hawaii, charged Chevron with retaliating against him for his activities. 

Chevron had tried to exclude several pieces of evidence, including statements supporting Young's operation of the station and testimony that a Chevron employee had told him the hours were not important, from the trial scheduled to start next week. In addition, a company motion for partial summary judgment was denied by the judge who said the dispute between Young and Chevron should be heard by a jury. A decision favoring Young.

Young's station had a 92 percent increase in gasoline volume in the nine-months prior to the company filing the evicting suit.

OIL COMPANIES RAISE FUEL PRICES IN RESPONSE TO ATTACK

NEW YORK - According to the Oil Price Information Service (OPIS), several oil companies have raised prices for gasoline and distillate in response to Tuesday's terrorist attack against the United States. 

Increases range from 8 cents to 20 cents per gallon and apply nationwide, OPIS reported. Companies cited by OPIS announcing price increases include Koch, Tosco, Murphy, Sun, Country Energy, Gulf, Equilon (Shell/Texaco), and others. Other companies were reportedly weighing moves later in the day.

Some oil companies have shut down terminal facilities, OPIS reported. BP has pulled all unbranded loading cards at its facilities and has put branded marketers on a strict allocation and Citgo has shut all of its terminals nationwide, OPIS said.

GAS PRICES RESPOND TO EVENTS

Reuters is reporting rack prices at gasoline storage terminals in California rose 10 to 20 cents per gallon Tuesday following terrorist attacks in New York and Washington DC. 

ExxonMobil and Chevron both said Tuesday that they had frozen wholesale fuel prices at the levels that had prevailed before the attacks. 

Several news groups are reporting prices at some stations in Oklahoma, Mississippi, Michigan and other states being raised as high as $5 per gallon. Such reports brought a declaration of a state of emergency from Mississippi Gov. Ronnie Musgrove allowing prosecutors to pursue price-gougers there. 

MAJOR OIL COMPANY SPIN MODE

While TV newscasters showed pictures of pump price increases, the oil companies assured the public that their hands were clean!!!  Within three hours of the September 11th terrorist attack on the World Trade Center in New York and the Pentagon in Washington, D.C., the oil companies fail to mention: 

· supply allocation they introduced;

· 5-20cts/gal price increases they imposed on marketers;

· the terminals they shut, and continue to close, run-outs in some markets, and a pipeline that closed;

· Equilon allocated at 100% of September 2000 liftings, and imposed a 50cts/gal penalty over September 2000 liftings;

· ExxonMobil imposed a 20-25cts penalty;

· BP Oil was the first to shut off unbranded marketers in the Midwest, East Coast and Southeast.

Does that sound like clean hands???

Some dealers and jobbers who panicked and increased gasoline prices reacted to the oil companies’ information and TV reports. 

PRICE GOUGING

The State of Florida has specific laws relating to price gouging.  The Dept. of Agriculture said anyone attempting to profit off of the uneasiness that our national tragedy has caused will be punished to the full extent of the law. It is imperative that everyone remain calm and avoid any type of over reaction to the situation.

WASHINGTON -- Investigations are under way by several state attorneys general into alleged "price gouging by a handful of petroleum marketers in the wake of Sept. 11 terrorist attacks.  There is concern that there appears to be no specific definition of what constitutes price gouging, and that without such a definition, there is the risk that many innocent gasoline retailers could be held liable for responding to actual market conditions.

While the anti-gouging resolution passed by the U.S. House of Representatives does not have the force of law, and that the House has no intention of moving forward on any other federal legislation related to gasoline pricing, the action has had an impact on the resolve of many State attorneys general to investigate and prosecute alleged gouging.  Because there exists no clear definition of what constitutes price gouging, these investigations place many gasoline retailers at risk, therefore, all gasoline retailers, whether they believe they are at risk or not, would be advised to maintain detailed records of pricing decisions leading up to and following September 11 terrorist attack. Any documentation that may influence gasoline retailers' pricing decision should be retained.

Indiana Attorney General Steve Carter released a preliminary report of his investigation into gasoline prices, saying that his figures show fewer than 3 percent of the state's petroleum marketing locations were alleged to have unfairly raised prices.  Carter said he had contacted a number of stations that had raised gasoline prices to $2.50 or higher for a brief period last week, and said he would be seeking verification of refunds made to customers.

Florida prosecutors have subpoenaed two Central Florida petroleum marketing locations. One raised its gasoline prices by 10 cents per gallon following Sept. 11's attacks; the other raised prices by 12 cents per gallon.  The state is asking the operators to substantiate the price increases, and a spokeswoman said there would be no penalty if the locations show they faced increased costs.

Missouri Attorney General Jay Nixon said 28 petroleum marketing locations in that state have received letters informing them that they must pay fines of $750 or three times their profits from Sept. 11, whichever is greater, for charging more than $2.49 per gallon.

HOUSE OF REPRESENTATIVES PASSES “PRICE GOUGING” RESOLUTION
September 26, 2001

The House of Representatives unanimously approved a resolution, H. Resolution 238, "condemning any price gouging with respect to motor fuels" in the wake of September 11th terrorist attacks. 

The resolution was introduced by House Energy and Commerce Committee Chairman Billy Tauzin (R-LA) and Ranking Member John Dingell (D-MI). 

While the resolution claimed that some retail motor fuels prices rose as much as 300 percent, a report issued by the American Automobile Association showed that retail prices had risen less than one cent nationwide in the days following the September 11 attack on New York and Virginia.


Assessment of GASOLINE MARKET CONDITIONS

As consumers increased their fuel purchases, they essentially drained on-site gasoline supplies.  An increase in sales of 150% and 400% right after the terrorist attack on Sept. 11. This rush seems to have been temporary and marketers are reporting that business on following days was closer to normal.

In reaction to Sept. 11 attack, many of the nation's fuel terminals closed for the day. Sept. 11 attack leaves gasoline retailers with a growing uncertainty about the near-term and long-term availability of supplies.  In response, the industry is seeking to conserve as best it can.  Oil companies have placed many branded and unbranded marketers on allocation in an effort to satisfy contractual obligations and stretch supplies. 

OIL COMPANY MYTH #3...

Divorcement will cause prices to rise:
The Reality...

Not so! Competition is returned to the retail marketplace and that competition brings prices DOWN.  Look at Maryland ... the state that was first with divorcement in the late 1970's. Their State Comptroller has repeatedly testified how great divorcement has been for the state of Maryland because it has meant lower prices and more services in a competitive environment. Now look at Nevada ... the only West Coast State with divorcement. The lowest prices in the West...and Nevada gets gas from California, as does Arizona. Every effort by the Big Oil companies to repeal divorcement in these states has been defeated! The people and legislators know it works, so they keep it!

OIL COMPANY MYTH #4...
Existing state and federal laws are adequate to protect consumers and gasoline dealers: 

The Reality...
Not so! Existing laws have allowed these Big Oil companies to maintain their vertical integration (crude oil to motor fuel, ground to nozzle control), while consolidating the wholesale and retail gasoline marketplaces through mergers, acquisitions, market pull-outs, and elimination of independent gasoline dealers. These few oil companies make all of our gas, set all of the wholesale prices for fuel, and they control the retail prices through company operations and pricing schemes (like zones). Divorcement Open Supply and eliminating price zones returns competition to the retail marketplace, and the oil companies will have to compete strenuously at the wholesale level to keep their market shares and the consumer will benefit.

MEMBER INSURANCE PROGRAMS
· Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida/Insurance Office of America money saving programs with a complete insurance package will meet your business responsibility. Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899  (407) 788-3000 or Pat Moricca @ (407) 774-9700.
· Lawsuits are on the increase and research shows employees are more likely to sue their employer than a third party.  Dodson Group Employment Practices Liability Insurance (EPLI) is an excellent benefit for the Gasoline Retailers Association of Florida membership.

In fact, the average cost just to defend an employment practices lawsuit is $45,000.  Considering that this broad EPLI protection has a minimum premium of only $500 annually, we feel that the benefits to your business are overwhelming.  Dodson Group Employment Practices Liability Insurance (EPLI).  The policy offers the broadest coverage possible, protecting you from lawsuits involving: Sexual harassment and gender discrimination, Age, racial and religious discrimination, etc. Americans with Disabilities Act (ADA), Family and Medical Leave Act (FMLA), Wrongful termination, including retaliatory discharge,

Invasion of privacy and other employment torts and much more!

15% DIVIDEND WAS RETURNED FROM DODSON GROUP WORKERS’ COMP.  PROGRAM
A 15% dividend is being returned to the Gasoline Retailers Association of Florida members who participated in the Dodson Workers’ Compensation Dividend Program (Feb. 1, 2000 through Jan. 31, 2001).  Contact Carl Schmachtenberger at 1-800-993-7840 or Pat Moricca @ (407) 774-9700.

· Dodson Group Workers’ Compensation dividend program is available to the Gasoline Retailers Association of Florida membership.   With this program, you can save from the start.  You also have the opportunity to get money back as a dividend each year when all participating members emphasize employee safety and keep claims low. 

Although dividends can’t be guaranteed, participating Gasoline Retailers Association of Florida members have received an average of 18%  dividend on paid premiums for three consecutive years!

Members using the program also can take advantage of free loss control services and an interest-free installment pay plan.  Offered by Dodson Group, the plan includes claims cost containment programs to hold down medical costs and keep future premiums low.

As a Dodson Group policyholder, you’re backed by the stability and expertise of an industry leader.  Dodson Group’s foundation is 100 years strong.  Dodson Group has helped members save money on their workers’ compensation insurance and know what it takes to keep employees safe. 

MEMBER BENEFITS

Member programs are cost saving and group strength

· Newsletter







      (407) 774-9700




· Help Line Pat Moricca 




                   (407) 774-9700

· Luis S. Konski Attorney                                                                               (305) 260-1031

· Dodson Group Workers’ Comp. Dividend Program 

      (paid a dividend for 3 consecutive years) 

                                                  Carl Schmachtenberger, Florida West
(800) 993-7840   (941) 627-6644

                                                  Rob Lenihan,                   Florida East
(800) 343-3581   (561) 741-2125

· Employment Practices Liability Insurance (EPLI)
(800) 993-7840

· Group Health, Property & Casualty Liability Glen A. Esbjorn
(800) 243-6899   (407) 788-3000
 

· Underground Storage Tank Insurance Glen Esbjorn                  
      (800) 243-6899    (407) 788-3000


· Gasoline supply contact  Apec Gas Bill McKnight


      (813) 681-4279

· Gasoline supply contact  Sunshine Gasoline Dist. Inc. Max Alvarez
      (305) 477-5800

· Gasoline supply Golf Oil Co. Major brands Renovation funding available  (813) 241-4610

· Specializing in commercial loans contact John Grogan

      Goleta National Bank
(904) 731-9020

· Grogan Realty Co. Gasoline stations, Comercial property                          (904) 737-3493   (904) 731-0025 Fax

· Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

       (407) 332-8311   (407) 332-7111 Fax

· Integrated Cleaning Systems, Inc. Car Wash Equipment, 

      100% financing available, Buy, Lease, Co-op Revenue Sharing 

      contact: Kevin Collette or Tory Buckley           
(888) 927-4631   (561) 844-7760

· ATM EXPRESS contact: Linda Stewart or Keith Howard 
                   (888) 600-4368

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.

GASOLINE RETAILERS ASSOCIATION of FLORIDA

 WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS

**CLASSIFIED**

Grogan Realty Co.
Insurance Office of America
                                                 

Specializing in Gasoline stations
150 Westmonte Drive


& Commercial property
Altamonte springs, FL  32716-7933

Financing available
Underground Storage Tank Insurance

(904) 737-3493 Fax (904) 731-0025



Group Health, Property & Casualty Liability

                                                                                               Contact: Glen Esbjorn (800) 243-6899
Dodson Group Workers’ Compensation 

Dodson Group Employment Practices Liability Insurance (EPLI)

9201 State Line Road

Kansas City, Missouri  64114-3298

Contact: Carl Schmachtenberger Central Florida   (800) 993-7840


Rob Lenihan South Florida

         (800) 343-3581

               Durrett Lipscomb North Florida                (800) 343-3498

**STATIONS FOR SALE**

Marathon Station & Real Estate 
Merritt Island Amoco




711 Lee Road (near I-4) 
1800 E. Merritt Island Cswy.




Orlando, FL  32810 
Merritt Island, FL  32957




Contact Marcelle Katry

Contact  Frank Ortiz


(407) 647-9905





(321) 452-1084

Spanish River Chevron

4055 N. Federal Hwy.

Boca Raton, FL  33431

Contact  Ira Winters

(561) 391-8774
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