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Life Purpose Statement of Team of Associates:ffEwk through our Spirit Given Skills and Undersiangs,
strategic and tactical campaigns, which will proglatedia products, events, and programs, to ratssamntial
revenues to be dedicated to the Good Causes, i€kaahd Non-Profits Aligned with Peace & Non-Viote
around our world.

Objective: To establish a media development erdjigrating from the ‘edge of tomorrow’ on the islasf Kauai,
tapping into the rich culture of Peace, creati\gtpunded ness, and community, in order to servaalnity. The
media development entity, is comprised of like neithdspiritually focused professionals from varidisciplines,
and provides a center for focusing those creatfiiets in a tangible methodology.

Methodology: Tapping into the technical atiress which each member brings to the community of
developers, we will leverage design, developmeatketing, distribution, and delivery technologiegending to
reach an unprecedented level of community effentgs. Tangible revenue goals, realized from the
merchandising of campaign items, such as musieogddocumentaries, apparel lines, collectiblesyetcare
dedicating 25% of the revenues to the supportigild¢ agencies. These will be manifested in thenfof a
unilateral grant of support, once the entitiesideatified, certified, and profiled.

Marketing agreements in place: Vital ielaships of record, to support this campaign aréofows:

Ebay: In 2006, Ebay is announcing a megonpaign to ‘re-direct’ activity from that highgffective online



entity, towards a community focused goal of $ 1®tigh the Giving Works campaign. We are alignedh\iibay
through our associate entity, HarmonyNet Media @rou

Milestone Broadcast: A New York based onhmedia company, focused on a premium campaign teaiel
Good News(through their flagship programming ent@godNewsBroadcast.com). Major connections from
GNB/Milestone include substantial PBS/NPR connedim Eastern US, and a developmental agreememthat
United Nations programs for Cultural Diversity abdvelopment.

CafePress.com Premier specialty merchanddenglopment entity, HQ'd in San Leandro, CA. Fesusn
campaign specific, JIT(Just in Time) manufactumhgpecialty apparel and merchandise. Highly coemtan
order fulfillment, manufacturing, and one of a kicwllectibles delivery systems.

YahooGroups.com An online community of communiti@sere nearly 5 million folks compare life expeges in
a thriving inter-generational communications matfigpic specific communities operate independeatiy
server a key promotional, focus marketing poolle€&onically accessible market segments.

Care2.org Nearly 6 million advocates/activisiggned along global life purpose communitiessthquite
intentional individuals are well suited to the paral passion marketing aspects of this projecth\&itended
electronic relationships, numbering the 100’s tod$, these people are key to the disseminatiamuofnessage
in support of like minded, spiritually attuned géblgood cause campaigns.

Buddha Studios  An eclectic group of spiritualigned media creators and producers, equippddtechnical
understandings, and guided by inner wisdom to suipgéling media products to serve humanity. Cedtere
Kauai, HI, USA, in an environment that supportsinie creativity, this group is headed by Chiefidsry
Officer, Malcolm Dorje Fritter, a life long studeot Buddhism.



HarmonyNet Media Group A CA/HI Marketing Aiitecting Sole Proprietorship, is tasked with thistems
design, channel implementation, and marketing wgl@ssential to global giving campaigns. HeadedPairick
M. D’Acre, a 30+ year veteran of the computer induyghis visionary company is responsible for rirg the
creative inspiration to focus, cannibalizing thegqass, and managing resource development to support
campaign goals.

Project Specific Budgetary Profiling Method

The core operational strategy is focused on Prgjeetific(customized) development, with a focuswalving
specialty niche media campaigns, comprised of méibit, merchandise, experientials, and personkVelsy
services. Each of these 180 day project campaighgraw from a global mix of cause aligned prafemals, all
of whom will dedicate a clearly defined percentagéheir valued expressions, to the support of¢hase du
jour’. As such, infrastructure requirements for émerprise, will be on a project by project baarg] will
leverage the clear advantages of geographicalrsievdevelopment teams, to effect the most flekibi
scheduling of the creative resource teams.

Primary Planned Projects of Record as of Januadg 20

Peace & Non-Violence Media..in alignment with tbad held campaigns originating from the Gandhiilat



(Mumbai, India and Memphis, TN) and guided by thedem of the Gandhi Family members participatihgs t
campaign will establish major media entities toveghe resource development of this important work.

Finance

Rod Williams Seattle, WA

David Katz & Co Kauai, HI

US Peace Government John Hagelin
US Peace Department

Infrastructure

Jackie Yellen Kiluaea, Hl

Personnel

Zak Human WovenMedia Rob Weber
Jacob Lewis Story Tech/Engineering

Malcolm Dorje Music Inspired Genius

A Celebration of Peace & Non-Violence in Music,fi& Media

An 8 Day Festival from 4/18 to 4/28 2006

Tour the Island of Kauai in the Peacific Ocean

Meet the Most Peaceful Musicians/Video Producerslisiéeaders from around the world



Re-Appearing Cultures of Polynesia Common undadihgs of the projected demise of remote culturas,
been embraced by many large and prolific globaanizations, namely UNESCO, the Un agency for caltur
diversity. A Tremendous amount of media informat®accessible, and will need to be anthologizedudh our
media development entity. The purpose is to redagially, through spoken word and visual technadsgthe
anthological aspects of the ‘DisAppearing” cultuogdlicronesia, Polynesia, and Asia, and to brimgni through
educational, documentary, and non-traditional dlgiistribution arrangements.

Healing Energies Media Focused on bringing thhooigr process, a catalog of healing energy medaidymts,
customized for the healing arts industry. The cletsaf distribution will be Yoga Centers, Healing€titioners,
media/marketing companies. The focus of this cagmpss to create a catalog of healing media thatoean
delivered through POP (Point of Participation) tielaship marketing channels. Each provider willS@plied
with a customized version of the products, andldree fulfillment/demonstration version POP pagka

The vast number of potential participants makes dhiivholesale’ distribution level campaign, angsaorts the
month over month revenue development goals of toe.

Project level investment opportunities exist, dejpeg on the scale and scope of the campaign, d&aiénd
accessible resource contributions of the teamaguaaints, and timing and market conditions. Entuele
participation is in the form of ‘sponsorships’ @al campaign, with a discernable ROI strategy, ehetained
earnings from the revenue stream, are allocateetite investment grade participants within a cactied time
frame.

Supporter Level Gold  As a foundation parteipin a campaign project, this entity will provideestment
grade paraticipation in any combination of thedwling means:



A. Community of Relationships ist@ent...comprises of active relationships endorsésnenth a
focus towards communities of relationships, vite@down key player endorsement. Leveraging keyrmétion
in the community relationship market, this leaddl advocate the campaign, in a leadership by examp
approach.

B. Infrastructure Investment...theaepaigns will require infrastructure and equiptrertfitting,
depending on the location, existing media partiaijsacurrent capabilities, and other factors. Tihisestment
entity will provide digital equipment, facilitie®f project scheduling support, and/or personnei sfitecific
capacities as required for the project.

C. Financial Investment..operatutgns call for an investment grade participansupport the cash
flow needs of the projects. Each project will havieudget for operation, a business manager to @andl
disbursements and accounting, and a milestone lzgg®dach to investment management.

Each participant will have an option of full releasf their investment, as a contribution to the gaign goals; a
full recovery ROI plan, or a partial recovery RQdm Each project will have specific participatagreements,
and the sole interest in any given project wilftwethat project specific campaign. All Intellectyeioperty rights,
and ownership of techniques, will be retained ®yghrticipating entities. Any interests in the camgp media,
the revenues associated with that campaign, aextended value assessments associated with théanelise,
will be by specific agreements, entered into ptaothe involvement of any party or participant.

Full Disclosure agreements are the basis for i@ kenderstandings, and we have Intellectual Ptgper
professionals involved with extensive experienciiathis area of legal practice.

Key Personnel:



Chief Visionary Officer
Malcolm Dorje Fritter Buddha Studios

Chief Encouragement Officer
Patrick M. D’Acre HarmonyNet Media Group

Chief Community Media Officer
Paul Sladkus Milestone Broadcast

Budgetary Allocations for Peace & Non-Violence Me#roject
Define Project Here

January 2006 to April 2006
Season of Peace & Non-Violence
Campaign Budget $1,250,000

Potential Participants
Infrastructure
Buddha Studios
WovenMedia

RealNetworks
Yahoo Launchcast



CDBaby.com
Filmbaby.com
William Gainor(facility)

Financial

George Todt

Craig Maas

David Katz

Paul Allen

Amelior Foundation

Relationships

Care2.org

Utne Reader
DFA(Meetup.com)
AGNT

Cultural Creatives
D. Chopra

By Region.net
Wisdom Network

Milestone Media Gandhi Foundation
Swami Beyondananddoveon.org
ThingBrighthouse.comeiy®eiman..Fortune 100)

IONS Noetic Sciences

ND Walsch M. Williamson

A. Ford Jack Canfield

Jean Houston Barbara Marx Hubbard
ReCreation US Peace Government

Transcendental Meditation Community Newsletter community of Peace & Non-Violence



The Buddha Studio’s Collective

Buddha of Infinite Bliss

Malcolm Dorje, Light, is the visionary and founder of Buddha Studios.

His commitment to the Light and unwavering persistence in moving forward with
positivity ignites and sustains the mission of Buddha Studios, to bring enlight-
ened messages to humanity through music and film. Raised in the presence of
Chogyam Trunpa Rinpoche of Tibetan Buddlism he was inspired early to live a life
of meditation and mysticism. Light s belief in the profound power of music is the
inspirational force behind the fusion of ancients rfiythms at Buddha Studios. He

is gifted at playing the didgeridoo, a variety of flutes, and hand drums. His life is
completely dedicated to spreading Light around the planet.

DJ Story’s love for music started with him dancing to basshines while still
inside his mother's womb. His intuitive genius for rhythms and beats
makes Story a virtual wizard on the turntables. He specializes in being
blissful and in the moment while spontaneously producing magical tracks.
At the age of twenty his talents have already been a major blessing to the
world. DJ Story is one of the creative geniuses behind the beats at Buddha
Studios.

Sasha Butterfly has been recording and touring exstensively throughout the
United States , Canada, Mexico, Australia, and Europe with her angelic

r el o e ~




=€ The Buddha Studio’s Collective

Ellen Caldwell blends her voice with piano and Reyboards to create

songs that interweave light and shadow aspects in a harmonious dance.

She seeks to connect Lyrical wisdom with beautiful melodies and potent rhy-
thms, so that the music may move mary layers within the listener. Ellen’s
worK as a craniosacral therapist enhances her approach to music, working
in the paradigm that there is great healing potential in music.

Shimshai was formally trained on piano by his father, and later took interest in
guitar and flute, focusing mainly on classical and jazz. Fusing an eclectic blend
of reqgae, soul, and jazz with a worldbeat influence, Shimshai el the Natural

Mystiquensemble deliver solid grooves layered with angelic harmonies and
uplifting, spirited [yrics. As a world traveller and a seeRer of truth, Shimshai
has performed throughout the UK, Holland, Switzerland, Peru, Ecuadot, and
Costa Rica. He continues to gather an ever expanding following, globally
and within the USA (Shimshai.com).

Kimberly Gladysz’s innate passion for dance and sacred indigineous rituals
had her practicing classical ballet in a hula sKirt at age four. Now she focuses
on gracefully animating a l[iving expression of humanity’s connection to the
natural world by combinding ritual dance with the five elements. Kimberly
earned her Master’s Degree in Danece Movement Theapy at Naropa Univer-
sity, she has studied indigineous dance in West Africa, and performs with Les
Ballets Africans. Kimberly has been teaching dance workshops for over fifteen

Years .

Rebekah Noel Hart’s high-energy enthusiasm for positive messages and her life-
long passion for roots music lead her to start the non-profit organization, Ropots
Unite. Root’s Unite and Buddha Studio’s share the vision of creating awareness
and peace in the world through music; the organizations will be combinding
their energies in this mission.
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Item Investment by client | # of Clients GréazoBReRaveaue
X X X X
Music Files Digital Download per track $0.88 88,888, 888 $78,222,221.44
Healing 4 The Media Seminar(8 Days On Island) $4,888 .88 488 $2,385,773.44
Pre-Subscribe Tutorials Ebooks/Audio/Video How Tos $ 88.00 888,888 $78,222,144.00
Merchandising Sales(Gift Sets) $88.00 888,888 $78,22 2,144.00
Coaching Sessions/Phone/IM/Online $888.00 8,888 $7,8 92,544.00
Event Promotion $888.00 888 $788,544.00
Film Remix $8,888.00 888 $7,892,544.00
Film Production $88,888.00 88 $7,822,144.00
Film Rentals $1.88 888,888 $1,671,109.44
X X X X
Gross Pre-Good Contribution Revenues X X 263,119,168. 32
% Contribution Top of the Line Pre-Good X X X
% ReContribution To Good Cause @ 10% of Revenues X X X X
Grand Total Contribution To of Line for Good X X X
X X X X
X X X X
Net After Good Receipts X X X
Quarterly Financial Projections Merchandise Music Evekvent Promo
1Q 2006 $453,308.19 $543,209.87 $5,476.00
2Q 2006 $602,899.89 $722,469.13 $7,283.08
30Q 2006 $828,987.35 $993,395.05 $10,014.24
40Q 2006 $1,181,306.97 $1,415,587.95 $14,270.28
1Q 2007 $1,653,829.76 $1,981,823.13 $19,978.40




