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IAPHC 
The Graphic Professionals

Resource Network 
Will host the group's annual 
Mid-Winter Conference at

 
Las Vegas's Golden Nugget 

Hotel & Casino 
February 17-20, 2005 

 
In honor of the 30th Diamond 

Anniversary of the 
International Gallery of 

Superb Printing, Showcasing 
the Craft, Art and Science of 
Graphic Communications,  
the Best of the Best Award 

Presentation for the first time, 
will be held in the city of glitz 

and 
Glamour befitting the 

International award-winning 
entries, produced by 

world-class 
companies and individuals. 
For more information on the 
IAPHC International Mid-

Winter Conference and Best 
of the Best Award 
Presentation, visit 

 
 www.iaphc.org/events/midyear/

 

  

 

 

 

 

 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
From the desk of Madam President:  
 
Happy autumn! Can you believe that the summer is over already and it’s time 
to get back to work at the New York Club of Printing House Craftsmen.  We 
are working hard for our members and striving to bring in speakers and ideas 
that really contribute to our work environment. 
 
We have been a little disappointed at the turnout at our recent meetings and 
wish to stress upon you that attendance at these meeting will not only 
educate and stimulate your creative juices, but will also help to keep our club 
alive.  We are actively seeking new members and need the help of our existing 
members to spread the word as to how great this club truly is. 
 
I’d like to take this moment to thank our club treasurer, Helen Marsh and 
our IAPHC Second District Deputy Governor, Joe Prestino for attending the 
IAPHC International Convention this year.  From what I understand they 
had a great time on the Alaskan cruise.  Stop and chat with them for any new
information on the International Association of Print House C raftsmen. 
 
Emma Serra-Green President 
 

We are working hard for our members and striving to bring in speakers and 
ideas that really contribute to our work environment 

 

 Newsletter  

What is the NYCPHC? 

The International Association of Printing House Craftsmen’s New 
York Chapter is an international organization dedicated to 
individuals in the printing and graphic arts industry for the 
purpose of their self-development, their companies' success, and 
the enhancement of the printing and graphic arts industry in 
society. 

 It does this through education, information, and research both 
through local chapters and through its executive staff.  
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Managing Color    
 
During the great run to reestablish the USA back 
in the automobile market in the late 70’s, we 
were all trying to hop on the Japanese 
bandwagon by developing Quality programs.  
The thinking, at that time, was if we solved our 
quality issues, and customers would come 
running back.   

 
At the height of this quality movement there 
were plenty of seminars and consultants.  The 
training was primarily on the theory of the 
quality “Guru’s”, Deming, Crosby, etc.  We even 
had a National Quality award called Malcolm 
Baldrige.  While most of the theory was sound, 
right out of the Guru’s book, it didn’t tell us how 
to apply this to the printing industry.  I, myself, 
spent 13 weeks in a Deming seminar.  
Afterwards I was very excited to go back to work 
and apply the information to real life quality 
issues in the Printing Industry. 
 
The challenge of seminar learning for the real 
world always comes down to applying it to a 
business segment that was different compared to 
the example in the seminar.  I didn’t feel I could 
go back to work and build cars any better, 
because I didn’t build cars.  I had Web and 
Sheet-fed presses to go back to and it just didn’t 
seem the same.  I had all the tools but, was I 
looking at each individual sheet of paper coming 
off press as the Auto Industry was looking at 
individual cars?  Maybe, in comparison I should 
have compared each sheet as the individual parts 
that make up the car. 

I guess where this really breaks down, my 
customers don’t just go to a dealer and pick out 
their printing, but order it as a custom item.  In 
fact, in today’s business world, they give me a 
file to print from.  That means the car is already 
half built.  Now I have to make that file look like 
what was sold to my customer by a designer.  
Here you go, how many of you have got files 
with all the fonts, and colors embedded  

 

 

Correctly? (Four color process with 9 spot 
colors) or (Four door sedan with 9 more doors). 

 
HELP IS ON THE WAY…. I recently took our 
Company through a Quality program of 
Managing Color, not Color Management. Bruce 
L. Lanzerotti of BRIDG’S (Basic Requirements 
for International Design & Graphic Solutions) 
provided the training.  Bruce brought to our 
organization the concepts of the Guru’s, and has 
applied them specifically to the Printing 
Industry, particularly the color.  He trained us on 
calibration of all our digital equipment that is 
used in the process.  Profiling each piece of 
equipment so we can control Ink Density, Dot 
Gain, and Color Purity.  We even found that 
Purchasing plays a key role in this as well as 
Sales, the Customer, and the obvious, prepress 
and Pressroom.  The training time was spread 
over a 6-week period.  The homework involved 
with the training is working the process on a 
daily schedule.  During this time we were 
collecting and interrupting data.  How it affects 
each job and how all the variables can be 
managed.   
 
Yes we got certified as being BRIDG’S 
compliant, but it was only the process.  If we 
keep it up, it will make a tremendous difference 
in our printed quality.  In this case the TRAINER 
only TRAINS, it’s up to the students to retain 
and continue on with the process.  Before the 
certification is granted though, we had to 
demonstrate the process was in place.  We are 
now building quality into our jobs.  Now that we 
are getting closer to color quality, I only need to 
get someone to make sure all the content is there 
on the paper 
 
-Rich Rahn  
 
For more information on the BRIDG’S 
Certification Program being offered through 
the partnership of the IAPHC and the Graphic 
Arts Training Council, go to www.iaphc.org 
and log into the Members Only Section. 
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N E X T  M E E T I N G    

It is with great enthusiasm that we announce our November 16th

dinner meeting speaker will be Stephen DeWire from 
Meadwestvaco.  Mr. DeWire will be giving a presentation on 
an exciting brand new substrate for printing.  Meadwestvaco 
has developed a new sheet of paper with a magnetic backing 
that prints offset called Magnecote.  It is the perfect union of 
magnet and printing paper. 
 
It is a gloss-coated sheet on the face with a thin magnetic 
coating on the back side.  Marquardt & Company, division of 
Central Lewmar LP are pleased to be given exclusivity of this 
sheet and are backing it by stocking all sizes for overnight 
deliveries in the metropolitan area. 
 
The uses of this item are endless.  It can be used for appliance 
labels, coupons, business cards (i.e. real estate agents), 
calendars, and multiple direct marketing campaigns.  This sheet 
gives you a chance to be creative, let your imagination run 
wild! 
 
Please come and see this new grade from Meadwestvaco.  I 
would love for you to call me at 212-645-7200 to confirm you 
will make the meeting so I can ensure everyone samples to take 
home. 
 
Emma Serra-Green 
President 

 

 
 
 

The Second District Association, Inc. 
Of 

The International Association of 
Printing House Craftsmen 

FALL DISTRICT MEETING 
Will be held on 

Saturday, November 13, 20 04 
10:0 0 am – 2:00 pm 

 
At 

 
Italian American Community Center 

Restaurant 
257 Washington Avenue Extension 

Albany, NY  12205 
It is recommended that all District 
Officers and Chapter Presidents 

Plan to attend this meeting, or send a 
Chapter representative. 

Any board members are welcome to 
attend. 

 
The cost per person is $22.00 

Please RSVP  
 

By Tuesday, November 9th 

To Sharlene Anger, 
2nd District Secretary 

 
Email: 

 sassycuse53@twcny.rr.com 
 

Phone:  
315-453-2222 

 
Did you know?  
As a member of the NYCPHC you
can attend board meetings   
 

 
Up Coming Meetings:  
 
December: The Holiday Party  
 
January: A night of fun, networking and craftsmanship, the 
NYCPHC will again host the International Printing Week 
Celebration 
 
February: Join in an exciting night of networking and printers 
celebration. Raise a glass and enjoy dinner with other graphic 
professionals with music & stories of the good old days. 
 
March:  A lively discussion about RFID. Join us and prepare for the 
future of print  
 
April:  This presentation will be disclosed at a later date.  
 
May:  A cap to the end of the year filled with fun, laughter and good 
friends. An exciting round of printer's jeopardy to test your 
knowledge, with an abundant amount of prizes for everyone to win. It 
is a year ending bash for all to enjoy. The installations of new officers 
will also take place. 
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January 16–22, 2005 marks the 61st Celebration of  
International Printing Week®  

The IAPHC - The Graphic Professionals Resource Network, will again lead the observance of International Printing Week®, 
during the week of January 16–22, 2005. For the sixth year, the National Association for Printing Leadership (NAPL) is 
joining the IAPHC in promoting International Printing Week® to their respective members and the industry.  

International Printing Week® is a registered trademark of the IAPHC, and all printing associations are welcome to take part in 
this annual event. International Printing Week® is being promoted by these associations, as they offer insight and ideas on 
how to celebrate and participate in International Printing Week®.  

The theme for this year’s celebration of printing and affiliated graphic arts is:  

“Adventures in Print...”  

Think about how many words you have read since you were a small child. Do not limit yourself to books or magazines. You 
read words on food packages, street signs, billboards, t-shirts, Chinese fortune 
cookies, clothing labels, greeting cards, game boards, money, your car dashboard, 
microwave control panels, elevator buttons, a handout given to you by your 10th 
grade science teacher, this news release and the list could go forever. If you are over 
25 years old you may well have read over 50 million words. Print has become so 
commonplace in everyone’s life that most people do not even realize they are 
reading a printed word almost every second of their waking life. Even when you 
watch TV you will be reading words on commercials and within the TV program 
itself. Whether people realize it or not, print is one of the most influential factors 
during their day.  

There is an industry that is servicing all of these people, everyday. They are part of 
the unsung heroes in our society and add tremendous value to the daily life of every 
person. This year, International Printing Week® is recognizing that hero as “Captain 
Print.” Everyone working in this industry embodies the attributes of this Super 
Hero. Without “Captain Print”, our world would still rely on the services of scribes, 
with knowledge being controlled by the upper class. Every person employed in the graphics industry has a “P” on his or her 
chest, each helping to make the world a better place.   

If you are reading this information about International Printing Week® and have never heard about it before today, there is a 
big world out there for you to explore through learning and networking with other employees in the graphic and printing 
industry. Ask yourself not only how you can celebrate the event, but also how you can spread the word about the opportunity 
and value of International Printing Week®. The best marketing plan for any product is word of mouth. Contact a local trade 
association and make sure they know about International Printing Week®. Stop in at the local high school, technical school, 
and college that is teaching design, prepress or printing and make sure they know about International Printing Week®. It 
seems that the only reason a printing company or an affiliated industry supplier (paper, equipment, software, supplies) would 
not celebrate International Printing Week®, is because they do not know about it. Who is going to spread the word? One 
person can only reach so many people, an organization can reach a few more, two associations a few more...but only when we 
make an effort to make a difference.  

Heidelberg will be printing posters to promote the event and will be available from International Printing Week Chair, Dr. 
John Leininger, ljohn@CLEMSON.EDU in November. Other promotional items include t-shirts, mugs, key chains, stickers, 
posters and banners. Visit the IAPHC International Printing Week® web page www.iaphc.org/events/ipw for more 
information.   

Find the history of International Printing Week® and some of the activities being planned for this year’s celebration at 
www.iaphc.org/events/ipw. For a copy of the IPW logo sheets, or for more information about the IAPHC and its many 
programs, contact the IAPHC directly by calling 800-466-4274. For more information about NAPL and its services, please call 
800-642-6275.  
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Director’s Message: A Time of Transition. 
 
 
Fellow Craftsmen, 
 
I was fortunate to attend the 2004 annual convention about the Infinity cruise ship this past August. There was a 
“buzz” aboard ship, combining 85 years of IAPHC history with hundreds of hours invested over the last 6 months 
to create a blueprint for the association’s future. 
 
In my opinion, the main objective of the ship’s crew was serving the passengers’ needs. What a fitting reminder of 
our new goals for the IAPHC: to serve our members by connecting and educating them and the global graphic 
community; fostering their growth and success. 
 
As we focus IAPHC energies to be more effective for our members and the global graphic community, the 
association has reorganized and added some new vocabulary. The Second District will merge with the Third District 
to create the Northeast Region. In addition to sharing the best practices of our respective districts and the IAPHC as 
a whole, we will help our members and the graphic community in our region by sharing information about 
technology, economics and other factors affecting the way we conduct business. 
 
 External to our association, the word “Club” denotes a social or fraternal relationship. Our clubs will now be called 
chapters in a move to bring our association into alignment with other professional and educational organizations. 
We believe this will also add credibility when presenting our association to the graphic community in our region. 
 
In conjunction with the Second district officers and club presidents, I have defined 6 goals for the coming year: 
 
1. Have all members accurately recorded on Craft Net  
2. Grow membership by 10% (over that of our July 1, 2004 number) 
3. Achieve our target for the Great Gallery Giveback. 
4. Have all chapter presidents participate in reporting monthly via Craft Net  
5. Begin a "regional newsletter"  
6. Begin the transition of merging the Second and Third Districts to becoming the Northeast Region  
 
I will share these goals with former Third District Governor Dennis Kuenzi and his chapters and ask for their 
support to achieve these goals. But each member in our region can help. As a member, you can: 
 
· Take 10 minutes to log into Craft Net and update your personal and business information. (Your president   

or his/her delegate can assist you.) 
· Invite another member of the graphic community in your area to attend one of your chapter’s upcoming 

meetings. 
· Invite another member of the graphic community in your area to become an IAPHC member. 
· Enter at least 1 more entry to the 2005 International Gallery of Superb Printing than you did in 2004. 
· Forward information to me about what’s going on in your market that might benefit another member in our 

region 
 
I know that collectively, we can achieve great things. The Second District has demonstrated this time and again. As 
we begin a new era in this association, it will be the coordinated efforts of regional leaders and members such as you 
to get this work done. We will accomplish great things this coming year. 
 
 
Yours in Craftsmanship, 
Eric Olsen Regional Director,  
Northeast Region-IAPHC, Inc. 


