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Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation dividend program, casualty, property and gasoline tank liability insurance which also includes financing to purchase your gasoline station property and much more. 

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.
LIFELINE OF THE

 GASOLINE INDUSTRY
THE INDEPENDENT GASOLINE DEALER

VISIT OUR WEB SITE FOR THE LATEST GASOLINE INDUSTRY INFORMATION AND BENEFITS
PUBLIC INVOLVEMENT

Half the year has gone by and the oil companies are enjoying record profits after record profits while the independent gasoline dealer profits are shrinking and in some cases losing money.

The public should be more involved and call, write letters, e-mail and even in person contact their elected officials, US congress, US Senators, State, County, City and protest about record high gasoline prices while the oil companies are raking in outrageous record profits at the expense of the consumer.   

CONGRESSMAN ALBERT Wynn Introduces H.R. 1951

ASK YOUR CONGRESSMAN TO CO-SPONSOR HR 1951

On May 24, 2001, Rep. Albert Wynn (D-MD) introduced H.R. 1951, amendments to the Petroleum Marketing Practices Act.  SSDA-AT and Congressman Wynn have worked together to amend the PMPA in three areas of concern to dealers. Members are urged to write their congressman in support of H.R. 1951, asking him/her to co-sponsor the legislation. 

The changes this bill makes to the PMPA address three major issues of concern to independent service stations owners. The Supreme Court’s opinion in State Oil v. Khan allows fuel suppliers to fix the maximum price charged by its dealers without violating federal antitrust laws. This bill establishes a motor fuel dealer’s right to set his or her own retail prices. Independent dealers have invested significant capital into their businesses with the expectation that they would remain free to make their own pricing decisions. They should not be subject to retail prices set by distant suppliers having limited knowledge of local market conditions. 

The second concern addresses a loophole that currently exists in the PMPA. This measure provides motor fuel dealers a right of first refusal to purchase their service stations prior to any assignment of their franchise agreements to a distributor or any other assignee. With the mega-merger trend in the fuel industry, clearly some service stations are being sacrificed. Service station dealers should have the first option to purchase the businesses they have worked so hard to establish.

The third amendment would prohibit suppliers from using their superior economic might to include fee-shifting provisions in franchise agreements, which compel the dealer to pay the supplier’s attorney’s fees and expenses if the dealer is unsuccessful in litigation with the supplier. Such provisions only magnify the inherent inequality that exists between supplier and dealer. The threat of ruinous attorney’s fees that they impose serves as a club to discourage dealers from asserting their legal rights, no matter how strong their case. 

The Cost of Non Involvement

One of the worst possible assumptions you can make, assuming that you have interests in issues before the legislature, is that someone else is effectively representing your issues to legislators.  A close corollary to this is the assumption that it's all right for you to not get involved with the legislative process because those who have opposing views probably aren't involved either. Add either or both of these assumptions to a lack of understanding of how legislators make decisions and you have one good recipe for legislative disaster. 

Legislators understand involvement above most other concepts.  The people they see or hear from most often have the greatest impact; be one of them, and success may be yours; slack off and you're likely to fail. 

Legislators need and appreciate lobbyists for what they can do, but legislators and lobbyists know that lobbyists (as well as legislators!) have their limitations.  You cannot expect legislators to know all the facts on all the issues.  Even good lobbyists take a back seat to informed industry members when it comes to presenting convincing arguments to legislators, lawmakers simply must hear from the industry members the people in the trenches.  Those who have opinions on issues continually barrage legislators.  If your opponents are among them and you aren't, you lose. 

BOYCOTT COSTCO, WAL- MART, SAM’S CLUB
Costco, Wal-Mart and Sam’s Club are selling gasoline below the marketing areas in Florida.
Gasoline station dealers who purchase convenience store items should boycott Costco, Wal-Mart and Sam’s Club while they undersell the gasoline market.  All gasoline stations in the marketing area of a Costco, Wal-Mart and Sam’s Club should file a complaint for violation of the MFMPA of Florida for selling gasoline below cost.  There is no way anyone can compete with a Costco, Wal-Mart Sam’s Club type situation.  Contact Gasoline Retailers Association of Florida for complaint forms at (407) 774-9700.

Gasoline Retailers Association of Florida is committed and very involved to correct the unjust position the gasoline dealer is in.  It takes a lot of time, energy and money to make changes in the gasoline industry.

Although Costco, Wal-Mart and Sam’s Club has been able to retail gasoline at a much lower rate than that of the captive franchisees, i.e. Shell, Chevron, Exxon, Texaco, Amoco etc., it unfortunately positions these franchisees in an unfair competitive situation.

Although the community in general does benefit from lower gasoline prices, that benefit is of an objective nature, existing dealers due to lack of volume terminate employees.  Though competition is important, please remember that even Costco, Wal-Mart and Sam’s Club will be at the mercy of the major oil companies once there is no competition.  The major oil companies will most likely raise the price of product to them.  What we have here is less consumer choice and a reduction in competition.  The same scenario has also taken place within other states. 

I have received phone calls from members with concerns regarding the unprofitable nature of their stations.

Below-Cost Law Upheld

HUNTSVILLE, Ala. (June 6, 2001) -- Alabama's indepentant petroleum retailers hailed a recent court ruling that upheld the state’s below-cost law that bars predatory pricing. 

U.S. District Judge Lynwood Smith issued a permanent injunction that bars Murphy Oil from selling below it's own cost at the company’s 25 outlets in Alabama. The decision comes 17 months after the same judge issued a temporary restraining order. 

In his latest ruling, which Murphy is expected to appeal before the 11th Circuit Court of Appeals, Smith ordered Murphy to include at least 7-cents-per-gallon in its retail price for each petroleum grade to cover business costs. The judge also ordered Murphy to pay both a $117,000 fine for contempt of court and the plaintiffs’ legal fees. 

The judge concluded that Murphy, whose retail prices frequently fell as much as 20 cents below most retailers, "knowingly lowered its price" to injure competition. 

Murphy, which operates gasoline outlets at Wal-Mart locations throughout the Southeast, was also planning to drop the 3-cent-per-gallon discount given to Wal-Mart loyalty cardholders, Alabama petroleum officials said. 

One official not surprised that the judge upheld the constitutionality of the state’s Fuel Market Act, underscored the measure’s significance. 

Senator Calls for Investigation Into Gasoline Prices

WASHINGTON -- Sen. Carl Levin (D-MI), who is expected to take over chairmanship of the Senate Permanent Subcommittee on Investigations, said he plans to call for the panel to look into the effects of mergers on this year's increase in gasoline prices. 

"The oil companies need to explain why gas prices have increased so dramatically given that there has been no comparable increase in the per-barrel cost of oil to them," said Levin, who is likely to take control of the panel as a result of the decision of Sen. James Jeffords (VT) to leave the Republican party and become an independent.

"To suggest people from all these companies got to gather in a hotel room to set a price or a range of prices, that just wouldn't happen. That is simply not how it works in the real world," said Mike Shanahan, a spokesman for the American Petroleum Institute. "Prices go up and down because of supply and demand."

Shanahan said that the major oil companies were not conspiring to raise prices, and cited lower output by oil-producing countries and too few U.S. refineries as reasons for the higher prices. In addition, federal regulators in recent reports found no evidence of collusion.
ExxonMobil CEO 'Can't Imagine' Building New U.S. Refineries

DALLAS - ExxonMobil Corp. Chairman and CEO Lee Raymond said he can't imagine any company building new U.S. refineries, and that the nation's refining capacity will continue to be strained to meet demand for "boutique" formulations, the Associated Press reported. 

Speaking following ExxonMobil's shareholders meeting, Raymond said that U.S. refiners are gearing up to spend about $8 billion over the next several years to meet EPA requirements to reduce the sulfur content of gasoline and diesel fuel. 

"It's a very complex system, and the more you load on to it, as we're finding out, the bigger the problem," Raymond said. 

Raymond said companies are reluctant to build new refineries because profit margins are too small. And "you wouldn't have the aggravation of everybody accusing you of always cheating by manipulating gasoline prices,” he said.  If the shoe fits!!!

With record profits year after year and an increase of 40% over the record first quarter of 2000 and  for the first quarter of 2001 is over 5 billion dollars, Chairman and CEO Lee Raymond says that the margins are to small to build new refineries. This is the most irresponsible statement someone can make.  How much more can the oil companies bleed the public?
House and Senate Introduce Small Business Liability Reform Bills

Rep. Asa Hutchinson (R-AR) and Sen. Mitch McConnell (R-KY) introduced the Small Business Liability Reform Act of 2001 last week. As a member of the Small Business Legal Reform Coalition.  Among other things, this legislation would limit the amount of punitive damages that may be awarded against a small business.  In any civil action against a small business, punitive damages would not exceed the lesser of three times the amount awarded to the claimant for economic and non-economic losses, or $250,000.  Additionally, these bills provide that the liability of that defendant for non-economic loss will be in proportion to that defendant's responsibility for causing the harm in any civil action against a small business.

Convenience Stores Forecast for Summer 2001

Convenience Stores Forecast More Beverages, Quick Snacks, and Telecommunications Sales this Summer 

Time-constrained travelers this summer will buy more different types of beverages, more snacks instead of meals, and more prepaid phone cards and cell phones, based on summertime retail sales projections by convenience store retailers, according to survey results.  In addition to the usual increased summertime demand for gasoline, the convenience stores in the United States, as well as thousands more in Canada, expect to see increased sales for beverages, ice, Styrofoam coolers, picnic supplies (with sales increases of up to 80 percent), and bug spray, among other items. 

They are also anticipating strong demand for convenience products and services like prepaid telecommunications products and ATMs.  With convenience stores selling roughly 60 percent of the gasoline purchased in the country, and most Americans planning at least one major driving vacation this summer, travelers throughout the summer will use convenience stores as the one-stop shopping place to fuel up and feed up.  Gasoline sales at convenience stores took off in the 1970s with the widespread acceptance of self-service. In 1971, only 1,300 convenience stores in the U.S. sold gasoline, with the average store selling 9,000 gallons of gasoline per month. Today, 75 percent of all convenience stores sell gasoline. 

There are now nearly 90,000 convenience stores in the U.S. that sell gasoline, and the volume sold per store is over 10 times higher than in the 1970s, with the average store now selling 110,000 gallons per month.

Despite the greater volume of fuel sold today, the higher wholesale prices for gasoline this summer have led to most retailers slashing margins to remain competitive.  In spite of higher gasoline prices largely caused by supply/demand issues like the "Balkanization" of the fuel supply and reduced refinery capacity, AAA project that demand will increase by one percent this summer. In fact, some retailers said that their gasoline sales volume increases by as much as 10 to 25 percent in the summer. 

Here are a few trends vacationers will see in convenience stores.  An expanded line of beverages, bottled water sales are expected to surge, as convenience stores now sell one of out every five bottles of water purchased.  Retailers also expect continued strong demand for energy drinks, as well as juices. And retailers said that soda and beer sales always increase in the summer. 

PLAYING THE INSURANCE GAME

It’s part of the game insurance agents’ use to keep their clients from wandering away.  It's the last minute policy renewal quote. By waiting till the very last minute to present the quote, they pretty effectively prevent the insured (you) from being able to go shop for a lower cost policy. Below are a couple tips to help you get the best deal on insurance.

· Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida/Insurance Office of America money saving programs with a complete insurance package to meet your business responsibility. Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899  (407) 788-3000 or Pat Moricca @ (407) 774-9700
· Lawsuits are on the increase and research shows employees are more likely to sue their employer than a third party.  Dodson Group Employment Practices Liability Insurance (EPLI) is an excellent benefit for the Gasoline Retailers Association of Florida membership.

In fact, the average cost just to defend an employment practices lawsuit is $45,000.  Considering that this broad EPLI protection has a minimum premium of only $500 annually, we feel that the benefits to your business are overwhelming.  Dodson Group Employment Practices Liability Insurance (EPLI).  The policy offers the broadest coverage possible, protecting you from lawsuits involving: Sexual harassment and gender discrimination, Age, racial and religious discrimination, etc. Americans with Disabilities Act (ADA), Family and Medical Leave Act (FMLA), Wrongful termination, including retaliatory discharge,

Invasion of privacy and other employment torts and much more!

15% DIVIDEND BEING RETURNED FROM DODSON GROUP WORKERS’ COMP.  PROGRAM
A 15% dividend is being returned to the Gasoline Retailers Association of Florida members who participated in the Dodson Workers’ Compensation Dividend Program (Feb. 1, 2000 through Jan. 31, 2001).  Contact Carl Schmachtenberger at 1-800-993-7840 or Pat Moricca @ (407) 774-9700.

· Dodson Group Workers’ Compensation dividend program is available to the Gasoline Retailers Association of Florida membership.   With this program, you can save from the start.  You also have the opportunity to get money back as a dividend each year when all participating members emphasize employee safety and keep claims low. 

Although dividends can’t be guaranteed, participating Gasoline Retailers Association of Florida members have received an average of 18%  dividend on paid premiums for three consecutive years!

Members using the program also can take advantage of free loss control services and an interest-free installment pay plan.  Offered by Dodson Group, the plan includes claims cost containment programs to hold down medical costs and keep future premiums low.

As a Dodson Group policyholder, you’re backed by the stability and expertise of an industry leader.  Dodson Group’s foundation is 100 years strong.  Dodson Group has helped members save money on their workers’ compensation insurance and know what it takes to keep employees safe. 

MEMBER BENEFITS

Member programs are cost saving and group strength

· Newsletter







      (407) 774-9700




· Help Line Pat Moricca 




                   (407) 774-9700

· Luis S. Konski Attorney                                                                               (305) 260-1031

· Dodson Group Workers’ Comp. Dividend Program 

      (paid a dividend for 3 consecutive years) 

                                                  Carl Schmachtenberger, Central Florida
(800) 993-7840   (941) 627-6644

                                                  Rob Lenihan,                   South Florida
(800) 343-3581   (561) 741-2125

                                                  Durrett Lipscomb,            North Florida
(800) 343-3498   (850) 668-0811

· Employment Practices Liability Insurance (EPLI)
(800) 993-7840

· Group Health, Property & Casualty Liability Glen A. Esbjorn
(800) 243-6899   (407) 788-3000
 

· Underground Storage Tank Insurance Glen Esbjorn                  
      (800) 243-6899    (407) 788-3000


· Gasoline supply contact  Apec Gas Bill McKnight


      (813) 681-4279

· Gasoline supply contact  Sunshine Gasoline Dist. Inc. Max Alvarez
      (305) 477-5800

· Gasoline supply Golf Oil Co. Major brands Renovation funding available  (813) 241-4610

· Specializing in commercial loans contact John Grogan

      Goleta National Bank
(904) 731-9020

· Grogan Realty Co. Gasoline stations, Comercial property                          (904) 737-3493   (904) 731-0025 Fax

· Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi

       (407) 332-8311   (407) 332-7111 Fax

· Integrated Cleaning Systems, Inc. Car Wash Equipment, 

      100% financing available, Buy, Lease, Co-op Revenue Sharing 

      contact: Kevin Collette or Tory Buckley           
(888) 927-4631   (561) 844-7760

· ATM EXPRESS contact: Linda Stewart or Keith Howard 
                   (888) 600-4368

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.

GASOLINE RETAILERS ASSOCIATION of FLORIDA

 WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS

**CLASSIFIED**

Grogan Realty Co.
Insurance Office of America
                                                 

Specializing in Gasoline stations
150 Westmonte Drive


& Commercial property
Altamonte springs, FL  32716-7933

Financing available
Underground Storage Tank Insurance

(904) 737-3493 Fax (904) 731-0025



Group Health, Property & Casualty Liability

                                                                                               Contact: Glen Esbjorn (800) 243-6899
Dodson Group Workers’ Compensation 

Dodson Group Employment Practices Liability Insurance (EPLI)

9201 State Line Road

Kansas City, Missouri  64114-3298

Contact: Carl Schmachtenberger Central Florida   (800) 993-7840


Rob Lenihan South Florida

         (800) 343-3581

               Durrett Lipscomb North Florida                (800) 343-3498

**STATIONS FOR SALE**

Marathon Station & Real Estate 
Merritt Island Amoco




711 Lee Road (near I-4) 
1800 E. Merritt Island Cswy.




Orlando, FL  32810 
Merritt Island, FL  32957




Contact Marcelle Katry

$75,000.00 Plus inventory



(407) 647-9905





Contact  Frank Ortiz



(321) 452-1084





Spanish River Chevron

4055 N. Federal Hwy.

Boca Raton, FL  33431

Contact  Ira Winters

(561) 391-8774

****************************************************************************************************************************

INTAGRATED CLEANING SYSTEMS (ICS) BENEFIT SHEET (WHAT WE PROVIDE)

SERVICE STATIONS

YOUR BENEFITS FROM ICS:


SITE EVALUATION: (including)



Traffic Counts



Fuel sales



Surrounding area demographics



Competition



Current trends



Revenue projections


ALL PLANNING INCLUDING WORKING DRAWINGS, SITEPLANS,ETC.


ALL PERMITTING


DESIGN


BUILDING/CONSTRUCTION


"STATE OF THE ART" VEHICLE WASHING SYSTEMS AT WHOLESALE COST


CHEMICALS

WASTEWATER TREATMENT TO MEET EPA REGULATIONS

MARKETING/SIGNAGE

REPLACEMENT PARTS

SERVICE

ON GOING MONTHLY MAINTENANCE

PLUS YOU GET:

INCREASED CONVENIENCE STORE SALES

INCREASED PUMP SALES

REVENUE DOLLARS FROM THE VEHICLE WASHING EQUIPMENT

RENT PAYMENTS

NO HEADACHES 

NO LABOR COSTS

LITTLE OR NO UPFRONT MONEY OUT OF YOUR POCKET

OWNERSHIP AT END OF TERM

YOU CONTROL THE MONEY

A NEW FACILITY OR RETRO FIT 

PICK UP THE PHONE AND GET A NEW VEHICLE WASHING SYSTEM 

FROM KARCHER/ICS

(888) 927-4631 OR FAX US AT (561) 844-3914.

Your Company Name:____________________________________________

Contact:_______________________________________________________

Phone Number:_________________________________________________

******************************************************************************************************************************
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