The ‘One Page Management System’ (OPMS)

An Indian software product that is slated to have significant impact in enhancing effectiveness of individuals and groups in general. Because of its universal applicability to real-world problems and its enormous utility, this product is also slated to carve out vast shares for itself and its spinoffs in the global marketplace.  

· The OPMS is a generic aid to problem solving and decision making, applicable to ANY kind of challenging Mission chosen, no limitations whatsoever.

· It is the FIRST product of its kind in the world; it is several steps ahead of anything competing for an equivalent space in the market mind.

· Conceived and developed COMPLETELY in India, by an Indian team

· OPMS is based on Interactive Management, the seminal development of Professor John N. Warfield and his associates.  Interactive Management has been thoroughly tested at leading organisations such as: Ford (US and UK);  John Deere; WHO; leading pharmaceutical organisations;  municipal corporations; universities; many others  – for a host of large system issues, ‘boundary spanning’ problems, and the like.   

World leaders in the field of Interactive Management have described OPMS as a “TOUR DE FORCE” and “HAS THE POTENTIAL TO BECOME A KILLER AP”

· We believe the OPMS is slated to become universally available on ALL computers worldwide, much as MS Word is available today as a standard office productivity tool: the OPMS is a truly world-class product conceived, created and developed entirely in India.

· The software is only a few months away from being readied for a worldwide launch 

· Thoroughly tested in a sizable number of workshops conducted for leading organisations in India, such as ITC-International Business Division; Bank of Maharashtra, Pune, etc: participants have in ALL CASES BEEN MOST ENTHUSIASTIC and have almost invariably stated that they would strongly recommend the software when released. 

· We need finance for:
a) ‘Beautification’ of the OPMS ‘Facilitator Version 1.0’ for the global
      market
b) Initiate development of the Intranet and Internet versions of the
     OPMS 
c) Initiate full-scale marketing in India
d) Arranging marketing tie-ups/strategic alliances for global
     marketing of OPMS and its spinoffs.
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