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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation dividend program, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.
LIFELINE OF THE

 GASOLINE INDUSTRY
THE INDEPENDENT GASOLINE DEALER

VISIT OUR WEB SITE FOR THE LATEST GASOLINE INDUSTRY INFORMATION AND BENEFIT

Disclaimer: Comments, articles, and data we provide are based on information we deem to be accurate and reliable. However we cannot guarantee, nor do we accept responsibility, for the accuracy of this information.
CONGRATULATIONS APOPKA 2001 UNITED STATES LITTLE LEAUGE CHAMPIONS
Something TO PONDER

If you have food in the refrigerator,
clothes on your back, a roof overhead
and a place to sleep ... you are richer
than 75% of this world.

If you have money in the bank, in your wallet,
and spare change in a dish someplace ... you
are among the top 8% of the worlds wealthy.

RETAIL GASOLINE PRICES
Florida continues to be one of the three lowest states for retail prices for petroleum.  The latest figures available from the U.S. Dept. of Energy show Florida the third lowest in April and the second lowest in May.  The opposition during the last showdown were about scare tactics and not about facts.  The below cost sales law (MFMPA) on the books in Florida is good for the consumers of Florida.

Wal-Mart Stymied in Attempts to Overturn Below-Cost Laws

BENTONVILLE, Arkansas -- Lobbying state legislatures to overturn below-cost-sales laws proved to be too much for Wal-Mart in recent months, the Wall Street Journal reported. The newspaper examined the giant retailer's experiences in seven states, from which it cannot claim a single victory. 

Among the missteps by Wal-Mart the Wall Street Journal cited were poor timing -- with fuel prices falling, state legislators felt no sense of urgency to change below-cost laws -- and being outmatched by better-organized marketer groups.

"I think the mistake we made is that we didn't start developing relationships a long time ago," said Jay Allen, Wal-Mart's vice president of corporate affairs. "A crisis is a bad time to develop friends."

In state after state, the Journal said, lawmakers responded to the depiction of Wal-Mart as a giant intent on wiping out small businesses by undercutting prices. Of the states where Wal-Mart sought to overturn below-cost laws, Florida, Wisconsin, Louisiana, Tennessee, and Washington all preserved their current below-cost laws, while Maryland strengthened its existing law and Minnesota passed a new below-cost law requiring a markup of at least 8 cents per gallon above cost and allowing state officials to padlock the fuel dispensers of any violator.


LAW WILL STOP WAREHOUSES FROM SELLING BELOW COST

BALTIMORE

An enhanced state law, that takes effect October 1st, 2001, will force the mega oil companies to compete fairly at the retail level. The fair market law prohibits the sale of gasoline below wholesale prices, which will keep competition alive and prices down for not just the short term – but for the low term too. 

``I just think this is a classic case of David and Goliath,'' said Roy Littlefield, the executive director of the Maryland Service Station Association, which lobbied for the law.  He predicted this “Fair Market Act” it will become a national model. 

Inspectors from Maryland’s Office of the Comptroller, which is under the directions of Mr. William Donald' Schaefer, must respond within three days to written complaints of below cost selling. 

Twelve other states have similar laws which keep fair competition alive and don't allow predatory practices intend on running independently owned and operated stations out of business. 

Independent gas retailers, who can't compete with the below cost pricing, persuaded the General Assembly to put teeth in the law governing gas prices – to keep fair competition alive and therefore long term prices down for all consumers. 

Shamrez ``Jimmy'' Shoukat, who operates a Shell station just across the street from Sams Club, said a prolonged price war would bankrupt him. `We make only 1 cent or 2 cents of profit'' per gallon, Shoukat said. Shoukat indicated that his family owned and operated business would go out of business soon if they keep selling at below wholesale costs – right down the street. 

Bob McAdam, Sam's Club's director of state and local government relations, said the intent is not to sell gas below cost, but sometimes the member discount brings the price that low. Sam's Club is owned by Bentonville, Ark.-based Wal-Mart Stores Inc., the world's largest retailer. McAdam said Sam's Club will honor the law, but

said he expects his prices to remain competitive. 

Independent Gasoline Dealer Associations do make a difference.

The repeal attempt of the Florida Below Cost Selling Law (MFMPA) by Wal-Mart and Murphy Oil was defeated by the efforts of the Gasoline Retailers Association of Florida and the Jobbers of Florida.  

TAX CHANGES

Several local fuel tax rates will change shortly.  Hamilton County will increase the local option taxes to 11.3 cents per gallon effective Sept 1, 2001, and Taylor County is lowering their local option tax rate to 7.5 cents per gallon effective Sept.1 2001.  

Automakers Challenge Fuel Economy Report

Automakers can use existing technologies to dramatically improve fuel economy, according to a June 20 report by the Union of Concerned Scientist (UCS).

The U.S. auto industry is capable of producing cars and trucks meeting an average 40 miles per gallon by 2012 up from the current 24 miles per gallon, the UCS states. By 2020, UCS says fuel economy should further increase to 55 miles per gallon using current technologies.

By requiring higher fuel economy, the UCS asserts, auto emissions would fall 25% in the next decade and greenhouse gases from cars and trucks could be slashed by 273 million tons annually.

In response, a spokesman for the Alliance e of Automobile Manufacturers said that it is "not possible for SUVs to meet the 40 miles per gallon goal without sacrificing features that consumers demand." They would have to be lighter and lower to the point that they’re no longer off-road capable vehicles, sates Eron Shosteck, the Alliance’s communications manager. "Take away all the features [of an SUV] and it’ll be a car!"

Going Out of Business Sale: Gas For 47 Cents a Gallon

July 31, 2001 
Gasoline for 47 cents a gallon?
That was the scene in Ship Bottom, New Jersey, as the owner of the Exxon station at Ninth Street and Long Beach Boulevard rolled back prices to the 1970s.
Ocean County Weights and Measures officials tried to stop the bargain, saying it's illegal to sell gas below cost.  However, they couldn't immediately resolve whether the station had special permission.  It took about four hours before customers drained the tanks and the station closed for good.  Station manager Kamikal Singh says the property has become too expensive to lease.  Sound familiar.

CHEVRON LOSES AUDIT TERMINATION SUIT

Chevron has lost a lease termination case against a dealer who was audited and terminated due to discrepancies in his sales tax return and Chevron's audit. 

Babak Mebtahi bought his station in 1996 for $600,000. In 1999 Chevron offered to buy him out for $450,000. The dealer refused the offer and shortly thereafter Chevron requested the audit. Chevron then terminated the franchise agreement based on what the dealer claims was an "insignificant" under reporting of sales tax.

The audit concluded that Mebtahi had underreported and underpaid his sales tax for 1998 by several thousand dollars. Chevron terminated because it claimed he failed to produce state and federal income tax returns, failed to comply with the law in filing his sales tax returns, and in an "unlawful, fraudulent and deceptive" manner, failed to report all his sales to the State Board of Equalization (BOE). Mebtahi explained he had overpaid his sales tax previous years and had been advised by his accountant to underpay current taxes to recoup the excess paid. The BOE confirmed he was due a refund of $2,600. 

The court found that the extreme remedy of lease termination could not be invoked for mere technical or minor violations of the contract. The judge ruled that termination is proper only where the contractual violation is "so serious as to undermine the entire relationship." Only breaches of terms that are of "real importance or great consequences to the franchise relationship" are sufficient to justify termination.

An important sideline to this case is the decision, how Chevron decides which dealers get audited. Two dealers are "nominated" per quarter by the Retail Marketing Managers (later called Retail Team Leader).  In this case it seems Chevron expected this particular station to have larger sales than were evident by the electronic data captured, thus the audit.

Chevron’s Vice President of marketing was quoted by the Wall Street Journal as stating that investors’ returns could be increased by eliminating the franchisee’s profits (presumably by eliminating the dealer).

Here is a classic example of harassment and discrimination against any dealer that Chevron wants to eliminate or change over to company ops.  Over 30 dealers were terminated using the audit against them.  Many dealers did not have the resources to hire an attorney. 

OPEC Wants Non-Member States to Back Cartel

CARACAS, Venezuela -- OPEC Secretary General Ali Rodriguez urged independent oil producing nations to cooperate with the cartel in order to maintain robust crude oil prices, the Associated Press reported.

"We call upon other producing nations because, at the end of the day, we all pay for the consequences of a negative price situation," Rodriguez said. "We are acting progressively ahead of developments, and of course, if necessary, we will take any other measure [to stabilize world markets]."
OPEC last month cut crude oil production by 1 million barrels a day. The organization is urging non-OPEC oil producing countries not to fill the gap left by the production cut.

Saudi Arabia is OPEC's largest producer, and Venezuela is its third largest. Independent producer Mexico often collaborates with OPEC production decisions.

MIDWEST GASOLINE PRICES RISE ON SUPPLY CONCERNS

NEW YORK -- Wholesale gasoline prices increased sharply in the Midwest last week, driven by news from CITGO that damage from the Aug. 14 fire at its Lamont, Ill., refinery could keep the plant closed for up to six months, Dow Jones reported. 

The Citgo refinery, which produces 160,000 barrels of gasoline and distillates per day, is a major source of gasoline and diesel fuel for the Chicago area. According to Dow Jones, the company is concerned about the supply situation in the Chicago and Milwaukee markets and has asked the U.S. Department of Energy and the Environmental Protection Agency for help.

EPA Chief Considering Reducing Number of Boutique Fuels

WASHINGTON -- EPA Administrator Christine Todd Whitman said her agency is considering ways to reduce the number of boutique fuels, perhaps by limiting states to three or four blends, USA Today reported. 

"It is very much a states' rights issue," Whitman said. "Boutique fuels are a result of states making independent decisions about (meeting) their clean-air requirements."

However, "that's not to say we wouldn't eventually" reduce the number of boutique blends on the market, she added. Whitman said she was far from making a decision on reducing the number of boutique fuels, but said she was not considering a requirement that the whole nation use only one formula.

PUBLIX EYES PUMPS AT 400-600 STORES IN THE SOUTH

Watch for a major expansion by supermarket chain, Publix, into the gasoline business. If a pilot test of new technology runs smoothly, the grocery chain is expected to add fuel pumps to some 400-600 specially built C-stores.

Currently, Lakeland, Fla.-based Publix is about to test fuel sales at four Florida C-stores to be opened in front of, or on sites adjacent to, its supermarkets. The 3,000 sq. ft. stores, which will market under the "Pix" name, will feature 8 to 12 fueling positions, say OE sources. 

To integrate its fueling operations with retail sales at the C-stores, Publix has inked a deal with Irving, Tex.-based CCISTech, which will install its new technology in a test to run to year's end. The system will also allow Publix to run a loyalty card program, should it choose to do so, at a later date, sources say. 

"Our technology and services will provide Publix with greater integration and flexibility for their fuel operations and merchandising resulting in an improved competitive advantage, increased customer loyalty, and higher profitability for their C-store operations," says Dickson Perry, CCISTech CEO and president. 

Dickson declines to discuss further details of the deal but other sources indicate that Publix is targeting Georgia, South Carolina, and other towns in Florida for expansion of gasoline sales. "They believe that they can be a dominant player in the C-store market, just as they are in the grocery business," says one source. 

Publix currently has 662 stores in Florida, Georgia, South Carolina, and Alabama. Sales last year were $14.6 billion. 

FOOD PERMIT FEES
The Dept. of Agriculture and Consumer Services is proposing changes in the fee structure and the definitions for various businesses that dispense food products. The proposed fee structure and the redefined definitions are: 

Convenience Store-Limited to coffee from urns, frozen deserts or iced or frozen drinks will have a fee of $300.00.

Convenience Store (limited food service)-A store where food is prepared and intended for individual portion service but is limited to the heating or cooking of hot dogs and sausages, prepackaged pizza, meat patties, and/or snack foods; or pastries regardless of whether consumption is on or off premises will have a fee of $375.00.  Convenience Store (significant food service)-A store with retail food processing activities consisting of on-site cooking facilities and preparation of hot entrees, chicken (fried, roasted or grilled), sandwiches, salads, deserts for on or off site consumption. The term also applies to such foods brought to a location for sale on individual customer order or by buffet style display will have a fee of $450.00.

WHITE-COLLAR CRIMINALS

Orlando · Stealing someone's identity to acquire -- and use -- new credit cards has become one of the most popular white-collar crimes today, according to fraud investigators from across the country.
The problem has reached epidemic proportions.  
In identity theft, criminals typically use victims' personal information, such as names, addresses and Social Security numbers, to get credit cards.  They give the credit card companies a different address or a post office box to mail the bill, then use the cards to the max before the victims ever find out.
Smart con artists, can get the information easily.  For example, in California, they placed a classified job ad in several newspapers, asking applicants for a complete resume.  Unsuspecting victims sent in resumes that included names, addresses and Social Security numbers. Using that data, the crooks created several businesses, naming the victims as officers, who then served as personal guarantors for lines of credit for the newly formed corporations.
Identity fraud has its roots in the mid-1990s, when methamphetamine users developed a scheme to steal outgoing mail from victims who had their mailboxes flagged in the upright position.
In the crime, called "flagging," outgoing checks were copied or scanned.  The thieves would use the information to obtain fake driver's licenses and manufacture phony checks, which would be cashed and used to pay for drugs.
While white-collar criminals still steal information from mailboxes or dig through trash for credit card receipts, many have gotten more sophisticated, investigators said.
Nowadays, the crooks can get the same information through the Internet by using public records online or private data services that can provide them with a victim's personal information and Social Security number, said Robert M. Nelson, who does computer forensic reviews for Deloitte & Touche in Chicago.
"Identity theft is a lot more prevalent on the Internet," Nelson said.  "There's much more information available now online than there ever used to be."
Some criminals even hack into companies' databases to get personal information about customers, then use it to steal their identities and open credit cards, said Al Cameron, a loss prevention manager for Digital River Inc., a Minneapolis-area commerce service provider.
For example, hackers made electronic copies of the credit and debit card information of 15,700 Western Union consumers who transferred money on the company's Web site, which was left unprotected while it was undergoing maintenance, Cameron said.


Don’t Forget to Register Tire Purchases

SSDA-AT members who sell tires are reminded that they must provide purchasers with a registration card. By Federal law you are required to provide a mail-in registration card with each tire sold so that customers may be contacted in the event of a recall. Potential fines for not supplying the card are $10,000 per incident up to $400,000. The current Firestone recall has prompted that National Highway Traffic Safety Administration to enforce the law, which requires you to provide registration cards listing brand names and serial numbers of newly purchased tires.

BP Reports Quarterly Income Up 5% to $3.8 Billion

LONDON -- BP reported its second quarter net income rose by 5 percent to $3.8 billion, or 17 cents per share, compared with $3.61 billion, or 16.5 cents per share, for the same quarter last year. Stronger retail and refining margins for motor fuel made up for weakness in the company's chemical business, BP reported. 

BP's refining and marketing business showed the strongest growth, with operating profit in increasing 27 percent during the quarter to $1.76 billion, compared to $1.39 billion a year ago.

Quarterly operating profit in exploration and production increased by 8 percent to $3.92 billion in the second quarter, up from $3.63 billion in the previous year, reflecting an 11 percent rise in natural gas production, higher natural gas prices in North America, and lower exploration expenses.

RULING MAY REDUCE $500M DEALER VERDICT 

A federal judge has refused to certify a jury award of $500 million to Exxon dealers for overcharges on fuel. 
The judge refused to combine the estimated losses and declared the final amount ExxonMobil will have to pay is dependant on a process in which dealers will have to file their own claims. The ruling could reduce the total judgment against ExxonMmobil by $125 million. 
The judge ruled with the dealers on other key points including allowing interest that potentially could double the award. He also upheld the verdict over thirteen objections raised by ExxonMobil. 

OIL COMPANY MYTH #1

"Divorcement and Open Supply" is government intervention and regulation.

THE REALTY...
"Divorcement and Open Supply" means NO intervention and NO regulation of the retail gasoline

marketplace by ANY ENTITY... including the oil companies, who use their control of the

market to falsely elevate prices in our state.

OIL COMPANY MYTH #2

"Divorcement and Open Supply" is protectionism for a few independent dealers.

THE REALTY...
"Divorcement and Open Supply" is the true competitive marketplace.  Retail gasoline prices are

set by thousands of individual small business people in their community gasoline stations,

rather than having retail prices set by a few (very few) Big Oil Co. pricing managers sitting in offices

in other states, with no direct knowledge of the Florida market.  And it keeps whatever

profits are earned by those community businesses in the local economy ... for reinvestment

in the local economy.

MEMBER BENEFITS

Member programs are cost saving and group strength

· Newsletter







      (407) 774-9700




· Help Line Pat Moricca 




                   (407) 774-9700

· Luis S. Konski Attorney                                                                               (305) 260-1031

· Dodson Group Workers’ Comp. Dividend Program 

      (paid a dividend for 3 consecutive years) 

                                                  Carl Schmachtenberger, Central Florida
(800) 993-7840   (941) 627-6644

                                                  Rob Lenihan,                   South Florida
(800) 343-3581   (561) 741-2125

                                                  Durrett Lipscomb,            North Florida
(800) 343-3498   (850) 668-0811

· Employment Practices Liability Insurance (EPLI)
(800) 993-7840

· Group Health, Property & Casualty Liability Glen A. Esbjorn
(800) 243-6899   (407) 788-3000
 

· Underground Storage Tank Insurance Glen Esbjorn                  
      (800) 243-6899    (407) 788-3000


· Gasoline supply contact  Apec Gas Bill McKnight


      (813) 681-4279

· Gasoline supply contact  Sunshine Gasoline Dist. Inc. Max Alvarez
      (305) 477-5800

· Gasoline supply Golf Oil Co. Major brands Renovation funding available  (813) 241-4610

· Specializing in commercial loans contact John Grogan

      Goleta National Bank
(904) 731-9020

· Grogan Realty Co. Gasoline stations, Comercial property                          (904) 737-3493   (904) 731-0025 Fax

· Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

       (407) 332-8311   (407) 332-7111 Fax

· Integrated Cleaning Systems, Inc. Car Wash Equipment, 

      100% financing available, Buy, Lease, Co-op Revenue Sharing 

      contact: Kevin Collette or Tory Buckley           
(888) 927-4631   (561) 844-7760

· ATM EXPRESS contact: Linda Stewart or Keith Howard 
                   (888) 600-4368

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.

GASOLINE RETAILERS ASSOCIATION of FLORIDA

 WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS

**CLASSIFIED**

Grogan Realty Co.
Insurance Office of America
                                                 

Specializing in Gasoline stations
150 Westmonte Drive


& Commercial property
Altamonte springs, FL  32716-7933

Financing available
Underground Storage Tank Insurance

(904) 737-3493 Fax (904) 731-0025



Group Health, Property & Casualty Liability

                                                                                              Contact: Glen Esbjorn (800) 243-6899

Dodson Group Workers’ Compensation 

Dodson Group Employment Practices Liability Insurance (EPLI)

9201 State Line Road

Kansas City, Missouri  64114-3298

Contact: Carl Schmachtenberger Central Florida   (800) 993-7840


Rob Lenihan South Florida

         (800) 343-3581

               Durrett Lipscomb North Florida                (800) 343-3498

**STATIONS FOR SALE**

Marathon Station & Real Estate 
Merritt Island Amoco




711 Lee Road (near I-4) 
1800 E. Merritt Island Cswy.




Orlando, FL  32810 
Merritt Island, FL  32957




Contact Marcelle Katry

$75,000.00 Plus inventory



(407) 647-9905





Contact  Frank Ortiz



(321) 452-1084





Spanish River Chevron

4055 N. Federal Hwy.

Boca Raton, FL  33431

Contact  Ira Winters

(561) 391-8774

Hess Station

1695 Nova Road



Holly Hills, FL

Contact Hamid Davoodian

 

(407) 625-0516 cell phone




(407) 941-9775 beeper
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