Email:  gregtewes@alum.rpi.edu
Phone: (518) 522-7767

Address:

53-20 241 St.

Douglaston, NY 11362


	Objective

Full-time employment in traditional or online marketing

	Education

Rensselaer Polytechnic Institute, Troy, NY                                                            Graduated  8/01

The Lally School, Masters of Science

Concentration in E-Business, 3.5 GPA

Rensselaer Polytechnic Institute, Troy, NY                                                            Graduated  5/00

The Lally School, BS in Management, 3.2 GPA

	Experience

Rensselaer Professional & Distance Education, Troy, NY                                               8/98-8/01

Media Developer

· Implemented content updates for official website

· Designed unique course homepages for distance education professors

· Managed online availability of course materials through WebCT

· Converted professors’ handwritten manuscripts or outdated notes into classroom-ready PowerPoint presentations

	Student Projects

Consumer Behavior & Product Design, Consumption in Online Communities

· Purpose: To examine how online communities effected and influenced purchase behaviors of new members

· Methods: Surveyed members of two virtual communities by comparing purchase behaviors before and after joining the community; collected demographics information to analyze trends in specific purchase patterns

· Results: Data acquired showed substantial changes in purchase behaviors after joining a virtual community

Marketing for the WWW, Market Research for MapInfo Co.

· Purpose: To research the electric power industry, focused on the current direction of companies and how a MapInfo product/service would be most effective

· Methods: Contacted top-tier companies in the industry to gather needed data; analyzed findings regionally due to varying industry situations 

· Results: Information gathered pointed to the improving of customer service features so as to appear more customer friendly with impending deregulation on the horizon

Marketing Principles, Complete Marketing Plan

· Purpose: To develop a complete marketing plan for a consumer electronics item, based on a product under development by an actual company

· Methods: Utilized available financial data and basic pricing, production, placement and promotion knowledge to create a working model

· Results: Final plan partially used online distribution, and used word-of-mouth to generate most of the initial interest; final pricing point was very close to what the actual company used

	Computer Skills
· Programming: Fluent in HTML; knowledgeable in C++ and Visual Basic

· Software Applications: Windows 98/ME & NT/2000; Microsoft PowerPoint, Word, Excel, FrontPage, Publisher, Access, Visual C++, & Visual Basic; Adobe Photoshop, PageMaker, & DreamWeaver; Corel PhotoPaint & WordPerfect; Macromedia Director & Flash

· Hardware: Can build a complete PC, as well as install upgrade components
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