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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation dividend program, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.
LIFELINE OF THE

 GASOLINE INDUSTRY
THE INDEPENDENT GASOLINE DEALER

VISIT OUR WEB SITE FOR THE LATEST GASOLINE INDUSTRY INFORMATION AND BENEFITS

Now that the summer season is here, tourist and out of towners will be making purchases in your gasoline station.  Take advantage of your good service and be helpful whenever you can.  This is one of many reasons why a company-op cannot compete with the independent gasoline dealer. Bill Schutzenhofer, former vice president of marketing, Shell Oil Company, stated that an independent dealer can operate a gasoline station more efficiently and cheaper than an oil company.  

INDEPENDENT GASOLINE DEALER ASSOCIATIONS DO  MAKE A DIFFERENCE

Russian oil giant  LUKOIL has abandoned its attempt to rewrite Connecticut’s long standing divorcement law and will convert 74 Getty Petroleum commission agents in the state to franchised dealers.

Gasoline & Automotive Service Dealers of America (GASDA) of Connecticut was instrumental in negotiating with LUKOIL, in converting 74 Getty Petroleum commission agents in the state to franchised dealers.  Connecticut Divorcement Law prohibits refiners from operating commission agent stations.  Getty Petroleum was a wholesaler, and could legally operate stations through commission agents.  It’s healthy and makes good sense for the independent gasoline dealer to support and be a member of a gasoline dealer association in their state and take advantage of the member benefits.  Congratulations!

BP AMOCO TERMINATION!!!

Mohamaad Choudhry and his family came to the United States from Pakistan where the average middle  income is $2000 a year.  With the family’s life savings, Mr. Choudhry purchased a Shell trial franchise lease with the assurance that he would be renewed from First Coast Energy-Shell Motiva joint venture as long as he met the requirements, which he did.  Shell Oil Company-Motiva sold the Orlando, FL, area Shell stations to First Coast Energy in violation of the dealers’ PMPA right of first refusal.  During his Trial Lease year, First Coast Energy sold the Orlando, FL, area Shell stations to BP Amoco.  BP Amoco sent a termination letter to Mr. Choudhry 37 days before the expiration date (which is a violation of PMPA) of his Trial Lease Franchise and extended his lease 53 days to meet a 90-day required PMPA notice.  That is a violation of the PMPA 90-day notice of termination of any franchise (trial, interim or full franchise) from the expiration date of the contract.

A judge ruled in favor of BP Amoco, siting that there would be irreparable harm to BP Amoco!!!  Mr. Choudhry, whose sole income to support his family, came from the gasoline station.

To make matters worse, BP Amoco held back Mr. Choudhry’s $35,000 in credit card sales and stopped delivering him gasoline two days before the extended expiration date. 

This is not an isolated incident or the first time BP Amoco and other oil companies have held their dealers credit card sales and make it difficult and sometimes impossible to survive.  BP Amoco  took over the station July 9, 2001. Mr. Choudhry is filing an appeal.

Convenience stores are changing the nature of convenience.
Convenience stores have expanded their offerings over the last few years, with stores become part supermarket, gas station, drugstore, and fast-food restaurant - one-stop shopping spots. 

The latest trend is car wash services at stores, with 8.9% of all stores offering the service in 2000, quadruple the 2.0% offering it in 1998. 

Through partnerships with local banks, dry cleaners, utility payment centers, foodservice operations, and others, stores bring new services and businesses to local communities. 

Three out of four convenience stores (78%) are open 24 hours a day. 

New, higher-end items sold in convenience stores include scooters, prepaid phone cards, and cellular phones with prepaid minutes. 

The convenience store industry now accounts for more than $13 billion in foodservice sales - food prepared onsite and consumed in the store or at home. 

Business travelers, sales professionals, technicians, and others on the road increasingly rely on convenience stores for products and services beyond their morning newspaper, coffee, and fill-up. Stores allow them to connect to associates through phone, fax, and Internet services. Nearly one in five convenience stores (18.9%) offer copy/faxing for customers. 

People are looking to make life in the fast lane even faster. Customers can get cash from an ATM (62.9% of convenience stores have ATMs). 

The use of the Internet in convenience stores continues to grow. Several companies are testing the use of Internet kiosks, allowing customer to place and receive Internet orders at the store. 

Publix Supermarkets to Test 'Pix' C-Stores in Florida 
DELTONA -- Publix Super Markets, Inc. is set to open a 4,000-square-foot "Pix" convenience store and petroleum marketing location in Deltona later this year, one of four sites in Florida the grocery chain has chosen to test its new concept.

Pix locations are also set to open in Kissimmee, Winter Haven, and Lakeland, the Orlando Sentinel reported. Last year, Winn-Dixie stores opened fueling centers in Bushnell and Jacksonville.

"Naturally, our history of clean stores, quality products will be in these locations as well," said Publix spokesman Lee Brunson.

HIGH GASOLINE PRICES PROMPT INVESTIGATIONS

Although gasoline prices have held steady or declined the past weeks, lawmakers are continuing to investigate causes behind the 2001 price spikes.

On Friday, June 15, Senator Ron Wyden (D-OR) released a report filled with documents obtained by a “whistle-blower” that contained exchanges between corporate officials of some of the country’s major oil companies indicating a need to reduce refining capacity to increase profit margins. 

In a statement released by Wyden’s office, the senators said: “These documents raise significant questions about whether America’s oil companies tried to pull off a financial triple play, boosting profits by reducing refinery capacity, tagging consumers with higher pump prices, and then arguing for environmental rollbacks and additional financial incentives.” ExxonMobil and Texaco have denied any wrong doings. 


Conoco, USX-Marathon Earnings Rise in Second Quarter

NEW YORK -- Conoco, Inc. and USX-Marathon Group reported higher second-quarter earnings on Monday, July 23, 2001 led by stronger profits for motor fuels. Likewise, Exxon Mobil Corp. and Texaco, Inc. are expected by Wall Street to post strong profits with they issue quarterly reports this week, Reuters reported. 

Conoco, which recently acquired Gulf Canada Resources, reported earnings for the quarter rose 32 percent to $606 million, or 95 cent per share. USX-Marathon reported a second-quarter earnings gain of 59 percent to $582 million, or $1.88 per diluted share.

However, analysts say third- and fourth-quarter corporate earnings for large energy companies could be hurt by reduced OPEC crude oil production, Reuters said. Also, companies are unlikely to top last year's record-breaking quarterly profits.

TEXACO, HESS REPORT EARNINGS INCREASES

NEW YORK - Texaco Inc. and Amerada Hess Corp. both announced strong earnings on July 25, crediting strong natural gas prices and refining margins. 

Texaco reported second quarter income before special items of $817 million, an increase from the $641 million from the same period in 2000. 

Hess reported a second-quarter increase of more than 75 percent, with earnings of $357 million in the second quarter of 2001. In 2000, it reported earnings of $202 million.

OPEC TO CUT PRODUCTION

OPEC oil ministers agreed formally to cut crude oil output by 1 million barrels a day, or 4 percent of their official target level.

The decision by all 11 members of the Organization of Petroleum Exporting Countries is aimed at supporting crude prices at around $25 a barrel in the face of eroding demand in the group's key markets in the United States, Europe and Asia. The cut is to take effect Sept. 1.

Energy analysts said the move would indeed shore up prices, but not to the point of causing serious pain for consumers in importing countries.

``You will see a temporary rally,'' said Edward Ennis of SG Securities in London. ``It will not stop the decline in crude price.''

TOSCO CORP. QUARTERLY EARNINGS MORE THAN DOUBLE

NEW YORK -- Tosco Corp. reported second-quarter earnings more than doubled from the year before, despite lower gasoline margins pushed down by oversupply, beating Wall Street expectations. 

Tosco, which is awaiting regulatory approval to be acquired by Phillips Petroleum Corp., reported net income for the quarter of $313.7 million, or $2 a share, compared with $145 million, or 95 cents a share, for the same period last year.

REFINERS REPORT HIGHER 2ND QUARTER 2001 EARNINGS

WASHINGTON - Several refiners reported strong second-quarter profits, among them Exxon Mobil Corp., Chevron Corp., Ultramar Diamond Shamrock Corp., Sunoco Inc., and Valero Energy Corp. 

The profits were attributed to higher refining margins. However, analysts warn that refiners will face tougher times in the third quarter and potentially beyond, as energy prices are declining and margins are tightening.

Here is an overview of some quarterly earnings reports:

· Excluding merger effects and special items, ExxonMobil's record second quarter 2001 earnings of $4.380 billion were up $230 million, or 6 percent from the same period last year. 

· Chevron reported net income of $1.32 billion, a 21 percent over second quarter 2000 net income of $1.116 billion.

· Ultramar Diamond Shamrock reported record net income for the second quarter 2001 of $266.4 million, the sixth consecutive quarter that UDS has posted record profits and the strongest quarterly profit since the merger of Ultramar and Diamond Shamrock in 1996. 

· Sunoco reported operating income of $204 million for the second quarter of 2001 versus operating income of $132 million for the 2000 second quarter - "another record financial performance for Sunoco," according to Chairman and CEO John Drosdick.

· Valero reported operating earnings of $464.2 million, compared to $158.4 million in the same quarter in 2000.

GULF DRILL AREA SLASHED

WASHINGTON -- In a compromise aimed at appeasing Florida, the White House said Monday that it will drastically reduce the size of a proposed oil-and-gas drilling area in the Gulf of Mexico and keep the site more than 100 miles from the state's shores.
The area, known as Lease Sale 181, will shrink from about 6 million acres to about 1.5 million acres, Interior Secretary Gale Norton said. The original drilling site would have come within 20 miles of Florida's shoreline -- a plan that sparked intense opposition from the state's congressional delegation.


FIRE SHUTS MOTIVA REFINERY IN DELAWARE

DELAWARE CITY, Delaware -- One man was reported missing and eight injured after a fire broke in a sulfuric acid tank at the Motiva Enterprises refinery near Wilmington, Del., Reuters reported. The cause of the fire has not been determined. 

"We have scaled back operations by roughly one-third as a precautionary measure. There was no direct impact to our processing units as a result of this fire," said a Motiva spokesman. "This is a temporary measure that will remain in place until...we can resume normal operations."

The refinery processes 175,000 barrels of crude oil a day, providing gasoline and heating oil to the Northeast and Mid-Atlantic area.

OIL COPMPANY MYTH #7 ...
The price of gasoline today, when adjusted for inflation, is a great deal for consumers.
The Reality ...
In 1973, when consumers paid about $.40 cents per gallon for gas, they got their gas pumped for them, their windows washed, their tires checked, their oil and water levels checked, and the attendant came to their car to collect their money. Consumers also received free directions, free maps and gold bond stamps or S&H stamps. If consumers were to get that same level of service today, dealers would have to charge about $1.80 per gallon for regular unleaded gasoline. This real rate of inflation doesn't paint the picture that the outside oil interests and their paid economists would like you to see.

OIL COMPANY MYTH #8 ...

The oil companies haven't increased the number of company-operated stations.
The Reality ...
This is a word game the oil companies play to steer people away from the problem. The oil companies' count of company-ops doesn't include the other sites where they set the retail price of gasoline, such as fee-ops, salary-ops, commission-ops, and contract-ops. And they play a numbers game too ... over the last 20 years, the total number of stations has been reduced by half, while the company-ops have increased. Thus, the control of the retail marketplace through company (and other euphemistic terms)-operations has increased dramatically and to the detriment of competition. Today, the Florida marketplace is booming with construction, but the construction by the oil companies is for company-operations. To compound the damaging control held by the Big Oil companies, most of the newer, larger volume stations that have been built by the companies have been made company-ops, rather than dealer-operated. So additional market control is established by controlling the higher volume sites. 

OIL COMPANY MYTH #9 ...

You shouldn't fix what "ain't" broke... the gasoline marketplace works just fine the way it is.
The Reality...
Just look at the gas prices ... Then consider the vertical integration and consolidation of the wholesale and retail markets by just a few major oil companies (our legislators found vertical integration to be anti-competitive and anti-consumer in the movie, beef, liquor and telecommunications industries)... And keep in mind the proliferation of company-operated stations and the ridiculous pricing zones used by those oil companies that pit one community against another... then the reality is clear - the system is broken and it must be fixed! Divorcement and Open Supply and the elimination of Zone Pricing is the fix.

Dodson Group Workers’ Compensation

Dodson Group Employment Practices Liability Insurance (EPLI)
Dodson Group has provided benefits to the Gasoline Retailers Association of Florida, Inc., members since 1998.  Dodson Group now offers two programs for the Gasoline Retailers Association of Florida, Inc., members—a workers compensation dividend program and Employment Practices Liability Insurance  (EPLI). 

Employment Practices Liability Insurance:

In today’s litigation-happy society, it is important as a business owner and manager to have protection that gives you peace-of-mind and reassurance when faced with employment-related lawsuits. According to statistics from Dodson Group, employment-related lawsuits outpace product liability claims by 2 to 1. Dodson Group offers an insurance policy specifically designed to protect your business from employment-related lawsuits. Dodson Group’s EPLI policy defends employers against most employment-related claims.

Litigation by potential, current or former employees can stem from a number of different circumstances. With a myriad of laws and statutes governing the workplace, many employment-related claims may have legal merit.  It is important to have representation and coverage with a company that has experience and expertise with these types of claims. Sexual harassment and gender discrimination, age, racial or religious discrimination, wrongful termination, and invasion of privacy are just a few of the claims that can be brought against you and your business. 

Dodson Group’s comprehensive EPLI plan provides coverage for these, as well as defense costs, expert witness fees and punitive damages (where allowed). Since the average legal cost for defending an employment practices claim is more than $45,000, and because some employment discrimination statutes require losing defendants to pay plaintiffs’ attorneys, Dodson Group’s plan can potentially save you thousands of dollars.

Furthermore, regulations included in the Americans with Disabilities Act (ADA) and the Family and Medical Leave Act (FMLA) can also be used as a platform for lawsuits from disgruntled current or former employees.

As a Dodson Group policyholder, you will receive:

· Toll-free access to employment professionals who can answer your questions and help you keep situations from escalating into full-fledged lawsuits.

· Loss control services to help you prevent employment-related claims from occurring, including samples of employment applications and manuals.

· Interest-free installment pay plans help you manage your insurance expenses throughout the year.

· Convenient customer service plus toll-free phone, fax and internet access.

Workers' Compensation Program:

Dodson Group's workers' compensation program offers excellent savings potential.  Each year participating Gasoline Retailers members have a chance to get back part of their premium as a dividend. Elmer Gibson, Assistant Vice President of Association Marketing, says, “It pays to participate in the Dodson Group/Gasoline Retailers workers' compensation dividend program, since most participating members receive dividends which exceed their annual dues.”  An average of 18% was returned to insured Gasoline Retailers Association of Florida members over the last three years.    

For more information about the Dodson Group, its workers' compensation program, or its EPLI program, 
For more information, please contact:

Central Florida, Carl Schmachtenberger           800-993-7840 

South Florida, Rob Leniham                              800-343-3581 

North Florida, Durrett Lipscomb                        800-343-3498 or

call Dodson Group directly at (800) 825-9489 for WC or (800) 987-3754 for EPLI. You can also visit their website at www.dodsongroup.com. Or, for information on this or any other member benefit, contact Pat Moricca, at the Gasoline Retailers Association of Florida, Inc.  His phone number is (407) 774-9700.  You can also visit the association website at www.flagas.com.

INSURANCE OFFICE OF AMERICA money saving programs
Insurance Office of America is a leader specializing in gasoline station insurance.  At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida/Insurance Office of America money saving programs with a complete insurance package meets your business responsibility.  Contact Glen Esbjorn @ Insurance Office of America for your insurance coverage @ (800) 242-6899  (407) 788-3000 or Pat Moricca @ (407) 774-9700 

MEMBER BENEFITS

Member programs are cost saving and group strength

· Newsletter







      (407) 774-9700




· Help Line Pat Moricca 




                   (407) 774-9700

· Luis S. Konski Attorney                                                                               (305) 260-1031

· Dodson Group Workers’ Comp. Dividend Program 

      (paid a dividend for 3 consecutive years) 

                                                  Carl Schmachtenberger, Central Florida
(800) 993-7840   (941) 627-6644

                                                  Rob Lenihan,                   South Florida
(800) 343-3581   (561) 741-2125

                                                  Durrett Lipscomb,            North Florida
(800) 343-3498   (850) 668-0811

· Employment Practices Liability Insurance (EPLI)
(800) 993-7840

· Group Health, Property & Casualty Liability Glen A. Esbjorn
(800) 243-6899   (407) 788-3000
 

· Underground Storage Tank Insurance Glen Esbjorn                  
      (800) 243-6899    (407) 788-3000


· Gasoline supply contact  Apec Gas Bill McKnight


      (813) 681-4279

· Gasoline supply contact  Sunshine Gasoline Dist. Inc. Max Alvarez
      (305) 477-5800

· Gasoline supply Golf Oil Co. Major brands Renovation funding available  (813) 241-4610

· Specializing in commercial loans contact John Grogan

      Goleta National Bank
(904) 731-9020

· Grogan Realty Co. Gasoline stations, Comercial property                          (904) 737-3493   (904) 731-0025 Fax

· Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

       (407) 332-8311   (407) 332-7111 Fax

· Integrated Cleaning Systems, Inc. Car Wash Equipment, 

      100% financing available, Buy, Lease, Co-op Revenue Sharing 

      contact: Kevin Collette or Tory Buckley           
(888) 927-4631   (561) 844-7760

· ATM EXPRESS contact: Linda Stewart or Keith Howard 
                   (888) 600-4368

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.

GASOLINE RETAILERS ASSOCIATION of FLORIDA

 WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS

**CLASSIFIED**

Grogan Realty Co.
Insurance Office of America
                                                 

Specializing in Gasoline stations
150 Westmonte Drive


& Commercial property
Altamonte springs, FL  32716-7933

Financing available
Underground Storage Tank Insurance

(904) 737-3493 Fax (904) 731-0025



Group Health, Property & Casualty Liability

                                                                                              Contact: Glen Esbjorn (800) 243-6899

Dodson Group Workers’ Compensation 

Dodson Group Employment Practices Liability Insurance (EPLI)

9201 State Line Road

Kansas City, Missouri  64114-3298

Contact: Carl Schmachtenberger Central Florida   (800) 993-7840


Rob Lenihan South Florida

         (800) 343-3581

               Durrett Lipscomb North Florida                (800) 343-3498

**STATIONS FOR SALE**

Marathon Station & Real Estate 
Merritt Island Amoco




711 Lee Road (near I-4) 
1800 E. Merritt Island Cswy.




Orlando, FL  32810 
Merritt Island, FL  32957




Contact Marcelle Katry

$75,000.00 Plus inventory



(407) 647-9905





Contact  Frank Ortiz



(321) 452-1084





Spanish River Chevron

4055 N. Federal Hwy.

Boca Raton, FL  33431

Contact  Ira Winters

(561) 391-8774

Hess Station

1695 Nova Road



Holly Hills, FL

Contact Hamid Davoodian

 

(407) 625-0516 cell phone






(407) 941-9775 beeper
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