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                      NEWSLETTER
          XXXVII Edition
Gasoline Retailers Association of Florida is a non-profit association representing Independent Gasoline Retailers, Convenience Stores, Gasoline Service Stations, Repair Shops, Tire Retailers, Truck Stops and Associates throughout Florida.  Our goal is to improve the interests of these independent businesses and the motoring public.  Cooperation with insurance companies provides benefits for our members.  These benefits include money-saving programs for group health, workers' compensation dividend program, casualty, property and gasoline tank liability insurance. Benefits also include financing to purchase your gasoline station property and much more. 

Any eligible businessman or woman, who joins, and participates in on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays.
LIFELINE OF THE

 GASOLINE INDUSTRY
THE INDEPENDENT GASOLINE DEALER

VISIT OUR WEB SITE FOR THE LATEST GASOLINE INDUSTRY INFORMATION AND BENEFITS

http://www.flagas.com
Disclaimer: Comments, articles, and data we provide are based on information we deem to be accurate and reliable. However we cannot guarantee, nor do we accept responsibility, for the accuracy of this information.

*JOIN THE GASOLINE RETAILERS ASSOCIATION of FLORIDA*

MANY MEMBER BENEFIT PROGRAMS

**JOIN TODAY**

Take advantage of the many member benefit programs from insurance to financing to purchase your station property.

Now that the summer season is here, tourist and out of towners will be making purchases in your gasoline station.  Take advantage of your good service and be helpful whenever you can.  The oil company-ops, Costco, WalMart, BJ’s, Sams etc., can not compete with you, the independent gasoline dealer.  Bill Schutzenhofer, former vice president of marketing, Shell Oil Company, stated that an independent dealer can operate a gasoline station more efficiently and cheaper than an oil company. 

New York State Lawmakers Pass Below-Cost Pricing Bill

ALBANY, N.Y. - New York State lawmakers have passed a bill aimed at preventing below-cost sales of motor fuels, which Gov. George Pataki is expected to sign. 

The legislature has recognized the importance of protecting small businesses from the predatory practices of some of the big box retailers. When market share is gained and competition is driven away, the effect of any predatory pricing would be to increase prices for consumers. Under the bill, selling below cost is defined as selling fuel below the cost of acquiring product, plus overhead.  The bill would confer no private right of action for retailers who believe they have been harmed by a competitor's actions. Rather, any complaints of below-cost selling would first be examined by the state Consumer Protection Board, which would then refer cases for prosecution to the attorney general.

The bill does not require a minimum markup on fuel. Retailers simply must be able to show their cost of acquiring product, plus any overhead costs, including transportation.

The bill was passed by the Assembly last June.  The Senate passed its version of the bill June 20, but added a three-year "sunset" provision. Final action on the bill was taken on Tuesday, when the Assembly voted to add the sunset provision to match the Senate.

The bill would be effective immediately upon Gov. Pataki's signature, and would expire three years from that date. 

NEWS OF INTEREST

PRIVATE
The case is a jury verdict entered in far away Guam on May 15, 2002 in Park v. Mobil Oil Guam, Inc.

Mobil dealer Michael Park discovered that he was being systematically cheated by his supplier’s drivers, who parked their tanker trucks on a slope so that motor fuel inside the tankers would not fully empty into his underground storage tanks, even though he was being charged for full loads.

The jury found that the drivers were using some of the fuel paid for by Mr. Park for their own use and were also pouring some back into the Mobil storage facility, all with the knowledge of the terminal manager.

The jury found that Mr. Park’s actual damages were $50,000, a not inconsiderable sum. Of far greater significance, however, the jury found that the actions of Mobil’s employees constituted intentional fraud, and imposed punitive damages against Mobil of $2,800,000. Mobil, it is said, plans to appeal.

Tanks Leak Gasoline in Florida Soil

Buried storage tanks are leaking gasoline into 25,000 sites around the state, causing concern that drinking water may become contaminated, state officials said.

Florida's absorbent, sandy soil and residents' dependence on groundwater contribute to the concerns, the Florida Department of Environmental Protection said.

Public wells used by 17 million people are within a half-mile of leaking tanks.

"People don't realize when they are filling their cars with gas that they are handling a hazardous substance  gasoline is explosive and it can cause cancer," said Michael Ashey, chief of the Bureau of Petroleum Storage Systems for the Florida environmental agency.

Florida ranks third after California and Texas in gasoline use, burning nearly 20 million gallons a day, according to the U.S. Department of Energy.

About 22,000 of the leak sites are near gas stations and similar facilities, the department said.

Florida also has more leak sites than any other state except California, the U.S. Environmental Protection Agency said.

State officials are cleaning up more than 3,000 sites, and more than 10,000 sites are awaiting cleanup. The state will require double-walled petroleum-storage systems to replace older tanks by 2010.

The state spent $151 million last year to expedite the cleanups, but officials say they need more money to reduce the backlog.

Divorcement and Open Supply:  Gasoline station profit margins on gasoline are very low and in some cases zero.  At the same time, the oil companies generate windfall profits.  The independent dealer gasoline stations do not profit from run-ups in gasoline prices.  In fact, higher retail prices actually cut even deeper into retailers' profit margins because more consumers pay for their purchases with credit cards when prices rise, hitting retailers with additional credit card processing fees. 

When the U.S. refining system is running at 100 percent capacity and that equipment is becoming dangerously outdated and breaks down, the oil companies raise the price of gasoline.  If refinery equipment were a car, it would be out of warranty.

Refiners BP Plc and Marathon Oil Co.  cut back their production because of unprofitable refining margins, industry sources told Reuters.

The industry source cited by Reuters was unable to quantify the extent of BP's cuts, but said the reduction in crude oil processing was not linked to maintenance work on a hydrotreater at BP's 260,000 barrel-per-day Carson, Calif. plant. The source said cutbacks had also been implemented at BP's 223,000 barrel-per-day refinery in Ferndale, Calif.

Marathon Oil has reduced production by 15 percent across its 935,000 barrel-per-day refining system, industry sources told Reuters. It was not clear whether the cuts included production lost because of a leak at Marathon's 90,000 barrel-per-day gasoline unit in Garyville, La.

Once the few oil companies have total control of the oil industry, they can paralyze the country with a cut back or strike. 

Here is a classic example why “Divorcement and Open Supply” should be law because there isn’t any competition at the wholesale level.  Without captive dealers (dealers are captive buyers), the oil companies would have been ready for disruptions and repairs to be competitive.  When dealers have a choice to buy gasoline at the lowest wholesale price, the consumer will benefit with lower prices at the pump instead of all the excuses by the oil companies to increase gasoline prices.

The oil companies have fought with all their energy against legislation for Divorcement and Open Supply.  Why are the oil companies against true competition. 

OIL COMPANY MYTH

You shouldn't fix what "ain't" broke... the gasoline marketplace works just fine the way it is.
The Reality...
Just look at the gas prices ... Then consider the vertical integration and consolidation of the wholesale and retail markets by just a few major oil companies (our legislators found vertical integration to be anti-competitive and anti-consumer in the movie, beef, liquor and telecommunications industries)... And keep in mind the proliferation of company-operated stations and the ridiculous pricing zones used by those oil companies that pit one community against another... then the reality is clear - the system is broken and it must be fixed! Divorcement and Open Supply and the elimination of Zone Pricing is the fix.

OIL COMPANIES REPORT HIGHER SECOND QUARTER PROFITS

Major oil companies are reporting higher second quarter profits but are still below profits from a year ago, according to the Wall Street Journal of Friday, July 12. Factors such as ongoing political instability in the Middle East and production constraints aided a recovery in oil prices.

Strong oil prices are being attributed to a turnaround in manufacturing, the outbreaks of violence in Israel, the ongoing war on terrorism and a self-imposed Iraqi embargo in April and May to protest Israel's military incursion on the West Bank.

Feds Maintain Fuel Predictions

The U.S. government today held to its previous forecast for gasoline prices this summer, predicting motor fuel will peak at a retail average of $1.43 per gallon national average.
That would make gasoline prices this summer 11 cents lower than last year's average and well under the weekly record high of $1.70 a gallon reached in May 2000, the Energy Information Administration (EIA) said in its latest monthly supply and demand report. 
"Adequate stocks of gasoline combined with strong levels of gasoline imports are factors mitigating high motor gasoline prices this summer," the EIA said, even as motor gasoline demand flirts with record levels.
June pump prices across the nation averaged $1.42 per gallon in June, within pennies of levels they have held since late March, EIA said. EIA gave the caveat that pump prices "could creep up a bit" as crude oil prices are expected to remain strong and demand for gasoline is likely to increase over the next several months. 
Retail gasoline prices could rise by 10 cents to 15 cents per gallon in 2003 with a U.S. economic rebound, EIA said. Pump prices also could spike in different regions of the country if there was a major refinery or pipeline problem, the report said. 


Opec warns of oil price war with Russia
By Matthew Jones in London and Robert Cottrell in Moscow

The Organisation of Petroleum Exporting Countries said on Friday it was prepared for a price war unless Russia took steps to curb its rapidly growing production. 

A senior Opec official said the cartel, which supplies about a third of the world's oil, was becoming increasingly frustrated by Russia's improving relationship with the US and its growing share of the world market. 

"The Russians are playing a dirty political game with Opec and it is becoming very hard to trust them. If they are keen on having a price war, so be it. It is time we abandoned the soft approach and became more aggressive," said the official. 

The comments mark an escalation in the tension that has been building between Opec and Moscow over the past six months. 

Russia, in common with Mexico and Norway, other large non-Opec members, agreed to trim exports in the first half of this year in an effort to maintain oil prices in Opec's $22-$28 per barrel target range. 

But many observers believe Russian producers kept volumes high through exports of refined products and exports of oil to neighboring countries of the Commonwealth of Independent States, which were not covered by the loose agreement with Opec. 

The Opec official's comments followed remarks by Rilwanu Lukman, Opec president, that the organization had "the reserves and the capacity" to respond to a price war with Russia. 

Opec ministers are due to meet on September 18 to decide whether to change the current production quotas. The official said an increase in output was backed by most ministers, with the intention of driving crude oil prices down by $3 or $4 a barrel. 

The US has been encouraging Russia to raise its oil production and exports as relations between the two countries have improved since the terrorist attacks on the US last September. It sees Russian oil as a means of reducing Opec's ability to fix prices and as a hedge against instability in the Middle East. 

According to Renaissance Capital, a Moscow investment bank, Russian crude oil production rose 8.6 per cent year-on-year in the first half of 2002, and total crude oil exports rose 3.4 per cent. 

In February this year Russia briefly overtook Saudi Arabia, the leading member of Opec, as the world's biggest oil producer. 

Leo Drollas, oil analyst at the Centre for Global Energy Studies, said any move by Opec to drive down the crude price would be "nonsensical". 

"The only way Opec could win the market share issue would be by dropping prices to $12-$15 a barrel and that would hurt Opec countries more than Russia," he said. 

INSURANCE RECOMMENDATIONS

· Liability: At least six weeks before your policy expires, seek out competitive quotes from at least one additional agent/company.  You will need to know your current policy coverage and terms to get competitive information. Gasoline Retailers Association of Florida/Insurance Office of America money saving programs with a complete insurance package to meet your business responsibility. 

Contact Glen Esbjorn from the Insurance Office of America for your insurance needs @ (800) 242-6899  (407) 788-3000 or Pat Moricca @ (407) 774-9700 

PAID  DIVIDENDS FOUR YEARS IN A ROW 

· The Dodson Workers’ Compensation DIVIDEND program 

contact:


Carl Schmachtenberger,       (800) 993-7840   (941) 627-6644

or Pat Moricca @ 

 (407) 774-9700.

· Dodson Group Workers’ Compensation dividend program is available to the Gasoline Retailers Association of Florida membership.   With this program, you can save from the start.  You also have the opportunity to get money back as a dividend each year when all participating members emphasize employee safety and keep claims low. 

Although dividends can’t be guaranteed, participating Gasoline Retailers Association of Florida members have received a  dividend on paid premiums for four consecutive years!

Gasoline Retailers Association of Florida members using the program also can take advantage of free loss control services and an interest-free installment pay plan.  Offered by Dodson Group, the plan includes claims cost containment programs to hold down medical costs and keep future premiums low.

As a Dodson Group policyholder, you’re backed by the stability and expertise of an industry leader.  Dodson Group’s foundation is over 100 years strong.  They have helped Gasoline Retailers Association of Florida members save money on their workers’ compensation insurance and know what it takes to keep employees safe. 
CENTS PER GALLON MAKES NO SENSE

Petroleum retailers have always looked at gasoline margins on a cents per gallon (cpg) basis.  Retailers have been indoctrinated into using this method, even though it doesn't clearly depict the profit needed to sustain a viable business.  In today's spiraling gasoline market, cents per gallon makes no sense at all.  Determining profit as a percentage of retail price is a must as volumes and company incentive programs are reduced and, in some cases suspended.  Rental incentives must be accounted for as profit to the cost of operation in order to adequately stay in step with rising gasoline prices.

Don't be a fool when it comes to fuel.  Pass along your costs or you will surely suffer financially.

BOYCOTT COSTCO,  WAL-MART, SAM’S CLUB And BJ’s WHOLESALE CLUB

Costco, Wal-Mart, Sam’s Club and BJ’s  Club are selling gasoline below the marketing areas of Florida.

Gasoline station dealers who purchase convenience store items from Costco, Wal-Mart, Sam’s club and BJ”s  Wholesale club should boycott them while they undersell the gasoline market.  All stations in the marketing area of a Costco, Wal-Mart, Sam’s Club and BJ’s should file a complaint for violation of the MFMPA of Florida for selling gasoline below cost.  There is no way anyone can compete with a Costco, Wal-Mart, Sam’s Club, BJ’s, Albertson type situation.  Gasoline retailers in Florida buy millions of dollars worth of merchandise from these stores while at the same time trying to compete with pump prices that are below cost. Contact the Gasoline Retailers Association of Florida for complaint forms at (407) 774-9700.

Gasoline Retailers Association of Florida is committed and very involved to correct the unjust position the gasoline dealer is in.  It takes a lot of time, energy and money to make changes in the gasoline industry.

Although Costco, Wal-Mart, Sam’s Club and BJ’s have been able to retail gasoline at a much lower rate than that of the oil companies captive franchisees, i.e. Shell, Chevron, Exxon, Texaco etc., it unfortunately positions these franchisees in an unfair competitive situation.  Although the community in general does benefit from lower gasoline prices, that benefit is of

an objective nature.  Existing dealers due to lack of volume terminate employees.  Though competition is important, please remember that even Costco, Wal-Mart, Sam’s Club and BJ’s will be at the mercy of the major oil companies once there is no competition.  The major oil companies will most likely raise the price of product to them.  What we have here is less consumer choice and a reduction in competition. The same scenario has also taken place within other states.  I have had many members address concerns regarding the unprofitable nature of their stations.

Oil companies make all of our gas, set all of the wholesale prices for fuel, and they control the retail prices through company-operations and pricing schemes (like zones).  Divorcement, Open Supply and eliminating price zones returns competition to the retail marketplace, and the oil companies will have to compete strenuously at the wholesale level to keep their market shares and the consumer will benefit.  

Why are the oil companies opposed to true competition??? 

Cheerwine Soft Drink Expanding To Florida
SALISBURY, N.C., July 22 /PRNewswire/ -- Cheerwine soft drink, which has quenched the thirst of consumers throughout the Southeast for 85 years with a unique cherry taste, rich burgundy color and bubbly effervescence, is now available in Florida.  With the exception of Miami and the Panhandle west of Tallahassee, Cheerwine is available at grocery and convenience stores across the state, including Jacksonville, Daytona, Orlando, Lakeland, Ocala, Tampa, Sarasota, Fort Myers, Cocoa, Fort Pierce and Boynton Beach, as well as 47 surrounding counties. 

"By moving into Florida, we are solidifying our presence in the Southeast," said Mark Ritchie, president of Carolina Beverage Corp., maker of Cheerwine and a fourth-generation, family-owned soft drink company headquartered in Salisbury, N.C. 

"Florida is a tremendous market for us, as there are legions of Cheerwine fans who have relocated to the state having grown up with their favorite soft drink," Ritchie said. "By coming to Florida, Cheerwine will be available to more than 11.5 million residents from Jacksonville in the north to Boynton Beach in the south." 

Southeast-Atlantic Beverage of Jacksonville, Fla., will distribute Cheerwine in Florida. 

"Sales of non-cola beverages have outpaced cola sales for the last five years or more," said Gary Hallett, vice president of marketing for Southeast- Atlantic. "Consumers are trying different soft drinks, and they are demanding products like Cheerwine." 

Hallett described today's soft drink consumer as "somewhat younger, someone who is looking for a variety of unique, bold tastes." 

Regular Cheerwine soft drinks will be available in the new Florida markets in two-liter and 20-ounce bottles, as well as in six-pack cartons. 

"Cheerwine is a unique product with a great taste," Hallett said. "The drink fits the profile of what today's consumers are demanding. Cheerwine will do quite well in Florida." 

In addition to the Florida markets, Cheerwine is distributed in North and South Carolina, as well as portions of Tennessee, Georgia, Virginia and West Virginia. 

Carolina Beverage Corp. was founded in Salisbury, N.C., in 1917 and originated the Cheerwine and Diet Cheerwine soft drink brands. Carolina Beverage also is a major distributor of its own Blue Mist purified water. 

For more information about Cheerwine, its history, products and recipes, as well as information on how to purchase Cheerwine products online, visit the website at www.cheerwine.com 
Fast-Food Chains Under Legal Attack

NEW YORK -- A lawsuit has been filed in New York City charging that McDonald's, Burger King, Wendy's and KFC are responsible for the plaintiff 's obesity and related health problems. 

The lawyer for the plaintiff clearly linked the suit to the class actions suits that have ravaged the tobacco industry. "You don't need nicotine or an illegal drug to create an addiction, you're creating a craving," said attorney Samuel Hirsch. "I think we'll find that the fast-food industry has not been totally up front with the consumers."

The suit specifies, according to the Associated Press, that the fast food chains are "irresponsible and deceptive in the posting of their nutritional information, that they need to offer healthier options on their menus, and that they create a de facto addiction in their consumers, particularly the poor and children." The damages being sought have not yet been established.

According to the news reports, the plaintiff is a 56-year-old maintenance supervisor who says he ate at fast-food restaurants four or five times a week, causing obesity, diabetes, high blood pressure, high cholesterol and the two heart attacks he has suffered.

While industry officials have been quick to lambaste the suit as frivolous, it nevertheless has to be taken seriously because it likely will set off a series of copycat suits. And, if plaintiffs go after the fast food restaurants, they also will almost certainly go after the consumer packaged goods manufacturers, and possibly even the retailers that sell these products. 

MEMBER BENEFITS

· Newsletter








(407) 774-9700

· Help Line Pat Moricca 






(407) 774-9700 

· Luis S. Konski Attorney 






(305) 260-1031

· Dodson Group Workers’ Comp. Dividend Program 

      (paid  dividends 4 consecutive years) 

      Carl Schmachtenberger






800) 993-7840 (941) 627-6644 

· Group Health, Property & Casualty Liability 

     contact: Glen A. Esbjorn 






(800) 243-6899 (407) 788-3000

· Underground Storage Tank Insurance 

     contact: Glen Esbjorn 






(800) 243-6899 (407) 788-3000

· MAI Appraisal Clayton, Roper, & Marshall, Inc., 

      contact: Steven L. Marshall MAI 





(407)-772-2200 x 314

· Gasoline supply contact Apec Gas contact: Bill McKnight 


(813) 681-4279

· Gasoline supply Golf Oil Co. Major brands 

      Renovation funding available 





(813) 241-4610

· Specializing in commercial loans 

      contact: John Grogan Goleta National Bank 




(904) 731-9020 

· Grogan Realty Co. Gasoline stations, Comercial property 


(904) 737-3493 Fax (904) 731-0025

· Chokshi Accounting & Tax Services, Inc. Dinesh Chokshi 


(407) 332-8311 Fax (407) 332-7111 

· Integrated Cleaning Systems, Inc. Car Wash Equipment, 100% financing available, 

      Buy, Lease, Co-op Revenue Sharing contact: Kevin Collette or Tory Buckley (888) 927-4631 (561) 844-7760

· ATM EXPRESS contact: Linda Stewart or Keith Howard 


(888) 600-4368 

Any eligible businessman or woman, who joins, and participates in a few on-going programs, will find that his/her savings in overhead costs will more than justify the dues that each member pays. 

GASOLINE RETAILERS ASSOCIATION of FLORIDA

WELCOMES ALL NEW MEMBERS

MEMBERSHIP DOES NOT COST, IT PAYS

**CLASSIFIED**

RAMADA INN LONGWOOD

(Orlando area)

And Conference Center

2025 W. State Road 434 Longwood, FL 32779 (I-4 Exit 49)

407-862-4000 Fax 407-862-3530 

www.ramadainnlongwood.com 
e-mail sales@ramadainnlongwood.com 

 Tropical Outdoor Pool 




Free Airport and Theme Park Transportation 

 24-Hour Business Center 




Meeting Space Up To 500 People 

 Discount Good Neighbor Rate Guaranteed 


200 Newly Renovated Rooms In-Room Coffee Maker 

 Microwave, Refrigerator, Remote TV 



Wedding or Event Room 

SUPPORT ASSOCIATE MEMBERS WHO SUPPORT OUR ASSOCIATION

Grogan Realty Co. 
Specializing in Gasoline stations & Commercial property 
Financing available 
(904) 737-3493 Fax (904) 731-0025

Insurance Office of America 
150 Westmonte Drive 
Altamonte springs, FL 32716-7933 
Underground Storage Tank Insurance 
Group Health, Property & Casualty Liability 
Contact: Glen Esbjorn (800) 243-6899 

Dodson Group Workers’ Comp. Dividend Program (paid dividends 4 consecutive years) 
contact: 
Carl Schmachtenberger  (800) 993-7840 (941) 627-6644 
 

MAI Appraisal
Steven L. Marshall MAI, SRA  

Clayton, Roper & Marshall, Inc.              

246 N. Westmonte Drive

Altamonte Springs, FL  32714   

(407)-772-2200 x 314

**STATIONS FOR SALE**

Spanish River Chevron 
4055 N. Federal Hwy. 
Boca Raton, FL 33431 
Contact Ira Winters 
(561) 391-8774 

**BOAT FOR SALE**

23’ 1993 Four Winns Cuddy 235 Sundowner with dual axel trailer 5.8 OMC Corba I/O 
Full transom mold-in swim platform. Huge cockpit seats 8, Bimini and storage cover, VHF, stereo, depth, molded fiberglass floor, no carpet Good deal for $9,500. 
Please Contact Pat @ 407-774-9700.
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