Power Tools and Bedroom Shoes


Whether it is raining outside or the sun is shining, American men and women contribute to the national economy by going shopping. Either going to the mall, hardware store, coffee shops, or bookstores, men and women have different tastes and tolerances for shopping. Besides the obvious differences between men and women, the basis on which both purchase goods and services differs greatly by what products are purchased, why they shop, and how each makes purchases.


G.I. Joe’s, power tools, and sporting equipment are some products that men buy. These few products all have distinct and rational purposes for men. Toys are purchased as learning devices that drive egos of men to purchase tools or equipment that resemble those toys. Toy guns are prime examples of this. Guns are the most realistic training tool of all time; thus, explaining the reason why men have great precision with real weapons. Until a man purchases a real gun, everything else is just practice. Bowling balls and golf clubs are another set of products that are used as methods of training young men to deal with stress. Another major product that is admired by American men is sports cars. Sports cars fascinate men; by their ability to go fast, their sleek styling, and above all else, their youthful feeling. Cars are make-up for men. 


On the other hand, women purchase products much different than men. Products such as shoes, clothes, make-up, and shoes are considered common ground between all women. An armada of shoes are need for any woman to function properly. 

Any woman must have a complete set of shoes that will match accordingly with any outfit that she might have in her closet.  No pair of shoes is complete unless accompanied by an outfit. Clothes are the second most important product to women. Women do not just buy clothes; they buy outfits. Outfits are clothes with a theme. Most women have seemed to figure this out and are certainly much better dressers than most men.  To meet social and personal demands, their outfits must change and change often. Thus, the quest for more clothes continues as long as wallets are full of cash and credit. However, scented candles make up another portion of products that are bought by women. Candles make an environment more relaxing and comfortable. If the mood is not right, then there is going to be a fight. Sometimes candles are used for atmospheric décor or to cover-up a displeasing smell. To women, nothing can smell too good.


Another topic is differences between men and women and the reasons each go shopping. Men usually do not go shopping by choice, but by force. To hold the money and the bags is the job of men who go shopping. Most of the time, men purchase products because some things around the house or on the car are broken and are in need of repair. Another is preventive maintenance. To keep certain household operations running smoothly, some things need to be repaired, replaced, or maintained. Grass cutting is a good example of this because men want their house, or kingdom, to be beautiful, clean, and presentable. There is no better way to reflect a man’s devotion to his home than proper lawn care.


However, grass cutting and maintenance are not reasons for a woman to go shopping. Most reasons why women go shopping are that they shop for men. Women want attention, and what better way to get and keep a fellow’s attention than wearing a classy, new outfit that fits in all the right places. The most affordable way for women to attract attention is to get their hair styled. Hard as a rock and bright as the lights in Las Vegas, a woman’s hair can either attract attention or throw a small airliner off course. Changes in styles of any woman’s hair; for better or for worse, a man must make a nice comment about it. It comes down to this, while men make their house look good, women make sure that the house does not look better than them.


To get a good feel for the differences between men and shopping and women and shopping is to understand the tactics and approaches of how both shop for products. The tactics used by men are straightforward and clear; moreover, men are more right-to-the-point shoppers. They do not need any time to compare prices or features on items that appeal to them. Newspapers and television perform all the preparatory duties before men go shopping. It is possible for men to spend all their cash on one item and be happy about the purchase, only if the product is worth that much. Discussion between men about attributes of products is rare. Men do not deliberate about which lawnmower he looks better riding or the looks of golf shoes.  Purchasing decisions are usually made by what is needed and not just the aesthetics of a product. Lawnmowers are bought for a purpose that any buyer would need for his or her yard, not just how one would look while riding.


In contrast, women may begin a shopping spree with intentions of being direct, but there are a lot of stores between the mall parking lot and her outfit. Because of this, it is more likely for women to change their shopping appetite, which causes more time and money on shopping. Women do purchase more products than men, usually at better prices, but this does not mean that it will keep them from spending all their cash and credit. Making a decision on just about any product a woman needs to have her best friends with her to comment about the products that she wishes to purchase.

The process by which men and women make purchasing decisions is evident.  Men are hunters because the products that men buy reflect power, precision, and brute strength. Women are gatherers because of the amount of clothes, make-up, and shoes that accumulate and clog up their closets.   Because the sexes have different tastes and tolerances for shopping, the American economy will never falter. 
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