FASHION MARKETING
MRs. COEN

GRAY MARKET

NAME

FASHION CONSUMER GROUPS

BABY Boom

BABY BusT

PERIOD

BABY BOOMLET

Characteristics:

What they value:

How fashion marketers
can reach them:

Characteristics:

What they value:

How fashion marketers
can reach them:

(generation x)

Characteristics:

What they value:

How fashion marketers
can reach them:

(generation y)

Characteristics:

What they value:

How fashion marketers
can reach them:
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