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Putting Your Business on the Internet

This chapter discusses business on the Internet and exposes you to various
factors that are important to planning your E-store business venture.

Objectives

Upon completing this section, you should be able to:

1. Understand Key Business Factors Related to the Internet

2. Understand Design and Performance Issues for Internet Business Sites
3. Understand Internet Advertising and Marketing Terminology

4. Understand how Online Stores Operate

5. Identify Key HTML Terms, Definitions and Resources

6. Understand How to Use this Course
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Business on the Internet

Putting your business on the Internet should be an exciting and lucrative project
for you and your organization. As you work through this course, you may need
additional skills or talent to help you complete some of the tasks.

In the first section of the course we give you some guidelines, suggestions, and
things to consider that help to make your business successful on the Internet.

Doing business on the Internet requires an understanding of your current
business, and how you can enhance that business through the use of the
Internet. Some planning and story boarding can go a long way to creating an
effective e-commerce enabled web site. A commitment to your web initiative is
also paramount to your success.

There are three essential areas to consider when building a successful online
business: Internet Business, Web Site Design and Performance, and E-store
operations.

Internet Business Considerations

Products

“What products work best on the net?” is an interesting question. Some people
will say “You can sell anything on the net!”, but when you really examine it, that
doesn’t necessarily mean that the sale will be processed on the net. You may
choose to capture the order online, or complete the sale transaction online
differently for individual products - or for your company as a whole. The following
examples illustrate some of the things to consider in deciding how to sell online.

Think about selling groceries. This may require the delivery of physical goods
that need special transportation arrangements because they are perishable.
Online grocers today deal with the situation by limiting the products selected and
restricting the geographical customer area.

How about a corner store selling bubble gum on the Internet? Can a person buy
a product that sells for $0.50? Will the credit card companies process a
transaction for $0.507 Is it in the merchant’s best interest to take payments via
credit cards for $0.50? Do the credit card companies have minimum transaction
charges? Will someone buy something if the shipping costs exceed the value of
the product?

What about selling “Big Ticket” items on the web such as heavy equipment, cars,
or appliances? If you are a new merchant and you are applying for the ability to
take credit cards, you will probably be asked to post a bond to defray the risk to
the credit card company associated with a customer potentially refusing to pay
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their credit card invoice. Does the posting of a bond make sense in your business
model, or is this an unexpected cost?

Customers

Whether you have a documented business plan for your web initiative or not, you
should have some expectations and objectives for how selling on the web will
affect your business. Are you adding e-commerce to maintain your existing
customer base by making things easier and more convenient? Are you trying to
expand your customer base? Is this a new type of customer with different buying
habits and patterns than your normal customer?

How will your e-store relate to your physical store (if you have one)? Will your e-
store save you money on operating costs, and possibly lower overheads? Will
you pass some of those savings on in the form of lower pricing on your e-store,
or in both of your stores?

Many retail chain organizations have spun their e-commerce entities up as
separate organizations (divisions, companies, wholly owned subsidiaries) and
operate them independently. For example, you can’t buy something from the
online store and return it in the physical store. You can't visit the physical store
and have them order an item for you from the online store. Chains like Victoria’s
Secret, Barnes and Noble, Sam the Record Man, etc. all run their e-commerce
entities separately. Why? Is it due to pricing, different inventory systems or
regional distribution issues? Are there any reasons in your business for these
types of considerations?

Market Geographies

You hear it all the time and you see it in ads and commercials, “The web is a
global marketplace.” When you offer your products on-line, will you get
customers from other countries ordering from you? Do your products and
services ship easily internationally? Do you understand international brokerage,
customs guidelines and restrictions? Will foreign customers buy from you in your
local currency, or will they look for a supplier that will sell to them in their local
currency? If you are counting on new customers outside of the geographies you
deal in today, you will want to be able to answer these types of questions.
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Web Site Design and Performance Considerations

Compatibility

Much of the technology available for use on the Internet today may seem cool
and neat, but you do need to carefully choose standards for use on your site that
will enhance your presence on the Internet. Some of the newer and innovative
tricks only work in the latest releases of Microsoft’s Internet Explorer or
Netscape’s Navigator browser. Does it make sense to leave out potential
customers just because they haven’t upgraded their browsers yet?

You really want to ensure that your technical design standards reflect the user
profile of your target audience. Are your pages viewable in older browsers or
ones that don’t display graphics? There are a number of examples today on the
Internet where the pages work in the simplest/oldest of browsers. An excellent
example of this type of implementation is Amazon.com. Their objective is simple;
if you are human and you are sitting in front of a computer that is connected to
the Internet, then they want you to be able to purchase a book, tape, CD, from
their web site. This is reflected in the technology used on the Amazon.com
website, where the most advanced HTML technology used is an image map
which is supported by browsers all the way back to version 2.x

Home Page

Your home page is the first thing your customers see,; it is their first impression of
your company. Your home page should load quickly and should provide visual
impact and offer intuitive navigation. Your customer needs to feel that they've
come to the right place to find what it is that they are looking for. Like anywhere
else, first impressions are important on the web. You should know how your site
looks in comparison to your competition. Survey your competitions’ websites.
Have focus group sessions with your existing customers to find out what they
want, and how they want it to work. Focus on your uniqueness that will make
someone purchase from you over your competition and communicate this, right
up front, on the home page.

Site Look and Feel

Looks count! Your logo and typeface will be very important to the overall look of
your site. Your website should be considered an important piece of your
marketing program, and as such should reflect your Name, Logo and company in
the same way all of your other marketing materials do. There are a number of
professional web design firms that specialize in helping companies develop their
look. It is important to find experienced web design firms that ensure you get a
consistent look in different browsers on different computer systems like Windows
PCs, Macs and Unix systems. If you are deciding to do this type of work in-
house, or on your own, there are excellent resources available to help you gain
skills that you may not initially have. The absolute best site for web development
resources is http://www.trainingtools.com.
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Required Information
When you think of your site as a total package, there are a few important pieces
of information that will help make visitors to your site into customers:

Contact Info - You should put your full mailing address, and all of your phone and
fax numbers on your site so customers can always contact you. Remember that
the Internet is a global marketplace and 800 or toll-free numbers do not have a
global reach. Always include your regular dial numbers so you can be contacted
from anywhere in the world. Some of the most successful businesses on the
Internet still take 50% or more of their orders over the phone.

E-mail Addresses and Response Times - Your customers and website visitors
should be able to contact you from any page within your website. Even though
you might think that you have provided all the necessary information for them,
the number of e-mails and questions that you will receive will surprise you. The
downside of this is that your Internet customers have the unreal expectation that
you are always in front of your computer, so that you can reply to their e-mail
within minutes of receiving it. You may want to state, in writing, a response
guarantee of 48 hours (or 2-business days) to any inquiry. This response
guarantee would be a value that could fit your business’ schedule.

Privacy Statement

Customers will be providing you information that they consider sensitive.
Therefore, it is your job to make them feel comfortable, and let them know what
you intend to do (and what you don't intend to do) with their information. This can
be the difference between someone filling out your order form or not!

Security Statement

Many web shoppers distinguish the good, legitimate, trustworthy sites from
others by looking for assurance that the credit card transactions will be done in a
secure manner. A description of how this works on your site can give the shopper
confidence, and help to capture their purchase online.

Site Traffic

Just putting a business on the Internet is not enough; much like opening a
storefront in the right place is not enough. You must look for ways to drive traffic
to your site. One method is to make sure that your site is easily located in the
popular “Search Engines”. Almost all web surfers and shoppers use search
engines as one of the tools to help them find the products and services that they
are actively looking for. If you don’t want to become an expert at registering your
own site, you can purchase registration services. These types of services will
usually offer live reporting of your site’s position in targeted search engines
based on targeted keywords.

Actively marketing your web site will also increase your traffic and sales. You will
want to consider all the standard types of advertising such as print, radio and TV
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plus web based advertising such as banners, link exchanges, malil lists, affiliate
programs and special promotions. One of the greatest aspects about doing
business on the Internet is the huge amount of data that you can collect and
analyze related to your customers and their behavior using your website. You
can easily create custom landing pages and promotions for each different ad
campaign that you run and for each different media that you use.

Securing Web Pages

There are two types of security - one where you want the user to login with a
username and password to get access to the content, and the other where you
want to encrypt the data (pages) on its way from the server to the browser and
back again. The latter is used in E-Commerce for safely transmitting credit card
information. In both of these situations you are trying to secure a portion of your
web site. The files (pages) that you want to secure must be in a separate
directory on the web server. In both cases, the web server does all the work.

In the first case, a user requests a page that is in the folder that requires a
password (e.g. http://www.yoursite.com/password/). The web server tries to
access the pages as the anonymous user (a user with no login account). The
login will fail because it will have used the file system security on the web server
to identify the user/group accounts that will have access to the directory. A
username and password box is then presented to the user, and if they identify
themselves as a user with the correct password, the web server will let them
have access to the web page.

The specifics of creating an account and giving accounts access to certain
content directories varies by operating system (Unix, Windows NT, Macintosh),
as does the method of assigning the appropriate permissions to the new
accounts to properly secure the content. You should consult your ISP/Hosting
Provider's documentation, or your IS groups help if you are working inside a
large organization.

In the second case, the web server needs a certificate that will enable it to do
encryption. The certificate request must be generated on the web server and the
request is then forwarded to a Certificate Authority. The Certificate Authority will
issue the certificate to a properly formatted request. There is a charge for a web
server certificate. This charge will vary based on the Certificate Authority. Once
the web server administrator receives the certificate from the Authority, it must be
installed on the web server. This will enable encryption so that you can use http
over SSL (secure sockets layer); in other words https://. Since encryption
negatively impacts the performance of the web server, you should encrypt as few
pages as possible. This is why we suggest a separate directory for this content
SO you can instruct the web server to encrypt only that directory. Your URLS
(uniform resource locators) will have to change to https:// that point to the
encrypted content. The unencrypted content will stay the same (http://).
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Each web server (Microsoft 1IS, Apache, Netscape Enterprise, etc.) has a slightly
different procedure for generating the certificate request, and installing the
certificate issued by the Certificate Authority. You should consult your web server
documentation for details on this procedure. Most of the Certificate Authorities
have detailed instructions available for each type of web server. One of the more
popular servers is www.verisign.com. Your ISP/Hosting Provider may also be
able to help you obtain a certificate for your site and secure your web server.

Internet Advertising Terms and Definitions

Banner Ads
Graphical ads that may contain animation. Usually a standard size of 168 pixels
wide x 40 pixels high.

Impressions
The number of times that your banner ad will be put on a page. You normally
buy blocks of 100,000 impressions.

Click Throughs
When someone clicks on your banner and follows the link through to your site (or
custom landing page).

CPM- Cost Per Thousand
(M = roman numeral for one thousand) - i.e. $5000 / 100,000 impressions =
50.00 CPM.

Average Click Through

This rating details the number of people that click on your ad out of the number
that are actually displayed. 1-2% is considered normal or average, 5-10% is
considered exceptional.

Link Exchanges
Negotiated deals where your site and another site display each other’s banner
ads.

Affiliate Programs

The placement of other companies ad banners and links where the user is
tracked. You may earn a commission or fee if they buy the other companies
products or services.

Mailing Lists

Mailing lists are maintained by specialized software that allows people to
subscribe and unsubscribe to a broadcast e-mail system. This type of e-mail is
usually referred to as solicited bulk e-mail. Getting your visitors to join a mailing
list and keeping them updated regularly will allow your online business to grow.
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E-Store Operations

How Your Online Store Will Work

One of the most important concepts in the development of an online store is the
determination of product categories. You can think of these as virtual aisles in a
store. You will create (or place) your products in these aisles. The customer
browses through these aisles on the Internet looking for the product that interests
them most. When they find what they want, they can add it to their shopping
basket. When they are finished shopping, they can go onto the “checkout” phase
where they provide their shipping information and payment details. The software
verifies the payment, completes the sale, and provides the customer with an
invoice. As orders are placed, you receive e-mail messages confirming/informing
you that a transaction has taken place in your store. You can then connect to the
server and download the orders.

The following diagram illustrates and identifies the steps and functions that Miva
Merchant uses to make your online store run efficiently. The process starts when

a customer enters your online store and browses your online catalog of products:
See diagram on next page.
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Miva Merchant Architecture

MIVA Merchant

MIVA Merchant

MIVA Merchant

MIVA Empresa
(MIVA Engine)

MIVA Empresa
(MIVA Engine)

MIVA MIA
(MIVA Engine /
Presonal Web

Server)

IS - Internet

Information Server

(Web Server)

Apache
(Web Server)

Windows 95/98

Windows NT

Linux / Unix

Miva Merchant is implemented as a series of modules written in the Miva Script
programming language. Therefore in order to run the Miva Merchant application
you first need a Miva Engine. The production engine is called Empresa and is
available for both platforms: Windows NT running IIS, and Apache running on
UNIX. For testing and learning you can install Miva Merchant on the Miva Mia
personal web server on a Windows 95 or 98 machine.

Miva Merchant will install into a directory called Merchant2 under your web
server root directory. It will add a number of .mv files; these are the Miva Script
modules that make up the Merchant product. Miva Merchant will store all of the
data about your store under the data directory that is configured when you install
the Miva Engine.

The following diagram displays some of the interaction between the modules and
the components that make up the Miva Merchant product.
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Product Selection

In every business, it is 20% of the products that generate 80% of the sales - and
another 20% of the products that generate the greatest amount of profit. Is the
goal of your store to increase sales, or profits, or both? You can use your
complete catalogue of products for your online store, or you can select specific
items. If you want to start with a partial list you should pick some of your best
sellers, or some of your uniqgue and hard to find kinds of products. Miva
Merchant makes it easy to add products and update your offerings later if you
decide to add your entire catalogue.

One of the greatest things about placing your store on the Internet is the ability to
provide the customer with an incredible amount of information about the product.
You can include pictures and detailed specifications. You will also be able to
create “upsale” items so that when a customer is selecting a product, your e-
store will automatically try to sell them additional items - just like a fast-food
employee asking, “do you want fries with that?”

E-store Administration

Miva Merchant allows you to set up, configure, and maintain all of the products
and operational features of your store by accessing administrative menus
through your browser. This means that as long as you have access to the
Internet, you can log on and go to work at the store. The administrative menus
and feature modules provide you with the opportunity to make selections in plain
language, without a need for detailed experience with web technologies. There
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are still areas where an understanding of the underlying technologies would be a
distinct advantage and could help you to build a better online business.
Throughout this course, we will try to point out and explain these areas.

HTML Terms and Definitions

HTML
An acronym for HyperText Markup Language. It represents the special codes
that are used to turn text documents into graphical web pages.

Tags

HTML coding is often referred to as tagging since most HTML elements have a
beginning point and an ending point known as the opening and closing tag.
These tags use angle brackets, <opening> some content affected by the tag
</closing>.

URL
An acronym for Uniform Resource Locator. It represents the address of web
pages and their components on the Internet.

Colors
HTML uses RGB color codes to represent colors for text, page backgrounds, etc.
You may see these 6 digit values indicated in some fields.

Directory Structure

Addressing on the web (URL’s) refers to a web page’s location. It uses standard
directory path information as part of the address. It is critical for you to
understand where your files are located in your directory structure.

Uploading

This term refers to the process of moving a copy of a file, or transferring
information from your local machine (files on your hard drive or information in
your browser) to the web server. Miva Merchant will present you with fields for
you to enter file information for uploading. This information could be a URL, or a
file located on your local drive. The uploading of files is often referred to as
publishing.
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How to Use this Course

The goal of this course is to teach you how to use the features of Miva Merchant
to accomplish your business objectives for your online store. The course will
focus on the default settings and standard options for all of the required store
configurations. Each chapter covers new concepts and skills that advance you
through starting your store and understanding how to continue to add
functionality. At the end of each chapter you will find review questions and an
answers appendix is provided at the back of the course.

The exercises in each chapter will direct you to try out the key skills covered in
each section. The exercises are generic as it is recommended that you attempt
to work with your own content. To create your own test environment you can
install Miva Merchant locally (on your PC) if you have your own copy of the
software and license number. If you are working on a Miva Merchant setup that is
hosted by your Internet Hosting Provider (IHP) you can work on your store
settings without having your store linked to your main web site.

There are tutorial files included because they were used in the creation of the
screenshots and course examples. You can experiment with these files but you
may not find it to be effective due to a lack of familiarity with the content.
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Review Questions

1. What products do you currently sell that you think would be best sold on the
Internet? Why?

2. Are your customers already on the net? (Yes/No)

3. Are you prepared to handle international orders from the global marketplace?

4. What is a click through? (Define)

5. What is CPM? (Define)

6. What is an affiliate program? (Define) What is an example of one?

7. What is the standard size for a banner ad?

8. Whatis a URL?

9. What are Tags?

10.What is uploading?
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Summary

As a result of this chapter, you should be able to:

Understand Key Business Factors Related to the Internet

Understand Design and Performance Issues for Internet Business Sites
Understand Internet Advertising and Marketing Terminology
Understand how Online Stores Operate

Identify Key HTML Terms, Definitions and Resources

Learning Miva Merchant
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Creating the Mall

This chapter discusses setting up Miva Merchant so that you can build, manage,
and create a mall.

Objectives

Upon completing this section, you should be able to:
1. Setup Miva Merchant

2. Understand the concept of Administration

3. Remove Miva Merchant

Prerequisites:

In order to complete the installation of your Miva Merchant software you need the
following items first.

1. Miva Engine installed on a web server. (Consult the Installing Miva Mia and
Miva Empresa documentation for further information)

2. Miva Merchant License Number. (You should receive this from your IHP
(Internet Hosting Provider) as part of your E-commerce package, or directly
from Miva if you purchased from them.)
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Miva Merchant and Your ISP

Miva Merchant creates a virtual Mall within which you can create multiple stores.
If you are running your own installation of Miva Merchant, you will need to setup
a Mall and place a store or multiple stores within the Mall. However, depending
on the nature of your Miva Merchant license, you may not need to setup a Mall.
Your account may only give you access to your own store in a Mall that already
exists on your ISP’s or Host Provider’s server. Setting up a store is covered in
the next chapter. Each store in a Mall requires a separate Miva Merchant
License. The License fee is a reduced for additional stores after the first.

Miva Merchant Setup

Once you've installed Miva Merchant on your server, you set it up through a web
browser by accessing the following address:

http:// ... your server’s name ... /merchant2/setup.mv

Miva Merchant will execute the setup program through your browser. The first
thing it will present you with is the Miva Merchant setup wizard.

;Rn‘tart | Close

Welcame to the Miva Merchant Setup Setup. This wizard will assist you in the
installation and configuration of Miva Merchant.

Your ISP or hosting service may have already provided Miva Merchant with the proper
installation and operation settings, in which case the Miva Merchant file and url
locations will autormnatically be assigned.

To begin, press the Next button.

et |

{Click} the “Next” button to proceed with the setup.
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License Agreement
You will have to agree to the License Agreement in order to proceed.

Restart | Close

In order to install and use Miva Merchant, you must read and agree to the terms of the license
agreement below. After reading the license agreement, check the box below to indicate your
acceptance of the Miva Merchant license agreement.

Miva Merchant v2.x Domain License (Retail Wersion) -
Last updated: Mon Oct 25 12:57:47 PDT 1999

B DIOWNLOADRING ANDYOR IMPLEMENTING THIS SOF TWARE wOU AGREE TO THE FOLLOWING LICENSE:

Cefinitions: (" vou" and "LICENSEE" refers to the person, entity or organization which is using the sofhvare and
source code known as "Miva Merchant', and any successor or assignee of same.

(i1 "Miva Script' refersto a proprietany senver side seripting language sofbware implemented in a variety of Miva
Caorporation products and developed and distributed by Miva Corporation, a California, USA Corparation. lI

I 1 ACCEPT THE TERMS AND CONDITIONS OF THE LICENSE AGREEMENT

Previous | Mext |

Review the License Agreement thoroughly. Once you have accepted the terms,
{Click} on the checkbox and then {Click} “Next”".

You will need to input the License code provided to you when you purchased
Miva Merchant. Input the License Code into the License Code field and {Click}
“Next” to proceed.

Restart | Close

In arder to install and use Miva Merchant, you must enter a valid license code. Your ISP aor hosting
service should have given you this code, or perhaps you purchased Miva Merchant anline thraugh the
Miva General Store, in which case you will have received your license code via email.

Enter the license code below.

Miva Merchant License Code: |License Code

Frevious | Mext |

® The information on thiz page will be transmitted owver the internet to Miva Carporation.
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Registration

The next step involves inputting ownership information. This information is sent
to Miva Corporation for their records. Field names in bold are required if you
want to proceed with the setup.

| Restart | Close

Enter your name and address infarmation belowe. This will be used in case Miva needs to contact
you regarding Miva Merchant.

Owner: |pavid Smith

Email Address: |dsmith@hotmail.com
Cormpany: [wiitd Time Tours

Address: |25 East Drive

City: [wirtual

State/Province: | Arizona j

Other State/Province: |
Zip/Postal Code: |25004

Country: |United States j
Phone: |e0z-123-9587
Fax: |p0z-123-02786

Previous | Mext |

* The information on thiz page will be transmitted ower the Internet to Miva Corpaoration.

Merchant Tip:

The Zip/Postal Code field affects the UPS shipping module. Shipping costs will
be calculated from this US Zip Code to the destination. The UPS Shipping
module uses UPS US for price calculations. For Canadians choose a zip code
closest to you to approximate the shipping costs.

Data entered in the State/Province field may affect the listing of states available
when you are creating your taxation settings. A setting of “Outside US” will
require that you create a list of states if you choose to use a “State Based Tax”.
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Site Configuration

The Site Configuration menu requires information about the addresses for
various folders and content for Miva Merchant and your web site. Most users
can leave the settings at default. However, you can specify specific folders for
content such as web pages, the location of Miva Merchant modules, and images.

Restart | Close

In the following fields, you will tell Miva Merchant where its files are located, as well as the internet
addresses (LURLs) required to access its files.

Your ISP or hosting provider may have provided this information for you, inwhich case this information is
displayed. Miva Merchant setup may have detected different settings and locations, if there are any
descrepancies, you may need to contact your ISP or hosting provider in order to reconcile these differences.

URL to Miva Merchant: & hitp:Aatranet3. xnu. comdmerchant2/merchant, my?
C Other: |
Root Directory for Modules: & ymerchant?/
& Other; |
Base URL for Graphics: & hitp:fxtranet3 xnu com/merchant2/
© Other: |
Root Directory for Graphics: & fmerchant2/
© Other: |

FPrevious | Mlext |

* URL to Miva Merchant: Your storefront on the Internet.

* Root Directory for Modules: Folder containing feature modules for configuring
stores.

» Base URL for Graphics: The complete or absolute address of the folder
where the images will be located.

* Root Directory for Graphics: The name of the folder where image files will be
kept.

To input alternate paths; {Click} “Other” beside the applicable field and input the
appropriate path.

When you've completed the Site Configuration, {Click} “Next” to proceed with the
setup.
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Secure Site Configuration

Files on your web site involving on-line transactions and collection of sensitive
information from customers need to be placed in secure areas of the server.
{Click} the appropriate radio buttons to select None (the default), an https URL,

or Other to specify a custom location.

Restart | Close

In the following fields, you may indicate your secure directories and urls. This enables you and your
customers to transmit information over the internet without fear of interception by others.

Your ISP or hosting provider may have provided this information for you, in which case this information is
dizplayed. Miva Merchant setup may have detected different settings and lacations, if there are any
descrepancies, you may need to contact your ISP or hosting provider in order to reconcile these differences.

Secure URL to Miva Merchant:

Secure URL to Miva Merchant Administration:

Secure oot Directory for Modules:

Secure Base URL for Graphics:

5 e - Tt T T B e T B T T

Previous |

More

https:/fxtranet3. xnu. comdmerchant2/merchant. rmy?
Other: |

Mone

https:/fxtranet3. xnu. comdmerchant2fadmin. mv?
Other: |

Mone

fmerchant2f

Other; |

Mone
https:/fxtranet3. xnu. comdmerchant2/
Other: |

Mext |

When you’ve completed the Secure Site Configuration, {Click} “Next” to proceed

with the setup.
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Mail Server

If you need to send and receive email through Miva Merchant, you must input the
URL of your Mail Server in the Mail Server field. {Click} “Add Angle Brackets to
Email Addresses” to make email addresses appear in the following format:

address@email.com

Restart | Close

In the following fields, you will tell Miva Merchant the name of the mail server to use, and whether email
addresses will be required to be enclosed in brackets.

Your ISP ar hosting pravider may have provided this information for you, in which case this information is
displayed. Miva Merchant setup may hawve detected different settings and locations, if there are any
descrepancies, you may need to contact your ISP ar hosting provider in order to reconcile these differences.

Mail Server: |

¥ Add Angle Brackets to Email Addresses

Frevious | Mext |

When you’ve completed designating a Mail Server, {Click} “Next” to proceed with
the setup.

The Administrator

As the administrator or manager of Miva Merchant, you must input a user name
and appropriate password so that you can modify Miva Merchant at any time and
set access levels for other users who may be using the product.

Restart | Close

Enter the default administrative user. This is the login that will be used to enter
the Miva Merchant administrative module.

User Name: |dministrator

Passworil:

Verify Password: [
Frevious | Mext |

It's important that you remember the precise User Name and Password. If you
forget, you will not have access to Miva Merchant. Names and Passwords are
case sensitive.

22 Learning Miva Merchant



When you’ve completed creating an Administrator and Password, {Click} “Next”
to proceed with the setup.

Setup Summary

When you have completed setting up Miva Merchant, you are presented with a
summary of your settings. If you need to change any settings at this point,
{Click} the “Previous” button to go back to the area(s) you need to modify. If you
do not need to change any settings, {Click} “Finish”.

Restart | Close

fou have now entered all of the information required to install Miva hMerchant.
Review the information below, and if necessary, go back and make any needed
corrections. Miva Merchant will be installed as follows:

Owner: David Srnith

Company: Wild Time Tours

Email Address: dsrnith@hotmail.com

License Humber: LICN-7&78977-0

Administrator Login: Operations

URL to Miva Merchant: http: /127 .0.0.1:8000/merchant2/merchant. mv?
Root Directory for Graphics: /merchantl/

Base URL for Graphics: http:/127.0.0.1:8000/merchant2/

Root Directory for Modules: /merchantl/
Mail Server: mail.witours. com

Previous ; Finish I

Confirmation

When you have completed setting up Miva Merchant, it displays a confirmation
screen informing you the product has been successfully installed and lists the
Administration URL and the store front URL. As you build your store, you will
use both URLs extensively.

Congratulations! Miva Merchant 2.1 has been successfully installed.

You may access the administrative interface at: hitp.stranetd. xnu. comdmerchantfadmin. my?
Login as Administrator, using the password you specified during the installation process.

The UEL to the storefront is: httpffstranet3. snu. comdmerchantZfmerchant. mv?
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Removing Miva Merchant
To remove Miva Merchant, you have to input the following URL:

http:// ... your server name ... /merchant2/remove.mv
Welcome to the Miva Merchant Uninstallation Script

This script will uninstall your installation of Miva Merchant, ¥ou may remove the Miva
Merchant script files andfor data files,

In order to proceed, you must enter the user name and password of a Miva Merchant user
with Administrator privileges,

Login: |

Password: |

W Remave Miva Merchant Script Files

V' Remove Miva Merchant Data Files

Lninstall |

Input your Administrator Name in the “Login” field, and your password in the
“Password” field. {Click} the checkboxes for “Remove Miva Merchant Script
Files” and “Remove Miva Merchant Data Files” to remove script and data files.
{Click} “Uninstall” to remove Miva Merchant. Keep in mind that all the data you
have entered will be erased.

You must remove Miva Merchant before reinstalling it.
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Exercise

Ensure that Miva Merchant has been set up and is ready for you to begin to
make store configuration settings.

1. If you are working locally you need to have the Miva Merchant files on the
web server that you are using.
2. In a browser access the setup.mv file to set up Miva Merchant.

If your store is being hosted by an ISP you may not have to run the setup.mv file
and you will have been provided with the URLSs for your store admin interface
and your storefront as well as a login name and a password to access the
administration files.

1. Write down the URL for your store admin interface
2. Write down the URL for your storefront
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Review Questions

1. What is the name of the Miva Script file used to remove Miva Merchant?

2. Why do you need to specify a Mail server?

3. Why is the Secure Site Configuration so important?

4. What is the name of the Miva Script file used to setup the Miva Merchant
package?

5. Do you have to remove Miva Merchant before attempting to re-install it? (Yes
/ No)
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Summary

As a result of this chapter, you should be able to:
* Setup Miva Merchant

» Understand the concept of Administration

« Remove Miva Merchant

Learning Miva Merchant
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Logging in and Creating a Store

In this chapter, we review the Login process, Miva Merchant’s Interface, and
creating a Store.

Objectives

Upon completing this section, you should be able to:
1. Login to Miva Merchant

2. Understand Miva Merchant’s Interface

3. Create a Store
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Logging In
To add or modify any of the elements that make up a typical Store, you need to

login to Miva Merchant. To login to the server, you must enter the administration
interface by entering the following URL:

http:// ... your server name ... /merchant/admin.mv

You are presented with the Login screen. Input your Administrator name and
password, then {Click} “Login”. Both the name and password are case sensitive.

Merchon’re

Storefront Development
and Management System

Welcome!

Login: |

Password: |

Login |

The Miva Merchant User Interface

There are two methods for accomplishing tasks (such as adding Stores, adding
Categories, adding Products), and so forth. The first is through the web-based
forms accessed by the Link Hierarchy in the left hand frame of the browser. The
second method is to use the Wizards that are available for creating many of the
features of your store. The wizards make the set up of specific functions easier

by taking you step-by-step through key settings. In this chapter, we look at both
methods.
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The Link Hierarchy

The Miva Merchant interface is presented through a web browser. Each page
consists of two frames. The left-hand frame contains links organized in a
hierarchical menu that connect to specific areas or elements of Miva Merchant.
{Clicking} on a menu item in the left-hand frame causes the particular section
you've selected to display in the right-hand frame.

Main Docs Support Logout

e

Miwa Engine w3 .6300

® Fefresh . o
e Miva Merchant v2.1 Mm

: ﬁ::r: Salaction Layout Merchon‘i‘m -
P todules Storefront Development

: 'Léliizardg and Management System
B Utilities Miva Merchant Quick Start

® About Miva Merchant

The most common tasks may be accomplished using Yizards.
To envoke a Wizard, click the icon above the desired Wizard.

Create Store Wizard

The left-hand Frame contains the menu for Miva Merchant. The right hand frame
contains the content that you customize.

Links in the hierarchical menu that have a circle beside them, such as “Domain
Settings” ® Lemain Settings jndicate that there are no additional options below this
section. {Clicking} these links will bring up the appropriate form in the right-hand
frame. Links with triangles beside them, such as “Stores” P stares indicate that
there are additional menu items below. {Click} the triangle to expand the menu
and select from menu items below the main link category.

¥ Stores
® Add Stars

{Clicking} the triangle beside “ Stores”
expands the menu, revealing the " Add Store” link.
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® Rofresh ;
® Lomain Settings Add Store ﬂ‘
® Store Selection Lay
P Users

F hodules

B \izards ldentification Owner Settings Layout
W Stores

]
3 e Manager: i \ﬂJ
Ltilities . |ﬁu:|m|n|stratu:|r

® About Miva Mercha
Store Code: |

Store Name: |

M Reset |

{Clicking} the “Add Store” link brings up the “Add Store” form in the right-hand frame.

As you make changes or add content to various sections, you will have to {Click}
a button to process your changes. The button you have to {Click} varies from
section to section. It may be “Add” (as in the example above), or “Update”, or
“Upload”.

® Rofresh ;
® Lomain Settings Add Store ﬂ
® Siore Selection Lay
P Users

P tiodules

P Wizards Identification Owner Settings Layout
W Stores

® fdd Store i H
P Utilities Manager: | dministrator 5 )
® About Miva Mercha

Store Code: [t

Store Name: [wild Time Tours

ﬂl Reset |

Once you have input the required parameters, you must {Click} the “Add” button Mto
process the information you’ve input.

In addition, many forms have links that run along the top of the page. For
example, in the “Add Store” page, the links Identification, Owner, Settings, and
Layout appear along the top. {Click} the link you desire to input or modify
information. The section you are currently in is in black text and not underlined.

Identification Owner Settings  Layout

There are four subsections in the Add Store form.
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Using Wizards

As an alternative to using the main hierarchical link menu to add and modify
store and mall content, you can also use Miva Merchant’s wizards. By default,
the first time you login to Miva Merchant, you are presented with the Create Store
Wizard.

e M o
Merchant.®-

Storefront Development
and Management System

Miva Merchant Quick Start

The most common tasks may be accomplished using Wizards.
To ervoke a Wizard, click the icon above the desired Wizard.

Create Store Wizard
The Create Store Wizard screen.

To use the Wizard, {Click} the Link or Graphic for the Wizard and follow the step-
by-step instructions. Various Wizards become available as you build your store.
To access Wizards, expand the “Wizards” link and {Click} on the desired
Wizard's link. We will cover specific Wizards as we detail each section of Miva
Merchant.
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Creating a Store
To add a Store, expand the “Stores” link and {Click} “Add Store”. The Add Store
form appears.

® Rofresh ;
® Lomain Settings Add Store (2]
® Siore Selection Lay
P Users

P Modules

F Wizards Identification Owner Settings Layout
¥ Stores

L]

b oo Manager: i H)
Utilitie= I Iﬁdmlnlstrat-:-r

® Ahout Miva bMercha

Store Code: |

Store Name: |

M Reset |

The Add Store form.

Add Store consists of the following sub-sections: Identification, Owner, Settings,
and Layout.

Identification
Identification consists of identifying the manager, the store code, and the store
name.

Manager

The store manager is the virtual manager of the store. This is usually the
Administrator, who is responsible for setting up the store, and assigning user
privileges to others who might be responsible for different elements of the store.

Store Code

Input a unique code (which can be a combination of numbers and letters) to
identify the store within the Mall. It is a good idea to keep this code short as it is
used in URLs to identify the store. You may want to use these URLS on other
websites, as a method of customizing your store.

Store Name
Input the name of the store in this field. The name is used throughout the
website for titles and headings.

{Click} the “Add” button to process the information you've input.
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Owner

By default, the registration information input during setup of Miva Merchant is
placed in the Owner section. However, if you only have access to a particular
store within the Mall from your ISP, you will need to input your specific
information in the Owner fields.

[dentification Owner Seftings  Layout

Owner: |
Email Address: |
Company: |
Address: |
City: |
State/Province: |
Zip/Postal Code: |
Country: |Canada j
Phone: |
Fax: |

{Click} the “Add” button to process the information you’ve input.

Settings
The Settings form sets up properties that affect the online ordering process.
Add Store

Identification Cwvner Settings Layout

Lnits of Measurement (Weight): |pounds

Basket Timeout {Minutes): |60

Price Group Overlap Resolution: |Highest Price j

First Order #: |1000
Sales Tax Calculation: |<:Se|en:t One= j
Currency Formatting: I{Select COnes j

ﬂl Reset |
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Units of Measurement (Weight)

Input the unit of weight that is used for your shipping system. Typically, weight is
in either pounds or kilograms. The value you input will interface with the shipping
module(s) you use for the store.

Basket Timeout (Minutes)
You can specify when the customer’s shopping basket becomes invalid if inactive
for a particular amount of time.

Price Group Overlap Resolution

Later we will define Price groups. For instance you may have a group of A List
customers, and a group of customers that receive special pricing. A customer
might be in both of these groups, Miva Merchant will need to know which price it
should present to the customer. Miva Merchant will make that choice based on
this setting.

First Order #
Miva Merchant creates order numbers sequentially starting at the First Order
number you input. This field will only accept numbers it will not accept letters.

Sales Tax Calculation

Select from VAT, State Based Sales Tax, and Shopper Selected Sales Tax to
specify the taxation method that you apply to your orders. These choices cause
different logic to be applied to your order form in terms of required fields that
must be completed.

Sales Tax Calculation: |~::Se|en:t One= j

Currency Formatting:

otate Based Sales Tax
shopper Selected Sales Tax

Currency Formatting
Select from US Currency Formatting, Generic Currency Formatting, or European
Currency Formatting to specify how pricing is presented to the customer.

Currency Formatting: |=:Select Cnex j

i<Select Ones

LS Currency Formatting
Generic Currency Formatting
European Currency Formatting

{Click} the “Add” button to process the settings you've input.
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Layout
{Click} either KoolCat v1.x Look & Feel or Miva Merchant Look & Feel to specify
the layout and appearance of your online store.

ldentification Owner Settings  Layout

Haak's Hardware Havea e S

L. (]

=

-
)
2]

 KoolCat vl % Look & Feel T Miva Merchant Look & Feel

{Click} the “Add” button to process the Look & Feel you've selected.

Editing the Store

Once you've chosen a Look & Feel, and have input all the required fields in each
section, your store is created and you are placed in the “Edit Store” interface. To
edit a store at a later time, simply expand the Stores link and {Click} the store
you've created. A number of additional options are presented to you.

Identification et Settings Layout AT
Messages Fagination Colors Fonts  lmages

Headers & Footers Customer Accounts
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Messages

Input the Welcome Message that your customers will see when they visit your
web site in the “Store Front Welcome” field. Input a thank you message for
completed orders in the “Order Completed Thank You” field.

Store Front YWelooms [idalcamis ba Whld Tims Tesm d

4 o
B

Order Completed Thark You! [Thark wou farpoue ardee Pleses k s&p WiE ivwvalca 180 wo U pEga e

¥ o

Store Front Account Search Product List Basket Contents Checkout

Sign In

Welcome to Wid Tune Tours

A customer visiting your web site would see the Welcome Message in their browser.

If you are familiar with HTML, you can format your messages by including HTML
elements with the message.

Store Front YWyelcome: <h=<i=<font face="aArial, Helvetica, sans-serif' size="4"=Welcome to Wild Time Tours
=ib=afi=<ont>

The Welcome Message formatted with HTML.

Store Front Account Search Product List Basket Contents  Checkout

Sign In
Welcome to Wild Time Tours

The Welcome Message in a browser formatted with HTML.

{Click} the “Add” button to process any information you’ve input.
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Headers & Footers

Miva Merchant has a number of Headers and Footers for various elements of the
store and the web site. For instance, the Category Tree is a list of the product
categories you develop for your store that appear as links in the web site. Any
information you input into the Category Tree Header field is displayed above the
list of categories. Similarly, any information you input into the Category Tree
Footer is displayed below the list of categories.

At this point, you have the option to input Headers and Footers for 16 elements
of the store. You can return to this section to add or edit any of the Headers &
Footers at anytime.

Lalegory [ree Hesder =

¥ o
e

Calegory Tree Fooler

r o

Customer Logn Heades | = |

{Click} the “Update” button to process any data you've input.

Pagination

Pagination controls the maximum number of products per web page for product
lists and search results. {Click} the “Display” radio button for “Product List” and
“Search Results” to enable pagination. Input the number of products per page
you desire to be displayed in the “Display” field. {Click} “Do Not Paginate” for the
product list and/or search results if you do not want products paginated.

Product List: " Do Mot Paginate

Display 20 Froducts Per Page

&
Search Results: ' [ Mot Paginate
@ Digplay [20 Products Per Page

{Click} the “Update” button to process your settings.
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Customer Accounts

If you want to implement a customer account system where customers need to
login and create an account to purchase items from your online store, keep the
“Display Login Before Order Form” checkbox checked. If you do not require a
customer account system, uncheck the “Display Login Before Order Form”
checkbox. This prevents the prompt to create an account just before an order.

¥ Display Links Above abegunies

Customer Login Link [ign 1s

Customer Account Link:  [seeimes b, ™ Hone © First Hame ™ Firsd Name Lagl Nams |

F Display Login Bedore Onder Fom

Updaty | Dslote | Ress |

Colors
The Colors section enables you to customize the colors of various sections of
your web site.

Body Background: [t
Body Text: |
Body Link: |
Body Active Link: |
Body “iewed Link: |

Category Tree Background: [reeeeee

Header Foreground: I
List Header Foreground: s
List Header Background: |

List Alternate Background: [eriiaa

GeceeeceeEEE

Mavigation Bar Background: [ronoooo
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For instance, by default, the background color of the Miva Merchant Look & Feel

site is white. To change it to another color, {Click} on the Select Color button @)
for “Body Background”. The Color Selector window pops up.

#7 Color Selector - Hetzcape

Red: |[z55
Green:|255
Blue: |z55

Color: [erif

Savel Cancell
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{Click} on the color you desire. The color is displayed beside the color fields.
{Click} the “Save” button to process your selection.

Red: |z55
Green:hg
Blue: |?1

Color: ftemato

Savel Cancel |

As we progress through the course, we will look at color possibilities for each
section.

{Click} the “Update” button to process your settings.
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Fonts

Just as we can specify which colors various parts of our web site display in, we
can also specify the font type and size used in those areas. For instance, we can
specify the face and size of the text that appears in Headers. To change the font
face, you must input the name of the font manually into the “Face” field.

To change the size, input a different size into the “Size” field. Font sizes are
controlled in a relative sizing method where normal text has a size of 3 on a scale
from 1 to 7. This means that sizes set as —1 or -2 are 2 sizes smaller than
normal. The same would be true for +1 or +2. You can also enter the size in a
specific or absolute method by entering just a number. A size of 5 would be
equivalent to +2 in normal circumstances.

Body Text: Face: [arial, Helvetica

Size: |1

Category Tree Text: p. [4rial, Helvetica

Size: |z

Header Text: Face: Iﬁxrial. Halvetica
Size: |

List Header Text: Face; [adal, Helvetica
Size: |

Settings for Tax Calculations
Miva Merchant offers 3 methods for you to apply tax calculations on the sales of
your product offerings.

VAT

Search: | @)

Code Name

00

Value Added Tax dialog box

Once you have created products they will show up in the VAT dialog box where
you can assign tax rates to be applied.
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Shopper Selected Tax

Edit Store: Wild Time Tours =)&)
Identification Chiyner Settings  Layout Shopper Selected Sales Tax
Messages Pagination Colors Fonts  Images

Headers & Footers Customer Accounts

Prompt: [Selzct One:

Remove Option Rate

Update | Delete | Reset |

Shopper Selected Sales Tax dialog box

Use Shopper Selected Tax rates when you want to create different tax rates to
be applied based on the customer selecting a rate that applies to them. The
different rates may be to accommodate different geographical regions that your

customers may be located in. You use this dialog box to create your different tax
rate options.

State Based Sales Tax

Edit Store: Wild Time Tours =) &)
ldentification Dwner Settings  Layout State Based Sales Tax
IMessages Pagination Colors Fonts  lmages

Headers & Footers Customer Accounts

Remove State Rate

Update | Delete | Reset |

State Based Sales Tax dialog box

Use State Based Tax rates when you want to create different tax rates to be
applied based on the customer selecting the state, province or region where they
are located. If the store is set up as US based the states list will contain an entry
for each state plus the “Outside US” entry. By default the only state contained in
the states list for countries other than the US is “Outside xx”, where xx represents
a 2-character code matching the country of the ownership of the site.

If the store is set up in a country outside of the US then you will have to create

your own list of states by selecting the states submenu option within your store
menu in the links frame.
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Images
As you build your store and the accompanying web site, you can place your own
images into it in place of the default images that are used in Look & Feel.

e

Body Background: [ \Q)

Y : s
Mavigation Bar Loga: |araphicsimmuisblades. gif h
Mavigation Bar Logo Link: |
Mavigation Bar "Select Store™: [araphicsrmmuisselstr.gif
Mavigation Bar "Stare™: Igraphic*s.fmmui.fst-:-rfrnt.gif
Mavigation Bar "Account™; |araphicsimmuizaceount.gif
Mavigation Bar "Search®: |araphicsimmuiszearch.git
Mavigation Bar "Product List": |araphicsimmuisprodist.gif

Mavigation Bar "Basket Contents™: [araphicsrmmuisbasket.gif

Mavigation Bar "Checkout™: [araphicsimmuischedout. git
"Add One to Basket” Igraphiu::s.i’mmui."add-:-ne.gif
"Buy One Mow": Igraphi-::s.i’mmui."buy-:-ne.gif

For instance, in the Navigation Bar Logo field, a path to an image titled
“blades.qgif” is specified by default. If we look at the store on the web, we see the
Miva logo at the left-hand side of the Navigation Bar.

Store Front Account Search Product List Basket Contents Checkout

The Navigation Bar. Each element is a graphic detailed in the “Images”
section of the “Edit Store” section.

We’'ll cover importing your own images in a later chapter.
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Using the Create Store Wizard

As an alternative to using the hierarchical menu system to create a store, you
can use the Create Store Wizard. The Create Store Wizard is presented to you
when you login. If you've already logged in and you want to use the Create Store
Wizard, expand the “Wizards” link in the hierarchical menu and {Click} the
“Create Store Wizard” link.

W Wilizards

® Create Store Wizard
Expanding the Wizards link in the main
menu gives you access to the Create
Store Wizard.

Create Store Wizard

{Click} the “Create Store Wizard”
link or the image to launch the
Create Store Wizard.

You are presented with a Wizard Welcome message in a separate browser
window and prompted to {Click} the “Next” button. The Wizard will take you step
by step through the entire process of creating a Store. You will have to {Click}
the “Next” button to proceed to the next step. At anytime, you can {Click} the
“Restart” button to restart the Wizard or the “Close” button to close the Wizard.

Restart | Close

Crei:le Store;

Welcome to Miva Merchant Stare Setup Wizard. This
wizard will assist you in the initial creation and
canfiguration of your stare.

Ta begin, press the Next button.

Mext |

The Create Store Wizard Welcome Message
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Store Name

The first thing the Wizard asks you for is the name of your Store. Input the name
in the “Store Name” field. The Wizard will generate a store code automatically.
You can modify the store code by editing the store later.

Restart | Close

Flease enter & name for your store. This name will be used to identify your store
in the Miva Merchant Administration, and will be presented to your customers
various prompts and titles.

Store Name: [wild Time Tours

Previous | Mlext |
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Registration

The next item the Wizard asks for is your registration information. Input the
applicable data in each field. Field names in bold are required before you can
proceed.

_Restarl:ll:lou:

Please enter the contact information far your stare. This information is never
presented to your customers, but is used for registration purposes, and for
calculating shipping costs in some cases.

Owner: |David Smith

Email Address:  [d=mith@hotmail.com

Company: [niild Time Tours
Address: |z88 East Drive
City: |wirtual

State/Province: |[aZ

Zip/Postal Code: [s5004

Country: |United States j
Phone: |B0z-123-9587
Fax: |B02-123-9276

Previous | Mext |
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First Order

The next item the Wizard asks for is the number of your first order. By default,
the number is 1000. Miva Merchant creates and records order numbers
sequentially, starting at the First Order number you input.

Restart | Close

Please enter a starting order number.
Orders placed in your store will be
numbered sequentially starting with this
value.

First Order #: [1000

Previous | Mext |

Layout

The next step is selecting the Look & Feel of your web site. Select from either

“KoolCat v1.x Look & Feel” or “Miva Merchant Look & Feel” to determine the

layout and appearance of your site.
= Restart | Close

Miva Merchant offers several different choices of store layouts. Flease
select the layout which you wish your customers to see while shopping.

Hank s Hardware Hawes
Brres Pt

heecr e,
2 2

§
" KoolCat v1.x Look & Feel " Miva Merchant Look & Fesl

Previous | Mlext |
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Finish

The final step presents you with a summary of your Store settings, including
name, registration, order number, and layout. {Click} the “Finish” button to create
your Store.

Restart | Close

You have now entered all the information which is
required to create your store. Please review the
information below, then click the Finish button to
create your store.

Store Name:  Wild Time Tours

Registered To: David Smith
Wild Time Tours
o858 East Drive
Yirtual, AZ 35004
LIS
B02-123-4567
BO2-123-3876 (Fax)

First Order #: 1000
Layout: hliva Merchant Loak & Feel

Previous ! Finish

£
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The Wizard browser window will close and the main browser window will refresh,

presenting you with the name of your Store and a number of Wizards you will use
to customize and build your Store.

Wild Time Tours

Look & Feel Shipping Configuration
Configuration Wiz ard YWizard

BT GO o oty el
Wiizard

0.
P g

Vv

Add Product Attribute
Wizard

Add Category Wizard

You can {Click} the Store title link to edit Store settings through the standard
hierarchical menu and link system, or {Click} any of the appropriate Wizards to

create and edit a particular feature of your Store. Each feature set is examined
in depth in the following chapters.
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Editing a Store

At any time, you can expand the “Stores” link and {Click} on a Store name to edit
it. Expanding a Store name presents you with the different elements you need to

setup to create and run your Store. To access any of the Wizards, simply
expand the “Wizards” link and select the appropriate Wizard.

W Stores
® Add Store
¥ oild Time Tours
3 Groups
® Ciates
[ J Categaries
P Froducts
[ ] Up=ale
® Shipping Configuration
® Payment Configuration
® Order Fulfillment Canfiquratian
® | ogging Canfiguration
® Cystem Extension Configuration
P Customers
B Availability Groups
P Frice Groups
P Order Frocessing
W ilizards
® | ook & Feel Configuration Wizard
® Shipping Configuration Wizard
® Payment Configuration Wizard
® 2dd Produet Wizard
® odd Categony Wizard
® Add Produet Attribute Wizard
Expanding the “Stores” link presents
you with links to each Store in the
Mall. In this case it’s “Wild Time Tours”.
Expanding “Wild Time Tours” presents
you with options to customize elements

of the Store. A “Wizards” item also appears.

Expand the “Wizards” menu item and
{Click} on a Wizard to activate it.

Learning Miva Merchant
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Exercise

Create your store

1
2.
3

. Access the store admin files (admin.mv) in a browser and login

Add your store using the menu or the wizard

. Access the storefront in a separate browser window. Note the look of the

storefront interface.
Experiment with the different Header and Footer fields by inserting unique
text into the various message boxes. Later when you create products and visit
the storefront the headers and footers will be displayed and you will see the
places in your storefront where they are visible.
Change the Customer Account link text to

* Login link — Pre-register now to make purchasing easier!

* Account link — Check out your lower prices,
Make changes to different color settings for body background, category tree
background and navigation bar
Visit the storefront again (Refresh or Reload). Note where any of your color
changes show up.

Configure initial shipping and payment settings for testing purposes

1.

2.

Select Payment Configuration from the menu. Choose Credit Card with
Simple Validation and choose Checks

Select Shipping Configuration from the menu. Create a single flat rate (Flat
Rate Shipping).

52
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Review Questions

1. Can order numbers contain letters? (Yes / No)

2. If you don’t want to prompt customers to login, in order to make purchases
where would you turn that off?

3. Can you put HTML codes/tags into the message, Header, and Footer fields?
(Yes / No)

4. What are the 3 methods you can choose from for the calculation of taxes on
sales?
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Summary

As a result of this chapter, you should be able to:

Login to Miva Merchant
Understand Miva Merchant’s Interface
Create a Store

Edit a Store
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Creating Categories and Adding Products

In this chapter, we review the Categorization process in Miva Merchant as well
as creating Products and placing them into particular Categories.

Objectives

Upon completing this section, you should be able to:

1.

2.

Understand the role of Categories in your Store
Create Categories for your Store

Edit Categories for your Store

Create Subcategories for your Store

Create Products

Add Products to Categories

Prerequisites

1.

In order to test your store for complete category and product information you
will need to configure a payment option, and a shipping option. We suggest
turning on the “Credit Card Payments With Simple Validation” for the payment
option, and any one of the shipping modules. You can change and
reconfigure these later.
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Creating Categories

Organizing your products into categories is essential to the success of your
online store. Making the products customers are looking for easy to find makes
their online shopping experience a pleasure, rather than an ordeal. Frustrated
customers won’t come back.

If you analyze a typical department store, you'll see that products are organized
and placed into distinct categories. For example, shoes are sold within the
footwear category. Within the footwear category there are subcategories,
beginning with sex, male or female, under which there could be athletic footwear,
casual footwear, and formal footwear. Customers looking for formal footwear
won’t have to look through athletic and casual footwear first. They can go
directly to the formal section. Similarly, by organizing your products into
categories and subcategories, customers can navigate directly to the product
they have in mind.

To create categories for your online store, you have to analyze the products you
plan to offer and categorize them appropriately. It's important to make logical
categories that make sense to customers. Its also important not to create too
many subcategories as customers can get frustrated if they have to step through
section after section to find the product they’re interested in. For example,
adding another subcategory to footwear, such as size, would be a mistake as
size can be an attribute of the product itself.

Adding Categories with Miva Merchant

The Categories control is located under the Store you've created with Miva
Merchant. Expand the Store section, then expand the Store link, and then the
Categories section. {Click} Add Category.

W Stores
® Add Stare
¥ oild Time Tours
] Groups
® Siates
W Categaries

® Add Categarny
¥ Souvenirs

® Add Sub-Category
P Golt

Expanding “ Stores” presents us
with the “Wild Time Tours” Store.
Expand the “Wild Time Tours”
link and the “Categories” link.
{Click} “Add Category.”
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The Add Category control is presented:

Category Pagination Headers & Footers |mages

Category Code: [tourcoaster

Category Name: [Coaster Tours

Parent Category: | @)

ﬂl Reset |

Category Code

Input a category code in the Category Code field. You are limited to a maximum
of 50 characters. Any combination of letters and numbers is valid, as well as
HTML to format the appearance of the name.

Category Name

Input the name of your category in the Category name field. You are limited to a
maximum of 100 characters. Any combination of letters and numbers is valid, as
well as HTML to format the appearance of the name.

Parent Category
If you wish to place your category within another category (making it a
subcategory), input the name of the category into the Parent Category field or

{Click} the Lookup button @) to view a list of your categories.

{Click} the Select button @) beside the Category you wish to make a parent. If
you have a lot of categories, the category you're looking for may not appear in
the list; you can {Click} on the yellow arrow to the right and display the next 10
categories or simply input the category name into the search field and {Click} the
Lookup button. Any categories that match your search are displayed. To
increase the amount of categories displayed in the list, input a higher number in
the list field. By default, a maximum of ten (10) categories appears.
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Category Lookup %)

Categories

Search: | @)

Code Name

sv1001 Souvenirs @)
gD001  Golf &)
12 i ©

Close | Reset |

The Category is added to the Store and presented in the Category Tree on the
store front web page.

Store Front Account Search Product List Basket Contents Checkout

Sign In
Coaster Tours

Coaster Tours appears in the Category Tree in the Miva Merchant
Look & Feel version of the web site.

Pagination

To control how many products within the category are displayed per page, {Click}
the Pagination link. By default, “Do not paginate products” is selected. {Click}
the Display radio button and input how many products you wish to display per
page in the Display field.

Category  Pagination Headers & Footers |mages

Pagination: Do not paginate products
& Display [0 praducts per page

M Feset |

Headers & Footers

Input Header and/or Footer information for the category in the Header and Footer
field boxes. You can input any combination of plain text and HTML, including
links to images. Uncheck Display Category Title if you want to place the
category title into the Header.
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Category  Pagination Headers & Footers  [mages

¥ Display Category Title

Header: [wild Time Tours offers three spectacular Coaster Tours. :I

4 o
E

Footer: Tell your friends and family wourwacation was up and down!

4 2l

The Header for the category appears above the list of products that we associate
or place within the Category. Footer information appears below the product list.

Store Front Account Search Product List Basket Contents Checkout

Sign In

Wild Time Tours offers three spectacular
Coaster Tours Coaster Tours.

Coaster Tours Tell your friends and
family your vacation was up and down!

The Header and Footer in a browser. Products that we add to this
category will appear between them.

Images

If you are using a Title image and/or a Tree image for your categories, you can
input the path to the images in the image fields or {Click} the Upload File button
to select the image by navigating through the folders on your server or hard
drive.
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Categary Pagination Headers & Footers Images Products

o
Tree Image: [graphicsD0000001 00 astar gif é)

: Lo
Title Image: [graphicsm0000001 /00 astemz gif é)

{Click} the Browse button in the Upload File box to select the image file. If an
image file already exists in the Category Tree or Title area, {Click} the “Overwrite”
checkbox to write over the current image file.

£ Upload File - Netscape

Upload File

¥ Overwrite

File: |E:'-.I‘u1i1.ra Merch ant, Tutorialswmebzitetbuttonsco asterd 1. gif Eruwst:..:l

Lipload | Cancel |

{Click} Upload to place the image in your Miva Merchant web page.

Store Front Account Search Product List Basket Contents  Checkout

Sign |
. Wild Time Taurs offers three
o spectacular Coaster Tours,
Coaster Tours»
Coaster Tours
Tell

your friends and family your
wacation was up and down!
The images are displayed in the browser for the Category Tree and Title.
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Subcategories

Once you have created a main category, a subcategories selection appears in
the Hierarchal menu. {Click} the Add Sub-Category link to add a subcategory.
Adding a subcategory is an identical process to adding a major category, except
that it is automatically a child of the parent category you expanded.

¥ Categaries

® fdd Category
W Coaster Taurs

® Add Sub-Categony

Subcategories are only visible when the customer selects the main category.

You can create main categories, such as the Coaster Tours category, and place
a subcategory, such as “Souvenirs”, within Coaster Tours. In addition, you can
create a main “Souvenirs” category and place a “Coaster Souvenirs” subcategory
within it.

Using the Add Category Wizard

As alternative to using the hierarchical menu to add categories to the Store, you
can use the “Add Category Wizard”. You can access the Wizard in two ways.
First, you can {Click} the “Add Category Wizard” icon if it is available in the
browser (located on the “Main” page).

Add Category Wizard

If the “Add Category Wizard” is not available in the browser, you can return to the
“Main” page by {Clicking} on the “Main” menu item in the top navigation menu bar
or you can launch it by expanding the “Wizards” within the Store you have
created and {Click} the “Add Category Wizard” link. The Wizard is launched.

¥ iizards
® | ook & Feel Configuration Wizard
® CShipping Configuration Wizard
® Payment Configuration Wizard
® Add Product Wizard
® Add Categorny Wizard
® Add Product Attribute Wizard
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Category Name

Input the name of your category in the Category name field. You are limited to a
maximum of 100 characters. Any combination of letters and numbers is valid, as
well as HTML to format the appearance of the name.

Restart | Close

Please enter a name for this category. This name will be used to identify this
category in the Miva hMerchant Administration, and will be shown to your
customers in various prompts and titles,

Category Name: [Coaster Tours

et |

Parent Category
If you wish to place your category within another category (making it a
subcategory), input the name of the category into the Parent Category field or

{Click} the Lookup button @) to view a list of your categories. (See screen shot
below)

Restart | Close

A category can be placed in a parent category. For
example, you could place the categories "Chips” and
"Candy” within the parent category "Snack Foods"
Futting categories within other categaries further
organizes your store, making it even easier for your
customers to find what they want.

If you want tao put your new category in a parent
categary, enter the code for the parent categaory below.
The parent category must already exist. Press the
loaokup button to get a list of categories and codes.

Parent Categary: | @)

FPrevious | Mext |

62 Learning Miva Merchant



{Click} the Select button @) beside the Category you wish to make a parent. If
you have a lot of categories, the category you're looking for may not appear in
the list; you can {Click} on the yellow arrow to the right and display the next 10
categories or simply input the category name into the search field and {Click} the
Lookup button. Any categories that match your search are displayed. To
increase the amount of categories displayed in the list, input a higher number in
the list field. By default, a maximum of ten (10) categories appears.

Category Lookup )

Categories

Search: | @)

sd001 Souvenirs \iﬁl)
gf001  Golf &)
12 i ©

Close | Reset |

Summary

The Wizard presents you with a Summary of your category information. {Click}
“Finish” to add the category to the Store. The Wizard will prompt you to add
additional categories. Add categories if you need to, or close the Wizard.

Restart | Close

You have now entered all the information which is
required to create your category. Please review the
information below, then click the Finish button to create
your category.

Category Name: Coaster Tours
Parent Category: none

FPrevious | Finigh |
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Adding Products

Once you've created your categories, you need to add your products and place
them under the appropriate categories. Expand the Products link and {Click} Add
Product to create products.

W Products
~® Add Product

The Add Product controls are displayed:

Add Product

Product I[mages Headers & Footers

Product Code: |coast

Product Name: [Florida Tour

Price: |2500.00

Cost: |1650.00

Weight: ns

Description: Come visit the Flarida coast! Wite have a tour that will take wou to all the ;I

major theme pates: Disnewnorld, Universal Islands of Adventure, Busch
zardens Tampa, and Universal Studios!

4 ot

¥ Taxable

ﬂl Reset |

Product Code
Input a product code in the Product Code field. You are limited to a maximum of
50 characters. Any combination of letters and numbers is valid, as well as HTML

to format the appearance although you may not want to use HTML commands in
this field.

Product Name

Input the name of your product in the Product name field. You are limited to a
maximum of 100 characters. Any combination of letters and numbers is valid, as
well as HTML to format the appearance of the name.
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Price
Input the retail price of the product in the Price field.

Cost
Input the actual cost of the product in the Cost field.

Weight
Input the weight of the product in the Weight field. This information is applicable
when shipping products. By default, weight is in pounds.

Description

Input a description of the product in the Description field. Any combination of
letters and numbers is valid, as well as HTML to format the appearance of the
name.

Merchant Tip:

By placing HTML comments in the description field with the products keywords
you will improve the search feature on your site i.e. <!-- London, England --> or
<l-- Florida, USA, United States -->

Taxable
Check Taxable if the product is Taxable by law.

W Taxable
Images
To designate a thumbnail image and/or a full-sized image for the product, {Click}

the Upload File button to select the image by navigating through the folders on
your server or hard drive.

Product Images Headers & Footers Aftributes

; ; ey
Thumbnail Image: |araphics00000001/dragons_9.ipg \Q)

i i ey
Full-sized Image: |araphics00000001/dragens_Sbig.jpg \Q)

Lpdate Delete | Reset |

{Click} the Browse button in the Upload File box to select the image file.

Learning Miva Merchant 65



- Upload File - Netscape

Upload File

vV Overwrite

Llpload Cancel

{Click} Upload to place the image in your Miva Merchant web page.

To ensure proper display with the Miva Merchant Look & Feel, thumbnails should
be no longer than 150 to 200 pixels wide. Full-size images should be no more
than 300 pixels wide. These constraints must be followed to allow users who are
visiting your site at a resolution of 640 x 480 pixels to navigate properly.

Headers & Footers

Input Header and/or Footer information for the product in the Header and Footer
field boxes. You can input any combination of plain text and HTML, including
links to images.

Product Images Headers & Footers

Product [coaster Tours: Florida ﬂ
Dizplay
Header:

4 o
[

Product [the Flarida Coaster Tour iz ideal for families and thill
Display |seekers alike!

Footer;
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Store Front Account Search Product List Basket Contents Checkout

Sign In _ .
Wild Time Tours offers three spectacular Coaster Tours.

Coaster Tours» Coaster Tours

Flarida Tour
Price: $2.500.00
Cluantity in Basket: none

Add 1 To Basket Buy 1 Mow

Tell your friends and family your vaction was up and down!
The thumbnail image, header and footer, price, and a link to the description of the “Florida
Tour” appear as a product on-line.
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Coaster Tours: Florida

Florida Tour

Cluantity in Basket: none
Code: coast

Price: $2,500.00

shipping YWeight: 0.50 pounds

. Cluantity: [1

Add To Basket |

Come visit the Florida Caoast! YWe have a tour that will take you to all the major
theme parks: Disneywarld, Universal Islands of Adventure, Busch Gardens Tampa,
and Universal Studios!

The Florida Coaster Tour is ideal for families and thrill seekers alikel
{Clicking} on the “Florida Tour” link brings us to the description of the product.
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Placing Products in Categories

Once you have created categories, subcategories, and products - you'll need to
place the products in the appropriate categories. Select the Categories link from
the Hierarchical menu. A list of your categories is displayed. {Click} the Edit

button beside the category you wish to add products to. The Edit Category
box is displayed.

Category FPagination Headers & Footers [|mages Products

Category Code: |CT

Category Name: |[Coaster Tours

Parent Category: | @)

You'll notice that in addition to the Pagination, Headers & Footers, and Images
links, that there is now a Products link. {Click} the “Products” link to add products
to this category.

Category Pagination Headers & Footers  Images  Products

lﬁ Unassigned @)

PR Search: |
Assigned Code Name
™ coast Florida Tour

11 —

Products you have added appear in the list. By default, all the products are
displayed. To show only products that are unassigned, {Click} the “Unassigned”
button. To show only products that are assigned, {Click} the “Assigned” button.
Use the Search field to search for a particular product if it isn’t displayed in the
list.

To assign a product to a category, {Click} the “Assigned” checkbox. Once you
have selected all the products you wish to add to this particular category, {Click}
the Update button.
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Using the Add Product Wizard

As alternative to using the hierarchical menu to add products, you can use the
“Add Product Wizard”. You can access the Wizard in two ways. First, you can
{Click} the “Add Category Wizard” icon if it is available in the browser.

Add Product Wizard

If the “Add Product Wizard” is not available in the browser, you can launch it by
expanding the “Wizards” within the Store you have created and {Click} the “Add
Product Wizard” link. The Wizard is launched.

¥ Wiizards
® | ook & Feel Configuration Wizard
® Shipping Configuration Wizard
® Payment Confiquration Wizard
® Add Product Wizard
® Add Categony Wizard
® Add Product Attribute Wiizard

Product Name

Input the name of your product in the Product name field. You are limited to a
maximum of 100 characters. Any combination of letters and numbers is valid, as
well as HTML to format the appearance of the name.

Restart | Close

Enter a name for this product. This is the name your customers will see.

Product Name: [Lendon Tour

Nextl
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Price
Input the retail price of the product in the Price field.

Cost
Input the actual cost of the product in the Cost field.

Weight
Input the weight of the product in the Weight field. This information is applicable
when shipping products. By default, weight is in pounds.

Restart | Close |

Enter the pricing and weight information for London
Tour. The price is your retail price, and the cost is
your cast far the product. Cost can be used later far
special pricing. The weight is used far calculating
shipping costs.

Price: {s000.00
Cost: |2600.00
Weight: Jo.s0

Previous | et |
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Description

Input a description of the product in the Description field. Any combination of
letters and numbers is valid, as well as HTML to format the appearance of the
name.

Restart | Close

Enter a description for London Tour. This is the product description your customers will see.

DESCriPtiDﬂi Travel overseas and see some of London's coasters and amusement pars. ;I
There are o separate pats available: Alton Towers and
Blackpool Pleasure Beach!

< LILI
Frevious | Mext |

Images

To designate a thumbnail image and/or a full-sized image for the product, {Click}
the Upload File button to select the image by navigating through the folders on
your server or hard drive.

Restart | Close

If you wish to display images for London Tour, please enter them now. Mote that
one of the images is a thumbnail type image, and the other is a full size image.

. ) s
Thumbnail Image: |araphics0000000 1Awildone_1.jpg @

. ) s
Full-sized Image: |araphicsD000000 1Awildane_1big.jpg @

Frevious | Mext |

{Click} the Browse button in the Upload File box to select the image file.
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¥ Upload File - Netscape

Upload File

¥ Overwrite

Lpload | Cancel |

{Click} Upload to place the image in your Miva Merchant web page.

To ensure proper display with the Miva Merchant Look & Feel, thumbnails should
be no longer than 150 to 200 pixels wide. Full-size images should be no more
than 300 pixels wide. These constraints must be followed to allow users who are
visiting your site at a resolution of 640 x 480 pixels to navigate properly.

Add Product to Category
You can add the Product to a Category at this time if you wish.

Restart | Close

If vou want London Tour to belong, to a category,
please choose one now;

Category Code: | @)

Previous | Mext |

{Click} the “Lookup” button @) to select a Category, or input the Category code
in the “Category Code” box.
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When you {Click} the “Lookup” button to add the product to a Category, you are
presented with the Category Lookup Form. A list of your current Categories

appears. {Click} the “Select” \) button to add the product to your chosen
category.

+t— Category Lookup - Netscape

Category Lookup

Categories

Search: | @)

CT  Coaster Tours @)

1 —

Close | Fezet |

The Category Code is added to the “Category Code” field.

Restart | Close

If you want London Tour to belong, to a category,
please choose one now:

Category Code: [o7 @)

Frevious | Mext |
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Summary

A Summary of the product and the settings you have input is presented to you.
{Click} “Finish” to add the product to the store. You can add attributes to the
product as well. We cover adding product attributes in a later chapter.

Restart | Close

The wizard now has all infarmation it needs to add Londan
Tour. Please review the data below. If you want to change
sormething, use the Previous Button to back up. If your
happy with the data as shown, Press the Finish button to
add the product, or press Add Attribute to add the product
and go directly to the Add Attribute Wizard.

Name: London Taur

Price: 5000.00

Cost: 360000

Weight: 0.50

Description: Travel overseas and see some of

London's coasters and amusement
parks. There are two separate parks
available: Alton Towers and Blackpool
Fleasure Beach!

Thumbnail Image: graphics/00000001 Avildone_1.jpg
Image: graphicsA0000001 Awildone_1hig. jpg
Category: Coaster Tours

Previous | Add Attributes | Finishl
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Florida Tour
Price: $2,500.00
Cluantity in Basket: none

Add 1 To Basket Buy 1 Mo

London Tour
Price: $5,000.00
Cluantity in Basket: none

Add 1 To Basket Buy 1 Now |

There are now two products (Florida Tour and London Tour) added
to the Store and placed in the Coaster Tour category.
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Importing Product Information from Existing Sources

Inputting each of your products manually, one-by-one, can be a laborious and
time-consuming process. Fortunately, Miva Merchant can import data from text
files. You can use Excel, for instance, to generate a tab-delimited text file with a
list of all your products and product details.

E rlicrosnll Freel - Wik B Soorvenie Listoxls
D@ SRy sBBAT <~ - GEAHII BA0 w| | el =
|1 Fle gt e [reet Fomat Joos [eta Window Helo 2120 %
Fi4 = =/
A B | 5 | e R =
1 | WILD TIME TOURS SOLVENTR ITEMS  CODE  DESCRIPTICN COST SELL ‘il
2
3 | SEIING
| 4 | - Sk Goggles =1 Silver Body, Crange Lens | §$10.00  §40.00
|5 | - Sk Scarf K2 Black Ski Mask/Scarf $2.00 $10.00
B = Ski Poles Si3 Rugged, Durable £16.00 $£E0.00
i - Ski Hat = Plaid, Red and wWhite $£3.00 $10.00
B - Ska Sunglassas S5 Wraps Around Eyes $4.00 $25.00
9
10 | BURFING
1 = Surf Backpack SF1 Blue and White, Durable £5.00 ¥32.00
12 - Surf Sunglasses SF3 Black Body, Yelow Lens §2.00 $10.00
13 - Surf Sharts SF3 Rad and Black §$2.00 #$15.00
14| - Surf Sandals SF4 Black and Whits §3.00 $23.00
15| - Surf T-Shirt SF5 Tie-Dwad Bue and Whita £1.00 $10.00
16
17 | COASTERING
18 - Coaster Pastcard 51 Pictura af the Cyclone $0.10 £1.00
(19| - Coaster Fanny Pack Cs52 Graen and Durabls $2.00 $12.00
|| - Coaster Sunglass Strap CE3 Holds &ny Sunglasses $£1.00  $3.00
21 = Coaster Stormach Hag 5+ e [d] DEEErIFI[Il:II'I available £0.50 £2.00
=2 - Caaster Camera C5E Takes Great Pctures £4.00 $23.00
A
M GOLFTNG
| 25| - Gaolf Bag GF1 Black, Holds &l Chubs £28.00 £125.00
& - Galf Club GF2 Drives £35.00 £132.00
e - Galf Clawe &F3 Dallas Brand £4.00 #$15.00
22 - Galf Hats GFE4 O Size Fits All £1.00 %10.00
| 28| - Galf Bads GF5 rack af 30 $0.30  §5.00
30| - Galf Trolley GF& Stanless Stesl $3.00 #$15.00
3 = Galf Bal Flusd GFY Cleans wall $0.05  $3.00
E -
|ng b M Sheet] [ Shest? | Sreakd |4] -_uH_
Feady | I Sanjmam] | ool sy aagl)L?

An Excel File with a list of Subcategories, Products, and Product details.
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Cleaning Files

It's important to export “clean” files, meaning you should strip out currency signs,
dashes, and so forth in order for Miva Merchant to place each product
successfully. In this case, we need to have clean list of products, without
currency symbols, without dashes, and without titles.

EHllr-u-.llrl Exicel - Wild T Souvvenir Lisk, L

D SLY¥ BB oo @E LI DALY -
5] ple Edt Wew [resrt Fomst Iook Cuts Window Help =1 =|
G21 | =|

£ A i1 B | c S ° N Sl i

1 |Ski Goggles =] Silver Body, Srange Lens  10.00 40.00| =
2 | Ski Scarf Sk2 Black Sk Mask/Scart 2.00 10.00
3 |=ki Pales SkK3 Rugged, Durabls 15.00  50.00
4 |Ski Hat Sk Plaid, Pad amd White .00 10.00
5 Ski Sunglasses SKS Wraps Around Eyat #.00 25.00
B |Surf Backpack SF1 Blug and Weute, Durable £.00 I2.00
¥ |Surf Sunglasses SF2 Black Body, vellow Lans 2.00  10.00
8 _!-\.ur" Shorts SF3 Eed and Black 2.00 15.00
9 | Surf Sandals SF& Black srnd White 3.00 232040
10 Surf T-Shirt SF5 | Tie-Oryed Blug and White  1.00  10.00
11 Coaster Postoard CE1 Picture of the Cyclans 0.10 1.00
12 | Coastar Famny Pack CER Gresn and Durabla 2.00 12.00
13 | Coaster Sunglass Strap C53 Holds Any Sunglasses 1.00 3.00
14 | Coaster Stomach Bag CE4 Mo Description Available 0.50 2.00
15 | Coastar Camars C55 Takes Great Pictures 4.00 2300
1B _l.'.nlr' Bag GF1 Black, Halds A1 Clubs 2B.00 125.00
1T | Golf Club GF2 Diwnngsr 35.00 132.00
18 | Golf Glove GF3 Dizlla= Brand 4.00 1500
19| Golf Hats F4 Ona Size Fits Al 1.00  10.00
20 | Golf Balls GF5S Pack af 30 0.30 5.0d
.iltu:llr Trolley GF G Stainlezs Steel 3.00 15.00

22 | Golf Ball Fluid GF7 Cleans Well 0.05 3.00] 7

|:_-I1_h_H?‘-‘HHTImtiuuumklﬁr,{'ME‘{m |4 [ B

Ready | TS R RN e T

The Excel file cleaned and ready for text export.

Exporting a File to Tab Delimited Text Format
To save a file from Excel as a text file, you have to select “File/Save As” and
select “Text (Tab delimited) (*.txt)” from the “Save as type” drop-down menu.

File name: I'-.-'-.-'ilu:l Time Souvenir Lisk, bxk j

Save as bype: e e

Each column in the Excel file becomes a tab within the text file. When Miva
Merchant imports the text file, it uses the tabs to separate each block of text and
places them into product settings accordingly.
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Importing a Tab Delimited Text File Into the Store

To import a text file you've generated for Miva Merchant, expand the “Store” link
and then expand the “Utilities” link, and finally the “Import Data” link. {Click}
“Import Products From Flat File”.

 Lilities
¥ |mport Data
® |mport Products From Flat File
® tiva Merchant vl Store Import
~ ® KoolCatwl.w Data Import

The “Import Products from Flat File” form is presented.

Import Products From Flat File (]

|
Data File: @

Delimiter: & Tah
" Other: |,

Nextl Feset |

Data File
Input the path to the text file, or {Click} the “Upload File” button to browse for the
text file.

Delimiter

By default, “Tab” is selected as the delimiter. {Click} the “Other” radio button and
input the appropriate delimiter if you’ve chosen to delimit your text file in another
manner.

Upload File

¥ Overwrite

File: |ExMiva MerchantiTuterialsiiiild Time S ouwenir List.bet Emwse..:l

Upload | Cancel |

Make sure you {Click} the “Overwrite” checkbox to overwrite any previous
product text files of the same name that already exist. For instance, you might
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regularly import the same file into Miva Merchant, having changed the text file.
You will want to use the latest version.

The file is uploaded to Miva Merchant and placed in the “Data File” field. {Click}
“Next” to proceed.

Import Products From Flat File

[iild Time Souvenir List b

Data File: @

Delimiter: & Tah
" Other: |,

Nextl Reget |

Designating Fields
The “Import Products From Flat File” form displays the imported file in a series of
cells.

Exising Praducss: & Kgap Existing Products
™ Upsjate Ex aling Préducia
" Beplace Existing Products
p— Rowi || <Skigs ﬂ I'\-'F.llrl'l ﬂ | cSkip= 3 |l-'::\'|n.l'. 'l ﬂ |'\-'F.h|l'- ﬂ
1 SR T SN =y Beds, Dusga 10 0D
Lk
- e o i =1 Pl d ik ki bl sl ca o] [
3 Skl Foded =1 =] “Fouggei, [vaLebde® R 1] 200D
el Sl bl L] "FHakld, Fed aored Wi 1061 [l
- i Do L =] ‘Wrapr Lrmurd Evan L] w L]

Presigus | Irnp-urll RHH:l
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You have to designate what the data in each column means by selecting from
the drop-down lists at the top of each column. Each menu contains a list of
Product fields.

Row || <Skip j

o Skip=
Product Caode

I— Marne
I;—{Thumhnail LIRL
Irmage URL

[F'rice

5 [Cnat

Description

Weight

Taxable

Category Code

Use the drop-down list to
designate the Product field
for the information in each
column.

Exisilng Froducts: & Kaap Existing Profucts
[ Lpdas Exsiling Peasjugis
" Raplice Existing Products

Fiedila:

Frowy | Mames j |r"ll.l'.l.|l.' Cade j Ilflt---.lrll;.r ;l |"'.-:I ;l |r"' ] :J
i Gl Gaggine 1 h | Shibwr Hady, Dangs 100D 0 DD
Lanr
rd o Toar 1 ord Hadk B BakToar rdo ] Lok ]
: | = Fodap 3 “Eugaed. Dnwsha” 1800 Lol
E i gt ok Sl B el WRAERT 0D el o]
3 Bl oyl ] Sy py Bamaprad B =1 raabui]

Frern s | Impart FIE!-I!II

The information in each column is placed in the fields that you designate with
the drop-down list.

Existing Products

{Click} “Keep Existing Products” to keep any products you already have in the
Store. {Click} “Update Existing Products” to update any products you have in
your Store. If Product Codes in the text file match existing Product Codes, the
existing products are updated with modified information in the text file. {Click}
“Replace Existing Products” to replace all product information if the Product Code
in the text file matches an existing Product Code in the Store.

{Click} the “Import” button to import the data into the Store.
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To view your imported products, {Click} the “Products” link in the menu. A list of
your products is displayed, including the products you've just imported.

Remove Code Name
- 3 coast Florida Tour
™ 43 LT London Tour
43 92 Golff Club
™ 43 5K SkiGoggles
™ $+3 SK2 SkiScarf
™ $+3 SK3 SkiPoles
™ 43 SK4 SkiHat
T 43 SK5 SkiSunglasses
™ 43 SF1 SurfBackpack
™ ¢ SF2 SurfSunglasses

10 —

The products in the text file have been successfully imported.

Changing Product List Order

To change the order of that your products are displayed in the list, {Click} the
Assigned button and {Click} the arrows to rearrange the list. {Click} the Update
button when you're finished.

Category  Pagination Headers & Footers  Images  Products

ﬂ M Assigned Search: I \i_'i)
Assigned Code Name
~ 3 01A1111 Sunglasses
F 13 01A1112 Canada Toque
W % 0001 St Andrews T-Shirt
A i ©
Update | Delete | Reset |
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Exercise

Create categories for your products and experiment with subcategories. Create
some individual products and add them into categories. If you have a product list
in some other file format try importing it into Miva Merchant.

View your store after each step so that you see where the different elements are
showing up and how they are displayed.

1.

2.
3.

5.

Use your own categories that make sense for your store or create 3

categories — Skiing, Coasters and Souvenirs

Create 2 products — Ski trip and Coaster trip

Create sub categories under Souvenirs for Skiing, Coasters, Surfin’ and Golf

Import products from a flat file

* You can use Microsoft Excel and open the file “Wild Time Souvenir
List.xIs”. The file is located in the tutorial folder within the exercise files
that accompanied this course.

» Prepare the file for importing by removing dollar signs and excess rows

» Save the file as a tab delimited text file

* Import the file in Miva Merchant

Assign the products into categories

Create subcategories under Skiing and Coasters for Souvenirs and place the
respective products in those categories as well.
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Review Questions

1. What is a Delimiter? (Define)

2. If you do not enter any Weight for the product, will the shipping module be
able to calculate a shipping cost? (Yes/ No)

3. What is the maximum number of characters for the Category Code field?

4. What is the maximum number of characters for the Category Name field?
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Summary

As a result of this chapter, you should be able to:

Understand the role of Categories in your Store
Create Categories for your Store

Edit Categories for your Store

Create Subcategories for your Store

Create Products

Add Products to Categories
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Adding Product Attributes and Upsale Products

In this chapter, we review adding attributes to products. Products can have a
wide variety of properties, such as size or color, which the customer may want to
specify when ordering and which the vendor may require before orders can be
completed.

Objectives

Upon completing this section, you should be able to:

1. Assign Attributes to Products

2. Understand how Attributes are presented to the Customer
3. Understand the Upsale Concept

4. Understand how Upselling works in Miva Merchant
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Product Attributes

You may have a variety of products in your online store, and each product may
have a variety of unique properties. For instance, if you're selling t-shirts, you'll

want to present customers with available colors and sizes. In Miva Merchant, the
properties of each product are called Attributes, and the value of each attribute,

such as green for color or large for size, are called Options.

Adding Product Attributes

To add Attributes to products, {Click} the Products link in the hierarchical menu.
Your product list is displayed. By default, product Code and Name are displayed.

Products
lﬁ Uncategorized Search:| @)
Display: ¥V Code ™ MName ™ Price
7 Cost [T Weight ™ Description
m I Thurbnail T Full-sized
mage Image
Sort: Mame Ascending Mame Descending
Code Ascending Code Descending
Remove Code Name
r 3 coast Florida Tour
I~ 43 LT London Tour
r 4 g2 GolfClb
13 o ©
Update | Feset |
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To view additional information, such as Price, Cost, Weight, Description,
Taxable, and images (Thumbnail or Full-sized), {Click} the appropriate checkbox

and then {Click} Update.

Products
lﬁ Umatagurizad| Search: | &)
Display: V¥ Code M MName W Price
W Cost [T Weight " Description
i I” Thumbnail [ Full-sized
Image Image
Sort: Mame Ascending Mame Descending
Code Ascending Code Descending
Remowve Code Name Price  Cost
(| 3 coast Florida Tour  2500.00 1650.00
™ 43 LT London Tour 5000.00 3600.00
r 4+ 92 Golf Club 132.00  35.00
13 —
Lipdate | Reset |

product list.

In addition to Code and Name, Price and Cost have been checked for display in the

At this point, you can also remove a product from the list by {Clicking} the
Remove checkbox beside the appropriate product and then {Clicking} Update.

To add product attributes, {Click} the Edit button beside the product you wish
to modify. The Edit Product controls are displayed.

88
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Product lmages Headers & Footers  Attributes

Product Code: [atz

Product Name: [&olf Club

Price: f132.00

Cost: |35.00

Weight: Jo.7o

Description: Driver il

4 it

¥ Taxahble

{Click} the Attributes link to add Attributes.

Product [mages Headers & Footers Attributes

Remove Code Prompt Type Price Cost D R

To add Attributes, {Click} the New Attribute button . You are presented with
the following options: Code, Prompt, Type, Price, and D R.

Pramgl

[T [ |'-|".qu_ Hifions ;I 5] 0100 =

Code
Input a suitable Attribute Code. For instance, input “Type” if you want to
designate different Types for the product. You can use letters, numbers, dashes

(-), and underscores (). In this case, we’ll be specifying two different types of
Driver: metal or wooden.

Prompt

Input the prompt that asks the customer to select a particular attribute, such as

“Choose Type of Driver:". You can input any combination of plain text and
HTML.
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Type

You can present the options for each product attribute by using one of four
device types. Types include Radio Buttons, Drop-down Select List, Checkbox,
and Text-entry Field.

|Radin Buttons j

Badic Buttne T
Drop-down Select List
Checkbox

Text-entry Field

Radio Buttons
Use Radio buttons to limit the consumer to selecting only one option for a
particular attribute.

Choose type of Driver: & YWooden

 Metal
Radio Buttons in the Browser.

Drop-down Select List

Use drop-down lists to present the consumer with a list of options, of which they
can only select one. Drop-down lists are useful when there are many options to
select from.

Choose type of Driver: IWDDden vl

Drop-down menu in the Browser.

Choose type of Driver: Wooden v'I

There are two options available in
the drop-down menu.

Checkbox
Use Checkboxes to permit the consumer to select multiple Attributes. There are
no options when using Checkboxes.

Text-entry Field

Use Text-entry fields if you need the consumer to input information for the
product, such as initials for an engraving. There are no options when using Text-
entry Fields.
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Price

Use Price to indicate to the consumer that additional cost is incurred if they select
a particular option. You can only use Price with Checkboxes. For instance, if a
consumer is buying a cell-phone, adding a protective case will incur additional
cost.

DR

{Click} the Checkbox under R to designate a particular Attribute as “required” in
order for the transaction to be processed successfully. If the consumer does not
select a particular option for a required Attribute, he or she will not be able to
purchase the product until they do so. If you don’t require the consumer to select
an option for a particular Attribute, leave the Checkbox unchecked.

Creating Options

Once you have input the Attribute, you’ll need to create the options associated
with the Attribute. Update the product by {Clicking} the Update button. The
browser window refreshes and presents you with fields to create the first option

for input. To add additional options, {Click} the New Option button to add
options to the Attribute.

Cadn Prampl Typn Price Cooml n R m
Tyg# Chebais Tygpe ol Dilvaii Radia Bumaoim HA HA of _;I-J@
- T |.':- oh = 00 |

Code

Input a unique code to designate this option for invoicing and for the online
shopping cart.

Prompt

Input the options for the Attribute in Prompt. You can add options only if you are
using Radio Buttons or a Drop-down Select List. Input a combination of text,
numbers, and HTML, including images, when using Radio Buttons. When using
Drop-down lists, images are not permitted. In this case, you can input text with
minimal HTML formatting around it. In both cases, input the unique code in the
Code field and input the option in the Prompt field. {Click} Update to add the
option to the Attribute.

Price
Input a price if an additional charge is attached to this particular option. In this
case, purchasing a wooden driver charges the consumer an additional $25.00.

Cost
Input the actual additional cost of this particular option for the vendor.
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DR

You can select to have one of the options pre-selected or presented as the
default selection by checking the box under the “D” column, beside the option to
be selected.

After you've {Clicked} Update, you can input another option for the Attribute.

Lo

Type Chosse type of Drkeer: Radile Buttoss o e o ﬁjll:ﬁl‘l
e Winoden 26,00 & 00 E_.;'
|t |eatal F"-'\-' F'W I

Another set of fields is available to add additional options to the Drop-down Select List.

Once you've added all the options to a particular Attribute, {Click} the Edit button
to exit. {Click} the Edit button again to edit any of the options afterwards.

Using the Add Products Attributes Wizard

As an alternative to using the hierarchical menu to add product attributes, you
can use the “Add Product Attribute Wizard”. You can access the Wizard in two
ways. First, you can {Click} the “Add Product Attribute Wizard” icon if it is
available in the browser.

&F
Vv

Add Product Attribute
YWizard

If the “Add Product Attribute Wizard” is not available in the browser, you can
launch it by expanding the “Wizards” within the Store you have created and
{Click} the “Add Product Attribute Wizard” link. The Wizard is launched.

W iizards
® | ook & Feel Configuration Wiizard
® Shipping Configuration Wizard
® Payment Configuration Wizard
® Add Product Wizard
® Add Categany Wizard
® Add Product Attribute Wizard
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Product Code

Input the product code for the product you wish to add attributes to, or {Click} the
“Lookup” button to get a list of products.

T Ty,

L Restart | Close

0. \
¥ "L@ |
{ ¢~a)

e
Attribute

Welcome to Miva Merchant Add Product Attribute
Wizard. This wizard will help you add attributes to a
product. Attributes represent choices your customers
can make about the item purchased. Size and colar
are two cammon attributes. A single product can have
many attributes. We'l deal with therm one at a time.

r
.'“'.s i

To begin, enter a product code and press the Next
buttan.

Product Code: | @)

Mext |
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If you {Click} the “Lookup” button, a list of your current products is displayed in a

new browser window.

+"-5- Product Lookup - Netscape

Product Lookup

Products

Display:

-

Taxahle

coast Florida Tour
LT Londan Taur

gf2  Golf Club

lﬁ Unassigned Search: |

M Code
[T Cost

W Mame ™ Price

I~ Weight ™ Description
I Thumbnail I Full-sized
Image Image

eee

Close | Feszet |
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To add product attributes, {Click} the Edit button beside the product you wish

to modify. The product code is placed in the “Product Code” field. {Click} “Next”
to proceed.

1

. Y Restart | Close

Attribute’

Welcome to Miva Merchant Add Product Attribute
Wizard. This wizard will help you add attributes to a
product. Attributes represent choices your customers
can make about the item purchased. Size and color
are twa cammon attributes. A single product can have
many attributes. YWe'l deal with them one at a time.

To begin, enter a praduct code and press the Next
buttan.

Product Code: [ \H)

Mext |

Learning Miva Merchant 95



Attribute Prompt
Input the name of the Attribute you are adding. For instance, input “Engraving” if
you want to give the customer the option to select an engraving for the product.

F 4 't"":'i;, Restart | Close

The product Golf Club currently has the attributes and options shown below:

Attributes are shown in bald. If some of the columns don't mean anything to you, dan't worry about
it.

Price CostD R
Choose type of Driver: Drop-down Select List  wa  wa o
Waoden 2500 5.00
hletal 0.00 0.00

Flease enter a name for a new attribute. This name will be shown to your customers in various
prompts and titles.

Attribute Prompt: |Enaraving

Previous | et |
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Required

{Click} the Checkbox for “Required” to designate a particular Attribute as required
in order for the transaction to be processed successfully. If the consumer does
not select a particular option for a required Attribute, he or she will not be able to
purchase the product until they do so. If you don’t require the consumer to select

an option for a particular Attribute, leave the Checkbox unchecked.

AT,
o

o . Restart | Close
i ; %\1‘&'

i |

Y Pr.:I
At BUtS

If an attribute is required then the custamer
must enter a value before Miva Merchant will
accept the order. If the attribute has multiple
options, the customer must choose one. If
the attribute is free-form, the customer must
enter something. If the attribute is yesdino,
the customer must choose yes, handy for
acknowledging licensing agreements, or
verifying age.

I Required

Previous | et |
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Attribute Type
{Click} “Multiple Options (drop-down list or radio buttons)”, “Yes/no (checkbox)”,
or “Free-form (text entry)”

Ve ™ Restart | Close
f o. \
| xgﬂ’

An attribute can have multiple aptions, a yes/no option, or a free form
option.

Multiple options allow your customer to select one of a list of options. For
example; a shirt cold be size small, medium, large, ar extra-large.

A yes/no aption is either selected or not. For example; a shirt could have a
breast-pocket option that would be either set ar nat.

A free-forrm option allows your customer to type in anything they want. For
example; a shirt could have a name tag option that customer could fill in as
he pleased.

Attribute Type: ¢ Multiple Options (drop-down list or radio buttons)
T Yes/no (checkbox)
& Free-form (text entry)

Previous | Mext |

Radio Buttons
Use Radio buttons to limit the consumer to selecting only one option for a
particular attribute.

Choose type of Driver: & YWooden

 Metal
Radio Buttons in the Browser.
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Drop-down Select List

Use drop-down lists to present the consumer with a list of options of which they
can only select one. Drop-down lists are useful when there are many options to
select from.

Choose type of Driver: IWDDden vI

Drop-down menu in the Browser.

Choose type of Driver: Wanden vI

Wooden
e
There are two options avai
the drop-down menu.

Checkbox
Use Checkboxes to permit the consumer to select multiple Attributes. There are
no options when using Checkboxes.

Text-entry Field

Use Text-entry fields if you need the consumer to input information for the
product, such as initials for an engraving. There are no options when using Text-
entry Fields.

Finish

You can {Click} “Finish” if you’'ve completed adding attributes to this particular
product. {Click} “Add Additional Attribute(s)” to create additional attributes, and
“Previous” to change settings for the existing attribute.

AT

p. o "y Restart | Close
[ & )

I 7 )
dd Prud'ur.:t
A TibUtS

A summary of what you've entered for this attribute appears below. Click
the Previous button to make changes, Finish button to add this attribute
and quit. or the New Attribute button to add this attribute and start a new
attribute for this product.

Type Price Cost D R
Engraving |[Ereeform (TR T

Previous | Add Additional Attribute(s) | Finish |
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In this case, the customer will be presented with two attributes in the browser to
select from when purchasing a Driver.

Choose type of Driver: IWDDden vI

Engraving [

The Upsale Concept

Offering customers additional products at a discount, depending on the type of
products they are purchasing and the amount of money they are spending, is
called an upsale. Miva Merchant can select a product or multiple products
automatically to offer to customers, based on the content of their shopping
basket and the total cost of the content. Miva Merchant will ensure that the
customer hasn'’t already purchased the product and that the product is related to
the type of products in the shopping basket.

This feature is designed for promotional items. It's really your opportunity to “add
one more thing” to the customer’s purchase.

Note: Up sale products don’t show up until the final order information page,
during customer check out. You will need to test this feature by placing orders on
your store.

Adding Upsold Products
To add a product to the Upsale list, expand the Upsale link and {Click} the Add
Upsold Product link.

P Froducts
¥ Upsale

® Add Upsold Product
The Add Upsold Product options are displayed. Options include Product Code,

Threshold Percentage of Order Total, and Pricing (Absolute Price or Percent of
Original Price).

Upsold Product

Product Code: [coast e)
Threshold Percentage of Order Total: |0 o
Pricing: & Ahsolute Price: {100.00
" Percent of Original Price: [o.oo !

Add Reset |
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Product Code

{Click} the Lookup Button to browse through your product list. Select the product
you wish to add to the Upsale list. Once you've selected a product, the Product
Code appears in the field.

Threshold Percentage of Order Total

To make a product eligible as an upsale item, you can specify the maximum
percentage of the consumer’s current total in their shopping cart that the product
may be priced at. If the consumer has $80 as their current total, and you've
specified that a product costs $60, and you've set the threshold to 60% of the
total, the product will not be eligible as an upsale offer. The consumer’s total
must be at least $100 or higher to make the product eligible for upsale.

Pricing

To specify a fixed or absolute price for an upsale item, check the Absolute Price
radio button and input the price into the Absolute Price field. If you want to offer
the item at a particular percentage of its regular price, check the Percent of
Original Price and input the desired percentage of the original price in the field.

Once you've completed designating a product as an upsale item and setting
threshold and pricing settings, {Click} the Add button to add the item to the
upsale list.

Editing Upsold Products

You can change the parameters for upsold products at any time by {Clicking} on
the product under the Add Upsold Product link. Input different values for the
threshold and pricing settings and {Click} the Required Products link to add or
remove products that relate to the upsale item.

¥ Upzale

® 2dd Upsold Froduct
® Flarida Tour

Edit Upsold Product: Sunglasses @

Upsold Product Required Products

Product Code: 0141111
Threshold Percentage of Order Total: [50.00 %
Pricing: & Ahsolute Price: 000
€ Percent of Original Price: oo | %

Update | Delete | Reset |

{Clicking} on a Product link under the Upsale section enables you to edit the Upsale
settings for the product.
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Related Products
In Edit Upsold Products, {Click} the Required Products link to establish upsale
relationships. A list of your current products is displayed. Check the checkbox
beside the product under Assigned to designate that the consumer must have
that particular product in their shopping basket to make the upsale offer valid.
You can associate multiple products with a single upsale item. Only one of the
related products needs to be in the shopping basket to make the upsale offer
valid. If the consumer has more than a single related product in the shopping
basket, each product equally qualifies for the upsale offer.

Edit Upsold Product: Visit the Keys

&

Upsold Product  Required Products

v

O OO0 00000 4d

-
1

-

=]

IH Unassigned

Assigned

Search: [

Assigned Code Name

coast Florida Tour

LT  Landon Tour
gf2  Golf Club

=K1 Ski Goggles
Sk2 Ski Scarf

SkK3  Ski Poles

Sk Ski Hat

SkE  Ski Sunglasses
=F1 Surf Backpack

oF2  Surf Sunglasses

Pm—

ceeceeceeeeelE e

2]

Once you've assigned the products you desire to associate with the upsale
product, {Click} Update to update the product’s related products list.
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Store Front Account Search Product List Basket Contents Checkout

Special Offer: Visit the Keys
Save $59.00
Offer wvalid for this order anly

Code: dis

Regular Price: $179.00
Special Price: $120.00
You Save: $59.00
Shipping YWeight: 0.00

Add 1 To Order Do Mot Add To Order

This one day tour takes you through the Florida keys. The history and
famous movie locations are highlighted.

The Upsale product is offered to the customer when they select
a particular product - in this case the Florida Coaster Tour.
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Exercise

Create attributes for some of your products and create an Upsale product
offering.

View your store after each step and place test orders to see the functionality of
your attributes and Upsale offerings.

1. Add an attribute to each of the trip products that you created. Set the attribute
up as a checkbox option that offers an upgrade to “First Class” for an
additional $1,000.00.

2. Add a product listing for a bottle of Dom Perignon with a selling price of
$225.00 and a cost of $90.00

3. Create a special upsale promotion on the bottle of Dom for any customer that
purchases a trip.
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Review Questions

1.

Give an example of a product that you sell that requires the customer to make
choices to get the product they want, i.e. Size — SM, M, L, XL, XXL.

Can product attributes affect the price of the product?

Can product attributes be required? Give an example.

Why would you only offer a special promotion through the Upsold product
feature?

Where is the Upsale offer presented to the customer?
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Summary

As a result of this chapter, you should be able to:

* Assign Attributes to Products

» Understand how Attributes are presented to the Customer
* Understand the Upsale Concept

* Understand how Upselling works in Miva Merchant
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Creating Customer Accounts and Groups

In this chapter, we review the process of creating groups of customers. This type
of functionality allows you to manage special pricing and product availability for
different customer types, i.e. wholesale vs. retalil

Objectives

Upon completing this section, you should be able to:
1. Understand Customer Accounts

2. Create Availability Groups

3. Create Price Groups

4. Allocate Products into the Groups

o

Assign Customers into the Groups
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Customer Accounts

Miva Merchant provides the ability to create customer accounts. The account can
be created by an administrator of the store or by the customer himself or herself.
The main information tracked in the customer account relates to shipping and
billing data and each customer account is assigned an ID and a password.

An obvious benefit to customers having accounts is that repeat customers will
not have to fill in their billing and shipping information for each order. Simply
enter the info once and purchasing from your store can then be made easier.
You should try to convey this type of message to your site visitors through the
text that is used as the prompt for new users to create their own accounts and
existing users to login when they visit.

If you have plans to offer special pricing to select groups of customers or even to
restrict certain products or categories to selected customers or groups the
customers will need to have accounts established to be able to be placed in a

group.

Customer Account Prompts
The default storefront view has a text link that says, “Sign In” positioned above
the category listings.

Store Front Account Search Product List Basket Contents

Sign In

“Welcome to Wild Time Tours

bl

olf
Coasters

The text “Sign In” is a link to the accounts login page where a customer
can create a new account or log in using an existing account.

If you want to change the text to something that you feel gives the user more
incentive to create an account on your site, select the Customer Accounts menu
option at the Edit Store level. From this dialog box you can modify the text for the
default prompt.
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Edit Store: Wild Time Tours @ @

ldentification Dwner Settings  Layout State Based Sales Tax
lessages Pagination Colors Fonts  Images

Headers & Footars Customer Accounts

¥ Display Links Above Categaries

Customer Login Link: [sian In

Customer Account Link: [welcome bad, © MNone T First Marme © First Marne Last Name |-

¥ Display Login Before Order Farm

Update | Delete | Reset |

Customer Accounts dialog box provides fields for text prompts for new and existing
customers as well as checkboxes to enable or disable the display of the customer account
links.

Creating Customer Accounts

If a new visitor to your site clicks on the “Sign In” link or the “Account” link in the
top menu bar of the store interface they will be presented with the accounts login
page. The accounts login page allows existing account customers to login and
allows new customers the opportunity to create their account.

Store Front Account Search Product List Basket Contents

Create Mew Account

Login to Existing Account:

Login:

& Password:
" Please Email Me My Password

Login |

The accounts login page allows existing customers to log in
and has a link for new customers to create their own account

When a customer chooses to create a new account they are asked for the
following information:

* alogin name

* an e-mail address to be used to send them their password in the event

that they forget their password

e apassword

* shipping address info

* billing address info (only if different from shipping)
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NOTE: None of the information requested relates to method of payment. Miva
Merchant is not storing the customer’s credit card information or any other details
that relate to payment for purchases.

Store Front Account Search Product List Basket Contents

Bold = Required
ftalic = Optional

Login: I

Email Lost Passwaords To: I

Password: I

Confirm Password: |

Ship To: Bill To {If Different);

First Name: First Hame:

Last Hame: Last Hame:

Email Address: Email Address:

Phone Humber: Phone Humber:

| |
| |
| |
| |
Fax Number: I Fax Number: I
| |
| |
| |

Company: Company:

Address: Address:

City: City:

State/Province: Im State/Province: Im
Other State/Province: I Other State/Province: Ii
Zip/Postal Code: | Zip/Postal Code: |
Country: | Canada j Country: Im

New account information dialog box provides entry fields for login name, e-mail, password
and shipping/billing address info.
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Customer accounts can also be created by a store administrator. The Add
Customer dialog box requests the customer Identification information first and
then the shipping and billing information on a second screen.

Main Docs Support

® Refrash
® Lomain Settings Add Customer
® Store Selection Layaut
P Uszers
P Modules
P wiizards Identification Shipping/Billing Information
¥ Stores
® pdd Stare Lugin: I
Wounild Time Tours
P Groups Email Lost Passwords To: |
® States
P Categaries Password: I
P Products
P Upsale Confirm Password: |
® Shipping Configuration
® Payment Configuration
® Order Fulfillment Confiquration
® | ogging Configuration
® Systern Extension Configuration
W Customers
® fdd Customer
P focailability Groups
P Frice Groups
4 Order Processing
P izards
P Utilities
P Utilities
® About Miva berchant

The Add Customer dialog box is available through the store admin menu.

Customers List

Once customers have been created you can view, edit, add and remove
customer records by selecting the “Customers” link in the store administration
menu. There are 2 screens for customer administration.

The “Customers” screen displays the list of customer accounts and allows you to
view different details of the customer records as well as edit, add and remove
customer accounts.
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Customers 5]

Customers Lost Password Erail

Search: | \t‘)

Display: 7 | qgin W Pass. Recovery Email W Ship. First Name
M Ship. Last Name T Ship. Email ™ Ship. Phane
™ Ship. Fax [ Ship. Company [T Ship. Address
I~ Ship. Zip I~ Ship. City [T Ship. State
[ Bill Last Mame [~ Ship. Country " Bill. First Name
™ Bill. Fax I~ Bill. Email " Bill. Phone
™ Bill. City ™ Bill. Campany [T Bill. Address
™ Bill State ™ Bill. Zip ™ Bill. Country
Login Pass. Recovery Email Ship. First Name Ship. Last Hame
T student student@xnu.com Sam Student
11 i

Customers updated Update | Reset |

Customers screen displays listing of all customer accounts

The “Lost Password Email” screen allows you to customize the e-mail message
that will be sent to a customer that forgets their password and requests to have it
sent to them.

Customers )

Customers Lost Password Email

From: Jiotta dmin @t com

e |

Suhjel:‘t: IYour'll'u'iId Time Tours pasanord

Header Text [ere iz the account information you requested: ;I
{Frecedes

Account

Infarmation):

4 of

Update | Reset |

The Lost Password Email screen allows you customize password reminder messages.
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The customer accounts created by Miva Merchant are designed to be used with
availability and/or price groups. There are no default functions that would allow
you to export the customer list for e-mail or snail mail marketing activities. There
is also no facility to automatically create customer accounts from customers that
actually purchase items from your site.

Availability Groups

In your business you may have certain products that you would like to offer only
to certain customers. To accomplish this type of a selective offering you will need
to create an availability group. Once an availability group has been created then
you associate product categories, individual products and customers with the

group.

Creating an Availability Group

In the store administration menu expand the “Availability Groups” menu item and
select the “Add Availability Group” option. The dialog box provides a field for you
to input a name for the group.

Main Docs Support

® Refresh
® Domain Settings Add A\.-'allablllty Group

® Store Selection Layout
P Users
P tiodules
P wizards Availability Group
W Stores
L]
vuﬁ"—?ldd itior;ee o Availahility Group Name:
3 Groups
® Siates
» Categories
P Froduct
4 Upzale
® Shipping Configuration
® Payment Configuration
® Order Fulfillment Configuration
® | agqing Configuration
® Systemn Esxtenszion Confiquration
P Custorner
W Awailability Groups

The Add Availability Group dialog box has input field for group name.

Once you choose a name and create the group then the group hame shows up in
the menu under “Availability Groups” so that you can edit the properties for the
group. Selecting “Customers” displays the customer list and allows you to select
customer accounts to assign to the group. The “Categories” screen will display
product category names, which can be assigned to the group. When a category
is assigned to an availability group then the category name will not show up in
the standard category navigation menus unless the customer has been identified
and is a member of the availability group. The “Products” screen allows you to
assign individual products to the group. Once assigned to the availability group
then the products will not show up in the products list unless the customer has
been identified and is a member of the availability group.
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Edit Availability Group: Platinum Club @

Availability Group Customers Categories Products

Availability Group Hame: |Platinwa Club

Update | Delete | Reset |

The Edit Availability Group dialog box allows you to set properties for the group by
assigning customers, categories and products.

NOTE: Assigning a category to an availability group only restricts the category
navigation menu and it does not prevent the products within the category from
being displayed when a customer, who is not a member of the group, selects the
“Products” menu option from the top menu bar of the store. You must make both
category and product settings to effectively restrict the products to your selected
customer accounts.

Price Groups

Many businesses offer special prices to different types of customers. You may
have retail pricing available to the general public and wholesale pricing for
reseller partners. Possibly you sell goods and services to large government,
education or institutional clients that have negotiated special pricing or discounts
with your organization. In any of these, or similar cases, you will need to create
price groups to enable Miva Merchant to properly price your offerings for your
special customer groups.

Creating Price Groups
In the store administration menu expand the “Price Groups” menu item and
select the “Add Price Group” option. The dialog box provides fields for you to
input a group name and pricing properties for this group.

Main Docs Support

® Refresh
® Domain Settings Add Price Group
® Store Selection Layaut
Uszers
P hiodules
P wizards Price Group
¥ Stores
® Add Stare
Woulild Time Tours

Price Group Name: |

P Groups Pricing: * Retail

® Siates

P Categories © Cost

: % " Discount From Retail: [ood %
psale

® Shipping Configuration " Markup From Cost:  [ooo %

® Fayment Configuration

® Order Fulfillment Confiquration
® | ogging Configuration

® Systemn Extension Configuration
P Customer

P fosailability Groups

W Price Groups

k ® fdd Price Sroup
The Add Price Group dialog box has input fields for group name and pricing properties.
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The pricing options allow you to select between displaying standard retail or cost
prices or having prices calculated as a discount form retail or a markup from cost.
Once you choose a name, select the pricing options and create the group then
the group name shows up in the menu under “Price Groups” so that you can edit
the properties for the group.

Edit Price Group: Platinum )

Price Group Customers Products

Price Group Hame: [Flatinum

Pricing: ' Retail
© Cost
& Discount From Retail: [20.00 o
© Markup From Cost: oo o

Frice Group 'Platinum’ added

Update | Delete | Reset |

The Edit Price Group dialog box allows you to set properties for the group by assigning
customers and products and by editing the pricing fields.

Selecting “Customers” displays the customer list and allows you to select
customer accounts to assign to the group. The “Products” screen allows you to
assign individual products to the group. Once assigned to the price group the

products will be displayed with the special pricing for any customer that has been
identified as a member of the price group.

You may place the same customer in several different price groups that may
affect the same products. In these cases the default setting is for Miva Merchant
to display the highest price to the customer. You have the option to set this for
the lowest price or to leave it set for the highest. This option is set through the
“Settings” menu at the Edit Store level.

Edit Store: Wild Time Tours =)&)
ldentification Craner Settings Layout State Based Sales Tax
lMessages Pagination Colars Fonts  Images

Headers & Footers Custormer Accounts

Units of Measurement (Veight): [pounds
Basket Timeout (Minutes): o

Price Group Overlap Resolution:

Sales Tax Calculation:

Currency Formatting: |US Currency Faormatting j

Update | Delete | Reset |

The Settings dialog box contains the property setting field for Price Group Overlaps. It
allows you to select “Highest Price” (default) or “Lowest Price”.
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Customer Access to Special Products and Prices

For both of the availability and price group features to function effectively the
customers must have accounts and they must be logged in when they visit the
site. When a customer creates an account in your store, Miva Merchant places a
cookie on their computer through their browser. This technique allows your store
software to recognize that customer when they visit again. The advantage of this
technique is that a customer with an account is automatically recognized when
they visit and they do not have to login to see their special prices or products that
are controlled by your price and availability groups.

If you create the account for the customer then the cookie is placed on their
system the first time that they login. If for any reason a customer deletes the
cookie file from their computer or visits your store from another computer Miva
Merchant will not recognize them automatically. To be able to see their special
prices and products all the customer needs to do is login.

NOTE: Even though a customer can create their own account they cannot assign
themselves to any of your existing groups. Customers that have access to
restricted products or special prices may not even know that they are part of a
special group. If you want to draw attention to the special treatment you will have
to use other marketing means to communicate your message.
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Exercise

Create availability and price groups for different customers. Test the different
performance of the groups by visiting the store after each step. You will need to
delete your cookie files in your browser to be able to login as a different customer
each time.

1. Create a wholesale price group at cost plus 8% for a reseller partner.

2. Create an availability group for “Trippers”

3. Create a category that is only available to them. Put products like the Dom
Perignon in that category. Remember when you test availability groups that
you should look at the category listing and at the product list in the storefront.

4. Create price groups for Bronze — 3%, Silver — 5% and Gold — 10%

5. Put all customers into Bronze — view product prices

6. Put some customers into Silver, without removing them from Bronze — view
product prices for a silver customer — did price change?

7. Change the price resolution feature to lowest price - view product prices for a
silver customer — did price change?

8. Decide which you desire for price resolution — highest or lowest
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Review Questions

1. Can customers create their own account?

2. Why should a customer create an account at your store?

3. Can you have special products that are only offered to certain customers?

4. Can you have different price lists that are available to different customers?

5. Do repeat visitors have to login every time they visit?
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Summary

As a result of this chapter, you should be able to:
* Understand customer accounts

* Create a customer account

» Create availability groups

+ Create price groups
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Selecting and Configuring Modules

In this chapter, we review the configuration of the Payment Processing, Order
Notification, and Shipping modules. These modules are essential to successfully
processing your customer’s transactions, ensuring that you get paid, and the
customer gets their product.

Objectives

Upon completing this section, you should be able to:
1. Setup the State List

2. Setup Payment Processing

3. Setup Order Notification

4. Setup Shipping Modules
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Processing Orders

There are a number of steps involved in successfully processing an order and
receiving payment. Tax is handled differently depending on the State or Country
the order is being shipped to, and/or billed to. Shipping costs must be calculated
and included in the price of the customer’s order and shipping arrangements
made. Customer payment must be processed and confirmed before shipping
occurs. Finally, a confirmation notice should be sent to the customer with
appropriate details.

The State List

Because your business is online, it is accessible to an international customer
base. Taxation and shipping costs are affected by the location of your
customers. To help automate the process of taxation and shipping costs
associated with orders, you can create a State list. By default, Miva Merchant
lists all the U.S. states as possible shipping locations, if you set up your store as
based in the United States. An Outside US state is also included for orders
outside of the United States. You can remove, add, and edit states on the State
List.

To edit the State List, {Click} the States link in your Store. The Edit State List
screen is displayed.
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Edit State List

&

Slales

G

Search: |

!

Remove Code Staie

r Outside US B
T AK  Aasks i
M AL Aabama By
I AR Arkansas B
M AT Asizona Ji)
M CA  Calfornaa B
r 2o Colorada Ji
T CT Comnecticut B
T DG District of Columbia B
T DE Delswars sl
1-10 T (Y b

Update | Reaszet |

Remove states by checking the checkbox and {Clicking} the Update button.
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Edit states by {Clicking} on the edit button beside the state. Input the state
code in the code field and the state name in the State field. {Click} Update to add
your changes.

Slates
Search: [ \"_*J
Ctsida LIS L)
[ T @
Al Alabarma E.'
AR Arkansas S
AT Arizona B
CA Califormia L)

To add a state, {Click} the New State button . Input the state code in the code
field and the state name in the State field. {Click} Update to add your changes.

DC District of Columbia L2
DE Diplaware @
{om [omaie

1.10 l!";:' 3
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Store Front Account Search Product List Basket Contents Checkout

Code Product
=1 Super Thin

Quantity Price/Ea. Total

‘Outside L 1 $12.00 §12.00
Alagka Total: $12.00
Alabama

Bold = Requirad Arkangas

) . Arizana
ftahc = Optional Califarmia
Ship To: Colorado Bill Te {If Different):
. . Connecticut e TN .

BitstHame: District of Calumbia piistHame: |

Last Name: Delawara Last Name: |
Florida

Email Address: Georgia Email Address: |

Phone Number: lHawaii Phone HNumber: |
O3

Fax Number: Idaho Fax Numbey: |

. Minois .
Comaany: o Company; |
Address: Kansas Address: |
. Kentucky .

City: Louisiana - City: !

State/Province: |COutside U3 =l State/Province: |Outside U3 j

Other | Other |

State'Province: State/Province:

Zip/Postal Code: [z3952 Zip/Postal Code: |

Country: IUnited States Country: |=:Se|eu:1 Onex j

Continue |

The Order Form in the browser with the State list available as a drop-down menu.
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Adding Order Fulfillment Modules

Miva Merchant permits you to add different order fulfilment modules for the
shipping, payment, notification, and confirmation elements of a typical order. To
add modules, expand the Modules link and {Click} on the Add Module link.

® Reirazh
® Domain Settings
® Siore Selection Layout
P Users
P todules
P izards
W Stores
® Add Stare
W ouild Time Tours
» Graups
® Siates
» Cateqgoaries
P Froducts
The Modules section
exists outside of the Store

in the Menu.

Input the path to the module in the Module field, or {Click} the Upload File button
and browse for the module you wish to add.

Add Module 3
Files
Module: I @

Add Reset |
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Editing Modules
To examine a module, change the path for a module, or delete a module - {Click}
the module’s link in the menu.

P Users
W todules

® Add hadule

® biva Merchant Look & Feel
Standard Batch Report
European Currency Formatting
Generic Currency Formatting
US Currency Formatting
Export Orders To Flat File
Customer Order Confirmation Email
Email Merchant Motification
FoolCat wl.x Data Impart
hliva Merchant wi.x Store Import
Import Products From Flat File
e-Urchin Log
Miva Merchant Access Log
Anacom Payment Senvices
Authorize . Met Payment Senvices v3.0
Chedk Payment
CyberCash Payment Semvices
CyberSource IC5v2 Payment Senvices
CardsenvicelLinkPaint Payment &atewway
Credit Card Payment With Simple Walidation
Signio Payflow Pro (P aymenthet)
Base + Weight Shipping
Flat Rate Shipping
Minimum orWeight Shipping
Quantity Based Shipping
UPS OnLine Shipping Calculation
Shopper Selected Sales Tax

{Click} on a Module link to edit it.

The Edit Module screen is displayed.

Edit Module: Minimum or Weight Shipping

Information Files

Type of Module: =hipping

Code: minunit

Name: Minirmurm or YWeight Shipping
Provider: hliva Corporation

Version: 2.1

Usage Count {(Number of Stores): 0

The Minimum or Weight Shipping Module

When you select a module, the module’s information is displayed - including
type, code, name, provider, version, and usage in Stores. To change the path to
the module, {Click} the Files link and input the path to the module, or {Click} the
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Upload File button and browse for the module’s location to replace it with another
version (or to specify a new location).

To delete a module from the module list, {Click} the Delete button. You are
asked again if you want to delete the module. If you do, {Click} Delete again - if
not, {Click} Cancel.

Delete Module: Minimum or Weight Shipping @

Remove maodule Minimum or Weight Shipping?

¥ Delete module file modulesishipping/minunit.mv

Delete | Cancel |

Uncheck the Delete module checkbox to save the actual module files in Miva
Merchant (in case you want to add the module at a later date).

Configuring Shipping

Once you've added a shipping module or modules to your store, you can
configure the module(s) by selecting the Shipping Configuration link under your
store. Select the shipping module you wish to configure and add it to the store
by checking the Assigned checkbox.

Shipping Configuration @

Modules

Assigned Module

LIPS OnLine Shipping Calculation
Cluantity Based Shipping

Mlinimum or Weight Shipping
Flat Rate Shipping
Base +WWeight Shipping

OO0 A

Update | Reset |

{Click} the Update button to add the selected shipping module to your store. The
title of the module(s) you assigned to the store appears as a link beside the
Modules tab.
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Modules Base +Weight Shipping UPS Online Shipping Calculation

e UPS OnLine Shipping Calculation
I Cluantity Based Shipping
I tinimurn or Weight Shipping
r Flat Rate Shipping
3 Base + Weight Shipping
Shipping Configuration updated Update | Reset |

{Click} the link to configure the module.

Modules Base +Weight Shipping UPS OnLine Shipping Calculation

URL to UPS CGI GﬂtEWﬂ]’: |http:."."I.n.m.tru.ups.cu:um."using.fsenrices.fraxre.chnﬁtcgi.cgi

Rate Chart: |Regu|ar Daily Pickup j

Ground (Residential)
Worldwide Express Plus

Canada Standard
Worldwide Express Plus Letter

Available Shipping Methods: 7 pjayt Day Air I PMext Day Air Letter
Mext Day Air Early Al I Mext Day Air Early AM Letter
Mext Day Air Saver I Mext Day Air Saver Letter
2nd Day Air ¢ 2nd Day Air Letter
2nd Day Air A I Znd Day Air A Letter
3 Day Select W Ground (Commercial)
¥
¥
¥

Worldwide Expedited
Worldwide Express Letter

Worldwide Express

XK KRR R R

Each module’s configuration options will vary. In this case, the UPS module
permits you to select what shipping methods you wish to offer, what Rate Chart
you will use, and the URL which receives order information from your store and
calculates and returns the shipping cost to you and your customer. In addition to
the UPS shipping module, Miva Merchant includes Minimum or Weight Shipping,
Flat Rate Shipping, and Base + Weight Shipping modules. {Click} Update to
process any changes you make.
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Minimum or Weight Shipping

{Click} the “New Shipping Method” button &l to add a shipping method to the
Minimum or Weight Shipping module for the store. Specify a minimum shipping
charge or charges depending on the total weight of the products ordered. Input a
custom method of shipping in the Shipping Method field, the cost per unit-of-
weight (such as .05 cents per pound), without currency symbols in the
Amount/Weight Unit field, and the minimum shipping charge in the Minimum
Charge field. If the weight of the products ordered calculates to less than the
minimum shipping charge, then the minimum shipping charge is processed. If
the weight of the products ordered calculates to more than the minimum shipping
charge, the per-unit of weight amount is charged to the customer. {Click} Update
to process any changes you make.

Flat Rate Minimum or Weight Base +'Weight UPS Online Shipping
todules " e e :
Shipping Shipping Shipping Calculation

AmountWeight Minimum

Shipping Method Unit Charge

|Basic |o7s |5.00

To add additional shipping methods, {Click} the New Shipping Method button .
You must {Click} Update to process any shipping methods you've added.
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Flat Rate Shipping
Use Flat Rate Shipping to set a flat rate, regardless of weight, for specific

Shipping Methods. {Click} the New Shipping Method button to add a shipping
method. Input a custom method of shipping in the Shipping Method field and the
cost (without currency symbols) in the Amount field. {Click} Update to process
any changes you make.

Flat Rate binimum or YWeight Base + YWeight UPS Online Shipping
hodules il e e ;

Shipping =hipping =hipping Calculation
Shipping Method Amount
|Premium |25.00

Base + Weight Shipping

{Click} the New Shipping Method button k=i to add a shipping method. Use the
Base + Weight Shipping Module when you wish to include a minimum charge in
addition to the cost per-unit of weight charge. For instance, if you've set your
minimum shipping charge at $5.00, and the total by weight charge is $10, the
customer is charged $15.00 for shipping. Input a Shipping Method, a Base
Charge, and an Amount/Weight Unit value in the respective fields. {Click}
Update to process any changes you make.

Flat Rate inirmurn or YWeight  Base + Weight LIPS Online Shipping
Modules T e ety -
Shipping Shipping Shipping Calculation

Amount/Weight

Shipping Method Base Charge Unit

|Next Day js.00 |n7s
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Editing/Removing Shipping Methods
To edit existing shipping methods, select the Shipping Method module in the
Shipping Configuration screen. A list of the shipping methods within the module

is displayed. {Click} the Edit Button beside the shipping method to modify it.

Flat Rate binimum or YWeight Base + YWeight UPS Online Shipping
hodules Al = T :
Shipping shipping shipping Calculation
Remove Shipping Method .&muunt
™ Basic 15.00
™ Mext Day 4500
™ Premium 25.00

Check the Remove checkbox to remove a shipping method from the module.
{Click} Update to process any changes you make.

Ship Via: |Basic ($15.00) =]

‘Basic ($15.00)
Mext Day (545.00)
Fremium (§25.00)
Basic (#5.00)
Mext Day (§5.358)
The Shipping Options as they appear
to the customer in the browser.

Pay With:

Payment Configuration

To set up payment options for your online store, {Click} the Payment
Configuration link in the Store section of the menu. You can select from a
number of different modules, each with its own configuration settings, with the
exception of the Check Payment module. Select the module(s) you want to add
by checking the Assigned checkbox. {Click} Update to process any changes you
make. The module(s) you have added appear as links beside the Modules tab.
{Clicking} the link permits you to configure the module(s).
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Payment Configuration @

Modules
r signio Payflow Fro (Faymenthet)
W Credit Card Payment YWith Simple %alidation
r Cardservice/LinkFaint Fayment Gateway
r Cybersource IC3 Payment Senices
r CyberCash Payment Serices
W Check Payment
r Authorize. Met Payment Semvices v3.0
r Anacom Payment Semwices

With the exception of Check Payment and Credit Card Payment with Simple
Validation, each module requires you to consult with the appropriate vendor to
set your payment configuration properly. A link to each vendor’s web site is
included on each configuration screen.

Check Payment
There is no configuration for the Check Payment module. Using Check Payment
adds a field to the order form prompting the customer for a check number.

Credit Card Payment with Simple Validation
This module features American Express, Discover, Master Card, and Visa credit
cards by default. To remove a card type, check the Remove checkbox and

{Click} the Update button. To add a card type, {Click} the New Card button
and input the name of the credit card.

hodules  Credit Card Payment With Simple Validation

Remove Credit Card gl:f?; ZZIE f‘::;::le
[T American Express 34,37 15
™ Discover BO11 16
r MasterCard o1,582, 563,54 16
I %isa 4 13,16
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This method does not ensure that the customer is approved; it merely ensures
that the number used is a valid credit card number. You have to register with
one of the other services listed in the Payment Configuration modules to validate
credit cards as the order is completed.

Ship Via: |Basic (§15.00) =]

Pay With: |Check |

(Check
American Express
Discover
MasterCard

“isa

The Payment Options as they appear
to the customer in the browser.

Payment Information:

Check
Check #: |o93
The user must enter the check number if paying by check.

Removing Payment Methods

To remove payment methods, simply {Click} the “Payment Configuration” link
and uncheck any of the payment methods you want to remove from “Payment
Configuration” form. {Click} “Update” to process your changes.
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Order Confirmation

Customers who place online orders will want confirmation that their order has
been processed and approved. Use the Customer Order Confirmation Email
module to email confirmations to a single address or a list of addresses, with a
custom message and details of the customer’s order. To access the Customer
Order Confirmation Email module, {Click} the Order Fulfillment Configuration link
under your Store.

Order Fulfillment Configuration

Modules

Assigned Module

] Ernail Merchant Motification

¥ Customer Order Confirrmation Email

Check the Assigned Module checkbox to add the module to your Store and
{Click} the Update button. The module will appear beside the Modules tab as a
link. {Click} the link to configure each module.

Customer Order Confirmation Email

bodules  Customer Order Confirmation Email  Email berchant Motification

From: |dsmith@hntmail.cnm
CC: |

Slll}ject: IYu:-ur'l.I'l.l'iId Time Tours Order

Header Thank you for your order. ;I
(Precedes
Order
Infarmation);

4 i

Input a return email address in the “From:” field. Input other email address’ in the
CC (Carbon Copy) field, separating each address by a comma. Input the subject
of the email in the Subject field. Finally, input the content of the email in the
Header field. Details of the customer’s order are automatically sent with the
email confirmation. The information you input becomes the standard
confirmation email for all your customers.
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Email Merchant Notification

In addition to sending a confirmation email to your customers, you can also have
an email sent automatically to the merchant detailing each order that has been
successfully processed. Activate the Email Merchant Notification module in the
Order Fulfillment Configuration by checking the Assigned checkbox and
{Clicking} the Update button. An Email Merchant Notification link will appear
beside the Modules tab. Select the link to configure the module.

Modules Customer Order Confirrmation Email - Email Merchant Notification

From: & Custorner's Email Address

 Other: |
To: |dsmith@h otm ail.com
I3 |
Subject: |Online Order Flaced With Miva Merchant

e Tollowing orderwas placed v Ivd erchant: e

Header The fallowing ord laced with Miva Merchant
(Precedes
Crder

Infarmation):;

B o

Check either Customer’'s Email Address or Other to specify the source of the
email in the ‘From’ options. If you select ‘Other’, input the alternate email
address. Input the destination of the merchant notification in the ‘To’ field. Input
other email address in the CC (Carbon Copy) field, separating each address by a
comma. Input the subject of the email in the Subject field. Finally, input the
content of the email in the Header field. Details of the customer’s order are
automatically sent with the email.
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Exercise

Experiment with the shipping options to achieve the offerings you desire.
Extensive testing at this stage will make it easier for your customer when you go
live. Don’t assume that your customers understand shipping terms that you may
be comfortable with — keep your descriptions brief and accurate!

Experiment with your payment option configuration. Any of the live processing
options give you the ability to flip into test mode so that you can complete the
processing of an order without actually charging the credit card being used.

At this stage where you are testing through to the completion of sales orders you
must have a proper mail server configured so that you can see both the customer
and the merchant confirmation messages.
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Review Questions

1. Can you use more than one shipping module with your store configuration?

2. What payment option would you use to accept checks?

3. What options do you have to accept credit cards?

4. How does the customer know that their order was accepted / placed?

5. How do you know when you have sold something?
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Summary

As a result of this chapter, you should be able to:
» Setup the State List

» Setup Payment Processing

e Setup Order Notification

» Setup Shipping Modules
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Order Processing

In this chapter, we review the process of retrieving and validating orders.

Objectives

Upon completing this section, you should be able to:
1. Understand the concept of Batching Orders
2. View and Edit Orders

3. Validate Orders
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Processing Orders

Miva Merchant keeps track of each order made online in what is called an
“unbatched” list. This means the list is unorganized. You can process orders
and generate reports by batching or grouping them together and process each
order in turn. To process orders, expand the “Order Processing” menu item.
You can view a list of your unbatched orders by expanding the “Un-batched
Orders” menu item.

¥ Order Processing
® Create Bateh
¥ Un-batched Orders
® 002 02/2102000: Anton Mesmobian: $2,625.00
® 0032 02/242000: Anten Mesrobian: $127.00
® 004 02/21;2000: Anton hMesrobian: $5,005.00

Editing Orders
To view/edit an order, {Click} on the order link. The “Edit Order” form is
displayed.

Edit Order #1002 (%]

Customer Information Order [nformmation  Check Payment

Ship To: Bill To:
First First
Ant At
Marme: Janten Mame: Janten
h?;r:_le: Il'n.ﬂesru:-t-ian h?a?‘:‘m: IMesr-:-bian
Ermail Iantnnm@cnldmail.cnm Ermail Iantnnm@cnldmail.cnm
Address: Address:
Phone Phone
111-111-1144 141-111-1114
Mumber: I Mumber: I
Fax | Fax |
Mumber: Murmber:
Company: | Company: |
Address: |11 Smith Avenue Address: [111 Smith Avenue
City: |Smith City City: |Smith City
State: Jla State: Jia
LipiPostal Lip/Paostal
11111 11111
Code: | Code: I
Country:  [us Country:  Jus

The order number is presented, along with shipping and billing information. In
addition, links about what the customer has ordered (Order Information) and
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method of payment, in this case by check (Check Payment) appear at the top of
the form. {Click} on a link to edit it.

Order Information
Order information presents you with a list of what the customer has ordered, the

quantity, the price, sales tax (if any), shipping costs, and a total. Examine all the
information to verify that everything is correct.

Customer Information  Order Information  Check Payment

Code Product Quantity Price/Ea. Total
coast Florida Tour 1 2500.00 2500.00
dis  “isit the Keys (Special Offer) 1 120.00 120.00
Sales Tax jo.oo
Shipping. Basic: js.00
.E:lIIZEZE.DD

Payment Information
Payment Information presents you with a summary of the payment method if the

customer paid by check or credit card.

Customer Information  Order Information  Check Payment

Check #: |ooo

Update Delete | Reset |

Batch Orders
To create a batch of orders, {Click} on the “Create Batch” link. All the orders

currently in the “Un-batched Orders” are placed into the new batch of orders.
Input a batch name in the “Batch Name” field and {Click} “Create”.

Create Batch: 3 new orders

Batch Name: |March100

Create | Reset |
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The form will change to a “Run Batch Report” page and the batch appears as a
link beneath the “Create Batch” link.

Run Batch Report: March100

Report: |<Select One> -

Batch March100' created Fun Heport | Feset |

¥ Order Processing
® Create Bateh
B 02/21/2000: March100
¥ Un-batched Orders

Expanding the newly created Batch item presents you with the ability to run
reports, process orders, delete the batch, and an “Orders” link which can expand
to view each individual order within the batch.

¥ Order Processing

® Croate Bateh

W 02/212000; March100
® FBun Report
® Process Orders
® [Lolete Bateh
P Orders

¥ Un-batched Orders

Reports
To generate a report, {Click} the “Run Report” link and select “Standard Batch
Report” from the “Report” drop-down menu.

Report: |<Select Ones> =|

Standard Batch Feport

{Click} “Run Report”. A summary of each order is presented to you in the
browser.
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Process Orders

To process orders in the batch, {Click} the “Process Order” link. The “Process
Orders” form is presented. Each order in the batch is listed with the option to
“Process” or “Mark as Processed”.

Process Orders: 02/21/2000: March100

Order #1002
Check Process |

Check =: 099

Mark as Frocessed |

Order #1003
Check Frocess |

Check &: 100

Mark as Processed |

Order #1004

Check FProcess |

Check #: 101
Matk as Processed |

The “Process” and “Mark as Processed” buttons behave differently depending on
the Payment processing module(s) in use. If you are using a manual method to
process credit card and other transactions you will mark each order as processed
as you go through them. If you have installed any of the automated processing
modules you may have to click on the Process button to completely finish the
transaction.

Once an order is processed, processing options are removed from the order and
the order is placed into the batch.

Learning Miva Merchant 143



Exporting Orders to a Flat File

You may want to log your orders in something like an Excel worksheet, or a
database. To do so, you can export your batched orders to a flat text file and
import it into the application of your choice.

To export a batch of orders, expand the “Utilities” link, then expand the Export
Data menu item, and {Click} on the “Export Orders to Flat File” link.

Export Orders To Flat File
Batch to Export: |~::Se|ect Onex j
Export Orders to File: [orders.dat
Delimiter: i* Tahb
" Other: |.
If File Exists: @ Append Ta File
" Replace File

Export | Reset |

Select the Batch you want to export from the “Batch to Export” drop-down menu.
Input the name of the .dat file into the “Export Orders to File” field. Designate
whether the “Delimiter” is Tab based, or other, by checking the appropriate
“Delimiter” radio button. If you want to add to an existing file, check the “Append
to File” radio button. Check “Replace File” if you want to replace an existing .dat
file.

The .dat file is placed in the “htsdata” or “mivadata” folder. You can retrieve the
file using an FTP client and import it into your database application.
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Order Processing Procedure:

Below is a suggested procedure for handling the orders that come through your
Miva Merchant system. This is the procedure that is actually being used by
storeowners using the Miva Merchant product today.

Batch the orders — use today’s date as the batch name.

Run the standard batch report and print it.

Export orders to a flat file (for archival purposes)

Keep today’s and yesterday’s batch.

Delete batch from two days ago.

Delete expired shopping baskets.

Pack the Database. Note: You may loose some order #'s as a result of
packing the database.

NogokrwnhE
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Exercise
Experiment with order processing functions.

Batch the test orders you have been placing.

Run the batch report (print it)

Process the orders

Export the orders to a flat file

Delete the batch or leave it so that you follow the recommended procedure of
deleting batches after 2 days or whatever cycle you want to impliment

Delete expired shopping baskets

Pack the Database

arwnE

No
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Review Questions

1. Do you have to batch orders to process them?

2. Why would you want to create a batch?

3. Why would you run a Standard Batch Report?

4. How can you get your customer order information out of Miva Merchant?
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Summary

As a result of this chapter, you should be able to:
1. Understand the concept of Batching Orders
2. View and Edit Orders

3. Validate Orders
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Customizing the Look of Your Web Store

In this chapter, we review some of the options you have to customize the look
and feel of your web store through the use of headers and footers, HTML,
images, and links.

Objectives

Upon completing this section, you should be able to:

1. Understand how to link to various sections of Miva Merchant
2. Understand the role of Headers and Footers

3. Use Miva Merchant’s Color settings
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Building Your Store

Whether you are building a new online store site or adding e-commerce
capabilities to your existing site, Miva Merchant provides all of the components
required to do business online. You can combine Miva Merchant with other web
technologies where you would use Miva Merchant for the online store functions
such as product presentment and display, product catalog listing, shopping cart,
order optimization, upselling, order processing, etc and you would use additional
coding in HTML, JavaScript and Miva Script for general information pages,
survey forms and so on.

It is very common to use a standard HTML page as the “home page” for your site
because a standard HTML page can be tagged with special information for the
major search engines. This may be an important consideration in the marketing
of your site and products online.

[ SURFING TOURS ] [ GOLFING TOURS ]
Wild Time Tours has been Please Click on the
in business for over 50 pictures or the links to

years! We can meet, and  your left for mare

exceed, all your vacation information,

needs,
The home page of the Wild Time Tours web site — this page could easily be developed
using any of the leading web page development tools like Microsoft FrontPage,
Macromedia Dreamweaver or SoftQuad HoTMetalL PRO.
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Linking to Miva Merchant Store Sections
Miva Merchant is divided into five main sections, each of which you can link to
from an existing web site. They are:

e Store Front

e Search

e Product List

» Basket Contents
e Order Form

By {Clicking} on the “Link” button EE') present in various edit screens, Miva
Merchant will display the relevant URLSs.

Edit Store: Wild Time Tours @)
ldentification Chgtiet Settings Layout State Based
FPoPRoTy Sales Tax
Messages Fagination Colors Fonts  lmages
Headers & Footers Lustomer
Accounts
Mﬂllﬁﬂer: IAdministr.at-:-r @)

Store Code: [wTT

Store Name: [wild Time Tours

Update Delete | Reset |

{Clicking} on the “Link” button in the main “Edit Store” screen results in a list of
URLSs to the main sections of the store being displayed.

Store Links For Store: Wild Time Tours

Store Front: httpdfstranetd sno. comdmerchant?fmerchant v Screen=SFMNTEStore Code="WTT
Search: http:fxtranet3 xnu. comdmerchant2/merchant. rmv?Screen=5FCHEStore Code="WTT

Product List: httpffxtranet3 xnu. comdmerchantfmerchant rmv?Screen=PL=T&Store Code=WTT
Basket Contents: http Axtranets xnu. comdmerchant2fmerchant. mv? Screen=BASKEStore Code=WTT
Order Form: http:fatranetd snu comdmerchant?merchant mv? Screen=0INF &5tore Code=YTT

If you want to show the contents of a user’s basket, you could create a button for
your web page, and have the link go to the full URL listed beside “Basket
Contents”.
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{Clicking} on “Coaster Tours” on the home page brings us to the Coaster Tours
page. We've created custom buttons, “Add to Basket” and “Buy Now”, which we
will link to the Basket and Buy Now sections of the Florida

Coaster Ti

FLORIDA

Come wisit the
Florida coast! We
have a tour that
will take vou to all
the major theme
parks: Disneyworld,
Universal Islands of

Surfing Tours»
Coaster MD sdventure, Busch
Gardens Tampa,

and Universal
Souvenirs Sl

e $2,500 US
Order Form»

| 'LONDON
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Edit Preduct: Florida Tour :J ,@

Product |mages Headers & Foplers Adtrbutes

Product Code: I.'nﬂ*:d

Praduct Mame: |[Flonda Tour

Price: fesooon
Cont: fesomn
Wealght: |ZI'=I37

Liesenption

Come wisit tche Florids Comst! We hewve & tour that wi1ll 'r.-s.;l
ajor theme parka! Dismeywoarld, Dniversal Islands of Aoven
GaEdena Tespa, and Univeraal Scudios!

. | off

F Tawable

{Clicking} the “Link” button on the “Edit Product: Florida Tour” page presents us with the '
relevant links to process this product with Miva Merchant.

Product Links For Store: Wild Time Tours
Product: Florida Tour

Product Display: hitp:/xtranet3. xnu. com/merchant2/merchant. mv?
ocreen=PROD&Store_Code=""TT&Product Code=coast

Add 1 To Basket: hittp /xtranet3 xnu. comfmerchant2/merchant. mv?

ocreen=BASKAStore Code="WTTAACtion=A0PR&Pmduct Code=coastAttributes=YesdQuantity=1
Buy 1 Now: http xtranets. xnu. comdmerchant/merchant. mw?

ocreen=0INF&Store Code="WTTAACtion=A0PR&Product Code=coastfAttributes=Yes&Quantity=1

We would add the “Add 1 to Basket” link to the “Add to Basket” button
in our web page, and the “Buy 1 Now” link to the “Buy Now” button

 ee———
-
in our web page )
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{Clicking} on the “Add to Basket” button, with the appropriate link added,
produces the standard Miva Merchant Order form - in this case with the Miva
Merchant Look and Feel.

Store Front Account Search Product List Basket Contents Checkout
Code Product Quantity PricelEa. Total
coast  Florida Tour 1 $2500.00 §2500.00

Total: $2,500.00

Bold = Reqguired
ftalic = Optional

Ship To: Bill To (If Different):

First Name: | First Name: |

Last Name: I Last Name: I

Email Address: I Email Address: I

Phone Numher:l Phone Numher:l

Fax Mumber: | Fax Number, |

Cormpany | Cormpany: |

Address: | Address: |

City: | City: |
State/Province: IDutside s j State/Province: IDutside s j
Other o I Other o I
StatedFrovince: State'Frovince:

Zip.-"P?staI I Zip.-"Pc.)staI I

Code: Code:

Country: |United States j Country: |<Se|eu:1 Cne>

[
Continue |
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In this case, the background color matches our own web site, and the “List

Header Background” color is a blue, roughly correlating with the blue in our web
site. However, the blue is a bit too dark. We can change colors by {Clicking} on
the “Colors” link within the Store.

Edit Store: Wild Time Tours

2@

[dentification

Messages

Headers &
Footers

Chwner Settings  Layout
Fagination Colors Fonts
Customer
Accounts

State Based Sales

Tax

Images

Body Text:
Body Link:

Body Active Link:

Body Background:

Body “iewed Link:

pr @
@
@
@
@

Category Tree Background: Iwhite @)

Header Fareground:

List Header Foreground: I#[-ﬁfﬁ @)

List Header Background: cHmson

List Alternate Background: I il ol \)
Mavigation Bar Background: Iwhite \)
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{Clicking} the color button beside the “List Header Background” field brings up
the color control, from which we select a more appropriate blue color to reflect
the colors of our custom web site.

Red: EET_-
Green: W
Blue: EE%__
Color: FE;QEJEE___

Savel Cancel |

You must {Click} “Save” and then “Update” to make the color change effective.

Headers and Footers

Integrating Miva Merchant with an existing web site requires planning. Generally,
you use Miva Merchant to create the Store, create product categories, create
products, implement payment systems, and so forth. Using the “Link” system
that displays the full URL to individual sections within your store is one method of
integration, most particularly for custom buttons from within your own web site.
Another method of integration is using the Headers and Footers of various Miva
Merchant sections. Most sections have “Headers and Footers” as a link in a
form, and most of the Headers and Footers are accessible from the “Headers
and Footers” link in the Store form.
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In most cases, Headers and Footers can contain a combination of HTML and
plain text, complete with image references. For instance, you can input text into
the “Basket Contents Header” and “Basket Contents Footer” in the administrative
system.

Basked Contents Hemdar Frou have salacted e palbawang ibama for puichasa: ;I

.y o

Basked Contents Footer: [piusse warify B quonkiy far sach ibum et pseiding wibh yeul puich . ;I

Ly o

When viewed in a browser, the text you input appears.

Fou hive aslected the lawing Lers fr punchags

Code Praduct Quantity PricelEa. Total
Flam o I:ni:.: Flanda Toer |1_ Upsats I o000l  §280000
Ramires ILI Londan Taur [ | Updale I B0 $5,0000m

Pleasa vaiy tha guanny for each lam baloee pncsading with ypour purchase
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You can also input HTML coding with text to format the appearance of Headers
and Footers, bringing them in line with the design of your existing web site.

Basked Contents Header: [cpociscaat face=" aliaF size="53rou have salactad tha Tl | gty il iFid T 1 puichdia: ‘:_l
sHpnir nfir 2=
¥
| | »
Basked Contents Foodar [opecisctant taces® AliaF size="5" tolom*rd">Flnise virily e geankity g1 asch iem kit :'_I

procaeding vith wew paschane, Afants L0 ohx

il | 3

When viewed in a browser, the text will be formatted accordingly.

You have selecied the following ifems for purchase:

Code Product Quantiby PricelEa. Total
R quﬂ Flarida Towe Il ﬁl wa0on  $2500.00
Remowa ILI Londor Taur  — T I 0000 §E 000.00

Please verify the quantity for each iterm before proceeding with your purchase.
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The Navigation Bar

If you're using the Miva Merchant Look & Feel, you'll notice that a navigation bar
appears at the top of each page in a browser. To customize the navigation bar,
replace the images listed in the “Images” section of the “Store.”

Body Background: [

e e

Mavigation Bar Loga: Igraphic*s.fmmui.fblades.gif

Mavigation Bar Logo Link: |

Mavigation Bar "Select Store™: [araphicsrmmuisselstr.gif
Mavigation Bar "Store™ Igraphic*s.fmmui.fst-:-rfrnt.gif
Mavigation Bar "Account™; |araphicsimmuizaceount.gif
Mavigation Bar "Search®: |araphicsimmuiszearch.git
Mavigation Bar "Product List": [araphicsrmmuiprodiist.gif

Mavigation Bar "Basket Contents™: [araphicsrmmuisbasket.gif

eeeeeeeee

Mavigation Bar "Checkout™: [araphicsimmuischedout. git
"Add One to Basket” Igraphiu::s.i’mmui."add-:-ne.gif
"BLI}" One Mow": Igraphi-::s.i’mmui."buy-:-ne.gif

The Navigation Bar is made up of seven images, six for buttons, and one for the
Miva Logo.

B Miva Logo Image: 17 x 14 pixels
Store Front Image: 62 x 15 pixels
Account Account Image: 45 x 14 pixels
Search Image: 40 x 15 pixels
Product List Image: 65 x 15
Basket Contents Image: 90 x 15

Checkout Checkout Image: 53 x 15

When you create custom images for the Navigation bar, its important to keep the
default dimensions that Miva Merchant is using in mind. You'll notice that all the
images have variable widths, but most of the images are consistently 14-15
pixels in height. When developing your own images, it's wise not to make your
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images higher than 15 pixels. However, you can experiment with width and
height until you are satisfied with the results.

Having created the images, we replace the existing images with our own.

Body Background:

Mavigation Bar Logo:
Mavigation Bar Logo Link:

Mavigation Bar "Select Store”:
Mavigation Bar "Stare™:
Mavigation Bar "Account™:
Mavigation Bar "Search™:
Mavigation Bar "Product List™:
Mavigation Bar "Checkout™:
"Add One to Basket™

"Buy One Mow":

Mavigation Bar "Basket Contents":

Igraphic*s.i‘EIDDDDDD'i."Ing-:-.jpg

Igraphiu::s.i’mmui.i’selstr.gif

e e

Ig raphics00000001 fsorefront. gif

Igraphicﬁ.i‘EIDDDDDD'i."a coount. gif

IgraphicS.i'ElDDDDDD'i.fsearch.gif

Igraphi-::s.i'EIDDDDDD'i.i’pr-:-duc*tlist.gif

Ig raphics000000041/b asketeontents. gif

Igraphic*s.fDDDDDDD'i."chedm ut.gif

Igraphicﬁ.i‘EIDDDDDD'i."add.jpg

eeeeeeeee

Ig raphics00000004/buynow.jpg

You'll notice that Miva Merchant places our custom images in a different directory
from the standard “graphics/mmui” with “graphics/00000001".

When we view the Navigation bar in a browser, we see that our images have

replaced the default images.

Store Front Wl Account (Checkout|

160
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However, there is a background color assigned to the Navigation Bar that we
need to change from black to white. We do so in the “Colors” section of the
Store.

Body Background: [ttt
Body Text: |
Body Link: |
Body Active Link: |
Body Viewed Link: |

Category Tree Background:  [ahite

Header Fareground: |
List Header Foreground: [eseree
List Header Background: [rovalbiue

List Alternate Background: [ettrrad

ONCICR N CIONCRCR O

Mavigation Bar Background: [ahite

When we look at our Navigation Bar in a browser after making the color change,
we see that our own images are nicely integrated into Miva Merchant.

Store Fronf Account Search Product List Basket Contents Checkout
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Exercise

Use the tutorial files to experiment with the different areas of Miva Merchant of
you don’t have your own content developed as of yet. Test the different images in
different fields in Merchant. Purposely put images that you think might be too
large into fields that work better with smaller images — just to see the effects.

Experiment with adding HTML codes into the various Header and Footer fields. If
you are not familiar with HTML codes you can find an HTML course as well as
other resources at www.trainingtools.com.
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Review Questions
1. Can you link to Miva Merchant pages from other web pages that were not

created by Miva Merchant?

2. Can you create your own purchase buttons that will work with Miva
Merchant’s shopping basket?

3. What features of the navigation bar can be changed?

4. Can the navigation bar be removed completely?
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Summary

As a result of this chapter, you should be able to:

* Understand how to link to various sections of Miva Merchant
* Understand the role of Headers and Footers

* Use Miva Merchant’s Color setting
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Answers Appendix

Chapter 1 Review Questions

1.

What products do you currently sell that you think would be best sold on the
Internet? Why?

Think about your products and categories. Which ones make sense? Which
ones don't?

Are your customers already on the net? (Yes/No)
Describe your typical customer’s profile.
Are you prepared to handle international orders from the global marketplace?

Can a consumer in Sydney, Australia (G’day Mate!) use their VISA card to
purchase on your site?

What is a click through? (Define)

A Click Through (also spelled click thru) is a click on a web ad (banner,
medallion, button, lug, etc) that takes the surfer to a special offer page or a
different web site. Often counted and reported as a statistic for web based
advertising. E.g. Our banner ads are running at 4.3% click thrus on
TrainingTools.com.

What is CPM? (Define)

CPM stands for cost per thousand. It's used as a method to price web based
advertising. If banner ads are priced at $50.00 CPM then the cost for 100,000
impressions would be $5,000.00.

What is an affiliate program? (Define) What is an example of one?

An affiliate program is a program that allows 2 organizations to partner in
advertising and selling products. Amazon’s affiliate program has resulted in
their banners and advertising links showing up on thousands of other sites.
Under the program if customers purchase after coming to Amazon from an
affiliate’s site, the affiliate receives commission or compensation for the sale.
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7. What is the standard size for a banner ad?
168 pixels wide x 40 pixels high.
8. What is a URL?

URL stands for Uniform Resource Locator. It is the standard method used,
when creating links, to describe the addresses of files on the web.

9. What are Tags?
HTML coding is often referred to as tagging since most HTML elements have
a beginning point and an ending point known as the opening and closing tag.
These tags use angle brackets, <opening> some content affected by the tag
</closing>.

10.What is uploading?
This term refers to the process of moving a copy of a file, or transferring
information from your local machine (files on your hard drive or information in
your browser) to the web server.

Chapter 2 Review Questions

1. What is the name of the Miva Script file used to remove Miva Merchant?
The name of the file is remove.mv

2. Why do you need to specify a Mail server?
Miva Merchant issues confirmation e-mails to both the customer and the
merchant when a sale is made. It requires a mail server to use to send the e-
mails.

3. Why is the Secure Site Configuration so important?
To be successful you must offer customers a secure environment in which

they can place their orders. If your configuration is not done properly your
customer’s information will not be secure.
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4. What is the name of the Miva Script file used to setup the Miva Merchant
package?

The name of the file is setup.mv

5. Do you have to remove Miva Merchant before attempting to re-install it? (Yes

/ No)

Yes

Chapter 3 Review Questions
1. Can order numbers contain letters? (Yes / No)

No.

2. If you don’'t want to prompt customers to login, in order to make purchases

where would you turn that off?

In the Edit Store menu, select Customer Accounts.

3. Can you put HTML codes/tags into the message, Header, and Footer fields?

(Yes / No)

Yes.

4. What are the 3 methods you can choose from for the calculation of taxes on

sales?

You can select from: VAT, State Based and Shopper Selected.

Chapter 4 Review Questions

1. What is a Delimiter? (Define)

A delimiter is a character used to mark the limits (ending point) of a field. A
data file that is tab delimited means that each piece of data ends with a tab

character to delimit it from the next piece of data.
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2.

If you do not enter any Weight for the product, will the shipping module be
able to calculate a shipping cost? (Yes/ No)

Yes.

What is the maximum number of characters for the Category Code field?
50 characters.

What is the maximum number of characters for the Category Name field?

100 characters.

Chapter 5 Review Questions

1.

Give an example of a product that you sell that requires the customer to make
choices to get the product they want, i.e. Size — SM, M, L, XL, XXL.

Broccoli — small, medium or large? Don't think so!

Can product attributes affect the price of the product?

Yes if the attribute uses a checkbox to allow the customer to select it or not.
Can product attributes be required? Give an example.

Yes. Attributes such as size or color should be required to allow the customer
to order the exact product that they desire.

Why would you only offer a special promotion through the Upsold product
feature?

It allows you to offer the promotion only to customers that are purchasing
other items from your site.

Where is the Upsale offer presented to the customer?

Upsale products don’t show up until the final order information page, during
customer check out.
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Chapter 6 Review Questions

1. Can you use more than one shipping module with your store configuration?
Yes. Different shipping options will be displayed to the customer.

2. What payment option would you use to accept checks?
The check payment module.

3. What options do you have to accept credit cards?
You can choose Credit Card Payment with Simple Validation or you can
choose from one of the real time processing options from the listed vendor
offerings.

4. How does the customer know that their order was accepted / placed?
The customer receives an e-mail confirmation that their order was placed.

5. How do you know when you have sold something?
An order confirmation is e-mailed to the merchant when a customer
purchases from the site.

Chapter 7 Review Questions

1. Can customers create their own account?
Yes, customers can create their own accounts on your site.

2. Why should a customer create an account at your store?

If a customer plans to purchase from your store again, having an account
means that they will not have to enter all of their shipping information again.

3. Can you have special products that are only offered to certain customers?

Yes. You can create an availability group to restrict special products to
selected customers.
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4. Can you have different price lists that are available to different customers?

Yes. You can create price groups that allow you to present different prices to
different customers.

5. Do repeat visitors have to login every time they visit?

Repeat customers may be recognized by Miva Merchant if they have ever
logged in or created an account before. Once recognized the repeat customer
would see any special prices or products that you have associated with their
account. If they choose to purchase an item they will be asked to login.
Chapter 8 Review Questions
1. Do you have to batch orders to process them?
No. You can process each individual order without creating a batch.

2. Why would you want to create a batch?

If your site is generating many orders it will be easier to handle them in
batches as opposed to individual orders.

3. Why would you run a Standard Batch Report?

The Standard Batch Report will allow you to see customer order information
in a summarized format.

4. How can you get your customer order information out of Miva Merchant?

Export the information to a flat file format.
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Chapter 9 Review Questions

1. Can you link to Miva Merchant pages from other web pages that were not
created by Miva Merchant?

Yes. When you create your store with Miva Merchant you can click on the
Links button to display the URLSs for the key pages such as the storefront, the
accounts page, the products page, etc.

2. Can you create your own purchase buttons that will work with Miva
Merchant’'s shopping basket?

Yes. The “add 1 to basket” and “buy 1 now” functions for each product can be
implemented as URLSs for links.

3. What features of the navigation bar can be changed?

The background color and the images for each of the menu items can be
changed.

4. Can the navigation bar be removed completely?

No. The navigation bar cannot be removed or disabled without customization
to the Miva Merchant software.
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