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Teacher: Robert L. Goetsch   Room:105     Class: Communications Applications 

Date:01/14/02-01/18/02        School: Royal High School         Period: 1st, 2nd,3rd & 6th  Conference: 7th period      For: 9th –12th 



Lesson Plan 1.2 Communications Applications 

Section Objectives: 

Topic or Concept:

The student will learn how to…

· Explain the importance of organizations as contexts for communication.

· Describe three functions of organizations.

· Explain the concepts of personal and organizational culture.

· Analyze the seven elements of organizational culture and their influence on members of the organization.

· Identify appropriate strategies for communicating across diversity.                                          

Focus / Concept Map:  

· Bellringer Chapter 1 page 14 first paragraph 

· Graphic organizer transparency 1.2 Concept Map
· Graphic organizer transparency strategies and activities, transparencies 1.2

· Interactive Tutor Self-Assessment Software Chapter 1.2 

· http://communicationsapplications.glencoe.com overview chapter 1

Constructivist / Application Activities / Student Centered:

According to Andrew S. Grove, CEO of microchip giant Intel, the form of communication most useful to him is the brief conversation. However, he believes written reports are necessary because they often include more concrete information than conversation.

         Divide the class into two groups: writers and talkers. Read to the students a brief item from a magazine or newspaper. Give them about five minutes to process this information. Ask the talkers to prepare to tell the story in their own words; have the writers summarize the story on paper. Have volunteers from both groups present their versions to the class. Discuss the differences in the two forms of communication. Ask students what they considered the strengths and the weaknesses of oral and written communication on the basis of this exercise. 

The need to keep the public informed is a major concern of many large organizations. Point out that public relations officers—specialists in communication—have as part of their job maintaining the confidence and goodwill of the public.

         Brainstorm with the class situations in which an organization would have to launch a vigorous communication campaign to inform and reassure the public (examples: a product recall by a manufacturer; a meningitis outbreak at a hospital). Have students form groups and create a plan of action for the emergency. Ask them to come up with a variety of communication strategies: posters, letters, meetings, and interviews. Ask each group to present its master plan to the class and to read or perform at least one of its strategies.

Many corporations have employee policy handbooks. These policies help employees know what a company’s expectations are.

         If possible, acquire the employee handbooks for several corporations. Have each group of students choose a handbook; examine its rules, benefits, and expectations; and analyze them for placement in categories. The groups could establish categories such as rules and expectations that foster positive employee relationships and rules that help prevent negative employee interactions. Allow time for each group to present its handbook categories. 

         For many students, starting a writing task is a major hurdle. Point out that the prewriting step does not always require painstaking analysis. Sometimes, just filling a space with words is enough to get the writing process underway. 

Designate four or five areas of chalkboard as workstations for making lists. Label each station with the heading of a topic that will be accessible to all the students: pet care, advice for teens, and a better school. Divide the class into groups and have them circulate from station to station, writing a new idea under each heading. When the lists are full, have students return to their desks and write for five minutes on any one of the subjects that interests them.

Motivation: 

· Will discuss world, national, state, local, and sports news and will tie the news events to the communications process associated with Ch. 1.2.

Classroom Design: 











Interdisciplinary Lesson:

         Social Studies Corporations and unions, though sometimes disagreeing with each other, have contributed to the economic drive that has made the United States so prosperous. Point out that many of these organizations have a rich and exciting history.

         Activity: Have students research the history and structure of a union or corporation of their choice. Ask them to establish what made this organization successful or notorious. How did it provide identity and unity for its members? What has been its impact upon society? Invite students to present their findings to their classmates. Discuss with the class the intersecting roles of organized labor and management.

Teach:

· Teachers Wraparound Edition, PP. 15-25 

· Guided reading activities workbook activity 1.2

· Application activity 1.2

· Teaching transparency 1

· Vocabulary activity 1

· PuzzleMaker Software Chapter 1

· MindJogger Videoquiz Chapter 1

· Communication in Action Videotape, Videodisk Chapter 1

· Presentation Plus! Chapter 1.2   

· http://communicationsapplications.glencoe.com Communication practice lab 1.2 Communication practice lab lesson plan 1.2

Assessment: 

· Teachers Wraparound Edition, PP. 25-26

· Section Quiz 1.2

· http://communicationsapplications.glencoe.com Self Check and study guide 1.2 Interactive Tutor Puzzle Chapter 1

· Reteaching activity 1.2

· Enrichment activity 1.2 

Multicultural Component: 

· Students will discuss, analyze, and identify, organizational culture, their influences, and strategies for communicating across diversity.      

Heroes of Other Cultures Remind students that the heroes they celebrate are not necessarily equally famous in other cultures. Point out that many societies have their own Babe Ruths, Abraham Lincolns, or Oprah Winfreys.

         Activity: Invite English language learners to list the heroes of their own cultures. Assign a name to each member of the class and have students research their subjects. (If not enough names are generated within the class; assign students a country and an area, such as India and film, Australia and sport, and Mexico and literature. Have them find their own heroes within these categories.) Ask students to present their findings to the class. 

Technology:

· Computers

· Communication software (Power Point) 

· Internet

· Overhead

· Computer Projector    

Materials and Teaching Tools:

· Textbook

· Computer Lab with internet access

· Transparencies 1.2

· Worksheet activities 1.2 

· Writing materials

· Communication Applications software

Lesson Procedures: 

· Use Bellringer to get students active during beginning classroom procedures.
· Discuss Bellringer. Talk about news.
· Use graphic organizer 1.2 to introduce 2nd section of textbook.
· Critical thinking activities. 
· Look at web site Communicationsapplications.glencoe.com and do overview chapter 1 and Communication practice lab 1.2
· Do closing discussion. Repeat Bellringer Ask for further information.   
Close:

· Teachers Wraparound Edition, P. 26 Ask Bellringer question again and explore added information. Write down the most important element.

Extending & Customizing: 

· Communication Survival Kit, SE, pp. 596—659

· Application Activities 1-2 

· Technology Application Activity 1

· Presentation Plus! Chapter 1.2

· Interactive Lesson Planner Software 1.2

· Glencoe Interactive Grammar 

· communicationapplications.glencoe.com 

Chapter Activity 1 

Chapter Activity 1 Lesson Plan 

Web resources, State resources
TEKS:

(1) Communication process. The student demonstrates knowledge of various communication processes in professional and social contexts. The student is expected to:

(A) explain the importance of effective communication skills in professional and social contexts;

(B) identify the components of the communication process and their functions;

(C) identify standards for making appropriate communication choices for self, listener, occasion, and task;

(I) recognize the importance of gathering and using accurate and complete information as a basis for making communication decisions;
(J) identify and analyze ethical and social responsibilities of communicators; and

(K) recognize and analyze appropriate channels of communication in organizations.

(2) Interpersonal. The student uses appropriate interpersonal-communication strategies in professional and social contexts. The student is expected to:

(A) identify types of professional and social relationships, their importance, and the purposes they serve;

(B) employ appropriate verbal, nonverbal, and listening skills to enhance interpersonal relationships;

(E) make clear appropriate requests, give clear and accurate directions, ask appropriate and purposeful questions, and respond appropriately to the requests, directions, and questions of others;

(G) communicate effectively in interviews;

(I) analyze and evaluate the effectiveness of own and others' communication.

(3) Group communication. The student communicates effectively in groups in professional and social contexts. The student is expected to:

(A) identify kinds of groups, their importance, and the purposes they serve;

(B) analyze group dynamics and processes for participating effectively in groups, committees, or teams;

(C) identify and analyze the roles of group members and their influence on group dynamics;

(D) demonstrate skills for assuming productive roles in groups;

(E) use appropriate verbal, nonverbal, and listening strategies to promote group effectiveness;

(F) identify and analyze leadership styles;

(G) use effective communication strategies in leadership roles;

(H) use effective communication strategies for solving problems, managing conflicts, and building consensus in groups; and

(I) analyze the participation and contributions of group members and evaluate group effectiveness.

(4) Presentations. The student makes and evaluates formal and informal professional presentations. The student is expected to:

(A) analyze the audience, occasion, and purpose when designing presentations;


(B) determine specific topics and purposes for presentations;

(C) research topics using primary and secondary sources, including electronic technology;

(D) use effective strategies to organize and outline presentations;

(E) use information effectively to support and clarify points in presentations;


(F) prepare scripts or notes for presentations;

(G) prepare and use visual or auditory aids, including technology, to enhance presentations;

(I) use effective verbal and nonverbal strategies in presentations;

(J) prepare, organize, and participate in an informative or persuasive group discussion for an audience;

(K) make individual presentations to inform, persuade, or motivate an audience;

(L) participate in question and answer sessions following presentations;

(M) apply critical-listening strategies to evaluate presentations; and

(N) evaluate effectiveness of his/her own presentation.

TAAS Reading Objectives: 

Objective 1 

Students will determine the meaning of words in a variety of written texts.

Objective 2 

Students will identify supporting ideas in a variety of written texts.

Objective 3 

Students will summarize a variety of written texts.

Objective 5 

Students will analyze information in a variety of written texts in order to make references and generalizations.

Objective 6 

Students will recognize points of view, propaganda, and/or statements of fact and nonfact in a variety of written texts.

 TAAS Writing Objectives:

Objective 1 

Students will respond appropriately in a written composition to the purpose/audience specified in a given topic.

Objective 2 

Students will organize ideas in a written composition on a given topic.

Objective 3 

Students will demonstrate control of the English language in a written composition on a given topic.

Objective 4 

Students will generate a written composition that develops/supports/elaborates the central idea stated in a given topic.

Objective 5 

Students will recognize appropriate sentence construction within the context of a written passage.

Objective 6 

Students will recognize appropriate English usage within the context of a written passage.

Objective 7 

Students will recognize appropriate spelling, capitalization, and punctuation within the context of a written passage. 
Language Arts National Standards:

	3. 
	
	Students apply a wide range of strategies to comprehend, interpret, evaluate, and appreciate texts. They draw on their prior experience, their interactions with other readers and writers, their knowledge of word meaning and of other texts, their word identification strategies, and their understanding of textual features (e.g., sound-letter correspondence, sentence structure, context, graphics).


	4. 
	

	Students adjust their use of spoken, written, and visual language (e.g., conventions, style, vocabulary) to communicate effectively with a variety of audiences and for different purposes. 


	5. 
	

	Students employ a wide range of strategies as they write and use different writing process elements appropriately to communicate with different audiences for a variety of purposes. 


	6. 
	

	Students apply knowledge of language structure, language conventions (e.g., spelling and punctuation), media techniques, figurative language, and genre to create, critique, and discuss print and non-print texts. 


	7. 
	

	Students conduct research on issues and interests by generating ideas and questions, and by posing problems. They gather, evaluate, and synthesize data from a variety of sources (e.g., print and non-print texts, artifacts, people) to communicate their discoveries in ways that suit their purpose and audience. 


	8. 
	

	Students use a variety of technological and information resources (e.g., libraries, databases, computer networks, video) to gather and synthesize information and to create and communicate knowledge. 


	9. 
	

	Students develop an understanding of and respect for diversity in language use, patterns, and dialects across cultures, ethnic groups, geographic regions, and social roles. 


	10. 
	

	Students whose first language is not English make use of their first language to develop competency in the English language arts and to develop understanding of content across the curriculum. 


	11. 
	

	Students participate as knowledgeable, reflective, creative, and critical members of a variety of literacy communities.


	12. 
	

	Students use spoken, written, and visual language to accomplish their own purposes (e.g., for learning, enjoyment, persuasion, and the exchange of information).



ExCet Competencies Ref:

· Competency 005  The teacher understands how motivation affects group and individual behavior and learning and can apply this understanding to promote student learning.

· Competency 006  The teacher uses planning processes to design outcome-oriented learning experiences that foster understanding and encourage self-directed thinking and learning in both individual and collaborative settings.

· Competency 007  The teacher uses effective verbal, nonverbal, and media communication techniques to shape the classroom into a community of learners engaged in active inquiry, collaborative exploration, and supportive interactions.

· Competency 008  The teacher uses a variety of instructional strategies and roles to facilitate learning and to help students become independent thinkers and problem solvers who use higher-order thinking in the classroom and the real world.

· Competency 009    The teacher uses a variety of instructional materials and resources (including human and technological resources) to support individual and group learning
· Competency 010 The teacher uses processes of informal and formal assessment 
to understand individual learners, monitor instructional effectiveness, an shape 
instruction.

· Competency 011 The teacher structures and manages the learning environment to maintain a classroom climate that promotes the lifelong pursuit of learning and encourages cooperation, leadership, and mutual respect.

Research Information:

http://communicationsapplications.glencoe.com/sec/languagearts/commapps/overviews/chapter1.html

Chapter 1: Putting Communication to Work for You

In every situation, we use words, gestures, attire, posture, or other cues to communicate messages. Chapter 1 introduces the communication process and the choices we make in expressing ourselves in social and professional situations. Section 1 details how people make communication choices based on four standards: appropriateness for themselves, their listeners, the occasion, and the task. The context of a situation provides the framework for communication, and it sets the standards and determines the roles played in and norms governing interactions. The competent communicator understands the roles and norms in a communication interaction and uses knowledge, attitude, and skills effectively in communication situations. The competent communicator also knows the importance of appropriate communication within organizations. Section 2 describes how organizations can be social or professional and how understanding the culture of an organization is necessary for successful communication. Understanding an organization's culture tells you the role that you have and helps you determine the expected norms for your behavior. This section details the seven elements of organizational culture and discusses how cultural diversity can pose challenges but ultimately enriches organizations

Communication Practice Lab

Chapter 1 Putting Communication to Work for You
Section 2 Communication Choices 

	"Identifying Characteristics of Organizations"



To research an organization and identify the characteristics that determine its success, follow these steps: 

	Step 1
	Select a professional or social organization to research.

	Step 2
	Find out as much about the organization as you possibly can. Try to determine the characteristics that make this organization a success or failure. For example, what type of power structure does the company advocate? Does the communication flow from the top down, the bottom up, horizontally, or do all of these occur? Explain how these specific characteristics impact the organization.

	Step 3
	Identify the chairperson or president of the company or organization and focus on the values and environment that he or she advocates. What role did the chairperson have in the success or failure of the group?

	Step 4
	Create an organizational chart of your organization that illustrates the path of communication and the power structure within the organization.

	Step 5
	Deliver an oral presentation that outlines the characteristics of the organization that make it a success or failure. Use the organizational chart as a visual aid.

	Step 6
	Give your classmates an opportunity to ask questions about the specific organization.


	Chapter 1 Putting Communication to Work for You
Section 2 Communication in Organizations 

"Identifying Characteristics of Organizations"



Students may have a range of responses, though their answers should be based on their research and the organizational charts they produce. 

Have students limit their investigations to a school organization, Fortune 500 company, community service organization, or a local business. Examples might include a local church, the United Way, Red Cross, YMCA, Microsoft, IBM, and Procter and Gamble. In addition to the organizational chart, encourage students to use other visual aids to enhance their presentations.

http://www.isu.edu/academic-info/majors/speech.html

Bottom of Form

Speech Communication

The study of speech communication is the study of human symbolic behavior in many forms. Speech is the oldest academic discipline, (tracing its roots to Aristotle), and one of the most modern in its concern with interpersonal relationships. First taught in the schools of ancient Greece from about 450 B.C., speech communication retains value because of its practical nature. 

Communication helps us form relationships, allows cultures to evolve, encourages understanding among people; in short, communication is the thing that makes us human. Without it, we would perish. The study of speech is based on the assumption that one’s ability to communicate in an effective manner is vital to successful human interaction. 

Four major areas are included in the speech discipline, each of which focus on unique characteristics of particular situations. Interpersonal communication includes the study of symbolic behavior in dyadic, two person, relationships. Group communication concentrates on the small group of three to seven persons. Organizational communication examines the effects that organizational structure and membership have on human communication. Rhetoric and public address is the study of discourse and its role in shaping public perceptions and practices. All areas emphasize effective oral and written communication. 

A broad and diverse speech communication program is available at Idaho State University. In the classroom students study rhetorical theory and criticism, public address, interpersonal communication, small group communication, conflict management, public speaking, argumentation and persuasion. Students gain insight into the effects of public address on history and an understanding of such leaders as Adams, Lincoln, and Roosevelt; Kennedy, King, and Reagan; Hitler, and Churchill. 

Students may emphasize one of two different areas in their major: general communication or organizational communication. A minor program is also offered in each area. With the general study of speech communication, the student examines all aspects of the discipline in a variety of contexts. An organizational communication emphasis focuses more closely on the context of formal organizations. 

Many studies have shown that an ability to communicate effectively is a prerequisite for success in almost all careers as well as social situations thus, practical public speaking skills and diverse communication experiences are facilitated in two laboratories: the speech practicum and internship programs. In the ISU Symposium Program (part of the practicum), students gain practical experience by speaking to community audiences. Interns have been placed with the Forest Service, the ISU Alumni Association, the ISU Public Relations Office, the LDS employment office and others. 

After Graduation

More and more employers are beginning to realize how crucial it is to hire employees with liberal arts backgrounds who have good communication skills. Speech communication is one of the most flexible liberal arts degrees a student can earn. Study of this discipline allows students to develop their critical thinking skills and to adapt their abilities to a wide variety of employment opportunities. 

Speech communication majors and minors are employed in such diverse areas as hotel management, personnel training, advertising, technical communication, insurance adjusting, teaching, politics, higher education administration, paid speech-writing, political consulting, radio and television broadcasting, the ministry, public relations, business, and a host of others. The American Bar Association highly recommends speech courses for a pre-law program and many former ISU students are practicing law. 

Note

As of fall 1994, students may take Math 140 (Math and the Modern World) or Math 177 (Language of Math) with Math 51 (Developmental Algebra), or equivalent, to satisfy the math general education requirement.

http://www.mssc.edu/comm/speech.htm

Speech communication involves the study of how human beings use symbols to communicate messages. With roots in classical Greek and Roman rhetoric, the discipline promotes skills and theory ranging from oratory and interpersonal influence to organizational and intercultural studies. 

As part of your education, at Missouri's most affordable college, you are encouraged to take a well-rounded liberal arts curriculum and to participate in departmental and campus clubs and activities. 

You may select a minor in a field of related interest. In addition, internships for credit can provide practical experience in developing professional competence. 

What opportunities exist with a speech communication degree? 

The ability to speak and write clearly, relate to people effectively, and to think critically are key qualities sought by employers. These skills are taught as an integral part of the speech communication discipline, enabling our alumni to achieve positions of leadership in government, business, and the profession, including: 

Legislative liaison, a state university system 
Legislative liaison, a state attorney general's office 
Director of publications, a major university
District manager, American Lung Association 
Executive director, Area Agency an Aging 
College professor 
Public relations director, major health insurance provider 
Political campaign consultant, free-lance 

Many choose speech communication as a pre-professional degree before ministerial studies or law school. Some choose speech communication as a means into a public relations career or into personnel management.

Working with an experienced adviser, the student gains valuable assistance in making choices and decisions as the present and future.

TEKS: 1A,B,C,I,J,K;See Last Item      


2A,B,E,G,H,I;3A,B,C,D,E,F,G,H,I,L;4A,B,C,D,E,F,G,I,J,K,L,M,N; TAAS: Reading Objectives 1,2,3,5,6;  Writing Objectives; 1,2,3,4,5,6,7
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