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Minoo Farhangmehr is Full Professor and Chair of Marketing and Strategic Management since 1997 and Director of Master in Management in the School of Economics and Management since 1992, in the University of Minho, Braga Portugal.

She is author or co-author of around 130 Journals and Conference papers. Her articles were published in the International Journal of Research in Marketing; Journal of Economic Psychology; Journal of Retailing and Consumer Services; Journal of Hospitality & Leisure Marketing; Journal of Targeting, Measurement and Analysis for Marketing. Professor Farhangmehr received several grants for her research projects within the programmes sponcered by the Portuguese government and / or  European Union. 
She attended over 70 International Conferences as paper presenter, conference chair, track chair or co-chair, and session chair, besides performing the same functions at many national conferences.

She was responsible for the conclusion of 35 Research Projects and currently is in charge of 14 research in progress including projects leading to academic degree such as PhD thesis.

She has been member of Editorial Board and  reviewer of National and International Journals and Conferences. She is a member of the Executive Committee of European Marketing Academy(EMAC) since 2001, and recently was invited to join an AMS commission.
She recently organized and hosted the European Marketing Academy Conference (EMAC 2002) at the University of Minho – held for the first time in Portugal. She presided the opening session which addressed the issue of “The culture of consumption, ethical issues and social challenges” in the context of social responsibility of marketing.
This EMAC conference had a record number of almost 600 articles submitted, around 300 of which were selected in a process of blind refereeing. The conference was attended by 525 participants from around 50 countries and 14 Publishers. The following comment made by Vice President of Conferences, summarizes the EMAC 2002: “this conference broke all records with the submissions, attendances and scientific quality of the papers presented”.
Her teaching activities include subjects both at undergraduate and graduate levels. Currently she only teaches at graduate level subjects such as: Advanced Marketing, Marketing Research, International Marketing, Marketing for Health Care Management, and Marketing for Public Administration. At undergraduate level she taught: Mathematics, Statistics, Marketing Management, and Marketing Research. 
She was responsible, at the university level, for all projects within the European programmes of TEMPUS, SOCRATES, ALFA, European Union Co-operation Programmes, and selected sub-programmes within JEAN MONNET and LEONARDO programmes. Represented her university in many international meetings. 

Was member of the Planning Committees of several master programmes thaught both in Portugal and abroad.
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PhD, in Marketing and Strategic Management, Warwick Business School, University of Warwick, England, 1991.

Master in Business Administration - MBA, Universidade Nova de Lisboa/Wharton School of Management, University of Pennsylvania, 1986.

BSc in Management – ISEG (Superior Institute of Economics and Management), Lisbon, Portugal, 1974.
Institutional Address

University of Minho – School of Economics and Management

Largo do Paço, 4700-320 Braga

Telephone: 351 253 604556

Fax: 351 253 284729

E-mail: minoo@eeg.uminho.pt
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Key Research Areas

Marketing Strategy and Planning, Consumer Behaviour, Retailing

Current research interests

Ethical Issues and Social Responsibility of Marketing, Marketing on the Internet.
Current Position

· Director of Master in Management - University of Minho, since 1992.

· Director of Specialization in Marketing, Master in Management - University of

 
Minho since 1992.

· Head of Marketing and Strategic Management Group, since 1990.

· Responsible for the Management Group, since 1994.

· Member of the Executive Committee of European Marketing Academy 

Conference (EMAC) since 2001.
· Member of the Scientific Council of the School of Economics and
Management since 1991.
· Member of  Coordinating Board of the Department of Management and Public   Administration since 1991.
Major Previous positions

· Vice President (Pro-Vice Chancellor) of the University of Minho, 1995-2002.

· Vice-President of School of Economics and Management, University of Minho, 1994-1996.

· Director of Department of Management and Public Administration, University of Minho, 1992-1994.

· Member of the Executive Committee of Compostela Group of Universities (an organization with around 80 university members from all over Europe).

· Member of University Assembly 1995 – 2002.

· Elected member of the Coordinating Board of the Scientific Council.

� A post doctorate degree, granted to those who, before an examination board composed of Full Professors selected at national /international level, in a formal open examination, present and defend their work.  





